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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
Museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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With a taut, sport-tuned suspension, it's our best-handling convertible ever. 


tional equipment extra. Price subject to change without notice ©2004 SAAB CARS USA, INC. 


For 2004 Saab 9-3 Arc Convertible. Taxes, insurance, title, license, dealer fees, registration fees and op 














Thrills start at $7 


$43,300 MSRP for model shown 





1 800 SAAB USA www.saabusa.com 
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You put all new windows 


in your home and 


no one even noticed. 


Perfect. 
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SALE 


TO MAKE WAY FOR THE NEW ys 
FURNITURE DESIGNS, CERTAIN 
DISPLAYS ARE ON SALE AT 1/2 PRICE. 
ey ce ome Coes ee a a Re NEAREST 
SHOWROOM FOR AVAILABILITY 

























































ACKNOWLEDGED BY MANY 
TO BE THE BEST FURNITURE 
IN THE WORLD 


NANTWICH 01270 626 869 
KNIGHTSBRIDGE 0207581 9200 
PETERSFIELD 01730 262 314 
BRENTWOOD 01277 223 016 
HaNnbcROSsS_ 01444 401 277 
LEIGH 01942 601 003 
NOTTINGHAM _ 0115 939 9197 
BROMLEY 020 8462 5638 
TUNBRIDGE WELLS _ 01892 619 550 
HARROGATE 01423 701 492 
WEYBRIDGE 01932 848 428 
“JERSEY 01534 746 506 
EDINBURGH _ 0131 557 2529 
GLasGcow 0141 332 8989 
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ANTWERP 03 2267145 
UbDEN 0413 261 525 
Goes. 0113 235 242 
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Tet Aviv 03518 2501 
MARBELLA 952 808 402 
Moscow 095995 1807 
TORONTO 416745 9848 


Cd 


MADISON AVENUE 212 570 6371 
LONG ISLAND 516 365 2885 
GREENWICH 203 629 9417 
BEVERLY HILLS 310 854 3862 

LAGUNA NIGUEL 949 831 3571 

SAN FRANCISCO 415 522 1910 
SCOTTSDALE 480 421 9898 
WASHINGTON 202 314 5700 

CHICAGO 312.755.1075 
COLUMBUS 614 899 9716 
BOSTON. 617 443 4300 
DALLAS (214 744 2100 
DENVER 303 302 0013 
SEATTLE 206728 2211 
ATLANTA 404 869 1108 

Fort LAUDERDALE 954 920 4558 
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a Kansas City 913 236 7272 
COLUMBIA 803 779 0061 

PHILADELPHIA 215 561 1539 
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CLIVE:COM 
DEALERSHIP ENQUIRIES 


CLIVE CHRISTIAN FURNITURE COMPANY 
+44 (0)1204 702 216 





Cover: Actor John 
Travolta and his wife, 
actress Kelly Preston, 
in the living room of 


their Florida residence. 


Interior design by 
Michael James Design 
Team. Portrait by 
Theo Westenberger. 
See page 174. 


ABOVE RiGut: The 
smaller living room 
of a house in George- 
town. Architectural 
and interior design 
by Thomas Pheasant. 
Photography by 
Durston Saylor. See 
page 184. 
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174 ARCHITECTURAL DiceEsT VIsITs: 

JOHN TRAVOLTA AND KELLY PRESTON 
The Actor Parlays His Passion for Airplanes 
into a Bold Family Home in Florida 
Architecture by Dana Smith, ara 

Interior Design by Michael James Design Team 
Text by Nancy Collins 


Photography by Durston Saylor 


184 Uprown IN GEORGETOWN 
Dramatic Upgrades Transform a Colonial 
Revival House 
Architectural and Interior Design 
by Thomas Pheasant 
Text by Susan Sheehan 
Photography by Durston Saylor 
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192 DELIVERING ON A DREAM 


Inspired by Fapan, a New York Country 
Residence Assumes a Perfect Calm 
Architecture by Toyota Horiguchi 

and George R. Wilson 

Interior Design by Seiji Suzuki 

Text by Philip Nobel 

Photography by Michael Moran 


202 A HAVEN WITH HEART 


Part Homestead, Part Summer Camp, a 
Maine Compound Celebrates the Joys of Family 
Text by Joseph Giovannini 

Photography by Peter Aaron/Esto 


212 KENNETH’S HOUSE STYLE 


The Legendary Hairstylist in the Hudson illo 
Text by Steven M. L. Aronson 
Photography by John M. Hall 


continued on page 1¢ 
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AS A DANCER AND GRACEFULLY LANDED AS 


A LEGEND. 


Some are born into nobility. Sylvie Guillem gracefully danced her way into it. She’s earned nearly 
every accolade known to ballet, and in 2003 she was appointed Honorary Commander of the 
British Empire. Nicknamed “Mademoiselle Non” for her unwillingness to La interviews and 
frequent tendency to get her way, Guillem has a personality that is more frequently compared to 
the legends of Hollywood than with other dancers. Even on stage, it is difficult to compare her 
style to other dancers. Her physical virtuosity and passionate interpretation of nearly every ballet 


is unequalled. Her defiant energy has, without question, taken classical ballet to new heights. 





OYSTER PERPETUAL LADY-DATEJUST PEARLMASTER - WWW.ROLEX.COM ‘ i 
“OR AN OFFICIAL ROLEX JEWELER CALL 1-800-367-6539. ROLEX W OYSTER PERPETUAL AND LADY-DATEJUST PEARLMASTER ARE Tye ae Mig 
NEW YORK oe 
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Stickley Drive, P.O. Bo 
Manlius, NY 13104-04! 
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design showroom 
lor catalog, 


For the location of the 
Tecra fel om OOK Cm 
215 629 5500. 


An-Antique Khotan Carpet, 


irca 1850 - 15°6”x 17” 





BY APPOINTMENT 
TO TLR.EL THE PRINCE OF WALES 
SUPPLIERS OF ANTIOUE CARPETS 
MANSOUR 
LONDON - LOS ANGELES 


MANS 








LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET W1K 2Q] UNITED KINGDOM TELEPHONE 020-7499-S602 





Architect Thomas S. 
Marvel provided clients 
on the Puerto Rican 
island of Vieques with 
an outdoor dining room 
overlooking the ocean. 
See page 254. 





220 Horets: Four Seasons Costa Rica 234 THE DIPLOMATIC SOLUTION 
A Fresh Take on Regional Design at a Luxury Importing American Spirit to 
Resort on the Peninsula Papagayo the U.S. Ambassador’s House in Budapest 
Architecture by Ronald Ziircher Gurdian Interior Design by David P. Rollins, astp 
Interior Design by Brayton + Hughes Design Studio Text by Christopher Petkanas 
‘Text by Gerald Clarke Photography by Marina Faust 


Photography by Michael Calderwood 
238 MODERN IN MANHATTAN 


228 INTO THE Woops, Los ANGELES STYLE A Midtown Pied-a-terre with a Warmly 
A Canyon Gem Turns to Nature Polished Feel , 
and Finds Itself Interior Design by Naomi Leff 
Architecture and Interior Design Text by Stephen Drucker 
by Griffin Enright Architects Photography by Scott Frances 


Text by Peter Haldeman 

Photography by Arthur Matthew Gray 248 A CANADIAN COLLABORATION 
Periods and Styles Elegantly Converge in 
a Grand Ontario Residence 

Architectural Design by Peter Cebulak 
Interior Design by Katherine Newman 
Text by Mildred F. Schmertz 

Photography by Tony Soluri 


Curr DWELLING ON VIEQUES 

A British Expat Creates an Aerie for Tropical 
Entertaining in Puerto Rico 

Architecture by Thomas S. Marvel, FAIA 

Text by Susan Sheehan 

Photography by Scott Frances 


bo 
nn 
HX 


A revitalized library in 

a New York apartment. 
| Interior design by Na- 

omi Leff. See page 238. 








continued on page 20 
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TIFFANY & CO. 





bulthaup kitchens incorporate high-quality materials and minimalist design to satisfy all ergonomic and aesthetic criteria. 


bulthaup corporation 800 808 2923 www.bulthaup.com 
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rochebobois’ 


P AR 


R INTERIOR WORLD 


“Les Contemporains” collection: “OSIRIS” sectional (designed by H. Hopfer). Upholstered in Taormina and Isatis fabrics (available in other exclusive Roche-Bobois fabrics). “VANITY” Home Theater Unit (designed by L. Gorgoni). Cream 
matt lacquered back panel; frame in cherry Veneer with a “biscotte” stain, doors and shelves covered in leather with saddle stitching. Nine Halogen spots with dimmer switch. Optional Theater Projection screen with electric mechanism. 


TO PURCHASE OUR “LES CONTEMPORAINS” CATALOG OR TO LOCATE THE ROCHE-BOBOIS STORE NEAREST YOU, CALL 1-800-972-8375 (DEPT 100). THROUGH INTERIOR DESIGNERS AND THESE EXCLUSIVE LOCATIONS. 


ATLANTA - BOSTON - CHICAGO - COLUMBUS, OH - CORAL GABLES, FL - COSTA MESA, CA - DALLAS - DENVER - DETROIT - HOUSTON - LA JOLLA, CA - LOS ANGELES - MONTREAL - NAPLES, FL - NEW YORK - OTTAWA, NOW OPEN 
PALM BEACH - PARAMUS, NJ - PHILADELPHIA - QUEBEC - ROSLYN HEIGHTS, NY - SAN FRANCISCO - SAN JOSE, CA - SAN JUAN, PR - SCARSDALE, NY - TORONTO - VANCOUVER - WASHINGTON, DC - WESTPORT, CT - WINNETKA, IL 





www.roche-bobois.com 
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LETTERS 
CONTRIBUTORS 


AD SnHoppinc: CaprraL Buys 

Anthony P. Browne Shares the Best of 

His Adopted Hometown, Washington, D.C. 
‘Text by Wendy Moonan 

Photography by Gordon Beall 


GARDENS: DESERT BLOOMS 

New Cactus Plantings Bring Prickly Beauty 
to Santa Barbara’s Lotusland 

Landscape Design by Eric Nagelmann 

Text by Jamaica Kincaid 

Photography by Saxon Holt 


DESIGNERS DISCOVER DESIGN 


Architectural Digest’s Editors Present 


Designers’ Sources 


Horets: LUNGARNO SUITES 

Spare Contemporary Spaces Add to Florence’s 
Richly Drawn Aesthetic 

Interior Architecture and Design by Michele Bonan 
Text by Michael Frank 

Photography by Vincent Thibert 


THE PROFESSIONALS: ROBERT A. M. STERN 
The Making of a Legend in the 

World of Architecture 

By Nicholas von Hoffman 


Historic Houses: YosHyimMA HOUSE 
Tradition and Modernity Meet in the 
Mountains of Takayama 

Text by Michael Webb 

Photography by Robert McLeod 





126 


162 


258 


A three-quarter-acre 
cactus garden at Santa 
Barbara, California’s 


For CoLLectors: 

Tue Doris DUKE AUCTION 

The Hetress’s Legacy—An Exclusive Preview 
of Christie’s Upcoming Sale 

Text by Jeffrey Simpson 

Photography by John M. Hall 


DesiGN NoTesBook: Cape DutrcH CLassic 
A Former Race-Car Driver Cultivates a 
Vineyard Property in South Africa 

Restoration Architecture by Johan Malherbe 

Text by Christopher Petkanas 

Photography by Reto Guntli 


ESTATES FOR SALE: EDITORS SELECT 
PROPERTIES AROUND THE WORLD 
Barcelona, Massachusetts, Cincinnati, 
Palm Beach, New Orleans... 


AD DrrecTrory 
A Listing of the Designers, Architects 
and Hotels Featured in This Issue 








Lotusland. See page 58. 
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Volume 61, Number 4 
Architectural Digest, 
6300 Wilshire Boulevard, 
Los Angeles, CA 90048, 
is published monthly by 
The Condé Nast Publicatior 
+ Times Square, 
New York, NY 10036. 
To find Condé Nast 
magazines on the 
World Wide Web, visit 
www.condenet.com. 
To find Architectural Digest, vi 
www.archdigest.com. 


Shops line Wisconsin 
Avenue in Washington, 
D.C. See page 41. 
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DONSTONE 


Fine landscape ornaments 
and architectural stonework 
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Haddonstone is renowned 
for classic cast stone 
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statuary to balustrading, 
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Haddonstone - the 
ASI im oe 
imagination. 


Contact us for , ele) 
of The Haddonstone 
Collection ($15) 
richly illustrated. in- 
156 pages. 
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info@haddons 
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Harden is pleased to introduce 
our new American Classics 
Collection. Inspired by classic 
18th and 19th century designs, 
it offers a fresh, new approach to 
traditional favorites. 

Our sleek, bowed front sofa 
is the perfect centerpiece for 
American Classics’ solid cherry- 
wood pieces. Wrapped in luxurious 
chenille, it exudes comfort and 
informal elegance. 

Heirloom quality craftsmanship 
has been Harden Furniture’s 
cornerstone since our beginnings 
in 1844. The legacy continues 
with American Classics. 

For a free color brochure, and 
the location 0f your nearest dealer, 
call 315-245-1000, Ext. 220, or write 
HARDEN, 8550) Mill Pond Way, 
McConnellsville. NY 13401-1844. 
Please visit us onli 1e and browse 
through our extensive collections. 


e-mail: harden@harden.com 


| subscription label with your correspondence for faster service. Please allow 8 weeks for a change of address. A new subscriber 
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AD Letters 











Congratulations to Paul War- 
chol for his stunning pho- 
tographs in February 2004’s 
“Before & After: Space Rede- 
fined in Manhattan.” He cap- 
tured a perfect moment, when 


architectural and interior de- 


sign meld seamlessly and beautifully with the city en- 


vironment. I can just imagine him running from 


room to room to catch the exquisite light before 


it faded. He made the space personal to me. 


ATTACK OF THE MCMANSIONS 

I heartily agree with architect Howard 
Backen and his comments on Napa’s Mc- 
Mansions (“Disappearing Act,” January 
2004). Here in Sonoma, we continue to 
fight to keep trophy homes from spoiling 
our view of the beautiful Sonoma and 
Mayacamas mountains. 

ELAINE BROSSEAU 

SONOMA, CALIFORNIA 


ARCHITECT PETER L. GLUCK 

I want to thank the magazine for your 
support over the many years. I hope to 
continue designing serious buildings of 
value and hope they become better and 
better. Architectural Digest has without 
question been a source of client interest 
in our office, and we are truly appreciative 
of that fact. Without access to a wider au- 
dience, private houses, however good, are 
often buried. We look forward to seeing 
the Connecticut house in your March is- 
sue (“On Breaking the Mold”). 

PETER L. GLUCK 

New York, New York 
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— Nancy [HARPE 
Co.umsiA, Missouri 


INSPIRATION POINT 

I have been reading Architectural Digest for 
over five years now, and the February is- 
sue would have to be my favorite yet. I re- 
ally enjoyed how the magazine showed 
the before-and-after perspective. I am 
studying historic preservation, and this is- 
sue will be an excellent tool to work with. 
I greatly appreciate how the magazine re- 
spects the structures of the past. Archi- 
tecture is my life, and I thank you for 
bringing it to my doorstep. 

JAMEs H. RODERIQUE 

SPRINGFIELD, MIssOURI 


BRAVE NEW DESIGN WORLD 

I was amused and enchanted by the new 
AD Style articles (December 2003). Es- 
pecially impressive was Matthew White’s 
refined use of color and inventive ideas 
and materials (“The $5,000 Solution— 
West”). Budget restrictions will never 
keep new, young, talented designers down. 
Keep up the good work. 

Epwin C. Monsson 

VAN Nuys, CALIFORNIA 


























THEART OF PHOTOGRAPHY 
Deborah Turbeville’s photo essay of O 
tankino Palace (“Deborah Turbeville 
Russia,” January) was just what Architel 
tural Digest needs: fresh visions and ne} 
perspectives. Please continue to shoy 
this kind of photography. 
JONN COOLIDGE 

Via E-MarL 


BRUCE GOFF’S LEGACY a 
I have often thought of writing to coi 
ment on my favorite issues, America} 
Country Houses and Before & After. B 
I never got the job done. What finall 
prompted me to write was the inclusio} 
of the Bruce Goff house in the Estate 
for Sale section (December). It motivate 
me to learn more about him. 
COLLEEN GENGLER 

Iona, MINNESOTA 


AWHIRLWIND TOUR 
I renewed my subscription, and I am hop} 
ing I don’t miss any issues. Novembe 
2003 a favorite of mine. Without leaving 
my state, I went from a resort in Belize 
(“Kanantik Reef and Jungle Resort”) to ¢ 
house on a roof in Columbus, Ohic 
(“Finding Room at the Top”). In betweerl 
I visited four movie sets. What a trip! 
DIANA SHADE 

CAMBRIDGE SPRINGS, PENNSYLVANIA 


BRIDGING THE GAP 
The special section AD Style in the 
December issue was brilliant. I have al 
ways felt that Architectural Digest show+ 
cased beautiful homes but that the de4 
signs and furnishings were slightly out o 
reach. Not anymore. Elissa Cullman’s 
work was inspiring and proves that one 
can have a stylish and sophisticated inte 
rior on any budget (“The $5,000 Solu 
tion—Fast”). The fact that the article also 
included the design resources and price 
information was terrific, incredibly help- 
ful and practical for those of us with a 
limited amount of time and money. I 
would love to see this feature incorporat- 
ed into every issue. Bravo and thank you. 
KERRY FILIPPONE 
PounpD RiwGeE, NEw YorK 
continued on page 34 
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continued from page 28 


I recently received the December issue 
and was not surprised to see Jennifer Post 
featured (“Measure for Measure”). The 
last time I saw her, I was picking up her 
sister for our ninth-grade dance. Jennifer 
told me how handsome I looked, and I 
felt certain she was just being kind. Re- 
gardless, she had a knack for knowing the 


(on ame ony 


right thing to say, and I suddenly felt that 
I could breathe. Today, she is giving oth- 
ers the chance to breathe. Her ability to 
edit a room and leave it tasteful, tranquil 
and with just a slight edge sets her apart 
from other designers. Congratulations, 
Jennifer—Highland Park is proud of you. 
Jim SOUPENE 


LONG BEACH, CALIFORNIA 


FABRICS 
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’ AVAILABLE TO INTERIOR DESIGNERS AND ARCHITECTS THROUGH FINE SHOWROOMS NATIONWIDE. 


- 888.322.4773 





WWW.PERENNIALSFABRICS.COM/VILLA2 
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After reading the February issue fro 
cover to cover, I have fallen in love wi 
Sandra Nunnerley’s kitchen in the Apat 
ment 73A design exhibit (“Architecturg 
Digest’s First and Only Design Exhibit 
Top AD Decorators”). Although I dout 
that I could live 73 stories above th 
ground, I definitely could live in thé 
kitchen. Ms. Nunnerley has taken a b 
with cabinets and transformed it into 
marvelously elegant kitchen and noo 
that draws me into its heart. 
Desra THOMAS 





















MiIssION Viejo, CALIFORNIA 


“Elissa Cullman’s work: 
proves that one can have a) 
stylish and sophisticated 
interior on any budget.” 


As a Deborah Turbeville fan, I was e3 
tremely disappointed in her treatment 
Moscow’s Ostankino Palace. Somethin 
went wrong. Her work has always hinte 
at and revealed secrets, yet those phot 
exude a lack of vision, curiosity and sen 
of discovery. The out-of-focus bac 
grounds and ill-defined details imply th 
she worked without a tripod and in gre 
haste. Could the cold have been a factor 
ROSALIND ELLIs 

BaLTimore, MARYLAND 


TAT TI 


LE} PEN 


I just have to respond to one reader’s su 
gestion that Architectural Digest featur 
modest homes rather than the magazine 
norm (Letters, November). As I sit her 
in my small rented house, I can still envi 
sion what I would like my future home t 
be like, as I always take one great idea an 
apply it to my wish book. 
DesBIE LEE CONNELL 
TEMPLE, TEXAS 





The editors invite your comments, 
suggestions and criticisms. 
Address: Letters, Architectural Digest, 
6300 Wilshire Boulevard 
Los Angeles, California 90048 
E-mail: letters@ archdigest.com 
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AD Contributors 





through each residence—murrors the rules of storytelling, which dictate that every tale must have 
a beginning, middle and end. We begin with the exterior or the entrance hall, then move into the 
living room. We continue to the middle of the story, which takes place in the study, dining room 
and kitchen. Finally, we end with one or more bedrooms and perhaps a view of the rear exterior, 
the porch, pool or garden. After you’ve taken a complete tour, we hope you feel like you've expe- 


rienced what you might experience reading a great short story: a glimpse of how people live. 


PS. A word of thanks to Kelly Preston and John Travolta for their exceptionally gracious cooper- 


ation with our photographer, writer and editors as we put together this month’s cover feature. 


DURSTON SAYLOR (“Architectural 
Digest Visits: John Travolta and Kel- 
ly Preston,” page 174; “Uptown in 
Georgetown,” page 184). This month 
Durston Saylor turned his lens to 
John Travolta and Kelly Preston’s 
fly-in residence in Florida. While 
there, he was struck by the reaction 
to Travolta: “Everyone I dealt with— 
from the publicist to the guy who 
parks the car—loves him. He charms 
everybody, and that’s unusual for a 
celebrity.” Saylor’s other assignment took him to a Washington, D.C., 
Colonial Revival designed by Thomas Pheasant. “The job was just 
wrapping up as the photography was taking place—in one room work- 
men were laying carpet; another room they were finishing the next day.” 


JOHN M. HALL (“For Collectors: The Doris 
Duke Auction,” page 126; “Kenneth’s House 
Style,” page 212). John M. Hall was reading 
the autobiography of Katharine Graham 
when he was asked to photograph the Hud- 
son Valley house of Kenneth Battelle—the 
hairstylist who gave Jacqueline Kennedy her 
signature bouffant and counted Marilyn 
Monroe and Graham among his other no- 
table clients. “She mentioned having Ken- 
neth give her a look for the famous Black 
and White Ball thrown for her by Truman Capote,” says Hall. “Seeing 
all the snapshots of Kenneth’s clients and the pieces of furniture from 
his famous salon designed by Billy Baldwin was such an education in a 
particular era of New York society.” 


> 
IO 


In the jargon of the publishing industry, each individual issue of a magazine is 
referred to as “the book.” ‘To us, though, the term has added significance: We 
really do see the projects featured in Architectural Digest as a wonderfully var- 
ied collection of short stories—biographical and autobiographical, historical 
and contemporary, exotic and familiar. You may have even noticed how the vi- 


sual structure of each feature—the way that the photographs “guide” you 
















































Paige Rense, Editor-in-Chief 


GERALD CLARKE (“Hotel 
Four Seasons Costa Rical 
page 220). When biograph¢ 
Gerald Clarke checked int 
the Four Seasons Resort 1 
Costa Rica, he “wanted to e 
perience what guests exper 
ence,” he says. And that did 
mean sleeping in. “Part q 
the fun of the place is t 
surroundings,” says Clark 
who is editing a collection ¢ 
Truman Capote’s letters, 
Brief a Treat, due out in Sef 
tember. “The hotel is in a very dry area, but drive a couple of hours a 
you're in a rain forest; go in another direction and you'll find voleanoe 
In the rain forest, you cross these swinging bridges that are up 200 q 
300 feet. I felt like Indiana Jones. I also went white-water rafting, a 
there were crocodiles in the water—but it’s all quite safe.” 


TONY SOLURI (“A Canadian Collabora- 
tion,” page 248). “I like shooting vi- 
gnettes,” says Tony Soluri. “I think it tells 
more of a story in terms of texture and 
feel.” The first time he stepped into the 
Toronto residence in this month’s issue— 
designed by Katherine Newman and Pe- 
ter Cebulak—he thought, This house is 
so huge. “The hall is grand, and I expect- 
ed the rest of the house to be that way, but 
it led to intimate rooms. It felt cozier than 





a big house—it’s really very friendly.” 
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\D Shopping 





Capital Buys 


nthony P. Browne Shares the Best of His Adopted Hometown, Washington, D.C. 


sxt by Wendy Moonan/Photography by Gordon Beall 





, ISCONSIN AVENUE 
, has long been 
Washington, D.C.’s 
ersion of New York’s Madi- 
on Avenue, a glamorous street 
ith fine boutiques, galleries 
nd restaurants. Today, ironi- 
ally, Wisconsin Avenue boasts 
he kinds of shops that no 
mnger grace Madison Ave- 
ue: vintage print galleries 
nd sources for architectural 
lements, antique Continental 
nd European furniture and 
nusual decorative objects. 
“For years we had to go 
0 New York for almost ev- 


AUGUST 
GEORGES 


ABOVE RiGcuT: Anthony 
P. Browne leaves the 
store, which is located 
on one of his favorite 
streets for shopping, 
Georgetown’s Wis- 
consin Avenue (above) 
in Washington, D.C. 


Ricut: A circa 1700 
mantel and chimney 
breast from the Loire 
Valley complements 
the contemporary 
furniture by George 
Smith and Dessin 


Fournir in the space. 














erything,” says Anthony P. 
Browne, the British-born de- 
signer based in Washington. 
“Tt was hard to find accessories 
for the home in D.C. We used 
to hop on the shuttle and go to 
New York. Now we can find 
just about anything here.” 

A shopping expedition in 
the city’s historic Georgetown 
neighborhood with Browne 
proves the point. 

A Mano, which means by 
hand, is reminiscent of Tus- 
cany or Provence, with laven- 
der-filled planters out front 

continued on page 46 
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Practicality 








winter/spring 04. Extended to al] stateroom categories on all ships winter/spring "04 — fall ’06. 


ro-Top beds and plush towels in suite categories PH and S, effegas 
are owned by their respective entities. 


gistry: Netherlands, Bahamas. All third-party listed tradem 
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SAY WHAT YOU WILL, but we firmly believe that extravagance 
is almost always better than a more sensible approach, a 
point of view that’s amply demonstrated in our staterooms. 
Not only are they the largest, most comfortable of any 
: yr cruise line, many of them include spacious private 
verandahs as well. In addition, you'll find there's far more 


as lavish with quality furnishings and appointments? 
Including luxurious Sealy’ Euro-Top beds. Grohe” massage 
showerheads. And plush towels of the finest cotton. Making 
for living quarters so delightful, you may be tempted to voyage 
forever. Not a practical choice, but quite understandable. 


Call your travel agent or 1-877-SAIL HAL, ext. 889, 
or visit www.hollandamerica.com 


A Tradition of Excellence 


.NT SHIPS ¢ GRACIOUS, UNOBTRUSIVE SERVICE ¢ WORLDWIDE ITINERARIES 


EXTENSI ES AND EN} 


ICHMENT PROGRAMS ¢ SOPHISTICATED FIVE-STAR DINING 




















continued from page 41 

and floor-to-ceiling racks of 
colorful ceramic platters in- 
side. “They’re hand-thrown 
and hand-painted in France 
and Italy,” says owner Adam 
C. Mahr, who each year visits 
the European factories where 
his updated classics are made. 

Until he opened the shop in 

1992, Mahr was a buyer for 
Brooks Brothers. “My job was 
to tour factories in France, 
England and Switzerland to 
develop new product,” he says. 
Now he develops earthen- 
wares. In addition to French 
faience and Italian majolica, 
he has the traditional blue-, 
green- and yellow-glazed ter- 
ra-cotta garden urns that can 
be admired all over the south 
of France. 

“He has the best selection 
| of pots and containers for the 
| garden in Washington,” says 
| Browne, who also stops in for 

the leather boxes and picture 
frames Mahr imports from 
Italy and for the custom-or- 
dered monogrammed linens. 

Just off Wisconsin, on O 

Street, is Susquehanna Antique 
| Company, named for its orig- 
continued on page 50 
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Apove: Floor-to-ceil 
ing plates are a signal 
ture display for the 
shop. All are tin-glaze 
earthenware made i 
France and Italy. 

Monogrammed line 
are stacked in a corne 















Far Lert: Browne an 
owner Adam C. Mahi 
stand among a large 
selection of glazed ter 
ra-cotta pots that fill 
the shelves of the reaj 
garden. Lert: The 
shop’s main entrance; 


“You're only aware of a sixth sense when you're at one with yourself.” 
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ASTON MARTIN 


Power, Beauty and Soul 


Aston Martin North America, One Premier Place, Irvine, CA 92618. 
Telephone 866-NA-ASTON, Facsimile 949-341-6155. enquir1@astonmartin.com, www.astonmartin.com 
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Whatever your inspiration, 


the experienced design 
professionals in a 
Wood-Mode showroom 
can help you create the 


exact look you've always 


wanted for your home. 
Stop in soon and ask 


for your copy of our 
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continued from page 46 

inal 1913 location on the Sus- 
quehanna River in Maryland. 
Owner David N. Friedman 
moved the store to George- 
town in 1982, perhaps to be 
closer to the aficionados of the 
American, British and Euro- 
pean antiques, fine art—from 
English portrait miniatures to 








er perused a circa 1830 English 
carved mahogany and marble- 
top sideboard and a mahogany 
Pembroke table from Phila- 
delphia, circa 1780. A Federal 
birch-and-mahogany chest of 
drawers from New Hamp- 
shire and an early-19th-centu- 
ry American tall case clock also 
caught his eye. “I bought a lot 


“For years we had to go to New York for 
almost everything,” says Browne. “Now we 
can find just about anything here.” 


large American landscapes— 
and European and Chinese ex- 
port porcelain that he deals in. 

“Tt’s filled to the brim with 
good-quality antique furni- 
ture and garden accessories,” 
Browne says. “If youre looking 
for something in particular, 
this is where you'll probably 
find it at a fair price.” 

On a recent visit the design- 


50 


of things here for Oprah Win- 
frey’s guest cottage in Monte- 
cito, California,” Browne says. 
A large selection of gilt pe- 
riod picture frames and an- 
tique mantels fills Susquehan- 
na’s second floor, while the 
backyard has 19th-century 
cast- and wrought iron garden 
urns, chairs, benches and gates. 
continued on page 54 














Lert: Prints are dis- 
played in seven differ- 
ent sections of the gal- 
lery and grouped by 
theme. The designer 
leafs through botani- 
cal images in the sci- 


ence and nature room. 


ABoOveE: The shop is 
housed in a brick 
building that dates to 
the early 1800s and 
was one of the first 0 
the block, which is 
now a booming area 
for antiques (below). 


ELEGANT ENOUGH FOR DINNER WITH 
THE HEAD OF THE STUDIO. ROMANTIC ENQUGH 
FOR DINNER WITH YOUR LEADING MAN. 
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Karastan: Do you have a specific way of approaching decorating 
in your home? 

Andie MacDowell: It's more eclectic, | would say. My house has a 
very Gothic feel to it in the shape of the windows. But the basement’s 
sort of Moroccan. Over my fireplace, | have an Indonesian piece that 

| found. | have old tiles that | found in Texas that | think are from the 
thirties. And | found these murals in Montana that were on the side of 
a train going to the first World's Fair. 

K: Wow. Were you inspired by some of the movie sets you worked on’? 
A: I'm Sure being around creative people had an influence on me. 
Especially in color techniques that make a place look old when it’s not 
really old. And in just being more creative. We took a table and divided 
it and used it in different spots of the house as a piece of the wall. 

K: What is it that makes your home feel like a home? 

A: | just want my home to be warm and inviting. And functional. 

Not like a “Look at me! This is my showcase house.’ | wanted it to be a 
“Come in. Sit down by the fire and let's have a cup of tea” kind of place. 


- To make your own statement, decile the carpet Or rug 
_ Style that fits you at karastan,.com or call 1-800-234-1120. 


Pictured is Paisley Nouveau carpet in Persian Red. 92004 Karastan. 








Lert: European table- 
ware and glassware are 
a specialty at the shop, 
a relatively new addi- 
tion to the area. RIGHT: 
Lisa Mullins Thomp- 
son shows Browne 
some of the fine china. 


BELow: Baldaquin also 
carries a large selec- 
tion of linens and offers 
a few choice pieces of 
furniture, such as a 
1930s French refecto- 
ry table and Louis XV 
painted cane chairs. 








continued from page 50 

The Antique Print Gallery, 
housed in one of Georgetown’s 
earliest 19th-century buildings, 
carries an eclectic mix of vin- 
tage prints from England, 
France and America. “They 
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have a large selection of good 
prints and engravings on all 
subjects,” Browne says. “And 
they offer a framing service.” 
Prints are arranged accord- 
ing to subject matter: science 
and nature, places, people, ar- 


chitecture and “hodgepodge.” 
Recent offerings include en- 
gravings of birds by John 
James Audubon, 1871 fern 
prints by Edward Joseph Lowe, 
circa 1883 horticultural prints 
by John Linden and 18th-cen- 





tury prints from William Fred- 
eric Martyn’s A New Dictionary 
of Natural History. 







from books, and the prices are 
purposely kept modest. “Ev 
eryone should be blessed wit 
an antique print,” notes the 
gallery’s président, Fernando} 





and quality timeless art to be} 
shared with the community.” | 
Browne’s next stop is Au-f) 


as Elizabeth Eakins, George) 9% 
Smith and Raoul Textiles. 

“It’s a great source, not only} 
for the public but also for the 
design trade,” Browne says. 


of fabrics you can’t find at The 
Washington Design Center, 
and they carry everything from 
light fixtures to doormats.” 
Owner Deborah Winsor }) 
places architectural fragments, | 
planters and garden furniture } 
in the rear courtyard, A pait 
of large wood planters by Da- 
vid Iatesta were inspired by a } 
set in Paris. 
Baldaquin looks exactly like 
a shop in Paris, with a black- | 
continued om page 5S 








continued from page 54 
framed vitrine, old-fashioned 
signage and a planter out front. 
The shop specializes in fine 
bed, bath and table linens by 
European firms like Yves De- 
lorme and has recently in- 
troduced a tabletop collection 
with crystal by Baccarat and 
Saint-Louis, china by Herend 
and Bernardaud, and silver 
from Buccellati. 
“There is no better source 
in Washington for all the best 
bed linens, towels and gifts,” 
Browne says. “Such a shop was 
much needed in D.C.” 
Baldaquin even sells a few 
antiques, including, currently, 
-an 18th-century painted wood 
/panel and a set of Louis XV 
painted cane dining chairs. 
Who knew such treasures 
lurked behind those hand- 
some storefronts? Anthony 
Browne, of course. 0 


VID 


GEORGETOWN SOURCES 











































ABoveE: The front 
room of the O Street 
shop showcases 18th- 
and 19th-century fur- 
niture, including an 
American Pembroke 
table and one of sever- 
al tall case clocks. 


Ricut: The shop, 
which first opened 
along the Susquehanna 
River, has remained in 
the same family since 
1913. It also carries 
gilt frames, garden fur- 


niture and paintings. 





| A Mano, 1677 Wisconsin Ave. NW, 202-298-7200. Italian and French garden pots and containers, and accessories 


2 Antique Print Gallery, 1639 Wisconsin Ave. NW, 202-338-4588; www.antiqueprintgallery.net. Antique prints and custom framing 


3 August Georges, Inc., 1523 Wisconsin Ave. NW, 202-337-5110; www.augustgeorges.com. Contemporary furniture, textiles and lighting 
4 Baldaquin, 1413 Wisconsin Ave. NW, 800-525-4849; www.baldaquin.com. European linens and tableware 


5 Susquehanna Antique Company, Inc., 3216 O St. NW, 202-333-1511; wwwsusquehannaantiques.com. Antique furniture, art and accessories 
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CLAREMONT RUG COMPANY 


The Financial Times called us— 
“One of the world’s best sources of antique carpets” 





“The company prides itself We are a niche company, offeri 


on being able to ‘act like a a vast collection of breathtaki 
antique and vintage carpets. ff 

For the past 24 years, we hav¢ 

helped to demystify the proces 


of buying fine carpets for our 4 


local store anywhere’ using its 
internet site, digital pictures, 
even at-home sampling to show 
you what the options are.” 





—Financial Times clients and their designers. 


Visit our award-winning Website—www.claremontrug.com 
Color catalog $12 * 6087 Claremont Avenue, Oakland, CA USA 94618 800-441-1332 « sales@claremontrug.co 
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AD Gardens 


New Cactus Plantings Bring Prickly Beauty to Santa Barbara’s Lotusland 
Landscape Design by Eric Nagelmann/ Text by Jamaica Kincaid/Photography by Saxon Holt 





S IT NOT SO THAT MOST 


gardeners, on making a 
garden, are influenced by 
the narrative in Genesis on the 
creation story and in particu- 
lar the creation of the Garden 
of Eden? How else to ex- 
plain the godlike authority 
with which any gardener ap- 
proaches the Garden itself. 
Here is an Eden I had never 
seen before, Lotusland, a gar- 
den in Santa Barbara, Califor- 


nia, made by t! pera singer 


Ganna Walska. married 
much better than sang (a 
Russian nobleman, air- 
man of International St- 


er, a neurologist, a phy 

and at the end of each mai 

she was richer than before 
1941 she bought a house a: 
former nursery in Montecito 
and turned it into the place 
now called Lotusland. 


an 
co 


No part of this garden sug- 
gests the tamed and subdued, 
the peace and rest, so often as- 
sociated with the cultivated 
landscape. Not even the Jap- 
anese part of the garden, not 
even again the water garden. 

The garden is planted most- 
ly with plants that give an im- 
pression of bristles and thrusts: 
cacti, euphorbias, aloes, cycads, 


ferns, succulents. The prin- 
ciple “If one is good, many 
times that is better” is the on- 
ly one that operates here. And 
when applied to cacti, euphor- 
bias, cycads, succulents, the 
garden seems menacing in a 

make-believe way. 
Put to particular ingenious 
use is Euphorbia ingens, a eu- 
continued on page 60 
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ABOVE AND ABOVE 
Lert: The Dunlap Col- 
lection, a new three- - 
quarter-acre garden at 
Lotusland, Ganna Wal- 
ska’s former estate in‘ 
Santa Barbara, Califor- 
nia, features more than 
300 species of cactus. 
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“CAMELIA” COLLECTION 


DIAMOND AND SAPPHIRE PETALS OR DIAMOND PETALS AND 18K WHITE GOLD 


AVAILABLE AT CHANEL BOUTIQUES AND FINE RETAILERS. PLEASE CALL 800-550-0005 
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continued from page 58 

phorbia with a thick, treelike 
trunk that is over 10 feet high 
when mature and from its top 
fall coiling “leaves,” down to 
the ground where it continues 
to grow in a sort of crawl, a 
green barbed snake with the 
substance of a cactus. Inge- 


Ricut: The late Mer- 
ritt Dunlap, left, with 
Nagelmann, started 
the collection over 70 
years ago and donated 
the plants to Lotusland. 
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nious too is the way some drag- 
on trees (Dracaena draco) are 
planted, close together like ina 
forest, their blue aloelike leaves 
brandished as if on guard. 

It is nothing but exciting 
in each part of this garden and 
each part is so complete in it- 
self that wherever you are in it, 





the other parts are memories. 
The Japanese garden has water, 
of course; the water garden has 
water lilies, of course; the aloe 
garden has a pool surround- 
ed by seashells, some small 
enough to appear natural, 
some so large that they might 
be man-made or they may 
have been made by the very 
same forces that commanded 
the dragon tree into being. 
The vision of this garden is 
no doubt Madame Walska’s, as 
she came to be called, but she 
had some collaborators. The 
son of a nurseryman who once 
owned the property helped 
her originally. Later two men, 
Charles Glass and Robert Fos- 
ter, helped her with the aloe 
garden and the cacti. When 
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Lerr: Tall Echinopsis 
tulhuayacensis and ba- 
salt columns line the 
granite path that winds 
| 
| 
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through Peru, one 

of the nine geographi- 
cally themed sections 
designed by Eric Na- 
gelmann. BELOw: A 
Cleistocactus in bloom. 


she died in 1984, she might} 
have looked out on all of it with 
satisfaction, certain that her vi- 
sion of this Eden was complete | 
and fixed. But if a garden, sof) 
dependent on its maker’s love ke 
and devotion, dies with the | 
gardener, it will sometimes be | 
lucky and find new lovers to | 
make it come alive again. 

So it is with Lotusland. A | 
new area has been added to it. 
Splendidly designed by land- 
scaper Eric Nagelmann, it is 
meant to be a replica of the 
hot and high desert. Though it 
is only three-quarters of an 
acre or so in size, it immedi- 
ately feels desolate and dry 
and easy to be lost in. In keep- 
ing with its designated terrain, 
continued on page 62 " 
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THE HOTEL GROUP. 
SINGAPORE « SURABAYA « WASHINGTON D.C 


RIN ORIENTAL 


MANDAI 


NICH * NEW YORK + SAN FRANCISCO « 


Inoriental.com 
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* LONDON * MACAU + MANILA « MIAMI « 
To find out why |.M. Pei is a fan visit www.man 
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continued from page 60 
it is planted with the members 
of the vegetable kingdom that 
like to store up carefully their 
moisture—the cactus family. 
Nagelmann has used the 
space ingeniously, making four 
separate winding paths that 
gradually go upward and then 
all end on a plateau a short dis- 
tance later. All the while this 
short journey has the feel of an 
isolated canyon. Large rocks 
are carefully placed so that they 
seem to be jutting out from 
some large hidden surface; 
smaller rocks look as if they 
have just suddenly become 
displaced. In all this the tricks 
the desert can play on the 
imagination are not missing 
either. On a calm sunny day in 
December, the heat bouncing 
off the stony surface of the 
garden, I became certain that I 
heard the rattling of a reptile 
and the breathing of a preying 
mammal. It was all supreme- 
ly wonderful, shivery-making, 
inspiring, among the feelings 














to be had in a great garden. 


ABOVE: Bromeliads 
border a cluster of Es- 
postoa lanata. Tor 
Ricut: Nagelmann 
used mounds of Cali- 
fornia slate and basalt 
boulders “to create 


topography,” he says. 
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RiGut: “It was a for- 
gotten part of the gar- 
den,” Nagelmann says 
of the olive allée, which 
is lined with 200-year- 
old trees. The fountain 
marks an entrance to 

the Dunlap Collection. 








... Makes Any Occasion Memorable. 


Pattern featured: Chinese Bouquet Green. 


For retailers or more information call 1-800-643-7363 or visit www.herendusa.com 
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Thief of Hearts. 


lucing the Raccoon, the Herend Guild’s 2004 figurine. 


Available to 2004 Guild members, in 24 karat gold fishnet or in the strikingly 
realistic na iish. Retiring December 31, 2004. Capture him before he steals away. 
Herend Guild is sup] 550 stores nationwide. For the Guild retailer nearest you or for more information, 


-523-5621 or visit us online at www.herendguild.com. 
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Mathieu Mategot’s 
1950s suite of tables 
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A Jaeger-LeCoultre 


1950s horseshoe clock 





ory Margolis, owner of 

the upscale men’s acces- 

sories shop Mantiques, 
was looking for a way to incor- 
porate his passion for 20th-cen- 
tury furniture into his business 
when he teamed with partner 
Kenny Felberbaum and opened 
Mantiques Modern. “It picks 
up where the other store leaves 
off,” says Margolis. And it picks 














up with metal industrial pieces, 
French and American furniture 
from the ’50s and ’70s, and a few 
found objects. “Visually great de- 
sign” prevails, and the two often 
find it in lesser-known design- 
ers such as Mathieu Mategot, 
Michel Boyer and Maria Pergay. 
“T was attracted to its modern 
industrial aesthetic,” Thad 
Hayes (above, with Margolis, 












left, admiring a 1930s aluminum 
ladder) says of the space. “It 
doesn’t feel like a typical an- 
tiques shop. You feel like you’re 
actually discovering the items 
youre looking at.” 





Mantiques Modern 
139 W. 22nd St. 
New York, NY 1001 
212-206-1494 
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The Quadrille showroom in 
New York (212-753-2995) rep- 


resents Cortis, an Italian compa- 













ny, which is introducing a line of 
fabrics inspired by l6th-century 
frescoes in northern Italy’s Gon- 
zaga Palace. Patirizi,a damask, has 
a design of gold leaf shapes on a 


green background. 


t’s a bonanza for designers,” 

Todd Davis says of Artisan 
Antiques, a 10,000-square-foot 
shop in Miami that ts filled with 
French Art Déco pieces, many 
of them signed and document- 
ed. The space showcases “a huge 
collection of superbly chosen 
pieces,” says Robert Brown, 


Lalique’s Fougeres 
light fixture at Miami’s 
Artisan Antiques 






The Gonzaga Collection is a modern reference 


to the rich culture of Renaissance Italy. 


Destination Déco 


who, with partner Davis, has se- 
lected pieces—chandeliers, 
sconces, upholstered furniture, 
mirrors—for projects from 
Washington, D.C., to Florida 
to “the finest apartments in 
New York.” Davis adds, “The 
shop has become a destination 
for Art Déco.” 








Artisan Antiques, I10 NE 40th St., Miami, FL 33137; 305-573-5619 
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e’re more interested 

in creating atmo 

spheres than in re- 
constituting a so-called period 
room,” says Patrick Frémontier, 
owner, with his wife, Jo, of Fré- 
montier Antiquaires in Paris. 
Joanne de Guardiola (far right) 
was lured in by the “large-scale, 
very strong” antiques and archi- 
tectural elements, which range 
from an 18th-century Piedmon- 
tese sofa (below right) to an 


entire 17th-century embossed- 





leather room. “He has refined, 
beautiful pieces,” says de Guar- 
diola, who, for her own house, 
purchased a pair of Venetian 
mirrors and huge, carved terra- 
cotta eagles that were commis- 


sioned by Napoleon in 1808. 


Frémontier Antiquaires 
5 quai Voltaire 

75007 Paris 
33-|-42-61-64-90 





An early-Tang Dy- 

nasty camel offered at SS “ te hE Le . 

Mare Richards’s shop (a0) fae > Y as Behe Re eee 2 Ancient Asia 

ie Es he has the best invento- 
ry in the United States,” Craig 

Wright says of the ancient Chi- 

nese ceramics—Han and Tang 

Dynasty as well as Neolithic 

wares—carried by Marc Rich- 





ards. “The early ceramics have | 
simple forms that resonate with : 
the contemporary eye,” says 
Richards. By appointment. 





Marc Richards 
170 S.La Brea Ave. 
Los Angeles, CA 90036 


323-634-0838 
www.marcrichards.com 
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A new print in Lee 
Jofa’s Groundworks 
collection (212-688- 
0444) has a classic 
modernist design of 

overlapping ovoid 

| and ellipse shapes in 

brown, beige, gold 

and khaki on linen. 








MACK SENNETT 
ALICE DAY, 


QUILLA 
- QUILL 





“We had a small temporary space as an experiment,” 


A Look 
at the Past 
on Maui 


Alan Dickar says of his foray into selling posters on Maui, 
“and the experiment worked. Now we have a Vintage 
European Posters gallery on Front Street [above] and 


one in Whalers Village.’ Original posters (right) from the 


1870s to the postwar era are available at both locations. 





Vintage European Posters, 744 Front St., 808-662-8688 
and Whalers Village, Lower Level, Lahaina, Maui, HI 9676| 
808-661-9788, www.europeanposters.com 








continued on page 70 
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Managing today ! 
ith greater depth ant 
And the discipline ti 


Some firms offer wealth expertise in a few areas. Others provide coverage in many. 
But no one has greater depth and breadth of wealth management SC a the 
financial spectrum—than The Private Bank of Bank of America. 


_ Equally important, we ENTREE) «MARR 4as lo emeRe Lol ew Oke TA eeaen ect solutions 
to your complex needs. And we provide these customized recommendations based on the 
extraordinary strength and stability of Bank of America. 


Small wonder we’ve been entrusted to manage, protect and pass on wealth for more than 
150 years. 


UNA RUA REL Uo n serving affluent families and individuals with complex wealth 
TCO ALAM a ROEM AO Ra ee ROIS SOLE LLL Lg and comprehensive solutions for each 
TINCT CUTRATE Ong me ORS Lee (Ac nS SRO CO banking services. We 
MSOC A CAO MLR ATLL ARKOR An, TOHOKU LORCA Ok Ce 800.863.9500 or visit 
www.bankofamerica.com/privatebank. 
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A 20th-century bronze 
vase available at Ori- 
ental Treasure Box 








’m always looking for un- 

usual gifts for my wife and 

decorative objects for my 
projects,” says architect Wallace 
E. Cunningham. That search 
has led him time and time again 
to Oriental Treasure Box in 
downtown San Diego, Califor- 
nia. “The shop is filled with beau- 
tiful obis and kimonos, curious 
bronzes, puppets, dolls, tansu 
and architectural fragments,” 
says Cunningham (above, in the 
shop, holding a Meiji charger). 
On his many trips to Japan, 
owner Kazuo Kuwabara com- 
piles the shop’s mainly Edo and 
Meiji furnishings, as well as a 
few contemporary items that 
add to the artful assemblage. 


Oriental Treasure Box 
448 W. Market St. 

San Diego, CA 92101 
619-233-383] 
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Part of a royal dinnd 
service at Manhattaj 
ALa Vieille Russie 













A Touch of Old Russia 


Founded in Kiev in 1851 and located on the same 
block of Fifth Avenue since 1941, A La Vieille Russie 
has expanded to better display the Fabergé eggs, silver, | 
porcelain—including a dinner service commissioned 
by Catherine the Great—and |8th- and |9th-century 
paintings that attract clients such as Stephen Sills 
and James Huniford.“‘The pieces have such a refined 


style that the viewer needs to look closely,” says Sills. 





A LaVieille Russie, 781 Fifth Ave. 
New York, NY 10022; 212-752-1727 


continued on page 72 
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COWTAN AND TOUT 


Tel: (212) 647-6900 Fax: (212) 647-6906 
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Items will be on view 
in the dining room, 

above, the orangery, far 
right, and throughout 
the castle, right, where 








they will be auctioned. n May 10 through 12 ’s-Gravenwezel in Belgium. A 
Christie’s is hosting an viewing of the 1,000 lots—among 

auction that collectors and de- them pre-Columbian objects, 
signers alike will not want to Oriental art, 18th-century En- 
miss. Known for his innovative glish furniture and modern 
style of mixing antiques, objects _ paintings—will be held at the 
and art, collector and dealer castle and the nearby Kanaal, 
Axel Vervoordt will be selling the old industrial complex reno- 


selected pieces at his Kasteel van vated by Vervoordt. 








Fez 


Osborne & Little (212- 
751-3333) has creat- 
ed a cotton-and-jute 
blend, with zigzag 
stripes in reds, greens 
and yellows, for its Ma- 
roc Collection, which 
was designed by Lady 
Victoria Waymouth. 





continued on page 76 
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Downsview cabinetry collection SCOTTSDALE AZ 
; Ss Sea anes | Se, Downsview of Scottsdale (480) 563-2577 
is available through autnorizea BEVERLY HILLS cA 
) tcl Arlee n ol NTOOMS Downsview Kitchens (310) 858-1008 
ES ee : COSTA MESA cA 
Kitchen Spaces (714) 545-0417 

DEL MAR CA 

Kitchen Studio Del Mar (858) 350-5995 

MONTEREY (Seaside) CA 

Kitchen Studio of Monterey (831) 899-3303 

SAN FRANCISCO CA 

Kitchen Studio 150 (415) 864-5093 

SAN RAFAEL cA 

Lomperti Associates (415) 454-1623 

DENVER/VAIL co 

Wm Ohs Showrooms, Inc 303) 321-3232 

NEW CANAAN cT 

Kitchens By Deane (203) 972-8836 

STAMFORD cT 

Kitchens By Deane 03) 327-7008 

DANIA (pcora) FL 

Downsview Kitchens (954) 927-1100 

JUNO BEACH FL 

Downsview Kitchens (561) 799-7700 

NAPLES FL 

Downsview Kitchens 239) 262-1144 

ATLANTA GA 

Design Galleria (404) 261-0111 

HONOLULU Hi 

Details International (808) 521-7424 

CHICAGO (Barrington) iL 

Insignia Kitchen & Bath (847) 381-7950 

CHICAGO (Highland Park) iL 

nuHous (847) 831-1330 

LOUISVILLE (Prospect) KY 

Signature Kitchens (502) 292-0645 

BOSTON (Wellesley) MA 

Wellesley Kitchens, Inc (781) 237-5973 

WEST BOYLSTON MA 

Kitchens by Design, Inc (508) 835-6300 


WASHINGTON D.C. (Bethesda) MD 
Nancy Thornett Associates (301) 718-0155 











BIRMINGHAM Mi 
Kitchen Studio (248) 645-0410 
MINNEAPOLIS MN 
North Star Kitchens, ULC (612) 375-9533 
ST. LOUIS (Des Peres) MO 
Cutter’s Custom Kitchens (314) 965-5700 
CHARLOTTE NC 
Downsview Kitchens (888) 541-1189 
MORRISTOWN NJ 
Leonardis Kitchen In. -.108Fs (973) 829-7112 
LAS VEGAS NV 
Ebéniste, Inc (702) 368-2280 
HUNTINGTON NY 
Euro Concepts, Ltd (631) 493-0983 
| f NEW YORK NY 
i Euro Concepts, Lid (212) 688-9300 
MT. KISCO NY 
Empire Kitchens 914) 242-9011 
CLEVELAND (Willoughby Hills) OH 
Foralli’s Kitchen & Bath 440) 944-4499 
TOLEDO OH 
Jan Merrell Kitchens 419) 246-0991 
PHILADELPHIA PA 
Joanne Hudson Associates 215) 568-5501 
DALLAS TX 
Redstone Kitchens & Baths 214) 368-5151 
SAN ANTONIO ™ 
Palmer Todd, Inc 210) 341-3396 
WASHINGTON D.C. (Herndon) VA 
Design Solutions, Inc (703) 834-6121 
SEATTLE (Redmond) WA 
Rice’s Cabinetry by Design (206) 443-2271 
CANADA 

CALGARY AB 
Empire Kitchen & Bath 403) 252-2458 
VANCOUVER BC 
Kitchen Space Inc (604) 681-5994 
TORONTO ON 
Downsview Kitchens 416) 481-5101 
TORONTO ON 
Yorkville Design Centre 416) 922-6620 
MONTREAL PQ 
Downsview of Montreal 514) 483-1800 
INTERNATIONAL 


DOMINICAN REPUBLIC 
Cocinas + Disenlo (809) 530-5663 


PUERTO RICO 
Cocinas + Diseno (787) 721-5555 








DOWNSVIEWSKITCHENS 2635 Rena Road, Mississo 
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A Niagitat Gigaciz 


Jacques Grange and Alberto Pinto are fans of the 
contemporary rugs from Paris's CB Parsua. All hand- 
knotted in Iran and aged by the elements, the tradi- 


tionally made ons have the patina of ne 


CB Parsua, | avenue Daumesnil, 75012 Paris 
33-|-43-07-87-52; www.cbparsua.com 


a V 


New York/* 212.758.3388 ~ Patm BeacH #561. 


‘Thomas Britt’s eS New Find 
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a 5 my most exciting discove 
of the 21st century!” Thoma 
a says of Los Angeles—base 
Vindochine’s new collection 

& fabrics. “I was extremely elate¢ 
to find them.” The new ee 
als, primarily used for window 
treatments (left), are made fror 
natural fibers and grasses, such |) 
as abaca, palm and bamboo. Th 
plants grow in the wild in South} 
east Asia and China, where the 
are harvested and hand-split, the | 


handwoven on traditional looms 


in local villages. To the trade.. | 





Windochine, 323-938-8878 | 
www.windochine.com 
i 
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Fine Teak Furniture 


Hand-Cast Metal 


| AN a) | Market Umbrellas 


Interior/Exterior Fabrics 


ANTA BARBARA, CA 93101 ® 805.965.6535 © FAX: 805.965.6295 © www.giati.com 


GIATI DESIGNS, INC. * 614 SANTA BARBARA ST., S 
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BEFORE USING 
THIS TOOL, 


CONSIDER USING 
THIS ONE. 
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Lhe Li rt O] Yesterday 


eee has designers flock- authentic antique fixtures, and 
ing to Manhattan’s flower it’s a particularly good source 














district for its wide collection of for E. F Caldwell designs,” says 
antique light fixtures—many client Arthur Dunnam, who 
SO PNAS 6a Cee eee nee from American firms such as adds that owner David Cal- 
¢ Sizes ranging from 2400 to 6500 sq. ft. Sterling Bronze Co. and Bradley _ ligeros has a talent for “picking 
* Leather 3-ring pocket portfolio helps keep & Hubbard—and reproduc- pieces that transcend a period 
you organized throughout building process. tions. “We rely on the shop for and work for today.” 












Remains, 130W. 28th St Newyerle NY 10001 
212-675-8051; www.remains.com 


e Access to a renowned architect for a 
fraction of the cost. 






Only $35 +shipping and handling. 


Niermann _ 
Weeks DY Te 


A classic striped silk 
has been introduced by 
Niermann Weeks (212- 
319-7979). It is avail- 
able in three color 
combinations—forest 
green, turquoise and 
opal rose—on a cream 


background. 














Sam R. Coker, Architect 


It’s simple to order cal! 1-888-455-9494 
or go on-line at www.samrcoker.com 
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Spare Contemporary Spaces Add to Florence’s Richly Drawn Aesthetic 


Interior Architecture and Design by Michele Bonan/Text by Michael Frank 
Photography by Vincent Thibert 








ORTY-FIVE YEARS AGO, 
when Mary McCarthy 


was writing The Stones of 


Florence, she went to see an el- 
derly Bernard Berenson at I 
‘Tatti, his villa outside town, 
and listened to him say of the 
city below, “Nobody comes 
here anymore.” This phrase 
supplied a melancholy leit- 
motif for the opening pages 
of her insightful portrait of 
Florence, a place, as she per- 
ceived it, that had fallen woe- 
fully out of fashion. 

As just about any entive 
traveler knows, fas! 
embraced Florence ii 
tervening years, in hig 
son (which is basically sp: 
summer and fall) perhaps a 
tle too enthusiastically for 1 
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own good. Florence is a con- 
tained place: Cupped in a geo- 
graphic bowl and built, in the 
centro storico anyway, to the ab- 
solute plausible limit, the city 
can absorb more visitors only 
by looking within, finding and 
reimagining existing buildings 
and coming up with ways to 
give them new life. 

This is precisely the ap- 
proach that has been taken by 
the Lungarno Alberghi group, 

continued on page 84 


ABOVE: Architect and 
interior designer Mi- 
chele Bonan spent a 
year renovating a 1960s 
building in Florence, 
Italy, to create Lun- 
garno Suites. RIGHT: 
The hotel’s entrance. 





LUNGARNO 














S698 | Classic Fit Non-iron Dress 





n 


ee | 


iKoyolcy 


Generat 


800.274.1815 | 


ee S| 





7 \ 











It's a simple fact that you can't react to what you can't see. The backup camera system* offered in all three of our ve tttay 
Utility Vehicles, EE as the LS 430, was designed to help you see what Molla cT IA TWA-lare Rie (dA URL Rola or-aCo 


Paves ce RNAs lai sol a Rolo wide-angle color image to your NAV screen inside. Using it 








together with your you ‘can get a better sense of what lies in your path. The backup camera. Yet another tangible 
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eel ol Melman ent f perfection can better equip you for the road ahead — even when that road is behind you. 


) THE PASSIONATE PURSUIT OF PERFECTION. 





ba edeete Neetu eH) Ren Ana NAV, 

















s reminds you to wear seatbelts, secure children in rear seat, obey all traffic laws and drive responsibly. For more information, visit lexus.com. ©2004 Lexus. For more on safety, please go to kidsandcars.org. 
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Ricut: An Eero Saari- 
nen table accents the 
lobby. The facilities of 
three nearby sister 
hotels are available to 
patrons. “Guests can 
use whichever lobby 
they like,” says Bonan. 


“Some of the 44 suites 
have views of the Arno 
River. Those without,” 
Bonan explains, “need- 
ed something warmer 
and stronger—thus the 
coral.” BELOow: A one- 
bedroom suite. 








continued from page SO 
a hotel management company 
headed by the Salvatore Fer- 


ragamo group that now oper- 
ates four hotels in Florence: 
Hotel Lungarno, Gallery Ho- 
tel Art, Continentale and Lun- 
garno Suites. All are clustered 
near the storied Ponte Vecchio; 
all have been designed by Flor- 
ence-based architect Michele 
Bonan; and all are contained in 
fairly mediocre postwar build- 
ings that he has revived with a 
freshness and a brio that are 
uncommon on the Florentine 
hotel scene, w here the classi- 
cal and the nostalgic have long 
been deeply entrenched. 

‘The buildings stand on sites 
bombed by the German army 
during the Second Wé yrld War, 
hence their incongruous mo- 
dernity in the otherwise im- 
peccably period cityscape. But 
it was just this incongruity that 

continued on page 88 






























Lungarno Suites, with its generous 
spaces and range of domestic conveniences, Is 
meant to appeal to the long-term visitor. 
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Form follows function into the Viking Designer kitchen. 1-88 
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“All of the furnishings 
are my design. We 
bought nothing ready- 
made,” Bonan says. 
Each suite has a fully 
stocked kitchen. Br- 
Low: A river-facing 
suite has muted tones. 


88 


continued from page 84 

brought out in Bonan a kind 
of looseness that might never 
have come to the surface if he 
had been working with a Re- 
naissance or ottocento palazzo: 
“The buildings, to be quite 
frank, had no inherent beauty 
whatsoever,” Bonan declares. 
“What they did have was 
amazing locations, incompa- 


rable views and decent enough 
proportions. Also, there’s a 
sort of pent-up energy that 
comes from being right in the 
middle of, though aesthetical- 
ly rather apart from, the epi- 
center of Renaissance culture. 
I like to think that I helped to 
set this energy free.” 

Bonan explains that each 
hotel has a different personal- 

































ity, “just like my children. 
Hotel Lungarno, the first h 
designed and the only one o 
the Oltrarno, is the most tra 
ditional. Gallery Hotel Ar 
which mounts regular exhibi 
tions of paintings and pho 
tography, caters, perhaps n 
surprisingly, to an art-worl 
clientele. With swank, graphi 
black, white and pink interi 
ors, Continentale set out t 
pay homage to Salvatore Fer 
ragamo and the golden ag 
of Italian couture and thereb 
to attract visiting fashionista 
while Lungarno Suites, wit 
its generous spaces and rang 
of domestic conveniences, i 
meant to appeal to the longer 
term visitor or people travel 
ing with families. 

As the name suggests, th 
suites are small apartment 
each with a sitting room, a gal 
ley kitchen and one (or in 


The designer has 
revived the building 
with a freshness 
that is uncommon 
on the Florentine 
hotel scene. 


few cases two) bedrooms. Sev: 
en suites have terraces fro 
which a guest with a stron 
throwing arm could probabl 
play catch with the statue o 
Benvenuto Cellini that stand 
amid the shops of gold seller 
on the Ponte Vecchio; th 
14th-century bridge, the onl 
one spared during the 194 
bombing, is so close that eve 
when the curtains are drawn 
it still seems to be part o 
the view or, by then, a vis 
itor’s inner eye. 

Bonan’s goal for Lungarn 
Suites was to create apart 
ments that come with all th 

continued on page 9 
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continued from page 88 
comforts of a hotel. Room ser- 
vice and housekeeping are im- 
peccable: Guests can even fill 
out a shopping list and have 
groceries delivered to their 
private kitchens (one visitor, 
early on, requesting tomatoes, 
neglected to specify the quan- 
tity—and received an entire 
carton, enough to make a gal- 
lon of marinara). While there 
is no lobby to speak of, only a 
modest reception desk reached 
by way of a short alley off the 
Lungarno Acciaiuoli, guests 
are welcome to use the public 
rooms of any of the other 
nearby hotels, among them 
the sleek Fusion Bar at ¢ rallery 
Hotel Art, which is maybe 30 
passi (or steps) away. 

The suites themselves di- 
vide into two colorways: The 
lucky group that faces the Arno 


continued on page 94 





BELOw: Seven suites 
have terraces where 
guests can dine while 
enjoying the view of 
the Ponte Vecchio. 
The designer says 
the hotel is “full of 
creature comforts.” 


ABOVE: Japanese-in- 
spired screens separate 
the bedroom from the 
kitchen and sitting 
area. Bonan describes 
the hotel as “a lean, 
rational place with lots 
of horizontal lines.” 
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KINGSLEY-BATE 


Elegant Outdoor Furniture in Solid Teak 


7200 Gateway Court, Manassas, Virginia 20109 
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| continued from page 90 | 
_ is fitted out in a rich aquamarine, whill 
_ the likable (if darker) group that faces a! 


_ nan’s modernism, though spare and cere 


_ closed off behind louvered paneled doors 
_ they clearly belong to the room: The 





| time tugs at a visitor to Florence, as inj} 
most cities whose florescence is magnifi- 


Hotels 




























inner court tends toward the coral. Bé 


bral, is far from cold: Draperies are al 
lowed to pool; rugs soften the floor; sof: 
wear boldly piped slipcovers; and mirro 
frames are covered in silver gilt. “In imag) 
ining this hotel, I thought of the contem 
porary; I thought of New York,” he ex 
plains. “I wanted something that wa 
rational, clean, essential. These concept) 


Bonan’s modernism, | | 
though spare and cerebral, 
is far from cold. 





also suggest, to me, an Asian influence}, 
and when I could, I introduced a subtlé 
one into the interiors.” 

Indeed, shojilike sliding doors of wood 
and glass separate the bedroom from thé 
sitting room/kitchen. Furniture on bo 
sides is confident, bold, masculine—and 
always a Bonan design. Kitchens are full 
equipped and intentionally integrated 
into the sitting rooms. While they can be 





wood floor continues, and the cabinets: 
are solid and handsome—one in eac 
suite even has a trademark Bonan clocki} | 
built into its door. 

Clearly, Michele B6nan knows that 


cent yet contained and rooted in the dis- 
tant past. Nowadays time in Florence 
inevitably feels too limited, given how 
much there is to absorb and to under- 
stand. By taking an undistinguished post- 
war office building and turning it into 
a serene cluster of apartments by the 
Arno, Bonan and his clients at the Lun- 
garno Alberghi group seem to have rec- 
ognized that people do come here now, 
and like to linger. 0 





Lungarno Suites 
Lungarno Acciaiuoli 4 
30123 Florence 
Telephone: 3 9-055-2726-8000 
Fax: 39-055-2726-8888 
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The Professionals 


Robert A. M. Stern | 


The Making of a Legend in the World of Architecture 


By Nicholas von Hoffman 


OBERT A. M. STERN, ONE OF THI 
reigning spirits of American and 
international architecture, recalls 

that in 1969, a few years after graduating 
from the/Yale School of Architecture, “I 
announced that I was opening my prac- 
tice. I wagn’t even a licensed architect yet. 
3ut with John Hagmann, who had been 
to Yale with me and who had managed to 
get himself a license and some more prac- 
tical experience, I started a firm.” It was 
not an auspicious beginning. “The first 
day we opened the door,” he says, “the 
stock market crashed.” 

Though he did his best to scare up 
business, the karma was cloudy, or, as he 
puts it, “Even the friends I had suddenly 
weren't friends anymore. They certainly 





96 





had less money.” Stern began to teach a4 
Columbia. He had gotten a lucky break if 
the mid-1960s, when a college roommate 
gave him a commission to design a house! 
“He had just enough money to build thi: 
little shingled house out in Montauk, or 
Long Island. The house had just enough 
outrageousness to it so that it got pub/ 
lished and got people to write horrified 
letters to the editor. Nothing like having 
people say, “This is setting architectur 
back 50 years’ to know that you're doing) 
the right thing when you're 30.” a 
Stern and others in a similar fix took 
what there was by way of work. “In th 
late °60s what was happening in Ne 
York City was that many apartment build 
ings were either going co-op or had jus 
gone co-op. The first owners were sell4 
continued on page 10% 


“Too many architects | 
design public buildings, 
without experience | 
working with the peo-/ 
ple who will use them,” 
says Robert A. M. Ste 
(above left). Lerr: His 
flowing plan for the 
American Revolution 
Center at Valley Forge.™ 
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The Professionals 


RIGHT: Stern’s fond- 
ness for the work of 
McKim, Mead & 
White is evident in a 
shingled house he de- 
signed on Martha’s 




















Vineyard (see Architec- 
tural Digest, May 1985). 


BeLow: His Nashville 
Public Library in Ten- 
nessee. “I believe the 
public library, our so- 
ciety’s most democra- 
tic institution, is the 
most important build- 
ing type today,” he says. 





continued from page 96 


ing to a whole new generation of young 
people who were moving into older apart- 
ments and wanting to remake them to re- 
flect a, shall we say, postwar lifestyle. The 
buildings themselves had been put up be- 
fore the Second World War, and they had 
maids’ rooms and laundry rooms. Every- 
body wanted to throw those together and 
make family rooms. One could make 
quite a—I won’t say a career, but keep 
busy doing those things.” 

Not busy enough, however, for Stern 


Johnson nod. I did a house for develope 
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and his circle of colleagues, who had ne 
and different ideas. “We wrote a lot,” 
remembers. “We had polemics about tl 
collapse of, or the seeming collapse d 
what we had called modern architectur) 
a seeming dead end in big, anonymoul 
corporate office buildings. And so, youn 
architects like myself or Peter Eisenma 
and others systematically tried to undet 
mine the prevailing establishment—n¢ 
deviously, but by challenging its belie! 
on the basis of what I think is correctl 
said to have been a wider view of what aul 
chitects’ responsibilities and possibilitig) 
are.” Their ideas, Stern feels, had a largj 



















impact because, he says, “Eisenman and 
and Michael Graves and a few others at 
verbally and visually articulate, and w 
did change the shape of America, andi 
deed architecture.” 

The dismal 1970s finally ended, an 
business picked up, Stern’s perhaps faste 
than most because of the help of a ma 
who believed in his talent. “Philip John 
son,” Stern volunteers, “was always won 
derful to me, as he was to many architect 
of the then younger generation. Peopl 
would go to him and say, ‘I want you to d 
a house,’ and he would say, ‘I don’t wan 
to do that house,’ or ‘I am too busy. G 
see Stern.’ I was the beneficiary once o 
twice, and maybe a few more times, of th 


Gerald Hines because Philip Johnso 
suggested I do it, and then Gerry had ¢ 
little problem with the design of an offic 
building in suburban Boston. He said tc 
the people running his Boston office 
‘Why don’t you get Stern to do tha 
building?’ And they said, ‘Well, Stern ha 
never done an office building.’ And h 
said, “Yeah, but you guys know how to dc 

continued on page 10 


“| Lert: For clients in 
Southern California, 
the architect has con- 
ceived a stone-clad 
house that is made up 
of semi-independent 
pavilions, creating a . 
series of courtyards. 
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ontinued from page 102 
an office building. That’s not an architect's 
job. You just have to have him design the 
office building.’ I did my first commis- 
sioned office building for Gerry Hines, 
who has been a major patron—I think 
that is the right word for it—ever since.” 
Stern believes he is a better architect 
today than when he was a young, roiling 


spirit. “Most architects, if they were hit by 


a bus before they turned 40, would not 
leave behind much of significance.” Be 
that as it may, the way architecture is 
practiced today is, he explains, very dif- 
ferent from how it was done when he 
was fresh out of Yale. Forty years ago the 
small office practitioner “could even do 
his own engineering, his little heating and 


ventilating, and he didn’t need many con- 
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sultants,” says Stern. “Today, when w 
take on a project, even a house, we hav 
acoustic consultants, we have mechanicz 
engineers, structural engineers, lightin 
designers and, of course, landscape archi 
tects and interior designers. But we als« 
have people who deal with the securit 
systems. People who deal with the soun 
systems, the home theaters.” And that i 
but the beginning. ‘Take windows, for ex 
ample: “We have waterproofing consul 
tants. We have glass consultants so tha 
we can have big windows facing the At 
lantic or the Pacific and they can take thq 
storm. Architects used to pretend tha 
they could do all these things and knoy 
all these things.” Nowadays, he says, a1 
architect needs to realize that he can’ 
possibly keep up with all the changes in s¢ 
many fields. “He needs to know thatsh¢ 
had better get himself a telephone and ¢ 
good address book and call consultants.” 

In addition, there are the change 
wrought by the coming of the compute 
to architecture. The lay public does no 
yet appreciate the extent to which build 
ing components, with their exact speci 
fications, are designed on computers i 
architects’ offices and then sent hundreds 
or thousands of miles via e+mail to crafts 
men and fabricators whose own comput 
ers are able to mass-produce what are alsa 


Stern believes he is a 
better architect today than 
when he was young. 


customized orders. “The computer revo- 
lution is not just about CAD and drafting 
on a computer, as opposed to doing it by 
hand,” says Stern. 

But for all the increased specialization 
and complicated organizational patterns 
the computer has brought with it, Stern 
does not see the role of the individual be- 
ing diminished. The man who has de- 
signed centers and museums celebrating 
Mark Twain, Norman Rockwell and 
Roger Tory Peterson says that he believes 
in “the great-person theory and the wa- 
tershed event.” And though he doesn’t 
say so, it’s clear that Robert A. M. Stern 
hopes to be one of those rare persons 
who put a stamp on their times. 
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AThENCEAVE OF ART AND DESIGN 





Artists began settling in Scottsdale more 


than a century ago, lured by the serenity 


and sublime light of the Sonoran Desert. 


Today, this Arizona city is a mecca for 
art lovers. Clustered mainly in its 
Downtown Arts and Shopping Districts 
are more than 125 art galleries, studios 
and museums featuring everything 

from Western and Native American- 
themed work to contemporary paintings 


and sculptures. 
t 





The art of Scottsdale 





Wright at Home 

Scottsdale’s most 
also a shrine of modern architecture: 
Frank Lloyd Wright's Taliesin West. 
Begun in 1937, it served as Wright's 
winter home and studio. Visitors can 
walk the which blend 
organically with the desert, and wan- 
der through buildings that still serve 
their original purpose as a school 
and an architectural firm. Guests can 
choose from a variety of 
including the Apprentice Shelter 
Tour, which provides a behind-the- 
blueprint look at the dwellings that 
the architecture students have 
designed for themselves on campus. 


iconic work Is 


grounds, 


tours 


For a sampling of the architecture of 
Wright and others, head for a Wright 
Tour of homes or a public art walk. 
Or take in a performance at the Kerr 
Cultural Center, an authentic adobe 
structure built by the artist Louisa M. 
Kerr. Wright protege Paolo Soleri, 
the renowned architect, artist and 
ceramist, still lives and works at 
Cosanti, the Scottsdale studio he 
built 50 years ago. From here, he 
designs and promotes an amalgam 


special advertising section 


of architecture and ecology he calls 
His one-of-a-kind wind 
favorite collectible of 


“arcology.” 
bells are a 
Scottsdale visitors. 


Art Abounding 

Many other artists make their homes 
in Scottsdale, and the city offers 
golden opportunities to meet these 
individuals and their 
Every Thursday evening, galleries 
open their doors for ArtWalk, show- 
casing the best work of internationally 
known artists. Many galleries host 
artists’ receptions during this popu- 
lar event. Appropriately enough, 
Scottsdale also is home to several 
high-caliber museums, including a 
branch of The Heard Museum, site 
of an acclaimed Native American art 
collection, and the Scottsdale 
Museum of Contemporary Art 
(SMOCA), the only contemporary art 
museum in Arizona. 


view work. 


Given the city’s climate, outdoor art 
shows are a year-round pleasure. 
The depth and diversity of the art 
scene has Scottsdale 
becoming one of the most important 


resulted in 


spots on the art and design map. 


Frank Lloyd Wright's Taliesin West 











ON A GRAND 
SCALE 


Set against Scottsdale’s McDowell Mountains, 


The Fairmont Scottsdale Princ 
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Signs of We 
Arizona customs 
ence for the architects who created 


vere a strong influ- 


The Fairmont Scottsdale Princess. 
Buildings are positioned to capture 
the feeling of wide-open spaces, 
complete with cupolas. Traditionally, 
cupolas served as a beacon to travelers, 
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The Fairmont Scottsdale Princess’ 
Marquesa restaurant 


indicating shelter and safety and a 
gathering place for social activity. 
Modern-day wayfarers will find a 
casually elegant refuge with a host of 
21st-century amenities: two champi- 
onship golf courses, seven tennis 


courts and four award-winning 








































special advertising section 


restaurants. All of the resort’s richly 
furnished accommodations have well- 
defined living and work areas, ter- 
races, wet bars, refreshment centers 
and oversized bathrooms. Uniting 
high style and comfort, guest rooms | 
feature the subtle undertone, earthy | 
accents and patterns emblematic of 
the Southwest. 


The Princess’ Crown Jewel 

Willow Stream-The Spa at Fairmont 
highlight of the property. 
Designed by Three Architecture} 
Dallas; Brayton & Hughes Design 
Studio, San Francisco; and EDAW, 
Denver, a specialist in landscaping 
effects, Willow Stream 
was cited as one of the Top 25 Spas 
in North America by Condé Nast 
Traveler in 2003. Bathed in sunlight, 
its interior calls to mind the Arizona 
landscape, unfolding a series of 
tranquil as guests 
move through the space. Textures 
and colors also pay tribute to the 
surrounding Sonoran Desert. The 
Spa's three levels are dramatically 
linked with a flowing waterfall 
inspired by Havasupai, a hidden 
oasis in the Grand Canyon. 


IS a 


and water 


environments 


Spa services and products draw on 
local traditions and ingredients 
whenever possible. Desert botani- 
cals including aloe, lavender and 
jojoba are often used in customized 
therapies, and new treatments are 
always being developed. Willow 
Stream’s holistic philosophy extends 
to dining as well, with Executive 
Chef Reed Groban and his team 
inventing a nutritional approach 
called Lifestyle Cuisine available in 
all of the resort’s restaurants. The 
focus is on natural foods and bever- 
ages that balance carbohydrates, 
fats and proteins. 


Whatever one’s own personal menu 
of fun, sun and adventure entails, 
The Fairmont Scottsdale Princess ° 
tends to it with a timeless spirit of hos- 
pitality and Arizona warmth. 
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Come, indulge in Arizona's Fairmont Scottsdale Princess. 





This AAA Five Diamond resort is graced by three 


award-winning restaurants, championship golf at the 


TPC Stadium Course —home of the PGA Tour’s FBR 


Open (formerly the Phoenix Open), and Willow Stream - 


The Spa at Fairmont, featuring a dramatic waterfall inspired 
’ c 


by the Grand Canyon’s Havasupai Falls, where the five 


elements essential to life and nature’s tranquility combine 


for blissful rejuvenation. 


For reservations, see your travel professional, 


contact us at 800 908 9390 or visit www.fairmont.com. 


Golf and spa packages available. 
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Fairmont room. Per room, per night 


Some restrictions apply. Taxes not included 
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SCOTTSDALE PRINGESS 


Scottsdale, Arizona 


Places in the heart. 


























The Tournament Players Club of Scottsdale, Stadium Course 















BEYOND THE GRAND CANYON 


id sand- 






es and desert, all spread 


mless blue sky. In 
rT I a ee Cal. 
the romance and glory of the 
€ very much alive, and ready 








Sedona 


Nature and Adventure-Arizona Style 
Blessed with fine weather year- 
round, Arizona's natural attractions 
make it the consummate playground. 
Fishing, sailing, hiking 
and mountain biking are all on the 
agenda. For a different perspective, 
visitors can survey the landscape 
from a balloon or hang-glider, delve 
into the dark depths of great caves, 
raft white-water escape 
from civilization on horseback. While 
the Grand Canyon is a powerful draw 
for vacationers, Arizona also boasts 
many lesser-known national and 
state parks, monuments and histori- 
cal sites of wondrous. scenery, 
wildlife and archaeological intrigue. 


swimming, 


rivers or 


Resorts, Spas and Ranches 

Some of the world’s most luxurious 
resorts and spas can be found 
in. Arizona; properties such as 
The Fairmont Scottsdale Princess’ 
Willow Stream Spa, Enchantment 
Resort in Sedona, and Sanctuary on 


special advertising section 


Camelback Mountain in Scottsdale 
invite guests to be pampered, mas- 
saged and rejuvenated amid breath- 
taking milieu. Golf, too, is a pas- 
sionate pursuit, and the state's 
championship courses draw _ afi- 
cionados the world. 
City slickers might prefer to “go 
west” at one of Arizona's down- 
dude ranches, which range 
from rustic to positively plush. 


from around 
home 


Relics of the Ancestors 

With a storied past extending thou, 
sands of years, Arizona is a fasci- 
nating melting pot of culture and 
heritage. Fortunately, the dry cli- 
mate has helped preserve many arti- 
facts from early inhabitants. Ruins 
of villages and ancient structures 
can be seen at Canyon de Chelly 
and Agua Fria national monuments 
and throughout the state. Missions 
and presidios, established by 
Franciscan monks in the early 
1700s, signify the beginning of a 
longtime Spanish influence on lan- 
guage, food, music and customs, 
adding to Arizona's hybrid of traditions. 


Horseback riding in red rock canyons 
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Want to know where this is? Visit 





arizonaguide.com, 





Discover Arizona, where Native American 





Sefflements still stand as monuments to 
Our earliest creativity. For your free travel 
Packet, including an Official State Visitor's 
Map and Calendar of Events, contact the 
Arizona Office of Tourism foll-free at 
866-226-8927, 
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GRAND CANYON STATE 





















Frank Lloyd Wright blazed a new path. 
It led straight to Scottsdale. 





Frank Lloyd Wright found inspiration in Scottsdale’s breathtaking landscape. Today when you visit, 
you'll discover the legacy he left behind. You can tour Taliesin West, the renowned architectural school 
he built using native desert materials. Or explore Scottsdale’s celebrated Downtown Arts District. You'll 
find more than 120 galleries, including the new Wright Downtown gallery showcasing art and gifts 


from {al:esin West. To plan your visit, go to culturequestscottsdale.com or call toll-free 1-800-236-7026. 
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HE YOSHIJIMA HOUSI 


is the star attraction 
of Takayama, a his- 


toric town in the mountains of 


central Japan that is some- 
times called Little Kyoto for 
its rich legacy of architecture 
and crafts. It was built by a 
prosperous sake merchant in 
1905-7, and, like the neigh- 
boring Kusakabe House, it 
employed costly materials that 
had been forbidden to the 
mercantile class during the 
rule of the shoguns. The new 
regime was racing to catch 
up with the West, and new 
ways were in the ascendant 
in Tokyo and Osaka, where 
brick and stone buildings were 
rapidly replacing traditional 
wood structures. 

In remote Lakayama, pe 
ple clung to familiar models, 
and the dark wood grilles 
and broad eaves of the current 
street facade are probably si 
ilar to those of the house that 

continued on page 114 
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raphy by Robert McLe 


ABOVE Lert: Built in 
the early 1900s by the 
family that still owns 
it, the Yoshijima House 
is in Takayama, Japan. 








ABOVE: The entrance 
hall’s lofty, solid beams 
symbolize the stability 
and strength of the 


Yoshijimas’ business. 
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ional guides to outstanding hotels and unique vacations. 
eh Ee areas ; Condé Nast Johansens elite er 
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apse pai a eos finest hotels — romantic country inns, 
: sochloeideiaccti ve ee, sophisticated townhouses, 

Oy melee NCO spectacular resorts, historic castles. 

Hotels: Great Britain & Ireland | Yaa Rerecvaalaatsare cece is annually 
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Sarden Furniture of Enduring Beauty 


10 UNIQUE COLLECTIONS OF GARDEN FURNITURE 


- 
—_ 





Villa L’ écume de mer, St. Barthelemy 








REED BROS., INC. 
TURNER STATION, SEBASTOPOL, CALIFORNIA 95472, TEL, (707) 795-6261, FAX (707) 823-5311 | 


Available only through Design Professionals; | 
Showrooms: Walters Wicker: Nev York, Dania - Callard & Osgood; Chicago, Troy - Rita Haberlach; Minneapolis - Fran Turner; St. Louis - WBD; Cincinnati | 
Kneedler Faucher; San Diego, Denver - Gerrity Group; Las Vegas - Reed Bros.: Sebastopol - Send $20 for catalog within USA, $30 for International 











Ricut: The street door 
of the residence, which 


once served as both a 
home and a sake brew- 
ery. BELOw: Water or 
rice is boiled in iron 
pots set into the brick 
furnace in the kitchen. 


BeLow RiGut: An iru- 
ri, or lowered hearth, 
is used for for dining 
and for tea ceremo- 
nies. As in many of the 
other rooms, the floor 
consists of a platform 
covered with tatami. 
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continued from page 110 

the Yoshijima family built on 
the site in 1784. That property 
and part of its successor suc- 
cumbed to fires, which repeat- 
edly devastated Japanese cities 
when they were built entire- 
ly of wood. 

Seven generations later Ta- 
dao Yoshijima shares private 
‘ooms to the rear of the resi- 

nce with his father and sis- 
te ping a watchful eye on 


his ire, which has been 
desig 1 Important Cul- 
tural | ind opened to 
the public lover of the 
past, he is pi ly familiar 
with “In Praise of Shadows,” 


the essay that novelist Juni- 


cod ie 


ey Same 
Mpc ed is. 
4 
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Hvery paper sul 


with shadows, echoed in abstract prints. 


chiro ‘Tanizaki wrote in 1933 
as a paean to the way people 
lived before the coming of 
electricity and expansive win- 
dows. This house makes a few 
obvious concessions to mo- 
dernity, in the form of hang- 
ing lights and a wall clock in 
the lofty entrance area. The 
jungle gym that reaches into 
the dim recesses of the roof 


1S composed of machine-cut 


“ta Ce 









Lav 


iS dappled 


beams, with only one hand 
hewn member. A raised plat 
form surrounds the earth 
floored lobby, and beyond i 
an authentic memorial to 
vanished era: a labyrinth o 
rooms defined by tatami an 









sliding screens and lit throug! 





shoji and shitajimado—roun 

or rectangular windows of pa 

per held in place by twigs. 
continued on page 11 
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intensity forever. A child will make its 
Oma a MR Umi 


Material success is often a mixture of bitter and sweet. 


How satisfying, therefore, to own one thing 
that will never betray you. For example, a Schonbek. 
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when the Schonbek company was founded in Bohemia. Its pedigree can 
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Even if someone should damage your chai 


Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908 
VEE Ua ei ee Ola aE Pele ered OA AVAL AN Schonbek Worldwide Lighting Inc. 










The house is an authentic memorial to a vanished era: a labyrinth of rooms 


I 
defined by tatami and sliding screens and lit through shitajimado. 


Far Lert: The West- 
ern-style room, which, 
contains artwork by JR) 
Toko Shinoda and lo- 
cally made furniture. > 
Lert: Multipurpose > 
spaces are left empty 





until they are needed. 


The texture and sheen 
of the traditional var- F 
nished woodwork are F 
due to frequent pol- vm 
ishing by generations 
of Yoshijimas. BELow: 
Wood walkways skirt F 
the front garden. D 








continued from page 114 

“So benumbed are we by 
electric lights that we have be- 
come utterly insensitive to the 
evils of excessive illumina- 
tion,” declared Tanizaki, for 
whom modern Japan was an 
affront to eye and spirit. The 
house he dreamed of—but re- 
fused to live in—began with a 
wide, heavy roof to protect 
the occupants from wind, rain 
and direct sun. “In making for 
ourselves a place to live, we 
first spread a parasol to throw 
a shadow on the earth, and 
in the pale light of the shad- 
Ow, we put together a house,” 


he wrote. “The light from the 
window steals in but dimly 
through paper-paned doors, 


and it is precisely this indirect 
light that makes for us the 
charm of a room. We do our 
walls in neutral colors so that 
the sad, fragile, dying rays can 
sink into repose.” 

continued on page 122 
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here is a place where the passage of time is marked by the arrival of each new generation. 
Vhere the secrets of this place are passed from father to son, grandmother to toddler, like a cherished family recipe. = 
he place is Sea Island, a venerable resort island on the Georgia coast. = Southerners have a way of making newcomers 
sel like family. Sea Island embodies Southern hospitality. = Whether visiting for the first time or the twenty-first time, 


jou are accorded the same welcome reserved for prime ministers and presidents, sports legends and royalty. As we treasure 





The Treasured Island 














(800) SEA ISLAND va oland www.seaisland.com 


GEORGIA 










Rese 

he patina of 75 years and protect the natural splendor of saltwater marshes and ancient oak forests, Sea Island builds 
for the future with new resort amenities and facilites: = We invite you to vacation at the world famous Cloister or 
he Mobil Five-Star, AAA Five Diamond Lodge at Sea Island, For reservations or assistance with planning your visit, 


elephone 800 SEA ISLAND, extension 5710. ip po GOA 

















Historic Houses 


continued from page 116 

That is the experience one can share 
with the Yoshijimas, past and present, 
by leaving one’s shoes on the steps 
to the platform and padding in one’s 
stockinged feet across the soft, glossy 
straw mats. It takes Westerners back to 
early childhood, when shoes were only 
for outdoor use and the floor was an in- 
door playground. 


MASTRO RAPHAE 


www.mastroraphael.com 


Lingering in these empty rooms, as 
fugitive sunbeams spill through a drawn 
screen or reveal the trees in the inner gar- 


den through a swdare (a hanging blind of 


reeds), one begins to absorb the serenity 
of the house and its subtle details. The 
appeal is to all the senses—from the bird- 
song and muffled sounds of traffic ta the 
natural aromas and the texture of the 






= 


Avenue - Suite 706 New York NY 10010. ~~ 
- Fax 212 481 3403 (9 a.m. — 5 p.m.) 
info@ mastroraphael.com 


Ph. 212 448 


Coralli coordinated Pea ets rot of home linens, curtains and cushions 


2 











celadon, orange and beige sand-plast 

walls. Even the sense of taste is servec 
Winter creeps into one’s bones in thes} 
unheated rooms, and a cup of hot sou 
served from a pot suspended above 

fire pit is as welcome as a cool drink on 

sultry August day. 

The house is a masterpiece of refine 
minimalism, soft light and layered spacg 
anticipating many of the advances 
modernism in the West. Frank Lloy 
Wright, Greene and Greene, and Mie 
van der Rohe are among the architect 
who were directly inspired by the rigo 
and harmony of Japanese tradition an 
found their own idiosyncratic ways ‘o 
building upon it. Here, one can enjoy th 
shock of the old—lightness, delicacy and 
transience—as an alternative to the orna 
mented masonry structures those archi 
tects had been brought up on. 7 

The Yoshijima House anticipates th¢ 
informality of the way we live today. I 
summer, wooden shutters could be re 
moved to open the fagade behind a pro 
tective fence, allowing fresh air to waf 


Lingering in these empty 
rooms, as fugitive sunbeams 
spill through a drawn 
screen or reveal the trees in 
the inner garden, one begins 
to absorb the serenity. 


through from street to garden. When the 
owners still had their sake business, this 
may have served as a sales area for cus 
tomers drawn by the trade sign of 
suspended cedar ball. Within, each roo 
opens onto others through sliding screens 
and diagonal axes animate the rectilin-f 
earity of the plan. Every paper surface is 
dappled with shadows, and these are 
echoed in abstract prints by Toko Shino- 
da, an artist who is almost as old as the 
house. Patterns of stylized foliage deco- 
rate the sliding doors of built-in storage 
closets, and several are highlighted in 
gold. As Tanizaki noted, gilding would 
seem gaudy in a brightly lit house, but 
amid the shadows, “gold will pick up a 
distant glimmer and send forth an ethere- 
continued on page 124 
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I MAKES QUITE A STATEMENT. 


Our Bibliotheque looks magnificent from any 


ON 
om on angle. Its Country French design 


»s : 
~ ee SP 
iS: was inspired by Monet’s home in 


Crygzwxs Giverny. You'll be inspired by its 9-foot 


tall commanding presence, distressed, rich finish, 


+PEOPLE. HOWEVER, ARE GENERALLY REDUCED TO "WOW. 


nar 


wire mesh doors and details like adjustable shelves 
and drawers. Call 1-800-HABERSHAM for a dealer 
near you and to see other pieces from The Claude 
Monet Collection. Or visit habershamdesigns.com. 


And watch the wow factor really go up in your home. 




















Handmade English Kitchens 


Smallbone is England’s leading maker of bespoke kitchens. Our designers are 
pleased to create individually-designed kitchens throughout the USA. Each room 
is hand built by our craftsmen in Devizes, England, and all installations are 


overseen by Smallbone’s own customer service team. 


For more information or a complimentary catalogue please call 1 800 763 0096 


or visit www.smallbone.co.uk 


SMALLER GIN 


of DEVIZES 








| craft furniture. Here one realizes how 


| terpreted each other’s themes. 





| to has been called the first truly modern 







A kakemono and dodan 
branches are exhibit- 
ed in a tokonoma, or 
niche used for display. 
















continued from page 122 
al glow, a faint golden light cast into the 
enveloping darkness, like the glow upo 
the horizon at sunset.” 

Three narrow wood staircases lead 
up to the sleeping quarters, arranged in 
an L plan around the atrium, and the 
shifts in floor level and the rounded ceil- 
ing evoke the villas that Adolf Loos, the 
Austrian pioneer, would soon be build- 
ing in Vienna. 

There is even a Western-style room, 
furnished with carpets and contemporary 


fruitful was the exchange of ideas be- 
tween America, Europe and Japan in the 
decades before and after 1900, as artists 
and architects freely borrowed and rein- 


The 17th-century Katsura Villa in Kyo- 


residence, and the Yoshijima House is still 
more a fusion of past and present. In its 
bones and its materials, its simplicity and 
shadows, it is a last flourish of a long 
tradition. But a modern sensibility creeps 
in, and one realizes that the builders— 
like the present owner—were open to 
fresh ideas. The juxtaposition of bam- 
boo-shaded bulbs and scrolls in the 
tokonomas, of abstract prints and gilt 
screens, achieves a perfect harmony. 
“Japan has chosen to follow the West, and 
there is nothing for her to do but move 
bravely ahead and leave us old ones be- 
hind,” wrote ‘Tanizaki, but here one can 
savor the best of both cultures. 
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Boo. mingdale’s celebrates American 
style with the exclusive launch of the 
American Folk Art Museum’s new Am@ 
Collection™. Inspired by the era in wh 
“American” first became synonymous 
with originality and national pride, th 
American Folk Art Museum’s new Ame 
Collection™ at Bloomingdale’s echoes 
design credo of the Federal period: tha 
objects in the home should be both us 
and beautiful. The classic furniture— 
in a subtle palette of mahogany, rubbe 





black, painted putty, and distressed 
cream—adds fireworks to rooms of al 
styles, meshing gracefully with traditio 
to the most modern of spaces. 
Distinguishing elements of Federal ! 
furniture include turned or square tap 
legs, inlays, reeding, and carving. Thes 
details are found throughout the collecti 
in the step-carved cornice of the armoi 
the pewter pulls of the mahogany hute 
the three-legged hexagonal table, thte 
reeding of the dresser mirror. 


Bloomingdale’s launch of the Americar 
Folk Art Museum’s new America 
Collection™ reprises a longstanding 
relationship between Bloomingdale's at 
the Museum. Drawn from the Museum 
permanent collection and its archives, 
each of the 27 pieces honors America 
and its history of fine‘furniture “by 
looking within—to the wealth of 
craftsmanship that originated here in 
this country,” explains Lester Gribetz, 
Bloomingdale’s Vice President of Home 
Furnishings. The America Collection™, 
with its period style and distinctive 
detailing, boasts authenticity and 
versatility that are certain to make its 
pieces the antiques of tomorrow. 
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-and designer Tricia Foley created the new America 
mn™ for the American Folk Art Museum and Bloomingdale’s 
‘ginal pieces from the American Folk Art Museum’s archives 
manent collection. Her expertise in—and love for—the 
d functional lines of early American furniture translated 
# to this nearly two-year project. 


collection was designed as 
vidual pieces to be mixed 

» existing spaces, from 
temporary to traditional. 


nilune console table, with its finely tapered legs and 
any finish, looks at home among antiques or in an 
ial loft space. The pencil-post bed, with its clean lines, 
2s tapering and richly reeded headboard and footboard, 
in a mahogany or rubbed-black finish. The small 


occasional table, inspired by traditional New England 
stands, also works in a variety of settings. 


1 for modern lifestyles, the entertainment center—based 
rge linen press—was resized to fit everything necessary 
ay's home entertainment needs. Built in two parts, the 
neled mahogany-finished cupboard sits over a separate 
th ample storage, so it can be moved easily. The multi 
mal mahogany drop-leaf table, which evokes New 

d drawing rooms of the Federal period with its beveled 
ind carved panel drawer, can serve as an occasional, 

» or tea table. 


the American Folk Art Museum’s new America Collection 
mmingdale’s is steeped in history, it represents a new 

r in luxury, livable home furnishings. Adds Foley, “It’s 
ire that provides simple and classic backdrops for life. 

















Among the collection’s statement pieces: ‘ 
a bibliothéque wall for books, art, or 
collectibles; a grand buffet reinterpreted as 
n entertainment center; a demilune 
commode with end faux drawers; a carved 
ind reeded four-poster bed, and an elegantly 
turned three-legged accent table. Pieces are 
finished in rich mahogany, period rubbed 
black, painted putty, and rustic distressed 
cream. The America Collection™ pieces 
range in price from $740 for a wood accent 


table to $9,435 for the armoire. 


The new America Collection™ debuts March fi 
2004 in the following Bloomingdale’s: 


NEW YORK 
59th Street 212.705.2590 


Roosevelt Field 516.873.2776 
White Plains 914.684.6306 


NEW JERSEY 
Riverside Square 201.457.2016 


CHICAGO 
Meding ih Temple 312.324.7635 
Oakbrook Center 630.974.4336 


BOSTON 
Chestnut Hill 617.630.6055 


PHILADELPHIA 

Willow Grove 215.706.3341 
King of Prussia 610.337.6241 
WASHINGTON, D.C. 


White Flint 301.984.4617 
Tysons Corner 703.556.4617 


ATLANTA 
Perimeter Mall 770.901.522 


FLORIDA 

The Falls, Miami 305.252.6222 
Aventura Mall 305.792.1230 

Palm Beach Gardens 561.625.2218 
Town Center at Boca Raton 561.394.2242 
Mall at Millenia, Orlando 407.264.2681 


LAS VEGAS 
Fashion Show 702.784.5427 
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Cast Classic Landgrave ¢ 1270 Valley Brook Ave ¢ Lyndhurst, NJ 07071 
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The Heiress’s Legacy—An Exclusive Preview of Christie’s Upcoming Sale 
Text by Jeffrey Simpson/Photography by John M. Hall 











HE STORIES OF THE 
grand tragic women 
through the millennia 

—Dido, throwing herself on 

a flaming pyre as Aeneas sails 

away; Cleopatra, nurturing the 

fatal asp; Mary, Queen of 

Scots, nobly muddleheaded; 

and Marie Antoinette, who 

came to a poignantly belated 
realization of her own human- 
ity—are all matched by the 
lives of 20th-century American 
heiresses. There was, for ex- 
ample, Marjorie Merriweath- 
er Post, the cereal heiress with 
the multiple marriages and 
mansions, and Barbara Hut- 
ton, “the million dollar baby 
from the five and ten cent 
stores.” But of all the poor lit- 
tle rich girls, whose lives were 





as big as Ritz-size diamonds Top: In cay June: ABove ie Balm 

; i ne aalee : Christie’s will auction Room. RiGcut: A circa 
and as lonely aoue dark at the the contents of Duke 1780 Claude-Charles 
bottom of a well, OS lived Farms, Doris Duke’s Saunier bureau plat is 
more flamboyantly, aspired to New Jersey estate. in the Crystal Room. 
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greater good or died more 
sadly than Doris Duke. 

Duke was the protected 
only child of a North Carolina 
entrepreneur whose inspira- 
tion in the 1880s to try the 
mechanized mass production 
of cigarettes eventually creat- 
ed Lucky Strikes and made his 
American Tobacco Company 
so huge that the government 
dissolved it as a monopoly in 
1911, the year before Doris 
was born. Her father also had 
a second empire with his fam- 
ily’s hydroelectric energy busi- 
ness and died when Duke was 
12. She was devastated—and 
rich. Six feet tall, shy and cau- 
tioned by her father on his 
deathbed to trust no one, Duke 
was virtually crippled emotion- 
lly for life. She was passionate 

ut art, however, and com- 
mitted to both increasing her 
enormous fortune and giving 
it away to the right causes. Af- 
ter a short-lived marriage at 
the age of 22 to a convention- 
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al society beau, she embarked 
on a much-publicized life in 
which suspected affairs, art 
collecting and philanthropy— 
which ranged from knowl- 
edgeable historic preservation 
to medical research to child 
welfare—were mixed equally. 
Throughout her life Duke 
retreated from her whirlwind 
activities in New York, Europe 
and Los Angeles to three cher- 
ished homes. On her honey- 
moon she traveled to Hawaii, 
where she built an elaborate 
house that she named Shangri 
La, and later in life she main- 
tained a summer house, Rough 
Point, in the grand old resort of 
Newport, Rhode Island, from 
which she launched—and fi- 
nancially supported—a suc- 
cessful campaign to restore 
dozens of Colonial- and Feder- 
al-era houses in various sec- 
tions of town. But from her 
young adulthood she expand- 
ed and cared for her father’s 
continued on page 146 





Lert: Mr. Francis 
Fane’s Hounds in Dor- 
setshire by George 
Morland and Philip 
Reinagle overlooks the 
paneled Oak Room. 
BELOow: An early por- 
trait of Doris Duke. 


BeLow: Hanging 
above an English wal- 
nut pedestal desk in 
the Oak Room are 
The Return Home, top, 
and The Death—Tree- 
ing the Fox, two hunt- 
ing scenes by John 


Nost Sartorious. 
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| ROYAL ALEXANDRA THEATRE 260 King Street West, Toronto 
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www.mamma-mia.com 









SIMPLY THE 
1 Al E FUNNIEST THING 
ON STAGE! 
Op ll) C E Rg "A sublimely ridiculous 
spectacle that will leave 
the new you delirious!” 


MEL BROOKS cael 
NON THEAT ; 


musical 






244 Victoria Street, Toronto 







URN UNTO MMe O RP ence ur cl 


~A GREAT BIG FAT GORGEOUS HIT!” sens 
BEST MUSICAL WINNER! 8 TONY AWARDS 2003 
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Marshall McLuhan proclaimed the world to be a “global village" from Toronto, 
Canada. That astute prophecy, some 40 years later, finds the place from 


which the insight was launched to be precisely that: The world within a city”. 


Toronto and 
the Niagara Region, Ontario 


Toronto is an astonishing and eclectic mosaic of peoples and languages, cultures and lifestyles. It's a North American 
city of rare openness, energy and style. The countless things that make international travel fascinating and 
stimulating - dining, shopping, museums, galleries, theater, history, architecture and more - come together in this 
vibrant, welcoming metropolis. In Toronto, you can shop couture or discover a hot, emerging designer. You can 
x in a neighborhood bistro. From galleries to museums, classical to experimental 


sample haute cuisine or rele 
oronto has tt all. 


theater, opera to hip-hop, | 
And then, little more than an hour away, is the Niagara Region. 


Niagara Falls, Ontario is much more than the location of the Seventh Wonder of the World. The Niagara Regiot 





is a Superior New World wine area and the location of several internationally acclaimed golf courses. The 
own of Niagara-on-the-Lake is host to the Shaw Festival. Dedicated to the works of George Bernard Shaw 


ip: Nighitime pizzazz out front of Yorkville’s Sassatraz,a and his contemporaries, the Shaw Festival is the second largest theater company in North America after 
Worite haunt for visiting celebrities 














Ontario's Stratford Festival 
sottom: Acoustic “panels” float like spaceships over the 
ofonto Symphony Orchestra at Roy Thomson Hall You can travel the world but you'll never find more of it in one place. Here. 
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‘LODING ARTS Stee FE 
Toronto is famous for its film industry and the Toronto International Film 
Festival, but its performing arts scene gets the highest accolades from 
visitors and residents alike. In venues as diverse as the plush Royal 
Alexandra Theatre and the majestically modern Roy Thomson Hall, Toronto 
offers up grand productions. In more intimate surroundings, such as the 


Glenn Gould Studio, Toronto expresses its innovative side. 





OP Pr la 
2 


Baroque splendor dominates one of the salons at The city’s theater scene is frequently singled out for praise, both for its range and its consistent excellenc 
the Art Gallery of Ontario in part, the city earned its reputation for being the first to stage musicals that later became Broadwe 
blockbusters, such as Showboat and Mamma Mia! 


But Toronto's reputation doesn't hinge on big-name shows. Across the city, smaller troupes have made a name fa 
themselves by staging powerful and innovative works. The Soulpepper Theatre Company devotes itself to stagin 
classics from Goldsmith to Beckett with exhilarating elan throughout the Summer and the Canadian Stage Compan 
follows with the best of contemporary theater from Fall to Spring. ; 


A difficult fact of life for Toronto's talented performers is that they must compete for attention with theater 
themselves. Some real architectural gems are: 


| ALEXANDRA THEATRE: Lovingly restored to its original Edwardian glory, this is where yo 
come to see some of the biggest theatrical spectacles. 

Reopened in 2003 as an event venue, the Carlu is one of the world’s best examples of the a 
moderne style. Designed by Jacques Carlu, who went on to construct New York's Rainbow Room, this was Glen 
Gould's favorite recording environment because of its excellent acoustics. 

DISTILLERY DISTRICT: Toronto reclaimed this 19th-century landmark as prime theater ang 


f 
| 
} 


Bris space in 2003. Housing three performing arts venues, this Is a rare example of Victorian-era industrial design 
BROY THOMSON HALL: The recent enhancement project has received rave reviews. Not only are the acoustics 
muly magnificent, but the hall is unusual in creating a feeling of intimacy between audience and performers 
ven though there are more than 2,800 seats, none is more than 10/ feet from the stage 
WHE PRINCESS OF WALES THEATRE: A few doors away from the Royal Alex is the Princess of Wales 
byhich was originally built to mount the lavish production of Miss Saigon. Artist Frank Stella painted the interior 
mind exterior murals - all 10,000 square feet of them. Hairspray is scheduled to open in April, 2004 
THE CANON: The Canon, a restored vaudeville theater, displays the grace of an earlier age. It hosted a 
slate of musicals in recent years and is home to Mel Brooks’ The Producers for the foreseeable future 
IrHE ELGIN & WINTER GARDEN THEATRE CENTRE: Built in 1913, this double- 
Hecker theater's opulent gilding and hand-painted frescoes are just some of the charms that led it to be declared 
ne of the most beautiful theater complexes in the world 
MMASSEY HALL: This landmark concert hall is a favorite with musicians, such as Canadian chanteuse 
Diana Krall, for its flawless acoustic 
TORONTO MUSIC GARDEN: Julie Moir Messervy and cellist Yo-Yo Ma designed this inspiring 


mivo-acre park on Toronto's waterfront. The garden's six sections represent the musical movements of 
Bach's First Suite for Unaccompanied Cello 





iat Members in the Toronto production of THE PRODUCERS 
he new Mel Brooks musical 


a museum-goer s 
paradise 


The city is home to the Royal Ontario Museum (ROM), 


entertaining 
Dn many fronts nen 


look. As part of a Si nillion renaissance project, the 
foronto is home to a dazzling array of performance 
ROM will gain a cryStal facade, the creatior of Daniel 


n the DI i f ietting } littering new 








@oups, one reason that the city’s arts scene satisfies 
. : Libeskind. The ROM will a Jain several thousand 
misparate tastes. The Toronto Symphony Orchestra : 
: : Square feet in display space, enabling curators to display 
scan deftly switch tempo from Beethoven to Cole A 
2 more of its six-millior tion. Antiquities from 
mrorter, and the internationally acclaimed Tafelmusik : 
ji : Egypt, Greece, and f medieval Europe, 
earoque Orchestra dedicates itself to early F 
) ancient statuary fron nd Southeast Asia, 
Ba let and Opera are twin Toronto passions. Home to —and bones of the dinosaurs will have a new home 
Mpoth the Canadian Opera Company and the National E 
; : Span CMNPEN wae The Art Gallery of Ontario (A\ also undergoing 
Mballet Company, Toronto is currently planning a wn 
4 _ eee nto SEY ae Be an expansion, which was designed by Frank Gehry. The 
Morand new opera house to s larger and mi = | remain out fre 
gran new opera house to stage larger and more massive Henry Mi vill remain out front 
ee es speelaeies a hint at the 80! ection within. The 
de. ; 
mrinally, it's impossible to talk about entertainment in _ gallery's permanent total more than 26,500 





| So many pieces, ranging fr ry European paintings 


Toronto without mentioning comedy 


@iunnymen have come from Toronto (Mike* Myers to Canadian and ntemporary art 
| 
fim Carrey, Lorne Michaels and John Candy, for — Toronto's small sre no less intriguing. The 


i Starters) that you can't help but wonder if they grow unique Bata St aS 4 permanent collection 





minem in a special lab. In a way, they do: Second City, that ranges fr Blahniks to 4,500 year old. 


Nuk Yuk's, and the Laugh Resort have all been Egyptian sand | museum going had to be 


BSuCCessful Comedian incubators 


Serious DUSINE 





Advertisement 





Daniel Liebskind’s dramatic crystal extension of the 
Royal Ontario Museum. 


entertaining 
toronto 


Royal Alexandra Theatre 
260 King Street W...... 


www.mirvish.com 





1-800-461-3333 


Princess of Wales Theatre 
SODIIMUISUCSD Worse cisitarnionsioncrascnasnssienn 1-800-461-3333 


www.mirvish.com 


Canon Theatre 

DAC NIG OMAN GRU as centtons dines tomunsioiacs 1-800-461-3333 
www.mirvish.com 

Elgin & Winter Garden Theatre 

189 Yonge Street 
www.ticketmaster.com 





416-314-2901 


National Ballet of Canada 
ATO) QUEGRS QUAY We conic ctencninstnsicmsssi aren 416-345-9595 
www.national. ballet.ca 


Canadian Opera Company 
ZEMEROMESUCRL Ee avertrertorutnensnincmsnnarenn an l0-303"001| 
WWW. COC.CA 

Toronto Symphony Orchestra 

DIAN SHIRE Wetec crasscscaninniipstosnansennnt 416-593-7769 
www. ts0.0N.Ca 

Massey Hall 

AS AVNGCOMG SEN CEL npsinerainrnernrominnsensonrunresnd 


www.masseyhall.com 


416-872-4255 


Roy Thomson Hall 
60 SIMCOE SHORE on ncnsnnonimnmsmannnmm 7812-4255 


www.roythomson.com 


Famous People Players Dinner Theatre 

NO Sudbury Street wo 416-532-137 oF 1-888-453-3385 
www.fpp.org 
The Second ¢ 
56 Blue Jays Way 


www.secondcity.com 


vwue416-343-0011 oF 1-800-263-4485 


Royal Ontario Museum 
HOO QUeGNS Pak ct es ee 


WWW.TOM, ON. CA 


416-586-5549 


Art Gallery of Ontario 
ANT Dundas Street We acccsnnnnnnne 


WWW. ago. net 


Bata Shoe Museu 
SUZ BIOOR SURE RI Wee ak nn Al6-979-1799 
ww. batashoemuseum.ca 











ining at Rain, a fashionable Toronto watering hole 


haken or stirred, there's plenty of action in 


ly bistros and bars 


opian, italian 


=. 


downtown 
Inin £ 

BRASSATITI: As elegantly modern as the works 
of the French photographer for whom it is named, this 
new King Street West restaurant sets the standard for 
excellent bistro cooking. Open for breakfast, lunch and 
dinner, it makes for a picture-perfect dining experience 
BY MARK: Located in the shadow of Mies van 
der Rohe's TD Centre, this glamorous restaurant lives 
up to its legendary setting. Sensual luxury is equally 
present in the sleekly modern décor and on the plate 





SUSUR: Internationally acclaimed chef Susur 
Lee's eponymous restaurant has become a must for 
gourmands. Lee's Asian-inspired culinary creations 
have garnered high praise for their bold, intense flavors 
and presentation. Menu changes daily based on what 
Lee buys fresh that morning at the markets. 





Advertiseme 
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Toronto is a restaurant-goer's 


> of the most ethnically diverse cities in the world, 


2ritage is reflected in its kitchens. What do you feel like having tonight: French, 
Jamaican, Japanese, Greek, Thai, of Portuguese... of perhaps some 
NO or more styles? Here afe some of the best for your consideration. 


re 





XACUTTHI: Little Italy isn’t known for its India 
fusion cuisine but with the arrival of Xacutti it soon wi 
be. The warm appeal of cardamom and ginger has neve } 
been so clear. 
AVALON: Located a block north of Toronto's 
vibrant theater district, Avalon offers a nightly, eclectiq 
tasting menu paired with wines. The results sometimeg 
surprise but always delight. 
LEE GARDEN: Situated in the heart om 
Chinatown, this ever-popular Cantonese restaurant | 
serves some of the freshest seafood in the city. 
CANOE: Spectacularly located on the 54th floor 
of the Toronto-Dominion Tower, Canoe takes you on 





culinary journey that shows off Canadian cuisine at its 
finest. Tender caribou will have you wondering wh 
you have been eating beef all these years. 
MONSOON: The Asian-Fusion menu Is a delight, 





fove: Casual dining is one of Toronto's great pleasures. 


f it can be hard to pay attention to. The difficulty 
“that the Yabu Pushelberg-designed interior - 
ich won a James Beard Award - is so delicious in 
5 own right. 

MERIGEE: Because of its location in the 
Stillery Historic District, it's natural to wonder 
hether this French/Mediterranean restaurant is 
rgeted at the tourist trade. Serious foodies can rest 
sured: the open kitchen dominates the room, 
eking the dining experience here akin to a 
articularly dramatic chef's table. 

AIN: Just across the street from the design- 
ward Hotel Le Germain, this Asian-fusion restaurant 
a Stunner. The “seductive décor, including its 
lerfall walls, is a hit as are its signature dishes, such 
§ miso black cod atop tatsoi greens. 
PRASSERIE AIX: Another non-ttalian entry 
f Little Italy, this bistro is making its mark with Asian- 
fluenced French cooking and a subtly sexy interior 
Aenother masterstroke by Yabu Pushelberg). 
MODNEY’S: So what if Toronto is nowhere 
ar an ocean - it can fly in some of the best seafood 
Wou've ever tasted. There's an expression you will 
| €ar patrons use a lot here: “Make love to your 


byster.” It's love at first bite in this down-home eatery. 


fining 
about town 
ASSAFRAZ: Situated in celebrity-studdett 
t forkville, patrons keep one eye on the Fusion-inspired 
dimenu and the other on the entrance, since stars 
snow up with regularity and mob the place during the 
Moronto International Film Festival. 
OLONY KITCHEN: It's a seen-and-be-seen 








spot, but the cooking steals the show. Asian flavors 
transform even the simplest dishes. 

BOBA: Situated in a renovated turn-of-the-last- 
century house, this is an elegant but cozy dinner spot. 
The menu mixes European and Asian flavors, with 
delicious results. 

BISTRO 990: For classic French cuisine it’s hard 
to beat this midtown mainstay. The three-course prix 
fixe dinner menu is an especially good idea, since the 
desserts are impossible to resist. 

NORTH 44: One ofthe most famous restaurants 
in Toronto, this spot lives up to its glittering reputation. 
The international menu highlights the best Canadian 
produce. But it’s the soft, sexy lighting that gives the 
restaurant its romantic appeal. 

CENTRO: Yes, it's a scene, but one in which 
everyone gets a warm welcome. The wine bar 
downstairs is open till the wee hours, but the real 
reason to come here is the cooking. Centro’s origins 
are Northern Italian, but its offerings range to other 
Mediterranean cuisines. 
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Toronto taste treats 


Bymark 
North 4 
Susur 
Sassatraz 
ruffles 


The Fifth 
25 Richmond Street W 
Avalon 

70 Adelaide Street W 
Biff’s 
4 Front Street East 116-860-008¢ 
Canoe 


}\ 


Monsoon 
Rain 
Joso’s 
Bistro 990 


90 Bay Street 116-971-9990) 


Lai Wah Heen 
]08 Chestnut Street 4\6-977-9899 


Rodney’s 


169 King Street W 116-363-8105 
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Food is so important to To 
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holds annual festivals to celebrate the subject. 


ronto that the ci 






Here are a few to watch out for: 









SANTI THE BLOOR-YORKVILLI 
WINE FESTIVAI 





Early If Ma 








chefs, paired up with award-winning vintage 








from the Niagara, Ontario wine region 














TASTE OF LITTLE ITALY 


internationally 


This neighborhood may be 


renowned, but it still respects its roots. The two 
day June party features food, music, and iT 
CARIBANA | 
Caribana reinvents Toront 
i 
f Id | j 
cert i | 
lo the 
TASTE OF THE DANFORTH 
| 
Toronto's Greek neighborhood vith a | 
celebration 


in mid-August 





















There's nothing to haggle about on this subject: Toronto is one of the great shopping cities of the world. 


Visitors will appreciate the favorable exchange rate on the Canadian dollar but the real allure is the sheer 


diversity. Check out the best in Canadian fashion and European style. Don’t be surprised if you find 


yourself answering the same question on returning home: Where did you get that? Toronto, of course. 


Toronto is a magnet for fashion designers across 
Canada. "We have nany gifted designers and so 
much emerging talent,” says Robin Kay, president of 
the Fashion Design Council of Canada. One showcase 
for it is Toronto Fashion Week, which is becoming 
part of the international fashion calendar. The 


best and brightest present their fall and’ spring 
collections in this twice-yearly event. 

As Toronto's fashion industry has grown, so has the 
number of homegrown labels and boutiques. While 
it's true that some of the local designers sell their 
fashions internationally - Lida Baday, Brian Bailey, 
Franco Mirabelli, Mercy, and Mistura by Joeffer Caoc 
are among the designers that can be found at top 


US retailers - many more are available exclusivel 
in Toronto. “There's a lot to discover in terms of 
young, edgy designers,” says Jeanne Beker, host of 
the internationally syndicated Fashion Television. 
Some designers and labels to watch for in Toronto 
are Crystal Siemens, David Dixon, Wolves and Mabel. 


\bove: Fashion forward boutiques can define entire 
neighborhoods, such as Yorkville or Queen St. West. 












w.discover.torontotourism.com 


here to buy 
here are a number of shopping neighborhoods 
prinkled throughout Toronto, each with its own 
istinct appeal and panache. The most exclusive is Bloor 
treet West between Yonge Street and Avenue Road 
Mere iS where you will find the signature boutiques of 
op European designers: Armani, Hermes, Chanel 
fada, Vuitton, and Escada, to name a few. It’s also 
were you'll find fine jewelers such as Bulgari, Cartier 




















Dove: Pretty Yorkville boutiques line 19th cent 
fumberland Lane 


Right: Window shopping, an affordable Toronto pastime 


fiffany, and Birks. While you're in the neighborhood 
Mou'll want to check out Holt Renfre |. Fresh from a 
MMulti-million-dollar upgrade and expansion, this luxu 

Blore carries some of the very best Canadian and 
international labels in its fashion, accessories, and 
Bosmetics departments. Exclusive mini-boutiques set 
Bip within the multi-level store feature Smythson of 
Beondon, Dolce & Gabbana, Burberry, Paul Smith, and Link 





if London for fine accessories. The store also has an 
- 

excellent showcase of Canadian designers. Even if 
youre not in the mood to shop, both the Estee Lauder 


}5pa and the Holt's Café will lure you in 


ypome spots to watch out for are Jeanne Lottie (for 
ehic handbags), I-cii (featuring Comme des Garcons 
and Ann Demeulemeester), Augustina (for feminine 


and exotic pens). The neighborhood is also the home 
bf Hazelton Lanes, a shopping complex that include: 

the likes of Woman Apothecary for toiletries and 
Neatro Verde for glamorous home décor. Yorkville is 


| 
also renowned for its small commercial art galleries 


faubles from jewelry to lingerie), Nocean (for Unusual 


including Feheley Fine Arts, Nancy Poole's Studio, 


Sable-Castelli, and Kinsman Robinson 


her neighborhoods wher ou'll find fascinating 
y 


shops are dotted throughout the city. Rosedale boasts 


le antiques and excellent reproductions at shop 
such as Putt 
Distillery Historic District is 


S commercial art galleries. Kensington Market is the 


|, Belle Epoque, and L’Ateller. The new 


gaining a reputation for 


place to go for vintage clothing and accessories 


While the multi-level Toronto Eaton Centre has its share 





American chains, it also has quite a few Canadian 
retailers. Check out Browns (for shoes), La Senza and 
La Vie en Rose (both for lingerie), Harry Rosen (for 
men’s clothing), Mendocino and Femme de Carriere 
(for women's clothing) and Laura Secord (for 
chocolate). Across the street you'll find The Bay, an 
expansive department store that started out as a 


fur-trading company in the 17th century 


the art & design 
district 

Funky divas and creative-minded professionals who 
want to see what's new and edgy and daring are now 
heading to West Queen West. Newly christened the 
he neighborhood runs west 
from Bathurst Street, and it shouldn't be confused 
Street West. Queen Street West boasts 


such as Fashion Crimes and Price 


cool boutiques 
Roman, that sit side-by-side wit 


retailers like Club Monaco and Caban 


h more mainstream 





Over the past few years there has been a boom in 
designer boutiques in the Art & Design District, and the 


atmosphere is eclectic. High-end home dec 


such as Dexterity rub shoulders with 


beauty boutiques 
such as Rubies Beauty Bar. Men's clothiers include 


nclude Pink Cobra 


Delphic and Eza Wear, and women’s 
and Comrags. And given the name, it's no surprise that 
the Art & Design District contains a number of small 

mercial galleries, such as the Stephen Bulger Gallery 


nd the Susan Hobbs Gallery. “There's definitely a strong 


nd spirit here,’ says Jamie Angell, owner 


+ 


allery. The community has attracted a diverse 





JL 








fine artists but photographers, film and television 


production types and graphic designers 


of creative people, not only fashion designers 
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five sumptuous spas 
After a day of indulging yourself in the shops, pamper the 
body, lift the spirit and nourish the soul at one of the city’s 
many fine spas. Here are five of the best: 


Elizabeth Milan Hotel Day Spa 

Arcade Level, The Fairmont Royal York ......... 416-350-7500 
www.fairmont.ca 

This Mediterranean-themed spa’s specialties are body 
treatments such as The Chocolate Body Indulgence and 
The Amazing Grape Treatment, both 90 minutes long. 


The Elmwood Spa 

TEMA UI IE ctl nsies 416-977-6751 
www.elmwoodspa.com 

The multilevel Elmwood specializes in skin care especially 
facials such as the DNA Facial (a.k.a. The Elmwood Facelift). 
The Thai massage is another specialty. 

Stillwater Spa 

HP le ee oc Paissp saccesonrsseioasoe 416-926-2389 
www. stillwaterspa.com 

Calm and serenity prevail at this high-end spa with 
trickling water features and special lighting techniques. 
Aqua therapy in a private pool and the Mandarin Honey 
Body Glow, a vichy therapy scrub, are two of the more 
popular body treatments. 


Victoria Spa 

HOtel IMErCONEINENtAl ..csnermnienenenrrauaneenense 
225 Front Street W., 3rd floor 

WWW. Victoriaspa.com 

A calm-inducing space accented with Asian artifacts 
welcomes patrons into the Victoria Spa. Popular treatments 
include Ayurvedic facials and body treatments. 


416-413-9100 


Votre Beauté European Day Spa 

Westin Harbour Castle... cccccoccnannntunsion 416-203-8483 
Sleek, modern Italian décor, a floor to ceiling waterfall and 
original art create an upscale environment for a full range 
Of body therapies. A few of the more popular treatments 
are the organic apple body scrub and body wrap, and an 
anti-aging facial with ginseng. 
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WHEN A CITY HAS EVERYTHING YOU COULD EVER WANT 
UNDER THE MOON, 
CHANGES ARE IT RESO TAS ASAT RNOiee 


(Suirmon{ 


HOTELS & RESORTS 


Places in the heart. 


For information or reservations, please call 1 800 441 1414 


www.tairmon t.com 


The Fairmont Royal York, Toronto 


Plus 42 other destinations in Canada, U.S., Mexico, Barbados, Bermuda and United Arab Emirates 
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ww. discover.toron totourism.com 
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Deciding where to lounge in Toronto will be the only challenging 


part of your evening. You can satisfy a craving for champagne 


one night and unwind over a game of pool the next, or you could 


listen to live music every night of the week. 


clubs and lounge 


Toronto is a competitive town. That's the only way one 
could explain the seemingly endless array of recent 
nightclub openings “The clubs are so glamorous that 
it's almost like a competition to be the sleekest, the 
hippest, the sexiest”, says Li Robbins, who writes the 
nightlife column for Toronto Life magazine. 


That's not to say that only the newest nightspots have 
the best offerings. “The whole club scene has been 
evolving as older clubs give themselves facelifts and 
renovations,’ says Li Robbins. “They are part of that 
competition to have the sexiest décor and the best DJs 
coming in. Toronto attracts DJs from Europe and the 
UK. They are some of the best in the world, and that's 
another reason the club scene is so vibrant.” 





“oT kh dt 





One new contender is C Lounge, which opened to 
great fanfare in October. C’s take on streamlined 
design creates an elegant space punctuated with 
indoor waterfalls, and its music Is a sultry mix of R&B 
and electronica. In case that were not enough reason 
to stay and lounge awhile, C also has an Aveda mini-spa 
onsite and a masseuse on full-time duty. Talk about 
easing out the stresses of the day. 


Another see-and-be-seen spot is Lobby, which has 
carved out its own special niche on the most elegant 
stretch of Bloor Street West. The lounge’s interior design 
is white-on-white, with fresh flower arrangements 
and an airy, spacious atmosphere. It has the 
distinction of running its own small gallery space 
featuring the work of up-and-coming young artists. 


Alto Basso, in the heart of Little Italy, is more laid-back. 
With a dance floor that shakes to a mix of techno, African 
drumming remixes and other inspirational rhythms, 





you'll spend more time moving your body than checking 
out the scene. At the Gypsy Co-op, once the dinner 
crowd clears out, this lively spot is transformed into a 
dance club playing pulsating house music with soul 
and funk overtones. The triple-decker Joker nightclub 
is highly regarded for both its look - its third-story 
Cathedral Room really does have a vaulted ceiling - its 
hip hop and R&B sounds, and its pool lounge. 


i h e lve 
Toronto has one of the most exciting music scenes in 
the world. “This is the hub of Canada's musical life, 
and people come here from all parts of the country 
to collaborate, record and play live,” says Li Robbins 


LULU ST 


‘A lot of highly talented musicians are in one place 
Toronto's music community is tightly connected, and 


DISCOVER CANADA 
= Mi Weue 


Toronto is the gateway for the discovery of Canada by rail. As VIA Rail Canada’ 
primary hub Toronto offers frequent arrivals and departures for all regions ¢ 
Canada. VIA’s world renowned western transcontinental train the Canadian 
travels westward from Toronto to the Canadian Rockies. 

















VIA offers spacious trains with huge picture windows and lots of room to wall 
around. Enjoy the affordability of our Comfort class or treat yourself to ou 
premium class services. Either way, you'll arrive at your destination relaxe: 
and ready to go. 


Explore Toronto, Niagara Falls, Kingston, Ottawa and much more on a vacatior 
program available from one of VIA’s tour operator partners. 


—— | 
TALE ee ee VOLE VERO eee een 


NL ae ee Ad INDEPENDENT YACATIONS CARTAN 
www.brewster.ca www.canadaalacarte.com www.cartantours.com www.yankee-holidays.con 


1 800 661-1152 - 1877 977-6500 1 800 422-7826 1 800 225-2550 


Book online, contact your travel agent or call VIA Rail Canada a 
1 888 VIA-RAIL (1 888 842-7245) § 
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musicians from all Kinds of backgrounds play with 
Mferent ensembles in different combinations. It's 
uxciting, and the sum Is greater than the individual parts.” 


ne small but dedicated local jazz scene is evidence 
f the elevated tastes to which the many 
sghtlife proprietors cater. The legendary Jeff Healey 
fas created an eponymous club that features his 
semble - Jeff Healey’s Jazz Wizards - as well as the 
unds of rock and roll, blues, and R&B. The classi 
pp 0’ the Senator founge is another of the city’s 
ading jazz destinations; its headliners run the gamut 
fom sultry vocalist Molly Johnson to sax goddess 
ane Bunnett. Up for more? The annual Downtown 
azz Festival and the Beaches International Jazz 
festival draw thousands every year to experience 
ome of the best and most important jazz that 
orth America has to offer 


Of aficionados of other musical styles, here are a few 
ots to keep in mind. Bambu by the Lake is a new 
sdditian to the Harbourfront area, enlivening it with 
he-sounds of calypso, salsa, and soul. The legendary 
| Mocambo has shuttered its original venue, where 
Pe Rolling Stones rocked in the 1970s, but its rock and 
fll roster has moved into the Tequila Lounge. The 


Forseshoe Tavern launched the careers of Blue Rodeos 


ind The Tragically Hip, and while it features major 


cis on most nights, Tuesdays are devoted to up-and- 
oming local bands. If you're very lucky, you might 


latch homegrown acts such as the Barenaked Ladies 


Hr Ron Sexsmith playing around town 
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Senses, a beautiful Toronto bar for beautiful Toronto people, is located in the sleek new Soho Metropolitan Hotel 
came che 
Imbibing cocktails and live music is a pleasure, but Toronto's calendar of events includes many 
night-and-day events that will appeal to other palates. 
HARBOURFRONT READING SERII { marks the 30th anniversary year-round program, | 
1 | | 
I iO L FILM TI I Lake 
| 
| 
I | AL ©O HO i | 


the best in class 
CI ounge 
456 Wellington Street W. oni. BO Ra BA se 2 416-260-9393 


Lobby 
RO CAMIMMUSINOOL W.tieern at carey oh te 


www.eatdrinkplay.ca 


Al6-929-1169 


Top O’the Senator 
ZAO VICEOFIA SUPECE aecneinniormunmnnaiimeimnnnnernnnn4l0-304-1517 


Senses, the Soho Metropolitan Hotel 

318 Wellington Street W. osnnnsssommnnmmnmnnnnnnn4l6-599-8800 
Rain 

19 Mercer StrO CE oe nnnmnnsnnne 416-599-7 
Healey’s 

178 Bathurst Street osm 116-703 
www.jeffhealeys.com 





www.martiniboys.com 


\bove: Live music at the Cameron House is a Toronto 
nightclub institution. 
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THE WONDER OF NIAGARA FALLS, ONTARE 
In addition to its most famous natural wonder, the Niagara Falls, this region 
also home to both a wondrous microclimate that makes the area a vintner’s 


dream, and the Shaw Festival, a marvel of the theater world. 





Above: The Horseshoe Falls at Niagara Falls: the Seventh 
Wonder of the World. 


iagara falls and 
the niagara parkway | 
Once regarded as the honeymoon capital of North America, Niagara Falls is now a major entertainment destination 
The billion-dollar Niagara Fallsview Casino Resort complex is the most recent addition to a roster of major players. : 
The new resort will feature a five-star hotel and spa, several innovative restaurants and plenty of gambling space.§ 


Magnificent though it may be, it's hard for any man-made structure to compete with the grandeur of the Falls. The 
best way to see them is aboard the Maid of the Mist, a boat tour that takes visitors through the churning waters of 
the American side of the Falls, past the Rock of Ages, and to the foot of Horseshoe Falls. You can also take in a 
spectacular view of the region from the upper reaches of the Skylon Tower Observation Deck. 





Bre 


; vine COUNTTLY A 20-minute drive southwest of Toronto will transport you 
Ito the picture-perfect landscape of the Niagara Region and its surprisingly excellent 

ir es. Oenophiles know that Niagara lies on the same latitude as France's Burgundy 

agion and that vintners carefully selected varietals that would flourish, such as pinot noir, 


amay, Chardonnay, and cabernet sauvignon. 


le most famous product of the grape in Niagara is 
r region's world-renowned icewine. So deliciously 
cl and sweet that it easily replaces dessert at the 
nd of a fine dinner, icewine is a rare treat. Niagara's 
intners have swept international judges off their feet 
th their icewines. In 2003 alone, Pillitteri Estates 
linery won the Excellence Trophy for its icewines at 
e Citadelles du Vin in Bourg sur Girond, France, and 
he Henry of Pelham winery took home the gold for 
s icewine in the Challenge International de Vin in 
faye-Bourg, France. 


0 can sample icewine for yourself by taking a tour of 
f region along its charming wine road. In summer, 
In ost all of the area's 56 wineries offer tours and many 
(ow have added culinary experiences where visitors are 
ntertained with wine and food pairings. Some, such as 

ewn Winery, offer cooking classes where chefs show 
lou how to marry the tastes of food and wine in the 
erfect union. One of the best gourmet experiences can 
c found at Hillebrand Estates Winery’s Vineyard Café, 
With its regionally-inspired menu. Vineland Estates 





boasts an outdoor dining room as well as an indoor 
one, SO you can enjoy drinking in the scenery as well 
as its award-winning vintages, and even arranges 
helicopter flights directly into the vineyard. At the 
postcard-pretty Good Earth Cooking School dynamic 
chefs teach private cooking classes to visitors. 


Keep an eye out for Niagara's beautiful architecture. 
The most exciting project is Toronto-born Frank 
Gehry's soaring design for Le Clos Jordan Winery, 
Slated for completion in 2006. 


For more information on Niagara experiences, 
visit these websites: www.savourontario.ca, 
www.wineroute.com, www.shawfest.com 


Top: Sampling wine at a 
Niagara vineyard. 

Left: World renown icewine 
from the Niagara Region. 


Below: One of the Niagara 
region's many architecturally 
distinguished wineries. 
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mee on-the-lake 
the shaw festival 


Niagara Falls may be the instantly recognizable face 


of the Niagara region, but the charming town of 
Niagara-on-the-Lake is its heart. Fiercely protective of 
its historic beauty, the town’s residents have ensured 
that new construction is styled to fit in seamlessly 


with the old, for an effect that is visually stunning 


However, quaint charm isn't the only thing that 
attracts visitors to Niagara-on-the-Lake. The single 
biggest drawing card would be the world-renowned 
Shaw Festival. Featuring the best plays from 
1856 (the year the Irish writer was born) to 
today, the festival starts in April and runs 
through early December. The 2004 season brings 
Shaw's Pygmalion and Man and Superman t0 
the stage, along with Ah, Wilderness! by Eugene 

O'Neill, Harlequinade by Terence Rattigan, and 
The Importance of Being Earnest by Oscar Wilde 











Above: Taking a Stroll through picturesque 
Niagara-on-the-Lake 
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One of the unique things about the Niagara, 
Ontario wine region is that so much ts packed 
into such a small space. As if wine, food, and 
natural wonders weren't enough to keep you 
busy, there are also championship golf courses 
and outstanding spas. 













THE LEGENDS ON THE 
golf complex, located on 700 
the Niagara River, features not one but two 








NIAGARA 
ycres bordering 






8-hole championship courses designed by 





two of Canada’s most dynamic golf architect 





T 


Tom McBroom and Doug Carrick 











THE ROYAL NIAGARA course iS famous 
for its use of water. Comprised of three nine 
hole courses, the Royal Niagara 
features include tees set on t 
Welland Canal 


THE WHIRLPOOL GOLF COURS! 
was designed by the legenda 
Stanley Thompson and 
Stunning backdrop of the Niagar. 
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tothe age BOOK YOUR TORONTO AND NIAGARA REGION GETAWAY NOW 


With 60% of the U.S. population less than an el EE mh ae 
there’s no excuse not to visit! 







_ how to get here . 
On TOURISM TORONTO 
y air: 40 airlines connect to Toronto's Pearson International Airport 1-800-499-2514 
OR ee aa ele eS RO www.discover.torontotourism.com 


: NIAGARA FALLS TOURISM 
! wk ml CLL Ma CERI CR 9 B Union Station is 1-800-56-FALLS (563-2557) 


; www. fallstourism.com/discover 

y highways link surrounding cities to Toronto. ONTARIO TOURISM 

mu CCR ea Re 1-800-ONTARIO (668-2746) 
www.ontariotravel.net/discover 
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Designs to see, from | 
our advertisers... 





-—= Up Close and Personal 


©< Meet interior designer Barbara 


»s Barry at the opening of the 
[= Glabman Design House and 
view select furnishings from 
=— her line for Baker Furniture. 
mei Ihe event will showcase | 
r > her signature pieces, crafted | 
with simple lines, balance 





| 
and symmetry. | 





; A Ky y Amdega Conservatories, handmade in England 
O™ Vier 


DESIGNER BARBARA BARRY 


since 1874 from the finest timber and glass. 





Amdega and Machin design offices throughout the 

USA and Canada. Please call 1-800-449-7348 “ 
Saturday, March 20, 2004 WWW amdega com A WIL ID IE e A 
Lectures: 11am and 1:30pm All other countries call +44 1325 468522 ESTABLISHED 1874 








Glabman Furniture & Interior Design 
3089 Bristol Street 
Costa Mesa, California 


Seating is very limited. For information 
or to RSVP, call (714) 540-3822. 


Wright at Home 

Join Architectural Digest and 
INFINITI for interior tours of some 
of Oak Park’s most famous resi- 
dences, created by Frank Lloyd 
Wright and his contemporaries. 
The annual Wright Plus* event has 
been granting exclusive access to 
these legendary homes for the 
past 30 years, with all proceeds 
benefiting the Frank Lloyd Wright 
Preservation Trust. 


Oak Park, Illinois 
Tickets: $85 ($70 members) 


Space is limited. For tickets and infor- 
mation, visit www.wrightplus.org or 
call (708) 848-1976. 


©The Devon Shop 


me { 


Wright Plus 2004 a 
Saturday, May 15,2004. \_/ \_/ Decorators Source Over 65 Years 
Jam-5pm INFINITI Visit our trade showroom and select from our vast collection 


of Hand-Carved Formal and Country Furnishings 
for living rooms, dining rooms, bedrooms. 


Workshop on Premises * Custom Sizes 


Mon.-Fri. 10-6 (Thur. 10-8) - Sat.-Sun. 11-5 
111 E. 27 Street NY, NY 10016 © 212-686-1760 
www.devonshop.com 
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continued from page 128 
beloved country estate in New 


Jersey, called Duke Farms, 


which she treasured because 
of its ass¢ ciation W ith him. 
James Buchanan Duke ac- 
quired the parcels of land mak- 
ing up the core of the estate 
between 1893 and 1899. The 
main residence, an 18th-cen- 
tury Dutch farmhouse when 
he bought it, was eventually ex- 
panded into a manor house of 
about 67,000 square feet with 
between 40 and 50 rooms. 
Doris Duke added a “Holly- 
wood Wing” to it in the early 
1930s, and over the years she 
adapted her father’s green- 
houses to create display gar- 
dens of exotic plants, which 





she opened to the public in 
1964. In the early 1970s she 
bought small farms at the 
western edge of the estate to 
preserve the disappearing rural 
life of old New Jersey. Today 
the over 2,700-acre property 
includes 12 man-made lakes 
and seven waterfalls. 

Duke Farms houses the fi- 
nance and administrative of- 


continued on page 148 
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Lrerr: Chrome-plat- 
ed Art Déco chairs 
are arranged in the 
theater in the Holly- 
wood Wing, a space 
Thomas W. Lamb de 
signed in 1938. Duke 
also liked to use the 
room for private pia- 
no and dance lessons. 





Asove: Broken glass 
and ceramics from 
Duke’s diverse resi- 
dences were shipped 
to the Farms, where 
she repaired them in 
her workshop. RIGHT: 
Mori Sosen School 
screens line a Bam- 
boo Room wall. 


OnStar helped Michael O’Bier and his hunting buddies out of one of 
| the most miserable places on earth... the doghouse. 





Stuck in the woods, far from home, out of cell phone range. Yeah, right. Like the wives 
would believe that one. Michael O’Bier and his hunting buddies inched closer to the dog- 
house each minute they didn’t phone home to check in. Luckily, Michael had OnStar® 
Personal Calling. It’s a hands-free, voice-activated phone 
built into your vehicle, so it never needs recharging and has 
no additional roaming charges. With a more powerful signal, oo 
it often works in areas with limited cell phone reception. To ‘@ Star’ 

learn more, visit your dealer or onstar.com. If you’re already eet 
a subscriber, press the white-dot button to purchase minutes. Always there. Always ready. 





The first year of OnStar service is included on these GM models: Cadillac® + HUMMER™ 


Chevrolet® * GMC® * Buick® * Pontiac® * Saturn * Oldsmobile® * Saab® 





After the first year, OnStar service costs as little as $16.95' a month. 


OnStar requires vehicle electrical systems and analog wireless service to be available and operating. Personal Calling is available in most markets. It requires an OnStar servic 
agreement. Usage charges apply. OnStar voice recognition system may not work with all voices. Visit onstar.com for system information and details. ©2004 OnStar Corp. All rights reserve! 
*OnStar standard on HUMMER 2. +Plus sales tax where applicable. Saturn is a registered trademark of Saturn Corporation. General Motors is a registered trademark of the GM Cor 


RiGut: In the library 
is Eugene Boudin’s Le 
Havre, Bassin de VE ure, 
1881. A Regency ce- 
lestial globe by Malbys 
is set near an early- 
19th-century English 
needlepoint carpet. 


BeLow: A carved fig- 
ure of a seated Chi- 
nese man crowns the 
George II]-style ma- 
hogany bed in Duke’s 
bedroom; at its foot 
rests a Regency gilded 
and painted recamier. 
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continued from page 146 

fices of the Doris Duke Char- 
itable Foundation, which has 
assets totaling some $1.2 bil- 
lion and which, from the date 
of the first grants awarded in 
1997 to 2003, has given ap- 
proximately $350 million away. 
The foundation, as Duke’s will 
directed, supports perform- 
ing artists, the protection of 
wildlife, medical research pro- 
grams and child abuse preven- 
tion. It also supports Shangri 
La, Rough Point and Duke 
Farms, all of which are used for 
educational programs. 

From June 2 through 5; 
Christie’s New York will auc- 
tion the contents of the Farms 
as well as items from her New 
York and Los Angeles resi- 
dences. The inventory has all 
the earmarks of early-to-mid- 
20th-century grand life, in- 
cluding a Belle Epoque dia- 

continued on page 150 
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Add the magnificent 
beauty of a slate 
roof without the 

maintenance concerns. 
Ask your architect 
or builder about 
Lamarite™ Slate 
Composite Shingles. 


LAMARITE SLATE 


COM*POS ITE S H-I°-N G LE s 


www.lamarite.com 

CTRL Tar es 
olors shown are Dusk Grey, Midnight Black, AG) Green, and Mulberry. 
oof color on house is Dusk Grey with Mulberry accent. 


presentation of colors is as accurate as our printing will permit. 
TENT PENDING ©2004 TAMKO Roofing Products, Inc. 
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OAK LEAF CONSERVATORIES LTD., YORK, ENGLAND 
al mela a 
SE He eS tien yd.) 
876 DAVIS DRIVE, ATLANTA, GEORGIA 30327 * Fax: 404-250-6283 
ALSO AVAILABLE THROUGH ARCHITECTS AND DESIGNERS 
Please send $10 for a copy of our full colour brochure 
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The original Santa Barbara Umbrella is custom 
made for you alone. Classically styled. 
Generously proportioned. 
_Uncommonly durable: Call 
» 1-800-919-9464 for a free 


color catalog or to order. 
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mond necklace by Cartier, estimated te 
sell for between $800,000 and $1.2 mil 
lion; a case of the first commercial releas 














of Moét & Chandon’s prestige cuvée, th 
1921 Dom Pérignon, of which only 106 





cases were shipped to the United States: 
and important English antiques. 













The plutocratic trappings, however, ar 





ordered by and filtered through Duke’ 
own very individual, sometimes eccen- 










tric and often touching taste. One of her 
strongest passions was Asian and South- 












east Asian art, so there is a room paneled in 
bamboo (known predictably as the Bani- 






boo Room), which was a transition space 
between the main house and the Holly- 
wood Wing. A pair of Mori Sosen School 
screens decorate the walls, and Duke often 















ate lunch here alone, perhaps transported 
in fantasy to Shangri La. Similarly, her 
bedroom is dominated by a large chinoi- 










serie bed with a pagoda-like canopy of yel- 
low silk, topped by a finial in the form of a 






small Chinese man. The theater room in 
the I lollywe 0d Wing is Just that—theater. 
Scarlet cushions fill chrome-plated Art 








Déco chairs, which were frequently occu- 
pied by Martha Graham and Roberto Ros- 
sellini, while Art Déco murals illustrating 
musical subjects syncopate on the walls. 
The most affecting space, however, 
is a small white room, with a lot of natu- 
ral light and a view of the garden, known 
as the workshop. To this room all of the 
broken ceramics and glass from the differ- 
ent Duke houses were delivered, and Doris 
Duke, like the frugal, serious girl she was } 
at heart, would herself patiently restore | 
them to wholeness. The room could be a } 
metaphor for her philanthropy, which was 
so wide-ranging and so thorough in its in- 
tention to restore everything from 18th- 
century houses to sick bodies to damaged 
environments. Perhaps as she lay dying in 
Beverly Hills, alone except for a staff lord- 
ed over by an Irish butler, she thought of 
the workshop in the house on the other 
side of the continent, where she had been 
as happy as she ever was—a little girl 
mending things with her father. 











































The auction preview dates are May 21 
through Fune 1; the sale takes place June 2 
through Fune 5. For more information, con- 
tact Christie’s, 20 Rockefeller Plaza, New 
York, New York 10020; telephone 212-6 36- 
2000 or visit www.christies.com. 
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\ fashionable suite at Mandalay Bay’s newest resort. 


DESTINATION: 
DELUXE 


Places of natural splendor, 
notable design and 
sheer indulgence. 








Special Advertising Section 


THEhotel at Mandalay Bay 


A Refined Newcomer on the Strip 


HEhotel (a resort that piques interest 

with its unusual spelling) at Mandalay 

Bay has helped steer the las Vegas 
aesthetic to a new level of sophistication 
As the latest addition to the property, it raises 
the bar in becoming an understated retreat 
within the buzz and glitz that is the Las 
Vegas Strip. 


A stand-alone structure served by its own 
entrance, THEhotel provides easy access 
to all of the offerings of Mandalay Bay. 
Guests enter a beautifully proportioned 
lobby with rich finishes in a palette of 
black, brown and cream. The clean lines 
and subdued colors are enhanced by 
museum-quality art, including works by 
Jasper Johns, Robert Rauschenberg, 
Donald Judd and Andy Warhol. 


Every one of THEhotel’s 1,118 guest rooms 
is a suite. Decorated in the same warm hues 
as the public spaces, they recall the sleek 
forms of 1930s French designers such as 
Jean Michel Frank, but are filtered through 
the contemporary eye of Christian Liaigre. 
Ebonized wood finishes, sculptural lamps, 
downlighting and tactile fabrics create a 
dramatic, moody clubbiness appropriate 
for business travelers as well as vacationers. 


The living/entertaining space of each 
room includes a haltbath, plush chairs and 
sofa, a 42-inch plasma television, wet bar, 
and desk with a fax, printer and a high- 
speed Internet connection. Bedrooms and 
bathrooms are outfitted with down com- 
forters and pillows, luxurious towels and 
spacious armoires. 







Any stay here should include a visit to 
Bathhouse, THEhotel’s state-of-the-art gym 
and spa. The $25 million complex is located 
on the second floor, and occupies a com- 
manding 14,000 square feet. Serene, minimal 
architectural elements clad in stone lend a 
meditative ambiance, and ever-present 
reminders of water act as a leitmotif. Clients 
may immerse themselves in a wide range of 
pool treatments in addition to steam rooms 
and rainfall corridors, and a full menu of 
other therapies—an inviting way to regain 
one’s balance after a night on the town 


For more information, call 877-632-7000 
or visit www.mandalaybay.com. 
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Australian sights (clockwise from left): Sydney Opera House, Federation Square in Melbourne and Uluru. 








The vast red-t Wnted UfDack f 
osmopolitan cities. Ex fe. A 

style is a thrilling mosa na it y € 
ore WAITING be neartne 

Recognized as one of the wor 

beautitu Syaney Is a frier oly place 
illed with lovely beaches and the hippe: 
restaurants, bars and shopping streets. The 
arbor embodies the city’s unabashed 


personality, its natural beauty heightened 
by creative buildings trom the dazzling 
of the Sydney Opera House to 
private homes boldly projecting from the 
neighboring clits 


sails 





Only 90 minutes east, the Blue Mountains 
World Heritage area is an urban retreat 
and one of the world’s most spectacular 
wilderness parks. Its hil r glorious clitf- 
top views across gum tr 
trails and historic towns 


and stone. 


eys, walking 
m_ timber 


While Sydney is clever and energeti 
Melbourne is cutting-edge and eclectic 
Having absorbed waves of migration and 





rable experiences. The oenophile’s dream, 
though, is South Australia, where small family- 
run wineries sit alongside internationally 
renowned companies in the regions of 
Riverland, Barossa, Clare Valley, Coonawarra, 
V\claren Vale and the Adelaide Hills. 


T \A/ 


Ine VVnitsunday ls 





af 
oast are an example of Australia i 


Tha 
sland’s calm waters make for some of the 


world’s best yearround sailing and unde 


relaxed luxury and pristine secrets. 


water exploring of the magnificent Gred 
Barrier Reef. A number of exclusive ge 
aways are found here, including the fivd 
star private paradise of Hayman 


A taste of Australian style isn't completa 
without a Outback 
Australia’s heart, and much of its land 


journey into the 
mass, rests in its expansive ancient interl 
or. Wilderness and desert sanctuaries 
particularly in the Northern Territory and 


Western Australia, allow guests to discove Jit 
not just unparalleled landscapes but alsqf 


the world’s oldest continuous culture 
Whether watching the sun set on Uluru o 
face to face with a 40,000-year-old rock 
painting, the spirit of the great souther 


land engages the soul. 


From the urban centers to the far 
territories, the Australian Tourist 
Commission can help visitors plan 
an itinerary according to their tastes 
and interests. For more information, 
visit www.Australia.com/Luxury. 
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Intimate. ComFortab 
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Dutch treats: Curacao’s buildings reveal its European roots. 


~-uracao 
the Dutch Touch 


magine a quaint Dutch village encircled by 
ear waters and dotted with palm trees. That's 
Ne contrast visitors encounter in Curagao, an 
land 40 miles off the coast of Venezuela. 


Early Dutch settlers have left their mark here, 


especially in the realm of architecture. ° 


Nowhere else in the world outside of the 
Netherlands are there so many 17th- and 
18th-century Dutch colonial buildings. Over 
time, styles were moditied to fit the realities 
of a dry and breezy climate by incorporating 





Caribbean influences such as verandas, 
porches, fretwork and shutters, and by 
adopting a palette of colors undreamed of 
in Amsterdam. Several neighborhoods, 
along with the historic city center in 
Willemstad, have been placed on the 


UNESCO World Heritage List. 


Curagao's perpetually sunny weather and 
fine beaches make it a premier vacation spot. 
The island boasts an impressive selection of 
luxury hotels, restaurants and recreational 
opportunities. Diving and snorkeling among 
the island's many inlets and coves are favorite 
pursuits here, as are golf, tennis, hiking and 
horseback riding. Trade winds make for com- 
fortably balmy evenings, and lively clubs and 
casinos contribute to the scene atter dark. 


For more information, call 800-3-CURACAO 


or visit www.curacao-fourism.com. 





After admiring our diverse architecture, after mingling with our multi-cultural people, 
it might surprise you to learn that this is an island in the tropics. This is Curacao — 
a little piece of Northern Europe in the Southern Caribbean. For more information, 
call your Travel Agent or Curacao tourism at 1-800-3-CURACAO (328-7222). 


CURACAO 


real. different. 


www.curacao-tourism.com 


Air service by American Airlines and Dutch Caribbean Airlines daily from 
Miami and Air Jamaica five times a week from 12 U.S. gateway cities. 



















Brilliantly-lit fountains mark the entrance to Bellagio. 


Bellagio 

The Resort as High Art 
Firstrate service, lavish gardens, award 
winning dining, entertainment and luxury 
shopping are challenging prerequisites to 
find together within one eal corner o 
globe, let alone in a single resort. Yet 
Bellagio in las Vegas has managed to 
accomplish this remarkable feat as a three- 
time AAA Five Diamond Award-winner 
and the only property with two Five 


Diamond restaurants under one roof. 


The Bellagio Gallery of Fine Art is a cultural 
destination unto itself. The premier art 
gallery in Las Vegas presents two to three 
exhibitions a year drawn from the world’s 

and collections. Through 
September 2004, the gallery will feature 
Claude Monet: Masterworks from the 
Museum of Fine Arts, Boston. This exhibit 
will display many of Monet's paintings 
found in the MFA—one of the largest col 
lections of work by the Impre 
ter outside France. 


finest museums 


ssionist mas- 


Culinary artistry contii ses — within 
Bellagio’s dining establishments. Options 
range from French cuisine at Picasso and 


Le Cirque, which both won the AAA Five 
Diamond Awar 004, to seafood at 
Aqua to Italian dishes at Circo to a 
er 


modern Mediterranean menu at Olives. 


NO 


a 
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When it comes to entertainment, few who 
witness a Bellagio Theatre performance 
of “O" by the celebrated Cirque du Soleil 
troupe will ever forget it. This stunning 
mélange of synchronized swimming, acro- 
batics, theatrical effects and live music is 
performed in, on and above water. For 





those in search of the hottest nightspots, 
there is Light, a sexy, refined, bottle-service 
nightclub and lounge. Guests at Fontana 
Bar get a spectacular view of the 
Fountains of Bellagio—a veritable ballet of 
dancing, soaring water choreographed 
to music and lights. 


Bb aera sae arate 


Fulfillment of the shopping variety is found 
at Via Bellagio, which gathers the world’ 
most au courant boutiques in a spot co 
siderably closer than Paris or Milan. Thi 
glass-enclosed promenade feature 

















upscale shops including Giorgio Armani 
Gucci, Tiffany & Co., Hermés on 
Chanel. For the simpler charms of naturel 


the Bellagio Conservatory and Botanical 
Gardens unveil a theatrical display o 
flora each season and major holiday, q 
sensory greeting for arriving travelers. 


Pampering is, the ,order of the day at Séq 
Bellagio and Salon Bellagio. Guests of thé 
spa enjoy a wide array of European bod 
care treatments and massage therapies 






BEN 


The lobby’s ceiling is adorned with a vibrant 
chandelier by glass sculptor Dale Chihuly. 


The adjacent salon allows guests td 
choose from a range of services in q 
peaceful setting. Bellagio is opening 92 
new rooms and suites in December of this 
year; guests will discover distinctive additions 
such as an enlarged spa and salon 
60,000 square feet more of meeting and 
convention space, and the amazing dining 
experience of Sensi. 


For more information, call 866-952-7111 


or visit www.bellagio.com. 







we're the only resort 
that can also deal 


hearts, clubs and spades. 














finest luxury accommodations, 
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/ Picasso, see “O” by ornare ltl t ‘ 
Soleil and revel at thrilling 
games of chance, there is but 


one destination. 
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scape ranging from sand dunes to rollif 
prairies to 14, 000-foot peaks 


the highlights: Mesa Ver 

nal Park, encompassing the anci 
stone cities of the Anasazi Indians, and ff 
Colc o National Monument, a paint 


desert of warm reds purples Oranges ar 


browns carved out by millions of years 
wind and water erosion 


Spring and summer visitors to Colorad 
From mountain trails to historic rails: tales of a Colorado summer. find a full array of facilities and servied 
Most ski resort gondolas remain in ope 
Colorado year-round, taking sightseers to t 
«The “Other Season” Shines ind 85 degrees throughout much of the mountaintops where they can acce 
tate, 1 extensive hiking and mountain biking tra 

for a different type of downhill run. 
nal monuments, 40 Accommodations include a wide sele 
onal forests, v 1 tion of hotels, Victorian bed & breakfas 





RE DER ORAT E_-. TH E 


LOCATED. B E BMW ESEFTNS YOUR EARS 


mY 





Fa ad 


ee 








nd rustic lodges. Of particular interest excursion via one or more of Colorado's place to another—which, in Colorado, is 
re the fine historic hotels providing an 24 Scenic and Historic Byways, specially all part of the adventure. 
legant taste of Colorado's past, from the designated routes that showcase every 
ward-winning Broadmoor in Colorado — corner, culture and ecosystem in the state. For information, call 800-COLORADO 
prings to the Stanley Hotel in Estes They're an ideal way to get from one — or visit www.colorado.com. 
ark. For a quintessential Colorado 
Ixperience, the state's many guest 
inches enable greenhorns to sample 
ie Western lifestyle by day and return 
» comfortable surroundings at night. 
juided horseback rides, llama pack 
ips, chuck wagon cookouts and camp- 
He cuisine are among the temptations 
yr guest ranchers. 


ther temptations abound. Take in a 

»deo or bluegrass festival, sip wine 

mong the vineyards of Palisade, swim in 

ie world’s largest natural hot springs 

fool in Glenwood Springs, or dig for ial ; 
inosaur bones in Mesa County. Plan an Hiking one of the state’s many nature trails. 
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An ancient Native American ruin. A symphony performance under the stars. A celebration of Colorado's proud heritage. 
Arts, culture, music, food, festivals, fun...and the rest is history! Call or visit our web site for all the information you need to 
put together your perfect Colorado Discovery Adventure! 


Price is based on 4 nights lodging and economy car rental from Denver for 4 adults. Rates are valid Sunday to Thursday from March 22 to April 30, 2004 and exclude holiday periods and 
, black out dates. Additional restrictions may apply, Prices are subject to availability and can change without notice. Must be purchased by April 23. 2004. Packages including air also available. 
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VISIT COLORADO.COM 
TO BOOK YOUR ADVENTURE 


COLORADO 


jj OR CALL 1-800-COLORADO 
J FOR A FREE VACATION GUIDE 
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Wish you were here? Clockwise from left: The Ritz-Carlton San Juan Hotel, Spa & Casino; The Ritz-Carlton St. Thomas; The Spa at the San Ju 
property; The Ritz-Carlton Cancin; The Ritz-Carlton Golf & Spa Resort, Rose Hall, Jamaica. 


The Ritz-Carlton Caribbean 
Lush Life in the Tropics 


The Caribbean's crystalblue waters and 
glistening white-sand beaches 
always been a magnet for vacationers. 
For those familiar with the Ritz-Carlton’s 
award-winning beachfront properties, the 
lure to return is even greater. 


have 


Located on 5,000 well-manicured acres 
in Jamaica's ultra-exclusive Rose Hall, 
The Ritz-Carlton Golf & Spa Resort is 
a hideaway complete with a championship 
golf course. The acclaimed “White Witch,” 
designed by Robert von Hagge, winds up, 
down and around the mountainous country- 
side, affording sensational sea views from 

6 of its 18 holes. Indeed, the resort was 
ranked among the top two Caribbean golf 


resoris in Travel + Leisure and Golf mago- 
zines, 427-room AAA Five Diamond 
resort, framed by the mountains of Montego 


Bay, conjures the island's historic plantation 
era. With a fullservice spa and five dining 
venues, the property features a variety of 
water sports and recreational activities. 


Tucked within a picturesque 30-acre estate, 
The Ritz-Carlton St. Thomas marries classic 
European elegance with the traditional warmth 
of the Caribbean. Peach stucco walls and 
coppertine roofs are complemented by bub- 
bling fountains and hidden courtyards, while 
colortul fruits, flowers and plants provide a strik- 
ing contrast to the turquoise water of Great 
Bay. Named “The Best Resort in the 


Guests find © 
a satisfying et 
of tropical serenity 
CMe eed tare 
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Caribbean” by Condé Nast Traveler maga- 
zine, the resort has recently undergone a $75 
million renovation that added a boutique spa, 
salon and fitness center, guest rooms and villas. 


The island of Puerto Rico is known for its 
energetic spirit and gracious hospitality. At The 
Ritz-Carlton San Juan Hotel, Spa & Casino, 


guests find a satisfying blend of tropic 

and_high-rolling excitemen 
Occupying eight prime acres in Isla Verde 
the resort features a worldrenowned spq 
and dining options, emphasizing the island 
flavorful specialties such as jerk pork an¢ 
roasted breadfruit. The Casino, a Ritz-Carlto 
first, reflects the glamour of a bygone period 


serenity 


At The Ritz-Carlton Canctn, each gues 
room and suite overlooks the cerulea 
Caribbean Sea. Considered the premie 
Canctn hotel and one of the finest i 
Mexico, this AAA Five Diamond resort ig 
situated on 1,200 feet of white sand in thet 
heart of Mexico's Yucatan Peninsula 
Here, guests can dive into an underwatel 
world, dine at two highly-regarded restau} 
rants and marvel at the ancient treasures 
of the nearby Mayan tuins. 


Vacations to treasure: being able to luxuri 
ate one moment, absorb local culture the 
next-with Ritz-Carlton as your compass. 


For more information, call 800-241-3333 


or visit www.ritz-carlton.com. 








There are countless ways to spend a vacation. 


But only four ways to make it truly unforgettable. 
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The Ritz-Carlton Hotels, Caribbean and Mexico offer the perfect way to renew your spirit and reinvigorate 
the body. Whether you prefer championship golf, soothing spa treatments, white-sand beaches or a simple 
romantic getaway, our hotels offer only the best in modern luxuries. Whatever you choose, a stay with us 


will ensure that the memories you make here will be ones you cherish forever. For reservations, please 


call your travel professional or The Ritz-Carlton at 1-800-241-3333, or visit us at www.ritzcarlton.com. 
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THE RITZ-CARLTON® 
HOTELS, CARIBBEAN & MEXICO 


Cancun, Mexico* Rose Hall, Jamaica * San Juan, Puerto Rico+ St. Thomas, U.S.V1 
Upcoming: Grand Cayman (2004) 


©2004 The Ritz-Carlton Hotel Company JALAG 
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Finland 
Helsinki: Europe’s Hot Capital 


FirsHime visitors to Helsinki are offen  sur- 
prised and delighted with this chic 
European city with its broad boulevards 
and parks lined with smart shops and cafés. 
Gourmets can enjoy restaurants on a par 
with the best of Paris, London and New 
York, or select from among more than 40 
different ethnic cuisines. Supermodels and 
rock stars constantly make the scene at 
Helsinki’s trendy hotels, bars and hot spots. 


In fact, Finland's dynamic capital has been 


getting a lot of attention lately from the inter- 
national press. The New York Times recently 
lauc e d Helsinki’s “cutting-edge style,” and 
British Elle announced, “Postmillennium, the 
capital of Finland is where it’s at.” 

Another accolade from Harvard 
Architectural Review hails Helsinki as “The 
Best Designed City Europe,” befitting 


Finland’s legacy as a center of modern 
design. In Helsinki, traditional styles meet 
ground-breaking architecture such as 


\_ 
af ‘i 


The Finnish line on design: dat of oon organic materials and a union of shape and function. 


Kiasma, the city’s remarkable Museum of 
Contemporary Art. Designed by architect 
Steven Holl, Kiasma is one of 70 area 
museums. Other notable structures span the 
Hotel Kamp, a 19th-century landmark 
recently returned to five-star status, to the aris 
tocratic Jugend-style buildings, exemplified by 
the Finnish National Theater. Hvittrask, the 


In Helsinki, 
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100-year-old home and studio of architects 
Saarinen, Gesellius and Lindgren, origina- 
tors of the Finnish National Romantic style, 
is located about 20 minutes from Helsinki 








Esec 


center and is a worthy excursion. For qi: 
cultural journey a little further back in timel vo: 
travelers can hop the summer ferry fro 
Market Square to the 18th-century fora 
island Suomenlinna, a UNESCO World 


Heritage Treasure. 











Helsinkis many boutiques and open-ailfle : 
markets prove irresistible. The fashionablege jo: 
shops of the Esplanade, and eve 
Scandinavia's largest department storejfes\: 
Stockmann’s, are fun places to look fo 
items from Finland's leading designersfu % 
Marimekko’s bold fabrics, littala’s sculptured: |: 
crystal and Arabia's modular ceramicsfi: 
make wonderful gifts for design connoisseursy:, 
(including oneself). Visitors may shop tax: 

tree, reclaiming up to 16% on purchase 
over 40 EUR ($46 U.S). 











For additional information, 

contact The Finnish Tourist Board at 
212-885-9700, or visit these Web sites: 
www.visittinland.com/us his 
www.gofinland.org 
www.finlandkingsroad.com 4 
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¢ Travelers can elect either tourist, Economy walk in the footsteps of kings and queens 
Extra or Business Class, which on SAS includes along the historic coastal King’s Road 







ergonomically contoured seats, personal 
video monitors, a ae tresh food buffet ¢ Prices for the five-night, double occupancy 
d the airline's distinguished Scandinavian trio begin at $2,218 air and land, with a 
World C Cooking menu and wine list sles supplement beginning at $1,569 and | 
1 $2,636 supplement for Business Class, 
*Special options, available on request, with certain spouse fares available. 
include privately-quided museum visits, biking, 
fishing, golf, hotair ballooning in summer, For more information and bookings, 





an evening at the Opera or a visit to an contact Passage Tours of Scandinavia 


artist's studio. For truly regal treatment, at 954-776-7070 or 800-548-5960. 


in Escape to Luxury Package 


Bixury is the order of the day with an exciting 
#2w vacation package combining the cap- 
@als of Finland and Sweden 


‘ 














escape to Luxury: Take the Ultimate Trip 
the Top of the World,” invites travelers to 
ycus on the region's rich history and cul- 
re, os first-class accommodations 
#nd jransportation along with a menu of 
ptions en the five-day itinerary 
etails include: 


°A Baltic Sea mini-cruise aboard Silja 
tine linking Helsinki and Stockholm in a 


trip through a picturesque 60,000-island SOAR TO NEW HEIGHTS... | 


archipelago. When you board your flight to Helsinki or Stockholm on Scandinavian Airlines, you’re | 

assured of a trip that will surpass all expectations. You. may travel in the redesigned | 
0A stay at the historic, five-star Hotel Business Class*, complete with ergonomically contoured seats and personal video 
Kamp, part of the Starwood Luxury monitors to play and view your own movie. A buffet of fresh fruit and snacks is always 


available, but leave room for Scandinavian World Cooking—the airline’s approach to 
serving lavish regional cuisines and world-class wines. Before your trip, relax in a 
Scandinavian Airlines lounge redesigned to offer you more comfort...and returning from 
your adventure, savor the memories while aloft in soft and quiet luxury. 


§ Collection, located on Helsinki’s stylish 
Esplanade, just a few minutes’ walk 
Efrom Market Square. Here, in this 
legendary meeting place where East | 
has met West since 1887, guests are *Make sure to inquire about our American Express Platinum Plus program cy Ey § 
treated to beautifully furnished rooms | 
and superior service. | 
| 


800-221-2350 + www.scandinavian.net 


































Mauna Lani Bay Hotel Against this idyllic backdrop, the resort's 


and Bungalows tacilities and services cater to the most 
Paradise Preserved selective clientele. They include the 350- 

room Mauna Lani Bay Hotel and five 
To transcend the ordinary, a resort must offer exclusive bungalows with private swimming 
more than superior amenities and an attentive pools and round-the-clock butler service. 
stat. It must create its own magic. At Haw¢ 





Mauna Lani Bay Hotel and Bun yalows, the Guests can avail themselves of two awara- 
magic derives trom a singular sense of place winning 18-hole golf courses, five out 
and a protound commitment to embrace tanding restaurants and myriad activities 
preserve ind teach the cultural. spiritual and Ind water sports...or rejuvenate in a 
environmental values of Hawaii ne-ota-kind lava sauna at the Mauna 

Lani Spa, designed in the style of a 
Widely recognized as a pacesetter in | Hawaiian village by Sylvia Planning And 
toric preservation and stewardship of the Jesign (SPAd). Tt wife it Mauna Lani 
land. Mauna Lani occupies 3,200 acre: travelers find an oasis ot island beauty and 
along the Big Island’s Kohala | ist. It true hospitality 


+ 


ground: ore home 
prehistoric ponds, ancient petroglyp! For more information, call 800-367-2323 
fields and dramatic lava sculpture or visit www.maunalani.com. The tranquil Mauna Lani Spa. 


teeming watertall 
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Your introduction to our unending stewardship of this unique land begins 











the moment you step into Mauna Lani’s living lobby. A wonder of 
environmental architecture, it absolutely teems with life. You'll be serenaded 
by tropical songbirds as you catch glimpses of colorful Koi fish and 
Hawaiian green sea turtles. Venture out of the hotel and you'll find our 
Francis H. I'i Brown North and South Golf Courses are verdant swaths surrounded 


by vast black lava fields. At Mauna Lani Spa, you'll immerse your senses in the true 






textures and fragrances of the island, and be pampered with indigenous ambrosia 





and medicinal plants of Hawai'i. You can explore sparkling spring-fed fishponds, 







shelter caves and ancient petroglyphs. But no matter 


@ what you do, it won't take long to understand why 


we have steadfastly preserved this special land that 
MAUNA LANI RESORT ~ 


AT KALAHUIPUA'A is so vividly beautiful and alive. You can learn more 















Reasondl packages online at about Mauna Lani at 800-367-2323, 


www.maunalani.com 















| 





iC 


MALTS TS bik 


















Tegra ecl emma 
building envelope 
of the future, a 
color-changing 
customizable 

film facade 
collaboratively 
designed and 
directed by 
KieranTimberlake 
Associates. 


SmartWrap 








In the future, 
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A Former Race-Car Driver Cultivates a Vineyard Property in South Africa 


Restoration Architecture by Johan Malherbe/Text by Christopher Petkanas/Photography by Reto Guntli 


OUNT RICCARDO AGUSTA— “ROCKY” 

to friends—is what used to be 
known as a bon vivant. He winters 

in Monaco. Summers find him on his 
yacht, The Philanderer, puttering around 
the Mediterranean. When things get 
dull, there is always his pad in St. Moritz. 
Not that Agusta is easy to track. Just 
ask his army of staff, who comically can 
never seem to agree on their boss’s 
whereabouts. “He’s in the Seychelles!” 
“No, he’s in New York!!” “No, he’s in 
London!!!” As you might expect of a for- 


154 


mer Formula I race-car driver (and a man 
whose family fortune was made in heli- 

copters), the count cannot stand still. 
The pace does not let up at Grande 
Provence, his 84-acre wine estate in Fran- 
schhoek in Cape of Good Hope, South 
Africa. Thirteen years ago Agusta pur- 
chased La Provence, the oldest vineyard 
in the region. It came with one of the 
best-preserved homesteads in the Cape, a 
pleasing mid-18th-century manor house 
with front and rear gables decorated with 
continued on page 156 


La Terra de Luc, one 
of three vineyard plots 
in Franschhoek, South 
Africa, that make up 
Count Riccardo Agus- 
ta’s wine estate. His 
mineral-water facility, 
stables and vineyards 
at La Terra de Luc are 
across from his resi- 
dence, winery and inn. 
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La Provence, the oldest vineyard in the region, 
came with one of the best-preserved homesteads. 








continued from page 154 


scrolls, urns and bas-reliefs of wreaths 
and vases. Originally laid out in a “T,” 
La Provence became an “H” with the 
later addition of two rear rooms—a clas- 
sic evolutionary path for vernacular Cape 
Dutch houses. 

In 1997 the count fattened his holdings 
by acquiring Haute Provence, his imme- 
diate neighbor. “Haute Provence and La 


RiGut: Vines crown 
the outdoor dining area 
behind Grande Pro- 
vence’s manor house. 
Agusta uses the space 
frequently for enter- 
taining. Merlot and 
sauvignon blanc vine- 
yards are beyond. 
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Provence were initially part of the same 
says Johan Malherbe, of Mal- 
herbe Rust Architects, the local firm 
hired to restore the manor house. “It had 


estate,” 


been subdivided, probably to give some 
land to a son. But now, after a separation 
of some 150 years, this distinguished 
property has been reunited.” 

Just to confuse things, Agusta decided 
to celebrate by assigning a new, umbrella 


. 


Johan Malherbe re- 





















BeLow Lert: Architect | BrELow: The lounge. 


Interior designers Pe 


stored Grande Pro- ter Hager and Henry 
vence’s original Cape De Necker replicated 


Dutch manor house. 


traditional furnishings 


name to the domain, Grande Provence. It 
incorporates a tasting facility, a restaurant 
and a six-room inn with perhaps the 
loveliest views in the Franschhoek Valley 
of the Wemmershoek Mountains. Just 
across the road is yet another of Agusta’s 
assets, La Terra de Luc, a onetime 284- 
acre plum farm now devoted to the culti- 
vation of wine grapes and the bottling of 

continued on page 159 
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IMAGINE THE PERFECT HOME COMFORT SYSTEM. 
NOW IMAGINE IT FOR $1,000 LESS. 


During the Lennox Grand Event, we’re irritating particles, bioaerosols and odors in the air * 
making it easier to enjoy the complete sess that you'd rather not breathe. For more information, @ 


= 


control that Lennox. Integrated Home contact your nearest Lennox dealer, visit lennox.com 
Comfort Solutions offer. This unique AOL keyword: LENNOX) or 


( 
system not only heats and cools, but wag 2 - : call 1-800-9-LENNOX. But 
also lets you control the humidity and customize the eT * call soon because this event 


airflow throughout your home. All while removing ends May 31, 2004. A BETTER PLACE 
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LIMITED PRODUCTION, 390-HP SPYDER IS IDEALLY ENGINEERED TO PERFORM LIFE’S 


| EVERYDAY TASKS. AND THOSE OF A SOMEWHAT MORE CHALLENGING VARIETY AS WELL. MAS ERATI 


STARTING AROUND $90,800*% CALL 1 =37 7M SM ASIERAVE ORS sVelise al) MASERATI.COM Move IN DIFFERENT CIRCLES 


/RicuT: The wine cellar 
was built in 1998 and 
houses over 175 casks. 
Each year Agusta’s 
winery produces 25 
barrels of chardonnay 
and 50 barrels each 

of merlot, cabernet 
sauvignon and Shiraz. 


BeLow: Count Agusta 
sits in one of the manor 
house’s double case- 
ment windows. BELOW 
Ricut: The pool be- 
hind La Terra de Luc. 
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ment, in what became known as Fran- 
schhoek, or French Corner. One of them 
was Pierre Joubert, La Provence’s first 
owner. The actual residence, or at least 
part of it, is thought to have been built by 

his successor, Pierre de Villiers, in 1756. 
As Graham Viney notes in Historic 
Houses of South Africa, until the discovery 
of diamonds there in the 1860s, followed 
by the discovery of gold in 1886, most of 
the country’s domestic architecture was 
rather modest. “The early dwellings were 
enlarged single room by single room fol- 
lowing the letter-of-the-alphabet plans. 
...With time and increased prosperity 
these were embellished with architectural 
continued on page 160 





continued from page 156 
mineral water. The Agusta wine range is 
mainly known for its friendly whites, 
which are ready to drink on release. ‘They 
include a sauvignon blanc, a lightly wood- 
‘ed ‘chardonnay and the best-selling Angel 
‘Tears, a blend of chenin blanc and muscat 
d’Alexandrie. A projected super-premium 
reserve wine will be marketed only in 
years when the vintage merits it. 
Franschhoek wasn’t always so fertile. 
When the Huguenots—Protestant ref- 
ugees who fled France for Holland— 
arrived in the 17th century, herds of ele- 
phant cows roamed the valley with their 
calves, earning the place the name Oli- 
phantshoek. A handful of the pioneers 
were granted land by the Dutch govern- 

















Design Notebook 


Ricut: Agusta keeps 
Arabian horses at the 
four-stall stable at La 
Terra de Luc. A guest 
wing is at left. BELOw: 
La Terra de Luc’s rose 
gardens. Horses roam 
around the dam. The 
landscape architecture 
is by TSB Associates. 


continued from page 159 
details and plasterwork inspired by the 
traditions and circumstances” of the 
mostly northern European owners. 
When the Dutch ceded the Cape to 
the British in 1814, living arrangements 
were still quite basic, at least as far as the 
British were concerned. ‘The empire con- 


sidered itself an expert on the subject of 





comfort, and the new accommodations 
just didn’t cut it. The solution was a new, 
more commodious, Regency-flavored 
type of structure, the veranda house. 
While Johan Malherbe has restored 
his share of veranda houses, it’s the Cape 
Dutch homesteads that have captured his 
imagination. At Grande Provence he re- 
placed the thatch roof, upgraded all the 


baths and installed a new kitchen. A stick- 
ler for historical accuracy, Malherbe 
ordered the shutters painted the color 
shutters have always been painted on the 
Cape, a warm, dark Mid Brunswick green. 

Being friendly with Peter Hager and 
Henry De Necker, owners of both an in- 
terior design firm and Jager Estates, Fran- 
schhoek’s leading property agency, Agusta 
did not have to look far for his decorators. 

“Since it’s an original Cape Dutch, the 
place required slightly heavier furniture 
and somber colors, which suited Riccar- 
do,” says Hager. “Anything solid, classic, 
masculine, he likes. Neither is the count a 
selfish man, which I think you can tell 
from the house. He loves parties that 
go late into the night. There’s always a 
crowd of people around him, and he’s al- 
ways on the move.” 0 








Agusta Winery 
PO. Box 393 
Franschhoek 7690, South Africa 
Telephone: 27-21-8 76-3195 
Fax: 27-21-8 76-2652 
WWW.AGUSTAWINES.CO. 2M 
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Home decor ang accessories by CBK, at retailers everywhere. 


For every life, 
for every Style, there’s 





Estates for Sale 


Editors Select Properties Around the Worle 


Barcelona, Massachusetts, Cincinnati, Palm Beach, New Orleans... 


NEW ORLEANS Emeril s Estate near Lake Pontchartrain 


WENN Pid 


tari 


burner and a deep fryer. In the 
informal breakfast room is an 





antique copper sink. There is 





also a pool, a gazebo and a wine 


he four-bedroom home of | Done in wood and stainless steel _ cellar with space for roughly \ 
renowned chef Emeril La- with seamless African stone 3,500 bottles. The master suite 

gasse and wife Alden is located countertops, it has six refrigera- has not only a private terrace 

in the Lake Terrace neighbor- tors, four sinks and separate sta- _— but a refrigerator and wine cool- 

hood of New Orleans. Natural- _ tions for prep work, baking and er. All appliances are included in 

ly, the kitchen (above right) is other activities. A six-burner the sale. $1.495 million. 

the largest room in the house. range is accompanied by a wok Call 504-282-2611. 


BARCELONA ‘Spanish Grandeur Surrounded by Parkland 





300-acre property in Spain’s | 
Garraf Natural Park is | i a 
minutes away from Barcelona. Ag. ' = Site. (33 





Recently renovated by architect 
David Correa, the residence has 
eight bedrooms and views of 
the Mediterranean as well as of 
the parkland. The grounds in- 
clude olive groves and citrus 
trees in addition to 30 acres of 
vineyards. ‘(he redesigned villa 
has numerous areas devoted to 
entertaining—among them four 
lounges, two bars and a large 
media room with surround 
sound. $5.6 million. 

Call 34-93-241-3082. pas 
ae on page 164 
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Make it legendary. Make it KitchenAid. 


Step 1: Select ingredients from the Architect” Series 
Built-in Refrigerator. Sauté and bake with the 
48” dual fuel range featuring two full-size ovens. 


* Step 2: Clean small loads three times faster* with the 
KitchenAid® Briva™ in-sink dishwasher. Now clean 
utensils are always at the ready. 


Step 3: Surround yourself with delicious inspiration. 


r 


“When equipped with the optional high-performance water heater. Briva™” in-sink dishwasher does not 
include faucet. To learn more about the entire KitchenAid” line, visit KitchenAid.com or call 1.800.422.1230 


FOR THE WAY IT’S MADE° 





we treat yoursell Estates for Sale 
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Enjoy the most delicious recipes of 
the year and pamper yourself with 
amazingly easy preparation in 


Over 200 of the year’s best recipes 
25 easy yet impressive menus 
125 mouthwatering color photos 


Plus serving ideas, wine picks, and 
time-savings tricks from America’s 
entertaining experts. 
It’s the must-have new cookbook of 
the year for busy food-lovers like you 


All for just $22.95!* 





240 pages, 8” x 10” jacketed hardcover 


Order now and you'll also receive an exclusive 
FREE gift — the stylish What | Tasted — A Wine 
Lover’s Journal. This mini-journal, with a retail 
value of $8.00, will keep a sparkling record of 
your wine-tasting experiences. 


Use code 650119 y ring | 


Satisfaction guaranteed or return the bo f 
refund. If you keep it, you'll be entitled to 


Appétit cookbooks, twice a year. You may exarr 


5 days for a full | 
f other Bon 
book, free for 15 | 
days, or decline by returning the card provide four weeks. If 
you ever receive an unwanted book, return it at xpense 
Plus a small fee for shipping and he ng 


Residents of IA, NY, NJ please add sales tax 
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CINCINNATI Historic Landmark with Original Details 








Ss‘ in the Clifton gaslight areal 
of Cincinnati, the Buchanan-} 
‘Taft residence was built in 1843 
for Robert Buchanan, nephew of 
President James Buchanan; in 
1890 it was bought by relatives 





of President William Howard 
‘Taft. The 5,300-square-foot, 
four-bedroom Italianate struc- 
ture sits on one acre. The living 
room, which has a music bay, 
contains its original crystal 
chandelier and leaded-glass mir- 
ror with a gold-leafed frame. A 
hand-painted coffered ceiling 
tops the library (below), which 
has a Rookwood-tile fireplace 
and floor-to-ceiling windows 
with transoms bearing a pris- ~ JF 
matic peacock design. $725,000. 

Call 513-368-2644. t 
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Designing the Seas 
Architectural Digest marks the 
recent launch of Cunard Line’s 


RAL DJ 


Y 
| 
j 


> 
soe 

© ~ Queen Mary 2 with six top 
ry) interior designers who offe1 
— 

—— on-board programs and one-on- 
=a 

—— one consultations on transat- 
== lantic crossings during the ship’s 
— : 


@- inaugural season. 
—- 


\ 


‘, AD 100 designer 
Mare Charbonnet will 
sail on the June 19, 
2004, crossing from 
New York City to 


Southampton. MARC CHARBONNET 


288 seemenee 
VT 


qanussae #88 


pee eee oy, 





Other “Designing the Seas” itineraries: 
May 18, 2004 (Eastbound) 
Mark Boone of London Boone 


June 5, 2004 (Westbound) 
Sandra Nunnerley 

July 28, 2004 (Eastbound) 
Clodagh 


September 11, 2004 (Westbound) 
Cecil Hayes 


October 11, 2004 (Eastbound) 
Carey Maloney and 
Hermes Mallea of M(Group) 


For more information, contact your travel agent, 
(800) 7-CUNARD or visit www.cunard.com. 
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PALM BEACH Clarence Mack Florida Classic 


Ge a six-bedroom 
residence in Palm Beach, 
Florida, was built by architect 
Clarence Mack in 1936. The 
9,800-square-foot house, 
marked by high ceilings and 
French doors, is surrounded by 
tall hedges, tropical palms, fruit 
trees and gardens. An entrance 
gallery with marble floors and 
Neoclassical-style moldings 
leads to a library with built-in 
bookcases. Adjacent to the spa- 
cious kitchen are a breakfast 
room and a pantry. The master 


suite features a sitting room, a 
dressing room, two baths and 
two working fireplaces (out of a 
total of five scattered through- 
out the building). A heated pool 
(above) is complemented by a 
cabana with a changing room, a 
wet bar and a steam bath. There 
is also access to a private gated 
beach down the street. An eleva- 
tor serves the residence, and the 
three-car garage includes a 
walk-in cooling area for wine. 
$7.65 million. 

Call 561-805-5071. 


continued on page 168 





THROUGH INTERIOR DESIGNERS AND ARCHITECTS 
ATLANTA CHICAGO DALLAS GREENWICH HIGH PoINT Los ANGELES 
800 431 4455 www.decorativecrafts.com 
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_— Carved Black Forest wood 


r oe ’ eT a ema 
Germany, 1890-1900. 
Height 67”. Diameter 35”. 


Lee by the architectur- 
al firm Shaw & Hunnewell 


ad md in 1894, an 11,000-square-foot 
| oe Colonial Revival home in the 
7) al 


Brattle Street area of Cam- 
bridge, Massachusetts, has six 
bedrooms. The large garden 
(below) that encircles the house 
has a heated pool and plantings 


such as holly and Japanese 





a 
ALEXANDER, INC. 


Chandeliers - ays + Sconces 
Candelabra + Decorative Actessories 


315 East 62nd Street, Second Floor 
New York, NY 10021 
Tel: (212) 838-2320 Fax: (212) 754-0173 


ee at Tee ea CU CBB tl 
‘Catalogue, $24.50 through your design professional. 





Colonial Revival Residence in Massachusetts 


maple. The grand staircase’s 
seating area overlooks the gar- 
dens. There is a leather frieze in 
the oak-paneled reception hall; 
and the vestibule has a barrel- 
vaulted ceiling as well as a lead- 
ed-glass fanl An additional 
three-bedroom residence is at- 
tached. $8.75 million. 

Call 617-357-8949. 
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continued on page 170 
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SAN FRANCISCO DESIGN CENTER GALLERIA, & HENRY ADAMS STREET, SAN FRANCISCO, CA 94103 TFLEPHONE (415) 487-9200 t 

Los ANGELES DESIGN DisTRICT, 461 Nort ol Ta aes BOULEVARD, Los ANGELES, CA 90048 TELEPHONE (310) 246-9170 ~ 
LAGUNA DESIGN CENTER, 23811 ALISO CREEK ROAD, LAGUNA NIGUEL, CA 92677 TELEPHONE (949) 362-3100 - ai, 
WWW.EBANISTA.COM oy 
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| furniture, accents, antiques and artwork reflects our position 
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Creporience the World of Hite & 

forty years ago, we started with a vision of seeking the = 


most highly skilled artisans in the world, and acquiring the 
most beautiful examples of their heritage of fine craftsmanship. 


Our mission has been to develop their unique abilities 
and combine them with the very best of modern methods 
to create what has become a vast, world-renowned collection 
of lighting, furnishings, architectural appointments and 
superb accessories. 


Our unique multi-million dollar inventory of lighting, 


as the premier design resource in the industry 


Our Showrooms in Southern California cover more than 
300,000 square feet. They offer you an opportunity 
to experience in person thousands of these exquisite pieces, 
an unparalleled eclectic mix that truly 


must be seen to be believed. INTERN ATION AL 
FURNISHINGS 


Los ANGELES SHOWROOMS ORANGE COUNTY 
5356 Riverton Avenue, North Hollywood, CA 91601 17092 Pullman Street, Irvine, CA 92614 
Telephone: 818.769.5090 © Fax:818.769.9425 Telephone: 949.660.1200 * Fax:949.863. 048! 
Open daily: Mon-Sat: 8:30-5:30 * Sun: 10:00-5:30 Tue-Sun: 10:00-6:00 (Closed Mondays) _ 


Courtesy to the Trade * www.arteshowrooms.com °* www.artedemexico.com 








To offer views is one thing, 


to provide Perspective quite another. 





. Out of reach of the fog, this sanctuary above the sea offers the perfect climate. 
To cultivate your senses. Your relationships. Your legacy. 
That's the true beauty of this place called Tehama. 
Minutes from Carmel. Moments beyond compare. 
For details on exclusive homesites ranging from 3.5 to 20 acres, 
please call or visit our Web site. 


www. tehama-realty.com 
Tehama Realty 831.625.2075, ext.109 toll free 866.625.2075, ext. 109 






Obtain the property report or its equivalent, required by Federal and State law, and read it before signing anything. This shall not constitute an offer to sell ow 
| ee VOI CAN 
any state where pri : ntions and materials relating to the proposed Tehama community are subject to addition, de FAQ You SS 
' 7 < ff == P SHARE 
revision, change or ind approval of the California Department of Real Estate, without notice 200 b= THE DF 












@ustorm 
Decorative 
Lighting 


For every person, 
For every personality, 
There is a Wired fixture. 


Every Wired fixture is an original. 


Please visit our website www.wired-designs.com 


For Cheryl Gardner Interior Design 


_——————— lll 


: 
8607 Melrose Ave West Hollywood CA 90069 Tel:310 854 2800 Fax:310 854 7800 www.Wired-Designs.com | 


TOUNTERBALANCE 
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-aesarstone is the surface of the future — the perfect balance of design 


CaesarStone 


ORURAW Rel Zaees UBRS ERAGE ES 





ind technology. More imaginative colors. More exciting finishes. More 
uxurious textures. NSF approved. Non-porous. Never needs sealing. 
Jighly resistant to food acids, heat, cold, spills and cuts. Guaranteed for 


O years. Available through Architects and Interior Designers. Contact us 





oday for samples and specifications. 


877.9QUARTZ INFO@CAESARSTONEUS.COM 








ANCIENT OLIVE TREES | | 


A Touch of Tuscany 


GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. CHOOSE FROM 
AN EXTENSIVE LINE OF QUALITY OLD GROWTH OLIVE TREES. | 


www. ancientolivetrees.com Phone: 707.953.8562 Fax: 707.579.5672 
Also available through designers and architects 
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More than 3,000 vintage New Yorker 
ors ee Ait 


WWWCARTOONBANILCO 


PLUS! SAUL STEINBERG Big hua Pm Pee) 
PRINTS, INCLUDING “VIEW OF THE WORLD 
FROM 9TH AVENUE,” EXCLUSIVELY Na 
CARTOONBANK.COM! 


“NEW YORKISTAN” SHOWER CURTAIN! 
ONLY S35! 


LIMITED EDITION CHARLES ADDAMS 
CARTOON PRINT! NUMBERED SERIES 
AVAILABLE ONLY AT THE CARTOON 
BANK. 


« AND ASK FOR OUR FREE CARTOON 
CATALOG! 


S HOP om nip it out for yourself 
ere’s always something new a 
ONLINE — : 7 


CARTOONBANK.COM 
A ee 
ND A New Yorker Wea Company 
SAVE! 
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Antique Ziegler 


J. [LOULIAN RUGS 








fine antique and contemporary carpets and tapestries 


8451 Melrose Place, Los Angeles, California 90009 
Tel: 323.651.1444 Fax: 323.051.0990 
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established in Italy 1900 
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180 N.E. 39th poms Pei. caw ale CON MeO RO arom ae 
IVT a gt mse} bo ae t= Mra PL Og 
Ph.: (305) 572-0990 ~ Ph.: (310) 855-0035 
Fax: (305) 572-0290 = Fax: (310) 855-0034 
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IN BOOKSTORES Beat S 
OR Aras TO ORDER 1 888 At ies: y 


If you want the world’s finest bed you have meee England. Scottsdale, L.A. 





Vi-Spring, Hand-crafted in England for over 100 years, 





; 
(( 3 19) 
As Seen on Fu Hf i | 
A perfec { might's sleep on the 1 vorld’s finest bed | anu things: More wi wire than any other bed with almost {WO I ilesof Vanadium treat is a pre 
grade wire, Up to 3,500 individual coil Fa in cole cot On, path isi eves intel mee Nealy Soupounds of @-natueat-tihe 
including the purest Asian cashmere, soft New Zealand lambswool and rich cotton th from the American deep Soutfimat ee um woven n dam 
; ; ‘ me ; ye { | | ‘ \ 
coverings in nineteenth-century Gothic des i Han tuft LING by second and third generatio ia side-stit tching, Old craft that eliminates the'use of 
| ps not one iota of am nds Vi cate natee 
Exclusively in the United Statesat Baoan Byes. 9 OTN, Scotdale Re, St, 10, Seosdal “ALA SD, Stk Road across from Robb & Stucky, 480-948-9488, 
Alsq A Ni-Spring L.A. $300 Melrose Ave., Los Angeles, CA 90048, 323-651-0800 
7 | | )) |, Visit our website at www.ebedroomeyes.com - 


YW Worldwide in-home delivery available, 
\n oceasional furn of the mattress from head to toe eliminates the need to flip your mattress, 


Exclusive Distribution Opportunities Available: Phone - 480/367-6766 Email - roger@vispringUSA.com 


VI-SPRING 


Plymouth, England 
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May 13-16, 2004 

















b> Ne belcammmn 
See RU Sa 

a Se al 
in Scottsdale i -¥ 


JOIN BON APPETIT FOR A FOUR-DAY am UPC 
TV AAO RU Te eee si eel 
















ROY YAMAGUCHI 
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Weekend events include 

+ A round of golf with the world’s culinary greats 

* Culinary workshops led by local aS 

» Grand Tasting featuring “The Best of the Southwest” 
PnP VeAee i came ees 

‘e Sunday Champagne brunch 





TOM COLICCHIO_ 
rid 
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SAVOY COLLECTION. 


SO AVAILABLE 


> 
= 
Vv 


— 


1-888-809-2989 WWW.STANTONCARPET.COM 













































CALIFORNIF JNA NIG S CARPET ONE (949) 831-1332 * SAN MATEO, BAY AREA I é 
j 2 \ VIP t OF U 5 I G } Zz as Tl 
1 IER ME f 03) 7-480 F JINT RPI JURCE FWI f 
ANIA, | JF )F WINTER c 131 PALM BEACH, CRYSTAL 
FLOORII : 2 3° V BEACH IDA f )R 1S ( ) 589-4994 
IS: CHICAGO, HOME PET ONE (7 >-9314 » NORTHBROOK, | RPET ONE ) »-2400 
I 5 ERLANE k ( (91 27-8 MAS SETTS: FRANKLI 
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CORFORKATION 


SMICARPET. 





Divisions of Stanton: Stanton Carpet, Royal Dutch Carpets and Stanton Rug Company 





“PUPPY LOVE 


ya Ranch Retreat in a Mountain Valley 











THE 
NEW YORKER 
"% 
alas 
Published 7/30/01 illa la Katira is an equestri- 001 with a glass ceiling, is an - 
| I 8 8 
New Limited-Edition Cover Print an ranch in the mountains orchard of apple, lemon, orange, 
above Valle de Bravo, Mexico. grapefruit and fig trees. The 
ho N ee The 10,000-square-foot house grounds also have volleyball and 
re INew Yorker 1S pr ) : 3 3 
ge New Yorker is proud t shares 50 acres with a clubhouse _ paddle tennis courts, two chil- 
present the newest addi- and a 6,000-square-foot guest- dren’s tree houses and an area 
tion to its Limited-Edition house. In addition to the living set aside for bolas criollas, a type 
Cover Collection. Only five room (below), the main building of lawn bowling. All of the fur- 
: ; has a master suite with a sitting nishings are included in the sale, 
hundred prints, signed by the : 

e room, walk-in closets, a sauna,a —_as are the occupants of the sta- 
artist and numbered, will be spa, two dressing rooms and a ble: 20 horses and one pony. \ 
available in this special series. marble terrace. Near the guest- $12.9 million. 

house, which has a gym and a Call 52-777-312-5730. 


FRAMED WITH MAT: $395 
Gallery-quality wood frame. 
Specify matte-black or 
whitewashed natural wood. 
ARCHIVAL MAT ONLY: $280 
Plus shipping & handling. 
| Tax charged where applicable. 


ORDER ONLINE AT 


(Special offers and discounts 
available when you shop online.) 


OR PHONE 


800-897-8666 





CARTOONBANK.COM 


A New Yorker Magazine Company 


145 Palisade Street * Dobbs Ferry, N.Y. 10522 
1-800-897-8666 





continued on page i 





ah Visit Suites at Market Square : High Point, NC, April 22-28 


www.EasternAccents.com | 800.211.4326 to order 240 pera ($25) rte Cody 
Made in Chicago Available Through the Trade 





WASHINGTON Converted Dairy Barn on Pastoral Acreage 


B:: Sol is located on Wash- grounds cover 16 acres and con- features an office and a media ural pond that has been redone 


ington’s Orcas Island. A sist of fields and forests, some of room. The living room and the to make it conducive to swim- 
converted dairy barn, 1t was which have views of Puget family room both have fire- ming. Among the other ameni- 
built in 1910 and has a two-story Sound. The two-story house, places. A balcony off the master ties are an exercise room and an 
entranceway framed by large which has three bedrooms, 1n- bedroom overlooks the entrance outside deck. $1.295 million. 


timbers from the island. The cluding the master suite, also area. Behind the house 1s a nat- 


WoodlandgFurniture 


a 


(208) 523-9006 
www.woodlandfurniture.com 
Available Through Interior Designers Ie Ee 





DESIGNER SHOWROOMS 


ATLANTA - BEACHWOOD - BOSTON - CHICAGO. DALLAS 
DANIA - DENVER - HIGH POINT - HOUSTON - KANSAS CITY 
LAS VEGAS - LOS ANGELES - MINNEAPOLIS - NEW YORK 
PHILADELPHIA - PORTLAND - SAN FRANCISCO . SCOTTSDALE 
SEATTLE - ST. LOUIS - TROY - WASHINGTON D.C. 


SID American Society of Interior Designers 
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hristopherPeacockCabinetry 
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$$$ $$$ _______— - +t ————————————————E 
BE P E 
E l H 
BINETRY 
Christopher Peacock Cabinetry Showrooms Locations 


Boston 617-204-9292 Chicago 312-321-9500 Greenwich 203-862-9333 Naples 239-596-8858 


Exclusive franchise opportunities available 203-862-4079 


www.peacockcabinetry.com 











ARCHITECTURAL DIGEST VISITS 


THE ACTOR PARLAYS~ HIS PASSION FOR ATRPLANES 
INTO A BOLD FAMILY HOME IN FLORIDA 


Architecture by Dana Smith, AIA 


Interior Design by 
Michael James Design Team 
Text by Nancy Collins 


Photography by Durston Saylor 





ABOVE: “I can’t call it modern—it’s 
really a midcentury-style home,” 
actor John Travolta says of the Flor- 
ida house he shares with his wife, 
actress Kelly Preston. ABOVE RIGHT: 
His 1957 Thunderbird is in the front 
drive of the residence, which was 
designed by architect Dana Smith. 


t was always John’s dream 
to have planes in his front 
yard—to practically be 
able to pull up to the 
house—so that when you 
wanted to go to dinner, all 
you'd have to do was step out 
the door, get on the plane and 
whisk off,” Kelly Preston says 
of her aviation-mad husband. 
“And we fly in and out a lot. 
Last year when Johnny was 
shooting a movie in Tampa, 
he flew to and from work 
every day. Each night the kids 
and I would go out in the golf 
cart, watch the landing, then 
bring Johnny to the house 
while the plane taxied in. It 
was very exciting.” 
John Travolta has always 
been dotty about flying. In 
fact, when the Hollywood su- 
perstar talks about his child- 
hood jaunts, those romantic 
days when plane etiquette de- 
manded that he “wear a sport 
coat and tie, my mom and sis- 
ter white gloves”—his tone 
grows positively reverential. 
“The TWA Terminal at Ken- 
nedy was only two years old 
—and I, 10—when I first flew 
into it on a 707 from Chica- 
go,” he recalls. “And then at 15, 
when I got my first look at 
Dulles International, well, it 
just took me.” 


And how. Three decades 


7 “Thank God Kelly was such a good 


traveler and liked to fly as much 

as I did,” remarks the actor. RIGHT: 
A Gulfstream II jet is parked in one 
of two plane pavilions. Although 
the property came equipped with a 
7,500-foot runway, Travolta extend- 
ed the taxiway to reach the house. 
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Curved window w alls define 
the great room, W hich looks onto 
the tarmac. Above the mantelpiece 


is a 1967 work by Alexander Cal- 
der. Schumacher fabric on pillows 
id sofa at rear. Du- 
ralee patterned fabric. Kravet chair- 
air arms, Greeff fabric. 


“John had a vision of how he w anted RIGHT: 


everything to be,” says designer 
Sherri James, of Michael James De- 
am in Southern California. 
mented his ideas.” 
Apove: Travolta designed the floor 
motif in the entrance hall. BELOW: 


A games table in the great room. 
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“When I was a kid, I imagined that by 
the turn of the century everyone would 
have his own plane in the backyard.” 


















“Michael Eisner was our first din- 

ner guest,” says Travolta (top). “He 
looked at our planes and said, “ ‘My 
God, I get it. Within an hour we can 
be on our way to Paris.’” Lert: San- 
dra Hilliard copied the mural in the 

dining room from a 1937 advertise- 
ment in Fortune. Kravet chair suede. 


ABOVE: Travolta’s office features 
his Qantas 747 pilot certificate, his 
American Airlines Boeing 707 pilot 
certificate, an award for excellence 
in aviation from the American Insti- 
tute of Aeronautics and Astronautics 
anda photograph of the actor in his 
ultralight over Florida. 
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Construction of the house lasted 
two years, but “the plan took, on 
and off, about six years,” Travolta 

| says. “We moved into the guest 
quarters for a while to oversee it.” 
Opposite: Family photographs, 
books and airplane models are dis- 
played on shelves in the main hall. 


and millions of logged miles 
later, John Travolta not only 
pilots planes but is the proud 
owner of two—both of which 
he likes keeping near enough 
to touch, much less fly. “When 
I was a kid, I imagined that by 
the turn of the century every- 
one would have his own plane 
in the backyard,” he says. “That 
didn’t happen, so we’re hop- 
ing to provide inspiration.” 

Not to mention awe. After 
all, fellow travelers, it’s not ev- 
ery day that you sit in some- 
body’s living room and gaze 
through 25-foot windows into 
the face, make that nose, of a 
135-foot 707 jet from Qantas, 
nor for that matter a compara- 
tively modest Gulfstream II. 
But that is exactly the case in 
the spectacular 8,900-square- 
foot concrete-and-glass air 
palace of John Travolta and 
Kelly Preston—a futuristic 
cross between the hippest ’50s 
pad and the hippest airport on 
the planet. 

“Building a home might be 
the most difficult challenge 
anyone encounters, and ’m 
not making light of how hard 

this was,” admits Travolta. “It 
tgok me eight years to get it 
going.” But then, the actor had 
requirements few homeowners 
run up against—like a 7,500- 
foot runway. Travolta eventu- 
ally found it on 400 acres— 
eight of which he snapped up 
—in Ocala, Florida, originally 
used for the airlifting of wild 
animals kept on the property. 
“T moved here, primarily, to 
have the bigger, stronger run- 
way,” he says of his spread, 
“then built a taxiway to the 
house that would endure the 
weight of the 707.” 

That curious design chore 
solved, the couple turned their 


“This is an overbuilt home,” Travol- 
ta says. “The walls are thicker than 
they need to be, and there’s more 
metal in it than there needs to be.” 
Asove: The master bedroom “is se- 
rene,” James observes. Pindler & 
Pindler drapery fabric. RiGut: The 
bath has a poster from Pulp Fiction. 


attention to an unusual host 
of others—starting with the 
view. “Looking from the in- 
side—or out—we wanted to 
have a view of both aircraft,” 
explains Preston, “to see them 
from the bedroom, the great 
room, the dining room.” As 
a result, both carriers, noses 
safely tucked under individu- 
al plane ports, as it were, sit 
a mere 100 feet from the 
house, allowing 1ts owner to 
taxi almost up to his front 
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door. Once he disembarks, two 
outdoor walkways lead direct- 
ly into the heart of the house. 

A project this original called 
for an open-minded architect 
—especially since the couple 
knew exactly what they want- 
ed. “Having sat with this for 
35 years, I had a very specific 
vision, modern but elegant—a 
house that could have been 
created during the era when 
the great hotels and termi- 
nals were built, 1952 to ’62. 
The biggest iob for Dana 
Smith was listening to our 
ideas, essentially mocking up 


our imaginations,’ a process 
jump-started by the cde iled 
sketches and plan drawn up by 


the couple themselves. 

The inspiration for the six- 
bedroom main house, as well as 
a 6,500-garage complete with 
eight efficiency apartments, 
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Top: An exterior view takes in the 
length of the house. Travolta re- 
stored the exterior of the Boeing 
707, right, which was built for Qan- 
tas in 1964. “You can be the ultimate 
ecceutric, like I am, and bring ina 
707,” he says. “But you can also bring 
in any corporate jet or airliner.” 









Apzove: “The pool cabana is a grown- 
up playroom,” says James. “John 
wanted to use it for dancing, which 
is why it has a big open space and 
stone flooring.” A 1989 painting 
shows his Learjet. OpposiTe: John 
Adams, of Land Design Group, used 
tropical vegetation by the pool. 
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Brow: “The owners were drawn 
to English antiques,” says the de- 
signer. Paintings by Ker-Xavier 
Roussel, left, and Edouard Vuillard 
are above the Regency server. 

















ife offers surprises— 
some good, some 
bad. So do hous- 
es. The Georgetown 
mansion a couple bought a 
few years ago had a handsome 
exterior and an amusing his- 
tory. It was completed in 1908 
in the Colonial Revival style 
and was opened as a home 
for “aged” and “indigent” wid- 
ows living in Georgetown. 
Times changed, single women 
were admitted, and eventual- 
ly young men pursuing erad- 
uate degrees at Georgetown 
University rented rooms there. 
By 1991 the last residents 
had departed, and in 1997 the 
mansion was put on the mar- 
ket. Developers purchased it, 
did some work on it—among 
its new features was a lap pool 
in the basement—and made 
it available to the Women’s 
Committee for the National 
Symphony Orchestra to use as 
the 1998 Decorators’ Show 





Lert: “A quiet palette supports the 
client’s art collection,” he says of 
the larger living room. Vuillard’s 

Le Petit Déjeuner is at right. Kent- 
shire Galleries armchairs. Brun- 
schwig & Fils lounge chair and pillow 
fabrics. Larsen love seat fabric, 
rear; Scalamandré sofa fabric, right. 
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s house feel like a single-family home when it had been built as a dorm.” 


door was recessed into the 


7 hall. He removed the columns 


and pushed the front door 
back to the face of the build- 
ing to open up the space. The 
couple wanted to replace the 
ceiling light fixtures with a 
more sophisticated lighting 
system and to replace the pine 
floors with oak pulled from 
old houses. “As we opened up 
the ceilings, the floors and the 
_ walls, we had some unpleasant 
| surprises,” reports Pheasant. 





“We found pipes that led 
nowhere. We eventually dis- 
covered that we would have to 
replace the plumbing and the 
insulation. My clients had to 
rebuild the house.” 

He enhanced the rooms on 
the main floor. After removing 
undistinguished mantelpieces 
and introducing more elegant 
ones, he designed moldings 
and pilasters. He arranged the 


antiques he and the couple 
had bought in New York in 


the beautifully proportioned 
rooms. “The star pieces in 
this house include a mahog- 
any-and-tulipwood crossband- 
ed bowfront secretary in the 
master bedroom, a George III 
rosewood collector’s cabinet 
in the smaller living room, and 
a Regency mahogany server 
in the larger living room,” 
Pheasant says. 

Mixed in with the antiques 
are artworks from the couple’s 
collection. Above the living 





room mantel is a Gauguin, 
above the collector’s cabinet a 
Bonnard, and on a wall befit- 
ting its size, Edouard Vuil- 
lard’s Le Petit Déjeuner. 

“The Vuillard was a real dis- 
covery,” explains the husband. 
“We didn’t know the paint- 
ing existed.” 

No Thomas Pheasant house 
would be complete without 
some Thomas Pheasant—de- 
signed furniture. In the living 

continued on page 261 
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A New York City antiques dealer 
oversaw the meticulous construc- 
tion of his authentic Japanese tea- 
house-style retreat in the Hudson 
Valley. The house was designed 
by Kyoto-based architect Toyota 
Horiguchi and built by local archi- 
tect George R. Wilson. 
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RESIDENCE ASS PERFECT CALM 











Architecture by Toyota Horiguchi and George R.Wilson/Interior Design by Seiji Suzuki 
Text by Philip Nobel/Photography by Michael Moran 


e all know peo- 
ple who have 
been so affect- 
ed by their 
travels that they return from 
afar with new accents, new 
looks or new outlooks. But 
few take their overseas pas- 
sions as seriously as one New 
York antiques dealer who, 
while visiting Japan over the 
years to study martial arts, fell 
in love with the place and de- 
cided to bring it home with 
him: “I couldn’t live in Japan, 
so I felt the need to create a 
microcosm of it here.” 
‘That microcosm, convinc- 
ing in every detail, has taken 
shape during the last 16 years 


in a quiet corner of New York’s 
Hudson Valley, on a piece of 
land found, like everything in 
this house, only after a long 
search. “I bought this land be- 
cause it has everything,” the 
Japanophile says, negotiating 
a path through a thick growth 
of bamboo out in his perfect 
gardens. That everything in- 
cludes a waterfall announc- 
ing the property on the rutted 
road as one approaches and 
a shelf of rock that holds the 
tall, black wood portal he calls 
“my samurai gates.” After the 
gates, the gravel drive follows 
a tight S-curve before, perfect- 
ly, crossing a nicely bridged 
creek. Then, coming into view 
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Opposite: A covered gate leads to 
the front door, which is partially 
hidden by a maple tree. The gate 
“was constructed in the traditional 
manner by Seiji Suzuki, a third-gen- 
eration sukiya, or teahouse, carpen- 
ter,” says the owner. Local river 
stones were used for the footpath. 


Asove: The living room, which 
overlooks the pond, has walls “plas- 
tered by an 86-year-old master 
plasterer from Osaka,” he reveals. 
In the room are an early-19th-cen- 
tury Chinese planter and a Meiji- 
period table; the spindle-back chair 
is a George Nakashima design. 





Asove: “Upon entering the house, 
one can see the rear courtyard gar- 
den,” the owner says. The interior 
floors are made of American cher- 
ry; the baseboards are of cedar. “All 
the wood was chosen for its color 
and grain; no stains were used,” he 
notes. “I hand-picked every board.” 


past some of the few, older, 
native trees allowed to remain, 
the house itself is revealed: a 
little Katsura Villa, framed by 
its wood fence and rock gar- 
dens in the foreground. 

‘The main door is reached 
after a short traverse of a 
raked Zen garden. The cop- 
per-clad eaves of the house 
overhang, and they are picked 
up by posts scribed (perfectly, 
again) onto rough stone bases. 
Rain chains carry water down 
to river-stone-filled troughs. 
‘There’s one set for the sum- 
mer—cascading copper flow- 
ers—and another, open cop- 
per rings, which handle the 
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ice better in winter: no detail 
left unfinessed. 

“Tt’s messy today,” the own- 
er says of his Ryoanji-worthy 
forecourt, seeing imperfec- 
tions lost to everyone else. He 
admits he has a very good eye, 
and the products of that eye 
are everywhere in this house. 
Five architects (and countless 


an 


craftsmen) were brought in 
and let go before he began to 
act as his own general contrac- 
tor, implementing the final 
design drawn by his sixth and 
last architect, Toyota Hori- 
guchi, a master of the tradi- 
tional swkiya, or teahouse, style, 
in concert with a local archi- 
tect, George R. Wilson. die 


plaster was done by an 86-year | 
old adept from Osaka; the | 
woodwork and interiors by 
Seiji Suzuki, a third-genera- | 
tion master carpenter. And all | 
the while the owner oversaw | 
construction living in a trailer | 


in the driveway out front. | 
Inside, there is a meticulous- 


ly tiled entrance hall—the tiles | 
. 


RiGut: In the tatami room, a 17th- 
century Edo-period scroll, from 
Sotheby’s, is in the alcove, near a 
bamboo vase and a textured post, or 
tokobashira, the house’s “spiritual 
soul,” notes the owner. BELOw: La- 
bor-intensive joinery methods were 














cut perfectly by the plasterer’s 
son to fill the floor rails of a 
sliding closet door—with a tall 
step up to the main hall, just 
the place to sit and remove 
one’s shoes. Overhead is a wo- 
ven-mat ceiling—cedar here 
but elsewhere bamboo. The 
house is a celebration of wood. 
The owner says he rejected 


85 percent of the lumber he 
was offered, and that discrimi- 
nation shows. But something 
seems amiss at first. After 
spending a few minutes in the 
house, looking at the great 
room to the left and the tatami 
room to the right and, beyond 
it, at the two bedrooms, it 
dawns on you: There’s not a 


employed throughout the room. 








single knot in a single board. 
Even the comparatively pedes- 
trian Douglas fir, used in the 
sliding ywkimi shoji—“snow- 
viewing,” half-translucent win- 
dows—is, well, perfect. 

The perfection, and the 
wood reverence, comes to a 
head in the eight-mat tatami 
room, set back into the house 





behind the engawa—a perime- 
ter porch—so that it reads as a 
freestanding structure. Under 
a hung ceiling domed imper- 
ceptibly to make it appear flat, 
one finds what the owner very 
proudly refers to as “the soul 
of the house”: the impossi- 
bly smooth and blond tokoba- 


shira—alcove post—free of 
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knots, naturally, but beautiful- 
ly gnarled. It is the trunk of 
a cedar tree that spent its 37 
years being gently bound and 
re-bound so that it grew into 
that perfect state of just-so 
Japanese imperfection. And as 
you sit at the table, your feet 
dangling in the foot well, you 
can see the same state of bal- 
ance in the beckoning gardens. 

Designed by a rotating team 
that included Japanese-land- 
scape design specialists Marc 
Peter Keane, David Slawson 
and Kier Davidson, with the 
aid of Dutchess Landscape 
Supply, the garden is centered 
around an irregular, 13-foot- 
deep, koi-filled pond—the 
gravel peninsula on one side 
was inspired by Katsura Villa 
herself—and the relationship 


Lert: An intimate sitting area, 
with a Nakashima-designed table, 
extends from the corner master 
bedroom. Azove: An illuminated 
18th-century gilt Buddha intro- 
duces the living area, which is adja- 
cent to the entrance hall. A cedar 
door, at left, leads to the guest bath. 





Top: The serene view from the bed- 
room sitting area, at left, “is of a 
waterfall and a stream that spill into 
the koi pond below,” says the own- 
er. A team of landscape specialists 
created varied Japanese gardens us- 
ing native and non-native plants on 
the 15-acre property. 





of the house to this water ele- 
ment shaped the whole. As a 
result, from nearly every room 
you are only a step above the 
gravel and moss, and in sum- 
mer, when the sliding walls 
are pushed aside, the line be- 
tween perfect house and per- 
fect garden is gone. “We can 
lie in bed and listen to the wa- 
terfall,” the owner says of the 
master bedroom, which he 
shares with his wife. At the 
foot of the bed there is a porch 
—an extension of the engawa— 
and, down a step, the path that 
leads off into the bamboo. 

It’s the perfect place to clear 
the eye and the mind after 
a week in the couple’s Man- 
hattan apartment (filled with 
what the owner describes 
with a smile as “18th-century 
French” furnishings). “It took 
years off my life,” he says of 
his masterpiece. But the tran- 
quillity of the place may yet 
add them back. 0 
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A union cloth from YS 
Cowtan & Tout (212- Peaceable “ae 


647-6900) features a Kin edom ae m 
toilelike print of jun- ee 
gle animals adapted " 
from the souvenir en- 
gravings made by Eu- 
ropean explorers. 





A midcentury Italian 
visage lamp and a 
Perspex obelisk, right, 
from Lamberty 


London Eclectic 
“| like the chase,” says Andrew Lamberty, who 
more often than not can be found on the road in 
search of unusual pieces for his shop. The chase 
started early for Lamberty, who sold antiques out 
of his van while still in college. Now he has a more 
permanent setup—Lamberty, on London's Pim- 
lico Road—where clients, including Mariette 
Himes Gomez, can see his finds, which range from 
a circa 500 marble balustrade carved with Greco- 
Roman figures that is used as a table to a pair of 


Richard Meier cube chairs designed circa 1968. 





Lamberty, 46 Pimlico Rd., London SW1W 8LP 
44-20-7823-5115, www.lamberty.co.uk 








le wanted to believe for some 
time that digital photography 
was a proper playing field for the 
vitality and imagination that art 
thrives on; but, until seeing Alex- 
andra Penney’s stunning and gen- 
erously scaled (up to 44 by 52 


AD’s Editors Present Designers’ Sources 





inches) flower photos (left) at 
the Julie Saul Gallery, I still had 
my doubts. 

The intensely colorful tulips, 
anemones and poppies of Pen- 
ney’s manipulated images— 
which have all the composition- 
al stress and power of late—Italian 
Renaissance paintings—burst 
out of their picture planes as 
their shadowy black-and-white 
floral backgrounds reel away be- 
hind them. There’s everywhere 
a seductively surreal intensity to 
these photographic still lifes that 
so adamantly refuse to keep still. 
Yet for all their sensual edginess, 
they have an unassailable purity 
to them that brings to mind the 
flora of Karl Blossfeldt and 





An Inspired Perfectionist Tackles a New Medium 


Georgia O’ Keeffe, or, later, of 
Robert Mapplethorpe. 

Penney’s art dealer Julie Saul, 
who is opening an exhibition of 
Penney’s work on May 28, notes, 
“A lot of people make photos of 
flowers, and many of them are 
good. But Alexandra makes pho- 
tos like nothing P’ve ever seen— 
so smart and so sensual.” 

“There they are,” says the 
photographer, “just wonderful 
to look at—sheer beauty—and 
I’m not embarrassed by beauty.” 


Neither am 1. — John Loring 


Julie Saul Gallery 
535 W. 22nd St. 
New York, NY 1001! 
212-627-2410 


continued on page 226 
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A Haven - 
with Heart 


PART HOMESTEAD, PART SUMMER 
CAMP, A MAINE COMPOUND 
CELEBRATES THE JOYS OF FAMILY 
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Text by Joseph Giovannin| 
Photography by Peter Aaron/Esto 


ike migratory birds with an 

inner Global Positioning Sys- 

tem that points them south in 

the winter, a faithful group of 
Americans flocks to the Maine coast every 
summer. In an annual rite of return at 
least as old as paintings of Victorians va- 
cationing there in white dresses under in- 
candescent parasols, they summer among 
neighbors whose parents and grandpar- 
ents also summered with their own par- 
ents and grandparents. With its intimate 
bays and scattered islands and wind-worn 
buildings, the coast of Maine is an open 
secret passed generation to generation 
among a happy few whose lives are braid- 
ed together during those balmy months 
spent cracking open lobsters. 

Perched on a hill overlooking a smat- 
tering of islands embraced by the mean- 
dering shores of Penobscot Bay is a case 
in point. The original 20-room cottage 
was built in 1903 by the Borden family of 
Chicago, who came here for decades. De- 
scendants eventually sold it but later 
bought it back, before selling it again in 
1992 to its current owners. The husband 
himself had vacationed on the bay as a 
child with his grandparents. Now he is a 
grandfather several times over, and since 
the purchase, increasing numbers of 
grandchildren come visiting just about 
the time the mallards fly north. 

Maine in the summer is as close to 
mythic as any American landscape gets, 
and many of Maine’s coastal cottages con- 
tribute to its legendary stature, coming 
with a lore and a pedigree of their own. It 
is said of the house that the first owner, 
William Borden, had simply used exist- 
ing architectural plans for a structure built 
for a friend in Bath, England—hence its 
Cotswold cottage style, with steep gables, 
small dormers and prominent chimneys. 


A 1903 house on Maine’s Penobscot 
Bay was expanded by a couple with a 
car collection that includes, from 
left front, a 1949 Cadillac Woodie, a 
1949 Oldsmobile 98, a 1948 Chrys- 
ler Town & Country, a 1947 Buick 
Roadster, a 1941 Cadillac Series 62, 
a 1947 Chrysler Town & Country 
and a 1948 Lincoln Continental. 
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Top: The automobile collection con- 


sists primarily of 1940s and 1950s 
cars, all of which are in working 
order and are housed in a 20,000- 
square-foot two-story car barn. 
Azove: A wing of the barn is dedi- 
cated to Fords; in the foreground 
is a 1953 Ford convertible. 
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Opposite: One of only nine 1953 
Cunningham C-3 cabriolets ever 
built was given to the owners by a 
friend. The car is displayed on a 

lift in a replica gas station. Origi- 
nal neon and porcelain service sta- 
tion signs line the walls throughout 
the barn, which can hold 90 vehicles. 
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The Cotswold cottage-style resi- 

dence was purchased by the own- 

ers in 1992 and now has 11 bedrooms 

and is nearly 17,500 square feet. 

Three guesthouses round out the 

15-acre site. ABOVE: The sitting 
om off the master bedroom was 

d to the house in 1994. 
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Grand houses like this, called cottages, 
are a misnomer of modesty. These sum- 
mer houses are large and generous, 
presiding with a casual grace Over ex- 
pansive lawns rolling toward watery 
views. Porches are roomy, and bedrooms 
abound upstairs, ready for all the guests 
in peak season. 

But as spectacular and legendary as 
the coast remains, and as welcoming as 
the house is, even Maine has to com- 





pete in the new global vacation economy 
for the attention of younger generations 
ever ready to hop on jets aimed for exotic 
destinations. To ensure that their house 
would keep attracting their children and 
grandchildren, the new owners embarked 
ona long-term expansion plan and charm 
assault, building on the estate’s natu- 
ral and historical assets. “We'd finish 
one space so it was ready for the sum- 
mer and then take on plans for some- 
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thing else over the next winter,” says 
the wife. “Always adding and refining,” 
adds the husband. The house itself be- 
came the core of what has become a hy- 
brid family compound, country club and 
summer camp. 

Built for hospitality, the place was de- 
signed with a big heart—a fireplace wel- 
comes visitors as they walk through the 
mahogany door into an entrance hall 
with wide pocket doors that slide open 
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to the dining room on one side and to 
the living room on the other, each room 
centered on its own fireplace. The ample 
scale of the rooms and the flow between 
them foster the sociability that character- 
izes the summer months. 

The new owners have respected the 
original outlines of the house while main- 
taining the configuration of nearly all the 
rooms. Acting as their own designers, 
they furnished the house with a mixture 


ABOVE: Gaggle, 1995, by Jamie Wy- 
eth hangs in the master bedroom. 
Stark carpet. Top: Patriot Hall, a 
separate structure used for large 
gatherings, has two Rett Sturman 
oils and a screen printed with a col- 
lage of Wyeth’s works that was given 
to the owners by the artist’s family. 








“ Gta aelecae into this miniature Coney Island to hone their skills 


— guiding model trains through a maquette of the local towns. 
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Opposite: The 14,000-square- 
foot game building has a train room, 
where model freight trains follow 
routes through several Maine scenes, 
including depictions of towns on 
the bay. Paintings of steam engines 
by David Tutwiler are on the walls, 
along with rows of O-gauge trains. 





Top: Also on the table layout is a 
scale model of the 1903 house, be- 
fore renovations and additions were 
made. Passenger trains run on tracks 
suspended from the ceiling. ABOVE: 
Shipbuilders’ models are in another 
room in the structure, as are a bowl- 
ing alley and an arcade. 


of reproductions and late-19th-century 
and early-20th-century pieces, often pur- 
chased at auction in the United States and 
England. The couple chose the art them- 
selves and have a special affinity for the 
work of Andrew and Jamie Wyeth, father 
and son, as well as other prominent Maine 
painters who specialize in local scenes. 

But sometimes architecture is an event 
more than a building or its décor—the 
sum total of all the activities programmed 
into the structures. The couple began 
their environmental hypnosis of their 
children and grandchildren by turning 
the house into action central. Today a 
visitor driving around the serene rock 
garden, arranged by landscape designer 
Nancy Jackson, and up to the old porte 
cochere at the front has little idea that the 
original house is just the gracious anchor 
to a residence that has grown not only in 
size but also in concept. 

The couple added decks and picnic 
rooms to the back and flanks of the 1903 
house; they enclosed porches to create a 
garden room and a lobster room; and 
they added a sunroom by the new pool, 
itself bracketed with a new peristyle. The 
additions were in turn expanded several 
times, the lobster room opening up to a 
family room, which itself was expanded 
with a movie theater equipped with appli- 
ances for popcorn and candy. 

But the house as a family amusement 
park really comes into its own—‘“the buzz- 
ing,” as the wife calls it, really becomes 
intense—in an unassuming outbuilding 
near the theater. There may be a resem- 
blance to camp buildings in the plainness 
of this wood structure, but the modesty 
is only apparent: The door opens to a 
14,000-square-foot game building, hous- 
ing collections of toy soldiers and model 
boats and rooms dedicated to billiards, 
table tennis, bowling, crafts, video games 
and a library. Floors are surfaced in a 
down-home southern pine, and ceilings 
and walls with a nostalgic tongue-and- 
groove vertical-grain fir. But the piece de 
résistance leading off this garden of de- 
lights is a full-size 1950s-style diner, com- 
plete with jukebox, soda fountain, grill, 
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Opposite: A fully functioning ’50s- 
style diner in the game building 
provides additional entertainment 
for the owners’ grandchildren, who 
visit during the summer. OpposITE 
Be.ow Lert: Cases display 10,000 
mostly British miniature figures 

in the soldier room. 


booths and chrome stools. On any giv- 
en summer afternoon the diner swarms 
with kids chomping into their hamburg- 
ers and siphoning off their ice cream 
floats before proceeding into the inner 
recesses of this miniature Coney Island 
to hone their skills guiding model trains 
through a maquette of the local towns 
or racing motorcycles in video games in 
the arcade. “When the video machines 
are all going, you can’t hear much,” notes 
the husband. 

The adults need not be jealous. The 
amusement graduates to a long car barn 
that houses scores of vintage automo- 
biles. The husband specializes mostly in 
postwar American convertibles, and his 
knowledge of each is detailed, down to 
the mileage on the odometers. On sum- 
mer weekends he gives the keys to driving 
age guests, who motor off to join antique- 
car rallies held throughout the state. 

The only amenity that the estate 
lacked was a stretch of waterfront, and 
in 1997 the couple bought the adjacent 
eight-bedroom house—another gracious 
cottage that now serves as a guesthouse— 
with its own dock and a 600-foot-long 
crescent beach. The couple rebuilt the 
dock and, in the latest of their projects, 
refurbished an existing waterside cab- 
in as a beach house and created Patriot 
|. Hall, an indoor picnic room for really big 
lobster bakes, accommodating up to 64 
guests. On a busy summer day the traffic 
between the two houses almost requires 
a traffic light: Kids and adults ply their 
way between them on golf carts. 

*“We’ve designed it to make sure our 
kids come back as many times as possible, 
for as long as possible,” says the husband. 
“Tt’s a friendly bribe.” 0 


Opposite RiGut: A neighboring 
waterfront residence was acquired 
in 1997 and is now used as an eight- 
bedroom guesthouse. The 10-acre 
site includes a recently renovated 
100-year-old beach house, center, 
Patriot Hall, right, a tennis court 
and one other guesthouse. 


eo ene Ema ce Re ac 
yond a narrow, 150-foot-long pier, 
part of the owners’ 1997 purchase 
and off of which they keep two jet 
boats and a sailboat. The property 
DECRG Come uC rae 


The coast of Maine is an open secret passed 
generation to generation among a happy 
few whose lives are braided together. 


THE LEGENDARY HAIRSTYLIST 
IN ‘THE HUDSON VALLEY 


Text by Steven M.L. Aronson 
Photography by John M. Hall 


guess people who don’t 

know me would expect 

me to have a country 

house a lot fancier than 
this—extravagant behavior is 
just what’s expected of hair- 
dressers,” says Kenneth Bat- 
telle, who for almost half a 
century has been internation- 
ally known and universally 
celebrated simply as “Ken- 
neth.” “As I don’t think of 
myself as some kind of star,” 
he explains, “I’ve never been 
tempted to carry on like one.” 
Outlandish, then, by virtue of 
his very groundedness, Ken- 


Kenneth Battelle, the famed hair- 
dresser of Jacqueline Kennedy and 
Marilyn Monroe, wanted “comfort, 
comfort, comfort—and, more im- 
portantly, a garden” at his country 
house on the Hudson River, he says. 
Asove: The house, former!y white, 
was painted red “to grounc 
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neth remains the class act of 


the hairdressing business. 
Most famously, he minis- 
tered to Jacqueline Kennedy 
in the heady “Camelot” days. 
One columnist went so far as 
to style him the “Secretary of 
Grooming in Mrs. Kennedy’s 
fashion cabinet,” and another 
wrote, “‘Kenneth and Jackie’ 
is as big as hair can ever get.” 
He did, after all, create her 
indelible Inauguration Day 
bouffant, which he self-effac- 
ingly described at the time as 
“uncontrived fullness.” And 
he also styled her hair for 


“T have a lot of things here that are 
very different styles and periods,” he 
says, “but they all make some sort of 
sense together.” R1GHT: Above the 
sitting room mantelpiece is a 19th- 
century tortoiseshell-framed mirror 
that hung in his original Manhattan 
salon, decorated by Billy Baldwin. 
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what would turn out to be her 


last two days as First Lady. 
“On November 21, 1963,” 
he recalls, “I was sitting in 
the White House at 7:00 A.M. 
waiting to be ushered into the 
private quarters, and the pres- 
ident came out—he was in a 
pale gray, slightly blue suit, 
which was very unusual for 
him because he almost always 
wore a dark suit. He said, “Hi, 
Kenneth, what are they saying 
about me in New York?’ And 
then: ‘John wants to ride in 
the helicopter with me to An- 
drews, but his governess won't 
let him.’ I said, ‘She probably 
doesn’t want to have to get 
him dressed,’ and JFK laughed, 
‘T think you’re right—I’Il dress 


him myself.’ And off he went. 
A little later they took me in to 
do Jackie, and she told me that 
her hair would have to last 
for the whole time she was in 
Texas, since she wasn’t going 
to have a hairdresser with her. 
Both of them that day were 
glowing—they looked so fit 
and so happy.” 

Kenneth prepared Mari- 
lyn Monroe for her “Happy 
Birthday Mr. President” mo- 
ment at Madison Square Gar- 
den, as well as for what would 
turn out to be the last maga- 
zine shoot of her short, sheer, 
diaphanous life. “I'd started 
doing her right after Some 
Like It Hot, and really, of all 


my steady clients, Marilyn was 


Ricut: Turn-of-the-20th-century 
wicker furniture is in the conserva- 
tory, which looks onto the grounds. 
Kenneth relandscaped extensively, 
planting numerous evergreens and 
birches. “Three-quarters of the year, 
I’m in the garden from dawn until 
dusk,” he says. Carpet from ABC. 


“This house is a repository of all the 
things that have meant something 
to me,” Kenneth says. BELow: Pho- 
tographs of family and friends in- 
clude former clients Pamela Harri- 
man, Jackie Kennedy and Marilyn 
Monroe, pictured with Kenneth in 
1961. Ceramic lamps from Asprey. 
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Lert: Kenneth painted the dining 
room a shade of yellow he’d once 
seen in designer Nancy Lancaster’s 
London apartment. “I mentioned it 
to a friend, who wrote to Colefax 
and Fowler, who were kind enough 
to send me a board with the yellow 
painted on it.” Table from Sotheby’s. 


the one who was truly my 
friend. ...Of course she kept me 
waiting—to know her was to 
wait. For three or four hours 
sometimes—a split second for 
every hair on her head. But I 
counted on it, and I allowed 
for it—and I never minded. 
Just before she died, she called 
me from a pay phone. She said 
she was on the highway some- 
where, driving around, and 
that she just wanted to hear 
my voice. All in that breathy, 
little-girl tone she had. But 
you know something, Jackie 
talked softer than Marilyn.” 
Katharine Hepburn re- 
paired to Kenneth in 1969 for 
her first haircut since 1955, 
and the then queen of Thai- 
land had the royal edict for- 
bidding anyone to stand above 
her waived for him. His wiz- 
ard scissors hovered over 
Katharine Graham (in her 
Pulitzer Prize-winning auto- 
biography she confesses that 
after her first appointment 
with “Kenneth himself... I 
wound up looking my very 
best”) and over Pamela Harri- 
man, whom he says he found 
“sympathetic and generous- 
spirited, always willing to lis- 
tenvanad mever less lesclere eee: 
—I got no sense of ego from 
her.” And over and above Bar- 
bra Streisand, Judy Garland, 
Bunny Mellon, Faye Dun- 
away, Brooke Astor, Lucille 
Ball, Diana Vreeland, Marella 
Agnelli, Mia Farrow, Babe Pa- 


Agove Ricurt: A small room off the 
master bedroom is used for winter- 
ing tender plants. The hair display 
is from his salon at the Waldorf-As- 
toria. “Usually we disassemble the 
heads, but I kept this, as it had a lot 
of charm,” he explains. RiGHT: The 
breakfast area off the kitchen. 
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ley, Carol Channing and Jayne 
Wrightsman. Philip Johnson 
once imparted to this writer 
that all his grand lady friends 
kept telling him to “hurry up 
and finish the AT&T Build- 
ing” so they could get past it 
unhindered on their way to 
Kenneth’s salon. 

And what a salon it was: a 
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five-story, 17,000-square-foot 
Renaissance Revival town 
house on 54th Street between 
Fifth and Madison avenues, 
which back in 1963, at Ken- 
neth’s behest, Billy Baldwin 
had turned into a fantasy 
palace of beauty—exuberant, 
opulent and overblown. Us- 
ing 500 yards of paisley and 








900 of Indian jungle-flow- 
er cotton, the decorator had 
swagged, draped and tent- 
ed to his heart’s *content— 
and Kenneth’s. So what was 
an unassuming, unflamboyant 
hairdresser doing with a place 
like that? “It was great for 
business,” he replies. 

The salon burned to the 


In the master bedroom is an eclec- 
tic collection that includes an An- 
glo-Indian rosewood four-poster 
bed, an Art Nouveau tablecloth, an 
Italian lamp and a pair of turn-of- 
the-20th-century armchairs paint- 
ed with a tiger pattern. The canvas 
is by artist Robert E. Moore. 


1990, thanks to 
faulty wiring. Today, at age 
76, on the lobby floor of the 
fabled Waldorf-Astoria, in a 
luminous 5,000-square-foot 
space that he likens to a jewel 
box, Kenneth is still cutting 
several select heads of hair a 
day, some of them those of the 
granddaughters of his charter 
clients. And his staff numbers 
an impressive 52. 

For a long time Kenneth 
had been looking for a coun- 
try house in the Hudson Val- 
ley of upstate New York, and 
one, moreover, that looked 
out on the river itself—“ Views 
of water extend the world for 
you,” he maintains. “My dream 
was to find a classic American 
Georgian, circa 1800. Well, 
this house was built 18 years 
ago.” He bought it, he con- 
fesses, for the property—35 
acres of woodland. It sits on 
one of those hills from which 
you get almost-360-degree 
views straight around. The 
real estate agent had described 
the house as a postmodern 
Colonial. “I didn’t know what 
that meant,” Kenneth says. “I 
called it a suburban. Being all 
white and high up and alone, 
it looked positively naked—it 
just loomed.” He knew that he 
had to marry it to the land, 
and did so by painting it barn 
red with khaki trim. Then 
he planted some birches, be- 
cause “I like their airiness, the 
sound of the wind blowing 
through them—it’s a nice tree 
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ABoveE: “I’ve always had a red library, 
and this one is too—Chinese red.” 

Lert: Roses cover a slope above the 
Hudson River. “My favorite seasons 
here are spring and fall—I look for- 
ward to the land coming to life in the 
spring; and in the fall I have the plea- 
sure of putting my garden to bed.” 


to have around the house, and 
it grows quickly.” 

The so-called suburban 
boasted five bedrooms; almost 
as many fireplaces; 10-foot 
ceilings on the first floor, 
which Kenneth believes “saved 
it from being totally ordi- 
nary”; and, courtesy of its siz- 
able windows, light that had 
“great clarity and at the same 
time great softness.” He laid 
down wide oak floors through- 
out, glassed in a screen porch, 
and completely renovated the 

continued on page 267 
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Kour Seasons 
Costa Rica 


A FRESH TAKE ON REGIONAL DESIGN AT A LUXURY] 
RESORT ON THE PENINSULA PAPAGAYO 


Architecture by Ronald ZUrcher Gurdian/Interior Design by Brayton + Hughes Design Studio’ 
Text by Gerald Clarke/Photography by Michael Calderwood 
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SUALLY ARCHITECTS 
want their buildings 
to stand out from 

their surroundings, to boldly 

proclaim their skill, vision and 
occasionally their ego. But 

Ronald Ziircher Gurdian, the 

architect of a remarkable new 

resort on the Pacific coast of 

Costa Rica, is not one of them. 

The location of the Four Sea- 

sons Resort on the Peninsula 

Papagayo is so beautiful, he 

says, that his greatest chal- 

lenge was to build something 
respectful. “I didn’t want to 
compete with nature,” he ex- 
plains, pointing to some white 
constructions several miles 
away, on the other side of the 
Golfo de Papagayo, that do 


just that. “See how those build- 
ings stand out? But if you’re 
over there, looking this way, 
you don’t see our hotel at all— 
it’s camouflaged.” He means 
that literally, and he went so 
far as to send Papagayo dirt to 
a paint laboratory so that his 
buildings would blend in with 
the ground on which they sit. 

Most new hotels and resorts 
in Costa Rica—or, indeed, in 
all of Central America—are 
built in a Spanish colonial style, 
with arches, columns, court- 
yards and tile roofs. Ziircher, 
whose firm is based in the 
country’s capital, San José, 
wanted a style more authenti- 
cally Costa Rican, a style in- 
spired by the artifacts of the 

















Opposite: Turtles and 
armadillos inspired the 
forms of architect Ron- 
ald Zurcher Gurdian’s 
meandering buildings 
at the Four Seasons 
Resort Costa Rica. 








ABOVE: “There is as 
much indoor-outdoor 
living as we could de- 
vise,” designer Richard 
Brayton, who worked 
closely with Ziircher, 
says of the open lobby. 


BELOW: Small tiles cov- 
ered in gold leaf were 
used behind the bar “to 
catch the afternoon 
sun,” explains the ar- 
chitect. The fabrics 
are from Perennials. 
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natives who lived in the re- 
gion before Columbus and the 
Spanish conquest. “I always 
wanted to create a Costa Rican 
vocabulary for this area,” he 
says. “The only other things 
[ve designed around here are 
houses. This project was big 
enough to say: ‘Let’s do it!’” 
To do it he had to become a 
student again, reading books, 
interviewing professors and 
looking at the world around 
him with keen eyes. “I didn’t 
want this project to look like 
one in Bali, Japan or Mexico,” 
says the architect, “so I studied 
very deeply to see what being 
Costa Rican means. I read a 
lot about the pre-Columbi- 
an culture in this area, and I 
talked to anthropologists and 
archaeologists. I even talked 
to tomb robbers. Surprisingly, 
the tomb robbers gave me 
a beautiful interpretation of 
what they found; they were 
amazed by the natural beau- 
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Asove: The terrace of 
a Suite, one of 25 in 
the resort, steps down 
to a private plunge 
pool overlooking the 
bay. Lert: A premier 
suite’s bedroom is 
flooded with sunlight. 





















Tope: The railing off 
the sitting room of a 
premier suite “is 
twisted like mangrove 
roots and painted gray 
to match the trunks 
of the neighboring 
trees,” says Zircher. 
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ties they found around them.” 

What came out of all that 
study was the realization that 
the pre-Columbian inhabi- 
tants were also awestruck by 
their surroundings. Though it 
is about half the size of Ken- 
tucky—it covers roughly .03 
percent of the globe’s land 
mass, to be precise—little 
Costa Rica has nearly 5 per- 
cent of the earth’s plant and 
animal species. The vocabu- 
lary Zurcher was seeking was 
all around him—in the trees, 
the animals, the birds, even 
the butterflies. 

For his most important de- 
signs, however, the architect 
looked not to the country’s 
most dramatic creatures, such 
as the elegant jaguar or the ri- 
otously colored scarlet macaw, 
but to two of its most hum- 
ble—the turtle and the ar- 
madillo, both of which just 
happen to make their homes 
on the narrow peninsula. Fol- 
lowing their lead, Ziircher gave 
several of the resort’s low-lying 
buildings the round shape of a 
turtle’s shell and mimicked the 
armadillo’s arched, humped 
back for the roofs of many 
of the buildings on higher 
ground. “I noticed that arma- 
dillos walk in families, one af- 
ter the other,” he says. “So in- 





stead of having large, single 
roofs, I’ve done the roofs in 
pieces, each one in the shape 
of an armadillo. From a dis- 
tance the buildings look like 
families of armadillos.” 

Other inspirations came 
from pre-Columbian ceram- 
ics. The main building, where 
guests register, has the round 
outline of a native vase, and its 
thin columns are V-shaped, 
just like the designs on the lips 





Sh 


of those vases. In the middle 
of the lobby Ziircher placed 
a gentle overflow fountain, a 
modern version of such a vase. 
On it he had inscribed, in both 
Spanish and the indigenous 
language Cabecar, the words 
of a pre-Columbian Genesis. 
They say: “The one at the head 
table created everything that 
would honor him. He made all 
the trees, all the animals that 

continued on page 262 


Hotels 





ABove: The colors and 
materials used in the 
153 guest rooms and 
exterior spaces, in- 
cluding the Presiden- 
tial Suite’s deck, were 
“chosen to reflect na- 
ture,” says Brayton. 


BELOw: Situated on the 
Peninsula Papagayo, 
the resort lies between 
two beaches. John Har- 
rigan, of Florida-based 
EcoPlan, was the 
landscape architect. 








Designers Discover Design 






hile driving through the 
“very western” Carmel 
Valley Village in Central Cali- 
fornia, Charles Gruwell hap- 
ae Sie “# pened upon an unlikely find. 
sy 1 “There were huge columns [left] 
| y and statues and probably 50 stone 
| fountains in the courtyard,” the 
designer says of Jan de Luz (far 
: left), which specializes in antique 


Fa 
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French architectural elements. 


mac He ; H + mT “There are a myriad of beautiful- 
ie of c Was nt Hy ly selected pieces,” says Gruwell. 
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Carmel Valley, CA 93924 
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“It’s astonishing to see wonderful architectural elements 


like this in little Carmel Valley Village,” says Charles Gruwell. 


Pierre Frey 
Fleures Océanes 


Shown in New York 
at Donghia (212-935- 
3713), the printed de- 
sign depicts colorful 
water lilies and tulips 
that seem to grow from 
a gray cotton back- 
ground with windmills 
and domed pavilions. 
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The furniture in Patina’s new 
Venetian Ieahouse Collection 


has an aesthetic blend of cultures 


with a definite Italian bent. 





Located in the Atlanta Decorative Arts 
Center (800-635-4365) and represented 
in New York at Christopher Norman (212- 
644-4100), Patina offers reproductions 
of 18th-century Venetian furniture made 
by craftspeople in the Veneto using the 
same skills and tools that were employed 
250 years ago. Drawing on Neoclassical, 
Baroque and Rococo styles, artisans craft 
the pieces, which are then distressed for 
an aged look. The Veneto bombé chest 
(above) and the Palazzo secretary (right) 


are from The Venetian Teahouse Collection. 





continued on page 246 
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Into the Woods, 
Los Angeles Style 


A CANYON GEM TURNS TO NATURE AND FINDS ITSELF 





dodsy is not the first word 

that springs to mind when 

one thinks of Los An- 

geles—which is precisely 
why a small and truly woodsy canyon on 
the city’s west side has long been regarded 
a$ a local treasure. Originally settled in the 
early 20th century by a coterie of prom- 
inent businessmen, the area has natural 
creeks and groves of eucalyptus, sycamore 
and redwood that have since captivated 
generations of actors, artists and archi- 
tects. The canyon’s built environment is as 
striking as its natural attributes—from col- 
orful log cabins erected by captains of in- 
dustry to sleek modernist boxes designed 





by Richard Neutra and Harwell Hamil- 
ton Harris to bold contemporary experi- 
ments by Marmol Radziner + Associates. 

The neighborhood had long appealed 
to Judi and Howard Sadowsky, a writer 
and a business executive, respectively, with 
two grown children. “We always loved 
the area,” says Judi Sadowsky, “but there 
was never anything available. When this 
house became available, we were ready.” 
The house, a one-story postwar tradi- 
tional with add-ons and influences rang- 
ing from French country to Cape Cod to 
Japanese, was not one of the canyon’s 
stronger architectural statements. But the 
couple were able to see beyond its dark 





Architecture and Interior Design 

by Griffin Enright Architects 

Text by Peter Haldeman 

Photography by Arthur Matthew Gray 


Opposite: The front of Judi and 
Howard Sadowsky’s home in Los 
Angeles has a landscaped entrance 
courtyard. Nestled in a forested 
canyon, the 2,800-square-foot 
house was renovated by Griffin 
Enright Architects, in collabora- 
tion with architect Elyse Grinstein. 


Lert: In the living area, David Hock- 
ney’s 1980 work Celia with Green 
Plant hangs over a stucco fireplace 
with a base made of stone. Double 
Protractor by Frank Stella, 1971, is 
near the windows. The floors are 
mahogany, while the beams and 

the window frames are Douglas fir. 


and choppy rooms. “You walked in, and 
you caught sight of that tree,” says How- 
ard Sadowsky, referring to the 300-year- 
old sycamore that shades a small spring 
and lush slope in back. “The key was to 
bring in this wonderful environment.” 
Judi Sadowsky’s cousin Elyse Grinstein, 
an architect who would collaborate on 
the redesign, introduced them to Mar- 
garet Griffin, now a principal, with John 
Enright, in Griffin Enright Architects— 
and so began a nearly two-year meta- 
morphosis. (“We got the might-as-well 
syndrome,” jokes Judi Sadowsky about 
the project, which obliged the couple to 
share a 500-square-foot guesthouse above 
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RiGut: In mild weather, the dining 
area can be opened to the air. “The 
hillside garden is appropriated and 
internalized by the two sliding glass 
doors,” explains Margaret Griffin, 
the lead architect. “It is literally out- 
door dining, with the 300-year-old 
sycamore tree as a dinner guest.” 


Far Ricut: The kitchen was shaped 
by the needs of Howard Sadowsky, 
an amateur chef who likes to enter- 
tain, and “is a primary part of his 
culinary art,” notes Griffin (below, 
with partner John Enright). Storage 
space is hidden under the counters 
to preserve the house’s airy feeling. 


the garage. “The next thing we knew, we 
had one wall left.”) “There were two big 
problems with the house,” explains Grif- 
fin. “One was that it was divided up into a 
lot of rooms and had very poor move- 
ment. Then it also had a very disconnect- 
ed relationship to that amazing backyard. 
We wanted to transform the house from 
the inside out—to bring the outside in.” 
Working within its 2,800-square-foot 
footprint, Griffin quickly came up with 
what she calls the “big move.” “The exist- 
ing pitched roof went very low. That’s 
part of why the light wasn’t coming in. So 
I said we should cut it and fold it back up.” 
The roof over the main living space was 
sliced along the front and rear and lifted 
up like a pair of wings in order to capture 











valuable sunlight and create a dramatic 
contour that imitates the natural slope 
in back. Inside, a skylight and a weave of 
beams and tie cords animate the ceiling. 

Former New Yorkers, the Sadowskys 
wanted the main living space to have a 
loftlike feeling. Griffin deleted interior 
walls to fashion a space that is open and 
airy without the industrial heft of some 
New York lofts. Centered around a fire- 
place of stucco and rough stone, the living, 
dining and kitchen areas flow together ef- 
fortlessly. Each area has a unique view of 
the ancient sycamore, thanks to sliding 
glass barn doors that are so generous—10 
feet by 10 feet—they had to be built on- 
site. Griffin gave Howard Sadowsky, an 
amateur chef, a custom kitchen with a 
long stainless-steel island and plenty of 
hidden storage. She mediated between 
his penchant for contemporary features 
like concrete floors (they settled on ma- 
hogany) and Judi Sadowsky’s desire for 
cozy touches like window seats (a ledge 
runs along the front wall). And among all 
the glass surfaces, she managed to carve 
out enough wall space to showcase the 
couple’s contemporary art collection. 

A snug library sits between the living 
space and the master bedroom. The room: 
evolved in the might-as-well manner. “It 
started out with a full brick wall facing the 
tree,” explains Howard Sadowsky. “We 
said, ‘We can’t take that wall out; it’s get- 
ting crazy.’ So we put a one-foot-by-one- 


foot hole in the brick. Gradually the hole 














Inside the house, a skylight and a weave of a 


beams and tie cords animate the ceiling. ' 
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Apove: The three focal points of the 
library are the walls of books, the 
fire and the sycamore tree, accord- 
ing to Griffin. “A serene condition 
is created by the relationship of these 
elements.” OpposiTE BoTrTom: Be- 
hind the house, a pool is fed by a nat- 
ural spring on the property. 
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got larger...” The end result is another 
wall of glass that affords a closer perspec- 


tive of the tree and frames a “floating” fire- 


place of stucco and galvanized steel. ‘Iwo 
solid walls of books flank the fireplace—a 
standing invitation to quiet reflection. 
The bedroom is more intimate, cano- 
pied by the old pitched roof (a clerestory 
window adds light, and a skylight offers 
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views of the sycamore branches). Here 
Griffin designed a fireplace with an an-_ 
gled flue that intersects shelves of birch. 
Forms and surfaces interact dynamically 
throughout the house. The slate on the 
master bath’s floor runs up the sides of 
the tub, which interlocks like a giant puz- 
zle piece with the birch paneling and cab- 
inetry. Vanity mirrors float between panes 
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of clear and opaque glass. “The dappled 
light through here in the morning is 
spectacular,” says Griffin. “It’s like you’re 
sitting under a tree in the forest.” 
Dappled in pale morning sunlight.or 
glowing lanternlike at night, the once dark 
and disconnected house now pays homage 
to its sylvan surroundings. “I just feel like 
we're in the country,” says Judi Sadowsky. 








“You can walk to the beach, walk to the 
mountains, yet the market is two minutes 
away.” Howard Sadowsky, who thinks 
nothing of whipping up a five-course meal 
for friends, appreciates that the house 
adapts to 50 as comfortably as it accom- 
modates two. “One of the things I love is 
that it’s an incredibly efficient space,” he 
says. “It gives us everything we need.” (1 





Top: The master bedroom has a 
skylight and a clerestory window 
near the roof, as well as a private 
terrace. A work by Sonia Delaunay 
hangs at right, and sculptures by 
Robert Graham sit above the Ve- 
netian-plaster fireplace. The cabi- 
net and shelves are made of birch. 
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The Diplomatic 
Solution 


IMPORTING AMERICAN SPIRIT TO THE U.S. 
AMBASSADOR’S HOUSE IN BUDAPEST 





Interior Design by David P Rollins, a: 


-) 


Text by Christopher Petkanas/Photography by Marina Faust 
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he glamorous resi- 
dences of Ameri- 
can ambassadors in 
far-flung countries 
don’t just happen—when the 
throw pillows become thread- 
bare, somebody has to be in 
charge of ordering new ones. 
‘The redecoration of resi- 
dences is typically initiated by 
the State Department’s Over- 
seas Buildings Operations de- 
partment (OBO), which desig- 
nates a staff designer to work 
with an incoming ambassa- 
dor on all the usual questions 
of color, fabric and furniture. 
More rarely, it’s the appoin- 
tee who instigates the redec- 
oration, collaborating with 














_ Hubay, built by Jeno Hubay IT in 








“The goal was to revitalize a tired 
official residence,” says designer 
David P. Rollins, who renovated Villa 





1941, for U.S. Ambassador Nancy 
G. Brinker in Budapest, Hunga- 
ry. ABOVE Lert: The west terrace. 
Lert: Rollins and Brinker. 
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a private designer of his or 
her choice. 

The second scenario was 
Nancy G. Brinker’s as ambas- 
sador to Hungary, a post she 
held in Budapest before mov- 
ing back to Florida last year. 
Protocol does not permit am- 
bassadors to visit their resi- 


dences in advance of mov- 
ing in, but photographs told 
Brinker she would not be 
happy in Villa Hubay, which 
would be her home for 19 
months, if it was not more in- 
dicative of her personal style. 
That confident, well-bred style 
is suggestive of the two places 





Brinker has lived most—Palm 
Beach and Dallas. 

“I wanted to create an ex- 
ample of American living in 
central Europe,” says the am- 
bassador. “I believe very much 
in personal diplomacy, so it 
was important to me that our 
Hungarian friends understand 
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The large drawing room. Paintings 
from the Art in Embassies pro- 
gram and Brinker’s private collec- 
tion are on the walls. The circa 
1890 Bésendorfer cherrywood pi- 
ano belonged to Hubay’s great- 
uncle, violinist Jen6 Hubay. Pillow 
check from Cowtan & Tout. 


Nm 
Wo 
Wr 











Te eee 





how we live. Hopefully, the 
writers and politicians who 
come through the house find 
it warm, friendly and invit- 
ing. ve never cared about 
having a wild factor in any 
home I’ve had, and neither 
does David. I care about peo- 
ple feeling comfortable.” 
“David” is David P. Rollins, 
the unrepentantly traditional 
Canadian designer who had 


Lert: “I opted for a fresh, modern 
check to contrast with the Victori- 
an furnishings,” Rollins says of the 
dining room. Circa 1860 chairs sur- 
round the table. The sculpture at 
rear is by Ann Weaver Norton. 
Brunschwig & Fils drapery silk. 
Schumacher chair fabric. 








already racked up 10 houses 
with Brinker when she en- 
listed his help in Budapest. 
“Nancy’s got great casual ele- 
gance—there’s a wonderful 
comfort level there,” says Rol- 
lins. “The residence reflects 
these qualities and her inter- 
est in art. We filled the house 
with Nancy’s collection of 
Hungarian paintings and with 
works by 20th-century Ameri- 





Brow: “The focal point of the low- 
er guest suite is the walnut-and- 
marquetry bureau-cabinet,” notes 
the designer. In Front of the Wall, + 
1955, by Hungarian artist Lili 
Orszag is above. The armchairs 

are circa 1860. Robert Allen drap- 
ery, valance and daybed fabrics. 
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can women artists from the 


State Department’s Art in Em- 


~ bassies program.” 


: Shy, almost, in its plainness, 
the three-story brick villa was 
built among the soft hills on 
the Buda side of Budapest 
in 1941 by the grandnephew 
of noted Hungarian violinist 
and composer Jeno Hubay. 
Original to the house are the 


‘entrance hall’s oak paneling, 


a pair of late-18th-century 
mythological paintings by 
Francesco Maggiotto and a 
drawing room chimneypiece 
in creamy Carrara marble, 
lushly carved with dragons, 
birds and masks. 

In 1948 the villa was pur- 
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chased by the United States 
government, which has used it 
to put a roof over the ambas- 
sador to Hungary ever since. 
Included in the sale price were 
some sensational mid-19th- 
century pieces and Hubay’s fa- 
mous circa 1890 Bésendor- 
fer cherrywood piano, adorned 
with gilt supports in the form 
of swans. All of these trophy 
items still furnish the resi- 
dence today. 

If Brinker embraced the 
legacy of the house’s early 
years, she was less enthusias- 
tic about what she inherit- 
ed from 1998, when the place 
was last decorated. The State 
Department had been intent 
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on bringing the residence up 
to what it calls “representa- 
tional standards”—meaning 
that Brinker’s predecessor, 
Clinton appointee Peter Tufo, 
could entertain his host coun- 
try and be assured of creating 
a good impression. 

Call it bad timing, but at the 
moment of Brinker’s arrival, 
Villa Hubay was on a 16-year 
refurbishment cycle (since re- 
duced to 13). Until the end 
of a cycle, the government is 
happy to pay for maintenance, 
but if a new ambassador sim- 
ply doesn’t care for, say, the 
pagoda lampshades in the li- 
brary, that in itself will not get 
them replaced—unless he or 


“Tt’s a quiet retreat. The paint in 

a spring-green tone brings the gar- 
den inside,” Rollins says of the mas- 
ter bedroom. Linda Darnell by Hen- 
riette Wyeth hangs above the bed. 
A pair of French porcelain lamps 
with handmade silk shades top the 
circa 1840 French commodes. 


she pays for new ones. Brinker 
financed her redesign through 
a fund set up by friends and 

with her own resources. 
“We're at the mercy of 
Congress, which determines 
our budget,” says Vivien Woof- 
ter, director of the OBO’s In- 
teriors and Furnishings Divi- 
sion. “Ideally, we would be 
on a seven-year cycle, but 
continued on page 263 
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“Tt was an attempt to coordinate tra- 
dition in a modern way,” Naomi Leff 
says of the Manhattan pied-a-terre 
she designed for Sidney and Maddie 
Forbes. Above: A 1900 portrait by 
Henry Salem Hubbell hangs in the 
entrance hall. RiGut: An 1895 paint- 
ing, right, by Theodore Earl Butler 
is displayed in the living room. 


‘aomi Leff is not one to get 

overly intellectual about the 

subject of interior design. 

Around this designer you 

hear no big words and no windy explana- 
tions about why she’s done what she’s 
done. “It’s just so New York,” she says as 
she opens the door to this handsome pied- 
4-terre, and truly, what else is there to say? 
Twenty years in the design world, and 
Leff has yet to be typecast in any one 
style. Privately she is a modernist, with a 
taste for really good French Art Déco, but 
finding a mood and then hurling herself 
into it totally is her more usual style. By 
the time she finished her best-known 
project, the Ralph Lauren flagship store 
in New York, she knew more about the 
Edwardian gentleman than an Edwardian 
gentleman. Her images of the Old West 
at the Beaver Creek conference center in 
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A MIDTOWN PIED-A-TERRE WITH A WARMLY POLISHED FEEL 


Interior Design by Naomi Leff/Text by Stephen Drucker/Photography by Scott Frances 
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yew, birch, maple, satinwood—the golden woods 
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Stepping into the Forbeses’ apartment is like 
tumbling into a jar of honey. Cherry, pear, 


Leff used seem to glow from within. 


Colorado are so powerful, you’d think she 
was raised on a horse. 


Now imagine all that energy, all that 
focus, lavished on a two-bedroom, 2,500-. 


square-foot Manhattan apartment and a 
couple she genuinely liked. Sidney and 
Maddie Forbes were just about ideal 
clients: modernists and straight talkers in 
their own right and educated in matters 
of design. “All you really need to know 
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about the Forbeses is that their house 
in Michigan was designed by Hugh New- 
ell Jacobsen,” says Leff. After years of long 
weekends in the lily-scented air of the St. 
Regis hotel, the couple was feeling the 
need for a more permanent base in Man- 
hattan, one that more accurately refléct- 
ed their style. 

Everybody who has ever been to New 
York has passed their building. It is at the 


center of the center of things, 51 stories 
tall and all glass. Arriving always gets the 
adrenaline going. The pedestrians are 
fierce in this part of town, and every driv- 
er has one hand on his horn. Yet the lob- 
by is as quiet as a church. There is a man 
in full livery who opens the outer door, 


and another who spins the revolving 
door, and a concierge who makes polite 
inquiries as you traverse the lobby, and an 





“T wanted to be in the hustle and 
bustle—I wanted a view,” Maddie 
Forbes says. The couple’s main 
residence is in Michigan. ABOVE: 
Pearwood paneling and cabinetry 
define the living room. S. Harris 
chenille covers the pair of arm- 
chairs from Newel Art Galleries. 
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Opposite: The dining area features 
a Biedermeier table and chairs. “Sid- 
ney is essentially a modernist, but 
Maddie wanted a few antiques,” ob- 
serves Leff (below). The circa 1910 
canvas is Afternoon at the Pond by 
Abbott Fuller Graves. Pedestal table 
from David Duncan Antiques. 





elevator man who rings your floor. You 
feel you’ve been carried upstairs. Then 
_ the adrenaline takes over again. Only the 
bravest visitors inch their way toward the 
floor-to-ceiling windows and look down. 
Just below the living room are the tips of 
the spires of St. Patrick’s Cathedral. They 
‘are quite something to see in reverse. 
The heart of midtown being a fairly 
gray place, Maddie Forbes wanted “some- 
thing warm, inviting and comfortable.” 
Biedermeier struck a chord. Some call it 
the first great modern movement; and 
certainly no other period has a story quite 
like it. It was inspired by a fictional char- 
acter, Gottlieb Biedermeier, a German 
everyman whose homey nature was the 
subject of a popular serial in early-19th- 
century Munich. Meant as satire, the col- 


umn soon came to symbolize the national 
state of mind, which in design translated 
as coziness in the extreme. Today we as- 
sociate Biedermeier with golden fruit- 
woods, ebonized trim, satiny black uphol- 
stery and an air of gentlemanliness. But as 
Leff learned in the course of her re- 
search: “What we think of as Bieder- 
meier is already very edited by our own 
time. In Austria it can be pretty wild. You 
see fabrics in colors like bright orange 
and citron used with it.” 

Stepping into the Forbeses’ apartment 
is like tumbling into a jar of honey. Cher- 
ry, pear, yew, birch, maple, satinwood— 
the golden woods Leff used seem to glow 
from within. Those walls that are not glass 
are mostly pearwood cabinetry. Almost 
every panel is a door, though you would 





“The apartment was designed to be 
used on short trips for both business 
and pleasure,” Leff says. ABOVE: A 
circa 1930 Danish lamp, inspired by 
Japanese bronzes, rests on a circa 
1820 cherrywood Biedermeier desk 
set at one end of the library. The 
striped chair fabric is from Pollack. 
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BELow: Leff installed recessed 
lighting throughout much of the 
apartment, including a corridor 
that was converted into a dressing 
room. “The fewer the lamps, the 
more modern the feeling,” she says. 
The circa 1930 French Art Déco 
mirror was designed by Léon Jallot. 





Everybody who has ever 


been to New York has passed 


their building. It is at the 


center of things, 51 stories 


tall and all glass. 


never know it. Behind one her Ferragamos 
are meticulously organized and ready for 
a stroll up Madison; behind another, 
his beautiful shirts. Bed linens here. Cash- 
mere sweaters there. A pair of Art Déco 
Lalique panels depicting a man playing the 
flute opens to a mirrored bar that could 
make even a Pellegrino drinker need a 
martini. Leff considers the cabinetry one 
of her quiet triumphs, recalling how im- 
portant it was to her clients. “People who 
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move to New York are always concerned 
about having enough closets,” she says, “as 
opposed to people who live here, who tend 
to be resigned to never having enough.” 
“I never thought a building like this 
could be so comfortable,” says Maddie 
Forbes, but then she’d never worked with 
Leff before. The floor throughout is 
French sandstone, true to the spirit of the 
glass box but just a little warmer. In the 
living room, there is an exceptional 





‘Tabriz in blues and golds, which drive the 
palette; silk-and-wool wall-to-wall in the 
master suite picks up on the antique rug, 
although Leff is quick to add, “Let’s not 
get all theoretical about it.” 


Antiques were used where possible, but | 


modern furniture forms, like the living 


room end tables and the bed, had to be | 
designed. The mix could keep any cura- | 
tor on his toes. Leff designs a very con- | 


vincing piece of Biedermeier, and the 
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Leff designed the bed frame to com- 
plement the fabric-paneled room. 
“Naomi is a great colorist,” Maddie 
Forbes says. Lyreback chair from 
Newel Art Galleries. Pair of Ruhl- 
mann lamps from Karl Kemp & As- 
soc. Florian Papp bedside tables. 

J. Robert Scott kidskin on bench. 





eerie timelessness of the antiques confus- 
es matters even further. One pair of late- 
19th-century chairs are so contemporary 
in spirit, they look as if they were de- 
signed by Ward Bennett in 1975. To keep 
things from getting too stiff, Leff tossed 
in a few good pieces from the ’30s and 
’40s—a forged-iron console, lamps by 
Ruhlmann and Samuel Marx—and an 
immense bronze-and-glass low table with 
the presence of an art piece. Impression- 


ists in highly carved and gilded frames 
and a series of shimmering Klimts do 
their part to keep the mood. 

This is a “night apartment,” both client 
and designer point out, although it means 
different things to them. The Forbeses 
are thinking about the lights of midtown 
and how they are eye to eye with any 
number of famous skyscrapers. The de- 
signer is more concerned with managing 
the reflections in those huge blackened 


windows. Her lighting plan is masterful, 
every downlight carefully placed to create 
a glow indoors, without making the ceil- 
ing look like a wheel of Jarlsberg. 

How amazing to be so cosseted and yet 
still feel all the intensity of New York. 
Leff loves that intensity. It is key. “When 
you're ina city, you should always feel like 
you're in that city,” she says. One suspects 
the Forbeses know they’re in New York 
even when they’re asleep. 
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Designers Discover Design 








The Art of Wood 


Ebony and Co., 198 Ebury St. 





www.ebonyandco.com 


| 
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to clients, among them Marjorie Shushan. 


At Ebony and Co’s flagship London show- 
room, hardwood floor samples are installed 
like art,and the wood is treated with the 
same reverence. The wide-plank boards, mea- 
suring up to 20 inches, are culled from rapidly 
renewable timbers native to North America, 


custom-milled and offered in several stains 


London SW1W 8UN; 44-20-7259-0000 





Glass Act 


rom his studio in Santa 

Barbara, California, Brian 
McNally works meticulously 
on designing and making the 
stained-glass lampshades (left, 
on an antique Tiffany base, and 
above) and windows that he’s 
known for. Arts and Crafts is a 
specialty, but he also does custom 
projects in any style for clients, 
including Frank K. Pennino, 
who says, “Brian has a unique 
understanding of historical per- 
spectives.” By appointment. U1 





Brian McNally, 805-687-7212 
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Architectural Design by Peter Cebulak 
Interior Design by Katherine Newman 


Text by Mildred F. Schmertz 
Photography by Tony Solur 


atherine Newman, 

the founder of the 

Toronto-based 

company Kather- 
ine Newman Design, builds 
every house she decorates. 
While originally her practice 
was conventional—she did in- 
teriors for houses designed by 
others—today she will not ac- 
cept a residential project un- 
less it is to be designed and 
constructed jointly with her 
partner, architectural designer 
and builder Peter Cebulak. 
Together they accept five full 
architectural, construction and 
furnishing projects a year, a 
method of working that de- 
veloped as they collaborated 
on a very distinguished house 
in Toronto. 

“Although our commission 
was simply to design the inte- 
riors, Peter and I felt that this 
was an incredibly promising 
project, and we wanted to do it 
all,” Newman recalls. “We just 
got into the doing and very 
slowly convinced the clients of 
our skills in coordinating the 
entire project.” 

“They wanted a handsome, 
serious residence with a strong 
sense of permanence,” Cebu- 
lak says. It was left to the de- 
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signers to decide that the house 
should be classically symmet- 
rical and built of local mate- 
rials. Cebulak acknowledges 
the influence of Sir Edwin 
Lutyens on the architecture, 
including its elevations, the 
shapes and proportions of the 
rooms and their ornamental 
details. Architects sometimes 
cite the master’s country hous- 
es from the Arts and Crafts 
Movement as a source of in- 
spiration, but Lutyens, equal- 
ly attracted to classicism, cre- 
ated many grand and deftly 
designed neo-Georgian and 
neo-Palladian residences. 
Cebulak explains that learn- 
ing from Lutyens enabled him 
to control the formal symme- 
try of the Toronto house and 
give the broad main fagade a 
bold, well-scaled and focused 
entrance by means of the tri- 
ple-arched stone portico. Oth- 
er Lutyens references include 
the imposing, steeply pitched 
roof, the high profile of the 
chimneys and the tall, narrow 
casement windows with their 
stone surrounds. Cebulak’s use 
of cut limestone and Indiana 
rubble stone for all the fa- 
cades associates the new house 
with older Ontario building 








traditions, and the stonework 
itself is of a quality that Lut- 
yens might have approved. 
“The care with which the clas- 
sical orders and. ornaments 
were designed and cut was very 
ambitious,” Newman reports. 
“Tn our effort to ensure that an 
Old World aesthetic be au- 
thentically reproduced, Peter 





Top Lert: “The house is post- 
modern, with a Palladian entrance,” 
says Newman (top, with Cebulak): 
She did the interiors in tandem with 
Cebulak, who designed the struc- 
ture. ABOVE: The living room. Le- 
ligvre Roman shade taffeta and sofa 
pillow strié velvet. J. Robert Scott 
drapery sateen; Rubelli undercur- 
tain silk. Scalamandré pillow stripe. | 
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A Russian chandelier, circa 1860, 
hangs above the dining table, which 
is from Lona Design, Newman and 
Cebulak’s furniture line. “The space 
is defined by restraint and harmony,” 


Newman explains. The 19th-cen- 


tury landscape is by Ivan Shishkin. 
Scalamandré chair 
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made all the drawings himself.” 
The most elegantly shaped 
spaces in the house are the en- 
trance gallery, the dining room 
and the two-story elliptical li- 
brary. The gallery is five bays 
wide and connects, at oppo- 
site ends, the dining room and 
the living room. The ceiling 
is a series of groin arches that 
spring from Doric pilasters, 
and its floor consists of three 
Italian marbles in a diamond 
pattern. Gilt-bronze hexago- 
nal lanterns hang in each bay. 
A fireplace facing the front 
door is there to warm fam- 
ily and friends coming in out 
of the Ontario cold and is 
flanked by a pair of Louis XV 
painted armchairs with the 
original lampas upholstery 
fabric. The mantel, inspired 
by a 16th-century Elizabethan 
mantel at Hardwick Hall in 
Derbyshire, is made with a va- 
riety of softly colored stones. 
A striking Russian chande- 
lier, circa 1860—a confection 
of ormolu, rock crystal and 
cobalt glass—is the showpiece 
® of the oval dining room. Cen- 
#§ tered in the room as well as 
4 on the gallery’s long axis is an- 





other fireplace, with a hand- 
carved marble-and-onyx man- 
tel, deliberately simple and 
without embellishment. The 
wall paneling is also quiet and, 
as Newman notes, “is rooted 
in the strong classical archi- 
tectural detailing we devised 
for the exterior.” Against this 
subtle background are Adam- 
esque dining chairs and, on 
the dining table, a pair of circa 
1920s delft pottery tulipieéres, 





Newman's favorite accessories. 

According to Cebulak, the 
design of the library inter- 
ested the husband most. It 
consists of furniture-quality 
cabinetry with the kind of ma- 
hogany and satinwood inlays 
normally associated with small 
furniture. Apart from finely 
carved Ionic capitals, the inte- 
rior paneling is only minimal- 
ly configured, yet the room has 
a great number of noteworthy 


Opposrre: The library “makes vague 
reference to the classical Ionic or- 
der,” comments Newman. Margaret 
Bourke-White’s Study for Sikorsky 
Aircraft, circa 1934, is on the upper 
level. Lona Design desk and lower- 
level sconces. Jim Thompson drap- 
ery silk, with Houleés trim. 


Lert: The family room. Cowtan 

& Tout fabric on John Saladino sofa. 
Decorators Walk bolster and crew- 
elwork pillow fabrics. Maison Ge- 
rard console lamps. McGuire trellis- 
back chairs. Orange armchair fabric, 
Sahco Hesslein. Christie’s rug. BE- 
Low: The master bedroom. Pollack 
wool sateen wallcovering. 


antiques, among them a cir- 
ca 1790 satinwood worktable. 
Throughout the house, it is 
evident that Newman has the 
knowledge and resources to 
draw from almost the whole 
history of furniture and style. 
It is a very free mix, with no at- 
tempt to conform to a single 
style in any particular room. 
Anyone visiting this house 
would assume it to be like most 
of its quality—designed by an 
eclectic architect, constructed 
by an experienced builder and 
furnished by a sophisticated 
decorator. And so it is. But the 
extra ingredient is Newman 
and Cebulak’s concept of sin- 
gle and full service to every 
residential client, and it is 
working very well for them. 0 
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Opposite: Stuart Lawson’s 14-room 
house on a Puerto Rican island has 
a spiral staircase. “Artisans on Vie- 
ques are excellent in cement con- 
struction, and this was built from 

a wooden form very quickly,” Law- 
son says. The antique Indonesian 
teak figure was bought in San Juan. 


n 1998 Stuart Lawson, a 
British banker, was trans- 
ferred by Citibank from 
Moscow to San Juan to 
run the company’s global cor- 
porate business in Puerto Rico. 
“Td been traveling for the 
bank for 23 years, and this was 
my 10th country,” he says. 
“Yd already worked in En- 
gland, Scotland, Kenya, Greece, 
Egypt, France, Norway, Italy 
and Russia. After all those 
years of moving around, it was 
the first place I decided to 
build a house.” 
While visiting Vieques, 
known to Puerto Ricans as La 


isla Nena (The Little Girl Is- 
land) and located roughly sev- 
en miles across the blue Ca- 
ribbean from the main island, 
Lawson and his then wife, 
Tanya, discovered a spectacu- 
lar piece of land poised on a 
cliff. There was an abandoned, 
graffiti-covered building and a 
garage on the land. 

Lawson went to see Tom 
Marvel, a Harvard-educated 
architect who had moved from 
his native New York to Puerto 
Rico in- 1959 for a few months 
—and stayed. Marvel is cur- 
rently restoring two of San 
Juan’s fine vintage hotels, La 


Architecture by Thomas S. Marvel, FAIA 


Text by Susan Sheehan/Photography by Scott Frances 


Concha and the Condado 
Vanderbilt. Lawson’s house 
was his first project on Vie- 
ques. “The drama of the site 
dictated the basic concept of 
the architecture,” Marvel says. 
“It’s a peninsula, a headland 
jutting out into the sea with 
a panoramic view. We were 
fortunate that a ramshackle 
nightclub had been there, be- 
cause we were able to raze 
it and use most of its foot- 
print. Otherwise, Puerto Rico’s 
coastal zoning law would have 
required the house to be set 
back 66 feet from the shore- 
line. We’re much closer than 





Asove: After 10 minutes on the site, 
Lawson decided that it was “perfect” 
and enlisted architect Tom Marvel. 
“He wanted a retreat that would 

be informal,” Marvel says. “The re- 
sult was a residence with generous 
outdoor living spaces, deep over- 
hangs and walls of strong colors.” 








that to the edge of the cliff.” 

The house was conceived 
as the Lawsons’ pied-a-terre in 
the tropics, one that could be 
rented out after the banker was 
transferred to another coun- 
try, as he expected to be. They 
called it The Dacha, in memo- 
ry of their time in Russia. The 
Caribbean dacha has an en- 
trance courtyard with Puerto 
Rican pavers and a Mexican 
fountain. It has three bed- 
rooms and three and a half 
baths, with two additional bed- 
rooms and a bath in the former 
garage. “Stuart is always sur- 
rounded by friends he’s made 
all over the world, and he loves 
to entertain, so the kitchen, 
dining room and living room 
run into each other,” Marvel 
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“T put long cantilevers 
over the second-floor 
terraces to dramatize the} 
tropicalness of the 
house,” Marvel says. 


Opposite: The infinity-edge pool, 
which looks out over the ocean and 
El Yunque peak on the main island, 
offers a vantage point for sunsets. It 
is a popular spot with Lawson and 
his son, Alex (left). “His favorite part 
of visiting the house is ‘pushing Dad- 
dy in the pool,’” Lawson says. 














“Vieques marches to a different tem- 
po than the rest of the world,” com- 
ments Marvel. “The architecture is 
Caribbean, tropical, casual.” Lert: 
The dining room has seen “numer- 
ous fun evenings with island and 
overseas friends gathering around 
the table,” according to Lawson. 


says. “This is a party house, a 
house for celebrations.” 

The dining room’s concrete 
table, which is anchored to the 
floor, is used for sit-down din- 
ners for as many as a dozen 
people and as a buffet for larg- 
er gatherings. An infinity-edge 
pool in front of the dining 
room is close to, the house; 
down below lies a coral-sand 
beach, and across the water is 
a fine view of El Yunque. “The 
dining room is on the lee of 
the building and never gets 
wet, even in serious tropical 
storms,” Lawson says. “Peli- 
cans in twos and threes per- 
form pool-level flypasts dur- 
ing the afternoons.” 

The spacious living room 
opens onto a veranda, and each 
of the upstairs bedrooms has a 
terrace. “I put long cantilevers 
over the second-floor terraces 
to dramatize the tropicalness 
of the house,” says Marvel. 





“And the deep, deep over- 
hangs provide shade. Stuart 
didn’t want air-conditioning 
in the house, yet it stays cool.” 
The living room is simply 
furnished, mostly with sturdy 
pieces that can withstand the 
parties, the renters and the salt 
air. “We bought teak furniture 
in San Juan and Indonesian 
and Indian pieces in a ware- 
house in Miami,” Lawson says. 
He brought the two shower- 
heads he purchased in Lon- 
don for the open-air master 
bath to Vieques in a suitcase, 
and an antique diving helmet 
found at a market in Moscow 
was also carried across the 
world to the island residence. 
The architect designed a 
white house with a cylindrical 
blue tower. “I wanted to make 
the tower stand out like a silo,” 
Marvel says. “Inside the tower 
is. a stairway. The circular space 
fascinated me. I’d never done a 


ik 





“This is a party 
house, a house for 
celebrations,” Marvel 
notes. “Stuart 1s 
surrounded by 
friends he’s made all 


over the world.” 











spiral stairway like it, but when 
you walk up the stairs, you 
enter a whole other world 
instead of simply going up 
a stairway.” ‘Tanya Lawson, 
a professional photographer, 
chose a vibrant shade of or- 
ange for the stairwell walls 
and banister. Stuart Lawson 
enjoys climbing to the very 
top of the stairwell, where 
there is a widow’s walk, to 
smoke a cigar and sip cognac. 
“My five-year-old son, Alex, is 
a master of sliding down the 
banister,” he says. 

In time, the Lawsons di- 
vorced and moved away. Tanya 
and Alex Lawson now live 
outside New York City. Stu- 
art Lawson lives in Moscow, 
where he serves on the boards 
of two Russian banks and is an 
adviser to a U.K. venture capi- 
tal fund. “For several years I’d 
fly from Moscow to New York 
every six weeks to pick up Alex, 
and we’d fly on together to 
Vieques for a week or 10 days,” 
he says. “Alex and I are big- 
time beach and restaurant ad- 
dicts, and we do all the touristy 
things Vieques offers. We’re 
well known on the island as a 
team. The commute got rather 
too long, so now Alex is more 
likely to visit me in Moscow 
every few weeks, but we still 
occasionally go to Vieques. ’m 
50, and I’m planning to work in 
Moscow indefinitely, but there 
is a desk in the master bedroom 
with an especially magnificent 
view that might be an ideal 
place to write a memoir of my 
banking years in 10 countries. 
I also own some other land in 
Vieques, and, who knows, per- 
haps I'll develop it and be- 
come a local fixture there.” 1 





The master bedroom, which has 

a sun balcony, contains an antique 
Indonesian teak bed and a Kazak 
rug that Lawson brought with him 
when he moved from Moscow. “All 
the bedrooms have a private out- 
side area, which means that guests 
can enjoy their privacy,” he notes. 
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JOHN TRAVOLTA AND KELLY PRESTON 


continued from page 183 

ta, a man as passionate about food as fly- 
ing, “because, as Kelly pointed out, every- 
body ends up near the food.” Anticipating 
this inevitability, the Travoltas built two 
kitchens, one for serious cooking, another 
for lighter fare, surrounding them with 
three individual dining areas “that spit 
out from the kitchen,” explains Travolta, 
“like those in great hotels.” 

Floating artfully throughout the great 
room are crisp, low-slung sofas and con- 
temporary hollow-backed Italian chairs 
in soothing hues of aqua and chartreuse. 
“The sea greens against the blue-tinted 
windows,” says Preston, “all blend into 
each other, seeming to go on endlessly 
into the sky.” 

For the Art Déco dining room, the 
couple eschewed the 50s for the ’30s— 
beautifully evidenced by the dazzling 15- 
foot-by-17-foot mural featuring a fam- 
ily dressed to the nines awaiting their 
flight—an advertisement that ‘Travolta, a 
collector of old magazines, culled from a 
1937 Fortune. “I'd been waiting years to 
do something with this picture until it hit 
me: Historically, murals were used in din- 
ing rooms, and this would be perfect.” 

Preston’s main concern, meanwhile, was 


_ comfort, “since this was a family where 


_ kids play on the sofa, watch TV, hang 


out with us.” And 11-year-old Jett and 
three-year-old Ella, says their mother, 
“love it because it’s a fun house. We’ve got 
a big pool, a slide, a golf course... we’re a 
_ family who likes to play a lot.” Off or on 
board. While some might pitch a tent in 
the backyard, the Travolta kids have the 


» option of a sleepover in a 707. 


“The kids are great fliers,” says Travol- 


THE ACTOR’S PRIVATE AIRCRAFT 


f you had residences in California, Florida 
and Maine, a growing family, and a collection 
of relatives on the East Coast, plus work that 
required you to travel great distances, live on 
location and only get back periodically, you'd 
probably want a fleet of private vehicles to 
take some home comforts along with you. 
John Travolta has just that, but instead of a 
fleet of motor homes, he has had a series of 
aircraft. The actor owns a Gulfstream II lux- 
ury jet and has had a DC3 Dakota airliner, 
as well as a Lockheed Constellation. The 
| crown jewel of his air force, however, is his 
1964 Boeing 707-1 38B (painted in its origi- 
| 


ta, who adds that Jett has been known to 
stay on board after a flight, watching 
videos while the crew cleans up. Ella, 
meanwhile, accompanying her mother to 
Chicago for The Oprah Winfrey Show, re- 
cently experienced the thrill of her first 
commercial flight. “She was like, ‘Ma, Ma? 
Who are all these people on the plane?’” 
her mother laughs. Adds Travolta, “She 
was so excited to tell me, ‘Daddy, there’s 
things called tickets!’” Indeed, if Ella has 
her way, she may someday be sitting at 
the controls next to her father. “Barbra 
Streisand asked Ella what she wanted to 
be when she grows up,” says Preston, “and 
she said: ‘A pilot. Like my daddy.’” 

The Travoltas admit that they made 
some “bold choices—the same as with a 
movie,” says the actor. “Making Face/Off, 
every day I said to Joan Allen and Nic 
Cage, “This is either going to be the worst 
—or most original—thing anyone’s ever 


seen.’ And it turned out great. It’s the same | 


with homes. You don’t know but have to 
take the risk to break new ground.” 
Indeed. And would they have done any- 
thing differently? “If ’d made my gates 
wider, I wouldn’t have to maneuver so 
much,” Travolta laments, a comment that 
makes his wife chuckle. “He’s talking about 
electric gates that most people drive a car 
through, opening up to bring in a 707.” 
That said, surely the couple must be 
gobsmacked by what they have pulled 
off? Do they ever look around ... at possi- 
bly the world’s most elegant private air- 


port... the two planes parked in their | 


front yard and just... giggle? 
“Oh, yeah,” they laugh in unison. “Ev- 
ery single day.” 0 


nal ’60s Qantas livery for a recent round- 
the-world goodwill tour), outfitted with 
every amenity possible: bedrooms, TV/ 
recreation room, three dining areas, office 
space and crew quarters. The plane, he says, 
reflects “my obsession with re-creating the 
comfort of another era.” 

Travolta is fully qualified to fly his 707 and 
earned his wings as a first officer on the 
Boeing 747 jumbo jet in 2002. He is accom- 
panied by relief pilots for long treks, but 
every takeoff and landing is in his hands. 
“When I’m flying,” he says, “I can’t imagine 
being in a better place.” —Peter Havas 





IN GEORGETOWN 


continued from page 191 

room are a large custom tufted ottoman 
and two small benches, and on the after- 
noon porch off the living room, four din- 
ing chairs. “I wanted that room to have a 
garden-y feeling, so I designed some 
unique pieces for it,” Pheasant says. “The 
pair of bronze consoles in the room look 
like twigs, and so do the lanterns.” 

He opted against designing a table 
for the dining room. “The room is 16 
by 28 feet, so a long rectangular table 
would have made it feel like a conference 
room,” he says. 

Instead, he used two dining tables— 
one round and one oval. The space is 
dominated by a three-panel Bonnard 





“We found pipes that 


led nowhere. My clients 
had to rebuild the house.” 


screen depicting a stork, flowers and four 
green frogs against a deep red. Pheasant 
had the walls glazed a buttery yellow. “I 
had to come up with a color that would be 
a great background for that screen,” he 
says, noting that he also found an Ushak 
carpet with faded reds in it. 

There are four guest rooms on the 
third floor and two bedrooms for grand- 
children on the top floor. On the second 
floor, the challenge was to create “an 
apartment for the couple to return to 
after a day at work,” says Pheasant. He 
tore down a wall at the top of the stairs 
to make the center room, a light-filled 
receiving area. To add interest to the 
master bedroom, he designed an arch 
alcove as a setting for the bed and in- 
stalled a fireplace. 

“Tt took four years before the couple 
could move into their home,” Pheasant 
says. “You really have to want to preserve 


| a landmark house for the future to stay 


such a long course. No matter how many 
troubles lurked behind the walls and ceil- 
ings, they kept their sense of humor. I re- 
member standing with the wife in the 
early evening outside the master bed- 
room during the second year of the reno- 
vation. We were chatting, and suddenly 
she looked at me and kind of laughed 
and said, ‘I’m so glad we didn’t buy a 
fixer-upper.” O 
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FOUR SEASONS 
continued from page 225 
live in the water, those that walk on the 
earth and those that fly in the sky.” 

Richard Brayton, a partner in the San 
Francisco firm Brayton + Hughes Design 
Studio, did the interiors and was also de- 
termined to respect the environment— 
“probably one of the most beautiful piec- 
es of property in the world,” he says. 
“For the most part we chose colors that 
would blend in with nature. We did nof 
want to do traditional interiors. Guests 
will spend as much time outside as inside, 
and we wanted a feeling of flow from 
indoors to outdoors. You have to rely 
on simplicity to allow that to happen.” 

Some good advice also came from the 
boss—Isadore Sharp, the founder, chair- 
man and chief executive officer of the) | 
Four Seasons chain. “He’s an architect 
himself, and he gave me ideas and feed- 
back,” says Ziircher. Originally, for exam- 
ple, Ziircher wanted a waterfall to con- 


nect one swimming pool to its lower 
neighbor. Sharp vetoed the idea, saying 
that the sound of the waterfall would 
drown out the sound of the waves—and| 












when people come to an ocean resort, 
they want to hear the sound of the waves. | 
“He was right, of course,” says Ziircher. 
The Four Seasons Resort Costa Rica at| 
Peninsula Papagayo has all the usual| 
amenities of an expensive retreat: swim-| 
ming pools, tennis courts, a golf course! 
and not one but two beaches. But it| 
also has something its sand-and-surf| 
competitors in the Caribbean don’t have: | 
It is surrounded by one of the world’s} 
richest environments. Many of his guests | 
will come simply to relax, observes Luis} 
Argote, the resort’s general manager. But} 
others will also come to explore. Within | 
a two-hour drive are volcanoes; rain| 
forests; lazy, crocodile-populated rivers; | 
and faster rivers for white-water rafting. 
Just a few minutes away there is also 
something called a canopy tour, which 
puts visitors in harnesses and sends them 
flying on a cable high over the treetops. 
“The first part was a bit scary,” admits 
Argote, who tried it himself. “After that 
it’s exhilarating—fun!” Like the Four 
'—and many other things 


Seasons itself 
in Costa Rica. 0 








Four Seasons Resort Costa Rica at 
Peninsula Papagayo 
Guanacaste, Costa Rica 
506-696-0000 


DIPLOMATIC SOLUTION 


continued from page 237 
we never get the money. When we start- 
ed the cycle program in 1987, some 90 
residences had never had the OBO’s at- 
tention; it took us until 2002 to get the 
list down to zero.” 

When ambassadors do their own 
decorating, Woofter’s department must 


green-light everything, ae n to the paint | 


colors. “We e try to get them not to do 
anything too far out,” she says, “to steer 
them in a direction many people after 
them can live with. If someone does do 
something extreme, we ask that the resi- 
dence be put back the way it was for the 
next appointee.” 

In Brinker’s case, the villa remains as 
she left it, save for the personal posses- 
sions she had sent over from Florida and 
which have since found their way back: 
table silver, an eight-panel coromandel 
screen used in the secondary drawing 
room, a sleek custom sofa deployed in the 
sunroom and a Regency-style mahogany 
daybed, the showpiece of the Best Guest 
Suite’s sitting room. 

Throughout the villa, Rollins favored 
French furniture as a means of establish- 
ing an instant pedigree. Armchairs in the 
Louis XVI taste wear textured linen slip- 
covers. Side tables are ringed with pierced 
ormolu galleries. Gessoed chairs uphol- 
stered in Aubusson tapestry are as dainty 
as prima ballerinas in toe shoes. 

Knowing that Brinker might find Bu- 
dapest a little dour after Palm Beach, 
Rollins also zapped the house with color: 


“T wanted to create an 
example of American 
living in Europe.” 


quince for the silk check that cloaks the 
dining room windows, spring green for 
the master bedroom walls, fern green for 
5 the fern-print draperies in the sunroom. 
While Brinker initially chafed at the 
State Department's decorative oversight, 
she says she now understands its wis- 
dom. “At first you ask, ‘What’s the deal? 
Why does everything have to be ap- 
proved?’ But then you start thinking 
}about the ambassador who comes if 
| demanding blue walls and orange wall- 
paper. Nobody wants to live with blue 
| walls and orange wallpaper.” 














Mae 


OTe ie 


Introducing our 
all new line of 
cast stone mantels 


Write or call 
for free catalog 


800-600-8336 


5400 Miller Ave. 
Dallas, TX 75206 


Also custom mantels and other cast stone products to the trade. 
www.oldworldstoneworks.com 


BARLOW TYRIE 


Exceptional outdoor leisure furniture. 
Available through Architects and Interior 
Designers 


Manufactured from plantation grown 
teak. Recipient of ten international 
design excellence awards 


easel lols 


www.teak.com 
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AROUND-THE-WORLD TRAVEL 


1+Please send me all of the items in this category. 


2:Arizona Biltmore Resort & Spa. Located on 39 
lush acres at the foothills of the Phoenix Mountain 
Preserve. The property includes eight swimming pools, 
four restaurants and a spa. Call (800) 950-0086 
3*Arizona Office of Tourism. A land defined by its 
wild beauty and its simple openness. Explore Arizona 
with your free Arizona Travel Packet 


4-+Australian Tourist Commission. For luxurious 
experiences in a land less ordinary, Qantas has elegant 
Australian vacations from $4,999. No literature avail- 
able. Visit www.australia.com or call (877) 277-7459 


5*Bellagio. AAA Five Diamond resort offering unri- 
valed accommodations, award-winning dining, fine art, 
designer shopping and Cirque du Soleil’s stunning “O.” 


6-The Breakers Palm Beach. Legendary resort 
destination featuring world-class service, 560 newly 
renovated guest rooms, a luxury spa, two 18-hole golf 
courses, four oceanfront pools, a private beach and 
more. www.thebreakers.com 


7*Colorado Tourism Office. Visit Colorado for 
scenery, adventure, history, arts, culture, big cities, 
small towns and more! For details—and surprises 
visit www.colorado.com or call (800) COLORADO 


8+*Cunard Line. Queen Mary 2 has arrived! The 
grandest, longest, tallest, widest, sleekest ocean liner 
ever to grace the sea. For more information, visit 
www.cunard.com or call (800) 7-CUNARD. 


9+*Curagao. Just 40 miles off the coast of Venezuela. 
More than 12 casinos, great dining, fantastic diving, 
golf, and an UNESCO World Heritage site. Visit 
www.curacao-tourism.com or call (800) 3-CURACAO. 
10*Denver Metro Convention & Visitors Bureau. 
The Mile High City is booming with $7 billion worth 
of new sports stadiums, museums, restaurants and 
entertainment centers. For great hotel deals, visit 
www.denver.org or call (800) 2-DENVER 


11-Fairmont Hotels & Resorts. Comprised of 

43 luxurious and elegant hotels, the properties are 
renowned for their unique architecture and thoughtful, 
personal service. 


12°Fairmont Scottsdale Princess. This AAA Five 
Diamond oasis in the desert beckons you. Experience 
Willow Stream-The Spa at Fairmont. Visit our web- 
site at www.fairmont.com or call (800) 344-4758. 
13+°Finnish Tourist Board. “Escape to Luxury,” the 
Ultimate Trip to the Top of the World, featuring Helsinki, 
Finland and Scandinavian Airlines. Call (212) 885-9700. 
www. visitfinland.com/us; www.scandinavian.net 
14°Florida. Unique and unusual furnishings, accessories 
and design trends found only in the Sunshine State. 
Information on sources, designers and developments. 


15°Greater Phoenix Convention & Visitors Bureau. 
With over 200 golf courses, over 325 sunny days and 
breathtaking desert scenery, an amazing escape awaits. 
Visit Www. visitphoenix.com or call (866) 705-2750. 

16+ Holland America Line. Offering the widest selection 
of cruise destinations and itineraries worldwide. Visit 
our website at www.hollandamerica.com or call 

(877) SAIL HAL, ext. 889. 


17*Hyatt Regericy Scottsdale at Gainey Ranch. 
Offering a 2 1/2-acre water playground, 27 holes of golf, 
a beach, tennis, the Sonwai Spa, the Native American 
Learning Center, Camp Hyatt and more. 

18+ JW Marriott Desert Ridge Resort and Spa. 
Ten dining options, 950 guest rooms, two championship 
golf courses, Revive Spa, four acres of turquoise pools 
and a lazy river. 


19*Mauna Lani Resort. On the Big Island of Hawaii, 
you will find the Mauna Lani Resort, an incomparable 
oasis of beauty and luxury. Visit www.maunalani.com 

or call (800) 367-2323 


20° Niagara Falls Tourism. Representing over 500 
accommodations, tourism attractions, golf courses, 
wineries, restaurants, sites and services throughout 
the Niagara region 

21+The Ritz-Carlton Hotels, Caribbean & Mexico. 
Five distinctive hotels. One incomparable standard 
Cancitin, Rose Hall Jamaica, St. Thomas USVI, San 
Juan and Grand Cayman (opening Fall 2004) 
22+Royal Palms Hotel & Casitas. Along with 
117 beautiful guest rooms, casitas and villas, Royal 
Palms offers the Alvadora Spa, a complete fitness 
center, swimming and the award-winning T. Cook’s 
restaurant 

23+Scottsdale, AZ. Sanctuary on Camelback 
Mountain, above Scottsdale in the Valley of the Sun, 
features swanky suites, the Sanctuary Spa and over- 
whelming views. Visit www.sanctuaryaz.com or 

call (800) 245-2051 

24+Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golf and a thriving arts scene 
Visit www.experiencescottsdale.com. 


25+Sea Island, Georgia. Home to the legendary 
Cloister Hotel, the Five-Star, Five Diamond Lodge, 
world-class golf and more. Call (800) SEA-ISLAND 
or Visit Www.seaisland.com. 

26+Sheraton Wild Horse Pass Resort & Spa. 
Arizona’s only Native American-owned luxury resort, 
boasting 500 culturally-themed rooms, 36 holes of Troon™ 
Golf, the Aji Spa and an on-site equestrian center. 
27+*THEhote! at Mandalay Bay. Intimate. Com- 
fortable. Cosmopolitan. New words to associate 
with Las Vegas. A new all-suite hotel offering a 
new look and feel just steps from our exquisite 
Four Diamond resort. 


28+*Toronto Tourism. Your complete source for 
information on getaways to Toronto, Ontario. For 
more information, visit www.torontotourism.com. 


29+Tourism New Zeaiand. Discover unspoiled 
natural wonders, Maori culture and urban sophistica- 
tion. Visit www.newzealand.com or call (866) 639-9325 
to order a complimentary 24-page brochure. 


30-Utah. Official playground before, during and after 
the 2002 Olympic Winter Games. Visit www.utah.com 
and plan your escape today. 

31-VIA Rail Canada Inc. Canada’s passenger rail 
service operating trains year-round in all regions of 
Canada over a network stretching from the Atlantic to 
the Pacific, and from the Great Lakes to Hudson Bay. 
32*WCI Communities, Inc. Exemplifying excellence 
in home-building, unsurpassed amenities and lifestyle 
masterpieces. Call (800) WCI-2290 or visit our website 
at www.arch.wcicommunities.com. 

33*The Westin Kierland Resort & Spa. Offering 
eight deliciously different dining venues, a full-service « 
spa, nearby upscale shopping and championship golf. 


ART & ANTIQUES Z 


34+Claremont Rug Company. “One of the world’s 
best sources of antique carpets”- Financial Times. 
Offering art-level rugs and first-class cabin service. 
Visit our website at www.claremontrug.com or call 
(800) 441-1332. $12. 


PROMOTION 


35*The Sculpture Foundation. For a free catalog 
of the bronze, life-sized sculpture of Seward Johnson, 
visit our Website at www.sewardjohnson.com or call 
(310) 264-2400. 


AUTOMOTIVE 


36+Please send me all of the items in this category. 
*Acura. With 270-hp, electronic four-wheel drive and 
side curtain airbags protecting all three rows of seats, 
the MDX is at home just about any place on earth. 
www.acura.com 


37*Aston Martin North America. The world’s most 
exclusive sports car company. Since 1914, creating 
motoring legends culminating in today’s DB9 and V12 
Vanquish. 

38+Audi of America. Never quit. Never do the 
expected. Never rest on your laurels. Never think great 
is good enough. Never follow. Visit our website at 
www.audiusa.com. 


39+Cadillac. From a celebrated past comes a 
bold future. Cadillac XLR. Get a closer look at 
www.cadillac.com or call (800) 333-4CAD. 


40: Infiniti. The Infiniti® M45”. 340-horsepower V8. 
Voice Recognition. RearView Monitor. Visit our 
website at www.infiniti.com or call (800) 521-0808. 
41+Jaguar Cars. Born to Perform. For more 
information, visit us at www.jaguarusa.com. 


42-Land Rover. Experience the most well-traveled 
vehicles on earth at www.landroverusa.com or 

call (800) FINE-4WD to locate a Land Rover 
retailer. 

43+Lexus. Free brochure on the highly acclaimed 
Lexus automobiles—the result of our passionate 
pursuit of perfection. 


44-OnStar. To learn more about OnStar, please 
call (888) 4-ONSTAR or visit our website at 
www.onstar.com. 


45+*Saab. Introducing the all new Saab 9-3 Convertible. 
Welcome to the state of independence. Call (800) 
SAAB-USA or visit www.saabusa.com. 

46-Toyota. For more information on Toyota innova- 
tions and technologies that positively impact the world 
in which we live, visit us at www.toyota.com/tomorrow. 


BUILDING MATERIALS 


47>+Please send me all of the free items in this category. 


48-Andersen® Windows & Doors. FREE! The 
“Long Live The Home™” idea book from Andersen 
Windows. Get room ideas, inspiration and more. 
Visit our website at www.andersenwindows.com or 
call (800) 426-4261. 


49-50-Baltica. European-made architectural fittings: 
door, cabinet and window hardware. Please visit 
www.baltica.com or call (508) 763-9224. Catalog CD, 
$5, circle (#49). Free brochure, circle (#50). 


51+*Oak Leaf Conservatories. Custom-designed 

and installed using traditionally skilled British designers 
and craftsmen with premium materials. Use as room 
additions or freestanding garden rooms. Please call 
(800) 360-6283. $10. 


52+Old World Stoneworks. Best designed cast stone 
fireplace mantels in the business. Prices from $1,000 
to $5,700. Excellent technical support for all types of 
installation and applications. Call (800) 600-8336. 


53*Phantom Screens. Perfect for doors, windows 
and more. Phantom Screens roll out of sight when not 
in use, so you can enjoy the view. Visit our website at 
www.phantomscreens.com or call (888) PHANTOM. 





54+Rocky Mountain Hardware. The pioncer of solid 
bronze architectural hardware for doors, windows, kitchen 
and bath. Available in a variety of finishes to complement 

every architectural style. Call (800) 552-9472. 
55+Stone Legends. Enhance your lifestyle with stone 
architectural elements. Catalog has color photos and all 
the information needed to start the process. Please call 
(800) 398-1199. Free. 


-56-Stone Magic. Fireplace surrounds designed to fit any 
style or room size. Color catalog shows everything needed 
to design your room around a striking centerpiece. Call 
(800) 597-3606. 
57-Tamko Roofing Products, Inc. The beauty and 
performance of Tamko Lamarite Composite Shingles is 
brought to vivid life in this brochure and video. Call 
(800) 641-4691. Free. 


ELECTRONICS 


} 58-Please send me all of the items in this category. 


59-60-Bang & Olufsen America, Inc. The literature 
package consists of either the full-line main catalog, circle 
(#59), or a 16-page mini-catalog, circle (#60). All core 
products are featured in both free packages. 


_61-Hitachi Home Electronics. Check out the latest line 
of plasma and projection TVs designed exclusively by 
Hitachi to deliver the ultimate home theater experience. 
Visit www.hitachi.us/tv. Free brochure. 


62-Inca Corporation. Manufacturers of the world’s 
finest robotic machines for the video and home entertain- 
ment industries. Standard and custom lifts available for 
both conventional and plasma TVs. 


'63°LG Electronics. LG televisions are now available in 
the U.S. A line of high-quality award-winning plasmas, 
LCD and digital video products that will redefine high-end 
jhome theater. Visit us at www.lgusa.com. 


FABRICS/WALLCOVERINGS/ACCESSORIES 


64-Please send me all of the free items in this category. 


65-Brunschwig & Fils, Inc. Designer and manufacturer 
of contemporary and historically-inspired decorative home 
furnishings. No literature available. 

36-CBK Ltd. With more home décor ideas and acces- 
sories than anyone, CBK makes it easy to decorate your 
1ome in just the style you want. No literature available. 

| Visit www.cbkhome.com or call (800) FYI-4-CBK. 


37*Clarence House. The most beautifully designed 
abrics, trimmings, wallcoverings and horsehairs in the world 
wailable to the design trade. Spanning the 18", 19" and 20" 
)enturies, including Art Deco and modernist movements. 


38-Cowtan & Tout. The Fall 2003 collection features 
slegant prints and wovens: American design at its best. 
or more information, call (212) 647-6900. $4. 
39°Kravet. The leading distributor of decorative fabrics 
ind furnishings to the interior design trade. Brochure 
tives a detailed view of the many products that Kravet 
-eatures, including fabmics, furniture and trimmings. $1. 
go-tee Jofa. Introducing a new and exciting fabric 
end wallcovering collection. Experience the luxurious 
extiles in an elegantly-styled brochure featuring the 
vewest products. $2. 


-1-Perennials Outdoor Fabrics. The “hand” of luxury 
adoor upholstery combined with the enduring qualities 
-ecessary for outdoor use: soil, mildew and UV resistance. 
Visit www.perennialsfabrics.com or call (888) 322-4773. 


2-The Robert Allen Group. Our Color Library and 
xclusive furniture collections showcase a breathtaking 
ectrum of new colors. Be inspired by our complimentary 
olio, be colorful. www.robertallendesign.com 


3°S. Harris. A highly decorative line for the residential 
ind hospitality industries. 

4-SM Automatic. Complete line of motors, motorized 
stems and controls for interior window treatments. Operate 
! aperies, blinds or shades all at the touch of a button. 


'5°Travers Inc. Renowned source of fine fabrics and 

| ims, ipdated regularly to bring fresh interior design 

)xtiles to interior design professionals. Visit our website 
www.traversinc.com. No literature available. 





; "= COVERINGS 


3+Please send me all of the free items in this category. 


7-Fantini Mosaici. Since 1900, the Fantini family has 
| eated mosaic and terrazzo floors, combining an ancient 
t with modern technologies. The Fantini projects the 
orld over are created by the best architects. 


3-J.H. Minassian & Co. Renowned for an extensive 
llection of the finest new, old and antique carpets from 

‘ound the world. Serving the design community with 
pertise that spans four generations. 





79+Karastan. Plan your dream home before you even 
make a purchase. Just Picture It! Home Visualization 
Software will help you create amazing before & after pictures. 
Over 10,000 real images of landscaping, windows, lighting 
plus Karastan carpets and rugs. To demo or order, visit 
www.karastan.com. $49.95, 

80+-Mansour Fine Rugs. A catalog of representative 
examples of our Antique Rug selection. Free. 
81+Mohawk Industries, Inc. With over 125 years of 
experience in the floor covering industry, you can trust 
Mohawk. Featuring carpet, hardwood, laminate and 
ceramic tile. Visit www.mohawkflooring.com or call 
(800) 2-MOHAWK. 


82-Paris Ceramics. The leading international specialists 
in antique stone, terra cotta, natural limestone, hand-cut 
mosaics and decorative ceramics. Nine U.S. showrooms. $10. 


83+Stark Carpet. Catalog contains many of the company’s 
designs and colorways, including fabric and furniture. 
Available to designers and architects for $10, circle (#83). 
84-Stoneworks of Art. A leading designer and manufac- 
turer of elegant, natural stone medallions, borders and 
tabletops. Features include a patent-pending process for 
thin, lightweight Trimstone medallions. 

85-86-Tufenkian Carpets. Catalogs include carpet and 
scenic photography while describing James Tufenkian’s 
Necessarily Ethical Economic Development business 
philosophy. Visit www.tufenkiancarpets.com to order the full 
line catalog, $20 (#85), or The Armenian Catalog, $30 (#86). 


FURNITURE 


87-Please send me all of the free items in this category. : 


88-American Leather. Your style. Your choice. 

Your way. Over 70 styles and colors all custom made 

and shipped in 30 days or less. Free catalog. Visit 
www.americanleather.com. 

89+ Avery Boardman Ltd. A comprehensive catalog 
featuring the entire line of sofa beds, chairs, ottomans, 
sofas and bedding products. Designed to assist the expert 
and the novice alike. $35. 

90+ Baker Furniture. Approachable and simple expressions 
of color, form and texture that evoke the aesthetics of the 
American Arts and Crafts movement. $15. 

91+Barlow Tyrie. Discover the exciting new look in 
stainless steel and teakwood outdoor furniture, as well as 
the award-winning, classic designs the company has been 
manufacturing since 1920. $5. 

92-Bedroom Eyes. A perfect night’s sleep on the world’s 
finest bed. Honeycomb nesting to eliminate gaps, all-natural 
fiber, Belgian woven damask coverings and more. 


93+°Bernhardt. It’s more than a piece of furniture, it’s a 
part of you. The Bernhardt family has been crafting fine 
furniture since 1889. Visit www.bernhardt.com or call 
(866) 315-6193. 


94-Brown Jordan International. The premier manu- 
facturer of fine luxury furnishings for the home since 
1945. For more information, call (800) 743-4252. No 
literature available. 


95-Charles P. Rogers. Est. 1855. Original 19"- and 
20"-century headboards, beds, canopy beds, daybeds 

and European linen and Egyptian cotton bedding. Visit 
www.charlesprogers.com or call (800) 272-7726. Color 
catalog, $1.50. 

96-Clive Christian. The award-winning Clive Christian 
book of furniture is available from your nearest exclusive 
Clive Christian showroom. Visit www.clivechristian.com 
for details. 

97+ Decorative Crafts, Inc. Importers of the finest 
traditional Italian furniture for over 70 years. Free color 
catalog with over 600 furniture designs from Italy. Visit 
our website at www.decorativecrafts.com. 

98+ Drexel Heritage. Building fine furniture and crafting 
the components of dreams for 100 years. For information 


on the latest introductions, go to www.drexelheritage.com 
or call (866) 450-3434. 


99-Duralee Fine Furniture®, Inc. The most all- 
encompassing line of furniture by any major fabric 
company in the country. A luxurious collection of sofas, 
beds, ottomans, benches, chairs, tables and more. 


100-Ebanista. Introductory brochure highlighting 
our superlative collection of furniture, lighting, antiques 
and decorations. 


101°Ekornes Inc. The Stressless” recliner features a 
patented system that adjusts automatically for ultimate 
comfort in any position. Call (888) EKORNES or visit 
www.ekornes.com for a free brochure or nearest dealer. 
102+Flexform USA. Rooted in the tradition of Italian 
design...objects of the present looking toward the future that 
meet an overwhelming demand for comfort and beauty. $10. 


103-Fremarc Designs. Manufacturers and importers 
of fine handcrafted furniture including an extensive 


PROMOTION 


line of seating, occasional tables, dining, bedroom and 
entertainment units in a variety of finishes for residential 
or commercial use. 


104-George Smith. Manufacturers and retailers of 
handmade English upholstered furniture. Seventy classic 
furniture designs and an exclusive range of fabrics. Free 
catalog. www.georgesmith.com 

105°Giati Designs. The finest teak and cast-metal 
furniture designs by Mark Singer. Market umbrellas and 
French-milled fabrics are featured in a free 40-page 
brochure. Visit www.giati.com or call (805) 965-6535. 
106-Habersham Furniture Company. Receive a copy 
of our free full-color product brochures showcasing many 
of our hand-painted and hand-finished showpiece repro- 
ductions and original furniture designs. 


107*Hancock & Moore, Inc. From the heart of the 

Blue Ridge Mountains, handcrafted seating produced 

by artisans who take pride in every detail. Visit our web- 
site at www.hancockandmoore.com or call (828) 495-8235. 
Free catalog. 


108-Harden Furniture. Our craftspeople have created 
heirloom-quality, solid wood furniture and upholstery 
since 1844. Free 24-page color brochure provides a 
sampling of American-crafted solid wood furniture styles. 
www.harden.com 

109+ Henredon Furniture. /n Concert— Unmistakable 
contemporary furniture...dressed up with stone, metal and 
gleaming glass, finished in a casually elegant champagne 
and deep, dark chocolate. Bedroom, dining room and 
occasional. $15. 

110°J. Robert Scott. Offering the finest furniture, fab- 
rics, lighting and accessories designed exclusively by Sally 
Sirkin Lewis. www.jrobertscott.com 
111+*Kingsley-Bate. A 90-page full-color catalog of the 
world’s finest solid teak outdoor furniture. $5. 
112+Kreiss Collection. The world-class look of Kreiss 
features an international mix of custom handmade furniture, 
unique accessories, professional design services, exclusive 
fabrics and luxury bed linens. 44-page color folio, $15. 
www.kreiss.com 

113+*Laneventure. Your resource for America’s leading 
line of wicker and rattan furniture and more, from the 
indoor Excursions and TradeWinds lines to the acclaimed 
WeatherMaster line of outdoor furniture. $5, 

114-M. Craig & Company. Each piece an original in 
the forefront of contemporary design. Mahogany and 
American hardwoods are the predominant materials used. 
More than 40 residential and custom creations. Portfolio, $15. 
115+Maitland-Smith. Offering a wonderful array of 
distinctive and unique decorative accessories, lighting 

and accent furniture. Visit our new online catalog at 
www.maitland-smith.com, 

116-McGuire. McGuire Furniture Portfolio, a 108-page 
color edition featuring premier rattan designs, bamboo 
tables, solid teak, aluminum, laced rawhide, lighting and 
other special collections. $20. 

117-118+ Michael Taylor Designs. A complete collection 
of antique reproductions and outdoor collections based on 
the designs of Michael Taylor, creator of the “California 
Look.” To-the-trade catalog, $50, circle (#117). Free retail 
brochure, circle (#118). 

119+Natuzzi. Timeless classics and softer contemporary 
styles grace the Natuzzi furniture collection. Leathers and 
Dreamfibre” ultramicrofibers. Visit www.natuzzi.com or 
call (800) 262-9063. 

120°Phyllis Morris. Designers and manufacturers of 
custom luxury furniture. $35. 

121-Poliform. Italian manufacturer of high-end wardrobe 
systems, wall units, beds and kitchens. Collaborations with 
architects such as Paolo Piva and Carlo Colombo bring 
fashion, function and technology together. $10. 


122-Reed Bros. Reed Bros manufactures hand-carved 
indoor and outdoor furniture for luxury homes and 
commercial spaces. Custom designs and woodcarving 
are available. $20. 

123+*Shifman Mattress Company. For a free brochure 
about the incredible comfort of the finest handmade mat- 


tresses and boxsprings, visit www.shifmanmattresses.com 
or call (888) SHIFMAN. 


124-Summit Furniture. Dedicated to the finest in design, 
materials and craftsmanship, Summit collaborates with 
distinguished international designers to offer beautifully 
handcrafted teak furniture for contract and residential 
environments. 


125+-Sutherland. Outdoor furniture transformed from 
the mundane to the sublime, inspiring designers to rethink 
the out-of-doors as a continuum of their interiors. Visit 
www.sutherlandteak.com or call (800) 717-8325. 


126-Swaim Inc. Swaim Upholstery and Occasional meet 
the highest industry standards of quality and design excel- 
lence. A range of styles from contemporary to traditional. 


continued 
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Celebrate the 30th anniversary 
of Wright Plus, an annual tour 
of some of Frank Lloyd Wright's 
most awe-inspiring designs in 
Oak Park, Illinois. Gain exclusive 
access to homes and other build- 
ings created by the legendary 


architect and his contemporaries. 


WRIGHT PLUS” 2004 
Saturday, May 15, 2004 
9am-5pm 

Tickets on sale: March 1 
$85 ($70 members) 


Supported by 


_ ARCH ITECTURAL DIGEST 
and INFINITI 


Proceeds benefit the Frank Lloyd Wright 
Preservation Trust. Space is limited. 

For information, call (708) 848-1976 
or visit Www.wrightplus.org. 


Sepa James Caulfield 
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127*Thomasville. Featuring gracious and elegant designs 
A collection of furniture and upholstery committed to 
our rich heritage of quality, beauty and innovation. Visit 
www.thomasville.com or call (800) 225-0264 


JEWELRY & WATCHES/FASHION 


128+ Please send me all of the items in this category. 


129*Asprey. The British luxury lifestyle house offers a 
range of products including jewelry and watches, silver, 
china and crystal, leather goods, ready-to-wear, shoes 
and accessories. Spring 2004 catalog available. Visit 
www.asprey.com or call (800) 883-2777 


130+*Cartier. Synonymous with exquisite jewelry 
and watches, Cartier also offers leather goods, pens, 
lighters, scarves, fragrances, china and crystal. Visit 
www.cartier.com or call (800) CARTIER 


131+David Yurman. Established in 1979 and internation- 
ally recognized today as America’s leading fine jewelry 
and timepiece brand. Available at David Yurman flag- 
ship boutiques on Madison Avenue, South Coast Plaza 
and at over 400 retail locations 


132+Diamond Trading Company. To view diamond 
jewelry designs and to learn more about how to buy a 
diamond, visit www.adiamondisforever.com 


133+ Molina Fine Jewelers. Enter the world of Molina 
through our magazine, Unforgettable, covering exceptional 
gems and jewelry, including exciting and informative life- 
style editorial 

134°Verdura. Catalog of select jewels from the wonder- 
fully unique and wearable collections. Verdura jewels 
combine dazzling color, playful wit and distinctively good 
taste. Free 


KITCHEN AND BATH 


135+ Please send me all of the free items in this category. 


136*Ann Sacks. Inspirational designs have made Ann 
Sacks #1 in fine tile and stone. The 166-page catalog 
is filled with breathtaking products from modern to 
traditional. $20 





137*Dacor. Luxury kitchen appliance manufacturer 
known for superior performance— dishwashers, ranges, 
ovens, ventilation systems and outdoor grills. Discover 
Dacor. Family-owned. American-made. Visit our web- 
site at www.dacor.com or call (800) 793-0093 


138+Fisher & Paykel Appliance. The AeroTech oven. 
choice of three high-powered cooktops, the revolutionary 
DishDrawer dishwashing and Consumer's Guide Best 
Buy award-winning EcoSmart washer. Fisher & Paykel 
designs meet your every need 

139*Herbeau Creations. Add a touch of couture to 
your home: handcrafted kitchen and bath fixtures since 
1857. Visit www.herbeau.com or call (800) 547-1608 for 
a free catalog 


140-Jenn-Air. A division of the Maytag Corporation 
Makers of the finest high-end kitchen appliances, 
including cooktops, convention ovens, wall ovens 
and refrigerators 


141+KitchenAid. Building on the legacy of the legendary 
stand mixer in 1919 and the first dishwasher in 1949, 
KitchenAid has created a complete line of products 
designed for cooks, from countertop appliances to 

wine cellars 

142-Kohler. Kohler Bath & Kitchen Ideas—a complete 
set of catalogs covering baths and whirlpools. showers, 
lavatories, toilets and bidets, kitchen and entertainment 
sinks, faucets and accessories. Visit www.kohler.com or 


call (800) 4-KOHLER, ext. SA2. $15. 
143-Plain & Fancy Custom Cabinetry. Food for 


thought—five key ingredient catalogs to whet your 
appetite. Over 90 pages of country, traditional, 
contemporary, colorful and small dream kitchens. 
Cabinet details, colors, doors and more. $20. 


144-Poggenpohl U.S., Inc. World-renowned European 
kitchen and bath cabinet manufacturer produces unique 
culinary and living spaces in both contemporary and 
traditional designs. Visit www.poggenpohl_usa.com or 
call (800) 987-0553. $22. 


145+ Quality Custom Cabinetry. Finest cabinetmaker 
in French, English, Shaker or Old World. Saturate your- 
self in our new 68-page book, showcasing the bestin  ~ 
designs for kitchens, baths and libraries. Visit our website 
at www.qec.com/adf or call (800) 909-6006. $10. 


146- Rocky Mountain Hardware. The pioneer of 

solid bronze architectural hardware for doors, windows, 
kitchen and bath. Available in a variety of finishes to 
complement every architectural style. 

147*Samuel Heath. Manufacturers of the finest quality 
bathroom accessories, faucets and showers. Established 
in Birmingham, UK, in 1920. 


PROMOTION 


148-Smallbone. England’s leading maker of bespoke 
kitchens, undertaking commissions throughout the USA 
For a complimentary 60-page brochure, visit our website 
at www.smallbone.co.uk or call (800) 763-0096 


149 -150*Snaidero USA. The ultimate in Italian kitchen 
design for more than 25 years in America. Multi-volume 
design portfolio, $30, circle (#149). Free brochure, 
circle (#150). Visit www.snaidero-usa.com or call 

(877) SNAIDERO 


151*Steamist Co., Inc. Enjoy the pleasures of steam 
bathing in the privacy and comfort of your own home. 
\ complete line of residential and commercial steam and 
sauna equipment and Designer Time and Temperature 
Controls. Call (800) 989-1226 or visit www.steamist.com 


152-153*Sub-Zero. The leader in built-in refrigeration 
design solutions. A showcase of the nation’s most stun- 
ning kitchens in the idea book Great American Kitchens, 
$10, circle (#152). Free brochure, circle (#153) 
154-Thermador. With meaningful innovation, superior 
performance and unmatched design, Thermador has been| 
empowering the cooking enthusiast for over 70 years. 

For a product brochure, visit www.thermador.com or call | 
(800) 656-9226 | 


155*Viking Range Corp. Offering a complete line of 
ultra-premium kitchen equipment, including cooking, venti- 
lation, refrigeration and clean-up products as well as outdoor 
products. Visit www.vikingrange.com or call (888) 845-464]. 


156*Walker Zanger. Create your own unique vision in 
tile and stone with this 284-page catalog that includes a 
luxurious collection of handmade ceramic tile, terra cotta, 
metal, stone tile and slabs, mosaics and glass. $36. 


157+ Waterworks. The leading luxury brand for the 
bath. Exclusive lines include fittings, fixtures, tile, lighting, 
furniture, textiles and apothecary. Available by catalog or 
at www.waterworks.com. $10 


158*Wm. Ohs, Inc. Exquisite handcrafted kitchens * 
that transport the spirit and charm of traditional Europe 
and times-past America into today’s modern, premium 

kitchen. $8 


159-Wolf Appliance. A premium brand of kitchen 
appliances. Offering built-in ovens, cooktops, ranges, 
ventilation and outdoor grills. To fuel your passion for 
cooking, contact Wolf at www.wolfappliance.com. 


160*Wood-Mode Fine Custom Cabinetry. Distinctive 
styles combined with furniture detailing and unsurpassed 
finishes give cabinetry the timeless look of fine furnish- 
ings for every room. Visit www.wood-mode.com or call 
(877) 635-7500. Free brochure 


161+-Arte de Mexico. Comprehensive binder-format 
catalog series features our signature collections of hand- 
forged wrought iron lighting and furniture, wood lighting, 
antlers, aluminum furniture and accessories. $15. 
162+Boyd Lighting. For over 80 years, Boyd has 
designed premier lighting solutions that beautifully com- 
plement exclusive interiors. No literature available. 


163-Wired Custom Decorative Lighting. Color cata- 
logs depict our many chandeliers, sconces and lamps from 
traditional iron, Murano glass and ultra-contemporary. Any 
fixture can be customized to your exact specifications. 


MISCELLANEOUS 


164+ Conrad Imports, Inc. Exquisite, custom hand- 
woven window shades of sustainable natural fibers filter 
sunlight while preserving outside views. Offering over 
60 weaves in classic and contemporary designs. Visit 
www.conradshades.com or call (866) 426-6723. 
165°Ehrich & Ehrich Landscape Architects, Inc. 
International, award-winning design-build company. 

Our specialties include classical garden follies, extraordinary 
water features and architectural antiques. 


; 
| 


166°Electrolux. Historically, Electrolux has demonstrated 
outstanding quality and design. Today, Electrolux designs 
home products that make people’s lives easier and more 
enjoyable. No literature available. ; 


167*The Mall at Short Hills. Discover exceptional 
shopping at The Mall at Short Hills, in Short Hills, NJ, 
with 170 renowned stores not found together under one : 
roof anywhere else in the world. 


168+ Mirvish Productions. Toronto Theatre/Hotel 
Package—Enjoy world-class theatre and exceptional 
accommodations in Toronto, Canada. For package 
information, call (800) 461-3333. 


169-Smith Barney. Time has become a precious 
commodity for the women “doing it all” and often financial 
planning falls to the bottom of the list. Strike a balance 
between your personal and financial life. For our Striking 
a Balance brochure, call (800) EARNS-IT, ext. 3240. 





continued from page 219 
four baths and the 20-by-35-foot kitchen, 
which enjoys the best view of the river. 

“The house inside, well, it’s sort of 
a memory thing—a lifetime’s worth of 
treasures I found. Some that I bought for 
a dollar down and a dollar when they 
caught you,” Kenneth laughs. “All old 
friends, so to speak.” The most senti- 
ment-steeped pieces are those salvaged 
from the burnt-out shell of the old salon. 
“Only a few things were restorable, and at 
the greatest imaginable cost. But hey, 
there was a lot of history there, not only 
my own but of the times—Irving Penn 
once said to me, ‘You’re in the middle 
of history here.’” The four gilt slipper 
chairs that had started out upholstered in 
leopard print in the salon’s reception area 
have ended up, upholstered a little less fe- 
rociously in antelope, in the sitting room 
of Kenneth’s house; and the pair of 1930s 
silver-painted tables that graced his per- 
sonal workroom in the salon are now in 
his Hudson Valley dining room, on either 
side of the door. 

“T think my dining room is a startling 
room,” he says, going on to trace its lineage 
to Nancy Lancaster and a tea party he 
attended in her flat off the Colefax and 
Fowler shop in London. “It was very Miss 
Havisham—cobwebs and dust and tat- 
tered curtains. But the color! ‘Butter,’ she 
called it. Pronounced ‘buttah.’ The most 
beautiful yellow I ever saw.” Kenneth got 
Colefax and Fowler to part with a sample 
and had the color computer-matched. 
Then, never having been partial to Ve- 
netian glass “because it’s usually pink and 
yellow,” he had the good fortune to find a 
circa 1900 Venetian chandelier in a blue 
he approved. So out of storage came his 
cobalt Federalist candelabra and hurri- 
cane—and Irish and American—glass. 

For the 25-by-30-foot first-floor mas- 

ter bedroom, Kenneth treated himself to 
_|an amazing bed—an antique turned- 
rosewood Anglo-Indian affair. “It’s Raj to 
|) the hilt,” he says. “I must have thought I’d 
_| be dreaming of the empire’s great days.” 
The terra-cotta-colored living room 
has a faux-marbre mantel with images of 
Roman senators marching across it. Di- 
rectly above is a Kenneth Noland litho- 
graph—*That circle is such an important 
| moment in art in America,” he says. The 
| room’s 1950s velvet-stripe sofa 1s just about 
the first thing Kenneth ever bought, for 
:| his starter apartment: “It was a walk-up 





KENNETH’S HOUSE STYLE 


on Third Street, between Avenue A and 
Avenue B, and some of the neighbors 
threw their garbage out the window.” 

If Kenneth Battelle is exotic for a hair- 
dresser because he has both feet planted 
firmly on the ground, it should be point- 
ed out that that ground is, more of- 
ten than not, a garden. For not only was 
he his own decorator, he was his own 
landscape designer as well, creating a rav- 


Garden Photography by Jerry Harpus Garden Design by Luci 
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ishing rose garden, two “not garish” 
wildflower meadows and a walled garden 
with raised beds containing a miniature 
apple or pear tree each. “The tree prun- 
ing is, I have to admit, like cutting hair 
more or less,” he says, adding, “I’m try- 
ing for a certain bowl look that some 
trees in an orchard in the French country- 
side that I passed in a car years ago had. 


O 





, 4 x : # ” 
Pve always remembered those trees. 
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Available to interior designers and architects through fine showrooms nationwide * 


See 0 97 a7 [ad ee Pn) 





www.sutherlandteak com/resdeds 





AD Directory 


A listing of the designers, architects and hotels featured in this issue 


CAPITAL BUYS 
Pages 41-55 
Anthony P. Browne 
1735 Fraser Court NW 
Washington, D.C, 2000 


202-333-1903 





DESERT BLOOMS 
Pages 58-62 

Lotusland 

Reservations: 805-969-9990 


Eric Nagelmann 
PO. Box 5766 
Santa Barbara, California 93150 


805-966-3928 





LUNGARNO SUITES 
Pages 80-94 
Lungarno Suites 

Lungarno Acciaiuoli 4 
50123 Florence, Italy 
39-055-2726-8000 


www.lungarnohotels.com 





Michele Bonan 
Lungarno Guicciardini 9 
50125 Florence, Italy 
39-055-294-604 


ROBERT A. M. STERN 

Pages 96-106 

Robert A. M. Stern Architects 
460 West 34th Street 

New York, New York |000! 
212-967-5100 


YOSHIJIMA HOUSE 

Pages 110-124 
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Dana M. Smith 

D} Design, Inc. 
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Holly Hill, Florida 32117 
386-255-6987 


Sherri James 

Michael James Design Team 
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1553 SE Fort King Street 
Ocala, Florida 3447] 
352-622-9600 


3 


or 


\. 
Dt ete 


te 
+ sun) 
 \ | 


UPTOWN IN GEORGETOWN 
Pages 184-191 
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Marc Peter Keane 
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A HAVEN WITH HEART 
Pages 202-211 

Nancy Jackson 
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Bring elegance and ambiance to any room 


Enhance any room with beautifully matched Satin Colors.: dimmers, switches lately 
wallplates...even outlets, phone and cable jacks. Available through eel al Te) Tom 
Designers in 15 Satin Colors. 









For information call 877-2LUTRON ext. 712 or visit www. lutron, Se 


A Opa te) 


|Lutron Electronics Co., Inc. Lutron controls your light... 
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/STEALTH FIGHTER-INSPIRED, BUT SADLY VISIBLE TO POLICE RADAR 


XLR has an air-slicing architecture inspired by the Stealth Fighter. And with a 
320-hp engine that delivers 0-60 in 5.9 seconds, it can really take off. Other 
cutting-edge technology includes MRC, the world’s fastest-reacting suspension 
system, that provides performance without the punishment. A word of caution: 
XLR cannot fly under the radar. 








cadillac.com Call 1 888 40NSTAR (1 888 466 7827) or visit www.onstar.com. ©2004 GM Corp. All rights reserved. Break Through™ Cadillac® Cadillac badge® XLR™ 
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XLR has an air-slicing architecture inspired by the Stealth Fighter. And with a 
320-hp engine that delivers 0-60 in 5.9 seconds, it can really take off. Other 
cutting-edge technology includes MRC, the world’s fastest-reacting suspension 
system, that provides performance without the punishment. A word of caution: 
XLR cannot fly under the radar. 
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HER PIANO WILL WOO YOUR HEART WHILE HER VOICE 


SEDUCES YOUR SOUL. 


Diana Krall’s fingers dance across the piano keyboard with delicious grace and delicate rele 1 a 
Her voice will grip your heart with its gravelly texture in one moment, and then melt it with its 
sensual smoothness the next. She creates a sound that not only satiates the most sophisticated 
Jazz purists, but has broadened the aural pleasures of pop audiences around the world. Her hits tend 
to linger at the top of the charts for months, not weeks, regardless of music trends. And at award shows, 


Ta mee ol votelut ile Ma tet Ta Among the great divas of jazz, there is a new name: Diana Krall. 





OYSTER PERPETUAL LADY-DATEJUST PEARLMASTER - WWW.ROLEX.COM 
R AN OFFICIAL ROLEX JEWELER CALL 1-800-367-6539. ROLEX W OYSTER PERPETUAL AND LADY-DATEJUST PEARLMASTER ARE TRADEMARKS. 


NEW YORK 
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The Talesai Etagere by Bernhardt 





[t's more than a piece of furniture. It’s a part of you. 
Find out about our collections or locate a deal 


wer neal 


you. Call 1.866.365.4280 or visit www. bernhardt.com. 


[he Bernhardt family has been crafting fine furniture since 1869 
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MADISON AT 64TH SOUTH COAST PLAZA 

















WE COULD HAVE LEFT WELL ENOUGH ALONE. 


BUT THAT WOULD HARDLY BE VERY CHARACTERISTIC, 


NOW WOULD IT? 







Pursuing perfection on a daily basis means there's not a tremendous amount of room for self-satisfaction. 
You, however, will inevitably benefit from this focused passion of ours. By being able to experience a drive 


faar-163 eller eeureColurern faster, smarter and yes, even more luxurious than ever before. THE LS 430 


Le —> <e THE PASSIONATE PURSUIT OF PERFECTION. 
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ABOVE RIGHT: The ex- 
terior of Taliesin, the 
storied residence and 
studio architect Frank 
Lloyd Wright built for 
himself and his ap- 
prentices in Spring 
Green, Wisconsin. 
Photography by Jon 
Miller/Hedrich Bless- 


ing. See page 290. 
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FREEDOM FROM CONVENTION 


An Unorthodox House Outside Albuquerque 


Engages Land and Sky 
Architecture by Bart Prince 
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Photography by Robert Reck 
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REACHING FOR THE SKY 

High Above Fifth Avenue, a Minimalist Space 
Takes Flight 

Architecture and Interior Design 

by Gabellini Associates 

Text by Mildred FE Schmertz 

Photography by Paul Warchol 


Hotes: THE METROPOLITAN, BANGKOK 
Contemporary Cool for the Thai Capital 
Interior Design by Kathryn Kng 

Text by Jeff Turrentine 

Photography by Erhard Pfeiffer 


Historic DEsIGN: PAN Am’s CLIPPERS 
The Revolutionary Planes That Transformed 
1930s Travel 

By Gerald Clarke 
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> | Awatercolor rendering 


| of Pan Am’s Philippine 
Clipper arriving in Hong 
Kong in October 1936. 





| See page 280. 
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A Smart Greenwich Village Makeover 
by Stephen Shadley Keeps an Eye on the 
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Text by Michael Frank 
Before Photography by Billy Cunningham 
After Photography by Scott Frances 
Portraits by Theo Westenberger 
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Text by Peter Haldeman 
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Candy-colored Eames 
armchairs await buyers 
at Modernica in Los 

Angeles. See page 340. 
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74 Unsuitr Houses: SHOCK OF THE NEW 
The Deconstructivist Open House Pushed 
the Architectural Envelope 
Architecture by Coop Himmelb(l)au 
Text by Joseph Giovannini 


94 Historic DESIGN: PRIDE OF THE SANTA FE 
The Streamlined Super Chief Offered 
Passengers a Ride to Remember 
By Gerald Clarke 


DESIGN NOTEBOOK: ASPREY’S 

AMERICAN FACE 

London's Venerable Purveyor of Luxury Goods 
Opens at Trump Tower 

Architecture by Norman Foster 

Interior Design by David Mlinaric 

| Text by Therese Bissell 

Photography by Peter Aaron/Esto 
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A plastic Dondolo 
rocking chair designed 
by Cesare Leonardi 
and Franca Stagi. See 
page 198. 





Historic DesiGN: Gass AT SEA 
Singular Creations from Lalique and Degué 
Illuminated the SS Normandie 

By Michael Cain 


For CoLLectors: For THE LOVE 
OF PLASTIC 

Philippe Decelle Grooves on the Radical 
Furnishings of the 1960s 

By Michael Peppiatt 


AD ELECTRONICA: FIDELITY MEETS STYLE 
A New Generation of Loudspeakers Goes 

Way Beyond the Box 

By Fred Kaplan 


RESOURCE DIRECTORY 
A Guide to Products and Places Featured in the 
Great Design Pages 


AD Directory 
A Listing of the Designers, Architects, Hotels 
and Shops Featured in This Issue 
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Volume 61, Number 5 
Architectural Digest, 
6300 Wilshire Boulevard, 
Los Angeles, CA 90048, 
is published monthly by 
The Condé Nast Publications, 
4 Times Square, 

New York, NY 10036. 

To find Condé Nast 
magazines on the 
World Wide Web, visit 
www.condenet.com. 

To find Architectural Digest, visit 
www.archdigest.com. 


A 1934 vase with heavy 
acid etching from the 
Degué glassworks. See 
page 152. 
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Was there beauty before there were beauty products? 


Ing before science, before beauty products, there was beauty 
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Every drop of Evian comes from a spring, deep in the heart of the Alps. 
/ filtered for over fifteen years through pristine 
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rmations. So it has a neutral OH balance 
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and a unique blend of minerals, including calcium, magnesium and silica. 





No water is better than Evian to helo you feel young, 
fresh and beautiful. 


So when you choose a bottled water to believe in, consider the source. 
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Waterworks is a place where 
water is brought to life. And where 
our exclusive designs are brought 
together. Where our creative 
consultants guide you every step 
of the way, suggesting every 
possibility, answering every 
question and following up on 
every detail. For an experience 

as inspiring as water itself. 


WATERWORKS STORES 
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PAGS 
Boston, Design Center - 617 951 2496 
Boston, Newbury Street - 617 267 2511 
Danbury - 203 792 9979 
East Hampton - 631 329 8201 
Georgetown - 202 333 7180 
Greenwich - 203 869 7766 
Manhasset - 516 365 2632 
Miami - 305 573 5943 
New York, Midtown - 212 371 9266 
New York, Soho : 212 966 0605 
Palm Beach - 561 659 4450 
Philadelphia - 215 568 0151 
Ridgewood - 201 689 7500 
Scarsdale - 914 472 3991 
Westport - 203 227 5008 


CENTRAL 
Atlanta - 404 266 1080 
Birmingham - 248 593 9485 
Chicago - 312 527 4668 
Dallas - 469 232 9962 
Denver - 303 394 2940 
Houston - coming soon 
Minneapolis - 612 338 999] 
Winnetka - 847 784 1662 


WEST 
La Jolla - 858 454 0446 
Los Angeles, Melrose Ave. - 310 289 5211 
Los Angeles (furnishings) - 310 246 9766 
Montecito - coming soon 
Newport Beach - 949 717 6525 
Palo Alto - 650 322 8445 
Pasadena - 626 568 3301 
Phoenix - 602,912 9214 
San Francisco, Kansas Street - 415 431 7160 
San Francisco, Union Square - 415 982 1970 
Santa Monica - 310 393 9197 
Seattle - 206 441 9300 


To find Waterworks Boutique locations 
or to request a catalog, 
please visit www.waterworks.com 
or call 800 899 6757 
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Opus lav set with crystal egg handle 
in nickel on © Calcutta slab 
Watercolors tile in sanded Oystershell 
‘Clean’ soap in Grapefruit-Ginger 
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Hand-Cast Metal 
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ADLetters _ 





Thank you for publishing the 
story on the house by the 
architectural firm Richard + 
Bauer (“Unbuilt Houses: The 
Architecture of Found Ob- 
jects,” March 2004). That it 


was not built is a sad com- 


mentary on what drives our society. As a practicing 


architect, I thought the design was a wonderful solu- 


tion and beautifully concerved—especially consider- 


ing the fact that one of the clients has a disability. 


CALIFORNIA DREAMING 

Thank you for your article “George Lu- 
cas at Skywalker Ranch” (March). As a 
longtime Northern California resident 
who just relocated, I must give a most 
honorable mention to the ranch library. 
Equipped with built-in shelving and a 
glassed-in dome, it brought me a vision 
of standing beneath both and being 
drenched in sunbeams. Thank you for 
that lovely moment. 

JUNE KrisTEN 

FAIRFIELD, IOWA 


A READER REMEMBERS 

Thanks so much for your wonderful 
March issue, in which you return to the 
classic and rich designs of the past, most 
particularly in Juan Pablo Molyneux’s 
newest acquisition in Paris’s Marais district 
(“A Personal Space”). It was also a pleasure 
to see the article on the Taj Lake Palace 
hotel, which brought back such delicious 
memories of one of my first trips to India. 
CHARLES W. AMANN IIT 

New York, New YORK 
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— SYLVESTER DAMIANOS 


PITTSBURGH, PENNSYLVANIA 


THE PRICE OF DESIGN 

I was enjoying your issue on the 100 top 
designers and was just gasping over the 
house that Richard Meier built (January 
2004). It was so gorgeous. It then struck 
me that it would forever be out of my 
reach. I despaired that most of us of mod- 
est incomes are stuck living in square, 
windowless masses of drywall. Ugh! So 
I’m hoping you can answer this question 
for me: Why is it that those who design for 
the masses cannot be more artistic about 
it? Those who have less have a greater 
need for art in their lives, to uplift and in- 
spire them. Is it really that much more 
costly to make a small house interesting? 
Even a miniature version of the house 
that Meier built would be marvelous to 
live in. Most of it is glass, and though only 
the exterior was shown, I’m willing to bet 
that there aren’t a lot of interior walls. 
How much more challenging is it to de- 
sign modest spaces with architectural in- 
terest? I’m talking under 2,000 square feet. 
DEBORAH DESMONE 

STEWARTSTOWN, PENNSYLVANIA 
































BUDGET CREATIONS 

Congratulations on your new decorating 
section for people who are not fabulously 
wealthy! The AD Style $5,000 challenges 
in the December 2003 issue made for 
interesting reading. I have read Architec- 
tural Digest for years and have always en- 
joyed the beautiful houses, but one won- 
ders how the high-end designers would 
cope with the sorts of financial con- 
straints most of us face when decorating. 
It is amazingly reassuring to see that they 
can produce elegant, livable rooms in 
these circumstances. It’s a bit like finding 
that an abstract painter can paint realisti- 
cally, too. Please do more of these articles. 
I would particularly like to see a Mario 
Buatta $5,000 creation. 

GILL KIRKBY 

VANCOUVER, BRITISH COLUMBIA, CANADA 


REPRESENTING SHOWROOMS 
The statement in the article “Decorator 
by the Hour” (December) that design cen- 
ters’ reaching out to the public makes 
a “win for everybody” is not always ac- 
curate. Price should not be as much 
a consideration as value when select- 
ing a professional. Bargain hunters, even 
the wealthy ones, will always be able to 
get something for less, but folks who 
value professional help should look first 
at how professional their designer is. It is 
doubtful that designers on call are the 
best experts there are. Many to-the-trade 
showrooms are quite deeply concerned 
about this approach to marketing. 

LYNN HARKER 

TpAHo Fats, IDAHO 


OFFICE INSPIRATIONS 
I thoroughly enjoy every issue I receive. 
As a design enthusiast, I get ideas from 
the vivid pages of your magazine. I was 
wondering if perhaps you could include a 
special feature on office design and func- 
tionality. I am curious to see what can be 
done to better incorporate electronics 
and accessories into a more integrated ye 
aesthetically pleasing environment. 
know Architectural Digest would be able to 
provide me with tasteful suggestions. 
YIANNIS A. TALAGANIS 
LINCOLNWOOD, ILLINOIS 

continued on page 3 
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Design 
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INTRODUCING OUR NEW CUSTOM 
COLLECTION OF HAND-MADE CARPETS. 
EXTRAORDINARY DESIGNS FROM 

OUR ARCHIVE, AVAILABLE IN 

YOUR CHOICE OF COLORS AND SIZES. 



















































































continued from page 34 

HISTORICAL SIGNIFICANCE 

George Lucas’s Skywalker Ranch (March) 
is truly a dream come true. The pho- 
tographs instantly reminded me of the 
good ol’ days. How surprised I was to read 
that the era around 1910 was where “[his] 
heart lies.” I’m impressed with what Mr. 
Lucas has done with his fame and fortune. 
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Available to interior designers and architects through fine showrooms nationwide. 


800.717.8325 


A facility such as this is not just another 


majestic house but a functioning home 
for a workforee of 250. Mr. Lucas didn’t 
stop with the classical Victorian. He 
shared this gift of history and craftman- 
ship with a very lucky community. I have 
no doubt the other buildings have been 
built with the same care. 

Katuy CZAR 


HANNA, ALBERTA, CANADA 
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cle “Two-Part Harmony.” Her sense of 
_ style and blending of antiques with mini- 


| WAYNE JACKSON 


| A CALLTO MATTHEW WHITE 
| What a delightful, commendable issue 





_ tures for all in a something-for-everyone 
| tion”—East and West. Oh, to catch ge- 
_ East and challenge him with $5,001 to do 


_ my Manhattan apartment with his livably 


_ and add a jolt of inspired fun—that head- 

























FAN LETTER 

Let me start off by giving you the kudos 
you deserve. As a longtime admirer of 
beauty in various forms, I have spent 
many hours poring over Architectural Di- 
gest’s pages, which have provided me with 
both inspiration and enjoyment. And as 
an intermittent reader of the magazine, I 
can now say that I am proud to add my 
name to the long list of subscribers. In the 
March issue you showcased the work of 
interior designer Karin Blake in the arti- 


malist intent was brilliant. i 


‘Tucson, ARIZONA 





“Congratulations on your 
new decorating section 
for people who are not 
fabulously wealthy. It is 
amazingly reassuring.” 





you gave us for December! Splendid fea- 
vein. I especially liked “The $5,000 Solu- 


nius Matthew White on one of his jaunts 


creative simplicity and taste. And hope- 
fully he’ll bring Clare Graham with him 


board is a major coup de jote! 
GILBERT IRELAND 
New York, New YORK 


A SIMPLE APPRECIATION 
I just wanted to say thank you. I have 
hundreds of issues, and I enjoyed every 
one immensely. Your work is a class act. 
PauL RHOADES 

SALEM, VIRGINIA 





The editors invite your comments, 
suggestions and criticisms. 
Address: Letters, Architectural Digest, 
6300 Wilshire Boulevard, 

Los Angeles, California 90048 
E-mail: letters@archdigest.com 
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LI was in a bit of a conundrum. | needed to add some warmth and_ world-renowned for vibrant glass tile manufactured to perfection. But | 
=er to my glass programs, but the trend in glassmaking had long was interested in their past. | wanted handcrafted edges and a more 
vay from the rustic and towards the highly refined. So | went to translucent color. Always the gentleman, Marco listened attentively and 
fazza family of Vicenza, Italy, for advice. Marco Bisazza’s family after some coaxing, he kindly agreed. | was ecstatic. He arranged for 
s! its prestigious glass company in 1956 just outside of Vicenza the original Bisazza equipment to be unearthed and its founding artists 
Fromantic town of Alta di Montecchio—the purported home of to be called in. | couldn't wait to see the samples, and when | did, it was 
f and Juliet-where they started out hand-pouring glass into love at first sight. | named this lustrous program Loom because you 
1 de molds. Over the years they had evolved their process to become can see the gentle movements of its colors as if woven by hand. 
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now is such a fun and unusual one. This is the second year in a row that we’ve published 
a Great Design issue, building on the idea of past special issues in which we would 
ask contemporary designers to name the legends who had influenced them the most. 
Now we're asking them to tell us what things—old or new, big or small, rare or ubiqui- 
tous—reflect, in their opinions, the fundamental principles of brilliant design. Their 
answers, appropriately enough, are all over the place. What they all have in common, 
though, is a quality of inventiveness that excites and inspires. We hope you're as ex- 


cited and inspired by reading this issue as we were by putting it together. 
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(“Taliesin Recon- 
sidered,” page 290). For Jon 
Miller, photographing Taliesin 


« 


was literally “walking in the 
footsteps of my predecessors,” 
he says. Miller works at a Chica- 
go photography studio cofound- 
ed by Ken Hedrich, one of Frank 
Lloyd Wright’s earliest photog- 
raphers. “He was up at Taliesin 
on many occasions.” Miller has 





photographed numerous Wright 
residences himself, but at Taliesin—Wright’s home and studio in 
Spring Green, Wisconsin—he was vividly aware of the past. “I felt a 
strong sense of Wright's spirit,” he explains. “When he built Taliesin, 
he moved masses of land into certain areas and planted trees 50 or 60 
years ago with the thought of how they would look today. I realized 
which areas he’d laid cut, and it became apparent where the vantage 
points should be. It was an electric experience.” 
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spiration, we’re surprised. Orthodox modernists freely confess to 


praises of the Bauhaus. There’s no predicting what designers will 


love—and that’s why the magazine you have in your hands right 





Whenever we ask designers to share with us the things that they 
personally find beautiful, or to reveal to us the sources of their in- 


a weakness for Victorian wallpaper. Folk art collectors sing the 





Paige Rense, Editor-in-Chief - 
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JOHN LORING (‘AD Revisits: Gu 
and Marie-Héléne de Rothschild? 
page 300). “The two country hous 
es of Baron Guy de Rothschild 
decorated as they were by the 
Baroness Marie-Héleéne, retai 
the warmth and comfort of for 
mer times,” says Tiffany’s desig 
director John Loring, looking back 
at two treasures of French desig 





—one in Normandy and one out 
side Paris—documented in AD ! 
more than a decade ago. The bar 
on still summers in Normand 
where the house is now “animated by gatherings with his children and 
grandchildren,” says Loring, a contributing writer and the author of 1 
lifestyle books, including Paulding Farnham: Tiffany’s Lost Genius ang 
Magnificent Tiffany Silver. “The formal dining room has been slightl 
altered since the social weekends of the Baroness Marie-Helene.” 

continued on page 44 





















ee " andthets really what | wanted to recreate in my home. 

| a What \ was it about your grandmother's house that you bring into 
hee life? 
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L a was having a fit at first because Mee) belag a sen: 
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(“Reaching 
for the Sky,” page 262). When 
contributing writer Mildred F. 
Schmertz stepped into a Manhat- 
tan apartment designed by the ar- 
chitecture firm Gabellini Asso- 
ciates, “I was asked to take off my 
shoes and put on the slippers pro- 
vided,” she says. “This was some- 
thing I'd expect in a Japanese 
home, but it was the first time 
a New 
York flat.” Gabellini’s design—“the 


I was asked to do it in 


emptest, most luxurious occupied 


space I’ve ever been in,” says Schmertz—shares the minimalist rigor of 


Japanese design. “Objects are rotated. They'll put a vase out, enjoy its 


exquisite perfection for a while, then put another vase out. The sense 


you have is of being in a very quiet space in the sky.” 


(“Freedom from 
Convention,” page 240). Robert 
Reck was flying from Santa Fe to 
New York when he glanced down 
and saw the house that architect 
Bart Prince designed near Albu- 
querque. “Tt looked like a Cubist 
snake moving across the land- 
scape,” says Reck, a contributing 
photographer whose most recent 
book is Facing Southwest: The Life 
and Houses of fobn Gaw Meem. 
Prince’s design—an elevated, elongated, angular structure—stands out 





from any perspective. Reck was on the ground the second time he saw 
the place. “At a distance it looks a little like those villages on stilts in 


Southeast Asia—but on geometric steroids.” 


(“For 
Collectors: For the Love of 
Plastic,” page 198). During 
his visit to Plasticarium, a 
museum in Brussels, Bel- 
gium, devoted entirely to 
plastic furniture, London- 
based writer Michael Pep- 
piatt stepped back into 
the 1960s. “If you’ve lived 
through the period, there 
are all sorts of fascinating 
things that you’re remind- 
ed of,” he says. “You've slid 
around on those plastic sofas at nightclubs, and you remember the 
Courréges plastic dresses that were frightfully smart. It was a wonder- 
ful moment that made designer furniture available to all sorts of peo- 
ple. You automatically had plastic toadstool stools—everyone did—and 
very stylish Swedish plastic salad bowls and tongs. You were delighted 
because they cost nothing and looked very good.” 
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MICHAEL CALDERWOOD (“In | 
a Tropical Mood near Ixtapa,” | 
page 252). Michael Calder- | 
wood visited Mexico after col- 
lege in England, and, 30 years 
later, he still hasn’t left. “The | 
idea was to come to Mexico 


and travel all the way down } 
south to Argentina for a year, 
assess my life and go back | 
to England,” he says. “I only 
got as far as Cuernavaca. So 
that was the end of my big 
odyssey.” Calderwood, who 
photographed a residence near 
Ixtapa, Mexico, designed by architect Marco Aldaco for this month’s 
issue, came to photography circuitously. “I’m a historian by training,” 
he explains. “But I started with photography as an emotional response 
to being in Mexico, with its extraordinarily bright color, its light, its 
vivacity. I found myself slipping into the joy of living here, and there’s 


been no turning back.” 


. 



















(“AD Electronica: 
Fidelity Meets Style,” page 226). 
Although Fred Kaplan has been 
covering high-end audio equip- 
ment for 20 years, “I’m not into 
equipment for its own sake,” he 
declares. “Quite a few audiophiles 
are. They play the same five 
records over and over, saying, ‘Lis- 
ten to that ttombone—doesn’t it 
sound real?’” Kaplan, a Boston 
Globe and Slate reporter who this 
month reviews a selection of 
speakers with distinctive style as well as sound, likes “the trombone to 
sound real,” he says, “but only in the service of making me feel ’m 
there. A good recording played on a good system should make you feel 
like you’re listening to the music live.” 


VINCENT THIBERT (“Graphic En 
semble,” page 318). Vincent Thibert 
had his work cut out for him when} 
he shot the residence of French ar- 
chitect Claude Parent outside Paris. 
Built in 1953 and recently renovat- 
ed, Parent's design sets out to upset} 
one’s expectations about architec-| 
ture. “Even when you live in the} 
house, you don’t know the scale 
exactly, which is Parent’s inten- 
tion,” says the Parisian photogra-} 
pher, who manipulated lighting to} 
reflect against the black walls and “give a sense of the space.” He adds, 
“Tt’s very unusual. Parent used theatrical downlights to accentuate the 


feeling—that you’re somewhere in space, but you’re not sure where.” 
g ) j 
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Take a look around—there’s almost nothing in our lives that hasn’t been 


designed. But what, exactly, makes a particular design exceptional? 


esign is everywhere. We’re con- 
De experiencing it, whether 

we realize it or not. The typical 
morning ritual, just for example, invites 
us to engage with dozens of different de- 
signs, each reflecting countless choices 
made by a designer. Your bed, your tooth- 
brush, your showerhead, your coffee cup 
and toaster and belt and briefcase were all 
conceived, sketched, revised, vigorously 
criticized and passionately defended be- 
fore ever being produced. The myriad ob- 
jects of our daily lives were once obsessed 
over by complete strangers. You may or 
may not have considered this as you but- 
tered your toast this morning. 


But if design is everywhere, it must be 
said at the same time that great design is 
much rarer. The former, to be successful, 
need only fulfill its basic purpose. The 
latter does something else. Great design 
forces us to take notice, if only momentar- 
ily, and demands our appreciation. It draws 
attention to itself, but deservedly. To be 
truly great, a design must express its util- 
ity in such a way that aesthetic arguments 
over whether form precedes function, or 
vice versa, are rendered moot: Form and 
function are perfectly integrated in a sin- 
gle object that is at once useful and beau- 
tiful to behold. Here are some examples 
of the very best designs in the world. 


\ 





“A good thing is always 
worth waiting for. I can put on my 
scarf, throw caution to the 


wind and shoot through the breeze 
in this sleek, fun-filled 
powerhouse that is both a 
design and performance 
king of the road.” 


—Sandra Nunnerley 
INTERIOR DESIGNER 


‘ “My sense is that 
= we're taking classical 
g Old World design and 
adding a 21st-century 
twist to it, cleaning 
it up, making it fresh.” 
—Kathy Merrill 


INTERIOR DESIGNER 






vl glamour:a Bulgari 
jnecklace of multicolored 
\sapphires and diamonds. 















The convertible Aero 8 is 


also a favorite of interior 
designer Graham Viney’s. 










Ralph Lauren 


Home 


A chair from the 2004 Cold- 
water Canyon Collection 
“artfully balances a saddle- 
leather sling on polished-steel 
arcs,’ Lauren says. “It’s sleek, 
with understated elegance.” 


For details, see Resource Directory, page 354. 
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It could just as easily be hanging on an 


art gallery wall 






























Victorian Pine 
‘Template 


A 74-inch-diameter painted 
pine template—used for cast- 
ing gears in the 1890s—“is a 
very architectural piece that 
would look great on a wall,” 
says designer Karin Blake. 


| “The colors were inspired by 
4 a majolica bowl with shells 

+} and coral,” Scalamandre de- 
m | sign director Donna May 
Woods says of Coquillage a 
Coral, which draws on a 1920s 


Xk Italian silk nee document. 


“T can’t play it, but it’s a great 
piece of sculpture 








Classic Martini Glass} 


Thomas Fleming likes the iconic 
glass for the cocktail H. L. Mencken! 
| described as “the only American 
invention as perfect as a sonnet.’ 





in the room.” 


—Fack Lionel Warner 


ARCHITECT 
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| Steinway & Sons “Great design 1s about | 
Concert Grand simplicity —achieving : | 

“Sometimes Steinway plays function most directly, with) 
better than the pianist, and it only what is necessary.” | 
is then a marvelous surprise,” — Thomas Fleming | 


the legendary pianist Martha 
Argerich once observed. 


) 


INTERIOR DESIGNER 





For details, see Resource Directory, page 35 © 
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The first Aquatimer surfaced onto the market in 1967. 
Now, almost 40 years later, the time has come for a successor: 
the Aquatimer Chrono-Automatic, with a mechanical 
chronograph movement, unidirectional rotating bezel under 
sapphire glass, exclusive bracelet system developed 
by IWC and a case diameter of 42 mm. Water-resistant to 
120 metres. Ref. 3719 in stainless steel. Also available 
in titanium and with a rubber strap. 


IWC 


Since 1868. 


é {| iii And for as long as there are men. 
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254 RODEO DRIVE 10800 WEST PICO BLVD ( | 
BEVERLY HILLS, CA 90210 LOS ANGELES, CA 90064 > | 
310.271.0000 310.470.1388 | 




































































“Very elegant. 
With their elongated form, one finds 
| oneself somewhat more abstracted from one’s 


feast, a little further from medieval times.” 


—Margaret McCurry 


ARCHITECT 


neat CMa elllio 
srize the 1951-52 Dia- 
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“Excellent design represents intimacy, 
regardless of size or scale.” 
—S. Marc Thee | 


INTERIOR DESIGNER 





chitect and design- | 
s Modell flatware, 
of his earliest 





ovative Vienna 
er Werkstatte. 






Mercedes-Benz CL500 Coupe 
The 2004 CL500 has “Old Wor!d 
glam,” says Los Angeles—based 
interior designer Barbara Barry. 
“Certainly it has all the latest 
technology, but | bought it for its 
aesthetic, its sensuality, its luxury.” 





For details, see Resource Directory, page 35 
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Design © 2002 Van Cleef & Arpels Agency: Avrett Free Ginsberg 
SNOWFLAKE 





Van Cleef & Arpels 


NEW YORK PALM BEACH BEVERLY HILLS BAL HARBOUR CHICAGO 
SOUTH COAST PLAZA AMERICANA MANHASSET 800-VCA-5797 : 
PARIS MONTE-CARLO GENEVA LONDON TOKYO HONG KONG MOSCOW 





“T think we should expect renewed interest in color and pattern. Pattern 
especially has been almost forgotten and 1s likely to revive in both its traditional 
forms—which are endless—and, no doubt, in new forms, too.” 
—David Miinaric 


INTERIOR DESIGNER 
























Molteni Range 
“This is the Bentley of the kitch- 
en,” says design writer Stephen 
Drucker. The Italian company cus- 
tom-designs its ranges in a vari- 
ety of colors and finishes. 


Etro i 
Wj 



















Lipton’s ‘Tea ‘Tin 
“| love its practicality, durability 
and clean lines,” interior designer 
William W. Stubbs says of a vin- 
tage Lipton’s Tea tin that belonged 
to his grandmother. “It’s airtight 
and watertight. | still use it today.” 



















































Striped Shirts “Beautiful fabrics and 
Kean and Veronica Etro’s ex- 


i 
| ” 
uberant line of shirts contin- textures and great cuts. 





ues the legacy of their father’s 
Milan-based fashion house. —Annabelle Selldorf 








ARCHITECT 





For details, see Resource Directory, page 35 
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How to look at a luxury car. 





























Start with the parts that actually touch 
the road. The wheels. Are all of them 
working together 2 

Aman we met in New York during 
our luxury-market research said, “If you're 
going to spend this amount of money 
on a car, it’s got to have all-wheel drive 
standard. And it should walk on water, 
too, if it can” 

Interestingly, not all cars in the new 
Phaeton’s price range offer permanent 


all-wheel drive as a standard feature. (And 
if it is standard, their price point is offen far 
above a comparably equipped Phaeton’) 
We agree with the man in New York. 
That's why you get 4MOTION® permanent 
all-wheel drive standard on the Phaeton. 
Our system is completely automatic, 
constantly measuring traction, then 
distributing power and braking where 
appropriate to help keep your Phaeton 
under the greatest possible control. (Alas, 





it does not make water-walking possible) 
So, while you're out shopping for 

a new luxury car, check this angle out. 

After all, youre paying for it. Or not. 


Introducing the Phaeton. A new kind 
of luxury car. From Volkswagen. 


GF 
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Drivers wanted: | 

































































all you could want in & 
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©, dynamic and inspiring... 


“The most fantastic 
| tea infusers ever made: 
simple, perfect design... 

functional ...complete.” 


—Paul Lavote 


INTERIOR DESIGNER 


Bauhaus Tea Infusers 


A pair of tea infusers designed by 
Otto Rittweger and Josef Knau in 
1924, now reissued by Alessi, em- 
body the stark, geometric grace 
popularized by the Bauhaus. 


2 ase to Moc 


2at architecture.” —Stephen Shadley, INTERIOR DESIGNER 








Katsura Villa | 
| “A balanced container for 
beautiful living,” is how Bau- 
haus founder Walter Gro- 
pius described the |7th-cen- | 
tury villa in Kyoto. “Though 
its owner was an imperial 
prince, there is no pomp, no 
superfluous luxury.” 
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Ca’ Pesaro 
A graphic pattern defines 
Bergamo’s rich silk-and-linen- . 
composite lampas, which is 
named after the Baroque 

1 building that houses Venice’s 

\ i} Museum of Modern Art. 


For details, see Resource Directory, page 





















Parfum Pen 


Refreshing Skin Mist 
Perfumed Body Powde 
Perfumed Body Cream 
Perfumed Body Lotio 
Perfumed Shower Gel 
Foaming Bath Gel 
Gentle Body Exfoliator 


All prices suggested reta 


Please visit the Lancéme cour 


While supplies last 













































































*Suggested Retail Price, 
While Supplies Last 


SHE'LL TREAS Ts 


Mother's L the Trésor Indulgences Gif lection featuring : 


$98.00 Value) 





LANCOME 


PARIS 


An Antique Brussels Tapestry, Circa 1560 - 8’ x 9°4” 








BY APPOINTMENT 


TO H.R. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
MANSOUR 
LONDON - LOS ANGELES 


MAN 








LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET W1K 2Q] UNITED KINGDOM TELEPHONE 020-7499-5602 
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“Achieving a balance between 









iPod —) 







engineering, optimized 
| < c Browse > 
- safe ee cr ee e. z Extras >| 
| performance and style is the most cetuinee s 
| Backlight 





challenging aspect of design.” 


| | —Kevin Hunter 


VICE PRESIDENT OF CALTY’S DESIGN RESEARCH, TOYOTA 





| iPod 
¢ ™~ _ Sandra Nunnerley calls the 
° cn iPod “sleek and stylish.” Ar- 
pr | chitect Lee F Mindel likes its 
practicality. “Apple’s tools 
| have made all of us better ar- 
Hil . < —— chitects, designers, film direc- 
_ SSS Pat McCready’s Gos- | tors, DJs, editors,” he says. 
| samer Albatross human- | Interior designer Richard Ka- 
Ploeg g Li | léh sums it up: “It’s brilliant.” 


\ 








“Good design usually eliminates any excess. It’s brief and to the point. All unnecessary contrivances are done away with, 
and what you should get is what you need and what you love.” —Rose Tarlow, Interior DESIGNER 





| Le Corbusier 


LC4 Chaise by Cassina 






Hoppen favors the 1928 
LC4 chaise by Le Corbu- * 
sier, Charlotte Perriand 
and Pierre Jeanneret. 
































For details, see Resource Directory, page 35 
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MAKE SURE YOUR FINANCIAL CONSULTANT 


IS AS FAMILIAR WITH THE LAST TRAIN HOME 
AS YOU ARE. 


ith Barney has the highest client satisfaction of the top national full-service brokerage firms.* As 


and our clients well know 
cess rarely comes without hard work and determination. It's a simple co ) y Financial Consultant at Smith Barney lives by. The fact is, a 
cessful Fina sultant must always be thinking and planning. Be ork doesn't only happen between 9 and 5. It’s this relentless 


K ethic that our clients > come to expect from us. And whz For more information, visit us at smithbarney.com. 


THIS IS WHO WE ARE. 


Smith Ba nark of Citigroup Global M 1 Males an ie mace Ree eee nauctnat 
eet i ; ts Inc 003 Af ) Invey, fielded May 
primary financial service 0 fu 0 


5 under management as of 40 2003 





















































Great 
Design 









“Paul Williams’s architecture is gracious and welcoming—with a bit 


of old 
—Roderick N. Shade. INTERIOR DESIGNER 





Billy Baldwin 
Slipper Chair 


The legendary interior designer 
developed his signature chair in 
the 1930s. “It’s that rare combina- 
The 1934 Paley house tion of sophistication, comfort 

| and flexibility,’ says designer Scott 
Snyder. “It is, in a word, timeless.” 







in Bel-Air, California—a 
modified English Geor- 
Pre 4an )a ee ras 
Paul R. Williams. 














“Great design stops you in your tracks. 

It seduces you. In a perfect world we would be 
surrounded by nothing else.” 

—Alex Jordan, INTERIOR DESIGNER 








Tiffany & Co's Schlumber- 
ger Plumes necklace is 
fashioned with rubies, dia- 
monds and sapphires set 
in gold and platinum. 


For details, see Resource Directory, page 35 
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COWTAN AND TouT 


Tel: (212) 647-6900 Fax: (212) 647-6906 





modern architecture ~ 
ideally situated 7B 
with contemporary 
furnishings spacious 
cathedral ceilings 
and elegant finishes © 
talceeeaacelei@ eel Ura 
ieee coe) eee 
for guests 24-hour 
security central A/C 
-curbappeal galore — 
fits in your garage 


reception is eand “No 5& 
belgesel 3] nidrinkand 










Een ep 
ease do 


Welcome. Make yourself at home in any of the seven leather-appointed seats. Recline 


comfortably while enjoying available DVD entertainment, satellite radio* and the exhilaration 
a hp. Apparently, home really is where the heart is. Surround yourself at Infiniti.com. 
ici 
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Poilane Bread Box 
The wood, glass and linen bread 
box from the legendary Paris bak- 
ery “is a beautifully engineered 
cult object,’ says design writer 
Christopher Petkanas. “It slices 
and stores bread perfectly.” 





- 


Burnt Sienna 
Cashmere 


e Tas 
a signer Harry Schnaper. 
t's got great color and looks 
and feels wonderful.” 








“For this table all 
frills have been 
eliminated to 
create truthful 
transparency.” 


—Fos¢ E. Solis Betancourt 


INTERIOR DESIGNER 








Desiron Lucite 


Console Table 


A Lucite table sets a con- 
temporary tone in the living 
room of Solis Betancourt’s 
Washington, D.C., residence. 





For details, see Resource Directory, page 35 












EN BRIDGE 
') the nearest location call 1-888-448-1912 


Shock of the New 


The Deconstructivist Open House Pushed the Architectural Envelope 








Architecture by Coop Himmelb(!)au/ Text by Joseph Giovannin! 


Setar ele COL Me cURL 
tee sta Meee PTR cm cost ato 
aN aor eC Mea oe 
Helmut Swiczinsky, of _ Low: The soaring cen- 
ON es tol erly a 


| | 





NE LONG ANARCHIC AFTERNOON IN f 

a ; mrs : | 
Vienna in 1978, the ashtrays full 
| | to brimming, architects Wolf D. 





Prix and Helmut Swiczinsky, of Coop 
Himmelb(l)au, were stretching a mara- 
| | thon jam session for designing a house 
outside the city into its fifth hour. Riffing 
ideas for the building, they purposely 
held back on drafting as they unearthed 
buried issues and dug themselves ever 





more deeply into what might be called 
the subconscious of the design. This, af- 
ter all, was Freud’s city: The architects 
1 | were putting the house on the couch. 

| At last, when they could hold their pen- 
Hi cils back no longer, they closed their eyes 
WV and stormed the page: “We drew with all 
all | our energy,” remembers Prix. In their 
| 10th year of practice, the two architects 
|| had very few projects in their portfolio, 
H || but rather than retreat to a safe concept 
i || that would secure the contract, they went 
for broke, creating an “automatic” sketch 

















continued on page 76 
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Now purchase KitchenAid major appliances 
and get gifts that keep you cooking. 








Step 1: Visit a KitchenAid retailer and purchase select 
KitchenAid major appliances. 


Step 2: Receive up to three gift sets by mail, from our 
Culinary Collection.* 


Step 3: Delight in the fact there are three meals a day. 





*Offer valid on purchases April 9-May 9, 2004. M 
KitchenAid Barbecue Set ( 











5-pc. KitchenAid Bake tk irch f lifying 1 and 
the BBQ Set, Bake 

purchase of 4 qualify u { } 
cooktop or wall oven eligible for t ffer t tor qualify 
models and details. Some models featured ma i ot ak 





a enc 


[KitchenAid . 


Visit KitchenAid.com to learn more about the entire KitchenAid* line, or call 1.800.422.1230 





























RIGHT: Composed of 
seemingly random, 
fragmented elements, 
the angular form was 
meant to break with 
convention and invite 
varied interpretations 
and uses of space. 


continued from page 74 
in the tradition of Surrealists who advo- 
cated loosening the control of reason 


over art. Through this “seismograph of 


feeling,” as they called it, Prix and Swi- 
czinsky were trying to free their subcon- 


sciouses. As though analyzing a field of 


architectural dreams, they were remov- 
ing, according to Prix, 
architecture in the moment of design.” 
Their flurry finished, they opened their 
eyes to a nebula of fuzzy lines. Just as Cub- 
ist painters capture different viewpoints 
within the same canvas, the architects had 


collapsed the plan, elevation and section of 


the house into a single rendering. Space 
in this antigravitational design was simul- 
taneously up, down and sideways. The 
drawing was open to interpretation. 
Vowing to build every line, these veter- 
ans of the student unrest of the 1960s— 
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“the restraints of 


Coop Himmelb(l)au means Blue Sky Co- 
operative—set about defining their own 
work. Translating it into a model, the 
architects found themselves devising a 
structure with no straight planes but a se- 
ries of lines, some crazed, arching over a 
main space without a regular footprint. 
The house, which seemed to float, was 
not gridded, boxed, repeated or in any 
way regular. Gravity itself was questioned 
bya design that had no up. Euclid would 
not feel at home. 


From a psycho-architectural point of 


view, the drawing and. model were ecstat- 
ic—liberated, nee even joyous, and 
certainly outside the static nature of con- 
ventional engineering. “In our design, we 
tried to act emotionally, because, upon 
entry, you perceive a building like that 
sensuously, not analytically,” says Prix. 
“We believe very strongly that the more 





Lert: The architects’ 
conceptual sketch re- 
sulted from examin- 

ing the psychology of 
“house.” Tuts IMAGE: 
The provocative first-  , 
floor rendering. 





Wa. Sopa 





intensely the design is experienced by the 
architect, the more intense the experi- 
ence of the built space will be.” “We t 
to get more complexity into architec- 
ture,” confirms Swiczinsky. “It’s like a cu 
through life: joy, aggression, love.” 

In the heyday of postmodernism, Pri 
and Swiczinsky were breaking all the rules, 
escaping notions of what a house, an 
even a building, should look like. Wha 
the architects were producing was an en 
ergy field: They believed the latent fore 
in the design would transfer to the con 
structed house, energizing it. Freud ha 
analyzed the psyche i in terms of energy. 

The commission didn’t materialize 
but the concept was not only a catalyst t 
their practice but also a eureka momen 
in the field, with a new form of beauty an 
a new paradigm. It was one of the semina 

continued on page 7 
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continued from page 76 
projects that launched the movement 
subsequently termed deconstructivism. 
Dubbed the Open House, the design 
cracked through the field’s set logic into 
what Prix and Swiczinsky called “open ar- 
chitecture,” buildings that would intro- 
duce their occupants to a way of living 
beyond standard floor plans. The lofty in- 


teriors were free and open, and forms 






o 
Cc 


TDOOR 


Unbuilt Houses 


were left incomplete, as though undecid- 
ed; the uses of the spaces were to be de- 
termined by the occupants, expanding the 
awareness of what a house might be and 
how it might perform and provoke. 

The 2,050-square-foot house belongs 
to the long tradition of the pavilion in 
the garden and, more specifically, to the 
modernist interpretation made so famous 


INTRODUCING 


|SHINTO 
CLOW 


100% SOLUTION-DYED ACRYLIC 


FABRICS ; 
888.322.4773 


WWW.PERENNIALSFABRICS.COM 
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by Mies van der Rohe with the Farns- 

worth House outside Chicago. But in- 

stead of proposing the symmetries of a 

classical temple, the Viennese architects 

splintered the frame into many pieces, all! 

of which carried structural loads in a dis-| 
persed armature that worked like that of | 
an airplane. Many of the members act in’ 
tension rather than compression. 

From a conceptual point of view, the| 
most advanced piece was what Prix calls’ 
1 “horizontal walking column,” an in-| 
clined pillar that rolls as the house moves, | 
responding to wind loads, everyday ther- i 
mal expansion, even earthquakes. The ar-| 
chitects were able to avoid what would 
have been a thick, fixed column by allow-| 
ing it to “behave” with the living force in 
the structure. 

After being abandoned by the client, 
the project went on to a second incar- 
nation. An image of it appeared on the 
cover of a monograph of the firm, and a 
Viennese psychoanalyst living in San 
Francisco happened to see it. He commis- 
sioned the architects to find a suitable site 
in California: The house was on again. 

It is not simply coincidental that the 
client for the Open House was a psycho- 
analyst. “He saw a relationship between it 
and the subconscious, because we had har- 
nessed the subconscious,” says Prix. The 
architects did find a site in Malibu, but 
the elderly client died before they broke 
ground, and it was again orphaned. 

Buildings, however, frequently carry 
the DNA of an architect’s next design. 
For Coop Himmelb(l)au, the Open House 
proved a precedent that has enriched 
their practice for decades. The riff of 
space they conceived for a piece of land 
outside Vienna was transformed into 
a rooftop addition, a spidery anomaly 
atop a stodgy building in the city’s his- 
toric quarter. As the architects graduated 
to large-scale projects, they continued to 
mine the concepts first advanced in the 
house for a generation of buildings. One 
of the most recent descendants is a new 
museum in Lyon, France, the Musée des | 
Confluences, a huge, dynamic, glass-and- 


steel structure cantilevered over a penin- | 


sula at the convergence of the city’s rivers. | 

What originated as a deliberate act | 
of design introspection has taken on a | 
highly visible extroverted life in the pub- | 
lic sphere. 0 





Los ANGELES, CA —AGa JOHN ORIENTAL Rucs * Westport, CT —Repi-Cut Carpets & Rugs * WASHIN , DC —GEORGETOWN CARPET 
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(Shown: AO3E SIE Broadloom) Broadloom, coordinate borders, runners, and custom rugs for the complete design statement. 

































































A 1920s house in Vienna 
by Ludwig Wittgenstein 
and Paul Engelmann. 
“These lamps from the 1940s were 
designed with 
and were fabricated from materials, 
such as bronze, that have 
° 2 39 
patinated over time. 


—Donna Livingston 
INTERIOR DESIGNER 


A handmade brushed- 
and patinated-brass 
French modernist lamp. 
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“In a building, room or piece of furniture, 
when imagination and ingenuity catch 
your eye and every element and detail 1s in 
perfect harmony—that’s great design.” 
Mariette Himes Gomez 

INTERIOR DESIGNER 













One of the first women 
to attend London’s Architec- 
tural Association School, Pep- 
ler designed geometric rugs 
that Christopher Farr is cur- 
rently reproducing. “They're 
midcentury treasures,’ notes 
design writer Michael Frank. 





For details, see Resource Directory, page 354. 
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The |2th-century Cister- 
cian abbey of Le Thoro- 
net is in Provence. 
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Rubies and diamonds adorn 
this 1930s dress clip, which 

can be worn as one brooch 
or two, from Fred Leighton 
Rare Collectible Jewels. 





“One of the most 


places 


feels literally carved from 
solid rock yet light 
as a feather, with its 
ethereal quality of light. 
One of Le Corbusier’s 


favorites.” 


Alexander Gorlin 


ARCHITECT 










is both figurative and 
y abstract, serious 


\ and somewhat witty.” 
—Michael Graves 


ARCHITECT 


“The furniture stirs a 
kind of tactile curi- 
osity,’ Graves adds. “It’s 
very engaging.” 





For details, see Resource Directory, page 354. 
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Generations of Style 


, 
800.274.1815 | brooksbtothers.com 


Brooks Brothers is proud to be a major sponsor of Jazz at Lincoln Center and the official clothier of the Lincoln Center Jazz. j i Sa cee 
Orchestra with Wynton Marsalis. Jgzz at Lincoln Center opens in its new home, Frederick P. Rose Hall, on October 18, 2004. JQ@ZzZ Yee 








“Bosch’s coffeemaker 


is beautifully fitted and conceived, 


like two brushed-aluminum 
cylinders merged together.” 


—Alex fordan 


INTERIOR DESIGNER 
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Bosch’s Drip 
Coffeemaker 

Styling and engineering set apart 
the FA. Porsche Design Series ap- 


pliance. Says Jordan, ‘It makes a 
wonderful cup of coffee.” 








Tulip Chair 
Eero Saarinen’s revolutionary 
mid-1950s fiberglass-and-alu- 
minum chair is hailed for its 
purity of form by interior de- 
signer Rose Tarlow and de- 
sign writer Wendy Moonan. 






Gallardo 


Topping out at 192 miles per hour, 
the newest exotic sports car from 
Lamborghini is the light and agile 
500-horsepower V-10 Gallardo. 


SLES: really so basic, the 
way I see it: It’s a 
marriage of necessity 
and beauty. a 
—William T- Georgis 


ARCHITECT 


For details, see Resource Directory, page 354. 
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Dear Ketel One Drinker 
If you meet our new drinker, Mike, 
at the bar, please say hello. 











| ikea 
| iDesien 


Bookbindings by 
Paul Vogel 

Handcrafted at his East Hampton, 
New York, studio, Vogel Bindery, 
his custom products are “the ulti- 


mate luxury,’ says interior de- 
signer Alexa Hampton. 





‘A sensibility for the past, with an 
understanding of and a passion for the future, 
make the finest design possible.” 

—D avid Easton, Interior DESIGNER 








Volkswagen Beetle by Ferdinand Porsche 


It was conceived by the leaders of 
the Nazi party as the “car of the 
people”—.e., the German people 
—but over the decades it sur- 
passed its inglorious beginnings 
to become a truly international 
icon, a view supported by interior 


designer Mica Ertegun. So time- 





less was its design that changes to 

it were negligible for more than 

half a century. Last summer the 

last Volkswagen “Bug” ever to . 
be produced quietly rolled off 

the assembly line—and the most 
identifiable car design in history 

became history itself. 





For details, see Resource Directory, page 354. 


Fashion. 


There’s only one style that feels right — your own. Whether 
your style is contemporary, traditional or somewhere in-between, 
American Leather has more than enough options to find your 
perfect fit — over 70 unique colors and styles, including 


visionary creations from leading designers. 


We know choosing the right style is just the beginning. 


At American Leather, our furniture is precision made using 


the right combination of high-technology equipment and hand 
craftsmanship. Delivery will only take a short time, and with 
| 


our limited lifetime warranty, you will enjoy your furniture 


for many years. 


There's more to our story. Log on. Let’s get started. 





Fashion. 
Performance. 
Innovation. 2 
AMERICANLEATHER 
mer Ch. Your rtyle. Your choice. Your way 


www.americanleather.com 


Orly sectional designed by Rick Lee, matching dress by Colleen Quen Couture. Both in Chablis and True Blue 
©2004 American Leather 





| Gieal 
Design | 


| Lattice Wall Lights 


The Erik Steffensen light fixture 

(below), composed of several 

| single candlelit units (right), “will 

light up any wall with its arresting 
graphic configurations,” says inte- 

rior designer Sandra Nunnerley. 

















“The three essential qualities that constitute 


great design: usefulness 





mental or physical— 


timelessness and proportion.” 
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—Wilhiam Hodgins 


INTERIOR DESIGNER 
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Japanese Bullet Train 


It’s not easy for form to fol- 
low function when function 
is traveling at 186 miles per 
hour, but the West Japan 
Railway Company’s Shin- 
kansen, a.k.a. the bullet train, 
admired by architect Akira 
Watanabe, is that rare com- 
bination of sleek beauty 


and immense practicality. 
Inaugurated in 1964 (a year 
whose World’s Fair was cer- 
tainly marked by optimistic 
futurism), the train repre- 
sented the thoroughly mod- 
ern marriage of speed and 
comfort—a ground-hug- 
ging Concorde. 












Sony Handheld 


At 4'/2 by 3'2 inches small, the 
PEG-UXS50 Clié wireless 
PDA puts the Internet and 
e-mail, plus a 310K-pixel cam- 
era,an MP3 player and more, 
all in the palm of your hand. 








For details, see Resource Directory, page 354. 
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Snaidero 


Made in Italy. 
_ Information and catalogs: 1.877,SNAIDERO sales@snaidero-usa.com 
www.snaidero-usa.com 
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Jubilee Church 


“It’s really quite lyrical,” 
photographer Scott Frances 
says of Richard Meier & Part- 
ners’ new structure in Rome, 
which has also impressed de- 
sign writers Joseph Giovan- 
nini and Michael Frank. 


| Jane Sacchi 


The pattern and quality of 
her Deco Dice linen napkins 
get high marks from interior 
designer Harry Schnaper, 
who describes them as “very 
pleasing and beautiful.” 
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“Great design, 
no matter what the object, 
embodies aesthetics, 
proportion and function 


combined with creativity.” 


—Mica Ertegun 


INTERIOR DESIGNER 





: Great 
Design 


Chicago Chair 

















“It’s like sitting in 
| the palm of a giant’s 
| hand,” says architect 
| Alexander Gorlin. 





“After all the years of use, I never seem 
y) 


| to tire of my classic black-and-gold Montblanc pent | 
i —William W. Stubbs | 
3 INTERIOR DESIGNER | 


For details, see Resource Directory, page 354 
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THE NISSAN MURANO. Now theie’s an SUV 
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AD Historic Design 


Pride of the Santa Ke 


The Streamlined Super Chief Offered Passengers a Ride to Remember 


By Gerald Clarke 


HERE WAS A TIME, AND 
not so long ago, when 
a train’s name spelled 
glamour and romance: Rus- 
sia’s Trans-Siberian Express, 
Britain’s Flying Scotsman, 
America’s 20th Century Lim- 
ited (see Architectural Digest, 
May 2003)—and, of course, 
the Orient Express, which 
crossed six countries on its 
journey from Paris to Istanbul. 
But no train was more glam- 
orous or romantic than the 
one—its locomotive painted 
red and yellow, like an Indian 
war bonnet—that raced the 
roughly 2,050 miles between 
Los Angeles and Chicago. 
The Super Chief, it was called, 
and “super” was not just an ad- 
man’s hyperbole, for the Super 
Chief really was super. 
Christened with cham- 
pagne, the Santa Fe Railroad’s 
new streamlined Super Chief 
left Chicago’s Dearborn Street 
Station at 7:15 p.m., May 18, 
1937. Thirty-nine and three- 
quarter hours later it arrived 
in Los Angeles, cutting more 
than 15 hours from what was 
then the fastest run between 
the two cities. Though the 
country was in the middle of a 
depression, Hollywood stars 
and corporate big shots were 
willing to pay an extra fare for 
speed and service, and the 
Santa Fe line’s expensive gam- 
ble immediately paid off; not 
only had it bought new eauip- 
continued on page 96 
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ABOVE: The new Su- 
per Chief, the Santa 
Fe Railroad’s premier 
train, sped passengers 
between Los Angeles 
and Chicago in under 
40 hours. It was in ser- 
vice from 1937 to 1971. 


Each of the seven cars, 
designed by Paul Phi- 
lippe Cret, Sterling 
McDonald, Roger W. 
Birdseye and John Har- 
beson, was inspired by 
Navajo art. Lerr: The 
cocktail lounge. 
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continued from page 94 
ment, but it had also spent 
large sums on track and signal 
improvements. “This train of 
trains,” the Santa Fe called the 
Super Chief, and for those who 
could afford it, there was on- 
ly one way—the Super Chief 
way—to travel across the 
American deserts and prairies. 
The most civilized way of 
traveling ever invented was 
how Joseph Mankiewicz, di- 
rector of such classics as A// 
About Eve and A Letter to Three 
Wives, described the sleek new 
train, and for Mankiewicz, as 
for many others, the Super 
Chief was more than a con- 
veyance; it was a vacation. 
The minute he entered his 
stateroom, Mankiewicz would 
make himself comfortable and 
indulge in an orgy of reading, 
perusing all those books and 
magazines he had put aside 
while he was making movies. 
Stewart Granger, star of such 
hits of the 50s as King Solo- 
mons Mines and The Prisoner 
of Zenda, thought the Super 
Chief such a “fantastic experi- 
ence” that he said he could 
happily have spent at least 
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Lert: Rosewood, hol- 
ly, maple and mahog- 
any were used to create 
the image of a kachi- 
na on the back panel 
of the bar. Far Lert: 
Satinwood adds luster 
to a drawing room. 


Brow: The dining 
car—dubbed Cochiti _ 
after the New Mexico 
pueblo—was decorat- 
ed in earth tones rem- 
iniscent of the desert. 
The menu included 
fresh Colorado trout. 
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os” 


three months a year just riding 
back and forth. 

Since its route took it 
through Arizona and New 
Mexico—Navajo country— 
Sterling McDonald, the Chi- 
cago-based designer hired by 
the railroad, and Atchison, ‘To- 
peka and Santa Fe advertising 





manager Roger W. Birdseye, 
decreed that the train’s 
interiors should take their 
theme from Navajo art. It was 
left to architect Paul Philippe 
Cret, professor of design at 
the University of Pennsylva- 
nia, and one of his partners, 
John Harbeson, to work out 





the details. Putting a premium . 
on lightweight materials—ex- 
cess poundage would slow , 
the train down—the inventive 
Harbeson came up with the 
idea of using Flexwood ve- 
neer, a hair-thin layer of wood 
mounted on canvas, for the in- 
continued on page 100 


Standing room only at the bar, laughs, glances... 
another round all around... 


You catch riffs of conversation, 
hushed tones from ‘Ole Blue aN 
and feel energy in your fingertips. 


At your booth, 
by the bar, in the corner 
and at the front door... r 


The buzz is born. 
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laser 
Fine wine. 
Buzz to spare. 





THE STEAKHOUSE 


64 LOCATIONS WORLDWIDE 
www.mortons.com 
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VITH EXCEPTIONAL DETAIL TO COLOR & DESIGN, 
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continued from page 96 
terior walls, a decision that en- 
abled the design team to give 
each car a different wood and 
a different design. 

Various greens, mixed with 
the brown and golden tones 
of satinwood, were employed 
in the car named ‘Taos—each 
car was named after an Indian 
pueblo—while gumwood gave 
the car named Oraibi its rich 
reddish amber. The observa- 
tion car boasted as many col- 
ors as the landscape through 
which it passed: a turquoise- 
blue ceiling, sand-colored 
walls, and chairs covered with 
reproduction Navajo blankets. 

Cochiti—the dining car— 
borrowed from the earthy 
hues of the desert, with Afri- 
can rosewood W alls, burnt-or- 
ange leather chairs and a buff- 
colored ceiling. ‘The cooks 
provided some of the best in 
American vittles. The first 
night out, those who wanted 
fresh trout the second night 
would place their orders, which 
would be telegraphed ahead. 
The fish would be caught the 
next morning and served that 
night as the chef’s specialty— 
Colorado Mountain Trout 
Grillade. All aboard! 0 
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AxBoveE: The lounge in 
the observation car fea- 
tured a turquoise-blue 
ceiling and chair fab- 
rics based on Navajo 
blankets. The pier pan- 
els on the walls are cop- 
ies of sand paintings. 


Lert: A glossy veneer 
of white harewood 
lines sections of com- 
partment B in car C, 
RiGuT: Passengers 
board the Super Chief 
at Dearborn Street 
Station in Chicago. 
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FABRICS, TRIMMINGS, WALLPAPERS & FURNISHINGS 
FOR AN INTERIOR DESIGNER IN YOUR AREA CALL 1 800 332 CEES ae 
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Design —@ 


Aga Range 






| G 
“It’s a purchase for a lifetime,” | 
interior designer David Mli- | <p : 
naric says of the Aga range, | 7 
which has a life expectancy 
| e 


of 100 years. The appliance 
is also preferred by design 
writer Amanda Vaill. 
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Pr i : Ralph Lauren 


pias The designer’s silk charmeuse 
gowns are exhibited on the run- 
way ina variety of intense hues as 


ET  , part of the Spring 2004 collection. 





“| first saw it in Cannes on a per- 
fect Mediterranean day and was 
captivated by its style and drama,” 
interior designer William W. 
Stubbs says of the 1950s Mer- 
Peete [ae sty AOS Ole g(o) a 





_ Vibia Mini oes 
) Sandwich Fixture | | 
| “I love this little fixture,” | | 
| notes interior designer Kathy 
| Merrill. The satin-nickel-and- | | 
| glass piece can be mounted | 
on the wall or the ceiling. | 














s 


¥ 


7 
on 
ft 
ts 
9 
£ 
a 
oa 
v 
s 
a 
4 
° 
° 
a 
ie 
: 
5 
c 
* 
e 
- 
c 
nan 
3 
8 
2 
E 
4 
” 
a 
c 
2 


CELEBRATING THE GREAT WRITER'S 
PASSION FOR LIFE OUTDOORS 


FOR A SHOWROOM NEAR YOU 
CONTACT LANEVENTURE.COM 
OR 1-800-235-3558 
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Connecticut Pavilion 
“Reflecting the Italian Renais- 
sance villa tradition of the plea- 
sure house, this pavilion has no 
practical purpose other than the 
giving of pleasure,” architect 
David E. Austin, of Austin Pat- 
terson Disston Architects in 
Southport, Connecticut, says of 
the one he constructed for 
clients on their rolling, wooded 
property in Greenwich (above). 
‘The modernist steel, glass and 
stucco building—erected on 


the site of a razed guesthouse— 





features a soaring canopy 
overlooking the principal enter- 
taining space and adjoining ex- 
pansive stone terrace. “Its asym- 
metric form relates the skewed 
axis of the guesthouse footprint 
to that of the main residence.” 
Inside, walls of glass and a Ca- 
nadian-elm floor frame the 
multiuse gathering area (right), 
which interior designer Gavin 
Johnston Stewart arranged with 
strikingly contoured, comfort- 
able furnishings. 
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“The Porsche Boxster 


is among the best-designed sports cars.” 
—Richard Kaleh 


INTERIOR DESIGNER 


The high-powered 
Porsche Boxster can 
reach speeds of up 
to 157 miles per hour. 















Diamonds, emeralds 
and onyx adorn a 
platinum bracelet 
with a panther head, 
one of Cartier’s most 
recognizable symbols. 


“For me great design is about an essence of the thing 

re before it falls apart—reduction to the minimum, 
like a haiku or a Giacometti sculpture. 

Great design is achieved when the concept, form 
and function work together seamlessly.” 


—Gisue Hariri 
ARCHITECT 











Benedini 

The Spoon bathtub—de- 
signed by Benedini and pro- 
duced by Agape—features 
an inclined interior, which 
maximizes water distribution. 





Giampaolo a 






sae 
For details, see Resource Directory, page 354. 
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pqnennnell! 


THE MOST FAMOUS OCEAN LINERS IN THE VO) 1a ee 


for Transatlantic Crossings and Caribbean and European 


QueEEN Mary 2, the grandest ship to ever sail, is now accepting reservations 
{ M > . . . 
voyages in the 2004 and 2005 seasons. Once you experience our famous W hite Star Service”, you'll find there is simply no other way 


to travel. To make a reservation or for more information, ¢ all r.800.7.CUNARD, or your tr avel agent, or visit www.cunard.com. 


———— 











“The Aluminum Bullet Chandelier fie temerity) cere 
Bre 


All of the stuff is inspired by Jean R Nia Ke 
—Harry Schnaper ie a 


INTERIOR DESIGNER 


























David Weeks 
The Aluminum Bullet Chan- 
delier was made by Weeks 
from steel, aluminum and 
brass and is available from 
Ralph Pucci International. 




















Axor for Hansgrohe 


“Their products are the first alter- ; ; 
native in a long time for straight- “Modern 7s only a relative term. New things may be 

forward, well-designed modern old-fashioned, and they may be modern. But, for that matter, 
plumbing fixtures,” says architect . : r ‘i 


Annabelle Selldorf. The shower- pais 
head is by Antonio Citterio. —— Paul T. Frankl, FURNITURE DESIGNER 


old things may often be considered very fresh.” 





BMW 6 Series 
: “The 645Ci coupe is sleek, refined, 
graceful—absolutely eye-catch- 
ing,’ comments interior designer 
Thomas Allardyce. “Definite eye 
candy. It’s sporty yet grand and is 
aerodynamically proportioned. 
BMW is truly forward-thinking.” 



















For details, see Resource Directory, pag 
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Jean-Francois 
Leleu 





Harry Winston 
The design of the intricate 
5|-carat fancy-cut-diamond- 
cluster bracelet is based on a 
classic 1960s creation from 
the Harry Winston archives. 





Diamond- 
Cluster Bracelet 












~ lhe petteet 
combination of 


and decorative 


—Peter Marino ! 


ARCHITECT 


A Louis XVI marble-topped com- 
mode by maitre ébéniste Jean- 
Francois Leleu, from Kraemer in 
Paris, captures Marino's attention 
for its beautiful workmanship. 


aw 
} ULTAAVID 12,39 


Leica Ultravid BR. 


Binoculars 


The rugged |2x-magnifica- 
tion binoculars are encased 
in shock-absorbing rubber ar- 
moring to withstand extreme 
weather conditions, thus 
making them watertight. 


For details, see Resource Directory, page 354. 
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‘With Room’ 


Need a little extra space? Just say ‘with room’ to add as much milk as you like. Customize Your Cup. 








Boxes by Garrard 
Lustrous mother-of-pearl accents 
shagreen boxes from Garrard of 
London.“ especially like the fact 
that they're a modern reworking 
of a familiar ’30s idea,’ explains 
interior designer David Mlinaric. 


“Taman enemy 


of the a\ 


Ay 





C) 


—Ganna Walska 


OPERA SINGER 


Lotusland 
In 1941 famed Polish singer 
Ganna Walska purchased a Santa 


Barbara, California, estate, re- 
named it Lotusland after the 
Indian lotus grown there and 
embarked on a remarkable hor- 
ticultural adventure. The rare 
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specimens she grew ranged from 
cactuses to ferns. Lotusland is 
now open from mid-February to 
mid-November for docent-led 
tours and is a place favored by in- 
terior designer Stephen Shadley. 
“It’s a fantastic garden,” he says. 


a aS a Me 





“Great design results when classic materials 


are combined by glorified connections.” 
—Fosé FE. Solis Betancourt 
INTERIOR DESIGNER 





Tord Boontje 
“The Dutch industrial de- 
signer uses whimsy in his in- 
ventive pieces and isn’t afraid 
to marry the decorative with 
the contemporary,” says de- 
sign writer Michael Frank. 


For details, see Resource Directory, page 354. 
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“If I'm going to do something that could be provocative or artistically alte hAc Lane 


- | have to be prepared to put myself ina place where | feel unsafe, not completely 


Tamla cole Meo Le whatsoever, because oftém Out of that uncertainty 


something is salvaged, something that is worthwhile comes about. There is 


no progress without failure. ARC ERT a eke tae oe 


Vie tome ea ed artist tries to second guess an audience’s taste, 


and little comes out of that situation except a kind of inward humiliation.” 


David Bowie, ever-changing icon of music and culture. 
Full interview and more at neverfollow.com. 
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: aN ETN ttle find books like Lolita or Madam Bovary disturbing because they upset people's 
o they are or who they could be. Many people don’t like that. And that is why all great 
n that we act as if they have 


¥ 





‘ notions of wh 
innovations, at the start, become great disturbances. It’s only later o 
habitually lotte¥a) there. But | look around me and! see a telephone or a car or an airplane. And | think, 


‘My God! How much imagination has gone into any of these instruments?’” 


Azar Nafisi, celebrated author of Reading Lolita in Tehran. Full interview and more at neverfollow.com. 









PAE attt 


\S Pes ons ae less Leet hee Wi rg OOS me 
“l know going ati Sat alba NZI dat had gi) 
what? Every sport comes down to your brain. T 


Vfateinte be stronger, faster and bigger. But you know 


hat’s the most important aspect of my game, the way . 
| approach it, and the way WaT bm Ma out on the field | kind of outsmart defenders. There.are going 


to be people that are bigger ara AENEAN Tat ete Ct person on the field but, hey, it 


doesn’t matter what size you are. It matters how big your heart is and how smart you are.” 


Freddy Adu, at 14, the world’s ee pro soccer star. Full interview and more at neVerfollow:com. . 

















A special advertising section 


NPR he een ea. be a ite 


“There is a popular notion that great actors have to be brave and willing to suffer. And while that’s 
true, strangely | find the harder thing is to be brave enough to be simple, to stop when you've 
done it. That is more frightening than anything. The scenes where it’s required that you turn your 
guts, inside out and just bleed publicly are not anywhere near as difficult as the simple mate Tah ee 


Those take more bravery, | think, than the gut-wrenching screams or the crying.” 


William H. Macy, Oscar® nominge and beloved antihero. Full interview and more at neverfollow.com. 
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_ Design| 


“A price tag that pays over time and shows a 
belonging with style.” 
—Fuan Montoya 


INTERIOR DESIGNER 


Hermes 


Hermés’s handsome 
Amiral leather belts 
are two-toned. 
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“Designed in 1921, these simple wood 
boats capture the character of the 


whole New England coast in just 12 feet.” 


—Thomas Kligerman, ARCHITECT 





Beetle Cat Sailboat 


The Beetle Cat, a |2-foot gaff- = 
rigged sailboat constructed with 
Douglas fir, cedar, oak and bronze, 


was first launched in 1921. The 


current models are crafted by 
master builder Charlie York. 





For details, see Resource Directory, page 354. 


Places to go, designs 


to see, from our 
advertisers... 
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celebrate innovation by hon- 
oring four individuals who 
Never Follow. 


eS 
S 


J 


©= Don’t miss the opportunity 
<< to preview materials from 
four legends who are visionaries 
in their fields. Audi invites you 
to visit neverfollow.com to 
interact with these groundbreak- 
ing achievers. Transport yourself 


into the unique worlds of: 


David Bowie 
Music’s notorious chameleon 


Azar Nafisi 

Literature’s defiant voice 
Freddy Adu 

Soccer’s youngest prodigy 


William H. Macy 
Film’s unconventional star 


Go to neverfollow.com for on- 
going updates on how you can 
be a part of these Never Follow 
events: 


David Bowie’s North American 
“A Reality Tour” 


Multi-City Book Tour with Azar 
Nafisi 


Soccer Celebration led by Freddy 
Adu 


Weekend Film Festival starring 
William H. Macy 
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Handmade English Kitchens 


Smallbone is England’s leading maker of bespoke kitchens. Our designers are 


pleased to create individually-designed kitchens throughout the USA. Each room 


is hand built by our craftsmen in Devizes, England, and all installations are 


overseen by Smallbone’s own customer service team. 


For more information or a complimentary catalogue please call 1 800 763 0096 


or visit www.smallbone.co.uk 


SMALLBONE 


of DEVIZES 
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Valaoritis Fixtures 
Architect Campion A. Platt 
favors the “handcrafted ele- 
gance’”’ of Siena Design light- 
ing by former architect Dino 
Valaoritis, which pairs hand- 
blown glass with metal. 














“Good design 1s usually 
associated with goodness, health 
and an ordered, more 
complete life. The opposite is 
that which reduces and 
jeopardizes the body and soul.” 
—Thad Hayes 


INTERIOR DESIGNER 








Hudson’s Bay 
Blanket 


“They’re really warm and 
very graphic,” design writer 
Christopher Petkanas says of 
Hudson’s Bay striped chief’s 
blankets by Woolrich. 





For details, see Resource Directory, page 354. 


| 
“Minimalism is for those without much to say.” 


Florentine Bed 





For 50 years Phyllis Morris has been designing and creating custom, handmade furniture 
for celebrities, dignitaries, bon vivants and people just like you. 


PHYLLIS MORRIS 


For PM Portfolio-Volume VI, send $35 to PM Dept. A 
8772 Beverly Boulevard West Hollywood, CA 90048 
310.289.6868 www.phyllismorris.com 

















AD lot 


London’s Venerable Purveyor of Luxury Goods Opens at Trump Tower 





Architecture by Norman Foster/Interior Design by David Mlinaric 
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Text by Therese Bissell/Photography by Peter Aaron/Esto 
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F CORRECTNESS AND A STUD- 
ied flair are hallmarks of 
British style, the centuries- 

old British luxury-goods house 

Asprey tapped two of En- 

gland’s most apt designers to 

devise the look of its Manhat- 
tan emporium. Architect Nor- 
man Foster and interior de- 
signer David Mlinaric, both 


128 


London-based principals of in- 
ternational practices, joined 
forces to conceive the new 
20,000-square-foot space at 
the base of ‘Trump Tower. 

On the face of it, the two 
designers (who concurrently 
worked together revamping 
Asprey’s historic flagship store 
on London’s Bond Street) 








might seem an odd match: 
The Pritzker Prize laureate 
Lord Foster is an arch mod- 
ernist; Mlinaric’s interiors are 
sumptuous and imbued with 
traditionalism. Indeed, says 
Foster, “Everybody predicted 
that I would try to impose 
something minimal, austere, 

continued on page 130 





ABovE Lert: The As- ~ 
prey store on Fifth 
Avenue in New York 
opened in late 2003. In- 
terior designer David 
Mlinaric and architect 
Norman Foster collab- 
orated. ABOVE: The 
three-story interior. 
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») 2004 BSH Home Appliances 


in developing the new Professional Series we considered everything but compromise. These modern classics are 
as stunning as they are powerful. By combining state-of-the-art technologies with bold styling, we're bringing the 
professional cooking experience into your home. Choose from dual-fuel or all-gas ranges, as well as a broad 


selection of today’s most advanced cooktops. Thermador, empowering the kitchen enthusiast for more than 7( 


NWW.THERMADOR.COM 1-800-656-9226 Thermadar z= Ae = Ee ae SY. on 








RiGut: On the third 
floor, a Regency table is 
set with Asprey silver 
and china. FAR RIGHT: 
Mlinaric sits next to an 
18th-century bust atop 
a mahogany George 
III chest of drawers. 


BELow: Rare books are 
on the second and third 
floors. Asprey’s sterling 
silver collection fea- 
tures an alms dish (be- 
low right) and a set of 
salt and pepper mills 
(bottom right). 


continued from page 128 

possibly cold—but with care- 
ful detailing. The challenge in 
evoking the feel of Asprey was 
to do it with integrity rather 
than unpredictability.” 

Foster, along with project 
architect Armstrong Yakubu, 
was responsible for the archi- 
tecture of the interior (spatial 
planning, fittings) as well as 
the exterior. He responded to 





what he calls “the grand scale 
of Fifth Avenue” with a 45- 
foot-high black-and-white fa- 
cade. The gesture continues 
inside: A sweeping staircase 
ascends the three-story atrium 
to act as a circulatory center- 
piece. The waxed-plaster walls 
and bronze trim are, as well, 
contemporary effects that con- 
vey timelessness. 

“The point of understand- 

















ing the architecture and deco- 
rative arts of the past is to 
put them to a use relevant 
to the present,” says Mlinar- 
ic. “I have never thought that 
something could only be either 
traditional or modern.” His 
period pieces, many of which 
he culled from Asprey’s own 
archives, and other furnish- 
ings—a chocolate-and-cream- 
colored carpet that looks like 





rich corduroy and rare, leath- 
er-bound volumes that line 
the mahogany bookshelves— 
serve as subtle grace notes to 
both the architecture and the 
Asprey line. 0 
Asprey 
725 Fifth Avenue 
New York, New York 10022 
212-688-1811 
www.asprey.com 
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“The challenge of 
evoking Asprey 
was to do it with 
integrity rather than 
unpredictability,” 
says the architect. 
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The all-new Solara ere Ai es ese ae eee Se 
stereo and a starting price of just $29,965 It'll put a spell on you. 
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Actual dealer price may vary. “Purple Haze” written UC eels ua ua aan TS maT ST TTT rights reserved. ©2004 Toyota Motor Sa We Aw a Es 
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“Charm and beauty underlie the best interior furnishing 
design; and, when joined by wit and individuality, 
great design results.” 

—John Loring 


DESIGN DirEcTor, TIFFANY & Co. 


Jean Royere 





Peking Lamp 

“It’s witty and poetic in its 
ever-so-playful, nonchalant ir- 
reverence,” Loring says of 
the 1947 lamp by French de- 
signer Jean Royere. “And it’s 
just plain stylish,” he adds. 


Pierre Frey 

Inspired by fabrics of the 1940s, 
French designer Alberto Pinto 
created Satin Ginger for his collec- 
tion for Pierre Frey in spring 
2003. The material has a shiny fin- 
ish and comes in eight colors. 





f 














Not just a copy 
of any one 
building type.” 
Alex Fordan 


INTERIOR DESIGNER 





David Adler Houses 


Between the two world wars, 
Chicago architect David Adler de- 
signed grand residences for the 
American elite. One such com- 
mission was House-on-Hill, the 
California house he built for 
heiress Celia Tobin Clark in 1930. 





oF a i ROE We tt 
Gt ee Ae gk tbe 
ete 





* For details, see Resource Directory, page 354. 








Special Advertising Section 


- Art Across America 


| As part of a continuing series presented by Fireman's Fund Insurance Company, 
Art Across America provides the art lover with a city-by-city guide to the most 
intriguing galleries in town. This month's destination: Carmel, California. 


This quaint town just steps from the ocean offers a host of 
fine art in nearly 100 galleries. Much of the work is land- 
: scapes, building on the tradition of Early California 
| painters as well as internationally-renowned photogra- 
| phers, such as Ansel Adams, who have lived and worked 
in the magnificent scenery of the Monterey Peninsula 
since the turn of the century. 


@) Trailblazer Maggi Weston opened Carmel’s first art 
gallery in 1974 with encouragement from local resident 
and friend Ansel Adams. WESTON GALLERY showcases 
the great masters of photography, including Adams, 
Edward Weston, Brett Weston, Imogen Cunningham and 
Paul Strand, as well as contemporary artists Paul Kozal, 
Rod Dresser and Michael Kenna. Japanese photographer 
Yoshimitsu Nagasaka’s crisp “Morning Light” is geometric 
with splashes of exuberant color. Sixth Avenue near 
Lincoln Lane, (831) 624-4453, westongallery.com 


@) Chris Winfield has been integral to the Carmel art scene 
for the past 15 years. WINFIELD GALLERY, his current 
space, Is ideal for exhibiting his collection, which he 
describes as “an eclectic mix—from whimsical to serious— 
with a smattering of historical pieces,” encompassing 
sculpture and object pieces, photography and painting in 
every scale. Jack Zajac’s bronzes have been shown at 
New York’s Museum of Modern Art and the Whitney 
Museum of American Art, as well as The Art Institute of 
Chicago. Dolores between Ocean and Seventh Avenues, 
(800) 289-1950, winfieldgallery.com 


‘ G) WILLIAM A. KARGES FINE ART is known for his- 
torically important American Impressionist paintings. The 
gallery presents pieces from Early California to the Hoosier 
School to the Lyme School, all executed between 1880 
; and 1940. Hungarian-born Maurice Braun was inspired 
by the light and color of the San Diego area, but painted 
_ _ throughout the United States. His atmospheric 1923 
, “Comstock Hill, Silvermine, Connecticut” explores the 
recurring Impressionist theme of the relationship 
between man and nature. Dolores and Sixth Avenue, 

(831) 625-4266, kargesfineart.com 





} TOP TO BOTTOM: “Point Sur, Storm; Monterey Coast, California, 

c. 1950” by Ansel Adams, Weston Gallery; Jack Zajac’s “Skull and 
Horn,” Winfield Gallery; “Comstock Hill, Silvermine, Connecticut” 
by Maurice Braun at William A. Karges Fine Art. 
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Seventh Avenue 


CLOCKWISE FROM TOP LEFT: “Mujer Sientada” by Marta Maldonado at A. Nervo Gallery; “The Arrival, Monterey” by Armin C. Hansen 
at Trotter Galleries; Popliteo’s bronze “Dessert is Served” stands nearly two feet tall, Trajan Gallery; Dalva Duarte’s “Unbounded 


Realities,’ A. Nervo Gallery; Mari Kloeppel’s “Two Horses,” Winfield Gallery; “Holland Canal” by Brett Weston, Photography West 
Gallery; Yoshimitsu Nagasaka’s “Morning Light,” Weston Gallery. 


: 


(4) Antonello Nervo recently opened A. NERVO 
GALLERY in Carmel after moving up the coast 
from La Jolla (see Art Across America, December 
2002). His passion for the art—and the artists—he 
exhibits is awe-inspiring, in everything from the 
large-scale, mixed media abstracts by Spanish 
painter Marta Maldonado to Dalva Duarte’s 
painterly reflections of her childhood in Brazil. 
Duarte’s “Unbounded Realities” 
investigates her destiny as an 
artist. The tape measure, a 
Brazilian symbol of fate, travels 
through the diptych. The young 
girl on the right, a self-portrait, 
has green brush stokes on her 
face: the result of the paint 
brush at the end of the tape 
measure. Duarte’s peaceful 
demeanor seems to embrace 
this destiny, while her sister, on 
the left, looks apprehensive, as her future has yet 
to be determined. Sixth Avenue between Dolores 
and Lincoln Lane, (831) 624-4095. 





G) When the storefront at Ocean and San Carlos 
became available more than four years ago, 
Oliver Caldwell and Susan Snyder leapt at 
the chance to open TRAJAN GALLERY. 
Representing contemporary American and 
international artists since the first Caldwell 
Snyder Galleries opened in San Francisco in 
1983, Trajan provides the opportunity to show 
different work than at their San Francisco and 
New York spaces, as well as new artists and 
pieces that give Trajan its own identity. Popliteo, 
the noted sculptor team of Luis Montoya 
and Leslie Ortiz, creates limited-edition bronze 
sculptures that are not painted, but rather 


lronically, some of the most common sources of 
loss or damage to your fine art are things that would 
simply never occur to you. Water damage is one of 
them, and it can happen in the most common 
of circumstances. A washing machine hose that 
breaks or has worn out can easily leak water to 
walls holding artwork. So can a burst pipe or water 
from a storm-damaged roof. 


Does your current policy adequately protect you? 
Probably not. Most policies don’t recognize many of 
the ordinary occurrences that we know can damage 
your artlike the accidental spray of household clean- 
er on your painting. And most companies don’t have 
the knowledge to properly compensate you for a loss. 
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applied with a chemical patina that is heated 
to distribute the coloration. Ocean Avenue and 
San Carlos, (831) 625-4388, trajangallery.com 


(6) For nearly 25 years, Terry and Paula Trotter 
have been amassing works documenting 
Californian art from the late 19th century to 
World War Il. TROTTER GALLERIES aims to 

form an atmosphere in which 

“visitors can take in the fine 

art one might have found in 

the days of old Carmel,” says 

Paula Trotter. The pieces on 

the walls of the open, airy 

space are complemented 
by antiques and decorative 
pieces from the first part of the 

20th century. Painter Armin C. 
Hansen settled in Monterey in 
1913, where he depicted the 
area’s fishing industry and the men who toiled 
in it. San Carlos between Ocean and Seventh 

Avenues, (831) 625-3246, fada.com/trotter. html 


() Founded in 1980, PHOTOGRAPHY WEST 
GALLERY offers some of the 20th century’s 
best photographers, including Ansel Adams, 
Edward Weston, Brett Weston, Wynn Bullock 
and Morley Baer—all of whom lived on the 
Monterey Peninsula. The space is divided into 
three rooms, with the main gallery focusing 
on a variety of photographers of national 
and international stature such as Christopher 
Burkett and Paul Caponigro. The Ansel Adams 
Room and the Brett Weston Room are devoted 
to ongoing exhibitions of these local yet 
world-acclaimed legends. Dolores near Ocean 
Avenue, (831) 625-1587, photographywest.com 





Is Your Art Protected Even If It Doesn’t Float? 


Fireman’s Fund treats you and your possessions 
with the respect you deserve. Our Scheduled 
Valuable Possessions coverage encompasses 
these losses and others, such as mysterious 
disappearance, breakage and even damage 
during transit. And it pays up to 150% of an 
item’s agreed value to protect your appreciating 
artworks. 


Call 1-888-FIREHAT for an 
agent representing Firernan’s 


Fund. It truly takes anuncom- Fireman's 
mon insurance company to Fund’ — ‘ 
protect you from the most A company of the 
common sources of loss. Allianz Group 
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Your insurance company’s idea 
of replacement value. 
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As your life has CTce WTREE your insurance company grown with you? Most people really don’t 
know, until there rr loss. Fireman’s Fund will earn your trust because our Scheduled Valuable 
Peterlee acl) cel ace Cel mi he MMC cal eelm lca |e | Rem 1 odes 
disappearance. And it pays up to 150% of an amount agreed upon in advance to protect your 
appreciating artworks. This sort of coverage is quite rare. For an insurance company that treats 
you with the respect you Pera Mnee] OM sti lal AULA representing Fireman's Fund. 


A company of the Allianz Group 














¢ Contract Division - 


Available through Architects and Interior Designers 
For the nearest showroom call: 800-488-0883 
Cast Classics Landgrave 1270 Valley Brook Avenue Lyndhurst New Jersey 07071 , 
Toll Free: 800-488-0883 ¢ Tel: 201-507-4917 * Fax: 201-896-1995 
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Great 
Design 


“The crisp, modern design 
- ‘N aie 
of Cadillac goes beyond most 
everything from Europe and Japan.” 


—oel Barkley 


ARCHITECT 





2004 Cadillac XLR 


The age of the roadster is revisited 
with Cadillac’s new two-seat, re- 
tractable-hardtop convertible. The 
luxe interiors feature eucalyptus- 
wood trim and gauges designed in 
conjuction with Bulgari. 


“Anything by is 


a joy to contemplate and a relief to sit in.” 





Alexander Gorlin, ARCHITECT 





Italian designer Piero Lissoni intro- 
duced the Nest line for Cassina in 
1999. Available in three sizes, the 
clean-lined sofas are unadorned, 
save for a chrome frame, and can 
be covered in leather or fabric. 





138 











Described by design writer 
Amanda Vaill as “fabulously 
eccentric,” fashion designer 


Charles James made a name 
for himself in 1930s haute 
couture circles with his ele- 
gantly structured creations, 
which were worn by some 


of the world’s most fashion- 
able women. Although he 
was best known for evening 
gowns, James’s sculptured 
aesthetic translated to 
everyday wear, such as his 
1952 wool-and-velvet two- 
piece suit (above). 


For details, see Resource Directory, page 354. 
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Craic Ponzio 
CUSTOM FRAME COLLECTION 





EXCLUSIVELY, THROUGH CUSTOM FRAMERS AND DESIGNERS. FOR INFORMATION — www.larsonjuhl.com 






CUSTOM FRAME THE BEAUTY OF YOUR HOME, 








Great 
Design 


“Kjaerholm gave modernism a heart. Combinations of 
wood, leather and steel so ele gantly put together.” 


2 _ —Lee F. Mindel 


Kjaerholm Daybed | RCHITECT 
Danish midcentury designer 
Poul Kjaerholm, with indus- 
trial production in mind, fa- 
vored the pairing of steel and 
natural materials for his in- 
novative furnishings. 
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“Tt is an early-2 l st-century 


motorcycle, but it 1s still a Harley.” 
—Fuan Pablo Molyneux ei). /\ 


INTERIOR DESIGNER 
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Frank Gehry Watch 
Interior designer Paul Vincent 
Wiseman appreciates the “whim- 
sical quality” of Fossil’s 10-piece 
collection of watches created by 
architect Frank Gehry. 





Harley-Davidson | 
VRSCA V-Rod 


The long, lean lines nod to 
dragsters of the past,and a 
Revolution engine is paired 
with a silver-leafed aluminum 
frame. An easy ride indeed. 





For details, see Resource Directory, page 354. 
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| PIFABRICS THROUGH INTERIOR DESIGNERS AND ARCHITECTS « FOR THE SHOWROOM IN YOUR AREA PLEASE CALL (212) 888-3333 
WWW.BERGAMOFABRICS.COM ee 


Gulassa & Co. 
Rubber Seat Stool 


Tension and compression 
work together in a simply 
contoured steel-and-rubber 
stool from the Seattle-based 
firm’s Works Line. 















Hasselblad 1600F Camera 


As he was developing a re- 
connaissance camera for the 
Swedish air force during 
World War II, Victor Hassel- 
blad also created a model for 
civilian use, the 1600E It de- 
buted in New York in 1948 


and became the choice for 
studio photography world- 
wide. According to design 
writer Wendy Moonan, the 
single-lens reflex camera is 
“rugged, durable, and it’s nev- 
er been improved upon.” 

\ 
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rior designer Stephen Shac 
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For details, see Resource Directory, page 354. 


THE POWER FO-COOK 
WHATEVER YOUR HEART DESIRES. 





@ JENN-AIR’ 


FOR THE LOVE OF COOKING: 








Great 
Design 













Rousham Park | 
William Kent's Oxfordshire 
layout is said to be one of | 
the best largely unaltered | 
I8th-century English gardens. | 
The arched Praeneste is but 

one surviving element. 


“William Kent 
at his 
—Graham Viney 


INTERIOR DESIGNER 


At the specific request for a com- 
fortable seat by the founder’s hus- 


band, an English-style club chair 4 
was introduced in the early ’80s. | U t1e 


Interior designer Roderick N. 


Shade says it’s “a great small chair | (srate au 
«that sits like a large lounge chair.” 





—— 











“Not since Wedgwood basalt has 
there been tableware a modernist 
could love like Muriel Grateau’s,” 
design writer Stephen Drucker 
says. The black stoneware Luna 
collection (above) was inspired by 
what the designer calls “the Japa- 
nese lacquered spirit.” 





For details, see Resource Directory, page 354. 
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“The signature Gucci handle 


is a feat of modern engineering.” 


—Elissa Cullman 


. é 2 : INTERIOR DESIGNER 






Gucci began as a Florence 
saddle and luggage shop in 
1921. By 1947 the company 
was recognized as a purveyor 
of luxury goods. In the same 
year it unveiled what was to 
become a Gucci icon—the 
bag with the bamboo handle. 
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Mandarina Duck 


By Luggage 
“It’s just plain modern,” design 


writer Steven M. L. Aronson says. 
The Frog line (below) was inspired 
by its amphibious namesake: The 
lightweight pieces ensure agility 
when hopping from place to place.: 











Chatsworth 
Carpenters 


| Beech Bath Rack 


Interior designer David Mli- 
naric favors the unpainted 
bath accessory from Chats- 
worth Carpenters. ‘It’s so 


ROC KY Mo U N re A | N practical,as most bath racks 


are not big enough,” he says. 















888.552.9472 Sa : For details, see Resource Directory, page 354. 
www.rockymountainhardware.com 


TO THE TRADE 





Satna oe titesw Cert rereeet | 800.211.4326 to order 240 page ($25) catalog 
Made in Chicago Available Through the Trade 
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Glass at Sea 


Singular Creations from Lalique and Degué Illuminated-the SS Normandie 


By Michael Cain 


MERICA’S LOVE AFFAIR 
with the French ocean 
liner Normandie began 


almost immediately upon her 
arrival in New York Harbor 


in 1935. The sheer size and 
grandeur of the ship couldn’t 
help but capture the imagina- 
tion of the American public. 
From the outset it was in- 
tended that the Normandie 
would be a showcase of French 
style and taste but above all a 
symbol of France’s dominance 
of the luxury market. No ex- 
pense was spared in the design 
and decoration of the first- 
class public rooms and suites. 
‘The liner’s interior architects, 
Pierre Patout, Henri Pacon, 
Roger-Henri Expert and Rich- 
ard Bouwens van der Boijen, 
called upon the leading artisans 
of their time to achieve this. 


The Degué glass fac- 
tory, which operated in 
France between 1926 
and 1939, made a lim- 
ited number of pieces, 
such as the jardiniere 
and vases in writer Mi- 
chael Cain’s collection. 
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Among the most exception- 
al public rooms was the first- 
class dining room, which could 
seat 1,000 guests at a time and 
was reputedly so spectacular 
that even the most blasé trav- 
eler, whether millionaire, poli- 
tician or movie star, was awed 
upon entering this temple 
of French cuisine. The room 








measured more than 300 feet 
in length and 45 feet in width 
and rose over three decks. The 
ship’s owners advertised it as 
being larger than the Hall of 
Mirrors at Versailles. 

René Lalique was brought 
in to design the 12 towering 
lights, numerous sconces and 

continued on page 154 


Lert: France’s luxury 
ocean liner Normandie, 
photographed in 1935 
at the French Line Pier 
in New York, boasted 
glasswork by the pres- 
tigious makers Lalique 
and Degue. 





















SQUARE Cabinetry System 


Design: Pagnon & Pelhaitre 
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SES ene DE VIE. 


www.ligne-roset-usa.com 1-800-BY-ROSET 














continued from page 152 
two massive chandeliers for the 
dining room. The Cristalleries 
de Compiegne, trading under 
the name of Degué, was given 
the commission to create 6,000 
individually crafted glass pan- 
els for the room’s walls. 
While much has been writ- 
ten about Lalique, little is 
known about the Degué glass- 
works. The firm, which oper- 


The enormous scale 
of the ship meant spa- 
cious quarters for its 
first-class passengers. 
RIGHT: Stateroom 65, 
on the promenade 
deck, had a sitting area 
and a private veranda. 


Far Ricut: Bronze 

doors opened to reveal 
the opulent first-class 
dining room, where 

6,000 glass wall panels 
by Degué reflected the 
light from the 12 tow- 
er fixtures by Lalique. 
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largel than the | fall O 
ated between 1926 and 1939, 
was situated in the picturesque 
town of ¢ vompiegne, about 50 
miles northeast of Paris. The 
town had been the site of the 
Great War Armistice signing 
and boasts an elegant Louis 
XVI chateau that was the pre- 
ferred residence of Napoleon 
III and the Empress Eugénie. 
It was also where Joan of Arc 
was betrayed to the English. 





tised the dining room a 


Mirrors at Versailles 


Degué was the brainchild of 
the enigmatic David Gueron. 
Born in Turkey to Spanish 
Jewish parents, he fled scandal 
at the age of 22 by joining the 
French Foreign Legion in 1914, 
only to be sent to the Western 
Front, where he was wound- 
ed and pensioned out of the 
army. Following the 1925 Ex- 
position des Arts Décoratifs in 
Paris, he set up his glassworks. 
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Far Lert: A late-1920s 
Degué vase has a daisy 
embellishment. LEFT: 
Red and blue cameo 
glass was used fora 
’20s jardiniere. ABOVE: 
A sunburst design ona 
Lalique pendant light. 


s being 


Principally manufactured as 
lavish, highly sought after, col- 
orful objets d’art, Degué glass 
was destined for the collec- 
tions of the few privileged 
Americans and French able to 
afford them. These extrava- 
gant works were rarely seen 
outside the homes of such 
collectors but influenced the 
taste and fashions of the day 

continued on page 156 
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KINGSLEY-BATE 


Elegant Outdoor Furniture in Solid Teak 


Furniture—especially patio furniture—should be relaxing. It should 


adjust to fit your style. It should last for years. Luckily, ours does 


Since 1983, our commitment to incomparable craftsmanship, pricing, 


and service has made Kingsley~Bate America’s leading manufacturer 


and distributor of quality outdoor teakwood furniture 


7200 Gateway Court, Manassas, VA 20109 
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continued from page 154 
through their appearance in exhibitions 
and magazines in the 1920s and 730s. 

The fabrication of the hammered and 
chiseled panels for the Normandie, with 
their engraved diamond patterns and 
eglomise finishes by famed French glass 
painter Auguste Labouret, was the largest 
assignment ever undertaken by the firm. . 

Although the dining room was com- 
pared to the Hall of Mirrors at Versailles, 
the Normandie’s architects may have drawn 
on more classical sources for their inspi- 
ration. Accounts of entering the Parthe- 
non atop the Acropolis in Athens describe 
an experience not dissimilar to entering 
the Normandie’s dining room. In both cas- 
es, two massive bronze doors opened onto 
a cavernous light-filled space, which, at the 
farthest end, was dominated by a colossal 
statue in classical Greek robes with her 
right hand extended. A statue of Peace by 
Louis Dejean anchored the Normandie’s 
room rather than one of Athena, as was 
the case in the Parthenon. 

Sadly, the Normandie caught fire and 
capsized in New York Harbor in February 
1942 while being fitted as a troop carrier 
for use in World War II. Fortunately, 
some of the major works that graced the 
ship were removed before the fire and can 
still be seen today. The statue of Peace 
resides in the Normandy corner of Pine- 
lawn cemetery on Long Island, New York, 


The Normandie’s dining 
room was reputedly so 
spectacular that even the 
most blasé traveler was 
awed upon entering. 


and the bronze dining room doors, now 
cut in half, grace Our Lady of Lebanon 
Maronite Cathedral in Brooklyn. 

Other opportunities arise to catch a 
glimpse of the ship’s history in exhibi- 
tions that continue to be staged around 
the world. One, planned for next year, 
will showcase the glasswork of Degué, in- 
cluding pieces from my private collec- 
tion, and two panels from the Normandie’s 
dining room. Even though the liner’s 
demise occurred long ago, she still per- 
sists in the public’s imagination. C1 
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From the traditional design to the more contemporary look, 
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Lon LL LaLa 


MANUFACTURERS & IMPORTERS 


Corporate Headquarters & U.S.A. Factory, 21-23 Jane Srcer 
New York City, N.Y. 10014 * 212-243-5270 


NUCL E lm Ulm MORO Sm elle IMT aelouli crag designer... 
K & B Galleries, Chicago + Keith McCoy & Assoc., Los Angeles 
Randolph & Hein, San Francisco « Vivian Watson & Assoc., Dallas 


Send *25.00 for our complete product catalog. 
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What becomes a 


ASSIC 


In a world obsessed with what’s new and what’s next, these 
iconic products are still selling strong 20, 50, 100 years after 
their introduction. Here, a spirited salute to staying power. 


| STARK CARPET | 


Leopard Rose 
Contrasting motifs meet 
in 1982 





Opposites attract, in design as 
in life. When two age-old but 
disparate patterns go beyond flirta- 
tion to wedded bliss, the nuptials 
may herald the birth of a classic. 
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Leopard Rose, introduced 
in 1982, marked a decorative first. 
Nadia Stark conceived of the 
pattern with Stark’s design studio 
to build upon already popular lines 
of animal skins (“sauvage”) and 
traditional florals (“fleur”). As the 
idea of marrying the two evolved 


sketch, or 
gouache, on a 3-inch scale to its 
first incarnation as a 1-meter-wide 
French petit point Wilton, the union 


from a watercolor 


resulted in a look that was uniquely, 
and originally, soft and rough, mas- 
Culine and feminine. 

The copyrighted pattern consist-—% 
ing of four different rose bouquets— | 
two large, two small—on a leopard 
ground is now offered in several rug 
weaves from Axminster to hand- 
tufted, as well as in a chenille 
upholstery fabric, a print drapery, 
fabric and a wallcovering. 

Founded more than 60 years 
ago by the late Arthur and Nadia 
Stark, the renowned firm has 
long specialized in such signature 
designs as Leopard Rose, in custom 
designed carpet, fabric, furniture and 
wallcovering for both the residential 
and contract markets. Stark Carpet, 
along with its fabric division, 
Old World Weavers, and Stark Wall- 
covering are primary resources fo 
the trade, with a full spectrum of 
styles and a documented library 
of antique and oriental patterns. 
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~ SIEMATIC | 


6006 Series 
The world’s first fitted kitchen 
from 1960 
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What becomes a 


Classic 


In design, simplicity may rank 
among the greatest of all achieve- 
ments. The ability to say “no” is a 
rare one, but it can mean all the 
difference. 


Case in point: When SieMatic 
introduced the 6006 Series, the 


Top: The 1960 original; left, the 

design as relaunched in 2000. 

world’s first fitted kitchen, in 
1960, it started something of 
a revolution by applying the 
precision and consistency of 
modular planning to the 
domestic environment’s pri- 
mary work space. As if that 
weren't enough, SieMatic 
put the cabinets on a decorative 
diet of sorts, stripping the surfaces 
bare of any external ornament, and 
replaced the expected handles and 


























knobs with an innovative integrated 
strip handle set discreetly along the 
uninterrupted plane formed by the 
cabinet doors. 

The company recently reissue 
an updated version of the mos 
popular kitchen of its time. The ne 
6006 Series features the same 
integrated handles, incorporated 
into a new profile. The next genera 
tion of this classic kitchen, rekindled 
for a next generation of consumers 
features door edges with a gentle 
sweep, overhead cabinets with full 
glazed doors and, among othe 
details, a new menu of dynamic 
colors and metal surfaces fro 
which to choose. 

Founded by August Siekmann) 
in 1929, SieMatic’s products, doo 
styles and design concepts have§ 
set industry standards over the past | 
75 years, establishing its reputation 
of sophisticated products and 
precision engineering. Each kitchen 
is customized (a SieMatic designer 
is available throughout the process), 
built to exact specifications to}. 
suit the personality and needs of} 
individual users, whether their taste 
runs to contemporary or more 
traditional interiors. A fitting philosophy! 
for the company that invented the} 
fitted kitchen. 
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? 
ee | Uhe cools rew: 
Indulge your passion in a kitchen created by people who understand it. e cooks reward. 


G Re 


For a design consultation or the location of the SieMatic showroom nearest SieMatic 





you, call today or visit our Web site. 1.800.355.6922 www.siematic.com 
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EDELMAN 


LEATHER 
Luxe Calf 


Glazed leather for 
the ages, 1954 





Special Advertising Section 


Classic 


Leather is one of the world’s 
most elegant and treatable natural 
materials, and one for which man 
has long found myriad uses. 

“Our passion for leather began 
in the 1950s,” say Teddy and 
Arthur Edelman, the husband-and- 
wife founders. “Charles and Ray 
Eames were changing the face of 
furniture design while we were in a 





Newark, New Jersey, tannery mak- 
ing miracles, experimenting, creating 
colors and textures. We started the 


company working with alligator, 
snake and lizard skins for the fashion 
business.” The tanning process of 
those exotic skins involved quality 
dyes and a special finishing treat- 
ment of “glazing,” or polishing. The 
richly colored results garnered a host 
of fashion accolades, among them 


the Coty Award and the Neiman 











Marcus’ Award. . 

Twenty years ago, the Edelmangy 
decided to turn their fashion sensé } 
and technical know-how to produc#} 
ing leathers, like Luxe Calf, specififf 














cally for commercial and residentia 
interiors. Luxe Calf is handled jus 
like those rainbow-hued  repfile P 
skins, with dyes and glazing, and ig@ 
meant to last for generations. Thisg, 
leather acquires an especially beau 
tiful patina with age, as many mas-§ 
ters of 20th-century furniture design, 
such as Jean-Michel Frank, Emileg 
Ruhilmann and Jean PRrouve, who F 
used similarly-treated leathers on# 
their furnishings and accessories, a 
discovered firsthand. 

Edelman creates everything 
from aniline-dyed cowhides to the 
wildest vegetable-tanned artisan 
leathers with hides that come from ¥- 
small unbranded herds roaming the ‘ 
Tuscan hills. Leather remains a pas- i 
sion for the Edelmans: a family — 
member inspects each piece before 
shipment. ; 

Luxe Calf is just one of the firm’s r 
30 types of leather. This classic 
material is now being shown on the 
Herman Miller for the Home collec- 
tion on display at Edelman’s new 
showroom in the Design Center Of }. 
The Americas (DCOTA) in Florida. 
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KREISS 


Giverny Sofa 
California style is born 
in the early 1970s 








COLLECTION 
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What becomes a 


a 











Style and comfort are not 
usually on the closest of terms. In 
fact, they are often seriously at 
odds. But when the two converge, 
the results can be remarkable. 

The Kreiss Collection premiered 
the Giverny Sofa in the early 1970s, 
and, in doing so, pioneered new 
directions in interior design. The 
company’s first overstuffed, rolled- 
arm sofa helped to catapult a look 
that is to this day synonymous with 


California. As President Mike Kreiss 
recalls, “We were answering re- 
quests for contemporary comfort. 
The overstuffed frame, the white 


SSic 















canvas upholstery, the ball pillo 
and the gathered arm that rol 
away from the round back all cq 
tributed to the creation of a sof 
that was cushy enough but st 
orderly. It’s been our number on 
seller since its inception,” he added 
“If something sticks with our clients 
we keep it.” 
Like all of the company’s uphol 
stery, the classically proportionec 
Giverny sofa is made to exacting 
specifications, beginning with 
hardwood frame and kKreiss’s trade 
mark down-filled cushions. This 
leader in the living room is typicall 
covered in natural textured fabrics 
such as cotton, the texturecy 
Penthouse chenille, or raw silk, just 
as it was in the style’s first wave ® 
which says much about the endur. 
ing allure of the California dream. fF, 
As for Kreiss itself, the 60-year- ; 
old, family-owned company mayh 
have started out with custom hand- 
made furniture, but over the years 
it has expanded into exclusive 
accessories, rich fabrics and 
bedding, and professional design 
consulting services. It was Job 
who said, “My bed shall comfort 
me, my couch shall ease my com- 
plaint.” If they’re from Kreiss, they 
will surely fill the bill. 
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GRAND MARNIER"| 


An original in 1880, 
an original now 
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“This thirst for a kind of liquid 
which nature has sheathed in 
veils, this extraordinary need which 
acts on every race of mankind is 
well worth the attention of the 
philosophical observer,” wrote the 
18th-century epicure 

















Brillat-Savarin about 


wine and spirits. 
Grand Marnier® has 
held its place as an 
ingredient of desire 
and a conversational 
catalyst for more 
than a century. Since 
its formulation — in 
1880, the Marnier 
Lapostolle family has 
been concocting the 
intriguing liqueur from 
the delicate essence 





of smooth cognacs and wild 
Caribbean oranges, then aging it in 
handmade oak barrels. Cesar Ritz, 
the famous hotelier, first introduced 
it in London at the Savoy. The 
legendary French chef Escoffier 
brought it the 
spotlight when he used it to make 
Crépes Suzette, the classic flam- 
béed dessert, for Edward, Prince 


into culinary 


of Wales. 
From the 1920s on, this versatile, 


the human desire for | 


aromatic liqueur has dispense 
fruity notes and earthy style t 
cocktail culture and haute cuisin 
from a glass bottle shaped like 4 
pot-still, sealed with wax and 
ribbon, and labeled with distinctivé 
gothic letters. Ernest Hemingwa 
loved it, as did a large circle 0 
well-known writers, designers 
artists and other notable types whd 
held court with their contempo 
raries over the years. 

Like many superior things 
Grand Marnier® comes in severa 
styles. Its three premium grades are 
Cordon Rouge, or Red Ribbon, the 
1880 original; Grand Marnier Cuvee 
du Centenaire, unveiled in 1927 fo 
the company’s 100th anniversary; 
and Grand Marnier Cuvée du 
Cent Cinquantenaire, made in 
1977 to commemorate the firm’s 
150th anniversary. 

A fine liqueur is known to stir 
the imagination, sharpen the wit 
and fuel deep dialogues. In this 
age of hyper-connectivity, when 
people are electronically tempted 
to be in touch “24/7. sit sme 
wonder Grand Marnier® relishes 
its rich legacy of encouraging 
personal connections, conversation 
and contemplation among those 
with taste. 
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BRUNSCHWIG 


Pee Piles 


Verrieres Glazed Chintz 
A timeless fabric comes on 
the scene in 1960 





Special Advertising Section 





What becomes a 


Classic 


Fashion is a capricious mistress, 
even in the world of interiors. The 
best designs can be a la mode one 
day and déclasseé the next. Classics, 
however, withstand style’s shifting 
winds decade after decade. 

Brunschwig & Fils’s Verrieres 
Glazed Chintz has a storied past 


that spans decades and continents. 
Swiss artist Jacques de Luza 
created the original three-color 
hand-block print, called Batik, for 
the venerable French fabric firm 
Le Manach in 1810. Louise de 
Vilmorin, the 20th-century French 
writer, Commissioned a version in 
blue and white, which, contrary to 
what was then comme il faut, she 


used on all the seating in the double j 
salon at Verrieres. When Zeling } 
Brunschwig visited de Vilmorin i 
the 1950s, she was enchanted 
by the blue-and-white scene. and 
negotiated rights to print the desig 
in the U.S., 
Verrieres (or “greenhouse’”) in homagé 


naming the patter 


both to the de Vilmorin ancestral 
chateau and to the family’s seed | 
and plant business. 

Celebrated interior designe 
Mario Buatta still remembers the 
first time he saw Verrieres, in 1961 
and still incorporates the fabric into 
“Wha 
doesn’t love blue and white? It’s sa , 
fresh and easy to live with. The 


his projects. As he says, 


pattern repeat is simple, so the 
fabric is easy to use. And it comes 
in wonderful colors other than bluegey 
and white.” 

Founded in 1900, Brunschwiggil 
& Fils is an institution in the world of oo 













interior design. Its encyclopedic col-f 
lection of fabrics and wallcoverings, 
which range from fine documenta 
reproductions to striking contem- 
porary designs, attests to the firm’s 
strong belief that good design is for-s 
ever, as do its extensive selections 
of upholstery, lighting and tables. 
Time is a great arbiter of taste, and 
a welcome one at Brunschwig. 
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DECORATIVE 
CRAFTS 


Genovese-style 


bombe chest 
An offering with a 1780s 
provenance 
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Designers definitely have hom- 
ing instincts when it comes to 
décor, period or otherwise. When 
the last fad has flown the coop, 
the designs of the 18th century will 
still be attracting new flocks of 
devotees. 

Decorative Crafts Knows a 
classic when it sees one—such as 
the Genovese-style three-drawer 
bombe chest. Based on an 18th- 
century formula that has never lost 
its universal appeal, this chest has 
the simple lines and voluptuous 
curves that characterize the type. It 
was first introduced in 1983 to add 
a larger option to a successful 
series. The quality of the woodwork 





and the finishing hark back to t 
golden age of the master cabin 
maker, or ebeniste: olive and a 
burl veneers with rosewood inla 
animate the surface of the che 
with precise swirls, outlining t 
cabinet and drawer edges. Antig 
brass hardware adorns drawe 
lined with ivory moire. 

Good design results from rel 
tionships that defy the test of tim 
and that may not be visible to tho 
who are not in the know. Th 
bombe chest, for example, w 
bench-made in a small family sho 
in a town near Verona, Italy, wi 
whom Decorative Crafts has be 
doing business for decades. F 
Decorative Crafts, it is the norm t 
cultivate long-term association 
with artisans and small shops thi 
demonstrate a history steeped | 
expertise. 

A family-owned firm now in it 
third generation, Decorative Craft 
has been importing the finest han 
crafted home furnishings for almo 
a century. Begun in 1928, th 
company continues to offer a 
extraordinary selection of Italia 
furniture and lighting, as well a 
handmade furniture, hand-painte 
screens and solid brass lamp 
from Asia. 
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THROUGH INTERIOR DESIGNERS AND ARCHITECTS 
ATLANTA CHICAGO DALLAS GREENWICH HIGH PoINT Los ANGELES 


800 431 4455 www.decorativecrafts.com 









CONRAD 
[THE ORIGINAL] 


Arrowroot Weave 
Shades of a 12th-century 
Japanese technique 
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The finest things in interior 
design aspire to the ideals estab- 
lished in antiquity. 

Conrad reveals the modernity 
of the past with its handwoven 
window coverings made from 
premium natural plant fibers such 
as flax, wheat, arrowroot and wild 
mulberry. Arrowroot Weave, for 


example, launched in 1977, has its 





origins in the Kamakura Period of 
late 12th-century Japan, 
artisans developed a method for 
taming the abundant tropical vine 
lustrous, raw-silk-like 


when 


with its 


strands. Bringing the ancient art of 


weaving into the present means 
being sticklers for quality: each 
Conrad shade receives hours of 
handwork, is custom woven to size 























and finished with woven edges. 

When Edie Conrad bega 
importing a line of handwoven wal 
coverings of wheat, silk and line 
from her native Norway in 195 
natural fibers were out of vogue. B 
nature, like handcraftsmanship, ha 
properties technology can’t dupli 
cate. Skilled artisans use tradition 
handlooms, creating textiles fro 
native grasses and reeds to mak 
modern classics. Decades of pro 
ducing meticulously detailed Roma 
fold shades has taught the fir 
all about natural selection: the 6 
Classic weaves in the collection ar 
made only with material of the bes 
color, texture, quality and sheen. 

Custom capabilities and work 
room expertise ensure the shade 
fit most windows, including those 
with arches, angles and othe 
specialty shapes like bowed win 
dows; the translucent shades ar 
also used as sheers, behind othe 
drapery fabrics. Motorization and 
various degrees of sun control/ 
privacy options are offered. Over the 
last half-century, Conrad has 
expanded its vistas, introducing 
award-winning shades of natural} 
wood-pulp fibers. Some things are 
so good that they don’t need to 
change; they Just need to grow. 
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GEORGE SMITH | 


Standard Chair 


An English lounge chair 
hails from the mid 1800s 
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What’s most becoming in a 
classic? To set the bar so high that 
not only can it not be exceeded, it 
can rarely be met. 
Smith’s 
Standard Chairs does precisely 
that. With its roots in England in 
the mid 19th century, the inviting 


George family — of 


lounge chair on discreet castors 
became a staple of the upper ech- 
elon of society not only in London, 
but throughout the countryside. It 
remains so to this day. Commonly 


found in exclusive company with 
other types of seating, the Standard 
Chair has no peer, but it does have 
wide appeal; it is equally at home in 
an Irish 18th-century country house 


What becomes a 


ASSIC 


as it is in a Tribeca loft. 

Like the prototype, today, 
Standard Chairs—available in sma 
medium and large versions—a 
constructed using the best trad 
tional methods and materials 
Custom-made frames of prim 
aged beech or birch accommodat 
heavy coil springs tied by han 
into wide bands of interwoven jut 
webbing. Boar bristle comprise 
the primary stuffing, covered by 
mixture of cotton and feathers ané 
enveloped by a hand-sewn muslil 
pad for a seamless upholstery base 
Channeled seat cushions filled wit 
duck down and duck feathers 
provide just the right degree of loft 
And the final cover, whether fabric 
leather or kilim, is cut to fit and 
stitched by hand to the frame. 

Named for one of the grea 
English cabinetmakers and uphol 
sterers of the 19th century, Georga) 
Smith does its namesake proud 


Pe iags 


Launched in England in 1985, the ' 


firm crossed the Atlantic in 1990 
and judiciously built a network of 
showrooms around the country to} 
present its entire line and custom 


no doubt, like the Standard Chair, 
they’ll hit the mark. 
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GLANT 
TEXTILES 


Chaine 


Tradition with a twist, 


from 1982 
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Design is a form of algebra, so 
it helos to Know what’s constant 
and what’s not. Shift an element, 
and it might not add up. Adjust 
another, and the product may be an 
everlasting equation. 

Glant Textiles delights in shak- 
ing up the variables. Chaine, for 
example, the firm’s acclaimed 
suede-like chenille, incorporates an 


unusually thick yarn in a classic 





chain construction to achieve a 
gutsy, tightly packed chenille in a 
texture denser, fuller and finer than 
anything on the market when it 
first came out in 1982. The fabric is 
yarn-dyed, meaning the color goes 
all the way through, and the warp 
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and weft are set by hand, whid a 























allows for exceptional nuances ini. 
color palette that totals almo | 
60 different hues. Over the year 
Glant has explored the surprisi 
effects of other fibers in the sar 
weave—silk, say, instead of cottory 
Nothing about Glant’s process 
actually hit or miss, but it’s mog q 
definitely an intuitive search for th 
balances of fiber, texture and colo 
“lm always. thinking of what wi 
stand the test of time, taking fairliie 
classic constructions and twisting’ 
them, because textures don’t go o 
of style; colors do,” says owner Ga 
Glant, who opened the business i 
1976. “Chaine is just an example o 
the very experimental things we liké 
to do with natural and techno-fibe 
yarns and constructions.” -> 
Indeed, experimentation is the hi 
watchword at the company, andi 
the reward is high style and highl 
tactile. The firm’s latest fashion 
forward fabrics for spring 2004 
the Salsa Collection of boucle,Re 


and sheers in worsted wool, silk 
and linen—are the sum of the disci- 
plined yet exuberant eclecticism S 
that is Glant. a 
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PEARSON 
COMPANY 


2842 Sofa 


Living large, from 1983 


Special Advertising Section 


Classic 


Imitation is the sincerest form of 
flattery, and also a good sign of a 
classic in-the-making. The 2842 
sofa, designed by Ruth Clark, was 
only modestly successful when it 
debuted in 1983. 

But familiarity breeds intent, 
and before long the comfortable 
piece was in demand from the 





Terry Allen 
of Pearson 





New England coast to southern 
California because it answered a 
growing need for larger-scale fur- 
nishings that was sweeping the 
nation. The craze for natural fibers 
was just emerging, so selecting a 
simple Belgian linen stripe for 
upholstery now seems visionary. In 
fact, the casual striped fabric went 


What becomes a 


ASSIC 


on to be the company’s bestsellin 
textile for years. 

Besides sheer size, detail 
such as the fully built back, th 
contoured arms, voluminous bac 
pillows and the reeded bun fee 
have accounted for much of th 
2842's popularity. To this day 
remains one of the line’s top fiv 
frames, and has spawned additiona 




















models in an array of sizes, including 
its much larger big brother, thé 
2892 sofa. 

Says Terry Allen, Pearson’s vicé 
president of design, . “Classic, td 
some, means dignified by time 
To others, it means fine, beautiful 
of the utmost quality. It begins 
with originality, an originality tha 
sets a precedent. We’re pleased 
when the item becomes a bona fide 
‘classic’—destined to be copied b 
or inspiring to others.” 

Founded in 1942 as the Clydeg 
Pearson Company, the firm hacia 
been in continuous operation eve | 
since. A highly knowledgeabl 
design staff, more than 500 frame 
styles that run the gamut from 
formal to casual, and an impressive 
collection of 1,000 fabrics and 
leathers with which to dress the 
frames position Pearson as a major iy 
force in the industry. 
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or a brochure, write Pearson”, Dept P-65-AD04 
OWROOM LOCATIONS: Atlanta, GA, Smith Grubbs & Associates’ « yaweiatay 
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‘Architecture can be said directly to 
influence our furniture. But color comes 


from the trend in fashions.” 
——Paul T. Frankl, FURNITURE DESIGNER 










Queen Anne | 
Elsa Schiaparelli _ Flatware 


With pieces like the trompe 





Developed in England in the 


l'oeil sweater that imitates early 18th century, the silver 
a sailor’s middy, Schiaparelli pattern is still popular. “The 
“turned the fashion world three-tine fork is every bit as 
upside down,” says interior elegant today,’ notes archi- 
designer Sandra Nunnerley. tect Margaret McCurry. 
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My favorite design is Carnavalet. 
=z tthe W Whi te y INTERIOR DESIGNER 











‘The Simon Horn Cot 


A favorite of interior designers 
Illya Hendrix and Thomas Allar- 
dyce, the cherrywood piece— 
available in three stains—evolves 
as a child grows, changing from a 
crib to a sleigh bed to a small sofa. 
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For every life, 
for every style, there's 
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Design — 











Mollino 








Carlo Mollino created “chairs that 
seem ready to leap up and run, like 
the broomsticks from the Sorcer- 
er’s Apprentice sequence in Fan- 
tasia,’ architect Alexander Gorlin 
says. “They're objects with aura.” 








Fantini Faucet 


The Copernico line, which comes in 
either a chrome or a chrome-and- 
gold finish, includes the single-lever 
washbasin mixer, as well as a variety 

of other fixtures. All are by Italy’s 
Fantini Rubinetterie. : 


“This Copernico faucet . 
is so functional, well 
designed and fun to use. The 
little wheel always makes 
me feel like ’m driving a car.” 


—Paul Lavoie 
INTERIOR DESIGNER 
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Helles 
Jongerius 





Porcelain ings — 
Dutch designer Hella Jongerius’s ee 
work “amounts to a modern-day 
version of delft,’ says design writer 
Steven M.L. Aronson. The deco- 
rative motifs on the Delfts Blue B- 
set pieces are applied by hand. 





For details, see Resource Directory, page 354. 
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art with Sub-Zero and Wolf. 


Make your kitchen an expression of all that stirs ielte 
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Inside every ordinary eee 
is a more satisfying kitchen waiting 
to come out. Achieve it. With 
Sub-Zero refrigeration and Wolf | 
cooking ers Sub-Zero. 


Enduring symbol of all a kitchen can 


j 
i” 


be. Built by hand. The only brand 


SUB-ZERO 


® 


OLE | 


with dual refrigeration, keeping fresh 


i 


foods fresher and preserving frozen 


SE a 


foods ota Wolf. Precision cooking 


equipment that puts infinite 


i 


control in your hands. Inviting you 


to do more with your kitchen. 





Fueling your passion for cooking. 



















CORPORATE COMPANIONS. KITCHEN SOUL MATES. 
SHOWROOM CO-STARS. 


Ae eaely ier Te ol emica ee tolce PMID ara eR are ets ey Ane 


Create a kitchen you love. Start at our regional 
oa referral to a dealer in your Pye 


and Wolf equipment. Get hands-on. Get inspired. And when you're ready, 







rae _ Undercounter Wine Mig 


Built-In Built-In Integrated 
a eee Storage ; Neer 


Otago 1 Otereae ga ae a area 
ee Remarkably efficient. sar: yeh DrecbeCeMeteemecht yam, 


SuB- ZERO. Built by hand. Individually tested to the nth de 
he brand for kitchens built without frohn tS reset 


refrigeration. Sub-Zero takes no shortcuts. That is why it remains f 





een kena , Electric Cooktops 15" Integrated Gas Cooktops GasandDual | 
Cooktops Fuel Ranges 


ey crete Ce kode slop uew bel na professional kitchen. Built and tested to the same 


WOLE. Fuel your passion for co 
level of precision and creative control to your cooking. | 


exacting standards as Sub-Zero. Wolf instruments yebete melas 


subzero.com or 800.444.7820 


STANTON-CAR PET | | 


Everything else is secondary 













FELICITY. MADE 
WITH 106% WOOL, , 
AND AVAILABLE IN i 
SEVEN COLORS, . 


EXPERIENCE THEM 
FOR YOURSELF AT 
THESE LOCATIONS: 





ON - 


Py Ph STANTON 


88-809-2989 WWW. STANTONCARPET.COM a LM |. Ty DT Divisions of Stanton; Stanton Carpet, Royal Dutch Garpats and Stanton Pua ¢ 
Pe ee RS UUARPET. | 














“Great design 1s something that is timeless, balanced and harmonious to the eye and 


also fits with the Space without jarring the eye. Good design digests well.” 


—Kelly Hoppen, INTERIOR DESIGNER 






Writer’s Pavilion 
Architect Marc Appleton 
conceived an octagonal pa- 
vilion for a residence in Dar- 
ien, Connecticut, “drawing 
inspiration from Roman tem- 
ples, Jeffersonian America 
and Monticello.” 
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The Austrian designer's 
\, , , | : 4° 1922 coffee service “‘is 
VA OC + ) ( [ so playful, so rococo, so 
c ; ; jolly, it makes one terrifi- 


) hh cally happy to see it,’ says 
( "( ; ( . SS architect Peter Marino. 











Colorado Stone 


Planking 


Stone flooring is no longer con- | 
fined to traditional block shapes. | 
Photographer David O. Marlow | 
likes the six-inch-wide “planks” | 
of Teakwood Marble produced | 
by Colorado Stone Planking. | 
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A special presentation of exquisite, 
hand made jewels will be shown at the 














FOUR SEASONS FOUR SEASONS 
HOTEL HOTEL 
CHICAGO SAN FRANCISCO 


Sth and 6th May 2004 10th and 11th May 2004 








Elizabeth Gage is a registered trademark Designs © Elizabeth Gage 


20 ALBEMARLE STREET, LONDON WIS 4BE_ Telephone 44 (0)20 7499 2879 Facsimile 44 (0)20 7495 4550 E-mail EGage @Elizabeth-Gage.com | 








as : 
“T think all A LLULI cars are 
fabulously designed and engineered.” 


—Richard Kaleh 


INTERIOR DESIGNER 


oe acco 
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horsepower V-6 engine. 
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Verdura 
The Night & Day Cufflinks, 
in enamel and gold, were first } 
made for Cole Porter. Dia- 
monds can be added to the 
Day globe to mark the loca- 
tion of the owner’s home city. 





“Great design ts 
a perfect synthesis 
of function and 
high emotion.” 

—Peter Pfeiffer 
SENIOR VICE 
PRESIDENT OF DESIGN, 
DAIMLERCHRYSLER 

\ 


Peter Behrens Fan 


German architect Peter Beh- 
rens created the GB! model 
fan, a favorite of design writ- 
er Wendy Moonan’s, in 1908. 
Industrial yet elegant, it is 
brass and painted cast iron. 





For details, see Resource Directory, page 354. 
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David Yurman @ 


Diamond Earrings 


“Good design is timeless. 
It will look modern forever. 
The key 1s simplicity. It 
seems to me that designs that 
are clear and simple 
are the ones that withstand 
the test of time.” 
—Fon Ikeda 
PRINCIPAL EXTERIOR 
DESIGNER, ACURA 















nN 
Chandelier earrings by 
a David Yurman have dia- 


monds set in white gold. 


























Dishwasher 


“With the drawer concept, | 
can separate delicate dishes 
from heavier pots, and | don’t 
have to bend,” interior de- 

signer Sandra Nunnerley says 
of the two-part DishDrawer. 














Heltzer Pool Table 


Designed by Chicago-based Mi- 
chael Heltzer, the Woven Metal 
pool table is fashioned from stain- 
less steel and woven copper, 
which are placed around a hard- 
wood frame. Other metals, such 
as bronze, may be substituted. 


For details, see Resource Directory, page 354. 





Sunday 


Create the perfect setting and enhance the moment with the finest outdoor furniture. 


GLOSTER 


MADE FOR LIFE 


O receive a brochure and details of 
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Piaces to go, designs to see, from Architectural Digest advertisers... 


The Queens Set Sail 


Architectural Digest marks the launch of Cunard Lines’ Queen Mary 2 at 
an exclusive Veuve Clicquot Champagne reception at The Ritz-Carlton 
New York, Battery Park, the city’s premier waterfront luxury hotel. 

The event will offer breathtaking views of QM2 cruising in tandem with 
the Queen Elizabeth 2 as they embark on the QE2’s farewell transat- 
lantic voyage against a backdrop of lower Manhattan and the Statue 
of Liberty. Invited guests will toast the two Queen ocean liners from 


The Ritz-Carlton’s 14th floor Rise Bar as they sail together for the 


first time in history. 








“DESSERT IS SERVED” 


CUNARD LINES’ QUEEN MARY 2 


Sunday, April 25, 2004 

7-9pm 

The Ritz-Carlton New York, Battery Park 
Two West Street, New York City 


To learn more about this event, please call (305) 463-3482. For information on 
The Ritz-Carlton, visit www.ritzcarlton.com. 


Throughout the year, six top interior designers will 
host “Designing the Seas” on-board programs and 
one-on-one consultations on transatlantic cross- 
ings during QM2’s inaugural season. 


Sandra Nunnerley hosts the June 5, 2004, crossing from 
Southampton to New York. 





SANDRA NUNNERLEY 


For other “Designing the Seas” itineraries, please visit www.archdigest.com. For more 
information, contact your travel agent, (800) 7-CUNARD or visit www.cunard.com. 


Art Across America: Carmel 






eit acti 


A. Nervo Gallery and Trotter Galleries. 


BY POPLITEO, TRAJAN GALLERY 
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A VIEW FROM THE RITZ-CARLTON NEW YORK, BATTERY PARK 


Fireman’s Fund Insurance Company’ and Architectural Digest continue 
their award-winning series of art walks and progressive cocktail parties 
with a stop in Carmel, California. Join us at some of the area’s 
most noteworthy galleries—Winfield Gallery, Photography West 
Gallery, Trajan Gallery, Weston Gallery, William A. Karges Fine Art, 






Trophies for Top Rugs 


In January, AmericasMart Atlanta pre- 
sented the 2004 America’s Magnificent 
Carpet Awards. Judges included indus- 
try experts who picked rugs from 
two main groupings—Handmade and 
Power Loomed—as well as a few special 
categories: Contemporary, Antique and 
People’s Choice. 


The winners: Oriental Weavers (Sphinx 
Division), Pasargad Carpets, Par-Inco, 
Dolma, Inc., Tibet Rug Company, 
Zollanvari, Inc., Amadi Carpets, 
Nourison Rug Company, Urban Rug, 
Karastan, Endless Knot Rug 
Company and Chaman Antique Rugs. 


Inez 


To view all of the winning selections, 
please visit archdigest.com and click on 
Design, Defined. 








DOLMA, HANDMADE CATEGORY ($7,901 TO $2,500) 


Art Across America: Carmel 
Thursday, May 6, 2004 
6-8pm 

For more information, 


or to receive an invitation, 
please call (212) 286-3141. 
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JEREMY LIPKING 
Daydreaming, 2002 
~ Oil on canvas, 32” x 24” 


MAY 200% | 
ARCADIA GALLERY | 


A Little More Red 


Arcadia Gallery 





Art & Antique Dealers League 
Craig F. Starr Associates 


Dauphin-Descours Gallery 


Austrian Biedermeier oval ash table 

desk with mahogany trimmed-edges Newel Art Galleries 
supported by two fluted columns and 

double scroll base with trestle 


Tee The Society for the Preservation 
NEWEL ART GALLERIES of New England Antiquities 
Westland 


SIMON CASSON 
The Extrication of Admetus | 
Oil on canvas, 32” x 37” 

A LITTLE MORE RED 

















DAUPHIN-DESCOURS 


D-U 


GALLERY 





Dauphin-Descours Gallery is proud to announce its recent opening. 


After 7 years of operation in America (formerly Galerie de France Antiques) 
owners Charles and Michel settled down in the New York Upper East Side. 


The Gallery offers a broad spectrum of Decorative and Fine Arts. 


135 East 65th Street * New York, NY 10021 
P/212.772.8967  F/212.772.8962 E/ddnewyork@msn.com 
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a little www.alittlemorered.com 
toll free 1.866.733.1733 
info@alittlemorered.com 
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The Ultimate Destination For Antiques 





NEWEL ART GALLERIES, INC. ce ee: 
“EAST 53RD STREET NEw York, NY ee TEL: 212-758-1970 Fax: 212- a ato www. eine Com oa 
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“November” - Oil on Canvas 50" x 30" 


New Oil Paintings and Drawings 
Opening Reception - June Ue: 





Arcadia Gallery 
51 Greene Street, New York, NY 10013 
Phone (212) 965-1387 Fax (212) 965-8638 


Website: ePEeeeY RES Sbticr bac erone! 


© 2004 Arcadia Fine Arts, Inc. and Jeremy Lipking 














What do the objects 
we keep say about us ? 





Col. Josiah Quincy loved this Edward Burne-Jones’s affection Crispus Attucks, aman of African Walter and Ise Gropius’s interest 
ca. 1735 japanned high chest Jor Harvard professor Charles and Native American descent who in the marriage of design and 
of drawers, which was saved Eliot Norton resulted in his was the first to die in the Boston industry is embodied in this 
from house fires not once, but painting this portrait of Norton's Massacre, owned this gnarled stool by the Japanese designer 
twice. It is one of the few still daughter as a gift to him in 1884. 1750s teapot, which was later Sori Yanagi 

in existence. preserved as a relic of patriotism 


Cherished Possessions 
A New England Legacy 


. Atraveling exhibition from the Society for the Preservation of New England Antiquities 
June 12 - August 22, 2004 September 29, 2004 - January 2, 2005 


Amon Carter Museum, Fort Worth Honolulu Academy of Arts, Hawaii 


March 2 - June 5, 2005 July 4 - October 31, 2005 
‘ Bard Graduate Center, New York City Public Museum of Grand Rapids, Michigan 





Visit us at www.CherishedPossessions.org 














































PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN — 





WESTLAND 


LONDON 


ANTIQUE & PRESTIGIOUS MANTELS * FIREGRATES 
ARCHITECTURAL ELEMENTS * ORNAMENTATION & PANELLING 


ARCHITECTURAL DIGEST 


ROTC mre ran meme tits 
interior design, can generate a new 
source of profits and increase your 
UMC oem Taster rics 
Tet meter Ae eerie 


G ts program provides you with: 





° An Attractive Discount 
* Free On-Time Delivery (prepaid dea via UPS) 

Full Credit for Returns (return unsold covers) 

Oo CS MICS Cm har ae Cm elo 

copies sold. 
cau CNM ibeathis 
ae OT oem Clemo lhaa 


aR io advantage og EV ti caatre Digest’s sales 
potential by carrying it in your store. Your 
rare will appreciate this extra service and 
MIMO meme stey 





A LARGE RICHLY CARVED RENAISSANCE STYLE 
MANTEL IN STATUARY MARBLE. ITALIAN, CIRCA 1850. 





Call our new phone number 1-800-201-3591 and get started today! 
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SHOWCASE 


Reach Architectural Digest’s 
responsive readers in this regional section 


especially created for dealers of 


© 





ft ays! Art & Antiques appearing in 


JTOOINE 21004 


A VERY FINELY CARVED LIMEWOOD & PINE MANTEL NOVEMBER 2004 
IN THE GEORGE III ADAM MANNER. ENGLISH, CIRCA 1830. | 
JANUARY 2005 


® 






PLEASE VIEW OUR EXTENSIVE WEBSITEON: For further information, please contact: 


Www. westland rat) uk Wendy Gardner Landau (212) 286-8430 
i | or Beth-Ann Finerman (212) 286-2294 


SAINT MICHAELS CHURCH, LEONARD STREET 
LONDON EC2A 4ER ENGLAND 
TEL : + 44 (0) 20.7739 8094 FAX : + 44 (0) 20 7729 3620 
email : westland@westland.co.uk 








In Europe: 


Fran Berrick 44-20-7409-0704 












“ ir of monumental 30-inch terrestrial and i 
celestial globes by W. & A.K. Johnston of Z" 

England, the mahogany bases carved with ~ 
figural supports representing Africa, Asia, it 
America and Europe. res 





Terrestrial Globe: Circa 1872; Ras 

Updated circa 1898 ae ry 
Celestial Globe: Dated 1872 MS 
28-3166 
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630 Royal Street * New Orleans, LA 70130 © 800-544-9440 © 504-523-5660 © info@rauantiques.com ¢ www.rauantique 














“A beautiful contrast of 1 @ance and compressed muscle draped 
over a compact layout. The Dino body form is simple and 


| “1 . . 
honest about its athletic purpose to thri!! and delight the driver’ 


-s a a aR —Kevin Hunte 
a : 
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“T think of strong, 
successful design as 
being uncluttered, heavily 
edited and highly 
disciplined, with just a 
touch of humor thrown in.” 


—TJoanne de Guardiola 


INTERIOR DESIGNER 








Interior designer David 
Mlinaric admires the Wil- 
ton construction carpets. 








Seguso Viro 


Blown-Glass Shells 


| 
| 





Interior designer Matthew 
White is fond of the irides- 

| cent shells produced by Se- 

| gusoViro,a 600-year-old glass 
company in Murano, Italy. 








For details, see Resource Directory, page 354. 


192 


3 > - 


VAILABLE AT. FINER KITCHEN DESIGN STUDIOS WORLDWIDE 


OR THE DISTRIBUTOR NEAREST YOU CALL 1-800-944-3833 


/-EFR& TORONTO 905-791-7770 FAX: 905-791-7788, WWW.NEFFKITCHENS.COM 
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ELIZABETH 
EAKINS INC 
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To request our catalog, call: 212.628.1950 
21 East 65th Street, New York, NY 10021 
Available through your architect or 


Runabout 


interior designer. Shown: “Floral Bouquet” Wood Boat 
©2004 Elizabeth Eakins, Inc. 


Architectural designer Wal- 
lace E. Cunningham singles 
out for praise the Runabout, 
a streamlined 26-foot vessel 
that was introduced by man- 
ufacturer Chris-Craft in 1923. 





Edward Wormley 


A Wormley sofa and chair 
are featured in a home de- 
signed by Stephen Shadley 
because “they're the Chip- 
pendale of the 20th century.” 











NEW YORK 


SHORT HILLS CHICAGO ATLANTA BOCA RATON 





RIPKA 





Ay ay Rocks... 
18k pe ar Ste a Le aa Ya i Springs 









110 Geary Street San Francisco 415. Se 


BEVERLY HILLS SAN FRANCISCO’ ASPEN 


@VAdIH HLIGALOLHOIMAdOD SNOISAG AVTIAMAT 
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/ NARDIN 





ULYSSE 





THE ONLY PERPETUAL THAT ADJUSTS BACK- AND FORWARDS FROM A SINGLE CROWN, EVEN IN THE YEAR 2100. 
SELF-WINDING MOVEMENT. PATENTED BIG DATE DISPLAY. WATER-RESISTANT TO 150 FEET. SAPPHIRE CRYSTAL. 
AVAILABLE IN 18 CT ROSE OR WHITE GOLD. 





For a catalog, call 561-988-8600 or 
email: usal2@ulysse-nardin.com U I YS NS) E NARDI N 
www.ulysse-nardin.com 
~~ 


WINNER OF THE INNOVATION PRIZE 2000, 2002, 2003 SINCE 1846 ™~p-" Le LOCLE - SUISSE 


Great 
Design 








“These pieces of 


figural pottery 


__ are aesthetically pleasing 





with their muted colors 


and bold sculptural qualities.” 


INTERIOR DESIGNER 


Donna Livingston 





| 
| 
| 
Hf 
i 
The exclusive Santa Barbara Umbrella is custom made for you. | 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary | 


color catalog or to order. 


SANTA BARBARA DESIGNS UMBRELLAS 


FIVUL AHL OL 














Irish 18th century side table, 
frieze having shell in centre with 
acanthus either side, cabriole legs 

having acanthus carving on 

knees ending in feathered 
trifid feet. Circa 1760. 
53” wide, 29” deep, 31” high. 











4 statue of a female im- 
derial attendant dates 
‘rom the Han Dynasty. 


O'Sullivan Antiques 


51 East 10th Street New York, N.Y. 10003 Tel: 212 260 8985 Fax: 212 260 0308 
43-44 Francis Street Dublin 8, Ireland Tel: 454 1143 / 453 9656 Fax: 454 1156 
http://www.osullivanantiques.com e-mail: info@osullivanantiques.com 














For details, see Resource Directory, page 354. 











For the Love of Plastic 


AD For Collectors 


Philippe Decelle Grooves on the Radical Furnishings of the 1960s 


By Michael Peppiatt 







HE DAY I SAW A JOE CO- 
lombo chair thrown 
out into a trash can 


was the « 1 I began to collect 
plastic furi, “ure,” says Philippe 
Decelle, a B< sian-born engi- 


neer and artis 
for 1960s inter: design has 
resulted in one of (1c most re- 
markable collections of plastic 
furniture in the world. “Once 


hose passion 
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I'd begun, I found it so varied 
and inventive that I’ve been 
collecting it ever since.” 
Having begun his collec- 
tion in 1986, when even major 
pieces of plastic furniture were 
readily available, Decelle soon 
found it had grown too large 
to be housed in his own apart- 
ment. Keen to share his pas- 
sion with others, he took over 


Maurice Calka de- 

signed the citrus-col- 
ored Boomerang desk 
and chair in 1970. 


an Art Déco building in Brus- 
sels and turned it into a small 
museum, where the pieces 
could be properly displayed 
and shown by appointment to 
groups of interested visitors. 
But plastic clearly tends to pro- 
liferate, and today three spa- 
cious floors of the handsome 
building are filled with plas- 
tic objects in every imaginable 









The Castle, above, 
and Molar, left, chairs, 
both by Wendell Cas- 
tle, date to 1969. 


form, ranging from teaspoons 
and telephones to an entire 
section of a 1960s discotheque 
taken from a hotel in Italy. 
For many, of course, the 
whole notion of plastic furni- 
ture might seem anathema— 
a short-lived utopia of cheap, 
mass-produced design bet- 
ter forgotten than lovingly re- 
suscitated and given museum 



























Ginter Beltzig’s sinu- 
ous Floris chair, de- 

signed in 1967, had to 
be produced by hand. 





Alexander Begge cre- 
ated the 1970s three- 
legged stool and chil- 
dren’s Casalino chairs. 









The 1968 Pillola lamps 
are by Italian design- 

ers Emanuele Ponzio 
and Cesare Casati. 
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“Throughout its time, what a breath 
of fresh air it brought to every level of 
society!” says Philippe Decelle. 





The stackable chair 
Universale Model 4860 
by Joe Colombo was 
introduced in 1965, 


In 1969 Cesare Leo- 
nardi and Franca Stagi 
designed the ribbed 
Dondolo rocking chair. 


\ 





treatment. But few skeptics can 
resist Decelle’s infectious en- 
thusiasm or, indeed, the ex- 
traordinary vista of bright- 
ly colored, smooth-flowing 
forms that confront you the 
moment you enter his museum 
(or Plasticarium, as it’s known). 
And the next surprise is that 
beyond their aesthetic quali- 
ties, however debatable they 
may be, these plastic shapes 
also powerfully evoke the his- 
tory of their times. The sweep- 
ing semicircular white desk by 
Maurice Calka that greets the 
eye at the entrance, for in- 
stance, is just like the one that 
former president Pompidou of 
France made famous when he 
brought it into the consum- 











mately gilded Baroque interior  ABove: Philippe De- Ricur: A bedside ta- 
YE : aaa : 
of the Elysée Palace. Similarly. celle reclines amid his ble, a Sphere armchair, 
we 4°’ collection, which is right, and a Dumas 
no one who remembers the displayed in his Plasti- chair were created by 
continued on page 202 carium in Brussels. Boris Tabacoff in 1971. |. 
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APRICOT 


‘PEMBROKE’ 
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For Collectors 


See 


ees continued from page 200 
FoR a ee See §— 1960s can forget such talismanic items a 
a : _ the Spoutnik radio, a plastic ball with take 
_ me-to-your-leader knobs on top, or thé 


: bright-red plastic Valentine typewrite 
3 that Ettore Sottsass designed for Olive 
S “This is the revolutionary furniture o 
if os my youth,” Decelle says. “I found it inj 
sieibeseoies : _ credibly exciting as a boy because it was sq 
Bare radically different from the fake Louis 
Zz XV furniture I'd grown up with in my pa 
3 ents’ apartment in Brussels. It brought 
° sense of freedom and optimism,” he con 


_ tinues. “Basically its heyday ran from 1960; 
when the first piece of plastic furnituré 
was made, until the oil crisis of the eark 
1970s, when plastic disappeared as a cut 
ting-edge design material. But through 
out that time, what a breath of fresh air i 
brought to every level of society! Sud 
denly everybody could afford elegant plas 
tic tables and designer salad bowls.” * 

A walk through Decelle’s museum is 
indeed about as close to a walk throug 
the 1960s as one could find, for alongside 
the sleek furniture he has placed such icons 
of the time as César’s flowing plastic sculp 
tures and Courréges’s orange-and-white 
plastic dresses. What might have appeared 
as one collector’s mania for a disinherited 


“This is the revolutionary 
furniture of my youth,” says 
Philippe Decelle. 


style now stands revealed as something al- 
together more important: an uncannily 
accurate re-creation of the way we lived. 
“It’s become too much for me to handle 
by myself,” Decelle admits, not without a 
touch of pride. “At first I was just very keen 





“eS 

RUTH ie ~ bs to ensure that this art form didn’t simpl 
CHRYS. ' | disappear; after all, it once played a vital 

STEAK HOUSE aaa role in the lives of a whole generation. I 


don’t need to worry about that anymore, 
because plenty of other collectors have 
come onto the scene, and there’s a market 
for plastic furniture now. But having got to 
this point, the collection needs a new basis, 
perhaps in a larger museum. I’ve run out 
of space, and yet there are plenty of other 
important objects waiting to be added. 
There’s a whole plastic universe here si- 
lently expanding,” he says with a smile. 
“Who knows where it will all end!” 0 


WWW.RUTHSCHRIS.COM 1/800/544/0808 





~ GONTINENTAL US ¢ HAWAII © GANADA e¢ HONG KONG 
. MEXICQ. © TAIWAN e PUERTO RICO 
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Add the magnificent 
beauty of a slate 
elo AU alee a ual) 
maintenance concerns. 


Ask your architect 
or builder about 
Lamarite™ Slate 

Composite Shingles. 


PE a a 


(om © Man) ANF 23 Jan © 18) <5 Gea ee =) Bat a ON Ge EB 


www.lamarite.com 


LO 


BUD a Cet la ty 


splors shown are Dusk Grey, Midnight Black, SG erent and Mulberry. 
}pof color on house is Dusk Grey with Mulberry accent. ‘ 


resentation of colors is as accurate as our printing will permit. 
BENT PENDING ©2004 TAMKO Roofing Products, Inc. 
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) extreme to another. 
Ue RRC oR OMe TeTtem ite te ena te4 RAaTS (Oye control Ta voe deities 

With just one turn I can simmer at a low SOQ BTUS or sear at an incredible rEROLOG eRe 





And each control is illuminated with indicator lights so I can NCS RSMO TRO mG Tae 


Now, I can master the art of cooking, — y 


to 





‘a a dealer or brochure call 800.793.0093 or visit www.dacor.com/pgm365s 


VALL O VENS - COOKTOPS - A eS a es MICROWAVES 





BEANE ETT tee 








YVES DELORME 


BIRMINGHAM - Christine’s (205) 871-8297 


MOBILE - The Giving Tree (888) 678-0068 
ARIZONA 

SCOTTSDALE - Night & Day (480) 481-5106 

~ BEVERLY HILLS - Yves Delorme (310) 550-7797 
BURLINGAME - Yves Delorme (650) 342-6767 
CARMEL - Yves Delorme (831) 625-5311 

6041 
7880 


cLovis - Yarnell Interiors (559) 325- 

COSTA MESA - Yves Delorme (714) 549 

LA JOLLA - Everett Stunz Co. Ltd. (800) 883-3305 

LAGUNA BEACH « The Laguna Colony Co. (949) 497-8919 
LOS ALTOS « Yves Delorme (650) 917-9183 

MALIBU * The Malibu Colony Company (310) 317-0177 
MENLO PARK « Yves Delorme (650) 324-3502 

MODESTO - Lino Bella (209) 491-0931 

PASADENA * Salutations, Home (626) 577-7460 

ROLLING HILLS ESTATES - Yves Delorme (310) 541-4262 
Scheuer Linens (800) 762-3950 
SANTA BARBARA « Yves Delorme (805) 682-0894 


SAN FRANCISCO * 


DENVER « At Home Linens/Scandia Down (303) 355-8087 

The Brass Bed Fine Linens and Furnishings (303) 322-1712 
NNE 

Lynnens, Inc. (203) 629-3659 

NEW CANAAN « S. Browne & Co. (203) 966-2403 

Labrazel Home (860) 232-6300 

Westport - A Touch of Europe (203) 227-3355 


GREENWICH * 
WEST HARTFORD - 


VARE 
WILMINGTON « Yves Delorme (302) 656-3700 
DA 

The Master Suite (904) 491-5933 
BONITA SPRINGS - Bonne Nuit Fine Linen (239) 949-4646 
DELRAY BEACH - Yves Delorme at ABC (561) 279-7777 
FORT LAUDERDALE * Casa Chameleon (954) 763-2543 
JACKSONVILLE * The Bath & Linen Shoppe (904) 398-7147 
MIAMI « Pacitic White (305) 668-0882 

Burdines Dadeland (305) 662-3532 

Gattle’s (800) 344-4552 
PONTE VEDRA BEACH “The Bath & Linen Shoppe (904) 543- 
0480 

SARASOTA « Yves Delorme (941) 388-4494 

ST. PETERSBURG - Good Night Moon (727) 898-2801 
(AMPA « Villa Rosa Distinctive Linens (813) 831-6189 
VERO BEACH - All Thru The House (772) 567-7991 
Gattle’s (800) 243-4409 

WEST PALM BEACH - Pioneer Linens (800) 207-5463 
WINTER PARK « Luxe Linens (407) 644-7677 


AMELIA ISLAND 


NAPLES * 


ATLANTA * Couture Home Buckhead (404) 848-9110 
Yves Delorme Vinings (770) 438-7100 

HISTORIC ROSWELL - The Chandlery (800) 440-4789 
BARRINGION - The Gilded Nest (847) 381-6005 
CHICAGO - Bedside Manor Ltd. (773) 404-2020 
GENEVA * Past Basket (630) 232-4191 


HINSDALE - Bedside Manor Ltd. (630) 655-0497 
LAKE FOREST « Bedside Manor Ltd. (847) 295-8370 
WINNETKA « Bedside Manor Ltd. (847) 441-0969 
INDIANAPOLIS * Yves Delorme (317) 849-1833 
ANSAS 

OVERLAND PARK « Annabelles (913) 345-0606 
KENTUCKY 

LOUISVILLE - Bedded Bliss (502) 899-5153 
QUISIANA 


BATON ROUGE - Custom Linens (800) 808-0457 
NEW ORLEANS - Intimate Home (800) 551-3923 
MARYLAND 

ANNAPOLIS « Yves Delorme (410) 224-0015 

BALTIMORE « Yves Delorme (410) 828-4777 

BETHESDA * Yves Delorme (301) 897-5009 

MASSAC 

BOSTON « Linens on the Hill (617) 227-1255 
CHESTNUT HILL * Scandia Down Shops (617) 969-7990 
HINGHAM - La Petite Maison (781) 741-8393 
WELLESLEY - Bonsoir Fine Linens (781) 416-2800 
YARMOUTHPORT * Design Works (508) 362-9698 
MICHIGAN 

GROSSE POINTE * Kramer's (800) 248-8906 

HOLLAND - DeVries & Dornbos (800) 392-2950 
SYLVAN LAKE » Nancy's Linens (877) 683-0455 


HUSETTS 


PRODUCTS 
























































AT THESE FINE STORES 


MINNES 

EDINA: Euro-Am Bed & Bath (866) 485- 
MISSIS 

JACKSON * Ray’s Fine Linens (601) 977- 
MISSG 

KANSAS CITY + Scandia Down (800) 875 


st. LOUIS * Sallie home (800) 257- 
NEBR 
OMAHA - The Linen Gallery (877) 399-5) 


NEV 

LAS VEGAS » Yves Delorme (702) 759-0) 

NEW HAMPS 

PORTSMOUTH » Somnia-Artistry for bed & bath (603) 433-7 

NEW JER 

FAR HILLS + Sydney Street (908) 781-0 

LONG BEACH ISL. » Between the Sheets (609) 361-9. 

PENNINGTON + Ashton-Whyte (609) 787-7 

RED BANK » Down to Basics (800) 822-2 

UPPER MONTCLAIR + Tesori (973) 655-1 

NEW MEX 

SANTA FE + Cielo (505) 995-8¢ 

NEW Y 

NEW YORK » Gracious Home (212) 988-8 

Harris Levy Fine Linens (212) 2268 

Yves Delorme at ABC (212) 25434 

WHITE PLAINS - Fortunoft (800) FORTUN 

WOODBURY + Artifacts, Too (516) 364-64 

NORTH CAROL 

BOONE « DeWooltson Down (800) 833-364 
CHARLOTTE » DeWooltson Down (704) 541-9 
GREENSBORO » Cocoon Fine Linens (336) 275-4 

RALEIGH + Lavender and Lace (919) 828-64 

Yves Delorme (919) 791-00 

WILMINGTON + Linens & Lace (910) 256-48 

WINSTON-SALEM « Belle Maison (336) 722-88 

oO 

BEACHWOOD « Yves Delorme (216) 360-0: 

CINCINNATI  Gattle’s (800) 634-4. 

COLUMBUS « Yves Delorme (614) 476-24 

FoLeDO « Paula Brown Shop (419) 241-81 

OKLAHOM 

TULSA - The Dolphin Bed & Bath (918) 743-66 

PENNSYLVA 

BUCKINGHAM « Yves Delorme (215) 794-97 

HAVERFORD - Yves Delorme (610) 658-55 

PITTSBURGH « Feathers (800) 382-99 

RHODE ISLA 

Newport - Rue de France (401) 846-36 

PROVIDENCE - Wendy Brown Ltd. (401) 455-23 

SOUTH CAROLI 

CHARLESTON - Yves Delorme (843) 853-43) 

COLUMBIA « Bella Lino (803) 256-11 

TENNESS| 

CHATTANOOGA « Yves Delorme (423) 265-406 

MEMPHIS - Legacy Linens (901) 682-64 

TEX 

AUSTIN - Provencal Home (512) 306-944 

DALLAS - Yves Delorme (214) 526-298 

FT. WORTH « Yves Delorme (817) 882-85 

HOUSTON - Longoria Collection (713) 621-424 

PLANO - Yves Delorme (972) 202-554 

SAN ANTONIO - Lin Marché Fine Linens (210) 826-67 

VERMO 

MANCHESTER * Yves Delorme (802) 366-49 

VIRGINE 

ALEXANDRIA « Yves Delorme (703) 549-666 

CHARLOTTESVILLE - Yves Delorme (434) 979-41 1fF ° 
FREDERICKSBURG » The Home Design Center (540) 371-20 

McLEAN - Yves Delorme (703) 356-308 

RICHMOND « Yves Delorme Carytown (804) 353-8705 
Yves Delorme Stony Point (804) 320-7525 | 

VIRGINIA BEACH * Yves Delorme (757) 425-6968 

WASHINGTOR® 

BELLEVUE - Yves Delorme (425) 455-350} 

REDMOND « Yves Delorme (425) 881-152) 

SEATTLE « Yves Delorme (206) 523-8409) VES 

WISCONSE 

KOHLER + Past Basket (800) 401-9824 

MILWAUKEE « Past Basket (414) 247-99 

CANADA ONTARIG 

TORONTO : Yves Delorme (416) 626-684 

WINDSOR - Yves Delorme (519) 972-898! 


MONTREAL + Décor Marie-Paule (514) 273-888! 
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PNATE 5% OF THE RETAIL PRICE OF THIS PRODUCT TO SUPPORT THE WORK OF SAVE THE CHILDREN. 

BASTING, POSITIVE CHANGE IN THE LIVES OF CHILDREN IN NEED. FOR ADDITIONS, INFORMATION, 
VETHECHILDREN.ORG IN THE UNITED STATES AND SS 3 % 
WWW.SAVETHECHILDREN.CA IN CANADA. 
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The art of capturing a moment in time. Historical influences reinterpreted using : 
modern-day materials. A keen passion for craft. The result: 





deas, like objects, can be of their 

time or they can transcend time. 

The same is true for visual art, 
especially when it imitates life—or docu- 
ments a seminal moment from another 
art in a lasting medium. 

Seward Johnson, the artist recog- 
nized internationally for his lifelike sculp- 
tures of everyday people in everyday 
activities, has embarked on a new direc- 
tion with the Icon series, which reflects 
the classic relationship between art and 
life in an unusual and captivating way. 
Inspired by the famous 1950s Bernard of 
Hollywood photo taken on the set of 
“The Seven-Year Itch,” Johnson spent 
nearly two years on a process that starts 
with maquette, proceeds through lost- 
wax casting, and ends in the colored 
and burnished bronze that is Forever 
Marilyn, born in the mid-1990s. Like the 
screen idol herself, the sculpture has a 
larger-than-life impact. 

Forever Marilyn is following in the 
footsteps of her model, having 
appeared at the Venice Film Festival, 
Carlo's casino, 


Monte premiere 


Sardinia‘s Emerald Coast and Rome's 





FOREVER MARILYN 


historic Spanish Steps. Most recently, 
Johnson's Marilyn has been a muse for 
photographer Bruce Weber. 

Johnson's latest series is Beyond the 
Frame, in which he reimagines classic 
paintings (such as Renoir’s “Boating 
Party” or Manet’s “Déjeuner sur 
I‘herbes”) in life-scale three-dimensional 
bronze tableaux, allowing the viewer 
to walk—literally—into a familiar paint- 
ing. Several years ago, he donated his 
collection of limited-edition bronzes to 
The Sculpture Foundation, whose focus 


is to preserve and disseminate these 








Life-sized bronze sculpture 
shown on exhibition in 3 
Berlin, Germany. 


courtesy of 
THE SCULPTURE FOUNDATIA 











now classic works of a 





through public and privat 


museum collections. 


Artist Seward Johnson 





SEWARD JOHNSON, JR. 


/ 


ywood 


sculpture based on photo by Bernard of I 


FOUNDATION Forever, Marilyn 
MONICA CA 90404 Seat 
TEL 310.264.2400 Fax 310.264.2403 


www.SewardJohnson.com 
info@TSFmail.com 








hose who have said goodbye 
to Mr. Chippendale and his 
friends might want to take 
look. The 


following function may seem modern, 


another idea about form 
but it's as Neoclassic as the great 
Georgian himself. 

The wing chair is a perfect example, 
a type of seating invented to protect its 
occupant from drafts that blew through 
British castles in the centuries before 
insulation. The Lowell Wing Chair, with a 
small scale frame intended for intimate 
spaces, was one of Hancock & Moore's 
first offerings in 1981. 

The George Ill Tufted Wing Chair, 
1997, has decidedly 


grander proportions that seem naturally 


introduced _ in 


suited to today’s spacious rooms. Randy 
Culler, its designer, discovered that 
plus-sized wing chairs were used in the 
house's “great room” when he was 
researching old English furniture; he 
incorporated the original's cabriole leg, a 
French innovation, and its ball-and-claw 
foot—a reference to the Chinese symbols 
of a dragon's claw containing the pear! 


of wisdom—into the current version. 
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| GEORGE Ill TUFTED WING CHAIR 


by HANCOCK & MOORE 


This distinguished family of wing 
chairs also includes the Williamsburg, 
which, like its siblings, is upholstered in 
supple leather. 

Hancock & Moore is located in the 
Blue Ridge Mountains of North Carolina, 
where generations of skilled craftsmen 
have devoted their lives to fine wood- - 


working. From the master carver to the =, company ce femenie ate an 


cutter, as many as seven artisans sign off 07 4 cabriole leg. 


on each furniture hangtag—a tangible 
display of the pride Hancock & Moore 
takes in handcrafting furniture of uncom- 


promising quality. 
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homas Jefferson, a legend- 

ary book lover, once wrote, 

“Books constitute capital. A 
library book lasts as long as a house, 
for hundreds of years. It is not, then, 
an article of mere consumption but fairly 
of capital.” 

Maitland-Smith’s hand-tooled Leather 
Book Cocktail Table, introduced in 1989, 
takes a leaf out of Jefferson's volume. It 
also nods to a 19th-century book-related 
phenomenon. While folio-sized volumes, 
such as those used by Maitland-Smith, 
have been around at least since the time 
of Shakespeare, faux books are an 
Edwardian novelty. Often made of fine 
jewel-toned leathers with Moroccan 
leather binding and gold tooling, they 
usually filled library or study shelves in 
the homes of the well-to-do. When 
financial difficulties arose, the faux 
books were sold to help recoup losses. 
Cabinetmakers and designers quickly 
realized the potential in recycling these 
books-by-the-yard for their decorative 
and prestige value. 

Maitland-Smith, the first to incorpo- 


rate the book motif into modern-day 
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furniture, adheres to many of the norms 
of library binding in this coffee table and 
its other book-related items. The table, 
37" wide x 29" deep x 16" high, consists 
of three folio-size volumes, slightly 
askew, supported by four bun feet, a tra- 
ditional foot of the Queen Anne period. 
The vegetable-tanned, hand-colored, 
hand-finished leather is available with 
gold tooling, and the piece offers the 
added function of three wide drawers. 
For more than 20 years, Maitland- 
Smith has 


decorative accessories, lighting and 


manufactured exquisite 





LEATHER BOOK COCKTAIL TABLE 


by MAITLAND-SMITH 





accent furniture. The co 






pany's designs are culle e 
from 17th- and 18th-centur ) 
English antiques, along wit 
an eclectic mix of decora 
tive arts from other culture. 
and eras. Leather, penshe 
and eggshell are just a fe 
of the materials that th@ 
company’s skilled artisans 
employ when they craft tha 
treasures—many of the 

limited editions—meant tc 


last a lifetime. 
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rt is the language that mankind 
has always used when words 
simply won't do, a form of 
direct communication that crosses all 
boundaries of time and temperament. 
Royo, the Spanish artist, hails from 
an artistic tradition that includes 
Velasquez, El Greco and Goya. A child 
prodigy, he grew to be a student of art, 
completing his formal education and 
traveling to absorb the finest works in 
museums around the world. Like many 
artists, he embarked on a professional 
career as a chronicler in oils of royalty 
and society, painting King Juan Carlos 
and Queen Sofia as well as prominent 
political and society figures. Enchanted 
by the light, colors and people of his 
native Valencia, Royo found his mature 
style, a contemporary Impressionism 
that relies on dramatic colors and the 
use of heavy impasto, or thick layers of 
pigment, on the canvas. Such talent has 
made him an indispensable part of 
major art collections throughout the 
world, placing his work on the walls of 
museums he once visited for inspiration. 


Royo’s background as a graphic 
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CARICIA | by ROYO 





artist and illustrator sparked his interest 
in contemporary fine printing techniques. 
Now he is a master of the serigraph, or 
silk-screen, a 20th-century version of the 
ancient technique of stenciling, used in 
the 1950s by such respected artists as 
Josef Albers and Victor Vasarely, and in 
the 1960s by Pop artists, specifically 
Andy Warhol, who elevated the medium 
to another level. | 

Today, Royo’s signed and numbered 
serigraphs are in high demand—a testa- 
ment to his stature as a “living master.” A 


single Royo print can entail more than 


100 screens, a process callin}. 
for a team of five to si 
printers to work for three tt 


six months applying ink b 


hand. Royo relishes color, if) - 


landscape and seascape, i 


the human form, as eviden 


in his new “Genesis” series 


He and the craftspeople :i 
his serigraphic atelier, whe 
literally act as his hands 
make sure that this sense o 
joy radiates from each print 


furthering his legacy. 
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Art Leaders Gallery 
West Bloomfield, MI 
248-539-0262 

f -264-4887 
www.artleadersgallery.com 








Brilliance in Color 
Downtown on the Plaza 
St. Augustine, FL 
Gallery: 904-810-0460 
Office: 904-829-0818 


www.lovesemporium.com 


Teri Galleries 
Metairie, LA 
504-887-8588 
800-533-8374 


www.terigalleries.com 





Galerie d’Orsay 
Newbury Street 

Boston, MA 
617-266-8001 
www.galerie-dorsay.com 


Galleria Luna 
Half Moon Bay, CA 
650-726-8932 


www.gallerialuna.com 


Windsor Fine Art 
New Orleans, LA 
$04-586-0202 
877-586-0203 
www.windsorfineart.com 





Exclusively represented at: 


Art & Frame Gallery 
Fresno, CA 
559-431-7595 


artandframe@yahoo.com 


P & C Fine Art, Inc. 
Washington, D.C 
Metropolitan Area 
703-698-8452 


pneart(@aol.com 


Masterpiece Gallery 
Clearwater Village 
Indianapolis, IN 
317-845-9990 
888-396-9990 
indy@mastergallery.com 


The Gilded Edge 
Elm Grove, WI 
262-782-2803 


www.gildededge.net 


Gallery One 
Wniter’s Square 
Denver, CO 
303-629-5005 


galleryone@hotmail.com 


C. Anthony Gallery 
Market Square Blvd 
Beaver Creek, CO 
970-845-8645 
canthonygal@aol.com 


R. Roberts Gallery 
Jacksonville, FL 
904-388-1188 
www.rrobertsgallery.com 


Galleria di Sorrento 
Forum Shops at Caesars Palace 
Las Vegas, NV 

702-369-8000 

800-278-2526 


email@gdsorrento.com 


The Contessa Gallery 
Legacy Village, Lyndhurst, OH 
216-382-7800 

Playhouse Square Center 
Cleveland, OH 

216-861-9280 


www.contessagallery.com 


Just Ducky Fine Art 
Darien, II 

630-985-4791 
www.justduckyfineart.com 


New River Fine Art 
Fort Lauderdale, FL 
-2100 
800-527-8835 
Wwww.newriverfineart.com 





Miranda Galleries 
Laguna Beach, CA 
949-497-449 | 

800-537-7459 
laguna@mirandagalleriescom 


Barker Fine Art & Sculptures 
800-224-2357 

Barker Animation Art Gallery 
800-995-2357 ' 
Cheshire, CT 
www.barkeranimation.com 








Exclusive Collections 
Fashion Valley Shopping Center 
San Diego, CA 

619-858-0413 

800-599-7111 


www.ecgallery.com 


Galerie Brion Fine Art 
Delray Beach, FL 
800-683-4300 

Jupiter, FL 

Abacoa Town Center 
866-683-4300 


Www.artvest.com 


Galerie du Soleil 
Gallery Row 

Naples, FI 
866-417-3450 
International Plaza 
Tampa, FI 
866-765-3450 


info@galerie-du-soleil.com 


©Triad Art Group Publishing 
Hand pulled serigraph 
Image Size: 36” x 28 1/2 
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Great 
Design 








Streamliner 

Meat Slicer 

“The avant-garde industrial design 
is now seen as sculpture,” design 
writer Wendy Moonan says of the 


1941 slicer, designed by Egmont Ar- 
ens and Theodore C. Brookhart. 


Hermés Tandem 
Wristwatch 


Drucker admires the steel- 
and-beveled-glass watch, 
which features horizontal 
and vertical strokes for num- 
bers and a leather band. 













Gene Summers 


A-8 Andirons 


“They're pure, functional 
sculpture,’ interior designer 
Suzanne Lovell points out. 
The limited-edition cast- 
bronze andirons come in sey- 
eral finishes, including biack. 


“T’m an Hermés 
freak.” 
—Stephen Drucker 


DESIGN WRITER 








For details, see Resource Directory, page 354. 
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A crystal chandelier has always been 
TCM ae lee) eC Cmca Og 
hopeless romantics. 





If your heart has been softened by a great love, 
k if your vision has been transformed by a trip to Tuscany, 
7% if you suffer a poetic attachment to home, you'll love the 
, Schonbek collection of colored crystal chandeliers. 


Pictured is Florentine with crystal in Smoke Topaz Jewel Tones.” 
Florentine comes in a variety of crystal colors. 


Ask your architect or designer to specify 
Schonbek. Call us for a free DVD. © 


PLAY THE DECORATING GAME AT www.schonbek.com 
FREE DVD OR VIDEO “BEYOND LIGHTING”: 1.800.836.1892 


Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908 ; ies 
Tel: 800.836.1892 or 518.563.7500 www.schonbek.com ©.2004 Schonbek Worldwide Lighting Inc.) » 
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Zen monks influenced the 


design of the [5th-century 
karesansui, or dry landscape 
garden, at Ryoanji Temple, in 
Kyoto. In the rectangular bed, 
the rock groupings appear 
to float on the raked gravel, 
which represents water. 


Walnut Desk 


“His work is like the great 
cars of the period; he created 
| the same movement and vig- 
| or in furniture,” architectural 
designer Wallace E. Cunning- 
ham says of Chareau, who 
designed the circa 1927 desk. 


~ 


<Olsihy Bes] E0) 8a) set in an 


Pel@e <ceas ravel, yetit createsa 


ditati Keo ivononeo 
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Doughnut Light 


Interior designer Kathy Merrill 





fancies the bronzed-brass cross 


ornamenting the Robert Abbey 
Doughnut light fixture. “Finishes 
are going back to pewter, copper 
and antiqued bronze,” she says. 


For details, see Resource Directory, page 354. 
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ithe low table is just simple lines, 


every inch covered in raw silk, with a glass top.” 





Anthony P. Browne, Ixrerior Desicner 


t I 
. | i 
j | | 
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Known for designing every- 
thing from gardens to car- 
pets and furniture to shoes, 
Hicks “brought traditional 
English style into the 20th 
century,’ explains Browne. 








Brooks Brothers 


Penny Loafers 

“They have a lasting shine that 
takes years and years to wear 
down. | also find them easy to 
slip on and off at airport screen- 
ings,’ remarks interior designer 
Thomas Fleming. 





1958 MGA - 


In Tyrolite Green 





Interior designer Stephen Shad- 
ley’s first-—and favorite—automo- 
bile,a used MGA 1500 roadster, 
“didn’t have a top, so | drove ina 



















Old Rose 


The glazed-cotton fabric, of- 
fered in two colorways, is 
based on a mid-I9th-century 
document. The original is at 
the Stead McAlpin archive. 





raincoat when it rained,” he says. 
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For details, see Resource Directory, page 354. 
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LIKE RALPH WALDO EMERSON, 


LEOPOLD STICKLEY LIVED 
COMPLICATED TIME — ON 


FABRIC, LIKE HIs BELOVED 


IN YOUR VERY OWN LEOP 





Caen 


IN A LESS 
E WHERE 


A PERSON COULD FOCUS ON His 
CRAFT. WHILE EMERSON WOVE 
IN WORDS, STICKLEY AUTHORED 
MASTERPIECES IN WOOD AND 


NAME- 


SAKE CHAIR. ENJOY THE GOOD LIFE 


OLD's 


CHAIR. YOU'RE AT HOME WITH THE 


CLASSICS. TO LEARN MORE, CALL 


FULL COLOR CATALOG. 


C 


The Furniture 


CA 


G15) 682-5500 OR SEND $10 FORA 


"for Life, Since 1900 


*3he tickleyalnc. Stickley Drive, “PO. Box 480 Manlius, NY aL SOL OME e WS DELLE Oe Www.stickley.co 











Great 
Design 








Sub-Zero 


Glass-Door Refrigerator 





“The most fashionable Europe- 

ans are wearing these angular 

glasses—especially those wittily 

done in clear,‘crystal’ plastic,” 

design writer Christopher Pet- 

kanas says of the 305 model. . 


| 
Booth & Bruce ' 


ENTIFIC 





AKTHR( 


| Tiffany & Co. | bne L 
Atlas Watch ° 
| 


“It’s sized perfectly for men 
and women—and its square 
shape distinguishes it from 
the crowd of round watches,” 
notes architect Linda Searl. 











ne Tiras & Co. 2 
z = 
HAAR A 
> “Good design 1s 
always simple. 





It can be as humble 
as the smallest Italian 





Model 601RG 


hillside farmhouse 
“Its clear glass panel and low- 
level interior light, which is al- OF a perfectly 
ways on, make it the perfect balanced teaspoon.” |. 
addition to today’s kitchens, — Barbara Barry 


where stainless-steel applianc- 
es are preferred,” says interi- 
or designer Thomas Allardyce. 








INTERIOR DESIGNER 





bh 


For details, see Resource Directory, page 354. : 
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1— DECADE!” 


| na remarkable turn of events, 
arguably one of the strangest in 
the history of cosmetics, women 
across the country are putting a 
stretch-mark reducing emulsion 
StriVectin-SD” on their face to get 
e lines, wrinkles and crows’ feet. 

~ consumer sales are any indication 
sroduct’s effectiveness, StriVectin- 
othing short of a miracle. Women 
fell as a growing number of 
fer” men) are buying so much 
ctin-SD that finding a tube at your 
/osmetic counter has become just 
| impossible. Has everyone gone 


Well... not really. 


NTIFIC 
[FAKTHROUGH 
‘DUMB LUCK? 


gh StriVectin-SD was already 
| by clinical trials documenting 
lity to visibly reduce the depth, 
|. discoloration and roughness of 
hg stretch marks, the success 
MriVectin-SD as an anti-wrinkle 
| was “dumb luck,” says Gina 
ispokesperson for Klein-Becker’ 


ctin-SD’s exclusive distributor. 


in we first handed out samples of 
iiVectin formula to employees and 
ers as part of our market research, 
ple tubes were simply marked 
al cream’ with the lot number 
eath,’ Ms. Gay explains. “As the 
es were passed to friends and 
, the message became a little 
led and some people used this 
cream’ as a facial moisturizer. As 
Zan to receive feedback from users, 
look 10 years younger’ and ‘my 
feet are gone, we knew we had 
hing more than America’s most 
ve stretch-mark reducer. The point 
ven home as store owners began 
ding that almost as many people 
purchasing StriVectin as an 
vrinkle cream as were buying it to 
> stretch marks.” 


O WOULD HAVE THOUGHT A STRETCH 
ARK REMOVER WOULD TURN OUT TO BE 


HE ANTI-WRINKLE BREAKTHROUGH OF 


Dr. Daniel B. Mowrey, Klein-Becker’s 
Director of Scientific Affairs, says, 
“Clearly, people were seeing results, but 
we didn't have a scientific explanation 
as to why this wrinkle-reduction was 
occurring. However, based on the 
incredibly positive reports, I started using 
it myself — applying StriVectin to my 
face after shaving.’ Dr. Mowrey adds, 
“On a personal note, my wife tells me I 
haven't looked this good in years.” 


DUMB LUCK 
STRIKES AGAIN! 


Then, on Tuesday, July 2, 2002, at a 
meeting of the 20th World Congress of 
Dermatology in Paris, France, a series of 
studies detailing the superior wrinkle- 
reducing properties of a patented 
oligo-peptide (called  Pal-K TKS) 
versus retinol, vitamin C, and placebo, on 
“photo-aged skin” was presented’ “As 
luck would have it,’ Dr. Mowrey states, 
“the wrinkle-reducing oligo-peptide 
tested in the breakthrough clinical trials 
turned out to be a key active ingredient in 
the StriVectin cream.” 

In the trials, subjects applied the patented 
peptide solution to the crows’ feet area 
on one side of the face, and a cream 
containing either retinol, vitamin C, or a 
placebo to the other side. 


Subjects in the Pal-KT TKS retinol study 
applied the cream once a day for 2 
months and then twice a day for the next 
2 months. Using special image analysis, 
the study's authors reported “significant 
improvement” in wrinkle depth, length, 
wrinkle volume, and skin roughness for 
those women using the peptide solution. 


Better yet, at the 2-month halfway point, 
the peptide solution thickened skin 
nearly 1.5 times faster than retinol, and 
without the inflammation retinol often 
causes in sensitive skin. As was expected, 
the results of the remaining studies 
confirmed that the Pal-KT TKS solution's 
effectiveness at reducing the appearance 
of fine lines and wrinkles far exceeded 


both vitamin C and placebo. 


A smoother, younger complexion, less 
irritation, fewer wrinkles, and faster 
results — all without expensive (and 
painful) peels, implants or injections., 


BETTER THAN RETINOL 
AND VITAMIN C, BuT 
Is STRIVECTIN-SD® 
BETTER THAN 
Botox®? 


Dr. Nathalie Chevreau, Director of 


Women’ Health at Salt Lake City based 
Basic Research® exclusive distributor for 
Klein-Becker, explains, “Many researchers 
believe less invasive cosmetic alternatives 
are better than Botox [sometimes referred 
to as Botox® Cosmetic].’ That's because 
‘cosmeceutical’ creams and gels offer 
gradual, continual results, while the 
effects of injections, facial peels, and 
dermabrasions wear off... in fact, you'll 
never look better than you do shortly 
after the inflammation and _ redness 
subside. Not one bit better.” 


“Furthermore,” Dr. Chevreau continues, 
“Botox has been approved by the FDA for 
an extremely limited use — the tiny little 
space of deep furrows between the 
eyebrows — and can cause side effects 
such as ‘headache, temporary eyelid 
droop, and nausea. The active ingredient 
in StriVectin, on the other hand, has been 
shown to significantly reduce the 
appearance of that category of fine lines 
and facial wrinkles (including crows’ feet) 
that can add I0-IS years to your 
appearance... the type of fine lines and 
wrinkles Botox treatments leave behind.” 


In other words, StriVectin-SD helps give 
you a youthful, healthy, glowing 
complexion faster than retinol, far 
superior to vitamin C, and without 
irritation, needles, or surgery. 

So, if you see someone applying 
an anti-stretch mark cream to their face, 
don’t think they've gone off the deep 
end... they may be smarter than you think. 


8 “Relevance of antiwrinkle treatment of a peptide: 4 months clinical double blind study vs excipient” 20" World Congress of Dermatology (60 subjects, 4 mos.) 





*isa registered trademark of Allergan, Inc. 
* Cosmetic is manufactured by Allergan, Inc. 





| 9 “Pentapeptide offers improvement in human photoaged facial skin” 20" World Congress of Dermatology (204 subjects, 14 weeks). 





HAVING A 
HARD TIME FINDING 
STRIVECTIN-SD°? 


If you've been searching for 
StriVectin-SD, you already know it’s 
become almost impossible to find. 
Don't bother with Neiman Marcus, 
they don't have it; Saks Sth Avenue 
might be able to order it for you... 
Your best bets are SEPHORA 
shops, PARISTAN or Lord & Taylor 
(they always try to keep it in stock) or, 
believe it or not, the pregnancy section 
of your local GNC or high-end 
supplement retailer. To be absolutely 
sure, you can order StriVectin-SD 
directly from Klein-Becker at: 

1-800-334-2418 
or order online at 
www.StriVectin.com. 

Since StriVectin-SD was designed 
as a stretch-mark reducing formula, it 
comes in a large, 6-ounce tube. At 
$135.00, StriVectin-SD is not 
cheap... but when used as a 
wrinkle-remoyer, one tube will last 
approximately six months. By the way, 
StriVectin-SD is backed by Klein- 
Becker's money-back guarantee. If 
StriVectin-SD doesn’t make your skin 
look younger, healthier, and more 
vibrant, simply return the unused 
portion within 30 days for a full 
refund... no 
questions asked. 
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" StriVectin-SD 
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Call 1-800-334-2418 


or order online at 


www. StriVectin.com. 
©2004 Klein-Becker usa, LLC BR1326 





























RETAIL PRICE $859. ON YOUR WRIST $185 
IN YOUR POCKET $670. . 


The Klaus Kobec Couture Sports. A high fashion chronograph designed for the cosmopolitan man or woman and sports professional alike, 
is now available direct from the manufacturer at the astonishingly low price of $189 - a saving of $670 on the retail price of $859. So how can 


we make an offer like this? The answer is beautifully simple. We have no middleman to pay. No retail overheads to pay. And not the usual 





mark-up to make, which on luxury items [including watches] can be enormous. We just make beautiful watches, beautifully simple to buy. 


30 DAY MON EY COUTURE SPORTS IN TWO TONE. LADIES RETAIL PRICE $829 DIRECT PRICE $185. GENTS RETAIL’ PRICE $859 DIRECT PRICE $189. STAINLESS STEEL AND 18K GOLD PLATED FEATUH 
BACK GUARANTEE INCLUDE: S S STEEL C STAIN N } PLATED BRACELET. STAINLESS STEEL BUTTERFLY CLASP TO THE BRACELET. CHRONOGRAPH FEATURING HOURS, MINU] 
tc AND SECONDS DIALS. CA ESISTANT TO 


JU IN A MAGNIFICENT PRESENTATION CASE. STOPWATCH MOVEMENT NOT AVAILABLE ON LADIES MO \ 





Shipping/ Handling $12.95 FL Res add 6% Sales Tax total charge galls SS eee RSvos Network 


CREDIT CARD HOTLINE 1-800-733-TIME (1-800-733-8463), 24 HOURS A DAY, SEVEN DAYS A WEEK. PLEASE QUOTE CODE ARC/45TT. 
TIMEPIECES INTERNATIONAL, 3580 NORTH WEST 56TH STREET, FORT LAUDERDALE, FLORIDA 33309. FAX: 1 888 675 3045. www.timepiecesusa.com 
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Tansu 


The late-I9th-century ku- 
ruma-dansu, or Japanese 


“A humble object that’s | wheel chest, from Yonezawa, 
; i features original floral-de- 
sublimely beauti ful.” E sign iron hardware. | 


—William T. Georgis 


ARCHITECT 















Brighton 


| Cotton Print 


. From Greeff’s Williamsburg 
Reserve Prints Collection, 
the fabric’s design is an adap- 

‘tation of a circa 1780 block- 



























For details, see Resource Directory, page 354. 











A New Generation of Loudspeakers Goes Way Beyond the Box 


By Fred Kaplan 


O NEED TO HIDE YOUR 
speakers in the wall 
anymore. Designers 

of sonically top-notch loud- 

speakers are starting to make 
stunning visual statements too. 

The popularity of home the- 

ater and surround sound has 

been a galvanizing influence. 

In the days of mere stereo, a 

family might tolerate two ugly 

boxes in a corner. But five eye- 
sores, scattered across a 1 0M, 
is too much. Audiophiles, no- 
toriously, don’t care much 
about appearances; videophiles 
value sight as well as sound. 
The Genesis 6.1 was con- 
ceived by an engineer, an ar- 
chitect, an interior designer 
and a photographer. Built in 
Seattle, the speaker is subtly 
curved—for elegance and to 
avoid the vibrations rectangu- 
lar boxes can produce. Each 
speaker holds tweeters made 
with a thin membrane of Kap- 
ton and cones of titanium 
and aluminum, ensuring that a 
sound track’s subtlest nuances 
and loudest explosions come 
through with fine fidelity. 
The Kaya Reference speak- 
er, from Colorado-based In- 
nersound, is an electrostatic 
marvel. A featherlight Mylar 
diaphragm is suspended be- 
tween two electrically con- 
ductive grids. High-voltage 
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Fidelity Meets Style 





charges move the diaphragm 
back and forth. The resulting 
sound is stunningly clear and 
crisp. With its wood finish and 
brushed-aluminum trim, the 
Kaya is warm and inviting. 
From Italy, the Zingali Col- 
osseum Cinema L has a com- 


Lert: Just four inches 
in diameter, Anthony 
Gallo Acoustics’ Nu- 
cleus Micro Satellites 
cost $175 apiece and 
come in eight colors. 





_— 


pact, exotic look, more like an 
African sculpture than a speak- 
er. The yellow-poplar finish is 
beguiling, and so is the sound. 
From California come An- 
thony Gallo Acoustics’ colorful 
Nucleus Micro Satellites, steel 
speakers the size of a softball. 
The sphere is nature’s most 
rigid form, so the Micros don’t 
rattle like many light speakers; 
they sound remarkably open 
and dynamic. Here, then, is a 
different approach to melding 
design and high-end sound— 
speakers that virtually vanish 
into their surroundings. 0 

















Far Lert: With a finish 
that uses automotive- 
paint formulations, the 
Genesis 6.1 is five feet 
high and costs $11,200 
a pair. Lert: Part of a 
home-theater system, 
Zingali’s Colosseum 
Cinema L speaker sells 
for $1,610 a pair. 


BELOw: Standing six 
feet high and costing 
$17,500, Innersound’s 
Kaya Reference has an 
electrostatic panel for 
transparent sound. 


re) es yf “a e i To aby yP ; *, A 
iso choose a 5-speed Sequential SportShift™ automatic transmission with Grade Logic Control. © 2003 Acura Division of American Honda Motor Ce 
VTEC, Drive-by-Wire Throttle System and Sequential SportShift are trademarks of Honda Motor Co., Ltd. Make an intelligent decision. Fasten your seat belt. 
ee, Rte 











LEAVE LATE. ARRIVE EARLY. Now you can sleep in and still be an early bird. That's the beauty of having an advanced 





3.2-liter VTEC” engine, six close-ratio gears; cutting-edge suspension, Vehicle Stability Assist, a smooth Drive-by-Wire | 
Throttle System™ and the safety of standard side curtain airbags. But before you plan on arriving fashionably early, Hi 


race on over to acura.com or call us at 1-800-To-Acura. The all-new 270-hp AcuraTL. A higher form of performance. 























Architect Alexander Gorlin ) 
describes Josef Hoffmann’s 
1911 residential design in 
Brussels as “the ne plus ultra * 
of luxury, with sumptuous 
materials restrained by ge- 
ometry, creating a feeling of 
tension and ease.” 








Wassily Chair . 


7 


Bicycle handlebars inspired Breuer 
to design the tubular-steel chair— 
favored by design writer Wendy 
Moonan—in 1925. It is named af- 
ter painter Wassily Kandinsky. 







four colorways, including sienna, 
left, piazza and vino. 


ELST 2 
Milano by Pollack 
6 . oes 99 The checked wool-blend fab- 5 
A truly masterful design. ric, introduced in 1993, evokes an ys 
—fon Tkeda PRINCIPAL EXTERIOR DESIGNER, ACURA Italian mosaic. It is available in I 








For details, see Resource Directory, page 354. 
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/ B ] lh ° Exceptional teakwood outdoor leisure furniture. Available through Architects and Interior Designers. 1+800 + 451+ 7467 





Manufactured from plantation grown teak. Recipient of seven international design excellence awards. www.teak.com 





Braintree England 
Since 1920 


Mode!  Virage Lounge 








Great 
Design 


“What about the Italians! The 


is amusing and cheeky.” 


—Frank Grill, interior Designer 


1967 Jeepster 
Designed specifically for the 
youth market, the sporty 


second-generation Jeepster — 


was produced from 1967 to 
1973. The four-cylinder engine 
reached 70 miles per hour. 


Poltronova 


Italian designers Jonathan 
De Pas, Donato D’Urbino 
and Paolo Lomazzi modeled 
their 1971 chair after Joe Di- 
Maggio’s baseball glove. 
































Hinson & Company 
A recolored version of Sister's 

Stripes with Lattice,a cotton duck 
created by Sister Parish in the 

1970s, is now available. The vibrant 
colors were inspired by the flow- 
ers in the late designer's garden. 
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For details, see Resource Directory, page “a 
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incient stone antique terracotta decorative tiles hand-cut mosaics natural limestone 


~ desi ith stone 
floors = columns and architraves = fireplaces = staircases = bathrooms = terraces and pools 
FOR A BROCHURE $10 PLEASE CALL TOLL FREE ON 1-888-845-3487 





SHOWROOMS NEW YORK + CHICAGO + LOS ANGELES * SAN FRANCISCO * GREENWICH * PALM BEACH * BOSTON 
ATLANTA * WASHINGTON DC * LONDON 


www.parisceramics.com 
AD/05/04 
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BE UPLIFIED WITH 
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OUR PLASMA TV LIFT 


With a touch 
of your remote 
control the 
plasma TV 
appears or 
disappears 
quietly, 
smoothly and 


reliably. 





With our unique automatic 
swivel installed on your lift, you can 


always have the perfect view. 


Inca plasma lifts are made of 
stainless steel and are available through 
your audio/video installer, interior 


designer or cabinetmaker. 


Ask about the new “Plasmita” 
lift designed to handle smaller 


screen dimensions. 





“Masters of Automation” 
(310) 808-0001 


www.inca-tvlifts.com 
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Hokanson Rug 





Interior designer Harry | 
Schnaper says the hand-tuft- 























ed sisal rugs in the Carlton 
Collection, which includes 
linen and wool rugs, “have di- 
mension and take abuse— 
especially from children.” 


Armoire 


Folding parchment-and-wal- 
nut doors open to reveal 
sycamore shelves in a circa 
1932 design by Frank. His 
Art Déco pieces often em- 
ployed geometric forms. 





aed 


used in the simplest way, make it 


US materials, 


the best taste around.” —Peter Marino 
ARCHITECT 
For details, see Resource Directory, page 354. 
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The Rose Medley Collection 100% Wool 


loving 


my couristan: 


You know how to live. Life’s to be relished, and you’re living 
it right — right down to the defining details. Style shows 
and quality’s a must. Of course, you’d never settle for 
carpet when there’s Couristan. Endless styles and colors, 
coordinating borders, woven with enduring 100% pure wool 
— it’s no wonder you love your Couristan. 


Ce eee ee eee 





IIo : 

QL 800.223.6186 ext. 523 www.couristan.com 5 
, n ry, f io 4 Z Ol 
|} Bees perae re eke Res x x x x x 





ILABLE THROUGH THESE FINE AUTHORIZED COURISTAN DEALERS 





PLIFORNIA: CARPET CONCEPTS, SAN RAFAEL 415.457.2011 | THE FLOOR CLUB 00 | GE 
W@3PET CO. INC., ATLANTA 404.352.8141 | LONG ISLAND: G. FRIED CARPET & DESIGN Cl UGE 
/.231.0909 | MARYLAND: GREENSPRING CARPET SOURCE - TRADE SHOWROOM C IN 





VELL INTERIORS INC., WINSTON SALEM 336.773.0411 
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Celebrate the 30th anniversary of Wright Plus”, 
_ an annual tour of some of Frank Lloyd Wright's most 
| awe-inspiring designs in Oak Park, Illinois. Gain exclusive 
| access to homes and other buildings created by the 
| legendary architect and his contemporaries. 


| Supported by 


| ARCHITECTURAL DIGEST ona INFINITI 


Proceeds benefit the Frank Lloyd Wright Preservation Trust. Space is limited. For information, call (708) 848-1976 or visit www.wrightplus.org. 
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fIAL EXHIBITOR LIST 


(mes Gallery, CA 
rson Galleries, CA 
raham Arader Ill Gallery, PA 
stum-The Leopard's Head, CA 
Lin Gallery, Hong Kong 
Barokh Antiques, CA 
cour Antiques, CA 
v-Hill Galleries, NY 
“ity Galleries, CA 
all-Haase Antiques, MN 
N. Bone, AZ 


dt Oriental Art, England 


185 House, CA 

ipell & McCullar, CA 

‘5 Cipra Fine Antique Clocks, CA 
es Jay Conover Antiques, CA 
Cooner Gallery, TX 

1's Antiques, CA 

’ Davis Antiques, England 
berg Fine Arts, CA 


ini Antiques, NY 

ard Gould Antiques, CA 

e Graney & Co., CA 

~ Hauck Art Deco, CA 

ven & Fandetta Rare Books, NY 
-r-Washam Antiques, (T & ME 
sychurch Antiques, WA 

> Antik, NY 

1 Gallery, CA 

srial Fine Books, NY 

+ Antiques, England 

1 Jacques, NY 

< Jager Antiques, CA 

* Kitz Oriental Carpets, CA 
Lane Jewelry, CA ‘ 
n Lowe Art & Antiques, WA 
§ Ltd. Antique Prints, CA 

it Mackley Gallery, PA 

ap Manoyan, NY 

y Helen McCoy Antiques, AL 
* Nanamura, NY 

olete, CA 


Elle Decor “‘...an amazing array of treasures” 
Entertainment Weekly “‘...Dazzling”” 


Maine Antiques Digest ““...the best the West has been privileged to see” 
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ANTIQUES 


SHOW 


GALA BENEFIT 

Thursday April 29th, 7pm 

A benefit for 

WOMEN'S GUILD CEDARS-SINAI MEDICAL CENTER 


supporting clinical treatment, education and research projects focusing on 
women’s health issues including The Saul & Joyce Brandman Breast Center 





Lecture Series April 30, May 1-2 


Gala & Lecture Information 


310.423.3667 


APRILZO-MAY 2, 2004 


SHOW HOURS 


ontations Gallery, NY 


FRIDAY & SATURDAY |lam—8pm 
SUNDAY |lam—5Spm 


) Regal Ltd., NY 
: No admittance daily 1/2 hour prior to closing 


veggiardo Antiques, CA 

= Richards, CA 

jertsons, PA 

ony Scornavacco Antiques, MN 


$15 Admission daily includes catalogue 


» Scott, CA 

iegno del Tempo SRL Italy 

Silver Fund, England 

iel Stein Antiques, CA 

ih Stocking Fine Vintage Posters, CA 

| Stone Antiques, Ltd., CT 

‘lio 101, CA 

wan Goss, CA 

Hlleen Taylor-The Lotus Collection, CA 
Thomsen Asian Art, Germany 

ouse Antique Gallery, CA 

in Galleries, CT 

h Weber & Associates, Inc., NY 

$5 Antiques Gallery, MI 


atted Show 








Show Information 310.455.2886 


www.caskeylees.com 


= Organized By 
ANTIQUES DEALERS ASSOCIATION OF CALIFORNIA 
PRODUCED BY CASKEY-LEES 














Custom Decorative Lighting 


For every person, 
For every personality, 
There is a Wired fixture. 


Every Wired fixture is an original. 


Please visit our website www.wired-designs.com 
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“A fresh, new material that provides a smooth, 
contemporary look with clean finishes and edges.” 


JOHN SOFIA — President, BuilT Inc. 





BEAUTY 
BUILT TO LAST 
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IF ONLY THE MOMENT COULD LAST AS LONG. 


NATURAL BEAUTY. SUPER-NATURAL STRENGTH. 


Whether it's growing up or growing old. At some point, all of us have wanted to just stop time. And while things change, there’s one 
thing you can always count on. At Nexwood, we've engineered time-resistant materials and construction, so your feet can grip the 
luxurious grain-like finish of our decks for many years to come. And your eyes can soak in the warm, rich, natural beauty of Nexwood 
year after year. No painting or staining. No rotting or warping. And absolutely no splinters. Nexwood's low maintenance decking is meant to 
be played on, not worked on. That's why, unlike other composite decks, ours is made with a higher natural fiber material for extra strength 


and a uniquely reinforced interior “1” beam construction. No wonder it comes with an up to 20 year limited warranty. Rest assured, the moment 
you choose Nexwood for your next deck, railing, or fence, could be a moment you enjoy for the rest of your life. Available in Driftwood Grey, 


Sierra Brown and Sequoia Red. www.nexwood.com 1-888-7NEXWOOD 


NEXWOOD 
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FBANIS TA 


A SUPERLATIVE COLLECTION OF EXTRAORDINARY FURNISHINGS AND OBJECTS D’ART 


SAN FRANCISCO Deg 
C District, 461 NORTH ROBERT 4 BOULEVARD, LOS ANGELES, CA QOO48 TELEPHONE 
LAGUNA DESIGN CENTER, 23811 ALISO CREEK ROAD, LAGUNA NIGUEL, CA 92677 TELEPHONE (949) 3 
SEATTLE DESIGN CENTER, 5701 SiIxTH AVENUE SOUTH, SEATTLE, WA 98108 TELEPHONE (206) 762 
COMING SOON TO DENVER, CHICAGO, DALLAS 


WWW.EBANISTA.COM 
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KOHLE YOHAN 
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- 30 Years in Vogue—a 270-page — 
CA 
re ee 
. PTE $60 










180 N.E. 39th Street, Suite # 106 915 N. La Cienega BY aera 
Miami, Florida 33137 haem Omg 
Ph.: (305) 572-0990 Ph.: (310) 855-0035 ee 

Fax: (310) 855-0034 og ol ceeeuree 4 


Fax: (305) 572-0290 s | 


OCC (LEAL eet Lee . DI aan oO is 
email: info@fantinimosaici.com 
AAA CULL com 


IN Ptotel ea cel EVERYWHERE 
se aeadoseces TO ORDER 1 888 759 ry Ty 
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. ll ge "The ultimate source for the most successful 


Helping you create more 
enjoyable living spaces 
has always been a goal 
at Medallion Rug Gallery. 
It is for this reason that 
we are excited to be 
working with top-notch 
interior designers 
throughout the country, 
like Marie Peterson of 
Chelsea Court Designs 
in Los Gatos, CA. Marie 
Peterson has 26 years of 
experience in interior 
design and a continuing 
passion for beautiful 
environments. Marie 
Peterson’s inherent 
sensibilities and 
knowledge in this field are 
evident in her ability to 
create all styles of design. 
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ey interior designers and individual collectors. 


EPEMUM CaN er cmon ty kek 
Tel: 650 329 9020 / 1 a4u 300 Micaad info@medallionrug. com 


Ue of rn just py eae bs ay at OAC een 


Certified Fert Designers nt rested in partnering Punts 
and learning more about all the services catered for your 
needs, please inquire at (650) 325-9933. 
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How would Tessera™ look in your bathroom? 


The 
Tessera” 
Toilet 


Small on Space, 
Big on Design. - 





While many elements go into a stunning bathroom design, sometimes the toilet takes a back seat. Considering its importance, 


we think that’s quite odd. Especially when there’s a product like the Tessera™ Toilet System available. 


Like a fine piece of art, the Tessera™ bowl hangs on the wall. But unlike artwork, Tessera™ is more than just a pretty picture. 
With a tank that is built into the wall, the Tessera™ system offers extra leg room... and is extra quiet. And the wall-hung 


design makes cleaning underneath easy. 


\ 


™ 


In addition, Tessera™ uses a low 1.6 gallons per flush, while its patented siphon action provides powerful performance. Best of all, 


Tessera’s space-saving design and sophisticated styling looks as striking in the powder room, as it does in the master bath. 


™ 


If you're ready to upgrade to Tessera™, talk to your favorite professional designer. It may end up being your favorite piece of art. 








CHICAGO @2_ _ 
FAUCETS > @ GEBERIT 
a Geberit company www.us.geberit.com 


www.chicagofaucets.com * 
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del Campidoglio in Rome. desien in 
ao 







Tray by Robert | ~ 
Venturi for Alessi | 


Campidoglio, a favorite of 
Searl’s, has a radiating star pat- 


tern that resembles Michel- “Alessi has always held good 
angelo’s design for the Piazza ? = 





—Linda Searl, Arcurrect 
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The Norfolk 
| from our 
New PolyStone Custom Collection 
| 


CHADSWORTH'S: 
1.800. COLUMNS: 


a gentleman’s muscle car,” 
| says interior designer Roder- | www.columns. 
| ick N. Shade. Fewer than 500 | er 
| were manufactured by Jensen. | | 800.486.2118 


“This car is the perfect mar- 
riage between Detroit muscle 
and classic English car design, 












For details, see Resource Directory, page 354. 








www.or111.com 





1-800-525-BR111 (2711) 






Cartier [rinity Ring 
“It’s a ring that’s always in fash- 
ion,” notes interior designer Juan 
Montoya. The intertwining bands 
of |8-karat rose, yellow and 
white gold symbolize love, fidelity 
and friendship. 











Two- Tier Table 


The Mark Hampton Collection 
table, from Hickory Chair, “has 
a stepped-back design that 

is truly functional. It can hold 

a book, a telephone, a lamp 
and much more,’ says interior 
designer Scott Snyder. 


For details, see Resource Directory, page 354. 
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Selting “New ry 
sing urds of Excellence 


Our latest lighting catalogs represent the 





eo ugh fan Lig hting, Hand-carved Wood 
Lighting, and fixtures combining both 












mw Over 600 distinctive designs 
are available in twenty specially 
designed faux finishes 
Complete contract manufacturing 
capabilities allow us to fulfill requests for any 


custom design projects 


For more information, please call our customer 
service department or visit our website 


ARIF2XMEXICO 


1000 Chestnut St., Burbank, CA 91506 
(818) 753-4559 « Fax, (818) 5635-1015 
E-Mail: artedemexico@ aol.com 
Online: www.artedemexico.com 





Catalogs Available for the trade 
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RED BARON 


Fine fountains for your estate. 


GAL#C2052 


Fountain group in cast stone. Spouting horses and dolphin sit within a large cove pool.A bow! rises ee 
upon which is mounted a Neptune figure surveying the sea with another spouting Colo) aT 
10°h x 18w overall 


PVT at gel] ol Tem CoM pT ce MAAC 9am-6pm 


VE Ass Mel etme ley Aelia er =r Teel BL EL oie CUE 
(404)252-3770 Fax (404)257-0268 www.redbaronsantiques.com 





“This blue-and-white figurine started 
my lifelong passion for blue-and-white} 
porcelain in all shapes and forms.” 
—William W. Stubbs 


INTERIOR DESIGNER 


& Blue Delft 


Dutch Boy 





“| think part of the fascination was 
the cork permanently lodged in 
the boy’s head, protecting an un- 
known liquor or liqueur,’ remarks 
the Houston-based designer. 


1090 Sofa by 
Marco 











The leather sofa, a favorite of 
| interior designer Suzanne 
| Lovell’s,““was modeled after | 
| one in Coco Chanel’s Paris 
| apartment,” says furniture de- 
signer Marco Martin. | 
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‘Nespresso 





Concept Machine 

A division of Nestlé Group, Nes- 
presso has come up with an easy 
way to make java. Users of the 
machine place a premeasured 
capsule into the.jaw device and 
turn a lever, and out flows es- 
presso, in one of nine varieties. 


“Design is an individual 
action of higher thought, 
original creativity and 
pragmatic achievement 
that will allow us to 
meet the global challenges 
of the future.” 
—Richard Koshalek 


PRESIDENT, ART CENTER COLLEGE OF 
DESIGN, PASADENA, CALIFORNIA 





For details, see Resource Directory, page 354. 
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REEDMBROS. 





The Washoe Collection 
Outdoor Furniture in the Craftsman Tradition 
TURNER STATION, SEBASTOPOL, CA 95472, TEL (707) 795 6261, FAX (707) 823 5311 


Available only through Design Professionals. 











Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 


Amdega and Machin design offices throughout the 

USA and Canada. Please call 1-800-449-7348 

www.amdega.com 

All other countries call +44 1325 468522 ESTABLISHED 1874 
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ESCALADE HAS GONE PLATINUM 


Escalade ESV Platinum Edition is the world’s most powerful full-size SUV*—and then some. 
This is the ultimate Escalade ESV: nearly two feet longer;* with a custom chrome grille and 
20-inch chromed aluminum wheels. Inside, it’s a penthouse suite with a DVD navigation 


system, dual-screen rear-seat entertainment system, heated and cooled cupholders, and 
a Bvigari-designed timepiece. See the new gold standard at cadillac.com/esvplatinum. 


ep 





cadillac.com 800333 4CAD *Based on horsepower and GM 2004 Large and Large Luxury Utility segments. **22.5 inches longer than Escalade. Call 1 888 40NM 
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%/466 7827) or visit www.onstar.com. ©2004 GM Corp. All rights reserved. Break Through™ Cadillac® Cadillac badge® Escalade® ESV’ 

















Freedom from 
Convention 


AN UNORTHODOX HOUSE OUTSIDE 
ALBUQUERQUE ENGAGES 
LAND AND SKY 


Architecture by Bart Prince/Text by Philip Nobel 
Photography by Robert Rect 
















Architect Bart Prince conceived an 
OPT beatae es ye Ral ae lt 
side Albuquerque, New Mexico. The 
living spaces cantilever from 11 
Bo Be ard Coo oeE ET ea ori tot| 
WEE OMm Clear w aur iaaticnt ts 
length of the house. “It’s like noth- 
ing I’ve done before,” says Prince. 
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art Prince has designed round 
houses and domed houses; hous- 
es shaped like folding fans and 
houses shaped like blown-glass 
baubles; houses that look like moccasins 
and houses—many of them—whose 
looks defy description. In Albuquerque, 
New Mexico, alone, his home base, he has 
built a metal-clad ark for art lovers and a 
stone-block pyramid at near-Gizan scale. 
So he was pleased when, at their first 
meeting to discuss a new residence, one 
of his clients asked an unusual question: 
“Is it possible to stretch the house?” 

“You're gonna be sorry you said that,” 
the architect replied. 

From that conversation this house in 
the desert outside Albuquerque grew. 
And grew. And grew some more until 
it was stretched across the entire gently 
sloping, nearly barren one-acre site, about 
100 yards from the cavernous clerestory- 
lit garage to the suspended master suite 
escape pod. “Instead of a lump of a house, 





Far Lert: The master suite is situ- 
ated at the easternmost point of 
the house and features what Prince 
refers to as “Romeo and Juliet” 
balconies. ABOvE: A ramp slopes up 
from the ground level to the cov- 
ered terrace of the main living area 
and the front entrance. 


Lert: A balcony juts out from the 
guest suite, which is between the 
living area and the garage. The mas- 
ter suite is in the background. “Each 
portion of the house has a three- 
dimensional quality that allows the 
occupant to ‘step out into space’ in 
feeling,” Prince explains. 


she wanted something that would lie com- 
fortably across the land,” Prince says. His 
client, a woman living alone, also wanted 
to respect the landscape (home to travers- 
ing coyotes and snakes), be able to see 
out without being seen and optimize her 
views of the sweeping flank of the Sandia 
Mountains across the valley to the east. 
For those reasons, the house is raised one 
story up on II steel towers as it winds its 
way in slow curves over the land. Locally, 
inevitably, it is known as the Snake House, 
or sometimes the Dragon House. 

The large drive-through garage—there 
are doors on opposite sides to avoid the 
inconvenience of backing up—is the only 
part of the house at grade. From there a 
curved, top-lit stair leads to the end of the 
continuous, serpentine gallery, framed in 
arching steel pipes. This hall, forming the 
spine and ribs of the snake, if you will, 
connects what for such a long house is a 
remarkable paucity of rooms: There is a 
guest suite, with its own bath and two ter- 
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Asove: The view facing west from 


inside the front entrance. The gallery 


walkway is to the right, and the guest 
suite is straight ahead. “This is one 
of the places where you can stand 
inside and look across and through 
the building to the landscape be- 
yond,” says Prince. 


Y BART PRINCE 


URTES 


Asove RiGut: The serpentine form 
of the structure is evident in the 
floor plan. BeLow: The gallery walk- 
way leads west toward the guest 
suite. “A complete arch would have 
made the area too wide at floor lev- 
el, so the sides merge together like 
cupped hands,” the architect says. 





The house grew until it was 
stretched across the entire gently 
sloping, nearly barren one-acre site. 






MASTER SUITE ~ 


races hanging from a tower, a large living 
area with an open kitchen adjoining, and 
the master suite at the end. That's it. 

The urge for simple living, of a sort, 
extends to treatment of the interiors as 
well. In another of their early conver- 
sations, the client somewhat sheepishly 
asked her architect a second strange ques- 
tion: “Do I have to have furniture?” It is 
probably a question that every architect 
lives to hear; no furniture means no inte- 
rior designer, which means no potential 
on-the-job friction and no second-guess- 
ing of the architect's vision for the space. 
Because the owner of the house rarely en- 
tertains, there was little pressure to pro- 
vide the standard equipment for dinner 
parties—tables, chairs, objets d’art to fuel 
discussion. Instead, the main living area, 
under its four-part flyaway roof, has been 
provided only with a sunken, carpeted 
conversation pit in the classic mode: four 
steps down and a few throw pillows for 
comfort. The only standard pieces of fur- 
niture in the house are two beds and four 
or five barstools at the kitchen counter. 
Free at last. 

In addition to the concerns about the 
views and the landscape, and the aversion 
to furniture and building another “lump,” 
the brief included a general desire for 
clean, brightly lit space. “She was always 
referring to it as being on a cloud,” Prince 
says of his refreshingly convention-free 
client. “She called it ‘my cloud house.’” 
That image dictated the palette—off- 
white stucco, gray steel, tan ceramic- 
tiled floors—and also the way the peaks 
and valleys of the roofline “lock in” to 
the sky. “It was important to engage the 
sky rather than simply having it as a 
background,” the architect explains. 

continued on page 348 





Prince created a sunken conversa- 
ROC me ac cam nett 
living room. “The owner didn’t want 
furniture in the usual sense,” he says. 
stra Mee mr Ceo me eit 
side eliminate a view of the neigh- 
boring houses. Curving steel “ribs” 
Ty ame ae 

















Machinery and storage space, ac- 


el (rolbmrgy marmot es ( mes 
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“reverse attics.” BELOW: The glass 
iCYe Ke Ms team (emo wedi key lout 
to the twin balconies. 


Lert: A six-foot-square skylight tops 
the tower in the master suite. Six- 
inch strips of glass were placed above 
and below the two closets, to give 
the area a floating feeling. The wood 
ceiling slopes down toward the bath. 





saa NCE NES CLL LEIS 





setnetennenenrenmtts 
TE ALD EPRI IE ET TT 











eee 








a 
i 
| 


i 
f 
i 
iu 
j 
ih 
} 





“he house Is raised one story up on || steel towers as it winds its 
way in slow curves over the land. Locally, it is known as the Snake House. 





The south facade. “It’s inten sty 

difficult to differentiate between tl 
inside and the outside, as 
materials extend through 
SPL CHBLInl etiometsu ma cat! 
visible,” says Prince. 
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“T think it’s the ultimate 
achievement of his career,” 
interior designer Juan Mon- 
toya says of Kahn’s National 
Assembly Building in Ban- 
gladesh. “The most exciting 
thing about it is the geome- 
try,” says Montoya, who 
studied the building as a stu- 
dent. Kahn, who died before 


Sher-e-Bangla Nagar in Bangladesh 





its 1983 completion, de- 
scribed the complex, which 
consists of a 16-sided central 
structure within a cluster of 
buildings that are sheltered 
by exterior walls pierced with 
circles (above), triangles and 
rectangles, as “a many-facet- 
ed precious stone, construct- 
ed in concrete and marble.” 
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Manuel Canovas 










Rio 
Introduced in spring 2001, 
the fabric is a study in tex- 
tures. Horizontal stripes, of 
linen and chenille, were in- 
spired by the clothing worn 
by the inhabitants of the high 
plateaus of South America. 
























‘Ossenbacher, interior 
designer Paul Lavoie 
nd design writer 
Vendy Moonan use 
Artemide’s 1972 

amp, the ideal exam- 
le of smart design. 




























“The Tizio Lamp is 





Superstyle Pendants 
by Jade Jagger 


The “penny-size and slightly Art 
Déco” gold-and-enamel pendants 
from Jagger's collection at Gar- 
rard, where she is the creative di- 
rector, have caught the eye of 
interior designer David Mlinaric. 


‘ingenious: It uses a 





counterweight, as in a mobile.” 


—Alex Possenbacher 
ARCHITECT 





For details, see Resource Directory, page 354. 
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Architecture and Interior Design by Marco Aldaco 


Text by Jonathan Kandell/Photography by Michael Calderwood 


his is how good it 
can get when you 
are as renowned as 
Mexican architect 
Marco Aldaco: A young media 
magnate visiting a beach house 
designed by e/ arquitecto tells 
him that someday he wants an 
Aldaco vacation home of his 
own. Twenty years later the 
client calls and says it’s time. 
“He flies me to a plot of land 
on Punta Ixtapa overlooking 
the Pacific coast—a truly priv- 
ileged spot,” says Aldaco. “And 
he tells me, ‘I want a house 
where I can have 20 overnight 
guests or feel just as com- 
fortable alone with my wife.’” 
The man offers a generous fee 
and says he’ll be back only 
when the project is finished. A 
year later the house is done, 
and the happy businessman 
hands over a check covering 
the full bill. “Now that’s my 
idea of a client,” says Aldaco. 
Of course, anybody who 
contracts Aldaco isn’t taking a 
leap in the dark. He is, after 
all, the father of modern Mex- 
ican palapa architecture, which 
consists of a palm-thatched 
villa separated into freestand- 
ing structures and perched 
high above the ocean. It’s a 
widely imitated style. But just 
as the great muralists Diego 
Rivera and José Clemente 
Orozco spawned acolytes, Al- 
daco is the recognized master 
of Mexican tropical architec- 
ture. Not only does he draw 
the plans and supervise con- 
struction of a house, but he 
designs most of the furniture 
and creates the paintings, ce- 


Lert: Architect Marco Aldaco de- 
signed a vacation home, with several 
buildings spanning a total of 12,000 
square feet, for a media magnate in 
Punta Ixtapa, Mexico. In addition 
to the efforts of Aldaco and his col- 
league Humberto Muro, the villa re- 
quired the work of 150 laborers. 


ramics and sculptures with 
which his wife, Marta, will dec- 
orate the residence. There is a 
handmade quality to every as- 
pect of an Aldaco home. 

The facets of the Aldaco 
style are all on display at the 
Punta Ixtapa villa. Below the 
100,000-square-foot property, 
white-capped waves explode 
on craggy shoals. Porpoises ca- 
vort offshore, and occasionally 
a clan of sea crocodiles can be 
seen. “The setting is dramatic,” 
says Aldaco, who collaborat- 
ed with colleague Humberto 
Muro on the project. “The 
house, by contrast, is serene. 
It’s meant to frame the sky, the 
ocean, the vegetation, rather 
than call attention to itself.” 


ABOVE: A small living area is sand- 
wiched between two bedrooms in 
the Chozas Mayas, or Mayan Huts. 
The semi-outdoor space, which ad- 
joins the garden, is for guests’ use. 
ABOVE RiGut: Like much of the res- 
idence’s artwork, the details ona 
stairwell were created by Aldaco. 
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Lert: One of the villa’s central ar- 
eas, the living room in Casa de los 
Delfines employs tropical woods 
and stucco walls, and a polished-ce- 
ment floor. The painting over the 
sofa, which depicts birds and jag- 
uars, is Aldaco’s; he also designed 
all of the furniture for the space. 


Ricut: A bedroom, one of four in 
Casa de los Delfines, has a private 
terrace floored with brick tiles. BE- 
Low: Located in the same building, 
the master bedroom has a balcony 
overlooking a pool and the ocean. 
“The view to the rocks in the sea is 
so important,” Aldaco comments. 
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At the very top of the prop- 
erty is the Area Social, its palm- 
thatched roof like a giant straw 
hat shading 3,000 square feet 
of floor space. It can serve as 
a reception hall to entertain 
over 100 guests, with drinks 
and canapés consumed to the 
strains of guitar, trumpet and 
piano music. But the space also 
has smaller alcoves for inti- 
mate cocktails at sunset and 
a dining area for family and 
friends. The glass dining table 
is held up by a stand sculpted 
by the architect, while his 
wife designed the carved-back 
chairs. “I’ve been working with 
Marco for 28 years,” says Mar- 
ta Aldaco. “So we’re very much 


































on the same page. He doesn’t 
have to tell me what a sculp- 
ture or painting is going to 
look like. The moment I see it, 
I know where it should go.” 

In the courtyard near the 
Area Social is a notable attrac- 
tion: four large stone pigs im- 
probably wedged into a small 
fountain. “They’re meant to 
put visitors in a humorous 
mood,” says Aldaco. 

A flat stone path descends to 
the Chozas Mayas—Mayan 
Huts—two freestanding bed- 
room suites for guests. They 
are so named because they 
contain Aldaco’s wall paintings 
of warriors with jaguar masks, 
inspired by his visits to the 
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Top: A sitting area is surrounded 
by bougainvillea, royal palms and 
cactus. According to Aldaco, it is “a 
place to be alone to meditate, to 
contemplate nature.” ABOVE: The 
three-bedroom structure known 
as Casa de las Palmas has the tradi- 
tional thatched roof of the region. 


famed Mayan ruins of Bonam- 
pak in southern Mexico. On a 
third level, farther down the 
path, are the owners’ quarters, 
called Casa de los Delfines 
(House of the Dolphins), the 
only structure without its own 
palapa. Built of concrete and 
stucco, colored in terra-cotta 
and ocher, it includes four 
suites and borders a pool. The 
dining room exhibits some of 


Aldaco’s best art and handi- 
craft: an array of votive can- 
dles encased in glass on a 
ledge next to black-and-white 
ceramic horses, and behind 
them, a painting of mermaids 
riding steeds in the surf. 
Though Aldaco had a com- 
pletely free hand in building 
the villa, he did ask the owner 
to share his thoughts on how 
he would like to spend his 
days on the property. “Know- 
ing how he imagined the daily 
rhythm of the house played an 


important role in the design,” 
says Aldaco. The owner en- 
joys long walks on the beach 
before dawn. At 8:00 A.M. he is 
ready for a hearty breakfast of 
tortillas, fried eggs and black 
beans. Lunch with guests is at 
the beach club, and afterwards 
everybody goes off to nap in 
their suites. At 10:00 p.m. din- 
ner is served in the main din- 
ing room in the Area Social. 


—— 





The younger set then heads 
for the discos in the nearby 
town of Ixtapa, while the own- 
ers and their guests stay be- 
hind to listen to a nostalgic trio 
that croons Mexican country 
ballads or languid love songs. 
How does Aldaco know 
that his blueprints matched 
these fantasies? “I’ve stayed at 
the villa several times, and the 
days are pretty much the way 
the owner said he hoped they 
would be before the place was 
built,” says the architect. 0 
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shaded by the palapa. Twelve col- 
umns, whose tapered shafts and cap- 
itals were designed by Aldaco, are 
made of rosa morada wood. The ar- 
chitect’s wife, Marta Aldaco, assist- 
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The Area Social is “where people 
have drinks and dinner,” Aldaco 
points out. “It is formal and ele- 
gant.” Situated on the highest 
point of the property, the gather- 


ing spot commands a “spectacular 
view.” OpposiTeE: Edged by palm 
trees and chaise longues, a pool 
with an infinity edge feeds into a 
second pool on a terrace below. 








Great 
Design 


Bl 
“T bought a used XO! €X years 
ago. It’s beautiful and dependable, 
and I have no intention of ever 
]? 


buying another watch 


—Stephen Shadley 


INTERIOR DESIGNER 


Shadley wanted “‘a classic 
watch” and found it in 

a circa 1969 Rolex Oys- 
ter Perpetual Datejust. 
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Boussac Fadini 
“This fabric is now a classic, 
in my view,’ interior designer 
Roderick N. Shade says of 
the Paris-based company’s 
satin print Nakai.‘‘| love the 
scale and the vibrant colors.” 














For details, see Resource Directory, page 35 4nem 
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Klismos 


The timeless chair, shown at 
Villa Kerylos in France, was 
used by the ancient Greeks 
as well as today’s design aes- 
thetes, including Easton. 


ROLEX: FELICIANO; BOUSSAC FADINI: COURTESY BOUSSAC FADINI; KLISMOS: PASCAL HINOUS 
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inimalist archi- 

tecture and in- 

terior design is 

what we do,” de- 
clares architect Michael Ga- 
bellini, founder of Gabellini 
Associates, a New York firm 
that includes partners Kim- 
berly Sheppard and Daniel 
Garbowit. Yet Gabellini con- 
tends that his company’s work 
is not wholly signified by this 
label and offers the Manhattan 
apartment of Hans and Victo- 
ria Schmid as an illustration of 
what he means. “There’s noth- 
ing minimal about it, because 
it’s really about many things— 
the sense of light, air, sound 
and solitude. The space is an 


urban cocoon within an ever- 
changing scene. Our design is 
all about harnessing the drama 
and energy of the city in a way 
that allows the Schmids to be 
voyeurs of the evolving light 
and urban landscape.” Never- 
theless, to call the Gabellini 
firm minimalist is historical- 
ly correct, since it is plainly 
influenced by the artists of 
the ’60s from whose work the 
name was | Donald 
Judd, Dan Flavin, Sol LeWitt, 
Larry Bell and James Turrell, 
among others. 

Sheppard, the lead designer, 
sees these artists not so much 
as sources of direct quotation 
but as inspiration for their ap- 











ABOVE: Laminated-glass panels are 
a backdrop to the marble-topped 
dining table, which weighs 1,000 
pounds. Cantilevered from the pan- 
els is a powder-coated credenza con- 
cealing drawers for storage. Greek- 
walnut benches complement the 
space, adding texture and tone. 
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plications of light and the sim- 
plicity and perfection of their 
detailing. “We really work 
with light, trying to find places 
where it can become visually 
poetic,” she says. “As minimal- 
ists, we try to achieve details 
that look effortless; however, 
it often takes a lot of structur- 
al acrobatics to make a wall 
look like a thin plane of pa- 
per. The reality of connections 
and supports must not show, 
because we want things to be 
invisibly suspended and seem- 
ingly float like magic.” 

The minimalist spectrum 
for architecture and interiors 
ranges from pure to not quite 
pure. Pure means complete- 


ly white, no ornament and as 
little furniture as can be livee 
with. Further along the spec 
trum, white can be softened 
a bit and a few objects added 
The use of color, bold or delit 
cate, and black as well, ang 
more furniture than is strictly 
essential, pushes the genre t¢ 
its aesthetic far edge. Accord: 
ing to Sheppard, “a lot of ou: 
clients come to us requesti 

that we do it a little warmer 
They ask us to make it so the 


they can live there,” and the 
firm, of course, obliges. “The 


Schmids,” she adds, “were o 
first clients to ever ask fo 
the ultimate minimalist apart 


ment. Victoria said that she 





Opposite: “The kitchen appliances s 
and millwork contribute to the clar 
ity and harmony of the apartment 
as a whole, in which light, form and 
material coexist within a minimal 
envelope,” says Gabellini. Sub-Zero 
refrigerator and wine cooler. Daco 
oven. Corian sink. 
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The bedroom and adjacent mas- 
ter bath are separated by a glass 
partition, “combining the bathing 
ritual with the act of sleeping,” ex- 
plains Gabellini. Ricut: The sculp- 
tural, carved marble tub and sink 
“punctuate the stone-clad volume 
of the bath,” he adds. 


wanted to live in a white crys- 
talline box in the clouds.” 
From time to time during 
the design process the archi- 
tects suggested lapses from 
the ultimate. They proposed 


more mellow ranges of stone 
color to contrast with the 
white plaster. The clients de- 
clined this option, so on walls 
and floors the honed three- 
quarter-inch-thick Sivec mar- 
ble is as white as could be 
found. Gabellini and Shep- 
pard also offered a variety of 
upholstery choices as an alter- 
native to an all-white sofa. 
With this they were success- 
ful, and the sofa is covered in 
soft, cream-toned leather, a 
shade that varies subtly to an 
almost green cast with the 
changing light. 

Gabellini describes the 
1,800-square-foot apartment 
as a white box in a black box. 
It occupies the 49th floor of a 
51-story black-glass-clad sky- 
scraper on Fifth Avenue that 
offers magnificent views. The 
city outside appears as a great 
illuminated screen depicting 
Rockefeller Center, the Em- 
pire State Building and, far- 
ther down the urban canyons, 
the Financial District. On a 


clear day it is possible to 
see the Statue of Liberty and 
the Brooklyn and Verrazano- 
Narrows bridges, as well as 
the New Jersey hills 60 miles 
away. The black glass presents 
this world as it would appear 
through sunglasses, removing 
the glare that would otherwise 
fill an apartment lit by so much 
sky. Considering the visual 
stimulus of the panorama, the 
clients’ decision to create a qui- 
et and serene sanctuary with- 
out trivial distractions appears 
to have been the right one. 
The plan of the apartment 
is straightforward; only essen- 
tial furniture is used. The liv- 
ing area has modular seating 
units, a low table, a desk and 
a few small chairs and seats. 
The dining area has a table 
that is a truly singular object. 
“This table is just a table,” ex- 
plains Gabellini, “but it’s a six- 
foot-square, three-inch-thick 
honed-Sivec-marble slab that 
weighs about 1,000 pounds, 
placed upon a sliver-thin steel 
base invisibly bolted to the 
floor.” Separating the dining 
area from the kitchen is a glass 
wall consisting of two custom 
satin-laminated panels with a 
continued on page 351 


267 

















“Kor me is embodied in the {Hite 
9 


= Tom S CH pl @, PRESIDENT, NISSAN DESIGN AMERIC) 





Tan! 







By 1957 Lotus Elite 
Roughly 1,000 of the ultra- 

light, two-seater coupes were , . 
produced. Their unique fiber- nie racial 
glass construction allowed 
for ultimate performance. 
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Lumicor SRS 
“It’s midcentury modern 
meets Zen,” says interior de- 











Art Wear Reading Glasses 


“Their design is unbelievably 
great,’ interior designer Jennifer 
Post says of the glasses. The paint- 
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ed frames come in a variety of 
patterns, ‘from leopard to paisley,” 
she adds. “I’ve got 10 pairs.” 





signer S. Marc Thee, who uses 
the transparent material for 
room dividers, cabinet panels 
and drawer insets. 








Great 
Design 







“Great design meets the function 
requirement, but it also has style 
—the one-of-a-kind treatment— 
singling it out forever from 

its own kind. Now it is 
collectible and treasured.” 


—Ron Mann 
INTERIOR DESIGNER 





Canasta 
einai 


Heron Parigi 

The Italian firm’s rolling desk chair 
debuted at the Eimu office furni- 
ture fair in 1989 and is still a favor- 
ite of Mann’s. Interwoven elastic 
bands wrap around the back’s steel 
tubes, creating its distinctive shape. 





For details, see Resource Directory, page 354 
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With a taut, sport-tuned suspension, 
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it’s our best-handling convertible ever. 


For 2004 Saab 9-3 Arc Convertible. Taxes, insurance, title, license, dealer fees, registration fees and optional equipment extra. Price subject to change without notice ©2004 SAAB CARS USA, INC. 








Thrills start at $39 995 MSRP* 
’ 


$43,300 MSRP for model shown. 





1800 SAAB USA 








www.saabusa.com 
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eteran travelers to [Thailand 
always seem to be giving the 
same advice to newbies plan- 
ning a visit: By all means, yes, 
go to Bangkok; spend a night or two 
there, take a tour, see some temples; but 
then get out. Quickly. Head north toward 
Chiang Mai, or south toward Phuket. 
There, they say, you'll find the real Thai- 
land: away from the crazy, congested 
city, among the handicraft-making tribes 
of the northern mountains or along the 
immaculate white-sand beaches of the 
Andaman or Gulf of Thailand coastlines. 

It’s true that Bangkok can be over- 
whelming, especially to a first-time tourist 
caught in the disorienting throes of jet 
lag. Surveyed from a hotel window, the 
city stretches out to the horizon line in 
all directions, never revealing any dis- 
cernible center. The sky above, especially 
in the sweltering summer months, ap- 
pears to be exactly the same shade of 
beige as the sea of concrete below. Even 
the briefest of walks outside during the 











Opposite: The 171-room Metro- 
politan, Bangkok, hotel is in the 
heart of Thailand’s capital. Eco.id 
Architects revitalized the existing 
L-shaped structure by creating a 
new lobby with a stone-and-glass 
checkered facade and adding a res- 
taurant and gym next to the pool. 


Tor: In the lobby’s double-height 
sitting area, walnut-and-leather 
chairs, from Flexform, are paired 
with sculptural bronze tables. Sin- 
gapore-based designer Kathryn Kng 
did the interiors. ABOVE: Glass vas- 
es from Italy punctuate the leather- 
topped front desk. 
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chaotic frenzy of the morning or after- 
noon rush hour can leave you sweating, 
exhausted, short of breath and instantly 
nostalgic for the air-conditioned com- 
forts of your hotel 100m. 

Sull, there are pov kets of tranquillity 
to be found even in this most unapologet- 
ically urban of Asian cities. Picturesque 
Lumpini Park, where pensioners gather 


in the mornings over breakfast to gossip, 
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practice their tai chi and perform im- 
promptu karaoke concerts, is one. And 
throughout Bangkok, serene Buddhist 
shrines appear on street corners with 
roughly the same frequency as do hot- 
pretzel vendors in midtown Manhattan. 
Now you can add The Metropolitan, 
Bangkok, to the short list of cool havens 
from the broiling bustle. The 171-room 
sister property of London’s Metropolitan 
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—a sleek boutique hotel that in the seven fir 
years since it opened has become one fir 
of that city’s most celebrated—sits just} 
south of Lumpini Park, on a stretch of }i 
Bangkok’s Embassy Row that, thanks to }}i 
its occupants, necessarily enjoys a greater } 


degree of peace and quiet than neighbor- 


ing boulevards. Whereas other hotels in }! 


the Thai capital seem intent on remind- 
ing visitors exactly where they are at 
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Asove: The sitting area of a guest 
room. Dark teak floors and furnish- 
ings with clean lines lend a “mascu- 
line” feeling, according to the de- 
signer. The drapery fabric is from 
Jim Thompson. RicuT: Opaque 
glass lamps flank the bed, which is 
covered in handwoven Thai silk. 


Lert: Handblown red-and-orange- 
glass screens break up the narrow 
expanse of The Met Bar, where Thai 
fare is served and music plays nightly. 
The illuminated bar has a counter 
made of black Corian. The artwork 
on the rear wall, Nightscape, is by 
Murray Hilton. 








,)2very moment—teakwood and rattan the Singapore-based interior designer Asian hotels are absent. In place of rat- 


-verywhere you look, elaborate vegetable 
/ 2arvings on the dinner table, robed clerks 
owing and endlessly uttering the tradi- 
)) ional clasped-hand greeting, “sawasdee” 
+)—the Metropolitan takes a subtler apx 
sroach, offering its guests a break from 
che enervating role of wide-eyed tourist. 
“Going to a Thai luxury hotel can be 
such a formal thing,” says Kathryn Kng, 


commissioned to create spaces that man- 
age to be distinctly Thai without lapsing 
into cultural fetishism. “With the Met, 
Bangkok, we’ve just thrown all that out. 
The feel is much more contemporary.” 
That this is a different kind of Bangkok 
hotel is evident from the moment of 
check-in. The expected vernacular and 
colonial motifs so common to Southeast 


tan-and-silk lobby furniture, guests are 
invited to sit on cream-colored leather 
sofas whose sexy curvilinearity practically 
begs passersby to trace its contours with 
their free hand. Behind the long front 
desk of grooved limestone topped with 
leather is a backlit screen that frarnes and 
illumines an ever-changing display of 
minimalist flower arrangements. 














Flowers, it turns out, played an impor- 
tant—if initially obscure—part in Kng’s 
attempt to balance the hotel’s design. 
“When I looked at the project toward the 
end, especially the public areas, it just 
turned out to be so masculine,’ she recalls. 
“I was using lots of bronze and all these 
very clean lines.” Flowers, she says, “made 
it come alive. I didn’t really want to have a 
theme for the hotel, but at one point I did 
rather bravely say: ‘Let’s do flowers.’ At 
the time I didn’t know how the flowers 
would end up actually complementing 
the interior finishes. I couldn’t visualize it 
then.” Strategically placed in oversize 
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vases throughout public areas, the flow- 
ers, to borrow a concept from Eastern 
religious dualism, offer a bit of feminine 


yin amid all of the hotel’s masculine yang, 


tempering the Miesian mood set by the 
interior architecture’s hard lines. 

For all of Kng’s heterodoxy, let it not be 
said that teak and silk, the dynamic duo of 
Thai materials, don’t have a home here. 
Their role, though, has been updated: 
Rather than using intricate carvings and 
brilliant colors to evoke ancient Thai tra- 
ditions, Kng has integrated teak and silk 
with modern materials to create a bold 
but timeless look. The wood is every- 





ABOVE: Blown-glass pendants with 
tassels are above an antique trestle 
table in Cy’an, the hotel’s 110-seat 
restaurant. With the help of the 
lighting firm Isometrix, Kng cus- 
tom-designed a tapas bar of blue 
mosaic tiles with an internal glow 
to offset the dark wood tables. 


ABOVE RiGuT: Cy’an’s covered ter- 
race is separated from the pool by a 
shallow water tray in which large 
ceramic jars seem to float. A lime- 
stone wall with a sandblasted pat- 
tern by the landscaping firm Tierra 
Design stands between the dining 
area and the motor court. 





where—floors, bed frames, chairs, benches 
—but because of Kng’s paint choices, the 
“ooms remain crisp and light. Silks in 
zuest rooms tend to be deep and solid, 
ike the moss-green variety used for the 
yedcoverings, rather than bright and pat- 
-erned—geared more toward soothing 
che eye than grabbing it. 

Bangkok becomes a very different city 
at night, when the legions of office work- 
ers, cab drivers and street vendors retreat. 
into the shadows, ceding the streets to 
young pleasure seekers who pack the 
city’s restaurants and nightclubs. Mirror- 
ing that transformation is the hotel’s Met 


Bar: By day, it’s a quiet and elegant place 
to grab a bowl of curried noodles before 
heading out for an afternoon of shopping 
or temple-going; at night it becomes a 
sexy, throbbing martini lounge that’s 
open only to hotel guests and a select 
group of local members. 

When Kng was asked to design The 
Metropolitan, Bangkok, she worried, at 
first, over how to translate the look and 
feel of its London forebear for Asia. “I 
kept insisting that I had to go to London,” 
she says. “I was very concerned. So I 
went. Of course, it was only after I got 
there that it hit me: My hotel wasn’t go- 





ing to be in England; it was going to be in 
Asia. It could be different. The Metropol- 
itan should be different from city to city. 
The essence and services are the same— 
the same quality of bathrobe, bedsheets 
and so on. But it doesn’t have to look the 
same. I ended up spending only one night 
at the Met in London. And I felt a lot bet- 
ter after that.” 














The Metropolitan, Bangkok 
27 South Sathorn Road 
Tungmahamek, Sathorn, Bangkok 10120 
66-2-625-3333 
www.metropolitan.como.bz 
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Lumuinor Marina 
The watch was first designed 
in the |9 for the comman- 
dos of the | Italian Navy 
with a dial mace to be seen 
in total darkness.’ !t’s now 
worn to be seen irom across 
the room,’ says design writer 
Christopher Petkanas. 





“Tt’s one of the 
of the last 
century. People don’t 


know about it, don’t see 










: - r Vv 
it very often. The house fy 


is in a spiral shape and has 
a continuous stone wall. 
The roof is suspended 
from an oil-well pipe with 
support cables made from 


old airplane struts.” 


—RBart Prince 
ARCHITECT: 





Dunand Vase 


“Jean Dunand had an incredible 
eye for shape, pattern and color,” 
architectural designer Wallace E. 
Cunningham says of a 1925 vase 
with a geometric design. 


“Great design speaks to you.” 
—Sally Sirkin Lewis, Inrerior DesiGNer 


For details, see Resource Directory, page 354. 




















Clarence House 


Las Palmas 


Known for its colorful pat- 


whimsical cotton in 2002. 








HISTORIC DESIGN 


Pan Am’s Clippers 


THE REVOLUTIONARY PLANES THAT TRANSFORMED 1930S TRAVEL ; 


Pee ee me we 
‘ > 


aw Nae 
~ z - oy 5 > Aa e 
EMI Fo ae ‘See. ‘< ESBS + ae Se 
i mee LE, PM REGS 





Ne . 
ee ee ee 


In the 1930s Pan Am’s fleet of “fly- 
ing boats”—commonly known as 
China Clippers—became the first 
passenger planes to cross the Pa- 
cific. The glamorous aircraft thrilled 
the public: 25,000 people gathered 
near San Francisco Bay to witness 
the inaugural flight. THs Pace: 
John McCoy’s watercolor of the 
Martin M-130 Philippine Clipper. 











By Gerald Clarke 


ome people look for worlds to 

conquer. Juan Trippe, the founder 

of Pan American World Airways, 

looked for oceans to cross. Spin- 
ning the globe in his office on the 58th 
floor of Manhattan’s Chrysler Building 
in the early 1930s, he saw vast stretches 
of blue water—and equally vast oppor- 
tunities for the new seaplanes he was 
ordering. The most lucrative route, be- 
tween the United States and Europe, was 
barred, unfortunately, by the refusal of 
Britain to allow refueling rights in either 
Bermuda or Newfoundland; no commer- 
cial airplane could make the journey on 
just one tank of gas. 

But a quick turn of Trippe’s globe 
showed another lucrative route across an 
even wider ocean, the Pacific, whose 
nearly 9,000 miles passenger ships could 
cross in not less than three weeks. What if 
Pan American could reduce that long 
journey to less than a week? Thus was 





ABOVE AND BELOW: ARCHIVES AND SPECIAL COLLECTIONS, OTTO G. RICHTER LIBRARY, 
UNIVERSITY OF MIAMI, CORAL GABLES, FL 





Top: A China Clipper clears the | 
Golden Gate Bridge—still under | 
construction—in 1936. ABOVE: 
Pioneering industrial designer 
Norman Bel Geddes designed all 
the Clipper interiors, giving them 
a modern, streamlined look. 
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Warner Bros. quickly exploited the 
Clipper craze, casting Humphrey 


/ 
Bogart as an ace pilot in China Clip- A 
per (1936). Three years later Pan 
Am introduced a larger, more lux- 
urious line of aircraft—the Boeing 
314. Tuts Pace: The Dixie Clipper 
landing in Lisbon. 
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COURTESY THE PAN AM HISTORICAL FOUNDATION/WWW.PANAM.ORG 


born a plane whose name still conjures up fig 
a world of mystery and romance—the fh 


: ' =. China Clipper. BS: 
| | the outside it looked like the work of Airplane technology advanced so iif; 
lj a To al “ al three-fin tail quickly in the 1930s that there were actu- fliny: 
| d Taste tor. VVith its unusual three-nn tall, ally three generations of Clippers. The pi 
| it apt d solid yet strangely graceful, first, the Sikorsky S-42, which had alreadygines 
| ii OA proved itself on Latin American routes, tii. 
l} a beautitu rnt in 1 he air or on the water. soon gave way to the larger, longer-range Y 
{| Martin M-130. “Even at this distance, I 


thrill to the wonder of it all,” was the mes- 
l | sage Franklin Roosevelt sent from Wash- js 
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Bel Geddes chose lightweight ma- 
terials for the interiors, including 
an aluminum composite for furni- 
ture frames and thick plastic for 
portholes. ABove: The control cab- 
in, with a chart table at left. 


Howard Ketcham, a New York 
color consultant, coordinated the 
palette of green, beige and Pan 
Am’s signature blue. BELow: The 
dining area was designed to double 
as a lounge between meals. 











COPYRIGHT BOEING, ALL RIGHTS RESERVED 





ngton when the first Martin left San 
francisco for Honolulu in November 
1935. More wonderful still was the third 
and final China Clipper, the Boeing 314. 
Though only one of the Martin planes 
was Officially called China Clipper, the 


ame stuck, as far as an excited public was 


concerned, to all the Pan American sea 
» dlanes that flew the wide Pacific. 
i 


Before the Clippers could fly the route, 
the airline had to spend large sums to 
establish refueling stations on a string 





of American-controlled islands—Oahu, 
Midway, Wake and Guam. Such stops 
meant not only fuel for the planes but 
housing for workers and hotels for pas- 
sengers, who spent a night at each station. 

All three versions of the plane had 
their admirers, but the queen of the Clip- 
pers was the biggest and most advanced, 
the Boeing 314. From the outside it 
looked like the work of a master sculptor. 
With its unusual three-fin tail, it ap- 


peared solid yet strangely graceful, a 


beautiful sight in the air or on the water. 
Inside it had two decks, the upper for the 
crew and the lower for passengers. Fast as 
it was by the standards of the day, the 
Boeing’s cruising speed was not much 
more than 180 miles an hour, and the 
longest leg of the flight, from San Fran- 
cisco to Honolulu, took 18 hours. When 
the time came to sleep, stewards opened 
sleeping berths, just like those on the 
Pullman cars of trains. 

Working with Pan Am’s experienced 
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engineers, Norman Bel Geddes, an expo- 
nent of what was called Streamline style, 
and Howard Ketcham, a New York color 
expert, designed the sleek and efficient 
interiors. Ketcham felt that too subdued a 
color would lead to boredom and claus- 
trophobia on the Clippers’ long flights, 
while a color too bright would make pas- 
sengers nervous. What he came up with— 
the happy medium—was combinations of 
what he called “skyline green, Miami- 
sand beige and Pan American blue.” 
Eventually the British relented, and 
shortly before the beginning of World 
War II, ‘Trippe got his European route. 
The Clippers were later drafted for 
war duty—! Winston Churchill and 
Franklin Roosey«!t crossed the Atlantic in 
them—but the enc of the war saw their 
demise. An onrushing technology had 
given land-based planes the edge in speed 
and distance, and, like many beautiful but 
outdated objects, the Clippers exist today 
only in photographs and memories. 1 
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Top: President Roosevelt celebrat- 
ed his 61st birthday en route from 
his historic meeting with Winston 
Churchill at the Casablanca Confer- 
ence. Linen tablecloths, silver and 
china were used for all meals. 
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ABOVE: Bel Geddes—formerly a set 
designer for the Metropolitan Op- 
era as well as for films directed by 
Cecil B. DeMille and D. W. Grif- 
fith—oversaw every interior detail, 
down to the in-flight dishware. 
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Dressing Rooms 


| a Sleeping Cabins 
fo Lounges Dining Area 
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he compact luxury of the 

Boeing 314 set a new stan- 
dard for aviation design. The 
lower deck—which could ac- 
commodate up to 34 passen- 
gers—had || compartments, 
including six sleeping cabins, a 
bridal suite and men’s and 
women’s dressing rooms, com- 
plete with Art Déco lights and 
walnut-paneled doors. 


The flight from California to Asia 
took six days and required overnight 
refueling stops in hubs that includ- 
ed Oahu and Guam. Lert AND Far 
Lert: For night flying, lounges were 
converted into sleeping berths. 


An advertisement for the M-130s 
boasted, “As fleet as the wind, they 
are as staunch as an ocean liner.” 
BeLow: A Boeing 314 at rest. Sea 
takeoffs and landings required the 
Clippers to have enormous hulls 
with six watertight compartments. 
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Great 





Design 


Two diamond-encrusted crescents 
set off strands of pearls in a choker 
Ashley Judd will wear in the film 

De-Lovely, based on composer Cole 
Porter's life. Verdura first designed sorte, 
a version of the necklace in 1945 
for Marjorie Merriweather Post. 
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| Pearl Necklace with : : 


Diamond Clasp 
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Pierre Chareau . 4 
Created circa 1923, Chareau’s La a c — a 
Religieuse (The Nun) floor lamp : a EF ge Ne 
has angular alabaster pieces atop a 
mahogany cone-shaped base. “It 

throws interesting shadows,” says 
Schnaper. “There's nothing like it.” Pod 









| French Art 


| Déco Sconces 

| Interior designer Frank Grill 
| admires the lights conceived 
| by Louis Sognot around 

| 1930, reputedly for the state- 
| rooms of the Normandie. 
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Great 
Design 


Opera House 


' Santa Cruz de Tenerife 


Santiago 

Calatrava 

“He does things that connect 
the earth to the sky,” interior 
designer Mica Ertegun says of 
the Spanish architect’s struc- 


tures, including the wavelile 
2003 Canary Islands building. 


For details, see Resource Directory, page 354. 
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tudy nature, love na- 
ture, stay close to na- 
ture: it will never fail 
you,” Frank Lloyd 
Wright told his apprentices. 


The master heeded that prin- 
ciple at Taliesin, the house 
he built for himself in Spring 
Green, in rural Wisconsin. 
Begun in 1911 and rebuilt after 
fires in 1914 and 1925, it is 
as much a part of the hillside 
as the rock outcroppings and 
the mature trees that shade 
it. The name means “shining 
brow” in Welsh—the language 
of Wright’s mother’s forebears 
—and alludes to its placement 
below the crest of the hill. In 
contrast to Fallingwater, the 
masterpiece it inspired, Ta- 
liesin has no one, iconic im- 
age. Its drama is muted and 
demands a spirit of quiet con- 
templation. It emerges from 
dense foliage as a rambling, 
picturesque composition of 
limestone walls, sand-colored 
stucco balconies and shingled 
roofs, and it reveals itself slow- 
ly, a pl at a time. Even so, 
James E. Goulka, president 
and CEO of the Frank Lloyd 
Wright Foundation, calls it 
“the most important work he 
did,” and Boston Globe archi- 
tecture critic Robert Camp- 
bell considers it “the greatest 
single building in America.” 
Wright spent some of the 
happiest days of his youth 
helping out on his maternal 
uncle’s farm in this rolling 
countryside, which had been 
settled by the Lloyd-Joneses. 
He collaborated on the design 
of their family chapel and in 
1886 made his solo debut with 
another shingled building, the 
first Hillside Home School, 
a progressive, coeducational 
venture that was run by his 


Frank Lloyd Wright built Taliesin in 
Spring Green, Wisconsin, to serve as 
his own home. The part ef the house 
known as Taliesin IDI (right) was cre- 
ated in 1925 and later, following 
earlier stages of construction in 1911 
and 1914. A former cistern, at left, 
imitates limestone outcroppings. 
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BURNISHING THE TREASURE TE 
FRANK LLOYD WRIGHT’S MASTERWORI 


Architecture and Interior Design by Frank Lloyd Wright 
Text by Michael Webb/Photography by Jon Miller/Hedrich Blessing 
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aunts. Io pump water, he de- 
signed a windmill in the form 
of two interconnected towers, 
which he named Romeo and 
Juliet. He also built a house, 
‘Tan-y-deri (“under the oaks”), 
for his sister, Jane. 

When scandal engulfed 
Wright in Chicago, it was nat- 
ural that he would seek ref- 
uge on this familiar ground. It 
remained the home he always 
yearned to come back to, de- 
spite the two early tragedies. 
The first fire, deliberately set 
by a deranged servant, killed 
Wright’s second wife and 
her two children; the second, 
sparked by an electrical storm 
that shorted faulty wiring, de- 
stroyed his beloved collection 
of Japanese art. Another man, 
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heartbroken at these losses, 
might have moved away, but 
the pull of the land was too 
strong for Wright. Up until 
his death in 1959, ‘Taliesin was 
the center of his life, a show- 
case of his work and a labora- 
tory in which to test ideas. 
Like Thomas Jefferson, 
who enjoyed “putting up and 
pulling down” at Monticello, 
Wright was constantly extend- 
ing and reshaping the house 
and the landscape of ‘Taliesin. 
New buildings, such as the 
Midway Barns, augmented an 
estate that grew to 601 acres, 


even though its owner was 
often mired in debt. In 1932, at 
the nadir of his fortunes, with 
few commissions and fewer 
prospects, he established the 






AsovVE: A Japanese screen in the stu- 
dio dates to the late 18th or early 
19th century. The print stand at rear 
and the floor lamp were designed 
by Wright for Taliesin. RiGuT: Ap- 
prentices used the studio for draft- 
ing until Wright built a larger one for 
them at Hillside in 1932. John Young- 
Hunter’s portrait of Wright’s moth- 
er, Anna, hangs above the fireplace. 


‘Taliesin Fellowship and added 
a drafting room and a dor- 
mitory wing to the second 
Hillside Home School, which 
had been built in 1902 on the 
site of the original school. Ap- 
prentices were invited to pay a 
stiff fee to learn architecture 
by working on the master’s 
projects, as well as to build and 
farm as part of this self-sup- 
porting community. 





Lerr: The Garden Court has Cher 
okee-red metal gates fashioned fron 
drainpipes. BrLow: In the living 
room, a dining area includes two tal 
Wright chairs made for the house 
The ottomans and the chair at left 
were bought in the late 1920s at 
Marshall Field’s and later modified 


OppostrE BELow: The windows of 
Wright’s bedroom frame the view 
so that it resembles a Japanese 
wood-block print. A blue Kan 
period vase sits on one of sey ) 
tables designed by Wright. Bronze 
reproductions of his Nakoma and 
Nakomis statues face each other. 
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Charles Montooth, who ar- 
rived in 1945 and is still work- 
ing there as a fellow, recalls his 
first impressions. “The atmo- 
sphere was magical,” he says. 
“Mr. Wright would work in 
his office in the morning and 
then come over to the drafting 
room. We kept a roaring fire 
going in winter and would 
gather round when he offered 
comments on someone’s draw- 
ings. He had the last word, 
but he was like a father to 
the apprentices—we loved the 
guy.” He remembers the day 
when William Wesley Pe- 
ters (who became one of the 


leading fellows and married 
Wright’s daughter Svetlana) 
strode into the drafting room 
and announced, “OK, we’ve 
got to bring in the hay!” These 
arduous routines were en- 
livened by high-minded dis- 
cussions, black-tie dinners and 
concerts in the theater created 
out of the former gymnasium. 

In 1937 Wright began build- 
ing Taliesin West, near Scotts- 
dale, Arizona, as an escape 
from the harsh Wisconsin win- 
ters. He would have stayed be- 
hind at least through Thanks- 
giving, as he had before he 


created his “desert camp.” 


However, as veteran fellow 
Tony Puttnam remembers, 
“when it got bitterly cold, 
everyone would plead with 
him to go to Arizona.” The fall 
migration west continues to 
this day; only a hardy band of 
eight fellows and a skeleton 
staff remain behind, gravitat- 
ing to the well-heated studio 
and stables or offices in the 
nearby visitors’ center. Icicles 
can form within the house, so 
the furniture and artworks are 
packed away unt the spring. 
A climate like this takes its 
toll, and nature has not always 
repaid Wright’ trust. The an- 


i showcase for his work and a laboratory in which he could test his ideas. 














nual freeze-thaw cycle caus- 
es the house to rise and fall, 
wreaking havoc on the ma- 
sonry. In 1998 a 100-mile-an- 
hour gale brought a tree crash- 
ing through the roof of the 
studio, and roots have filled 


the tunnel beneath the house. 
Happily, as in Wright’s time, 
angels appeared at the last 
moment to avert catastrophe. 
In the 1930s it was Edgar 
Kaufmann and Herbert F. 
Johnson, enlightened patrons 
of architecture, who restored 
solvency and morale. In 1999 
it was a matching grant of 
more than a-million dollars 
from Save America’s Treasures, 
devoted to replacing broken 
drainage pipes, diverting the 
water that was causing subsi- 
dence and preparing a master 
plan for the house. 

Chicago architect John E1- 
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fler, who has lovingly refur- 
bished the landmark Jacobs 
residence in Madison, Wiscon- 
sin, in addition to restoring 
other works by Wright, heads 
a multidisciplinary team that 
is building a computer model 
of the house and planning a 
meticulous architectural res- 
toration that could cost up to 
$25 million. The rich glow of 
the refurbished studio, which 
is now unobtrusively heated 
and cooled, is an augury of 
what the whole house may be 
like in 10 years’ time. Goulka 
would like to raise additional 


continued on page 352 





PPOSITE: The Hillside complex, less 
1an a mile from the house, consists 
f the 1902 school building and the 
932 drafting studio. ABOVE: Tri- 
ngular trusses supporting the roof 
f the drafting studio represent tree 
sunks in Wright’s “abstract forest.” 
Te created the long plywood tables. 
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tiGuT: The residential portion of 
(aliesin—including the terrace of 
Nright’s bedroom, at left—looks 
yut over the Water Garden. Wright 
_haped the area by damming a creek 
/n 1911. He also planted the white 
ines on either side of the building. 


\ low stone bridge is at right. 
} 


Silos are located behind the Mid- 
way Barns, which formed the hub 
of Taliesin’s agricultural operation. 
According to Wright, the spire was 
an homage to the “Guernsey teat.” 
ORE Rm Beco ett. 
and as seasonal living quarters for 
the Taliesin Fellowship’s members. 
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Great 
Design 


“The Soho vanity makes a classic and minimalist 
statement with an explosion of rock-crystal handles - - Missoni 
that contrast the old and new.” a a Role Mees tLay lel t 
= nr it cl j a F 
— A larc Thee, INTERIOR DESIGNER a cs a ng bi sa anys Mig 
is offering equally innovative fab- 

rics, including the reversible 
Samarkanda, through Old World 
Weavers in the United States. 


Sherle Wagner 

The two semiprecious-stone 
pulls against the sleek sil- 
houette of the chocolate-ma- 
hagony vanity add an unex- 
pected touch. 


“Perfect form follows function. 
The dynamic lines iconographically denote speed, elegance, simplicity.” 
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1998 Ferrari 355 Spider GT 

The last mid-engine model Ferrari signed to be light and fast—and it 
made with a steel-tubular chassis is. The car’s V-8 engine tops out at 
and aluminum skin, the 355 Spider, 183 miles per hour, and it can go 


which debuted in 1996, was de- from zero to 60 in 4.6 seconds. 
For details, see Resource Directory, page 354. 
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WN alto catty has a wonderful line of Saarinen 
reproductions—the black-and-white chair has 
an elegance of line and propor rake) a 
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“It’s of a period, but it moves 
through all periods,’ McCurry says 
ole Worm Relea MES Tea 
Collection, which was adapted 
from pieces Saarinen designed for 


his family’s 1930 Michig 








A NEW LOOK AT RESIDENCES PUBLISHED IN 
ARCHITECTURAL DIGEST’S SEPTEMBER 1990 AND APRIL 1987 ISSUES 


INCOMPARABLE STYLE IN THE FRENCH COUNTRYSIDE 


Interior Design by Francois Catroux (Ferriéres)/Text by John Loring 
Photography by Pascal Hinous (Meautry) and Marianne Haas (Ferrieres) 


tanding dramatically 
above the Seine at the 
eastern end of the Ile 
Saint-Louis, where it 
was built by the court archi- 
1642, 


Baron Guy de Rothschild’s 


tect Louis Le Vau in 


Hotel Lambert is the most 
majestic privately owned pal- 
ace in Paris. The glittering 
dinners held in its famous Ga- 


lerie d’ Hercule, whose long ta- 


ble can seat 74, are the stuff of 
international society’s dreams. 

Yet for all the glamour and 
opulence of the Hotel Lam- 
bert, his two country houses— 
one just outside Paris in Brie 
and the other farther north in 
Normandy—may be closer to 
Baron Guy’s heart. Both bear 
the indelible imprint of the 
late Baroness Marie-Héléne 
de Rothschild, the “Queen of 


Paris,” as the press was fond of 
calling her. Both reflect the 
charm of the great lady, who 
was, as her husband described 
her after their first 25 years of 
marriage, “excessive, exotic, 
rare, flamboyant... passion- 
ate” and who had “a formida- 
ble love of life,...as it happens 
to be, in its simplicity and real- 
ity...[and] in its extremes.” 
They met in August 1952 
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Baron Guy de Rothschild and his 
late wife, Marie-Héleéne (left, in 
1985), enjoyed quiet times in 

the country at their Chateau de 
Meautry and their chalet at Fer- 
rieres. ABOVE: The main residence 
at Meautry, their 120-acre Thor- 
oughbred stud farm in Normandy. 


Ricut: A 16th-century painting 
from the school of Cranach over- 
looks the main salon, where a low 
table with a late-17th-century sca- 
gliola top centers a conversation 
area. Next to the door is a landscape 
by Pieter Brueghel the Younger. 
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pin harmony,” said the 
baroness. Hangin i 
brary fireplace is’, 
stretching out.on the hearth is a 
17th-century Italian'carved dog. The 
French writing table and the celes- 
tial globe date to the 16th.century. 
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during the summer racing sea- 
son at Deauville. He had a 
few years before inherited the 
Rothschild stables in Nor- 
mandy, and the beautiful 
young Countess Marie-Hé- 
lene de Nicolay’s passion for 
horse racing soon rekindled 
his own. The equine gods 
looked out for the couple, and 
some months later, at Long- 
champ racecourse in Paris, his 
colt won Colt of the Year and 
her filly won Filly of the Year. 
Five years later they married. 

It is not surprising that 
the baron’s Normandy resi- 
dence, the Chateau de Meau- 
try (see Architectural Digest, 
September 1990), near Deau- 
ville, which sits on an estate 
encompassing the Rothschild 
Thoroughbred stud farm, was 
the first home that the bar- 
oness decorated. 

More country house than 
chateau, it is a romantical- 
ly picturesque amalgam of a 
low half-timbered 15th-centu- 
ry house ennobled by a small 
16th-century cut-stone addi- 
tion in the French Renaissance 
style of the reign of Henri IIL. 
Its dining room seats only a 
dozen or so. However, if the 
interiors of Meautry are mod- 
estly sized in comparison to the 
Hotel Lambert, the celebrated 
mixture of coziness and gran- 
deur known as /e style Rothschild 
is present in all its richness. 

This inimitable style had its 
roots in 1853, during the reign 
of Napoleon III and Empress 
Eugénie. That year Baron 
James de Rothschild engaged 
the architect of London’s 
Crystal Palace, Sir Joseph 
Paxton, and his son-in-law, 
George Henry Stokes, to build 
a chateau in Brie somewhat 
smaller than the London ex- 
position hall but grander. 

The Second Empire’s am- 
bitions stretched from Mexico 
to Egypt, and the style of the 
day was as eclectic as the terri- 
tories it attempted to colonize. 
That style saw no aesthetic in- 
convenience in blending the 
Egyptian Revival and the Ori- 


The celebrated mixture of coziness 
and grandeur known as /e style 
Rothschild 1s present in all its richness. 


entalist with the indigenous 
Gothic, Louis X V and Louis 
XVI revivals. The seraglio and 
the salon became indistin- 
guishable one from another in 
an unbridled opulence that 
embraced anything that was 
rare, extravagant, exquisitely 
crafted and, preferably, com- 
fortable, colorful and elabo- 
rately patterned. 
Marie-Héléne de Roth- 


B 





Top: Francois Catroux and the bar- 
oness designed the dining room, 
which showcases faience commis- 
sioned by her grandfather. ABOVE: 
The baron surprised his wife by 
having a pool built on the grounds. 
She felt it was “one of the most de- 
lightful aspects of the house.” 
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chitect Augustin Julia build him 

a chalet on the Chateau de Fer- 
rieres estate outside Paris. “I can 
breathe at Ferriéres,” the baroness 
once commented. Tus PAGE: A 
Francois- Xavier and Claude La- 
lanne sheep faces the salon. 




















schild, with her Dutch and 
Egyptian heritage and Ameri- 
can education, probably un- 
derstood the style as well 
as had the Empress Eugénie 
herself, and for good reason. 
The empress visited Paxton’s 
Crystal Palace in 1853 and set 
out on the spot to plan the 
Paris World’s Fair of 1855, 
where she hoped that France 
would outshow the 1851 Lon- 
don exhibition. 

Was it a coincidence that 
James de Rothschild commis- 
sioned his Chateau de Fer- 
rieres from Paxton at almost 
the same moment? If it was a 
coincidence, the baron won. 
His Second Empire master- 
piece, Ferrieres—where he en- 
tertained Napoleon III in 1862 
and where the baroness stud- 
ied the Rothschild style some 
100 years later—was far more 
beautiful than Eugénie and 
Napoleon III’s 1855 Palace 
of Industry, which was flung 
up at the foot of the Champs- 
Elysées by an all-but-forgot- 
ten French architect, Jean- 
Marie-Victor Viel, who was in 
no way Paxton’s equal. 

The baroness restored and 
brought new life to Ferriéres, 
where she entertained lavishly, 

continued on page 352 














Top: An antique Indonesian fabric 
envelops the baroness’s bedroom. 
The 18th-century Chinese export 
painting depicts a French mission- 
ary. ABOVE: The exoticism of a guest 
room is played up by walls swathed 
in an 18th-century Persian fabric. 
The painted busts are Venetian. 























MOTE Fh 


“Michelangelo's seamless in- 
tegration of architecture and 
decoration is always magical,” 
interior designer Elissa Cull- 
man says of the |6th-century 
library, which was built for 
the Medici family’s collections. 
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an architectural sculpture.” 


The BeoSound 9000 is liked by ar- 
chitect Alex Possenbacher and Pe- 
ter Pfeiffer, senior vice president of 
design, DaimlerChrysler, who says, 
“It interprets a technical theme as 














-A classic silk from 
the London company 
comes in 20 hues. 












DustBuster 


Interior designer Jennifer 
Post favors the “great fun 
colors” of the new Black 
& Decker DustBuster. 














For details, see Resource Directory, page 354 
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STEALTH FIGHTER-INSPIRED, BUT SADLY VISIBLE TO POLICE RADAR 





XLR has an air-slicing architecture inspired by the Stealth Fighter. And with a 320-hp engine 
that delivers 0-60 in 5.9 seconds, it can really take off. Other cutting-edge technology includes 
MRC, the world’s fastest-reacting suspension system, that provides performance without the 
punishment. A word of caution: XLR cannot fly under the radar. 
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Call 1 888 4ONSTAR (1 888 466 7827) or visit www.onstar.com. ©2004 GM Corp. All rights reserved. Break Through™ Cadillac® Cadillac badge® XLR™) 
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A BOLDLY ““ MODERN TWIST ON THE 


WAREHOUSE AESTHETIC IN MANCHESTER 


| Architecture by Consarc Consulting Architects/Interior Design by Olga Polizzi 
Text by Elizabeth Lambert/Photography by Michael Moran 








ABOVE: The five-star Lowry Ho- 
tel, on Chapel Wharf in Manches- 
ter, England, overlooks the River 
Irwell. The curved structure, de- 
signed by architects Liz Pickard, 
Liam Denny, Claire Hale and Claire 
Weldin, echoes Santiago Calatra- 
va’s Trinity Footbridge. 


harles Rolls met Henry Royce 
in Manchester, England. It’s 
not surprising. Inventors and 
entrepreneurs all wanted to be 
there at the heart of the Industrial Revo- 
lution. They all made money, and they 
spent it. They built. The style was brava- 
do—as big and bold as it gets. 

Alas, fortunes come and go, and the 
great Victorian buildings lost their swag- 
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ger, but when prosperity returned, Man-_ 


chester was at it again, cleaning the old, 
building the new. ; 

Daniel Libeskind, Tadao Ando, Sir 
Michael Hopkins and Michael Wilford 


all added to the legacy. Visitors now } 


come for an architecture prowl as well as 
for Manchester’s renowned music, the- 
ater and art. Sir Rocco Forte’s new Lowry 
Hotel, named in honor of local painter 





|...S. Lowry, is a building on everyone’s 
ist. It is an icon for the buzz that is Man- 
chester today. 
Liz Pickard, at Consarc Consulting 
\rchitects, designed the hotel with her 


issociates Liam Denny, Claire Hale and 


Slaire Weldin, and architectural assistant 
Richard Carter, with reference to the 
cast-iron columns of 19th-century cot- 
‘on mills and warehouses. “We wanted to 


keep something of that warehouse aes- 
thetic,” she says, “so structural columns 
were left as exposed concrete.” The long 
curved facade complements Santiago Ca- 
latrava’s Trinity Footbridge, and the glass 
and anodized aluminum pick up shim- 
mering light from the River Irwell. 
Forte’s collection includes nine hotels 
across Europe—each is different; each 


catches something of its location. For | 


The lobby, which is at the base of 
a three-level atrium, “is contem- 
porary and minimalist,” says Olga 
Polizzi, who designed the interi- 
ors. The red suede sofas inspired 
her to paint the rear reception 
wall a striking vermilion. Panels of 
blue cast glass front the desk. 
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The Lowry Hotel, Olga Polizzi, Forte’s 
ister and design director at Rocco Forte 
otels, aimed to establish a sense of place 
ithout repeating clichés. For major 
tourist cities that is a challenge. “It would 
have been too obvious to have classicism 
Rome [see Architectural Digest, Decem- 
ber 2000] or red velvet and gold in St. 
iPetersburg [see Architectural Digest, No- 
vember 2001],” she says. “In Manchester 
it would have been easy to hang paint- 
lings by Lowry. But this is a new building, 
and I wanted the energy of young artists 
working here today. I headed straight 
for the very good local galleries for con- 
temporary art.” 

~ Ip each room Polizzi usually begins 
with one idea. “Rooms never work if 
there are too many ideas,” she says. For 
| the lobby it was the huge curved red sofas. 
| The entrance was neutral. Manchester 
| deserved a blast of color, so painters were 
at work only hours before the hotel 
ened giving the walls an intense ver- 
milion with flecks of gold to make it even 
more vibrant. 

She worked with designer David Col- 
lins on the public spaces, including the 
lounge and bar area and a restaurant, The 
River Room—Marco Pierre White. Botlt 
are filled with wonderful light from the 
long glass facade. Draperies would have 
been too heavy in the lounge and library 
‘areas, so they designed lattice screens 





OpposrveE: Polizzi and designer 
David Collins, who helped create 
the public spaces, added lattice 
screens in the lounge area, which 
includes the library (left), “to 
diffuse the light and to form seat- 
ing arrangements ina large, open 
space,” he explains. 


BELow: “It’s decorated in a mod- 
ern style with peaceful views of 

the Irwell,” Polizzi says of The Riv- 
er Room—Marco Pierre White. 

A pair of paintings by local artist 
Debbie Goldsmith hang on the 
restaurant’s wall at rear. The floor 
is lacquered bamboo. 





to filter the light and to define the furni- 
ture groupings. 

Among the 165 guest rooms are seven 
large suites overlooking the river. The 
Charles Forte Suite is a favorite with 
celebrity guests—Sir Paul McCartney, 
David Bowie, David Beckham, Mariah 
Carey, the Duke of Edinburgh and Prime 
Minister Tony Blair. They all need a re- 
treat from the spotlight. 





The suite is designed for private par- 
ties. It has its own kitchen so the chef 
can do some serious cooking, and a sepa- 
rate door to the corridor so the butler 
can organize every detail of wine, food 
and flowers without disturbing guests. 

“The living area is enormous,” says 
Polizzi. “We originally planned a corridor 
down one side but decided to open it up 
to one big space. At first I thought, We’ve 
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| “|: . 
| Asove: Floor-to-ceiling windows 


framed by dark ash bring light into 
one of the hotel’s 165 guest rooms. 
On the wall is Headrest, 2001, by 
Frarico Perrotti, which was inspired 
by ancient ruins on Crete. Polizzi 
designed the red-leather-covered 
chaise longue, at rear. 


Opposite: “It’s light and spacious, 
with panoramic views of Manches- 
" ter,” she says of the Charles Forte 


Suite’s 1,507-square-foot living area. 


_ William Yeowood’s Leaf in Glass is 

_ above the sofa. A Ruth Roland bust 
of artist L. S. Lowry—the hotel’s 

_ namesake—is on the low table. 


gone too far this time. But everything is 
huge and robust in Manchester. The size 
makes sense. 

“It has very specific requirements, but 
so does every guest room in a hotel,” she 
adds. “I think about how each room will 
work. A bedroom that converts to a meet- 
ing room is never right for either. I don’t 
do multifunction.” 

Now the hotel is finished, and Polizzi 
can reflect on what she has given it. She 
had decided not to put Lowry’s paintings 
at the center of her consciousness, but the 
dark angles of furniture against white 
walls, the occasional punch of orange or 
red cushions, a dark frame around a spiky 
leaf, all suggest Lowry. Could something 
have crept in without her being aware of it? 

It’s very possible in a town where Lowry 
made his mark. “It wasn’t until I looked 


out the window of this hotel that I under-’ 


stood Lowry and why he painted those 
matchstick men bustling around against 
pale northern skies and pavements,” Po- 
lizzi explains. 

Far below were exactly those figures. 

“I suppose those paintings did influ- 
ence the rooms more than [ realized. 
Something that feels right usually has an 
explanation. If I have interpreted some- 
thing from Lowry, that’s good. After all, 
the point of every hotel is to be right for a 
time and a place. This is a hotel for the 
Manchester of today.” 














The Lowry Hotel 
30 Dearmans Place 
Chapel Wharf 
Salford, Manchester M3 5LH 
England 
44-161-827-4000 


www.roccofortehotels.com 
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“You can’t leave 
home without it.” 


—JFuan Montoya 
INTERIOR DESIGNER 


sce & Fil 


Latrobe 


Part of Brunschwig & Fils’s 
spring 2004 collection, which 
took inspiration from the 
Chateau de Grancey in Di- 
jon, France, the wallpaper’s 
pattern evokes a trellis. 





NA 


Casio Exilim Camera 
The EX-Z4U combines portabil- 
ity and performance in a card-size 
package. The camera has a 3x op- 
tical zoom lens, high-speed start- 
up and a built-in speaker for audio 
recordings and playback. 








“What a beautiful shape.” 
—Roderick N. Shade 


INTERIOR DESIGNER 
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Noguchi Sofa 
| “It goes beyond furniture; it’s 
| like sculpture,” Shade says of 
Isamu Noguchi’s 1946 Free- 
form sofa, which Vitra now 
produces. “It’s such a pure 
shape, | can’t help but love it.” 





For details, see Resource Directory, page 354. 
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_ “The most influential lighting company in the world, 
it pioneered the and much of that was 


done by Poul Henningsen. Science, industry and art became one.” 
—Peter Shelton and Lee F. Mindel, arcturects 








Louis Poulsen 


Poul Henningsen, who began 
designing for the firm in 1924, 
created many variations of his 
trademark multishade fix- 

ture, the PH-lamp, such as the 
one used by Shelton, Mindel. 
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A MODERNIST MASTER REVAMPS 
HIS HOUSE NEAR PARIS 





Architecture and Interior Design 
by Claude Parent 

Text by Joseph Giovannini 
Photography by Vincent Thibert 


merican architects today are 

tactful, finding it axiomatic to 

integrate a new building seam- 

lessly with surrounding struc- 

tures. But contextualism is hardly new. 

In France architects have long practiced 

the art of urban diplomacy. In Paris the 

harmony of the facades resides in their 

agreement across the centuries. Each pe- 

riod evolved its own variant of classicism 

in a polite, ongoing visual conversation 

that rivaled the repartee sparkling in the 

salons inside. The facades speak to each 

other across time, and they are always on 
their best behavior. 

But turn a corner onto the rue de 

Longchamp and meet the residence that 


ABOVE: French architect Claude 
Parent at the entrance to his house, 
which he designed for himself and 
his wife in 1953 and recently remod- 
eled and expanded. Lert: The first 
two floors were the original struc- 
ture; the third-floor studio is new. 
An André Bloc fresco is above the 
front door, below a trapezoidal win- 
dow that unifies the facade. 








Element after element, Parent layers the rooms so that they add up 
to an interior forest with a complexity bordering on the bewildering. 


yelongs to France’s chief architectural 

nischief maker, Claude Parent. Gray and 

lack, with crimson racing through it, the 

iouse steals the whole street. A graphic 
}pomposition of shifted blocks on the low- 
ir two floors, the design has a change of 
Mnind on the third floor and pivots into 
Hyaway diagonals that set it off on a more 
jltitudinous mission. 

If, top to bottom, the house looks com- 
letely fresh, credit Parent for vision—he 
lesigned the two-story base exactly a half 
sentury ago and recently added a third 


floor and a roof terrace, shifting the whole 
composition onto new aesthetic footing. 

When Parent designed this thesis house 
in 1953, he intended it to break with the 
traditional context—to rupture “the ho- 
mogeneity and seek a shock. I wanted to 
achieve a striking aesthetic difference that 
would affirm modernity,” he says. 

He cites neo-Plasticism, a movement 
closely aligned with the work of early- 
20th-century De Stijl artists and designers 
Theo van Doesburg and Gerrit Rietveld 


that also took direct aim at the reigning 


position of Le Corbusier, who advocated 
pure Euclidean forms. “In neo-Plasti- 
cism, the line is more important than the 
volume,” says Parent. “It introduces very 
powerful graphics into architecture.” The 
architect striated the fagade with black 
lines and red awnings, all converging on 
a fresco at the center, painted by André 
Bloc, the polymath artist, architect and 
publisher. Parent was then a young man 
belonging to an avant-garde group head- 
ed by Bloc, who called for the integra- 
tion of the arts. 














| Opposite: In the living room, Pa- 
rent translated “the language of 

ithe Japanese house,” he says. The 

room combines red elements with 

)dark furnishings, all of which are 

i doubled in the high-gloss ceiling. 
Exposed beams and light fixtures 
add to the bold dynamic. 











Asove: The architect created the 
whimsical two-tier table in the 
graphic kitchen “to follow the same 
angle as that of the room,” he says, 
adding, “The red triangle contin- 
ues the form of the black table.” A 
mural on the wall of the office, be- 
yond, was also designed by him. 












Che house of an architect, particularly 


a fev erishly restless one, is a petri dish of 


ideas, and over the decades Parent’s went 
through several renovations. A new fam- 
ily need—his daughter’s birth or a home 
office—usually prompted the alteration. 
In one phase the architect, famous for 
developing what he calls “the function 
of the oblique,” recast the house into a 
tectonic hillside of oblique planes, with 
floors and ceilings rising and falling in 
ways that heightened the physical sensa- 
tion of simply walking across a room. 
The most recent reason for renova- 
tion was Parent’s need fora studio. While 
maintaining an office on the first floor, 
he needed an additional room for draw- 
ing the utopian visions that absorb part 
of his working day. The structure could 
only expand upward, but adding a story to 
a position statement required another 
statement of position. Parent had to de- 
cide whether to knit the extension into 


Asove: On the second floor, a large 
window separates the living room 
from the master bedroom, which has 
a triple-faced mirror wall, at right. 
“The reflection of the mirrors com- 
plicates the reading of the space,” 
Parent explains. An intimate break- 
fast kitchenette is at left. 


the original fagade or build in contradis- 
tinction to it. “The aesthetic problem was 
how to reconcile the existing horizontal 
and the new vertical,” he says. “I hesitated 
between contrast and homogeneity but 
opted finally for a composite.” 

Parent placed a square black frame on 
the facade, at the joint between the second 
and third floors, and pivoted it 45 degrees, 
balancing it on its corner to make the 
transition clear and also unify the two di- 
rections. He perpetuated Bloc’s mural by 
painting his own—but on the diagonal, so 
that he virtually turns the new fagade. 

In the contexts of his career and Paris’s 
intellectual hothouse climate, the move is 
pregnant with meaning. Parent, an avun- 
cular man with a ready chuckle that belies 
his crackling intelligence, is legendary in 
France as a risk-taking architect of great 
originality, with a body of work, includ- 
ing nuclear silos, substantiated by a body 


continued on page 352 





Ricut: The master bedroom 
features a Parent-designed book- 
shelf, a segmented hanging artwork 
by René Ugarte and an elliptical mar- 
ble sculpture by Bloc. The door, at 
left, opens to a bath and to a narrow 
passageway with a ladder that leads 
to the architect’s studio. 





The emblem of the new renovation is the bookshelf in the master bedr@ 
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E GMC YUKOF 
— THE J.D. POWEM 
AWARD FOR DE 


- SIMULTANEOUSLY OVERHEARD IN THE SHOWROOMS §ihy 










DEPENDABILITY 


THE GMC YUKON WAS THE 
HIGHEST-RANKED FULL- 
SIZE SPORT UTILITY VEHI- 
CLE IN THE J.D. POWER 
AND ASSOCIATES 2003 
VEHICLE DEPENDABILITY 
STUDYS” ONCE AGAIN, IT 
SEEMS NOTHING IS QUITE 
AS DEPENDABLE AS PRO. 
FESSIONAL GRADE ENGI- 
NEERING: NOT MORE THAN 
YOU NEED, JUST MORE 
THAN YOU'RE USED TO. 





WE ARE PROFESSIONAL GRADE” | (Fo AAC.. 





ONSTAR IS AVAILABLE WITH EMERGENCY 
Star’ SERVICES, STOLEN VEHICLE TRACKING, 
AND REMOTE DOOR UNLOCK?:* 


*The GMC Yukon (GMT 400) was the highest-ranked full-size sport utility vehicle in the J.D. Power and 
2003 Vehicle Dependability Study®” of 2000 model year vehicles. Study based on a total of 55,48 
indicating owner reported problems during the previous 12 months of ownership. ww 3 

} “An OnStar equipped Yukon includes a one-year Safe & Sound service plan. Call 

or visit www.onstar.com for system limitations and details. OnStar is a register 
kon, Denali, GMC and the GMC logo are ee trademarks of Gene | Mot 
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In an accident, some people’s lives flash before sale} 1s 
Edgar Muller heard voices. | 


Luckily, the “voice” Edgar heard was an OnStar® Advisor, calling to say she got a signal 
his air bag deployed and that she would direct help to his location. 
A rescue team got to the scene quickly and within minutes, he was 
freed from his car. To have this lifesaving assistance with you 
whenever youre on the road, make sure your next vehicle is OnStar- 4 Star’ 

Perens) Sos Ap Sa oe wees @ eC ORs ce ete be the blue button to ee 
continue your service. To learn more, visit your dealer or onstar.com.  =—s- Always there. Always ready. 











The first year of OnStar service is included on most of these GM® models: 
ae par V QO ) COM Re aii ete 
—_ 3 (elo aateselo) eo SA 


Rata Rake act On etic bar a Ble ee little as $16.95' a month. 





en elmee MECN ule eee ES and analog wireless service to be available and operating. Visit onstar.com for system information and details. ©2004 OnStar Corp. 
PN mare ac) reserved. *OnStar standard on PTO VIN stots eee gad esr CUM A applicable. Saturn is a registered trademark of Saturn Corporation. General Motors eee Mrs) 
trademark of the GM Corp. : 














Elegance and economy aren’t natural enemies. In fact, they get 
along very well—especially in the company of creative people who know 
exactly how to combine them. 
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G t -) 
Real Finds That Won't Break the Bank | | 


Functional, stylish, uncluttered, honest, imaginative, sim- 














ple, proportional—all are words frequently used to define 
the essential elements of great design. None imply an 
inflated price tag. It's therefore no surprise that architects 
and designers continue to come across products—trom 
a match-shaped lighter to a spiderlike juicer to a Mexi- 
can tile—that don't sacrifice aesthetics or function and stil 
manage to stay under $100 


Swingline Stapler 

The company’s Business 747 stapler in 
bright Rio Red gets the job done starting 
at $28.99 (www.swingline.com) and can be 


found in the office of Jennifer Post. 











Aiptek Pocket DV2 Camera 
Offered at Target for $99.99 (www.tar 
get.com), the new pocket-size digital cam- 


& Linen in Los Angeles (310-657-8243), are era, used by Mica Ertegun, can take still 





small groups of three different colors.” favorites of Donna Livingston's. pictures and video, and record audio. 
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Satellite Bowl 

“Imagination and art come together in 
this circle of lacquered wood spokes,” 
Sandra Nunnerley says of the $45 bowl 


(www.momastore.org) by Carlo Contin. 


Jnder $100 









Bodum Trolley Bag 


Easton found the 







perfect on-the-go 





roller bag at 





Bodum’s flagship 






shop in NewYork, 






but it can also 
be ordered (800- 
232-6386). The 


bag is made for 







convenience and 
has a price to 
match—$9.95. 





























Small Japanese Dishes 
Kazuhiro Ishii collects mamezara, or 
small dishes, such as the colorful ones pur- 
chased at Yamaguchi in Los Angeles (31 0- 
479-9531) for less than $3 each. 
















Architecture of Time 
by Hiroshi Sugimoto 


Bubble Umbrella 





“It’s cute and practical,’ Hampton says of 


the clear umbrella, by Philadelphia-based S. 
Frankford & Sons, which sells for $29.90 


(www.umbrellasusa.com). 











Published by Kunsthaus Bregenz to accom- 
pany a Sugimoto exhibition, the “incredibly 
beautiful book,” says Margaret McCurry, 


can be found at bookstores for about $50. 








Hand-Painted Glass Coaster 
“Anyone can have custom-designed ob- 
jects,’ Elissa Cullman says, citing the 
$75 coaster by Lisa Stimpson for Aaron 
Barr Studio (212-929-1066). 
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| Great Design idee $100 





‘| love the clean lines 
of this vase. It tools the eye into 
believing its much more 
expensive than itis. 
\ — Paul Lavoie 





ZB 








Footed Hurricane Vase 
Available at the Toronto shop Caban 

for $52 (www.caban.com), the “quasi-tra- 
ditional” blown-glass vase is “simple and 


elegant,’ says Lavoie, “on a huge scale.” 





Omnia by Bulgari 

“| don’t think I’ve seen a more original or 
stylish scent bottle,’ Geoffrey Bradfield 
says of Bulgari’s newest fragrance, Omnia, 
which sells for $87 (800-285-4274). 























Traditions by Pamela Kline 
Annabelle Selidorf likes the fabrics because 


“they're youthful in that they're utilitarian and have 
a good price point.” The two cotton stripes run 


$40 a yard (www.traditionspamelakline.com). 


continued on page 338 
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Stephen Shadley and his associate 
Kelley Jackson dramatically trans- 
formed the Greenwich Village apart- 
ment she shares with her fiancé, 
Juan Garcia—all for under $5,000. 
THIS PAGE: A secondhand sofa from 
Housing Works was redesigned, 


then reupholstered in beige linen. 








¥! %, . weet! 
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“It's important in New York to 
make an oasis—it doesn’t always 
have to be done expensively,” says 
Stephen Shadley. RIGHT: Jackson 
and Shadley inspect side chairs at 
Robert Fennick’s eclectic Lot 76. 
BELOW: The designers add a large 


shade to the entrance hall. 


C 


5,000 Solution 





A Smart Greenwich Village Makeover by 





Stephen Shadley Keeps an Eye on the Bottom Line 


ive thousand dollars? To take 
a plain one-bedroom prewar 
Greenwich Village apartment 
and turn it into a comfortable, 
good-looking, cleverly conceived home 
for a young urban couple? One that, fur- 
thermore, embodies solid design princi- 
ples, says something about the clients’ 
origins, falls into place in a few short 
months and won't fall apart as soon as the 
photographer packs up his tripod? 

Come on, now, it’s not as shocking 
as all that. 

At least not when half of the couple is 
Kelley Jackson, an emerging designer and 
associate (of five years) of Stephen Shad- 
ley’s, and the two pros put their heads to- 


Text by Michael Frank 


Before Photography by Billy Cunningham 


After Photography by Scott Frances 
Portraits by Theo Westenberger 
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BELOW: “The floor was the biggest 
problem,” Shadley remarks. RIGHT: 


Red deck enamel, inspired by the 





couple's 1930s Monterey Buckaroo 
chair, “turned the obstacle into a 
bold unifying design element.” BoT- 
Tom: Shadley and Jackson scout for 
fabric at Rosen & Chadick. 


say ui init 
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PURCHASES 








1 sofa $879.00 
! 1 rug $850.00 
3 light fixtures $470.41 
3 lamps $519.00 
1 ottoman $350.00 
2 side chairs $60.00 
2 wool pillows $90.00 
1 wool cushion $55.00 
2 leather cushions $210.00 
4 draperies $707.80 
1 fabric desk covering $131.00 
1 platform and 
headboard for bed $428.68 
1 bedcovering $169.50 
2 bedside tables $0.00 
cans of paint $61.16 
TOTAL $4981.55 





w 
Ww 
a 


0 





‘Reasonable Matera | S abound, says Shadley. 


ether and work various sleights of hand 
vith simple but honest materials, unex- 
ected craftspeople and old-fashioned el- 
sow grease. And a point of view: “Never 
underestimate the importance of start- 


“}ag out with ideas,” explains Shadley. “It 


loesn’t matter what scale you’re working 
m. It helps to have a sense of where you’re 
tarting and where you hope to end up.” 
It’s the only way,” Jackson adds, “to fig- 
ire out what needs to go on in between.” 


Here are a few of the ideas that Shadley 


ind Jackson brought to the apartment 


ackson shares with her fiancé, Juan Gar- 
‘ia: Give fresh thought to familiar materi- 
ls. Be true to your environment; don’t 
ry to turn it into something it doesn’t 





Its what you do wit 


want to be. Distill the best of a period. 
Less is preferable to more; don’t feel 
obliged to fill up a space with question- 
able things. Look for furniture that can be 
transformed by upholstery. Look for fab- 
ric that is high on integrity but low on 
cost. Be imaginative. Remember the bold 
power of paint—especially on the floor. 

The floor? 

“It was the biggest challenge,” says 
Jackson. “The rooms had nice propor- 
tions. There were pretty arches. Noth- 
ing had been chopped up. Even the walls 
had been freshly painted white. But 
someone had laid down generic, inex- 
pensive parquet.” 


Using a red enamel deck paint, Jackson . 


| ” 
ony | 7, ne 
ththem that COUNTS. 





did the work herself. She sent her doubt- 
ing fiancé to friends, put a pork roast in 
the oven—to mask the smell in case any- 
one in her building, which is a rental, 
might disapprove—and got out the roller 
brush. The effect was immediate. The 
shell suddenly gained a sharp graphic 
quality. Now the real work could begin. 
Jackson and Shadley took the red from 
one of the three or so pieces of furniture 
that the couple already had on hand. The 
cue came from a 1930s Monterey Bucka- 
roo chair whose exaggerated playful 
form, festive painted decoration and large 
iron straps convey a nostalgia for the 
West that is all too suitable for Jackson 
and Garcia, who, though they met in 
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New York, are both from Texas. Indeed, if 
the apartment can be said to gently reflect 
cultural influences, one is Texan and the 
other Asian, suggested by the second ma- 
jor piece the couple owned, a tansu that 
houses Jackson’s wardrobe. 

The subtle tension of this West-meets- 
Fast yin-yang helps keep the apartment's 
aesthetic organized and under a kind of 
informed control. “Working on a small 
budget is not a matter of just going out 
and finding bargains,” Shadley explains. 
“Reasonable materials abound. It’s what 
you do with them that counts.” 

A perfect example of reasonable mate- 
rials applied in a way that counts are the 
solid-core doors that Shadley and Jackson 
bought at a local lumberyard and joined 
together to form a long, low line in front 
of the bedroom windows. More doors 
formed a platform for the bed. All were 
painted red, so that the color would ap- 
pear to rise up over the floor. The hori- 
zontality feels Asian; the bed, in fact the 
whole room, gains a sense of architec- 

continued on page 347 











LEFT: Jackson's tansu set the tone in 
the bedroom. BELOW LEFT: Shadley 
and Jackson consider the best use 
for a striped Navajo rug. The bed 
platform they devised—built from 
solid-core doors—adds a strong 
sculptural note to the room; the 


headboard artfully hides a radiator. 





To avoid Manhattan costs, Jackson 


“The real key to doing things atfordably is Se enclien aie Or lUKey 


Ridge Trading Company, in her 


, . [ ie hometown of Comfort, Texas, to 
ringing together the resources of a Dig City fashion the brown cotton-twill 


draperies and bedcovering. The bed- 


| | . : | 
with the Cc raits we® D | = ot smaller tOwns. side tables were cut from a fallen | 


cottonwood tree in the Catskills. 












































“Simplicity enables great design at 
a reasonable price. Clean lines 
and practicality are always 


desirable features. 
—Mica Ertegun 























Citrus Juicer by Philippe Starck 
When no ordinary juicer will do, design writer 
Steven M.L. Aronson reaches for Alessi’s 
towering | | 4-inch-tall Juicy Salif. It’s $72 in 


aluminum and $75 in black (Www.alessi.com). 














Hydrangea in Lattice Pot 


“A perfect last-minute touch for the guest 


room,” Joel Barkley says of Diane James’s 
silk arrangements, including the $95 hy- 


drangea pot (www.dianejames.com). 
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Armani Casa Cube Candles 


Penny Drue Baird is a fan of the candles, 





which start at $18 and are offered at Ar- 
mani Casa stores in LosAngeles (310-248-), 
2440) and Manhattan (212-334-1271). y 
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Crate & Barrel 
Bedside Carafe 
The $14.95 glass <<. 
pitcher and tumbler 
set (www.crateand 
barrel.com) help I 
Jack Lionel War- 
ner “quench my 
thirst in the middle 
of the night. It’s 


beautiful and useful.” 



















thaker Oval Wood Tray 
the Shaker Workshops in Ashburnham, 
Jassachusetts, produced the oval cherry- 

ood serving tray, which Thomas Flem- 
) 1g bought for $45 (800-840-9121). 




















Pasique from Jars 


Each piece has a beautifully handmade qual- 


y” Thomas Pheasant says of the china. 





‘he four pieces above total $48 at New York's 
“erence Conran Shop (866-755-9079). 














Chinese Calligraphy Brushes 
a great balance of earthy and s : Wallace E. Cunningham has a collection 
es Sale aC So Re of the “wonderfully tactile” brushes. They 
iar ae Hise @ekw a [ol c=r3 es fol: are available for $25 to $95 at Gallery Eight 
tg the trade (877-474-5700). in La jolla, California (858-454-9781). : 





continued on page 344 
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The Actress Tracks Down 
Midcentury Classics in Los Angeles 





Text by Peter Haldeman/Photography by Jessica Boone 
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Actress Zooey Deschanel, a Los 
Angeles native, heads to the city’s 


Beverly Boulevard for her favorite 


furniture shops, which specialize Z 
in midcentury designs. ABOVE: Jules ™ : = : 
Seltzer was founded in 1937. RIGHT: tO 
Deschanel in the chair gallery, is —_——~ a 

a i er 


which features over 300 models. 


2A() — ie eee ae 





like buying stuff,” Zooey 
Deschanel says. “Clothes, 
furniture, things at the 
@_ drugstore, art supplies, 
-chool supplies. ’m always 
ooking for stuff.” In particu- 
_ 1, the 24-year-old actress is 
_ ways looking for old stuff. “T 

‘on’t know why, but I’m just 
| bsessed with the past. ’m not 

coing to decorate my house 
ke Louis XIV, but anytime 

see something new, I’m 

ke, ‘Ugh.’” 
_ Offscreen, Deschanel pro- 
scts the same quirky frank- 
ess she brings to her more 
nemorable movie roles (think 
f the subversive makeup 
lerk in The Good Girl or the 
ay shopgirl in E/f). If the past 
1eans Louis XIV to some 
eople, to Deschanel it means 
1e once-futuristic design era 
nown as 20th-century mod- 
m—‘“from Déco to ’60s 
10dern, but especially ’40s.” 
nd so, when she shops for 
airniture, she hits her favorite 
uidcentury stores along Los 
ngeles’s ever-hipper Bever- 
7 Boulevard. 

On one afternoon, her first 
top is Modernica, an airy 
nowroom filled with repro- 
uctions of modern classics 
nd the shop’s own modernist 
esigns. Deschanel stops to 
dmire some Eames rockers in 
opsicle colors and the Mo- 
ernica mini-table, a foot-high 
iece based on a design by 
charles and Ray Eames and 
sJopped with Eames-like lami- 
ated photos of everything 
rom grass to gumballs. “You 
jan make a coffee table out of 
hem or arrange them however 
ou want,” she says. “I like that 
vecause it allows for creativity.” 

The daughter of cinema- 
ographer Caleb Deschanel 
nd actress Mary Jo Descha- 
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ABOVE: A display of Herman Miller 
pieces includes Verner Panton’s 
plastic stacking chairs. At left is a 
contemporary reissue of a storage 
unit by Charles and Ray Eames; a 
1951 original is at right. tert: De- 
schanel holds a mini Saarinen Tulip 


chair from theVitra Design Museum. 
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nel, she thrives on such allow- 
ances. Deschanel grew up ina 
Craftsman-influenced house 
in L.A.’s Pacific Palisades and 
currently lives in a traditional 
house in Beverly Hills, but she 
surrounds herself with post- 
war treasures—an Eero Saari- 
nen Tulip table, a Danish 
modern love seat and chairs, a 
vanity and dresser from the 
1940s. At the moment she 
could use a larger dining table 
—but for Deschanel shopping 
is less a mission than an ad- 
venture. “That’s why I like flea 
markets. Pll be looking for 
one thing and then find some- 


Jules Seltzer Associates, 8833 Beverly Boulevard, 310-274-7243. Twentieth-century classics 
Sonrisa, 7609 Beverly Boulevard, 323-935-8438. Vintage office furniture and accessories 
Modernica, 7366 Beverly Boulevard, 323-933-0383. Midcentury and contemporary pieces 


The actress favors “functional” de- 
sign, she says. “I like a spare room.” 
LeFT: The shop's selection is eclec- 
tic. BELOW: Sales associate Brandon 
Dunn shows Deschanel a refur- 
bished vintage basket locker. BoT- 
TOM LEFT: Pieces in the showroom 
include metal desks and office ac- 


cessories dating from the 1940s. 























thing else, like an old recor 
player or typewriter or globe.’ 

A few blocks west of Mo 
dernica, Sonrisa specializes i 
vintage and reproduction met 
al desks and lockers. Amon 
the steel and aluminum furni- 
ture, a chunky sky-blue des 
reissued by its original 1940s 
manufacturer catches her eye. 
“Blue’s my favorite color. I like 
some color. I don’t like stark 
modern. You want to make 
sure you're comfortable.” 

If she has a look in mind, 
it would be “spare and pret- 
ty, not over-the-top crazy.” 
Which brings Deschanel, ulti- 
mately, to Jules Seltzer Asso- 
ciates. Since 1937 Seltzer has 
represented Herman Miller, 
Knoll, Vitra and other famous 
20th-century furniture mak- 
ers in a cavernous showroom. 
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Deschanel tours the chair 
gallery and a display of cur- 
rent and vintage Herman 
Miller pieces. It may have the 
George Nelson Marshmallow 
sofa, valued at $45,000, but 
what really captivates the ac- 
tress is the miniatures section. 
She falls hard for a palm-size 
Tulip chair: At one-sixth scale, 

it would look better on top of 
her Tulip table than beside it, 

but the price is right ($167), 

and so is the playfulness, “I 
like a sense of whimsy,” she 
says. “And it’s cool to find 
things you don’t happen on 
every day.” 0 


Modernica 

“It’s a great place for cool things,” 
says Deschanel. Lert: Eames fiber- 
glass armchairs are lined up against 
a wall of the showroom. BELow: “| 
love the tables with photographs of 
grass and gumballs,” she says. The 
tables, along with the slat bench, are 


from Modernica’s own line. 




































‘| look tor the outcome atter 
getting rid of all 
unnecessary factors. 
~Akira Watanabe 





Stainless-Steel Teapot 
by Oliver Hemming 
Sold at Fitzsu Society in Los Angeles for $78 
(www.fitzsu.com), the | 4-liter teapot is “a 
classic Art Déco design,” says Craig Wright, 


“and it’s neutral enough to fit in any kitchen.” 





ua eieea Ma lala is alti) | Cartier Notecards 

oD Cr aati  Abox of 10 cards and envelopes, stylishly 
illustrated with a panther or elegant 

| soirees and automobiles, start at $35 at 
Cartier boutiques (800-227-8437). 
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Hummer Flashlight 
“Call me crazy, but | love this flashlight,” 

Geoffrey Bradfield says of the $29.95 bat- 
tery-less Shake light from The Sharper Image 


NRC rai- Uaioe] aces <cip Aaa 


says Mariette Himes Gomez. “A king- 
size sheet can do a whole chair.” And at Se 
Garnet Hill (800-622-6216), they cost $54. es (www.sharperimage.com). 
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Great Design Under $100 








Noguchi Cup and Saucer 
Harry Schnaper is fond of Noguchi’s 
teacup and large saucer, which is based on 


a 1952 prototype. The set sells for $90 


(www.noguchi.org). 



























Matchstick Fireplace Lighter 





Restoration Hardware’s $19 Match Lighter 
(www.restorationhardware.com) “is totally 
functional and reminds me of Pop art,’ says 


a rises al ye er tee ae ce “Blue jeans are quintessentially American. 





They've become our nation’s uniform.” 


—~Mark Boone 














Lucky Brand Jeans 


Boone counts on blue jeans for “style and 


a comfort.” His denim of choice is Lucky 


) Brand Jeans, which has pairs starting at $69 


® > 
2° | 
(www.luckybrandjeans.com). , 


Solar System 3-D Mobile Kit 


* Graham Viney looks upward for great de- 














sign and finds it ina 3-D mobile of the solar 


system, complete with snap-together plan- 





ets, for $24.95 (www.thespacestore.com). 





























“Yes, great design at a modest price 
is possible, but it has to be as 
simple as possible in order to work. 
—Kelly Hoppen 











Lexon Zero Calculator 

“The adage ‘form follows function’ is so ap- 
propriate in reverse for the Lexon calculator,” 
says Frank Grill. “Function follows form.” It 
sells for $35 (888-445-3966). 





Mexican Tiles 





“They make, as they have for centuries, color- 
ful stair risers in numerous patterns and col- 
ors,’ says Marc Appleton. Emser Tiles has 
them for less than $2 each (323-650-2000). 














Vintage Japanese Textiles Coconut-Shell Soap Dish 

While visiting Japan, Michael Graves likes Kathy Merrill was struck by the simplicity 
to scour the flea markets for vintage fabrics, of the $15 dish she found at Baik Designs in 
such as the 1960s one from Kyoto Kimono Honolulu (808-524-2290). ‘It’s one of those 
for $75 (www.kyotokimono.com). special finds that jump right out at you.” C1 
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ontinued from page 336 

ure; an unsightly radiator is masked—all 

or less than $500. 

The ever-resourceful duo didn’t stop 

- here. Bedside tables came from Catskill, 
New York, where Shadley has a country 
10use, and are two slices cut out of a fallen 
ottonwood tree on his neighbor’s proper- 
y. A Navajo blanket (previously on hand) 
rot centered over the new headboard, for 
olor, texture, pattern and a further nod 
o the West. Cowboy boots stepped out 
»f the closet to serve as a witty accesso- 
y...when they’re not on Jackson’s feet. 

The almost always unavoidable foun- 
lation of a living room is its sofa. On 
»ackson’s budget the logical place to be- 
sin, and in her lucky case to end, was the 
renerable New York thrift shop Housing 
' Norks, where she found an all-time bar- 
rain: a solid piece of furniture for $55. 
ackson saw past the fussy flowered print, 
nultiple cushions and overly rounded 
rms. She saw straight through to the 
vorkshop of a Pennsylvania upholsterer, 
Jave Erbe, of East Penn Upholstery, who 
eplaced the multiple cushions with an 
inbroken single one, squared the arms 


nd even raised the sofa a few inches off | 


‘he ground before covering it in beige 
jinen. “If you want to know the real key to 
iloing things affordably,” Shadley con- 
i) ides, “it’s bringing together the resources 
, f a big city like New York with the crafts- 
}eople of smaller towns.” 
| The apartment’s draperies are another 
)erfect example. Jackson found the brown 
)will at Rosen & Chadick in New York, 
then took it home to Comfort, Texas, 
ivhere her mother’s drapery maker, Irene 
> tehling, of Turkey Ridge Trading Com- 
pany, sewed them up over the holidays. 
] ‘ Chey coordinate with the round ottoman, 
Jackson design fabricated by Erbe. Not 
only does its chocolate-brown leather 
cho the brown of the draperies, its top 
Iso lifts up to provide extra storage, all too 
2) :seful in a compact Manhattan apartment. 
The rest was largely a matter of know- 
}ng where to go—and what to choose 
pnce they got there. Shadley went to His- 
jorical Materialism in Hudson, New 
(ork, for industrial-looking bedside 
| amps (he found them in pieces in the 


»argain room). Together, he and Jackson- | 


vent to Just Shades on the Lower East 
>ide for custom lampshades to suspend 
rom ceiling fixtures and to Lot 76 on 
douston Street for sturdy side chairs. 





THE $5,000 SOLUTION 


In nine weeks the apartment was fin- 
ished. The new couple had a new home. 
And home, perhaps not so surprisingly, is 
a subject important to both Shadley and 
Jackson. “In New York, typically people 
just make do until they have a sense of 
where they’re going in life,” Shadley says, 
“and I think that’s a real mistake.” Jackson 
concurs: “As I hope this project proves, it 
doesn’t take a fortune to create a cohesive 


refuge in the city. New York can feel so 
temporary and transitional, especially 
when you're starting out. Before you 
know it, five, six, seven years have passed. 
Why not get started sooner rather than 
later? All it takes is a few ideas, some lum- 
ber and a little legwork.” And, of course, a 
few cans of red paint. 0 





See AD Directory, page 356, for SOUYCES. 


1:55 A.Ms, Tuesday#Ryan Thompson. 5 Yrs. old: Wonderment: 
t pe \ 





eaters 


AN ULTRAFRAME PLC COMPANY vo 


365 Days of Feelings. To learn more about the best of outdoor living 
indoors,visit our web site at www.fourseasonssunrooms.com or Call for a free 


brochure at 1-800-Four-Seasons. 





®2004 Four Seasons Solar Products LLC. 
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Introducing our 
all new line of 
cast stone mantels 


Write or call 
for free catalog 


800-600-8336 
5400 Miller Ave. 
Dallas, TX 75206 


Also custom mantels and other cast stone products to the trade. 
www.oldworldstoneworks.com 


Revitalizing Spas nh 


Ballantyne Resort, North Carolina The Emerson Inn & Spa, New York 


ole Hamel PANE 
THE MARK OF EXCELLENCE TRAVELERS CAN TRUST 


Condé Nast Johansens guides feature over 1,200 of the world’s finest hotels - romantic country inns, sophisticated 
townhouses, spectacular resorts, historic castles. Each recommendation is annually inspected.- 


Comprehensive. Detailed. Color. Available at Borders and other good bookstores. 


oS 


www.johansens.com 


ref E512 





FREEDOM 
























continued from page 244 

‘This engagement with the sky is per 
haps best seen in the master suite. Situate 
at the end of the line, it is truly a sanctun 
in a house that already takes retreat as on 
of its guiding principles. More, with it 
twin triangular “Romeo and Juliet” bal 
conies mimicking a delta wing fighter 
it looks as though it could detach fron 
the rest of the space station and launel 
at the first sign of trouble. At the cente 
of the bedroom suite, where it meets th 
long gallery, the roof vaults up two storie 
to the top of the supporting tower, fram 
ing a bubble skylight and four long trian 
gular windows. The bed itself is tucke¢ 
into a windowless half-cylinder—like th 
bath and even the toilet, it is visibly ex 
pressed on the outside as an accretion 0 
objects on the steel frame. The thoughtfu 
use of “sky” comes into play again in th 
way some of these elements are detailed 
Two banks of closets in the bedroom 
locking in to the frame and hanging off it 
are outlined in long strips of glass, reveal 
ing a hint of light between their woode 
doors and the steel structure. Undernea 
the bedroom suite, Prince hung a “revers 
attic” —repeating the line of the roof bu 
inverted—that conceals some of th 
house’s machinery. 

One last reason for the extreme elon- 
gation is perhaps the most obvious: The 
resident likes to walk, and walking is he 


The client asked her 
architect a strange 
question: “Do I have to 
have furniture?” 


primary form of exercise. “People usuallyg 

think in terms of efficiency; they wantff Ve 

everything to be close,” Prince says. { 

“ : 2 2 a 
Here we were thinking of something 

that would allow her to exercise.” So here 

in the hills outside Albuquerque, for a 


| woman who likes lots of light and didn’t 


want to trample the desert, who hates fur- 
niture and clutter, who values her privacy dey 
and who doesn’t mind walking the lengthy... 
of a football field to find her front door, it} ~ 
makes perfect sense to stretch and stretch 

and stretch a modest-size house until it 
takes the shape of a snake slithering up to 

the clouds. 




















INTRODUCING HAMMOCK BEACH’S 
= FINAL OFFERING OF OCEANFRONT PROPERTY. 


Every one of the 95 luxury residences within the new amenities and unprecedented level of service and it all 
Ocean Towers at Hammock Beach will offer generous adds up to Florida’s last great oceanfront community. 

_ floorplans, gracious finishes and breathtaking views of ‘To learn how you can realize the dream of oceanfront 
the quiet stretch of beach in Palm Coast, Florida. Add living at Hammock Beach, return the attached reply 
to, that easy access to Hammock Beach’s great host of card or call us today. 





y 


OCEANFRONT RESIDENCES PRICED HAMMOCK BEACH: @& 


FROM $1,000,000+ TO $3,000,000+ FLORIDA’S LAST GREAT OCEANFRONT COMMUNITY 
’ ’ 1 1 


888-556-5570 386-246-5700 WWW.HAMMOCKBEACH.COM 
INFO@HAMMOCKBEACH.COM 1 HAMMOCK BEACH PARKWAY, PALM COAST, FL 32137 


iral representations cannot be relied upon as correctly stating representations of the Developer. For correct representations, make reference to the documents required by section 718.503, Florida statute, to be furnished by a Developer to a buyer or lessee. Prices, plans, artist’s renderings, 
| hotos, land uses, dimensions, specifications, improvements, materials, amenities and availability are subject to change without notice. Ownership of a residence at the Development does not grant the use of or access to any golf course or other recreational facilities (‘The Club”) to be located at 
Hie Development. Use of amenities is subject to Membership requirements. This is not an offering of real property or condominium units, and offers may only be made at the Discovery Center for the Development. The jack icklaus Ocean Hammock® golf course is owved and operated by Lowe 
ock®, LTD. Void where prohibited by law or where there are other qualifications to advertising real estate property. Ginn Real Estate Company, LLC, Licensed Real Estate Broker. 03/04 



























www.lewismittman.com ~ www.edwardferrell.com CATALOGUES AVAILABLE - TO THE TRADE; SHOWROOM LOCATIONS NATIONWIE 





Edward Ferrell 795 Sofa 





Edward 


aon 


EDWARD FERRELL LTD 

685 SOUTHWEST STREET 

HIGH POINT, NC 27260 
(336) 841-302 


FAX: (336) 841-5280 


Lewis Mittman 2094 
Monza Side Table 





Lewis Mittman 2069 Veron Chest Lewis Mittman 2007 Legato Fauteuil 





NEw YorK 
BEVERLY HILLS 


FINE LINENS 


717 MADISON AVENUE, NEw York, NY 10021 =». 
350 N.CAMDEN DRIVE, BEVERLY HILLS, CA 90210 


800-372-7286 
* 800-997-8030 
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THE PASTICHE CMLLECTION. FOR THE NEAREST LOCATION Neen il WWW.FINEARTLAMPS.COM 


OUR CARPETS COVER THE WORLD i] 











ANTIQUE CARPETS 
TAPESTRIES 
RE-EDITIONS 
CUSTOM DESIGN 
& RESTORATION 























NTIQUE IVORY 
LTAN ABAD 
| Ny’. 5” xX 17 ie 








ESTABLISHED 1905 


JA. MINASSIAN & CO. 


8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com 











JEAN KARAJIAN COLLECTION 


2()6 East 6lst Street NYC 10021 (212) 751-6728 F (212) 51-470 


www,jeankarajiangallery.com To the trade only 
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Eastern White Pine 


{ 
150 ae a ae SS 





Call for your free portfolio 1-800-595-9663 
www.wideplankflooring.com 

’ a> ey 
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FINELY CRAFTED for GENERATIONS 


The beauty of 





mother nature is 
her ability to make 
font anu la ro) 


7 Meee eeclasilce 


-Louis E. Samuels 


Private residence - Sweden 


ZEN Associates, Inc. 


Boston, MA 
Washington D.C. 
1.800.834.6654 
www.zenassociates.com 






onstruction for residential & commercial cel erelnet mold eMC 






Landscape architecture, planning, elt Hane 


t! as ee. 


fe Thien Mba ly Nysten | 





1 THE VIRTUES OF OUR | 
ENTERTAINMENT CENTER GO ON AND ON 
AND ON AND ON. IF YOU SO CHOOSE. il 




















‘ entertainment center is designed to be tapestry-look panel lifts at the touch of a button 
5 on beauty and versatility. The beautifully EE to reveal virtually any large screen or plasma TV. 


d-finished bookcase and corner units can be : Call 1-800-HABERSHAM for a ciealer nearest 
jed in endless combinations while the center 


: holds a clever surprise. Its hand-painted, | HABERSHAM 


f 





you. Or visit habershamdesigrs.com. You're 





sure to go on and on over every beautiful option. 






























































or 


212 879-2663, 


NEW YORK ww 
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Swim at Home” 


When exercise is a 


pleasure, fitness is easy... 


Swim against a smooth current adjustable to 
any speed or ability. Ideal for exercise, water 
aerobics, rehabilitation and fun. Just 8' x 15’, 
an Endless Pool™ is simple to maintain, eco- 
nomical to run, easy to install inside or out. 


For Our Free DVD or Video 
Call (800) 233-0741, Ext. 3270 


! Visit www.endlesspools.com/3270 
j or write Endless Pools, Inc. 
ENDLESS POOLS" 200 E Dutton Mill Rd, Aston, PA 19014 


mms 














The finest collection of antique, 
custom, and contemporary 
pool tables in the world. 





Architects, designers and connoisseurs 
of the game have been acquiring the 
finest pool tables in the world from us 
for 80 years. Call for our new °35 limited 
edition 88 page catalog of handcrafted 
00 We deliver and install 


NEW YORK CITY 
1.800.252.8855 


www.-blattbilliards.com 


BILLIARDS 


Since 1923 
Beautiful investments to play with... 


Also available through interior designers. 
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PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST 
the international magazine of fine 
interior design, can generate a new 
Totem mc eee emt ar om celts 
Um se myo me cote rtas toler tc 
in our retail magazine program. 


BAe eset ose Yes Le 


An Attractive Discount aa 08 
Free On-Time Delivery (prepaid shipping via UPS) 
Full Credit for Returns (return unsold covers) 

No inventory investment - you only pay for the 
copies sold. 

Free display fixture 

Byte a lems lhe 


| 
| 
Take advantage of Architectural Digest’s sales | 
CSE my me least atest me celta lcel come (otis | 
aCe MAE ecoe Cmte dee oes eerie! 


MIS ley are see sey! 


Call our new phone number 1-800-201-3591 and get started today! | 


| 
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XENON™ SINGLE LEVER FAUCET 


For a catalog call 212 599 0575 
or fax 212 818 9552 
www.samuel-heath.com 
e-mail:usa@samuel-heath.com 


Satisfaction 


“| got a great quality bed. 
They delivered it really fast and | love it!” 


At |-800-Mattress® your 
satisfaction is guaranteed. 


That’s why one third of our 
customers have shopped with 
us before, and now refer 
family and friends. 


We have styles to fit every 
budget and need. And, 
1-800-Mattress® carries only 
the best brands. 


With a great selection, 
guaranteed low prices and 
outstanding customer service, 
there's no need to shop 
anywhere else. 


Designer inquiries welcome. 


( S A 
« ) 
Vy 


§1-800-Mattress. 


Call for a showroom near you 1-800-872-1999 


“SAMUEL HEATH 


J) TRE ULTIMATE CHOICE 


ria innovation and oe IIa 
- A the ees of nearly two 
eeatics oe ecu Lucas tia 
re ete rate tale 4ay faucets, 
Secs Perunoas Meese ete 
door & window fittings renee 


throughout the world Stites ie PAO mae 


IN EMBELLISHED HARDWOOD MOuLDINGS & WOODCARVINGS 


450 Hardwood Mouldings & Woodcarvings 
In Stock ¢ Prompt Shipping ¢ Curve Work Our Specialty a 


Request Our Catalog, $10 or Our Free Product jee red ti 


Aart Woo9 800.558.0119 | 0 


_ mouldings.com .,, 


mm9 





Agency: badalato | ginsberg, inc. 


Source of statistics: American Cancer Society 















(erase it for good) 


) 


Breast cancer doesn't just affect women. 
Consider the families and friends 

whose lives are also changed. Nira 

Epe 
FTE 


rar 

In the U.S. alone, 215,990 women and 1,450 men will be diagnosed | pool 
with breast cancer this year, and over 40,000 will die. a 

ie THE BREAST CANCER’ 7H 
RESEARCH FOUNDATION [Bal 


ae) 
PREVENTION AND 
A CURE IN OUR LIFETIMEoe 


EVELYN H. LAUDER, FOUNDER 


We cannot rest until we win the battle against breast cancer. 





A minimum of 85 cents of every dollar donated to BCRF goes directly to breast 
cancer research and awareness programs. The Foundation has a 4-star (highest possible) 


rating from Charity Navigator, and an "A" from the American Institute of Philanthropy. Pa 


With your help, we can erase this disease...for good. 


i 


For more information: www.berfcure.org, toll-free 1-866-FIND-A-CURE. The Breast Cancer Research Foundation, Box 9236 GPO, New York, NY 10087-9236. 
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“FORGE FRANGAISE 


NEw YorK DESIGN CENTER « 200 Lexington Ave. « Suite 910 
New York, New York 10016 * Telephone: 646 742-0864 * Fax: 646 742-0865 
Info@laforgefrancaise.com * www.laforgefrancaise.com 








WITH AN EXCLUSIVE SWIMEX SWIM SPA 


Experience the finest quality residential exercise 
and conditioning pool, and all of the therapeutic 
benefits of an aquatic treadmill, spa or full-size 
pool in a fraction of the space. 


- Swim, run or exercise against a smooth, even current 

- Completely adjustable speed, up to 6.5 mph 

- Superior one-piece fiberglass construction - no vinyl liners 
- Easy installation and maintenance 


PRICES BEGIN AT $21,900 re 


Aquatic Therapy, Sports & Conditioning Pools 


— 


Call for a free video at 800-877-7946 or visit www.swimex.com 





EXTERIOR*#INTERIOR*# HARDWARE 


Buy the finest 
wooden shutters made. 


Even if it does mean 


A YEAR OF 
DOMESTIC CAVIAR. 





When you consider what solid cedar, 
historically authentic shutters with 
hand-forged period hardware from 

Timberlane® will bring to your home, 

surely it’s worth this kind of sacrifice. 


Call for a free catalog today. 





800.250.2221 © FTIMBERLANE.COM 
——————————————————————— 
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'FARS of CLASSIC DESRGs 


Paul M. Jones Collection 
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JOHN BOONE, INC. 


1059 Third Avenue New York, NY 10021 212.758.0012 www.johnbooneinc.com 











In the future, RAVE M00) Q 








i i E 'D| MAY 14 - MAY 16 SAN FRANCISCO 
Experience the future. Never have so many revolutionary ideas been housed 

NEXTFEST under one roof. WIRED NextFest is a celebration of innovation in transportation, 

2004 design, communication, health, entertainment, security and exploration. The 

i future is yours to see and touch for three action-packed days. Brought to you by 
WIRED Magazine, GE and, of course, the future. 


Go to www.nextfest.net and BUY TICKETS N 


presented by 


imagination at work & Ey ® 


MOTOROLA 
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www.acura.com 
Never before has 0 to 60 been so exhilarating. Let alone 


luxurious. The 270-hp TL To learn more, visit our Web site 
ACURA 


www.americanleather.com @ 
More than 70 styles and colors custom-made 7 
and shipped in 30 days or less 


www.andersenwindows.com 
Get room ideas, inspiration and more 


from the FREE “Long Live The Home” Andersen. 


Wa 
book from Andersen Windows WINDOWS +DOORS 
www.annsacks.com 

Inspirational designs have made Ann Sacks 
#1 in fine tile, stone and plumbing products 


ANN SACKS 


www.arizonaguide.com 
Arizona is a land defined by its wild beauty and its 
simple openness. Free Travel Packet available online 


ARIZONA 


www.artedemexico.com 
An international one-stop shopping 


destination for fine lighting, furniture, ARIF2X MEXICO 


antiques and unique accessory items. 


www.asprey.com 

The British luxury house offers 
jewelry, watches, silver, china, crystal, 
leather goods and ready-to-wear 


\spre) 


GLLD 


Auol 


www.audiusa.com 
Audi. Never Follow. Visit us online for 
more information 


www.australia.com 
For luxurious experiences in a land less ordinary 


Qantas has elegant Australian > ; ; 
vacations from $4999 3 Au Smahka.com 
/ 
C 
www.bernhardt.com 


it's more than a piece of furniture, it's a part of you. The Bernharat 


family has been crafting BE R N H A R D Ap 


fine furniture since 1889 


www.bakerfurniture.com 
Celebrated for the purity of its work, Baker Is 
the place for the classics and the unexpected 


www.brunschwig.com 
Designer and manufacturer of contemporary and historically inspired 


decorative home furnishings Brunschwic 5 Fils 


www.calciosets.com 
We have solutions to help you stay organized in room 


after room in your home CALIFORNIA CLOSETS 


www.cartier.com 


One of the world's leading luxury goods 
companies. To learn more, please visit 
our Web site 


www.cbkhome.com 
Log on and see why CBK has been voted the 
best-selling line of home decor by retailers 


www.columns.com 
Offering one of the most authentic columns 
in the industry as well as pillars, pilasters, 
posts and balusters 





ii 
CHADSWORTH'S 1.800,COLUMNS” 


www.claremontrug.com 
‘One of the world's best sources of antique carpets.” 


—Ffi HT 
Vist aaenaRaEn end gallery Gere 


www.clivechristian.com 

Luxury British brand—famous for ae 2 
furniture and perfume EZ VEE 
www.colorado.com 

Visit Colorado for scenery, adventure, history, arts, 


culture, big cities and small towns COLCRADO 


AMERICANLEATHER™ 


VANE CE ALCOR un Cac CC Cnn 


(w)2 


CUNARD 


www.cunard.com 
Queen Mary 2 has arrived! It's the longest, tallest, 
widest and grandest ocean liner to ever grace the sea 


www.dacor.com 
Dacor manufactures luxury kitchen appliances 


known for their superior performance co, 
ecor. 


Family-owned, American-made. 


www.davidyurman.com 
Masterfully combining the aesthetics and craftsmanship of 


fine jewelry with fashion DAVID YU RMAN 


www.decorativecrafts.com 
Importers of fine home 


furnishings since 1928 DECORATIVE CRAFTS 


www.electroluxusa.com 
Electrolux designs home products that 
make people's everyday life easier and 
more enjoyable 


@ Electrolux 





www.fairmont.com 
Comprised of 43 luxurious and elegant 


hotels renowned for their unique architecture ANN) 

and thoughtful and personal service NOTELS & RESORTS 

www.firemansfund.com 

Fireman's Fund” is the insurance company that “== 

values your possessions the way you do Fireman's 
Fund 


www. fisherpaykel.com 
Fisher & Paykel offers innovative appliances such 


as the revolutionary DishDrawer 
and the new AeroTech oven Fisher & Paykel 
www.monogram.com — 


Trust Monogram® appliance products ( ; 
j/ Monogram 


for their elegant design, superior 
performance and fine craftsmanship = 





www.giati.com 

Featuring the finest teak and cast metal 
outdoor furniture, plus hundreds of 
interior/exterior textiles 


aE 
GIATI 


www.gioster.com 

Featuring an extensive range of products, 
including teak, teak and metal combinations, 
sling groups, and all-weather wicker collections. 


c 
GLOSTER 


MADE FOR LIFE 


www.grandmarnierusa.com 

To find ambience, conversational 

currency, drinks, recipes and more, Graid Marnier 
visit our Web site 
www.greystonehomecollection.com 
Traditional and classic contemporary furnishings, including 


upholstered pieces, European antiques 
Greystone 


and accessories and textiles 
nome Covvection 


www.habershamdesigns.com 
A leading manufacturer of hand-painted, hand-finished 


showpiece reproductions and original designs. HABERSHAM™ 
irien 


www.hancockandmoore.com 
Handcrafted leather furniture from the heart of the 


Blue Ridge Mountains HANCOCK (Q: MGORE 


www.harden.com 
See our solid wood and upholstery furniture in our free 


24-page brochure, or visit us online. HARDEN 


www.hitachi.us/tv 

Original technologies, seamless 
integration—only from Hitachi See our 
latest line of plasma TVs on our Web site 


Pea 





Inspire the Next 


www.hollandamerica.com 
The Holland America Line offers the widest selection of 


cruise destinations and 
@ Holland America Line 


itineraries worldwide. 


www. infiniti.com a 
The muscle car with brains. The 340-hp Infiniti” ew 
M45”. Visit our Web site for more information 

INFIRITE 


www.iwe.ch 
IWC has been manufacturing high-quality » 
mechanical timepieces in IWC , 


INTERNATIONAL WATCH CO SCHAPFHAUSER, 
Switzerland since 1868 SWITZERLAND, SINCE 1868 


www.jaguarusa.com 
Jaguar cars are born to perform 





For more information, visit our Web site JAGUAR 
www.jenn-air.com . 
Jenn-Air offers a full line of built-in appliances 
designed For the Love of Cooking” a 

' 


www.jhminassian.com 
Purveyors of antique, re-edition and custom carpets ; 


from around the world, since 1905 Eeranuisyan 1904 1 I F 
JH. MINASSIAN & CO. ie Des 
mer designe 

www.kingsleybate.com e 
Traditional and contemporary fine teak outdoor furniture irre and Ne 


for commercial and residential use. 7INIGSLEY-BATE bh we ln 


www.kitchenaid.com ~ Beetued 
Offering every essential for the well- 

equipped kitchen. View the full line of KitchenAid maintain 
products on our Web site FOR THE WAY IT'S MADE: bse vs | 
www.kravet.com bcm 


Offering Design Trade, a to-the-trade-only service, which allows you to 


place orders, check stock ‘ 
and monitor shipments WK ccvee suturekravetdesignkravetbasics 





www.kreiss.com BK more 
Kreiss Collection features signature handcrafted furniture, He storys 
imported accessories, luxurious bed linens a. 
and exquisite outdoor collections k R E | S S ; hums ar 
: pany the 
www.lamarite.com Bee 
To view the unnatural beauty and natural pexformance of bh des 


Lamarite Slate Composite 
Shingles, visit our Web site 


7 LAMARITE SLATE 
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i 
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| aneventure 
ke 


LeeJofa 


www.landroverusa.com 
Visit our Web site to learn more.about 
the vehicles that continue to redefine 

the category they created 





www.laneventure.com 
America’s leading line of wicker and 
rattan furniture includes lines for the 
indoors and outdoors 


www.leejofa.com 
Fresh ideas on traditional 
fabrics since 1823 





www.lexus.com osu 
For more information on the j | \ MI 
Lexus line of luxury automobiles, Qvexus Pp teens 
please visit our Web site that oy 
www.liadro.com G | Res 
Lladro's handcrafted creations are born of the ! ; 
inspiration of sculptors and artists; each is an Ld a Pree 
expression, a magical part of life. LLADRO — i 
wa] 
www.lutron.com a fe 
Lutron lighting controls make your life more productive, more i. Of 
relaxed, more secure, simply more fulfilling. °“LUTRON Way | 
Lutron controls your ight a nee 
| f 
www.maitland-smith.com Wey) 


Offering a wonderful array of distinctive and unique 
decorative accessories, lighting and accent furniture 


Pia 


Brel) 
www. mansourrug.com Narn 
Mansour Collection offers the finest selection of Persian, Wh 


Oriental and European rugs in the world. 1 Pil 
MANSOUR |" 

Blt, 

ty 
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REACHING FOR THE SKY 





tinued from page 267 

anslucent layer between them. The 
iqually serene master bath, tucked along 
marble interior wall, is raised up on a 
one platform under which water drains 
nrough stone gutters, in the style of 
aths in ancient Rome. Carved from a 
onolithic piece of marble, the tub is 
‘tuated to allow views of the skyline 
ough a clear glass panel that separates 
- from the bedroom. Throughout the 
partinent, the architects used the marble 
large, thick, very solid pieces cut and 
aaped in Italy by skilled artisans. All of it 
ived in New York in perfect condition 
d survived the elevator ride to the 49th 
or without damage. 

The best-kept secret in every care- 
illy designed minimalist apartment is 
here and how the ordinary things with 
hich we live are kept out of sight, to be 
ytroduced or put away when necessary 
) maintain the aesthetic. Furthermore, 
ecause the Schmid apartment is a tech- 
‘ological marvel of fully integrated and 
idden computer-controlled audiovisual, 
iechanical, security and lighting sys- 
ms, more cleverly concealed but acces- 
ble storage was required. All existing 
slumns are built out for this purpose. 
acing the seating in the living area is a 
slumn designed as a media pier for the 


The best-kept secret 
is where and how 
the ordinary things 
with which we live are 
kept out of sight. 


| 
| 





diovisual systems, with a flush-mount- 
1 television screen on a pivoting pan- 
that swings out, like a door, into the 
blie spaces. 
Project architect Mark Kolodziejczak 
) layed a major role in the technologi- 
| life of Hans and Victoria Schmid by 
.aking it possible for them to control 
~ }ompletely their domestic environment 
hile walking around the apartment with 
) handheld device. And they can do it just 
: well with their laptop upon landing at * 
*K. When they arrive at their white box 
ithin the black box, the temperature will 
2 just right, music will be playing, and, as 
) | ways, the view will be terrific. 0 
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www. mcguirefurniture.com 

Known among connoisseurs as the symbol of excellence, McGuire 
features premier rattan designs, 

special collections andlighting M c G UIRE 


www.mortons.com 

Morton's menu features USDA prime-aged 
beef, fresh seafood, hand-picked vegetables 
and elegant desserts 





www.movado.com 
The art of Movado is the art of time 
For more information, check out 
our Web site. 


MOVADO 


www.natuzzi.com 
Timeless classics and softer contemporary = 
styles grace the Natuzzi furniture collection N ATU 2ZZ\ 


To learn more, visit our Web site Its how you live 


www.discoverniagara.com 
More than 500 accommodations, tourist attractions, golf courses, 
wineries, restaurants, sites and 


services throughout the Niagara Region NIACARASM FALLS 


www.nissanusa.com I~ 
For more information on the Nissan Murano, 
the urban SUV, visit our Web site ~~ 7 


www.omegawatches.com / 
For 150 years, Omega has paired elegant watch 
design with precision and leading-edge technology OMEGA 


www.phyllismorris.com 
Manufacturer of custom luxury furnishings. 


PHYLLIS MORRIS 


www.plainfancycabinetry.com 
Whatever you have in mind for the kitchen, aararecesd 








rE 
we can make it yours and truly one-of-a-kind Ar Y 


www.poggenpohl-usa.com 
World-renowned European kitchen cabinet 

manufacturer produces and designs culinary and 

living spaces in contemporary and traditional styles pohl 


www.poliformusa.com 
Italian manufacturer of high-end wardrobe systems, wall units, 


beds and kitchens since 1942 ™ 
Poliform 


OML 


The Experience of Authentic Luxury 


www.rohihome.com 
ROHL presents a complete range of 
luxury kitchen and bath fixtures 
handcrafted in Europe 


www.schonbek.com 
Crystal chandeliers by 134-year-old 
company, from classic to 
geometric to custom designs. 


SCHONBEK 


www.experiencescottsdale.com 
Experience luxury resorts, championship golf, 


Pampering spas and a thriving art scene Scott sdale 


www.sewardjohnson.com ccuprure 
For a free catalog of the bronze, life-sized E 
sculptures of Seward Johnson, please visit 
our Web site. 





FOUNDATION 


www.seaisland.com e 
Here you will find a perfect balance of time-honored z 


traditions and new experiences. Oo 7 
; Span 


SES 
snaidero 


SOc tere toliola | 


www.snaidero-usa.com 
The ultimate Italian kitchen design 

features collaborations with world-famous 
architects and designers. 





www.stantoncarpet.com 


Discover the art of fine carpets—search TW I J 
through our distinctive product lines or ees STANTON 


locate a retailer near you XS 2 < CA RP ET. 


www.starkcarpet.com 
World's leading supplier to the design 
community for rugs, carpets, furniture, 


Stark 


wallcoverings and Old World Weavers’ fabrics paicaial 
www.stonelegends.com on 
Cast stone architectural products include ~ @ 
columns, balustrades, surrounds and much D 
more. Nationwide delivery ' 
www.subzero.com 
Sub-Zero, the leader in built-in 

SUB-ZERO 


refrigeration, provides innovative 
refrigeration design solutions. 


www.thermador.com/pro 
Thermador’s Professional Series enhances your cooking 
experience with unmatched reliability, 


control, versatility and easy clean-up Thermador’ 


www.tourismtoronto.com 
The complete source for information on getaways to 


Toronto, Ontario. To learn 

more, visit our Web site TORONTO 
www.toyota.com/tomorrow 

To learn more about Toyota innovations and technologies that 


positively impact the world, & TOYOTA 


visit our Web site 
www.ventahood.com 
The most powerful, efficient, quiet and easy-to-clean 


ventilation system for your home VentAHoacd. 


www.verdura.com - 
Verdura's colorful and whimsical aks 


Jewelry designs are worn by women VERDURA 


of character and confidence 


www.viarail.com x 
Canada's passenger rail service operates vie 
from the Atlantic to the Pacific and from 


the Great Lakes to the Hudson Bay VIA Rail Canada 


www.vw.com 
On the road of life there are passengers 
and there are drivers. 





www.walkerzanger.com pe ee 
Create your own unique vision in tile and stone WALKER 
with our luxurious collection of handmade 7 LNSTN 
ceramic tile, terra cotta, metal, stone and more LANGER 


www.waterworks.com 
A complete bath experience—from fixtures, fittings and 
furnishings to tile, towels and apothecary. 

WAY TD BOR WO eR VK S:* 


www.wolfappliance.com 
Fuel your passion for cooking with Wolf, 
the corporate companion and kitchen 
soul mate of Sub-Zero 


WOU 


www.wood-mode.com 
Distinctive door styles, furniture details 
and unsurpassed finishes inspire diverse Wood:Mode 


design themes in fine custom cabinetry. eee 


www.wmohs.com 
Exquisite handcrafted kitchens embodying 


the spirit and charm of traditional Europe WmtAOhs 


and times-past America 


www.yvesdelorme.com 62 
From richly traditional to sleekly contemporary, aA 
Yves Delorme's collection captures every 


mood and complements any setting. Yves Delorme' 


PARIS 
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continued from page 296 

funds to conserve the other buildings and 
establish a $20 million endowment to pay 
for preventive maintenance. 

It’s a lofty goal, but one that deserves to 
be attained. ‘Taliesin is a national treasure 
that ought to be better known, and its staff 
is eager to reach out to visitors and schools, 
even when the estate is blanketed in snow. 
The restoration team is still making dis- 
coveries about the structure, but its mem- 
bers have achieved a broad consensus on 
their approach to the interiors. The furni- 
ture and art are arranged much as Wright 
left them, and Fifler feels that the finishes 


Wright spent some of 
the happiest days of his 
youth helping out 
on his uncle’s farm in this 
rolling countryside. 


and furnishings should be changed only if | 


there is a compelling reason to do so. “We 
rely on documentary photos, but we also 
encourage written statements by people 


who were there,” explains Carol Johnson, — 
director of preservation. No one wants | 
to change a working house into a muse- | 
um or make things too pristine. Visitors | 


can wander across the waxed cypress 
floors and sit on the furniture, though a 
few of the more valuable or fragile pieces 
have been replaced by reproductions. 

That freedom allows you to appreciate 
the architect’s genius in leading your eyes 
to the folded planes of a ceiling, a shad- 
owed recess, a Buddha sculpture on a 
high ledge, or a sweeping vista. Windows 
are arranged to frame the landscape like a 
Japanese screen. “At Taliesin, you feel 
from within how the surroundings have 
been ordered over time,” says Puttnam. 
“Then, if you walk down the higher hill 
to the west in the golden light of late Au- 
gust, the house seems to command the 
valley and the green landscape all around. 
It’s an incredible sight.” 0 





Taliesin Preservation 
PO. Box 399 
5607 City Highway C 
Spring Green, Wisconsin 33588 
877-588-7900 
www.talesinpreservation.org 


Ww 
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continued from page 305 

throwing the most legendary parties and 
costume balls of the later part of the 20th 
century. But in 1977 the baron donated 
the chateau to the Universities of Paris, 
along with 340 acres, and asked architect 


Augustin Julia to erect a relatively modest | 


wood chalet on a parcel of the remaining 
land (see Architectural Digest, April 1987). 


At first Baroness Marie-Héléne de | 


Rothschild, admitting that Ferriéres was 
rightly a part of France’s patrimony but 
feeling it hopeless to try to re-create the 
expansive Rothschild style in restricted 
space, refused to even look at the new cha- 


let. However, her curiosity got the better | 


of her, and she recalled, “When I saw it, I 


said to myself, Now you've got to do it up.” | 


‘To preserve the Rothschild style of the 
vast Chateau de Ferriéres while scaling it 


down to a smaller chalet that had to be | 


sumptuous yet intimate was obviously a 
delicate operation. The baroness found 
the job “exhausting but fun.” She called in 


Francois Catroux, who was never far from | 


her in such ventures. “I think a designer,” 
she pointed out, “no matter how gifted he 
is, can’t do a thing unless he has a strong 
personality to deal with—and vice versa.” 
They both had personalities well suited 
to the task at hand. 

The interiors that resulted from their 
collaboration are filled with a rare mix of 
human warmth and visual excitement 
that is both stimulating and comforting, 
theatrical and rock solid. They are in the 
style that must now be legitimately 
termed /e style Marie-Helene de Rothschild. 

There are the echoes of Ferriéres in the 





_ hunting paintings, tapestries and bronzes, 


and in the upholsteries and fringes and ob- 
jects; and there are the Orientalist details 


| ——Syrian furniture and Indian wallcover- 


ings—subtle references to the baroness’s 
Egyptian mother. These all commingle 
with Dutch marquetry and Indonesian 
textiles of the type imported by the Dutch 
East India Company, a taste inherited 
from the baroness’s father, Baron Egmont 
van Zuylen, and the years spent at her 
family’s immense 19th-century neo-Goth- 
ic castle, De Haar, in the Netherlands. 

At the chalet at Ferrieres and at Cha- 
teau de Meautry, Baron Guy de Roth- 
schild continues to enjoy what he calls his 
“well-ordered” life, which, as his extraor- 
dinary surroundings announce, has been 
punctuated by “light and fireworks, mag- 
ic and laughter, sun and stars.” 0 






























continued from page 322 
of theory: The enfant terrible of Frenel 
architecture is now its éminence grise 
For Parent, the history of most Europea 
architecture has been characterized by 
search for stability, with clear lines tha 
explain the flow of gravity. The upende¢ 
square introduces instead its unstable op 
posite. “When things are continuous, yo 
have to find the significant break,” ht 
says. “You can’t live in infinity. I am 
champion of fracture.” 

The 1953 fagade was only inches deep 
yet by articulating window frames, balus 
ters and awnings, Parent was able to givé 
it the illusion of depth. But, he explains 
“Tt’s the interior, inside the volume, wheré 
I developed the third dimension wi 
great liberty.” Every aspect of the living 
room and the master bedroom on thé 
second floor, from columns and pipes t¢ 
the Italian sofa and lacquered cabinets 
now takes part in what he calls “the com 
position and decomposition of space. 
Element after element, he layers the 
rooms so that they add up to an interio: 
forest with a complexity bordering on the 
bewildering. Throughout, Parent blacks 
out the floor with a jet wool carpet, no 
because black is chic but because it is bot 
tomless and, therefore, spatial. The furni- 
ture appears to float. ; | 

Within this complexity, Parent sets twe 
Rosetta stones that suggest alternativ@ 
readings of the space. A reproduction off 
a sticklike Red/Blue chair by Rietveld 
stands as an emblem in the living roo 










San 





“T wanted to achieve a 
striking aesthetic 
difference,” he says. 





an example of the neo-Plastic principles 
that informed Parent’s 1953 design. Buf, 
the emblem of the newest renovation 1s 
the bookshelf in the master bedroom} 
turned at an angle, like the pivoted squarg _ 
outside. Within it Parent even files bookg 
and hangs a picture at an angle, upending 
expectations about proper behavior. ; 
“Instead of being a space of rest, like 
a cocoon, a building must ask you ques- 
tions that are difficult to absorb,” he says. 
“T believe it shouldn’t give you comfort) 
but should be aggressive, even violent. 
Architecture must instigate.” 













Epicurious.com, Sub-Zero and Wolf present | 
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Your Dream Kitchen, where you'll also find remodeling tips and virtual kitchen tours. HI 
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Wright at Home 
Join Architectural Digest, 
Greater Phoenix and_ INFINITI 


30th annual Wright 
Plus" tour. Experience first- 


for the 


hand the legendary designs 


of Frank Lloyd Wright and 


HITECTURAL 


~ 
J 


ARC 


his contemporaries with 
a housewalk in Oak Park, 
benefit 
Wright 


Illinois. Proceeds 


the Frank Lloyd 


Preservation Trust. 


PHOTOGRAPHER: JAMES CAULFIELD 





Wright Plus» 2004 

Saturday, May 15, 2004 
9am-5pm 

Oak Park, Illinois 

Tickets: $85 ($70 members) 


The Ultimate Plus debuts this year, 
a weekend package that includes 
intimate dinners by noted chefs 
with Champagne Krug at exquisite 
Frank Lloyd Wright homes. 


Space is limited. For tickets and infor- 
mation about Wright Plus and other 
programs, visit www.wrightplus.org or 
call (708) 848-1976. 
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Aero 8: Morgan Mot 14-168 
Necklace: 8 


Canyon sling chair: P 


Coquillage a Coral 


Concert grand 


Bertoia chair: 212-343-4104 
CL 500 Coupe: M 


Josef Hoffmann cutlery: Neue ‘ 
Molteni range: Molteni, 800-331-7958 
Striped shirts: Etro, 212 


Bauhaus tea infusers: Ale 





Ca’ Pesaro: Berg 


iPod: Apple Cor 
Nww.apple.com 


LC4 chaise: C 


800-77 


0 








Page 68 
Schlumberger Plumes necklace: 


Tiffany & Co, 212-755-8000 


Page /? 

Bread box: Poilane, 33-|-44-39-20-94, 
www.poilane.fr 

Burnt Sienna: Holland & Sherry, Inc 
758-1911, www.hollandandsherry.com 
Lucite console table: Desiron, 


212-353-2600, www.desiron.com 


Page 80 

Engelmann/Wittgenstein House: 43-|- 
7\3-3164, www.haus-wittgenstein.at 
Modernist lamp: Kar! Kemp & Assoc., 
212-254-1877, wwwkarlkemp.com 
Marian Pepler rug: Christopher Farr, 
310-967-0064, www.cfarrco.uk 


Page 82 

Le Thoronet: 33-494-60-43-90, 
www.beyond.fr/sites/thoronet.htm| 
Dress clip: Fred Leighton Rare 
Collectible Jewels, 2|2-288-1872 


Biedermeier chair: Karl Kemp & Assoc., 


212-254-1877, wwwkarlkemp.com 


,212- 


Bosch FA. Porsche Design Series 
Coffeemaker: Lowe's, 800-445-6937 


Tulip chair: Knoll, Inc., 2|2-343-4104 


Gallardo 


Bookbindings by Paul Vogel: Voge 


Taj Mahal: www: 


rismofind 


a 
> htry 

Lattice wall lights: Twentieth 

52 4-1 200, www:twentieth.net 

Handheld: Sony, 877-865-7669 

Jubilee Church: 

www.diopadremisericordioso.it 

Deco Dice napkins: Jane Sacchi Linens 





nited. 44-207-349-7 


Page J| 


Pen: Montblanc, www.montblanc.com 


age 102 
Aga range: 866-424-2487 
WWW.daga-ranges.com 

Ralph Lauren gowns: Ralph Lauren, 
WWW.runWway.Dolo.com 

Mini Sandwich fixture: Vibia, Inc., 
707-586-6661, wwwvibialight.com 


Page 104 

Connecticut pavilion: Austin Patterson 
Disston Architects, 203-255-4031, 
www.apdarchitects.com 


Page 106 

Panther bracelet: Cartier 
800-227-8437, www.cartiercom 
Boxster: Porsche, 800-767-7243, 
www.porsche.com 

Spoon bathtub: Agape, 646-283-2608, 
www.agapedesign. it 


Page || 

Axor showerhead: Hansgrohe, 
800-488-8119, www.hansgrohe.com 
David Weeks chandelier: Ralph Pucci 
International, 212-633-0452, 
www.davidweekslighting.com 

6 Series: BMVV, 800-831 -! 117, 
www.bmwusa.com 


Page 


Jean-Francois Leleu commode: 
Kraemer, 33-|-45-63-24-46 
Diamond bracelet: Harry Winston, 
212-245-2000, www.harrywinston.col 
Ultravid binoculars: Leica Camera, 


49-6442-208-0, wwwileica-camera.col 





' 
Pace |/4 


Shagreen boxes: Garrard, 
+4-870-87|-8888, www.garrard.com 
Lotusland: 805-969-9990, 

WWW lotusland.org 

Garland chandelier: Tord Boontje, 44- 
207-732-6460, www:tordboontje.com 


Pp. 2 


ge |2 
Amiral belt: Hermes, 
800-441-4488, www.hermes.com 
Beetle Cat sailboat: Beetle, Inc., 
508-996-9971, www.beetlecat.com 


Page |2 


Valaoritis lighting: Siena Design, 
212-595-0996, e-mail 
valaoritis@earthlink.net 

Hudson's Bay blanket: Woolrich, 800- 


966-5372, wwwwoolrich.com 


6 


Page 137 


Satin Ginger: Pierre Frey 212-213-3099 


Page 138 

XLR: Cadillac, 800-333-4223, 
www.cadillac.com 

Nest sofa: Cassina USA Inc., 
800-770-3568, www.cassinausa.com 


Page |40 

Kjaerholm daybed: Fritz Hansen, 
212-705-4976 

Frank Gehry watch: Fossil, 
800-449-3056, www fossil.com 
VRSCA V-Rod: Harley- 
Davidson, 800-588-2743, 
www.harley-davidson.com 


Page 142 

Rubber Seat stool: Gulassa & Co. |nc., 
206-283-1810, www.gulassaco.com 
|600F Camera: Hasselblad, 973-227- 
7320, www.hasselbladusa.com 

Scion xB: Toyota, 866-707-2466, 
www.scion.com 


Page 147 

Rousham Park: 44-| 869-347-110, 
www.rousham.org 

Chair: Edward Ferrell, 336-841-3028, 
www.edwardferrell.com : 
Muriel Grateau stoneware: 
33-|-40-20-42-82 


Page 150 : 
Mandarina Duck luggage: The Terence 
Conran Shop, 212-755-9079, 
www.mandarinaduck.com 
Beech bath rack: Chatsworth 
Carpenters, 44-124-656-5371 
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ge 180 
e Simon Horn Cot: Simon Horn, 
5-871-6222, wwwsimonhorn.com 


212-752-6166, www. jrobinson.com 
mavalet: Fortuny, 212-753-7153, 
vwortuny.com 


ge 182 


rlo Mollino chair: Primavera 

llery, 212-288-1569, 
vw.primaveragallery.com 

ucet: Fantini Rubinetterie, 39-0322- 
7127, www eantini.it 

ircelain: Hella Jongerius, 
vw.jongeriuslab.com 





pe 184 

riter’s Pavilion: Appleton & 
Sociates, 310-828-0430, 
yw.appleton-architects.com 
ipne flooring: Colorado Stone 
ynking, 303-504-4654, 
yw.coloradostoneplanking.com 


: 
Nee 186 
» Audi, 800-367-2834, 


Byw.audi.com 

ght & Day Cufflinks: Verdura, 
; 1-758-3388 or 561-832-2662, 
vw.verdura.com 


Bice 188 














amond earrings: David Yurman, 
7-226-|400, www.davidyurman.com 
Shwasher: Fisher & Paykel 

pliances, Inc., 888-936-7872, 
vw.fisherpaykel.com 

‘ol table: Heltzer Furniture, 
7-561-5612, wwwheltzercom 


= 


ge 192 
»wn-glass shells: Seguso Viro, 
2696-1133, www.seguso.com 
rpet: Stark Carpet Corporation, 
b-752: 9000, www:starkcarpet.com 
ge 197 
“yng & Han Dynasty pottery: 
rc Richards, 323-634-0838 
ee com 


Bee 2 

I icons Gene Summers, 
17-836-8476, e-mail: grswib@aol.com 
adem wristwatch: Hermés, 

10-44 |-4488, www.hermes.com 


ge 2/8 

sughnut light: Crate and 
rel, 800-717-112, 

| vw.crateandbarrel.com 


{ 


ize 220 

any loafers: Brooks Brothers, 800- 
14-1815, www.brooksbrothers.com 
lefax and Fowler, Old Rose: 

wtan & Tout, 212-647-6900 


"seen Anne flatware: James Robinson, 


Page 222 
Glass-door refrigerator: Sub-Zero, 
800-222-7820, wwwsubzero.com 
Eyewear: Booth & Bruce, 44-207-720- 
3338, www.boothandbruce.com 

Atlas watch: Tiffany & Co., 

800-843- 


3269, wwwtiffany.com 


Page US 

Tansu: Naga Antiques, 212-593-2788, 
www.nagaantiques.com 

Greeff, Brighton Cotton Print: 

F, Schumacher, 800-332-3384 (to the 
trade), www.fschumachercom 


Page 228 

Wassily chair: Knoll, Inc, 
212-343-4104, www.knoll.com 
Milano: Pollack, 212-627-7766, 


www.pollackassociates.com 


Page 230 


Joe chair: Pottronova, 390-574-718-351, 


www.poltronova.com 

Sister Parish, Sister's Stripes with 
Lattice: Hinson & Company, 
212-688-5538 


www.sisterparishdesign.com 
age 2: 
Sisal rug: Hokanson, 800-255-5720, 
www.hokansoncarpet.com 
Page 233 


Campidoglio tray: Alessi 
212-431-1310, wwwalessi 
Jensen Interceptor: K&D Enterprises 
425-788-0507 





com 


Page 234 

Trinity ring: Cartier, 800-227-8437, 
Wwww.cartiercom 

Mark Hampton two-tier table: 
Hickory Chair 828-328-1802, 
www.hickorychaircom 


Page 236 

1090 Sofa: Marco Fine Furniture, 
Inc., 415-285-3235, 
www.marcofinefurniture.com 


Page 237 
Espresso machine: Nespresso, 
800-562-1465, www.nespresso.com 


Rio: Manuel Canovas, 212-647-6900 
Tizio lamp: Artemide, 631-694-9292, 
www.artemide.us 

Superstyle Pendants: Garrard, 
44-870-87|-8888, www.garrard.com 


Page 25] 


Page 260 
Nakai: Boussac Fadiai, 7 | 8-482-7866, 
www.boussacfadini.com 





in the Great Design Pages 


Page 268 

Reading Glasses: Playa de! Rey 
Sunglasses, 800-452-1733 
Lumicor: Lumicor, 425-255-4000, 
www.lumicorcom 





Page 267 
Canasta chair: Heron Parigi, 
39-055-845-9073, www.heronparigi.it 


Pace 3! 

Luminor Marina watch: Panerai, 
877-726-3724, www.panerai.com 
Dunand vase: Galerie Vallois, 
33-|-43-29-50-84, wwwvallois.com 


Page 279 
2 Hous Ee, 


www. clarencehouse.com 


Las Palmas: Clarence 


Pierre Chareau, La Religieuse: 


Galerie Vallois, 33-|-43-29-50-84, 





www.vallois.com 
Pearl necklace with diamond clasp: 
Verdura, 212-758-3388 or 


561-832-2662, www.verdura.com 


Louis Sognot sconces: The Graham 
Gallery, 44-207-495-3151, 
www.thegrahameallery.com 

Page 2 

Opera house: 34-922-2706||, 
www.auditoriodetenerife.com 


Vanity: Sherle Wagner, 212-758-3300, 


www.sherlewagnercom 





Carncicante by Missoni: ¢ Od World 
Weavers, 212 
wvww.old-wor id- weavers.com 


Saarinen furniture: Arkitektura, 
212-334-5570, ww 


ZS) warkitekturanyc.com 


Page 306 
Laurentian Library: 39-055-2] | 590, 


www.bmil.firenze.sbn.it 


Tijou Silk: Osborne & Little, 212-751- 
3333, www.osborneandlittle.com 
DustBuster: Black & Decker, 800-544- 
6986, www.blackanddeckercom 
Beosound 9000: Bang & Olufsen, 
847-590-4900, www.bang-olufsen.com 


Page 316 

Exilim camera: Casio, 
800-836-8580, www.casio.com 
Latrobe: Brunschwig & Fils, 
800-538-1880, www.brunschwig.com 
Noguchi sofa: Vitra, 888-278-2855 
www.vitra.com 


P ABE 3| 7 
Light fixture: Louis Poulsen, 954-349- 
2525, wwwlouispoulsen.com 0 








THIS IS TO YOUR 
NEW DREAM HOME. 


NOW DECIDE 
WHICH ONE IT OPENS. 


RO 
hoe, ER hate 


* 30 plans of custom-designed homes. 
¢ Sizes ranging from 2400 to 6500 sq. ft. 
e Exclusive builder direct product discounts. 


* Access to a renowned architect for a 
fraction of the cost. 


Only $35 +shipping and handling. 


Sam R. Coker, Architect 


It's simple to order call 1-888-455-9494 
or go on-line at www.samrcoker.com 


Ee WEN. 


WINDOWS & DOORS 


BUILDING PR Cust 


m Collect 


Graham's 


LIGHTING FIXTURES, INC. 
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A listing of the designers, architects, hotels and shops featured in this issue 





SHOCK ¢ 


\F THE NEW 
Pages 74-78 

Coop Himmelb(l)au 
Spengergasse 37 

1050 Vienna, Austria 
43-|-54-660 


www.coop-himmelblau.at 


ASPREY’S AMERICAN FACE 
Pages 128-130 

Asprey 

725 Fifth Avenue 

New York, New York 10022 
212-688-1811 

www.asprey.com 


Norman Foster 

Foster and Partners 
Riverside Three 

22 Hester Road 

London SWI! 4AN, England 
44-207-738-0455 
www.fosterandpartners.com 


David Mlinaric 

Mlinaric, Henry and 
Zervudachi Limited 

38 Bourne Street 

London SW |W 8JA, England 
44-207-730-9072 
www.mhzitd.com 


FREEDOM FROM 
CONVENTION 

Pages 240-249 

Bart Prince 

350! Monte Vista NE 
Albuquerque, New Mexico 87106 
505-256-196] 
www.bartprince.com 


INA TROPICAL MOOD 
NEAR IXTAPA 

Pages 252-259 

Arq. Marco Aldaco 

Paseo de la Cafiada 3872 
Guadalajara, Jalisco 45129, Mexico 
52-33-3642-2959 


REACHING FORTHE SKY 
Pages 262-267 

Gabellini Associates LLP 
665 Broadway 

New York, New York !0012 
212-388-1700 


THE METROPOLITAN 
BANGKOK 

Pages 272-277 

The Metropolitan, Bangkok 
27 South Sathorn Road 
Tungmahamek, Sathorn 
Bangkok 10120, Thailand 
66-2-625-3333 


www.metropolitan.como.bz 


Eco.id Architects 

|| Stamford Road 
04-06 Capitol Building 
178884 Singapore 
65-6337-5119 


Kathryn Kng 

78\A North Bridge Road 
198749 Singapore 
65-6396-6390 


lsometrix 

8 Glasshouse Yard 

London ECIA 4JN, England 
44-207-253-2888 
www.isometrix.co.uk 


Tierra Design 

| Leura Street 

Nedlands, Western Australia 6009 
Australia 

6|-893-897-933 
www.tierradesign.com 


TALIESIN RECONSIDERED 
Pages 290-297 

Eifler & Associates 

The Brooks Building 

223 West Jackson Boulevard 
Chicago, Illinois 60606 
312-362-0180 


www.eiflerassociates.com 


GUY AND MARIE-HELENE 
DE ROTHSCHILD 

Pages 300-305 

Francois Catroux 

20 rue du Faubourg Saint-Honoré 
75008 Paris, France 
33-|-42-66-69-25 


ENGLAND'S LOWRY 
Pages 310-315 

The Lowry Hotel 

50 Dearmans Place 

Chapel Wharf 

Salford, Manchester M3 5LH 
England 

44-|6|-827-4000 
www.thelowryhotel.com 
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Consarc Consulting 
Architects 


London WCIH 9BY, England | 
44-207-387-5060 ‘4 
www. consarc.co.uk ‘a 


David Collins Architecture 
& Design 

6-7 Chelsea Wharf, Lots Road 
London SW 10 OQ}, England 
44-207-349-5900 
www.davidcollins.com 


GRAPHIC ENSEMBLE ' 
Pages 318-323 

Claude Parent 

| Villa des Peupliers 

92200 Neuilly-sur-Seine, France 
33-|-47-22-20-24 


THE $5,000 SOLUTION 
Pages 332-337 

Stephen Shadley Designs ~ 
144 West 27th Street 

New York, New York 1000! 
212-243-6913 


East Penn Upholstery 

934 North Seventh Street Cirel 
Emmaus, Pennsylvania 18049 
610-967-4658 


Historical Materialism 
601 Warren Street 
Hudson, New York 12534 
518-671-6151 


Housing Works 

143 West |7th Street 

New York, New York |0011 
212-366-0820 


Just Shades 

2! Spring Street 

New York, New York 10012 
212-966-2757 


Lot 76 

76 East Houston Street 
New York, New York 10012 
212-477-2222 


Rosen & Chadick 

246 West 40th Street 

New York, New York 10018 
212-869-0142 


Turkey Ridge Trading Compan} 
527 Highway 27 

Comfort, Texas 78013 
830-995-4265 O 
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~ ‘What would make more sense is a quiet vacuum. The Harmony. 






» Zealously designed using cutting-edge sound-suppressing 
_technology. The Harmony gives you the power you need and 





the quiet you crave. So your whole family can enjoy a less 


‘stressful clean. The Harmony. Your generation’s Electrolux. 
te : ee - 
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David Easton's designs will be showcased in Chicago at the Marshall Field's 
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ROYAL Ww O R CUE S T ER 


CAVIAR COMPORT 


The Worlds most beautiful caviar server. PMT TCcCmet em ices 


in 24 carat gold-leafed, fine-bone china, which remains as an 


Povernere ni aciucg centrepiece when not charged with ice. 


Clive Christian Caviar Comport - $30,000.00 


DINNER SERVICE 


Clive Christian Design House Nyeu (ant partnership with the historic 
skills of Royal Worcester and Arthur Price of England 


combine to create the Ultimate British Dinner Service 


For 8 persons: 
Gold Burnished Fine Bone China: $21,920.00 
Gold Plated Empire Flame Cutlery: $7,600.00 


WHERE TO BUY 


Available worldwide from Clive Christian showrooms and 
rate cance including Harrods, Fortnum and Mason, 


Yar (elm OTTOE LD and Saks Sth Avenue 


CLIVE:COM 
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©2004 movado group, inc. 


TAMela OLMIS 
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darci kistler, principal dancer, new york city ballet. 

* elliptica®. ergonomic design. stainless steel with diamonds. 
mother-of-pearl dial. swiss made. water resistant. 
movado is proud of its long-time association with the arts. 


movado.com — . ' , 








ramed barn in Col- 
ado. See page 200. 
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RAISING THE ROOF IN ROXBURY 

Two Vintage Barns Bring a Singular Feel 
to Connecticut 

Interior Design by Juan Montoya, AsID 

Text by Steven M. L. Aronson 

Photography by John M. Hall 


FAR FROM FRASIER 

Camille and Kelsey Grammer Keep Things 
Loose in Colorado 

Interior Design by Worth Interiors 

Text by Michael Frank 

Photography by David O. Marlow 





168 





VINEYARD ROMANCE 

A California Family Falls Hard for 

an Island Cottage 

Architectural and Interior Design by Greg Jordan 
Text by Nancy Collins 

Photography by Richard Mandelkorn 


ADVENTURES IN AMERICANA 
Antiques Dealers Make a Maine Lake 
Cabin Their Own 

‘Text by Wendy Moonan 

Photography by Billy Cunningham 


AN UNDERSTATED VISION 

Antiques and Folk Art Endow a New England 
House with Soul 

Interior Design by Beverly Reich 

Text by Gerald Clarke 

Photography by John M. Hall 


continued on page 14 
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RALPH LAURE 


INTERIOR SEMI-GLOSS 


: it, LATEX 


ISLAND BRIGHTS 


INTRODUCING THE ISLAND BRIGHTS COLLECTION. 
PREMIUM-QUALITY LATEX PAINT IN A SPECTRUM OF BRILLIANT NEW COLORS. 


RLHOME.POLO.COM 














178 With CuarM INTACT Lert: An antique pie 
A Love of the Past Inspires a Remodel safe accents the mud- 
ay a a room of a Connecticut 
Be ; ; | residence. See page 168. 
Architectural Design by John Franklin | 
Text by Susan Sheehan 
Photography by Franklin and Esther Schmidt 


184 A Resort BuILT FoR Two 
A Couple’s California Retreat Redefines 
the Concept of Country 
Architecture by DesignARC 
Interior Design by Craig Wright 
Text by Patricia Leigh Brown 
Photography by David O. Marlow 


194. CONNECTICUT CROSSOVER 
A Contemporary Setting Puts a Fresh Spin 
on Period Pieces 
Architectural Design by Jonathan B. Isleib 





of Interdesign Limited 
‘Text by Stephen Drucker 
Photography by Bruce Katz 


A Working Ranch in Colorado Stays 

True to Its Roots 

Architectural and Interior Design by Ted Moews 
Architecture by Randall S. Walter 

of Bensonwood Homes 

‘Text by Michael Frank 

Photography by Roger Wade 


| 
| 
200 WRANGLING A REVERIE | 








211 Special Section 


MOTORING 


BY DESIGN 


212 Maserati’s BiG COMEBACK 
Sergio Pininfarina Dreams 
Up a Powerful New Luxury Sedan 
Text by Mark Ginsburg 
Photography by Scott Frances 


218 MuIssIon: INSPIRATION 
Nissan Designers Embrace a New 
Medium at New York’s International 
Contemporary Furniture Fair 
By Jeff Turrentine 








220 FACTORIES OF THE FUTURE 
Modern Architecture Makes a Dynamic 
Frame for Germany’s Top Automakers 
By Phil Patton 


hn 
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WHEELS OF FORTUNE 

Ralph Lauren’s McLaren F1 Fuels the 
Idea for a Furniture Line 

By Jeff Turrentine 


Pininfarina’s 1996 con- 
cept car, the Etabeta, 
inside the company’s 
headquarters in Turin, 
Italy. See page 212. 











continued on page 18 
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8 Infiniti FX. They said an SUV would never have the heart of a sports car. ts 
aid an SUV would never turn heads. Or give directions. Or play movies. They were 
vrong. The 315-horsepower Infiniti FX’ Rethink the SUV at Infiniti.com. 
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CONTRIBUTORS 


DESIGN NOTEBOOK: 

SCRIPTED FOR COMFORT 

Actor Christopher Plummer and His Wife, 
Elaine, at Home in Connecticut 

Text by Penelope Rowlands 

Photography by Durston Saylor 


Hisroric Houses: NEUTRA IN MONTANA 
A 1950s Project in Bozeman Prompted 

the Architect to Explore the Possibilities of Space 
Architecture by Richard Neutra 

‘Text by John C. Brittingham 

Photography by Roger Wade 


DESIGNERS DISCOVER DESIGN 
Architectural Digest’s Editors Present 
Designers’ Sources 


AD TRAVELS: REVISITING MESA VERDE 
The National Park Sets a New Cultural 
Center in Motion 

By Peter Haldeman 


THE PROFESSIONALS: ELISsA CULLMAN 
Humor, Talent and the Importance 
of a Well-Timed Steak 


By Nicholas von Hoffman 





98 


102 


251 


The Candelilla Café at 
the 25,000-acre Lajitas 
Tease en yays 
Texas. See page 82. 


Hore s: LONE STAR EsCAPE 

In a Texas Border Town, a Luxury Resort 
Reimagines Life in the Old West 
Architecture by Jim Thompson 

Interior Design by Elizabeth Falconer 

Text by Jeff Turrentine 

Photography by Mary E. Nichols 


LANDSCAPE ARCHITECTURE: 

CaprirAL IMPROVEMENTS 

Restoring Grandeur and Accessibility to 
Washington, D.C.’s Pennsylvania Avenue 
Landscape Architecture by 

Michael Van Valkenburgh 

Text by Christopher Petkanas 


DrsIGN NOTEBOOK: ALL IN THE FAMILY 
A Passion for Collecting Is Passed On 

near Philadelphia 

Interior Design by Bennett and Judie Weinstock 
Text by Jeffrey Simpson 

Photography by Billy Cunningham 


ENVIRONMENTAL DESIGN: 
Rocky MounrTAIN INSTITUTE 
A Colorado Think Tank Devotes Itself 


to All Things Green 
By Christopher Petkanas 


ESTATES FOR SALE: EDITORS SELECT 
PROPERTIES AROUND THE WORLD 
Florence, New York, Tucson, Vermont, 
Santa Fe... 


AD DirRECTORY 
A Listing of the Designers, Architects and 
Hotels Featured in This Issue 
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EVIAN.COM ©2004 Great Brands of Europe, inc. 


What keeps beautiful things beautiful’ 


HAll those water words borrowed from the beauty world. 

#Dewy, moisture, shiny, hydrated. 

Those things that promise to keep you young and beautiful. 

What's in them? Waier, mostly. Water is the original beauty product. 

® it makes you, and everything on earth, look and feel alive. 

So which is the fairest water of them all? 

Every drop of Evian comes from a spring, deep in the heart of the Alps. 
Its naturally filtered for over fifteen years through pristine 

® Glacial rock formations. So it has a neutral DH balance 

Fand a unique blend of minerals, including calcium, magnesium and silica. 
No water is better than Evian to help you feel young, 

fresh and beautiful. 

So when you choose a bottled water to believe in, consider the source. 


evian. your natural source of youth: 
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800 526 0649 | WWW.T-57.COM 


THE TIFFANY MARK™ T-57 CHRONOGRAPH, $3,650. FOR A COPY OF OUR BROCHURE, PLEASE CALL OR VISIT A TIFFANY STORE OR OUR WEBSITE 
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Gentlemen, This Is A Watch 


Swiss pedigree automatic movement 
Vulcanized command points 


Calibrated bezel rotator driver 






The Tiffany Mark™ T-57 
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SHOWROOMS NATIONWIDE call 





www.baltica.com 


763-9224 


(508) 


To the Trade 


Patent pending. All rights reserved © 2004 Club Baltica UAB 
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SCOTTSDALE AZ 
Downsview of Scottsdale 480) 563-2577 
BEVERLY HILLS CA 
Downsview Kitchens 858-1008 
COSTA MESA cA 
Kitchen Spaces 4) 545-0417 
DEL MAR CA 
Kitchen Studio Del Mar 858) 350-5995 
MONTEREY (Seaside) CA 
Kitchen Studio of Monterey (831) 899-3303 
SAN FRANCISCO CA 
Kitchen Studio 15 864-5093 
SAN RAFAEL CA “ M 
Lamperti Associates (415) 454-1623 : coolness 
DENVER/VAIL co . oe toe Tbe? Ere 
Wm Ohs Showrooms, In 3232 - 
NEW CANAAN ct 

STAMFORD cT 

Kitchens By Deane 7.7008 

DANIA (DCOTA) FL 

Jownsview Kitcher 954) 9 } 
JUNO BEACH FL 

Downsview Kitcher 79? OK 
NAPLES FL 

Downsview Kitcher 44 
ATLANTA GA 

Design Galleria 404) 26 1 

HONOLULU HI 

Jetail: nternationa 6US Z 424 

CHICAGO (Barrington) iL 

nsignia Kitchen & Bath 847) 38 5( 

CHICAGO (Highland Park) ik 

nuHous 847) 831-133 

LOUISVILLE (Prospect) KY 

Signature Kitchen: 292-0645 

BOSTON (Wellesley) MA 

Wellesley Kitchens, Inc (781) 237-5973 

WEST BOYLSTON 

Kitchens by Design, Inc (508) 835-63 

WASHINGTON D.C. (Bethesda) MD 

Nancy Thornett Associates (301) 718-0155 

BIRMINGHAM MI 

Kitchen Studio (248) 645-0410 

MINNEAPOLIS MN 

North Star Kitchens, LLC (612) 375-9533 

ST. LOUIS (Des Peres) MO 

Cutter’s Custom Kitchens (314) 965-5700 

CHARLOTTE NC 

Downsview Kitchens 888) 541-1189 a — 
MORRISTOWN NJ @ z : i | oe ps 
Leonardis Kitchen Interiors (973) 829-7112 } E 2 Ny 
LAS VEGAS NV : 
Ebéniste, Inc 702) 368-2280 

HUNTINGTON NY 

Euro Concepts, Ltd 631) 493-0983 

NEW YORK NY 

Euro Concepts, Ltd (212) 688-9300 

MT. KISCO NY 

Empire Kitchens 914) 242-9011 

CLEVELAND (Willoughby Hills) OH 

Faralli’s Kitchen & Bath 440) 944-4499 

TOLEDO OH 

Jan Merrell Kitchens 419) 246-0991 

PHILADELPHIA PA 

Joanne Hudson Associates 215) 568-5501 

DALLAS ™ 

Redstone Kitchens & Baths (214) 368-5151 

SAN ANTONIO ™ 

Palmer Todd, Inc 210) 341-3396 

WASHINGTON D.C. (Herndon) VA 

Design Solutions, Inc 703) 834-6121 

SEATTLE (Redmond) WA 

Rice’s Cabinetry by Design (206 443-2271 

CANADA 

CALGARY AB 

Empire Kitchen & Bath (403) 252-2458 

VANCOUVER BC 

Kitchen Space Inc (604) 681-5994 

TORONTO ON 

Downsview Kitchens (416) 481-5101 

TORONTO ON 

Yorkville Design Centre (416) 922-6620 

MONTREAL PQ 


Downsview of Montreal 


DOMINICAN REPUBLIC 
Cocinas + Diseno (809) 


PUERTO RICO 
Cocinas + Diseno 


(514) 483-1800 
INTERNATIONAL 


(787) 721-5555 
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“A sumptuous, sleek, pastel 
palace” can only vaguely de- 
scribe the beautifully calm 
Florida retreat of John Tra- 
volta and Kelly Preston (Ar- 
chitectural Digest Visits, April 


2004). Not only are we taken 


aback by the richly textured, modernist feel of the 


home’s interior, we are floored by a view of a Gulf- 


stream II and a Qantas jet 


parked 100 feet from the 


house. Absolutely awesome. 


ZEN AND THEART OFTHE INTERIOR 
The “Escape from New York” article 
in the January 2004 issue was striking. 
The bare rooms have a meditative qual- 
ity—eliminating physical and mental 
clutter from our lives. 

DEE JASPER 

‘TEHACHAPI, CALIFORNIA 


AN INDELIBLE IMPRESSION 

While thumbing through the March 
2004 issue, I came to a halt on page 138 
(“Freedom of Expression”), where beau- 
ty, elegance and warmth invited me into a 
New York living room. As my eyes were 
wandering through the richness of the 
room, I noticed the glass screen doors on 
the opposite page, and I then realized this 
masterpiece could only have been created 
by one person—Scott Snyder. 

Ravpu D. Burcu 

ELIZAVILLE, NEw YORK 


—Joyce Hatcu 


Houston, Iexas 


A TOUCH OF WORMLEY HISTORY 

I enjoyed the March issue, especially the 
article on Thad Hayes’s redo of a Hays 
Town design (“Coming Home to Bat- 
on Rouge”). Contributing writer Steven 
M. L. Aronson quotes Hayes as saying, 
“T used a lot of Wormley in this house.” 
He calls it “great transitional design,” 
and that it is. Hayes points out that the 
Wormley chairs he used in the dining 
room are “loosely based on 18th-century 
Chinese chairs,” which, while certainly 
true, is not the whole story. Edward 
Wormley designed these chairs for Dun- 
bar as part of the Janus Collection in the 
1950s, after studying the furniture designs 
of Greene and Greene. So this chair’s 
loose “Chineseness” was filtered through 
the design genius of two of the country’s 
great early-20th-century architects. 
Davip BENNETT 

TORRINGTON, CONNECTICUT 





























FAMILY TIES 

My mother introduced me to Architects 
Digest more than 40 years ago, when I wi 
a young teenager. An interior designer, s 
loved to impart her ideas of good and ba 
taste, and she used your magazine as h 
teaching tool. Upon the arrival of each i 
sue, we sat together on our living roo 
sofa, scrutinizing and debating the meri 
of every room. The hours we spent t 
gether in this way not only honed m 
critical design eye, they were by far th 
best times I spent with my mom. She die 
three months ago at the age of 88—havin 
just finished reupholstering a chair in he 
room at the nursing home with fabric sim’ 
ilar to one she admired in Melvin Dwork 
Manhattan living room featured in you 
September 2003 issue. I will never crac 
open a new issue without being floode 
by memories of my mom and the speci 
bond we formed over your magazine. — 
Diana CLARK 

SAN DieGo, CALIFORNIA 


SKYWALKER MEMORIES 

As one of the original interjor designers a 
Skywalker Ranch in the early 1980s, I wa 
thrilled to see your beautiful article in th 
March issue (“George Lucas at Skywalke 
Ranch”). It was really an honor, as well a 
a lot of fun, to help George make hi 
dream come true. Seeing the exquisit 
photographs of some of the first-phas 
buildings brought back lots of memories 
Myra Posert 

LAGUNA Woops, CALIFORNIA 


THE PHEASANT AESTHETIC 

In the April issue, I especially enjoyed th 
story “Uptown in Georgetown.” It is no 
only charming but intimate and restful. 
The colors are soft and lovely, showin 
the harmony that results from the fact tha 
‘Thomas Pheasant did both the architec- 
tural and interior design. The beautiful en- 
trance hall is a gem, and he made the best 
possible use of some famous paintings. - 
KATHARINE O. PARKER 

SEATTLE, WASHINGTON 





The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048 
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ae No OF THE TRULY GREAT, 


PERFECTION 


IS NEVER ACHIEVED, ONLY ENDLESSLY PURSUED. 


classic arias and redefined them, building them dramatically. Peete to top “Best of 


Year” 


lists all around the world, her voice reminds us that perfection is an endless pursuit. 
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Christopher Peacock Cabinetry Showrooms Locations 


Boston 617-204-9292 Chicago 312-321-9500 Greenwich 203-862-9333 Naples 239-596-8858 


Exclusive franchise opportunities available 203-862-4079 
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People often ask us why we devote so much ink to automobiles. 
*) To us, the reason has always seemed obvious. For many, cars are 
second homes of sorts, mobile environments that have become 
every bit as personalized as our residences. Automotive designers, 
once asked to come up with little more than boxes on wheels, can 
now be counted upon to amaze us every fall with the year’s new 
line. Our special biannual section, Motoring, is included in this issue: In it you'll find a 
profile of one of the automotive world’s truly legendary figures, a look at the new crop 
of cutting-edge German auto centers, and a pair of stories exploring the links between 
car and furniture design. Each article drives home—if you'll pardon the pun—our 
belief that car design has entered a new era in which its relationship to other design 
disciplines plays an undeniable role. Also in this issue: an exclusive visit to the vacation 
home of Camille and Kelsey Grammer outside Beaver Creek, Colorado. Thanks to 
both of them, and to all of the people who helped make the story possible. 


Paige Rense, Editor-in-Chief 





MICHAEL FRANK (“Far from Frasier,” 
page 144; “Wrangling a Reverie,” 


PATRICIA LEIGH BROWN (‘4 
Resort Built for Two,” pag 
page 200). “Given that Frasier is end- 184). For contributing write 
ing, the time Kelsey Grammer took Patricia Leigh Brown—a self, 
to talk about his house with such en- confessed “serial accumulato 
ergy was impressive,” says Michael of newspapers, magazines an¢ 
flea market ephemera”—“par 
of the magic of a resort 
taking a vacation from stuff. 
When she first saw Craig 
Wright’s design for a couple’ 
country house in California 
inspired by the tranquillity and 
simplicity of resorts—she was 


Frank, who wrote about the retreat 
the actor shares with his wife, Ca- 
mille, near Beaver Creek, Colorado. 





The contributing writer covered an- 
other house in the Centennial State 
this month: Vince and Joan Kont- 





ny’s ranch in Ridgway. “People with 
houses in Colorado love the land- 





scape, the traditions and the West.” _ floored. “His idea of transforming a residence into an elegant resort 
free of clutter strikes me as something to aspire to,” says Brown, wha 
frequently writes for The New York Times. “I kept expecting there to be 
mints on the pillow and monogrammed terry cloth robes. Those weré 
the only things that seemed to be missing.” 


RICHARD MANDELKORN (“Vine- 
yard Romance,” page 152). Lincoln, 
Massachusetts—based photographer 
Richard Mandelkorn has spent 
BILLY CUNNINGHAM (“Adventures in 
Americana,” page 162; “Design Note- 
book: All in the Family,” page 102). Con- 
tributing photographer Billy Cunning- 
ham—who this month shot Nancy and 
Michael Yecies’ house near Philadelphia 
and Timothy Stevenson and Phyllis 


enough time on Martha’s Vineyard 
to know the place pretty well. “I’ve 
shot a lot of houses on the Vine- 
yard,” he explains. So when he visit- 
ed the cottage of a celebrated HBO 
television personality for this month’s 
issue, he knew right away that it was 





special. “The landscape is unusual,” Carlson’s Maine cabin—is an experienced 
says Mandelkorn. “It looks out to Menemsha Harbor, and though it’s map reader, yet he says, “I could barely 
not coastal property, it’s on a high piece of land, so you have beautiful _ find the cabin in Maine. It was on a small 
views in the distance. It felt like you were in a private, very isolated spot. _ road by a lake. I always wonder, how do 


In terms of setting, I found it unique for the Vineyard.” people find their country houses?” 
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Contributors 


ROGER WADE (“Wrangling a Rev- 
erie,” page 200; “Historic Houses: 
Neutra in Montana,” page 50). Al- 
though Roger Wade shot two very 
different styles of western architec- 
ture this month—the Kontmy ranch 
in Colorado and architect Richard 
Neutra’s modernist log cabin in 
Montana—“both are on conserva- 
tion easements,” says the contribut- 
ing photographer. The early-1950s 
cabin is a historic landmark, and 
the Kontnys have protected their 
property. “They’re proud of put- 





ting their land away for the future.” 


PENELOPE ROWLANDS (“Design 
Notebook: Scripted for ¢ ‘omfort,” 
page 40). “The house is full of the- 
ater memorabilia,” Penelope Row- 
lands says of the Connecticut resi- 
dence that Christopher Plummer 
shares with his wife, Elaine. “You 
could walk around for many, many 
hours looking at things on the 
wall. They’ve also traveled all over 
the world, bought stuff all over the 


world and brought it all back.” 








Rowlands, who is working on a bi- 
ography of fashion editor Carmel Snow for Atria Books, a division 
of Simon & Schuster, observes that the actor and his wife “are very 
funny in a dark way—he marched into the dining room and de- 
scribed the color as ‘Spanish bordello red.’ And the base of the 
dining table is a 19th-century Southeast Asian drum, which Elaine 


Plummer remarked was ‘covered with camel dung.’” 


PHIL PATTON (“Factories of the Fu- 
ture,” page 220). “I visited her first 
building—a fire station in Germany 
—in 1993 and have followed her ca- 
reer for a while,” Phil Patton says of 
architect Zaha Hadid, who won the 
prestigious Pritzker Prize this year. 
Among her more recent designs is an- 
other project in Germany—part of a 
factory complex for BMW “where the 
assembly line actually flows through 
the offices, which are sectioned off 





with glass,” he says. “I do have a weakness for auto factories, having vis- 
ited quite a few,” comments the writer, whose most recent book, Bug: 
The Strange Mutations of the World’s Most Famous Automobile, is due out in 
paperback in June. “Most of us are pretty far removed from where the 
things we use every day actually come from. And there’s something 
magical about finding raw materials transformed into a very complex, 
wonderfully designed product in the end.” Hadid’s space, says Patton, 
“accentuates the drama inherent in the process.” 
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DAVID O. MARLOW (“Far fro 
Frasier,” page 144; “A Reso 
Built for Two,” page 184). Ca 
mille and Kelsey Grammer 
house near Beaver Creek “i 
kind of tucked away,” says co 
tributing photographer Davi 
O. Marlow. “It’s secluded over 
hill, so they don’t see othe 
homes, and other homes don 
see them. You can’t even see 
from the slopes.” Marlow, whi 
lives just a couple of hourg 
drive away, in Aspen, admires the Grammers’ “mountain vernacular, 
he says. “It felt good without trying too hard.” His other assignme 
this month was shooting Craig Wright’s monochromatic interiors for 
former ranch house in California. “It’s a small house, but it has a red 


classiness to it, as does all of Craig’s work.” 





NICHOLAS VON HOFFMAN (“The 
Professionals: Elissa Cullman,” 
page 76). Interior designer Elissa 
Cullman “is a dream interview,” 
says Nicholas von Hoffman, who 
writes our Professionals column, 
which profiles noted architects 
and interior designers. “She’s re- 
laxed and totally undefensive 
about herself.” Von Hoffman, who 
also writes for The New York Ob- 
server, among other publications, 
and whose new book, Hoax, will be published in June by Natia 
Books, has honed his interviewing techniques over the years. “The 
are two ways you can go about interviewing a person,” he note 
“One is, you have a set of questions that you decide you wail 
answered; the other is, you don’t—and I find that’s the best way to gé 
people to discuss their work in an interesting and lively fashion. Lé 
them talk about what they want to talk about.” Von Hoffman’s othe 
trick of the trade: “Keep your mouth shut.” 


BRUCE KATZ (“Connecticut Cro 
over,” page 194). New York—basé 
photographer Bruce Katz’s pursul 
are largely urban: He collects phe 
tography and is currently shootin 
a series of his own—landscapes 6 
the outer boroughs of New Yot 
City. Yet when Katz visited the Con 
necticut residence of Allan and Pen 
ny Katz, who coincidentally shat 
his last name, he found himself swef 
up in their decidedly more rustic iff 
terests. “Their enthusiasm for fol 
art is contagious,” says the photographer, who “tried to capture thé 
passion for their collection” in each shot. “It’s a pleasure when art a 
its environment merge seamlessly. I left with a new respect for folk art 
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AD Design Notebook 


Actor Christopher Plummer and His Wife, Elaine, at Home 


Text by Penelope Rowlands/Photography by Durston Saylor 


ACH NIGHT, DURING HIS 
recent run as King Lear 
at New York’s Lincoln 


Center, Christopher Plummer 
veered toward madness, rag- 
ing across a rain-soaked heath. 
During the day, though, the 
Canadian-born actor lived an- 
other life, a flagrantly domes- 
tic one in a residence as warm 
and inviting as his stage envi- 
ronment was austere. Located 
in Connecticut, a state so taste- 
ful that even the road signs 
welcoming you to it seem 
chic, the Plummers’ sprawling 
clapboard house embodies the 
well-bred country look. Even 
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so, it has an exuberance to it— 
an actor’s spirit, perhaps? 
that sets it, intriguingly, apart. 
Plummer likes “a sense of 
theatricality” in a home. It’s a 
concept he knows well. Beard- 
ed, with a mane of glossy white 
hair, he looked every inch the 
Shakespearean, right down to 
the black velvet slippers with 
red devils embroidered on the 
front that he wore as he pad- 
ded from one light, brightly 
decorated room to another. 
(Slippers, the actor confesses, 
are almost a fetish for him; he 
owns numerous pairs.) “A pill,” 
continued on page 42 





Asove: The addition of 
porticoes and French 
doors “improved and 
unified its frontage,” 
Christopher Plummer 
says of the Connecticut 
house he and his wife, 
Elaine (left), share. 


in Connecticut 


Brow: An English 
oak chest and inlaid 
chairs stand in the en- 
trance hall; Inuit art 
covers the walls. “I’ve 
always had a fascina- 
tion with Eskimo art,” 
notes Plummer. 
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continued from page 40 

he calls the demands of Lear, a 
grueling role that engendered 
much acclaim. 

Plummer and his wife, 
Elaine, live on a woodsy, 30- 
acre tract of land abutting a 
nature preserve. The house is 
private—a requirement for a 
man who’s been in the pub- 
lic eye since he first came to 
prominence in the film ver- 
sion of The Sound of Music 
in 1965. Since then he’s grav- 
itated most toward theater, 
returning to movies (among 
them, The Insider and A Beau- 
tiful Mind) periodically “for 
the shekels,” he freely admits. 
Acting runs in the family. He 
met the former Elaine ‘Taylor 
when both had parts in a movie 
that filmed in Ireland, and his 
daughter, Amanda Plummer 
(from his marriage to his first 
wife, actress ‘Tammy Grimes), 
is a well-known thespian. 

The couple have a witty rep- 
artee, talking of their lives— 
and houses—with a wry, self- 


Ricut: The original 
owner turned a barn 
into a living room. “It 
was one of the prime 
reasons we bought the 
house,” says Plum- 
mer. Brunschwig & 


Fils pink chair fabric. 

















deprecating humor. There’s 
been a certain folie de gran- 
deur to their residences, Elaine 
Plummer explains, while her 
husband laughingly agrees. 
There was the dreamy, “falling 
to pieces” old manor in Pro- 
vence (“You needed to dedi- 
cate your life to that place,” 
Christopher Plummer says). 


Lert: Plummer calls 
the paneled dining 
room’s bold color 
“Spanish-bordello 
red.” The eclectic array 
of antiques includes a 
Burmese carved drum 
used as a table base. 




















Then there was the Londd 
mansion that one forward 
thinking architect took way t¢ 
far into the future for the 
taste. The first Connectic 
house they bought was s 
perilously close to a body ¢ 
water that Elaine Plummé 
refers to as “the ocean’ —“S 
always calls it that!” her hu 
band complains—and othe 
know better as Long Isla 
Sound. “On a clear day yo 
could see Rome,” the actd 
teases. They adored the plad 
until one memorable nor’ east 
er came along in which “th, 

continued on page 4 
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continued from page #2 

garden came inside and all 
the furniture went out to sea,” 
he recounts. 

When they found their cur- 
rent residence, in the 1980s, 
“it was tacky and old and 
slightly run-down,” he says. 
The structure wasn’t particu- 
larly ancient—it was built in 
the 1930s—but it was unruly, 
somehow. French doors and 
porticoes were added to give it 
“some kind of architectural 
discipline; it had none.” The 
other work involved expan- 
sion. They built new rooms, 
including a large family area 
anda solarium, while enlarging 
the kitchen, which was carved 
out of four smaller spaces, and 

continued on page 47 
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Asove: Arranged by 
the windows in Plum- 
mer’s study are cos- 
tume designs for his 
1973 role as Cyrano 
de Bergerac. Before a 
photo of his wife, left, 
are his Tony Awards. 


Ricut: A painting by 
Jessie M. King hangs 
over the master bed- 
room fireplace. The 
couple purchased the 
set of avian pictures 
in Italy. Brunschwig 
& Fils chair fabrics. 
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mtinued from page 46 
ie master bedroom, which ac- 
uired a sitting room. 

Elaine Plummer was the 
riving force behind an inte- 
ior design that “just evolved 
lowly over time,” she says. 
der husband weighed in on 
, too.) She wanted lots of 
ght and bright color—the 
pposite of what she associates 
rith an English country home 

and room for such treasures 
s “the terrible bits of old chi- 
a” she loves to collect. “We’ve 
icked up things en route; 
re're pack rats,” she adds, cit- 
1g recent trips to Italy and 
Morocco (where her husband 


played Aristotle in Alexander, 
Oliver Stone’s upcoming epic 
about Alexander the Great). 
The living room is known 
as “the barn” for the simple 
reason that it was one. The 
house’s original owner had it 
moved to the site, then built 
the new structure around it. 
This soaring space, with a for- 
mer hayloft on one side, might 
have been problematic, but its 
outsize, sometimes whimsical 
contents—including an old 
Mexican chandelier, made of 
wrought iron and glass drops, 
a surprisingly pleasing combi- 
nation—tend to keep it down 
to earth. The charm of this 


x ANS 


room lies in its barn-ness: 
One’s gaze is constantly drawn 
upward. A large, contempo- 
rary painting above, by Léa 
Riviere, a “painter from Mon- 
treal,” Elaine Plummer points 
out, seems whitewashed, like 
the walls. The two Balinese 
figureheads that flank it used 
to be “too garish for words,” 
she says; after the couple had 
them “gunmetaled,” they were 
suitably toned down. 

Nearby is the “Monkey 
Room”; it was once her rose 
garden, Elaine Plummer com- 
ments. Now enclosed, it re- 
tains a gardenlike aura, with 
lots of the bright, very English 


Design Notebook 


chintzes that the very English 
Mrs. Plummer favors. At first 
it was painted white and “so 
boring we had to come up with 
something to make it theat- 
rical and silly,” her husband 
says. Inspired by the charming 
19th-century French painted 
panel on display, artist Mary 
Ann Charmoz festooned the 

continued on page 48 


Japanese dogwoods, 
cherry trees, conifers, 
climbing roses and 
rhododendrons sur- 
round the poolhouse, 
which sits on the 
highest point of the 
30-acre property. 
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Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass 
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all new line of 
cast stone mantels 
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continued from page 47 
walls with monkeys and enormous bir¢ 
To reach Christopher Plummer’s stud 
visitors pass through an ocher-colorel 
hallway with costume sketches runnit 
the length of it in identical brass frame 
“I’ve worn every one of them except tl 
girls’ ones down at the end,” the act 
quips. His study, a warm-toned roon 
teems with memorabilia: historic play 
bills, Tony Awards, Al Hirschfeld caricé 
tures of Plummer in some of his greate 
roles, some with such friends and co 
leagues as Jason Robards and Zoe Cald 
well. Nearby, there’s a dining room thé 
Elaine Plummer affectionately describ 
as “our folly,” and it’s easy to see why: It’sa 
exuberant space, painted an intense pink 
(with detailing she did hersel 
working with a sponge) and dominated b 
a fanciful round table that actually bega 
life, in the 1800s, as a Burmese drum. Sh 
insists that there’ll be no more trophie 


ish red 


coming home from foreign shores. “I’1 
stopping now. [he place is bulging.” 

From here, it’s inescapably clear tha 
the man his wife good-naturedly call 
“the last of the old giants” is, at the mo 
ment, hot. An answering machine 1 
the kitchen runs nonstop, recordinf 
messages out loud from agents and pro 
ducers. Plummer will next move on to 
one-man show he’s written on the poe 


When they found their 

current residence, in the § 
1980s, “it was tacky and old§ 

and slightly run-down,” 
Christopher Plummer says. 


al Treasure, with Nicolas Cage, due ou} 
from ‘Touchstone Pictures later this year 

Shopping moratorium or not, thes¢ 
projects, too, will no doubt find theit 
way in some form into this house. Thé 
couple may speak teasingly of the place 
but the delight they take in it is obvi 
ous. Almost a quarter century after they) 
moved in, “it’s now starting to get tackyj 
and old again,” her husband complains| 
His very youthful-looking wife doesn’t 
miss a beat. “Like its occupants,” she 
jokes. “Actually, not.” 0 
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A 1950s Project in Bozeman Prompted the Architect to Explore the Possibilities of Place 


| . | 

Architecture by Richard Neutra/Text by John C. Brittingham/Photography by Roger Wade | 
| 

| 


In the early 1950s ar- 
chitect Richard Neutra 
conceived a 2,500- 
square-foot log house 


iff Bozeman, Montana. 


BELow: Neutra mar- 
Pe Ce BE Yue Cyer yoo bee ten oe 
chitecture by inte- bs 
grating the structure 
with the sloping site. 








ROUNDED IN THEORY, 

place and site, Rich- 

ard Neutra’s Helburn 
house, in the Gallatin Vailey 
of Montana, stands true to his 
original intent some 50 years 
after its construction. Steve 
and Cindy Kleimer purchased 
the house in 1991 and are only 
the third owners. Avid garden- 
ers, the couple were attracted 
to the 2,500-square-foot log 
house with a sod roof sited on 





two and a half lush acres along 
Sourdough Creek in Boze} ' 
man. Steve Kleimer, seeing tht 
house for the first time ang 
having studied at the Schoo} 
of Architecture at Montang 
State University, immediately 
recognized the unique charae 
ter of its design and knew tha’ 
it must have been created by, 
someone significant. 
In 1949 Neutra was invited 


continued on page 54 









The first Aquatimer surfaced onto the market in 1967. 
Now, almost 40 years later, the time has come for a successor: 
the Aquatimer Chrono-Automatic, with a mechanical 
chronograph movement, unidirectional rotating bezel under 
sapphire glass, exclusive bracelet system developed 
by IWC and a case diameter of 42 mm. Water-resistant to 
400 feet. Ref. 3719 in stainless steel. Also available 
in titanium and with a rubber strap. 
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Historic Houses 








Nick Helburn introduced himself to Neutra and asked the architect if he might be 








continued from page 50 

to deliver a lecture on his per- 
ceptions of urbanism in the 
West for a university summer 
program at Bozeman. Nick 
Helburn, a professor of geog- 
raphy at Montana State Uni- 
versity, fondly remembers the 
architect sarcastically remark- 





ing that suburban ranch devel- 
opments were characterized 
by “seven feet of ranch on one 
side of the house and seven 
feet on the other.” Helburn 
also recalls being particularly 
impressed with Neutra’s posi- 
tion on landscape and nature. 

After Neutra’s lecture, Hel- 


interested in working on a “small and modest project” for him and his wife. a | 


burn introduced himself and 
asked if the architect might be 
interested in working with 
him and his wife on a “small 
and modest project.” Helburn 
found the architect “friendly 
and affable” when asked if he 
would tour the site. During 
the visit Neutra quizzed the 








Lerr: Hand-hewn logs _ 
are a nod to the Mon- | | 
tana vernacular. BELOW 

Lerr: Throughout the 

house, the almost 

floor-to-ceiling win- 

dows are framed by 

Philippine mahogany. 





BeLow: Nick Helburn, 
the original owner, 
maintained the can- 
tilevered sod roof 
with the assistance of 
a built-in sprinkler 
system, a lawn mower 
and a few pet goats. 














Helburns extensively abou 
the manner in which they pre 
ferred to live. At the conclusio 
of the meeting Neutra said 
he would be delighted to take 
on the project. 

The house has many fea 
tures seen in Neutra’s othe 
continued on page 54 
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continued from page 52 

houses, including cantilevered roofs ex- 
tending into space, the berming of service 
areas and storage into the sloping hillside 
of the site, borrowed light, expansive 
glass systems, the inclusion of planters in- 
side the house, an emphasis on living 
space instead of privatized space and, of 
course, the omnipresent merging of ar- 


nancial, technical and aesthetic concerns 
in mind. Neutra’s office articulated that it 
would work in collaboration with local 
builders’ practices in log construction. 
The oysterlike quality of its design 
sharply contrasts with the slick planar 
quality of the warm Philippine mahogany 
interior skin. The seamless veneer on the 





Helburn fondly remembers the architect sarcastically 
remarking that suburban ranch developments 
were characterized by “seven feet of ranch on one side 
of the house and seven feet on the other.” 


chitecture and landscape. The more un- 
usual aspects of the project are the sod 
roof, the log construction and the radiant 
heating system. 

From Nick Helburn’s recounting of 
the history of the project, it is clear that 
he and Neutra decided the house was to 
be of log construction from the outset 
and that this decision was made with fi- 


interior, where wall and ceiling planes 
are fused together, is an unmistakable 
contemporary sensibility used in many 
other Neutra projects of the period. 
This detailing strategy produces clear 
and crisp spaces that tend to dissolve 
at edges where the interior space of 
the house begins to meld with the sur- 
rounding landscape. Although the house 


is demonstrably different in terms ¢ 
its appearance from his overall oeuvr 
Neutra’s typical methodology of re 
sponding to the three variables of sit 
client and budget is enormously evider 
in the realized project. 

If there is a sacred space in Richa: 
Neutra’s work, it is that which lies be 
tween the envelope of the building 2 
the landscape itself. It is in these arez 
that conventional opaque boundaries ar 
minimized so that there is little 1 
terference between the constructed a 
the natural landscape. In the case ¢ 
the Helburn house, this area might p 
thought of as the ground of the roof it 
self. Besides keeping the weather out, th 
grass roof is a design tool that provide 
a provocative transition between site a 
structure. Here, in the skin of the He 
burn house’s elevated grass plane, the en 
velope is best thought of as a membrané 
not a barricade, where the architec 
and landscape conspire simultaneousl 
in a poetic dance of coexistence and 1u 
tual dependency. 0 
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An iron architectural 
element from Lyman 


: . Drake Antiques 


gy 
T lr» 


SUA 


vs a real treasure,” John Cot- 

trell says of Lyman Drake 

Antiques. “They import 
terrific country furniture, and 
they have a little smattering of 
everything that happens to be 
my taste.” Owner Michael Erick- 
son (left, with Cottrell, right) 
travels all over France to stock 
the 18,000-square-foot Orange 
County, California, warehouse 
with French antiques—from 
Louis XIII to rustic country 
pieces—that include a pewter- 
and-walnut lavabo that went 
home with Cottrell. “They have 
things you just can’t find,” he says. 





Lyman Drake Antiques, Inc. 
2901 Harbor Blvd. 

Santa Ana, CA 92704 
7\4-979-2811 

















hen looking to add extra 

space to their house or 
arching for a temporary vaca- 
on home, people have an option 
at might not readily occur to 
1em. It’s an alternative that the 
omads of Inner Mongolia have 








been using for thousands of 
years—yurts. The flexible, easy- 
to-set-up and easy-on-the-pock- 
etbook dwellings are designed 
to withstand temperature ex- 
tremes and seismic activity, and 
modern versions, such as those 





offered by Nesting Bird, can yurts, which come in sizes from 
be fitted for electricity, gas and 16 feet to 30 feet in diameter, in 
plumbing. The Washington- locales across the United States, 
based company has placed its Japan and even Mongolia. 


Nesting Bird, 18435 Olympic Ave. South, Seattle, WA 98188 
360-385-3972; www.nestingbird.com 











Leetota 


Groundworks, a divi- 
sion of Lee Jofa (212- 
688-0444), has pro- 
duced the Calypso 
Collection, which in- 
cludes Jimbaran Bay, 
left, a print of palm 
fronds on union cloth. 


The Calypso Collection 


mixes sunstruck colors and 





vivid hothouse hues. 



































Cottage Charm 

hether found in 

Turkey or Mexico, 

the items in Nancy 
Hemenway’s Rhode Island shop, 
The Cottage, come together to 
create a “casual, comfortable” 
feel. The vintage finds, includ- 
ing school chairs from China 
(below), and contemporary fur- ! 
niture lines from The Mitchell 
Gold Co, and Maine Cottage, 
lured in Gayle Wells Mandle 
and James Brayton Hall (left). 
“She combines interesting col- 
ors and textures,” says Mandle. . 
“It’s a charming collection.” 


The Cottage 

3847 Main Rd. 
Tiverton, RI 02878 
401-625-5814 
www.thecottageri.com 
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Gaston y Daniela, the —_ schwig & Fils (800-538- 
time-honored Spanish —_ 1880). Lequeitio Woven 


| e 
B | ) S Wi fabric firm, which was ___ Plaid, above, a cotton, is 
founded in 1876, is available in several color 


& Fils 











represented at Brun- combinations. 


Seeing in a New Light 
While working on custom light fixtures for a client's 
adobe house in Santa Fe, Christopher Thomson decid- 
ed it was time to expand his own lighting collection. The 
result was new chandeliers, sconces, hanging lanterns 
and pendant lights (left) with an architectural bent. 
Thomson, who draws inspiration from his background 
in music and ceramics, has been handcrafting steel de- 
signs—tables and chairs, fireplace tools and sculptural 
pieces—for 18 years in his forge in IIfeld, New Mexico. 
An on-site gallery displays his pieces, which are also 


available in showrooms. 





Christopher Thomson Ironworks, 5851 I-25 Frontage Rd. 
Ilfeld, NM 87562, 505-421-2645; www.ctiron.com 
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One hundred percent of the splendor of an 
antique writing table. 





At twenty percent of the price. 


This mahogany saber-leg writing table is no ordinary reproduction. It’s a painstaking 
replica, made for us by an English woodworking shop that still remembers how 
furniture was made 200 years ago. At Mill House, most of our things are antique. But 
we do offer a number of custom handmade pieces — desks, secretaries, sideboards and 
especially dining tables, available in a variety of woods, styles and sizes — to give you 
precisely the look you want for a small fraction of what you expected to pay. 


Mill House Antiques 


AND GARDENS OF WOODBURY 
1964 FORTY YEARS OF CHOICE 2004 
1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll find us about four miles north of the center of town on Route 6. We're closed 
Tuesday but open every other day of the week, including Saturday and Sunday. 
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MANSOUR 
LONDON - LOS ANGELES 





LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET W1K 2Q] UNITED KINGDOM TELEPHONE 020-7499-5602 


Visit our website www.mansourrug.com 





Designers Discover Design 








he shop has an inviting, 

informal atmosphere,” 

Arthur Dunnam says 
of Kinnaman & Ramaekers, in 
Bridgehampton, New York. “And 
it’s a sure bet for wonderful glass 
items and folksy accessories.” 
Dunnam is particularly fond of 
the glazed early American pot- 





tery, the “spectacular” selection of 
mochaware and the special dis- 
covery of a glazed redware platter 
that “looks like a Jackson Pollock 
painting.” But partners Brian 
Ramaekers (above, with Dunnam, 
left) and Robert Kinnaman also 
have an extensive collection of 
Americana that includes 18th- 


Folksy Finds in Bridgehampton 


—— ST TTT 


AD’s Editors Present Designers’ Sources 


and 19th-century furniture, folk 
art and American Indian artifacts 
that are all chosen with “an eye 
toward the amusing and artful,” 
says Ramaekers. “You're not like- 
ly to find a lot of formal things 
here.” But you are likely to find 
pieces of top-notch quality. “That 


sets them apart,” says Dunnam. 


A circa 1880 fish 
weathervane, below, is 
one of many folk art 






items at Kinnaman & 
Ramaekers in Bridge} 
hampton, New York. 


\ 


Kinnaman & Ramaekers 
2466 Main St. 
Bridgehampton, NY 
631-537-0779 





Mailing address: 
P.O. Box 1140 
Wainscott, NY 11975 





Rugs by Kleinberg 

David Kleinberg has produced a collection of rugs 
for Patterson, Flynn & Martin (800-833-0667), 
about which he says, ‘I pulled things together from 
work I’ve seen in my design past. | view the rugs as 
collages of the patterns of modernist Venetian glass— 
such as Barovier—Chinese latticework and 1950s 


Swedish rugs.” Crystalline is available in a wool flat 





weave (right) and a wool-and-silk hand-knotted ver- 
sion that is made in Nepal. 
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Xhode Island Woodw orking 


hile enrolled at the church, Gilpin (above, with as- 
Rhode Island School _ sistant Sylven Medyesy) creates 
of Design to study “comfortable, pragmatic and 





photography, Hank Gilpin need- delightful” pieces from “unusual 
ed an elective. The glass depart- examples of common domestic 
ment was full, so he ended up woods.” Architect James Estes, a : 
. an : Saas an A kitchen stool craft- 
in a woodworking class, and he client, says, “He’s a lot of fun and 

, ae 3 * se 3 ed of cherrywood by 
hasn’t looked back. From his a gifted designer and craftsman. Hank Gilpin 
workshop in a converted old What more can you ask for?” 


Hank Gilpin Furniture, 17 Wilbur Rd. 
Lincoln, RI 02865; 401-334-2638 





Fabric Debut 

The French fabric house Elitis, repre- 
sented by Scalamandré (212-980-3888), 
has some dramatic designs in the retro 


mode. The Scala Collection includes em- 





broidered faux-suede fabrics. One has 





Fabrics from Elitis’s gold embellishments on an orange back- 
new Scala Collection 
include a faux suede, 


above, and a tulle, right. 


ground, and another, which also comes 





in a tulle, has large ivory swirls on black. 


continued on page 6t 








INTRODUCING EARTH’S FIRST HYBRID SUV. 


Meet Escape Hybrid* As the first and only gas/electric SUV, the Escape Hybrid 


compromises nothing. Getting you there, anywhere, with front-wheel- or 4-wheel-drive 


capability. Seating five people. Yet delivering engine performance that makes it the 


most fuel-efficient SUV ever™* (over 35 city mpg). And lower emissions that make it the 


cleanest SUV ever” Which means this SUV, by nature, is kinder and gentler on nature. 


Greener vehicles. Cleaner factories. It’s the right road for our company. And we’re 


well underway. Read more about the Escape Hybrid and Ford’s other environmental 


initiatives on fordvehicles.com/environment. 


Gy 





*Available Summer 2004. **Based on Ford preliminary data, over 35 city mpg, front-wheel drive. 
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French Finery 


lex Jordan was impressed 





with Pavilion from the 
start when he found “a beautiful 
Royere standing lamp that I’d 
only seen twice before.” He 
bought the lamp and continues 
to canvass the shop (right) for its 
French furnishings, from the 
1940s to the ’70s, and ample 
lighting. “It’s the only place in 
Chicago to find this type of 
thing,” says Jordan. A few 19th- 
century items are added to the 
mix by co-owners Deborah 
Colman and Neil Krauss. 


Pavilion 

2055 N. Damen Ave. 
Chicago, IL 60647 
773-645-0924 
www.pavilionantiques.com 








Painted Plank 





Made in America 

Hardwood floors by Pegasus are assembled one plank at a 
time—iiterally. For each project individual boards are hand- 
scraped, hand-stained and then signed. The wood—Ameri- 
can black walnut, American hickory and American white oak 
—is sourced from small specialist mills and is offered, 


through showrooms, in nine stains and a spectrum of colors. 





Pegasus Custom Hardwood, 2915 Redhill Ave. 
Costa Mesa, CA 92626; 714-540-7289 
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After an absence of 30 years, 
Scalamandré has returned to New York’ 


D&D Building in a big way. 





























Grand Opening 


calamandré, the venerable 

firm that has crafted fabrics — 
in historic patterns for the White 
House and The Preservation So 
ciety of Newport County, has 
opened a three-story, 12,000- 
square-foot showroom in New 
York’s D&D Building. Designed 
by the architectural firm Gensler, 
the space displays Greg Jordan’s 
furniture line; Mark, Inc. carpets; 
and Scalamandré’s own new 
lines of crisp, traditional fabrics. 


Scalamandré 

D&D Building, 222 E. 59th St. 
New York, NY 10022 
212-980-3888 


continued on page It 


After business as usual melts 
into business as pleasure... 
the power ties loosen and the 
game faces relax. 


eaine 
power 


A quarter century of classic steakhouse 
banter reignites every night with the 
Promise of a new opportunity around 
the corner in every booth. 





















Great steaks. 
Chilled cocktails. 
Business is our pleasure. 


THE STEAKHOUSE 


64 LOCATIONS WORLDWIDE 
www.mortons.com 
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Revisiting Mesa Verde 


‘The National Park Sets a New Cultural Center in Motion 


By Peter Haldeman 


HERE ARE FINE OLD 
homes, and there are 
fine old homes. In the 

first millennium, for instance, 

“there were different struc- 

tures around the country, but 

none as permanent as what 
you see here,” according to 

Larry Wiese, superintendent 

of Mesa Verde National Park. 

Here being, specifically, the 

vast complex of sandstone 

dwellings framed by the wind- 
shield of Wiese’s Jeep. “In 
terms of the number of sto- 
ries, the building skills, the 
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ABOVE: Cliff dwellings, 
built around 1200, at 
Colorado’s Mesa Verde 
National Park. Lert: 
A potential design for 
the park’s Cultural 
and Visitor Center, 

by ajc architects. 


square corners, these are pret 
ty dramatic.” 

A shroud of mystery cling 
to the numerous prehistori 
structures, but archaeologis 
have gleaned a few things. Wj 
know that their creators, thi 

continued on page 7. 
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New Designs by Mark Singer 


Fine Teak Furniture 
Hand-Cast Metal . 805.965.6535 
Market Umbrellas . FAX: 805.965.6295 


Interior/Exterior Textiles www.giati.com 
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Apove: Ancient rock 
art at Petroglyph Point 
hints at the symbolo- 
gy, art and culture of 





A body in motion en CROR CMEC UOe 


the park’s first inhabi- 
tants, the Ancestral 
Puebloans, also known 
as the Anasazi. 


born with: 


Millions of clay ob- 
jects made by the pre 
historic people were 
found on-site. LEFT: 
An elaborately de- 
signed bowl and mug 
BrLow Lert: A well- 


presery ed vessel. 


continued from page 70 
Ancestral Puebloans, arrived in Mes 
Verde somewhere around 450. Once no 
madic hunters and gatherers, they farme 
beans, corn and squash in the area, set 
tling into mesa-top pit houses—sunke 
x quarters (including a fire pit and a 
antechamber) constructed of timber: 
bark and mud. Over time the Ancestr 
Puebloans began building abovegrounc 
and by 750 they had progressed to two 
and three-story structures of sandstone 
adobe, stone slab and masonry. But it’s th 
two centuries between 1100 and 130 


when the pc ypulation of several thousan 





A rigid, lightweight body in motion, stabilized by self-leveling air suspen?’ 


©2004 Jaguaiy® 












uPuebloans decamped to the cliffs, that 

i scholars consider the classic Pueblo pe- 
riod of Mesa Verde architecture. 

ml Clear to anyone who has visited Mesa 


= Verde is the stark grandeur of the cliff 


dwellings. The village known as Cliff Pal- 
‘s/tace, for example, encompasses 150 rooms 
defined by tall, straight walls of loaf-size 
w stone blocks and mud-and-water mortar, 


= wax ~ 


4 - p> 
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Lerr AND BELow: Pre- 
liminary renderings of 
the new center show 
an emphasis on a cir- 
cular structure with a 
central plaza, reminis- 


their interiors enhanced with plasterwork 
and painted designs. ‘Three-story towers 
reach for the rock overhangs; 23 kivas 
(Hopi for ceremonial rooms) encircle fire 
pits—with ventilators and air deflec- 
tors—for social gatherings and spiritual 
rites. “And all of it,” Wiese points out, 
“was done with stone tools.” 

We don’t know why the Puebloans de- 


2 SERPS tase et i Rn a 


here. 


SPN 


here. 


Travels 


cent of the Anasazi’s 
kivas, or ceremonial 
rooms. Dance and 
music performances 
would be held there, 
along with exhibits. 


serted the villages around 1300. And we 
don’t know who discovered them hun- 
dreds of years later. In 1874 a local pros- 
pector tipped off William Henry Jackson, 
the photographer whose pictures had im- 
mortalized Yellowstone, and that year 


Jackson documented the cliff dwellings 


for the first time. A journalist named 
continued on page 74 
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Born to perform 


tends to take motion and turn it on its head. Jo learn more, visit jaguarusa.com/XJ. 
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continued from page 73 

Virginia McClurg began a decades-long 
campaign in 1887 to preserve the cliff 
and pueblo ruins (there are now 4,400 ar- 
chaeological sites in Mesa Verde), and in 
June of 1906 Theodore Roosevelt created 
Mesa Verde National Park. Jesse Nus- 
baum, who served as park superintendent 
in the 1920s and 730s, launched its inter- 
pretive services, supervising the construc- 


Setting 


tion of staff and visitor facilities in a 
singular style. 

“Nusbaum invented what is known 
as Modified Pueblo Revival,” says Linda 
Towle, the park’s chief of research and re- 
source management. “Most of Pueblo Re- 
vival was adobe, and for the first time he 
used stone. The intent was to complement 
and enhance the prehistoric architecture.” 


the “New 


Standard of Excellence 7 


From immense multi-tiered chandeliers 
to meticulously detailed wall sconces, our 


latest lighting catalogs 
represent the definitive 
expression of the art 
of Hand-forged Wrought 
Iron Lighting, Hand- 
carved Wood Lighting, and 
fixtures combining both. Our 
collection now features over 


600 distinctive designs, available in 


twenty specially designed faux finishes. 


Complete contract manufacturing 
capabilities allow us to fulfill requests 
for custom design projects. 


For more information, please 
contact your local sales 
representative, call our 
customer service department 
or visit our website. 


ARIED-MEXICO 


1000 Chestnut St., Burbank, CA 91506 


(818) 753-4559 °* 


Fax, (818) 563-1015 


E-Mail: artedemexico@aol.com 
Online: www.artedemexico.com 


Catalogs Available for the trade 
































The park has not changed dramatical 
ly since the Nusbaum era, although its 
cultural riches have continued to multi- 
ply. “A dig on the west side of the par 
collected over two million objects fro 
1957 to 1965,” says Wiese. Inside par 
headquarters, he pulls up to what looks 
all too much like a Quonset hut. “The 
were stored in a temporary shed. As you 
can see, it’s still in use.” Like the curato- 
rial facilities, the administrative offices 
and service buildings (visitor station, mu- 
seum and bookstore, restaurant), whic 
are situated 20 miles inside the park, are 
seriously dated. Most of the structures 


Hand 
Patent 
4uthen 
> Custom 


suffer from poor access, inadequate spacey} yy) 
and the constant risk of fire. “We’ve had i 
five fires burn half the park since 1995,” o 
says Wiese. “We recently had to evacuate Mi! 
the curatorial facility and load all three) ),\.. 
million objects onto trucks.” “2 
Which leads us to the Mesa Verde) ‘nt 
Cultural and Visitor Center. An as yet} (yy) 
hypothetical 50,000-square-foot facilityy) ,, 
sited on 36 donated acres adjacent to Ms 
the park, the center would serve as Mesaj \(isyy 
Verde’s first point of contact for the hal Nurs 
million or so annual visitors. “The first} 
component of the center is orientation’) DIN 
says Wiese. “To let people know what} jigs, 
they’re getting into before driving 20 miles} 
into the park. The second component is aj) Supt 
new curatorial facility and research labs.” ij 
The third major element of the pro- = 
posed center is a native cultures wing, os 
where 24 tribes will help to share their) [iy 
heritage with the visiting public. The cen- jor 
ter will be designed to reflect that legacyp 
and to honor the site of the country’s first}, Nav 
architecture. “Mesa Verde was one of the}} {ivy 
_ first parks where the built forms were 1 
| sensitive to and complemented the cul- URN 
tural resources,” says Towle. “The new} tiny, 
center will lie lightly on the land and cap Vo 
ture the spirit of Pueblo architecture.” 7 
The project is still on the drawing table, Hous 
but blue-chip architectural firms are said Aue 











to be eyeing the commission. Wiese hopes 
to have “a shovel in the ground or plans i 
place” by 2006, the park’s centennial. . 
speedy turnaround by local standards. 0 





Mesa Verde National Park 
PO. Box 8 
Mesa Verde, Colorado 81330 
970-529-4465 


WWW. 7ps. -Z0Vv 











Hand-woven masterpieces. 
Patented flatweave constructon. 
Authentic documentary designs 
Custom sizes available. 


RICH’S-MACy’s 

BIRMINGHAM, AL—EIGHTEENTH ST. ORIENTAL Rus 
AGourA HILLs, CA—NW Rucs 

Los ANGELES, CA—KasA 

Newport BEACH, CA—BARCLAY BUTERA 
SANTA BARBARA, CA—CAarPETERIA 
WILMINGTON, DE—AirBasE CarPET Mart 
JACKSONVILLE, FL—Carpet Concepts 
NorTH PALM BEACH, FL—CrysTAt TREE 
DALTON, GA—Carpets OF DALTON 
ROSWELL, GA—RosweE LL RuG Co. 

SANDY SPRINGS, GA—BELL CARPET GALLERIES 
LOUISVILLE, KY—FRANCES LEE JASPER 
Towson, MD—Atex Cooper OrigNTAL Rucs 
EDINA, MN—RETROSPECT 

ASHVILLE, NC—Art & Décor 

New York, NY—ABC Carpet & HOME 

New York, NY—Centrat Carpet 
PORTLAND, OR—NW Rues 

GAFFNEY, SC—Ruc & Home 

MEMPHIS, TN—Kiser’s FLOOR FASHIONS 
Houston, TX—Mart Camron RuGs & TAPESTRIES 


ABINGDON, VA—ABINGDON RUG 

















Humor, Talent and the Importance of a Well-Timed Steak 


By Nicholas von Hoffman 


LISSA CULLMAN HAS A 

solution to the problem 

that dogs every inte- 

rior designer and architect: 

how to keep the crafts- and 

tradespeople on schedule. She 
feeds them. 

“My father was a manufac- 


turer who also owned the Peter 


Luger Steak House in Brook- 
lyn. It was established in 1887, 


and it’s been very famous ever 


since it got four stars from 
Craig Claiborne.” Although 





Elissa Culiaan 








6 





Above: Working with 
Allison Babcock, of 
Cullman & Kravis, the 
designer gave the cir- 
cular sitting room of a 








couple’s Bridgehamp- 
ton house a comfort- 
able, unpretentious 
feel (see Architectural 
Digest, March 2003). 











“T love the instant feed- 
back in what I do, from 
the paint you mix to an 
antique Oriental car- 
pet you've found,” says 
Elissa Cullman (left). 
































; 
the late gastronome’s appro 
bation could make the simples 
sidewalk eatery the instant 
nosure of gourmets the work 
over, it’s also been named Ney 
York’s number-one steak hous 
in the Zagat guide for 20 yea 
in a row. “My father’s facto 
was across the street,” sa 
Cullman. “He ate lunch at th 
restaurant every day, and whel 
the original proprietor died 
he purchased it in 1950. 

“IT swear,” she adds with 
laugh, “this is how we get a 
our work done on time. Tt 
guarantee that the deadline 
are met, I give invitation card 
for the steak house to the c 
tain maker or whomever wt 
need to get the order done ig 
time, or I FedEx them a box off 
sirloin steak.” 

‘Two older sisters and a niec 
run the restaurant now. EIlig 
Cullman, like many anothem 
youngest child, says, “I didn’§ 
like my sisters bossing mg¢ 
around, so I had to find my 
own thing.” 

She spent a good portion 0 
her childhood at the Yeshivay7™ 
of Flatbush with “a lot of ful 
people like Wendy Wasser#s. 
stein,” the playwright. It wasis 
she says, “an interesting bicul 
tural school, where half of thé 
curriculum was taught in He 
brew and the other half was if 
English. The really good thing 
about it was that you were al 
ways juggling 10 majors in twé 

continued on page 7& 
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continued from page 76 

languages, so | got used to 
working hard and being able 
to juggle things at an early 
” Juggling, she will tell you, 
is something you ought to be 


age. 


good at if you are to succeed 
in the interior design business. 

From the yeshiva, Cullman 
went on to Columbia Univer- 
sity’s Barnard College, where 
she studied history and art his- 


RIGHT: “It’s modern, 
with a West-meets- 
East sensibility,” Cull- 
man says of a Manhat- 
tan dining room, which 
contains a Japanese 
two-panel screen and 
Biedermeier chairs. 


Far Ricut: “High 
country style” is how 
Cullman has described 
the family room of a 
Connecticut house 
that features a mix of 
pieces and periods 
(AD, October 1999). 
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tory and would eventually be- 
come a trustee. With nary a 
thought to becoming a deco- 
rator, she recalls, “after Bar- 
nard I was actually on my way 
to Harvard Law School when 
my husband proposed. I fig- 
ured it was more important to 
get married to him than to go 
to law school. We moved to 
Japan in 1969. He was trained 
as a specialist in Japanese, and 











we lived Tokyo for two 
years. That was a very impor- 
tant time for me because I 
had no responsibilities. I just 
immersed myself in Japanese 
culture and became fluent in 
Japanese,” thus perhaps be- 
coming one of the few people 
in the world who can serve as a 
Japanese-Hebrew interpreter. 

Returning to New York, 
Cullman entered a graduate 










Lerr: “I call it ‘updat- 
ed chinoiserie,’” she 
says about the conser- 
vatory she redecorate 
in New Jersey that in- 
cludes a mural painted 
on canvas. “It’s very 
bold, very graphic.” 





program in Japanese at Co¥ 
lumbia, but fluent as she was 
the written language defeated 
her. “The Chinese characters 
that you have to learn to mas= 
ter Japanese are,” she explain 
“impossible. Japanese words 
are so much harder to read and 
write than those of any other 
language in the world that I 
was a very quick dropout. Buti 
continued on page 80% 
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LIKE RALPH WALDO EMERSON, 
LEOPOLD STICKLEY LIVED IN A LESs 
COMPLICATED TIME — ONE WHERE 

A PERSON COULD FOCUS ON HISs 

CRAFT. WHILE EMERSON WOVE 

IN WORDs, STICKLEY AUTHORED 
MASTERPIECES IN WOOD AND 

FABRIC, LIKE HIs BELOVED NAME- 

SAKE CHAIR. ENJOY THE GOOD LIFE | 
IN YOUR VERY OWN LEOPOLD's 

CHAIR. YOU'RE AT HOME WITH LEVE 
CLASSICS. TO LEARN MORE, CALL 

(315) 682-5500 OR SEND $10 FOR A 

FULL COLOR CATALOG. 
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Hunter’s Newest Features 
Prove There's No Ceiling 
On Innovation 


Pas 
Powerful, patented AirMax® motor 
runs cooler and quieter 
for extended motor life 


tee 
Patented technology gives Hunter 
fans the power to self-balance. 
delivering unwavering performance 


year after year 


Easy Lock” Glass 
Fastener-free glass shades twist and 
lock into place, speeding assembly, 

installation and cleaning by 
eliminating unsightly setscrews. 


Easy Lock” Blades 
Blades and blade irons slide 
and lock into place for quick 
reLSS 54) sae ALe Mert me aLa Cellet aloes 


www.hunterfan.com 


AirMax® motor available on most models. 
WobbleFree” canopy and Easy Lock” features available 
on select models. 





©2004 Hunter Fan Company 


continued from page 78 
then I landed at the Japan House Gallery, 
where I was an exhibition assistant.” 

After that it was on to several other 
cultural institutions, then cocurating two 
exhibits at what is now the American Folk 
Art Museum, “Andy Warhol’s Folk & 
Funk” and “Small Folk: A Celebration of 
Childhood in America.” Although she 
didn’t know it at the time, the experience 
—“deciding what to include in an exhibi- 
tion, what’s the best of its kind and what 
tells the story” —was the perfect training 
for the future designer. But, she recalls, 
“I had spent all this time and had cost 
my husband so much money that I decid- 
ed to do something that might be a little 
more profitable.” So she hooked up with 
her friend Hedi Kravis to write the story 
of Kravis’s divorce from her husband, 
Henry, the famous Wall Street shark. 

“At first we thought we would write a 
novel,” she recounts, but “of course, we 
had no training and had no idea of how 
to do it. Then we said, ‘Let’s make it a 
screenplay, because that’s only 120 pages. 
Plot point one is on page 30, and plot 
point two is on page 90.’ We spent about 
a year writing the screenplay. We then 
submitted it to our friend Stanley Jaffe, 
who had just gotten an Oscar for Kramer 
us. Kramer. He read it and said it was the 
worst thing he had ever read; we had no 


“T got used to being able to juggle things at an early age.” 
Juggling, Cullman will tell you, is something you ought to 
be good at if you are to succeed in the design business. 


talent and we should just forget the whole 
thing. I was heartbroken because I had 
had so many different careers.” 

It is, to quote the old bromide, always 
darkest just before the dawn. “Friends 
had been telling both of us for years that 
we should redecorate or help them with 
their houses,” Cullman remembers. “We 
used to go to people’s houses and re- 
arrange the furniture and tell them they 
had painted the walls the wrong color.” 
Producer Jaffe, while rejecting their 
screenplay, asked Kravis and Cullman if 
they would decorate his home. “Stanley 
said, ‘I want to be your first client.’ Liter- 
ally, we were in business the next day, 
which was October 1, 1984. It turned out 



































to be a lot less frustrating than writing 

Her enthusiasm for her almost ace 
dental profession has not waned: “What 
like about it is there’s so much exciteme 
to what we do. There’s so much going off 
Yes, we do work on some projects that af 
three or four years away, but there are a 
ways enough projects in the office thi 
are immediate. There’s something tang 
ble that you can see every day—you ca 
see the progress. That’s the part I love.” 

Her partner died in 1997, but Ell 
Cullman continues with the New Yor 
City-based Cullman & Kravis, which ha 
a staff of 18. She says she has never lost 
staff member to another firm, althougl 
she notes, “a lot of my employees hay 
moved, and a few have started their ow 
businesses, which I certainly understang 
We really have a great group of peapl 
‘That doesn’t mean I’ve never fired an 
body, but there is such loyalty in our 6 
fice.” Firing, she says, “is the worst. B 
this is business, plus we’re a service co 
pany, and everything has to be done prog 
erly and with great energy and dedicatio 
and an able compulsiveness. I think itg 
like dating; sometimes it’s just not t 
right personality mix.” 

Cullman’s firm also has to wrestle wit 
changing times and technologies. In 
house full of 19th-century antiques, d 





you skip low tables, a 20th-century inve 
tion, or wing it at the design board? T 
arrival of the flat-screen monitor h 
made hundreds of thousands of pieces d 
furniture obsolete. “All those pop-up T 
cabinets that we did! All those line 
presses that I made holes in the back of t 
take the plugs! It’s so unnecessary nowg 
the designer exclaims in her exubera 
way, impervious to discouragement an 
on the lookout for a better tomorrow. 
One tomorrow she is hoping for is t 
“be hired to do a Japanese guesthous¢ 
with tatami and one scroll and the o 
perfect ceramic that reflects the seaso 
and the location. I would love to do tha 
but that one hasn’t happened yet.” 0 
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i Caribbean Breeze™ 


Only Hunter brings you ceiling fans that combine legendary quality and innovative technology. 
4 Long regarded the finest ceiling fans available, Hunter fans are known for silent, steady, 
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(®etime motor warranty. 
Choose the only ceiling fan that offers you everything you want, without the things you 
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To see the complete selection of over 250 Hunter fans, visit us online at: www.hunterfan.com. 
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Lone Star Escape 


In a Texas Border Town, a Luxury Resort Reimagines Life in the Old West 


Architecture by Jim Thompson/Interior Design by Elizabeth Falconer 
Text by Jeff Turrentine/Photography by Mary E. Nichols 





a 


NYONE WHO HAS EVER 

traversed the Lone Star 

State along Interstate 
10 knows that the nine-hour 
trip between El Paso and the 
outskirts of San Antonio is 
about as lonely and desolate a 
drive as can be endured within 
the lower 48. Towns and rest 
stops are scant. Radio signals 
are virtually nonexistent. For 
entertainment along the way, 
solo travelers have few options 
other than to count the “miles 
and miles of ‘lexas” (perverse- 
ly celebrated in an old coun- 
try-and-western song) or to 
marvel silently at how appar- 
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ABOVE: Steve Smith’s 
Lajitas Resort, near 
Big Bend National 
Park, in Texas, offers 
a taste of the Old West. 
Lert: Guests are 
greeted in the lobby 
of Badlands Hotel. 


ently little the rugged, wide 
open landscape of the state’ 
western half has changed ove 
the millennia. 
About 150 miles south of 
the highway sits the bordew 
town of Lajitas, nestled bey 
tween a large state park and a 
even larger national one, bo 
continued on page St 














It didn’t seem right to us, either. 


You’re a 38-year-old trucker 
from Iowa, so we thought it a little 
odd that you’d spend $5,000 


at La Petite Lily Day Spa 


With Fraud Early Warning, 
Citi can recognize 


unusual spending 


and stop it 


You can even help determine 
the type of spending 


you want us to alert you to 


It’s all part of Citi 


Identity Theft Solutions 


Helping make things 
pight when others try 


to make things wrong 


That’s using your card wisely 


Call now: 1-888-CITICARD 


citicards.com a™~. 


Citi 


Live richly: 

















Ricut: Austin-based 
architect Ryan Street 
built Ocotillo Restau- 
rant around a histor- 
ic stone structure that 
dates to 1899. Cock- 
tails are served in the 
observation tower. 


Lu? 


continued from page 82 

of which are named for the 
big bend that the Rio Grande 
makes here. Getting to Lajitas 
from I-10 is neither quick nor 
easy. Better to fly in via private 
plane—or, better yet, via heli- 
copter, as Steve Smith did four 


years ago. Smith, the sort of 


wildly successful, slow-talking 
‘Texas businessman on whom 
the stereotype was clearly 
based, was hunting with friends 
when, acting on more or less 
of a whim, he decided to whirl 
down to the tiny town and buy 


it from the developer selling 


it at auction. 


“It was originally just go- 
ing to be a place that friends 
could come and enjoy,” says 
Smith, recalling his reasoning 
at the time. (Immediately af- 
ter paying $4.5 million for the 
town, the fading resort at its 
center and the 25,000 acres 
surrounding it, Smith called 
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his wife to inform her of higj 
purchase, before the televisio i 
news crews—who had been ré If Rn 
porting the story—could bea f 
him to it.) K 
For the El Paso—rearedi 
Smith, it was the remote, um 
touched beauty of West Texa 
in general, and Lajitas in party 
ticular, that convinced him hi i 
had spent his money wisely 
His expanded circle of friendg} 
now includes the paying guest§¥ 
who have been flocking to La Ft 
jitas Resort in the year andé 
half since it reopened unde 
Smith’s ownership. 
The once-crumbling int 
that, pre-Smith, charged $593 
night has been transformed 

into a luxury destination whos 
guests can enjoy a champion4 
continued on page 8 








Lert: Shanny Lott 
designed the dining 
room, which has views 
of the Rio Grande. The Ly 
wrought iron table is TS 
topped by a limestone 
slab that was brought i 
down from the mesas. 
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“All I knew of the Old West is what I'd seen in movies. So we came up with a scenario 
based on what I thought it was—a fantasy of what it might have been like.” 


continued from page 86 

ship golf course, an equestrian 
center, a spa, a hunting club, 
four restaurants and the same 
breathtaking scenery that per- 
suaded Franklin D. Roosevelt 
in 1935 to sign Public Law 157, 
authorizing the creation of 
Big Bend National Park. 

One of the first things 
Smith did upon buying the 
property was to track down 
Jim Thompson, an Austin- 
based architect he had heard 
about who might be able to 
realize Smith’s vision of a 
world-class resort with a dis- 
tinctively West ‘Texas feel to 
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it. “It was desolate,” recalls 
Thompson. “There was just a 
tiny dirt landing strip; when 
you landed, a big ball of 
smoke rose up. It was one of 
those places where the phones 
don’t work—and I don’t mean 
cell phones.” 

The architectural and infra- 
structural challenges of creat- 
ing a modern luxury resort 
in a spot like this were daunt- 
ing, but Thompson, working 
alongside designer Elizabeth 
Falconer and fellow Austin ar- 
chitect Ryan Street and design- 
er Shanny Lott (who designed 
the resort’s restaurant Oco- 





tillo), rose like a ball of run- 
way smoke to meet them. 
In keeping with Smith’s de- 
sire to have Lajitas Resort re- 
semble a sprawling, organical- 
ly evolved town rather than 
an architecturally monolithic 
compound, they spread the 50 
guest rooms they designed 
over four different areas, each 
with its own style. 

“I’m most interested in cre- 
ating an entire environment 
that seems like it belongs 
there,” says Thompson. At the 
same time, he acknowledges, 
“I'd obviously never lived in 


the Old West, and all I knew 


Candelilla Café’s pati 
“We focused on casu 
relaxation,” says Eliza 
beth Falconer, who de 
signed the public spaq 
es and 50 of the guest 
rooms with archi- 
tect Jim Thompson. 


Se eS 


of it is what I’d seen in book 
and movies. So we came u 
with a scenario based on wha 
I thought it was—more of 

fantasy of what it might hav 
been like.” 

Thompson kept in ming 
that the land had been occu} 
pied over the centuries by very 

continued on page 9% 








Vanier 


rede ic) ML ase (ele RICKY KWOK 





_ VENUE:.BEL-AIR Pye 


OF It COLPO 


HAIR: RENTON OF IL COLPO 


WARDROBE: DORIAN HO 


, 


traordinary; 
The epitot 















POSTE Kong is the perfect location for you to 





SSE unique typography and meticulous 
Sree ele ur me eb ar Tam iby Teton 


E 7 
mo.W/ (0) Ue 
ith of Hong Kong. where country tranquility blends with 


tes away from Central, the business district of Hong Neston 
gerred address for the rich & famous, just like the French 


: rh West and fronting the blue waters of eto roy imei ve 
Ne perfect setting for a carefree and pampered life. Its 
jar to the coastline of Monte Carlo. Even the weather seems 


Choose from a wit 


international TV cl 





Entertainment Clul 


Residents can enjoy | 

















broadband services iia il ee 
,USH LANDSCAPING 

| broadband TV servib{QQVimRGMu tem yecrerme) mien atten Hong Kong and boasts 
Perens and palatial interiors. The grandeur of the Clubhouse is 
.f. of landscaping, the most extensive for a residential 
a waterfront park of 600.000 s.f.. designed with a traditional 
Bh a jogeing track anda luxury vacht ioe 


now.com.hk plus the 


channels in Hong Kor 


‘T YOUR DOORSTEP 


iron - Fo a 300.000 s-f. shopping rt airy OLUocerr MrT crt Ts ara 


a number of restaurants providing a wide selection of 
9 life's conveniences is the Public Transport Interchange 
f Hong Kong. With the proposed MTR new line. ern TK 


it sen 





< Cc > DEUTSCHE WELLE 


| Over 200 cruise tri 
| 


| ollered by the Vac I 


ESE EES SIE, Ee LER 


‘TION 


hool district, Bel-Air is just minutes away from many of 
tigious schools in Hong Kong. Moving to Bel-Air means 
_access to the best education with an international outlook. 


n square feet of Grade A office space, the workplace of 
‘olessionals, Bel-Air is blessed with a strong rental market. 
R new line connecting the Southern District with Central 
DRO ME Cem Gi TLCmereLUL LLM WLM COMING McCed Cea Vers Corea oe 
sechoice for investors. ge 


ad 


hy 


www. bel-aironther veal eam hi sif 


eee 




















ial Club Bel-Air, every piece o 








Intinued from page 88 
Vifferent groups: Comanches, 
) fexicans, missionaries, set- 
bers, miners and cowboys. 
HArchitecture marks time,” he 
Nays, adding that all of these 
Sopulations are memorialized 
Srchitecturally in the resort’s 
Petails, from the downtown 
)reetscape (with signage and 
Witching posts straight out 

£ Gunsmoke) to tiered foun- 
fins worthy of a Mexico City 
laza, to the simulated ruins 
fa Spanish mission on hole 
1A of the Ambush at Laji- 


hs golf course. 







BeLow: The Cavalry 
Post, built on the site 
of General John “Black 
Jack” Pershing’s mil- 
itary outpost, houses 
26 of the 80 guest 
rooms, including the 
two cottages. RIGHT: A 
cottage. Robert Allen 
bedcovering fabric. 



























Daniel Hostettler, the pres- 
ident and managing director 
Lajitas Management, be- 
leves that its remote location 
jind self-conscious historicism 
re the very things that draw 
guests in. He cites the unique 
nix of upscale and old-time as 
whe perfect hook for those 
vho desire something not al- 
 ogether unlike a dude-ranch 
Vacation but who demand the 
puxury and amenities that dude 
y-anches don’t typically provide. 
» “We have the spa treat- 
S nents, the championship golf 
pind tennis, that you find in 
© traditional resort, but we’ll 
ilso teach you how to use hol- 
stered guns and shoot at tar- 
Zets,” he says. “You can be a 
2owboy by day and go out ona 
rail ride, but at night you can 
experience gourmet dining.” 


i 
; 











LerT: Visitors to Star- 
gazer Mesa—which is 
reachable by horseback 
—can enjoy cowboy 
breakfasts cooked on 
skillets over an open 
fire. The chuck wagon 
was built in 1880. 


Yes, Hostettler admits, Laji- 
tas is a good six-and-a-half- 
hour drive from El Paso (as- 
suming you don’t have your 
own air transportation or don’t 
feel like chartering one of the 
resort’s Learjets at $2,050 per 
hour). But, he says, “we think 
it’s so unique that people will 
make the trip.” 0 





Lajitas Resort 
HC 70, Box 400 
Lajitas, Texas 79852 
877-525-4827 
www.lajitas.com 
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AD Landscape Architecture 


Capital Improvements 


Restoring Grandeur and Accessibility to Washington, D.C.’s Pennsylvania Avenue 


Landscape Architecture by Michael Van Valkenburgh/Text by Christopher Petkanas 





S$ A 22-YEAR-OLD DUM- 
barton Oaks fellow liv- 
ing in Washington, 

D.C., in 1973, Michael Van 

Valkenburgh took an acciden- 

tal drive down the portion 

of Pennsylvania Avenue that 
fronts the White House’s icon- 
ic North Portico. 

“I was completely stunned,” 
recalls Van Valkenburgh, who 
went on to become one of the 
country’s most important, and 
catholic, landscape architects, 
with offices in Cambridge, 
Massachusetts, and Manhat- 
tan and a staff of 40. “For an 
American in those days, it was 
a very moving experience. The 
place was just so grand, so ele- 
gant, so presidential.” 

continued on page 100 
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ABOVE: “I want to 
bring dignity and ci 
appropriateness bag) 
to the front of the 
White House,” Mi- 
chael Van Valken- 
burgh says of his pla 
for this section of 
Pennsylvania Avenue 


Lert: The project, z 
shown in the render 
ings, includes a secu 
ty threshold space at 
the Treasury Annex, 
which will be laid ou 
with a paved plaza se} 
off by rows of trees. | 











Landscape Architecture 


continued from page 98 

The experience Van Valken- 
burgh had on a return visit 
two years ago was more heart- 
breaking than breathtaking. 
In 1995, following the mon- 
strous truck bombing in Okla- 
homa City, President Clinton 
banned automobile traffic on 
“the nation’s main street” be- 
tween 15th and 17th streets 
NW. Concrete barriers and 
security checkpoints were 
erected. Stripped of its great 
civic symbolism, the avenue 


' . looked like a militarized zone. 
An American elm allée 


by the U.S. Commission of 
Fine Arts and lauded for its 
muscle and rigor, calls for 
identical entrance plazas, or 
“threshold spaces,” that will 
be faced with large granite 
blocks and located at either 
end of a “pedestrianized” ay- 
enue. Marching across the 
open areas in the $21 million 
Federal Highways project are 
prominent heavy steel bollards 
whose unmistakable purpose 
is to prevent vehicles carrying 





bombs from entering. 
promenade will have a sur 
made from aggregate pd 
ment and a simple allé¢ 
American elms, a break in 
trees preserving the far 
perspective of the W 
House from Lafayette Par} 
To borrow an expres 
that Michael Van Val 
burgh often applies to la 
scapes he loves, his design 
Pennsylvania Avenue “ma 
the soul smile.” 0 


stretches out along the 
pedestrian-friendly 
avenue before the Ei- 
senhower Executive 


Office Building, right. 


The kiosk provides 
visitor information. 


Van Valkenburgh surveyed 
the site in 2002 as the win- 
ner of a nationwide competi- 
tion to redesign and reclaim 
it in time for the inaugura- 
tion next year. His plan, vetted 


The promenade will have a simple allée 
of American elms, a break in the trees 
preserving the famous perspective of th¢ 
White House from Lafayette Park. 
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Innovation. 
Fashion. 


Performance. 


Log on. 





Innovation. 


When furniture is truly better the difference is clear — in the 
way it feels, the way it works, and the way it looks. The most 
supple leathers, quality frames and unique ergonomic features 
make American Leather truly better. You'll find patented features 
like the Comfort Sleeper™ — the most comfortable sleeper 
sofas on the planet and Style in Motion™ — a new kind of 
recliner with a hidden, infinitely adjustable electric mechanism. 
And surprisingly elegant recliners that fit nicely in the most 
sophisticated rooms. Our ottomans and benches also do double 


duty as storage and serving spaces. 


With over 70 unique colors and styles to choose from and 
preview online, including visionary creations from leading designers, 
you can be sure your new furniture from American Leather will 


look great too. 


That’s not all— there’s much more to our story. 


Log on. Let’s get started. 





Savoy Comfort Sleeper™ in Bison Honey 


AMERICANLEATHER 
Your rtyle. Your chotce Your way § 





www.americanleather.com 


Comfort Sleepers by Tiffany & Tiffany Designers, Inc. Exclusively for American Leather 
Tiffany 24/7™ Convertible Mechanisms, U.S. Patent #4737996 


©2004 American Leather 












































AD Design Notebook 


A Passion for Collecting Is Passed On near Philadelphia 
Interior Design by Bennett and Judie Weinstock/Text by Jeffrey Simpson/Photography by Billy Cunningham 








Far Lert: Bennett 2 
Judie Weinstock deco 
rated the Pennsylva 
house of their daughté 
and son-in-law, Nan- 
cy and Michael Yecie 
Lert: The entrance 

hall. Stair runner fro 
Stark Carpet; Ma 
Alexander chandelie 
































UR CHILDREN BECAME 

our friends in a new 

way when they be- 
came our clients,” says Ben- 
nett Weinstock. 

Bennett and his wife, Judie, 
have a long-established design 
practice—based in Philadel- 
phia, with clients in New York 
and elsewhere—so when their 
daughter, Nancy Yecies, and 
her husband, Michael, who 
have two children, bought 
a rambling 1940s clapboard, 
fieldstone and stucco house in 

continued on page 106 


Ricut: Late Delivery by 
William Hawkins is in 
the living room. Drap- 
ery and wing chair fab- 
rics, Lee Jofa; Zoffany 
wallcovering; oil lamp 
and wing chair, David 

Duncan Antiques. 





102 


— 


. 


Dd end Wanted do Create JEW, 
a ith him moments of togetherness te yj 
| ae ape 


. 







Promise kept 





uy RRL oe eet Basen 









~ 


RELIABILITY for real life” JELD WEN 


| WINDOWS & DOORS 


=LD-WEN, inc. JELD-WEN and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon USA. 
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at the Kodak Theatre, was the exclusive celebr 


gathering spot during the 76th Academy Award: 
Presenters awaited their cue in a Hollywood’ Regen 
setting created by production designer Roy Christopr 


N15 76TH ACADEMY AWARD S° and his wife, Dorothy. SEE PAGE 116 FOR DESIGN DETAIL 
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Home Accessories 





Tapestries Oushaks 
Aubussons Tabrizes 
Donnegals Pishavars 
Savonneries Moderns 





_ Custom Design 


FA Aubusson & Savonnerie Collections: 
Precious colors, creative designs, luxurious textures 


French Accents Rugs and Tapestries Inc. 






36 East 31st Street, Ground Floor - New York, NY 10016 - Tel: (888) 700-RUGS - Fax: (212) 937-3928 
www.FArugs.com - e-mail: marketing@French-Accents.com : Dealership Opportunities Available 
New York « High Point : Atlanta 


Left: Aubusson, Design No. 5153, Blue Rose Center: Aubusson, Design No. 5072C, Charles X Right: Aubusson, Design No. 5072E, Charles X 





| Los Angeles, CA Los Gatos, CA New York, NY Miami, FL Dania, FL 





/ Glabman's Furniture Accent on Rugs French Accents Oriental Rugs Jalil’s Oriental Rugs 
} & Interior Design (408) 354-8820 | To the trade only International (954) 923-7780 
' (800) 330-9498 (212) 686-6097 (305) 576-0880 


ae 
Available in standard and custom sizes. Please contact us for the dealer nearest you, I-888-700-RUGS 


























ele sind 
ae 


ae G2 BH wore 


cy — 
J ex 
F 


+ belry in OGction 


New York Design Center ¢ 200 Lexington Ave., Suite 1001 * New York, NY LOOL6 
ph: 212.683. 9043 © 888.615.4600 ¢ fax: 212.683.2082 ¢ Email: AbadjianB@AOL.COM 
Available ¢ We Welcome Custom Orders 
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Francis A. Silva (1835-1886), Off Rockaway Beach, 1883 
Oil on canvas, 14 x 26 inches, signed, dated lower left: Francis A. Silva. asee 


in American 
paintings of 
the 19th and 


early 20th | 
centuries, 


| Specializing 
| 


including 
Je lreKyerr} 
River School, 
Impressionism, 
Modernism 
and Realism 


| William Trost Richards (1833-1905), Autumn in the Adirondacks, 1865 
Oil on canvas, 25 x 35% inches, signed, dated lower right: Wm T Richards / Phila 1 


Godel « Coz 


; 
eT Gare 
39A East 72nd Street, New York, NY 10021 (212) 288-7272 Z 


Email: info@godelfineart.com Website: NA Anacele(atinetectaaree) ts 


otal Monday - Friday, 10-6 and Saturday, 10-5 
- Summer hours (June-August): Monday - Thursday, 10-6; Friday, 10-5; closed Saturday 











A major rediscovery oy a 


one of the 20th century's 
greatest fashion photographers 





JOHN RAWLINGS 


() Years in Vogue 


HLE YOHANNAN 


Wl pmaChUdees 
30 Years in Vogue—a 270-pagé 
glimpse into the golden era. 
ya Vee Le 
Available now. $60 ~ 


PUBLISHED BY 


ARENA 


EDIF! ONS 


Acie Cte 











IN BOOKSTORES VA Aaa aot 


OR CALL TO ORDER 1 888 759 4851 
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ALFREDO RAMOS MARTINEZ (1872 - 1946) 





vA Tempera on board BO a ely 


Specializing in early California Impressionism for over thirty-five years 


GEORGE STERN FINE ARTS 
SONNY Oo AVENUE, WEST HOLLYWOOD, CA 90069 


300.501.6885 310.276.2600 FAX 310.276.2622 dl DN aes 


www.sternfinearts.com Email: gsfa@sternfinearts.com Lowa 


GALERIE MICHAEL 


Master Printroom 
Exhibitions 


Rembrandt, Lautrec, 
Renoir, Picasso, 
Matisse, Chagall, 

and Others 


Sg 


GAGE ER IE eM lsGoHe ASE 


430 North Rodeo Drive 
Beverly Hills, CA 90210 
e Tel: 310-273-3377 
Important 19th Century Paintings and Fine Art Fax: 310-273-0879 


Breton, Corot, Monet, LU Hermitte, Diaz, Jacque, Exhibition Catalogues Available at: 
Daubigny, Renoir, Pissarro, Cassatt, Manet, WWW.GALERIEMICHAEL.COM 


Legrand, Cheret, Tissot, Robbe Fe ART OEALERS 
as 


Celebrate the 30th anniversary of Wright Plus”, 
| an annual tour of some of Frank Lloyd Wright's most 
awe-inspiring designs in Oak Park, Illinois. Gain exclusive 
- access to homes and other buildings created by the 

| legendary architect and his contemporaries. 


| Supported by | 


"ARCHITECTURAL DIGEST ong INFINITI | 


. ie Mes S: 22-2 ————————<——<<——— 


Proceeds benefit the Frank Lloyd Wright Preservation Trust. Space is limited. For information, call (708) 848-1976 or visit www.wrightplus.org. 



















nerist buffet in 

ian walnut. Signed 

_ Masterfully carved 
1d lion and female 

1 lift the cabinetry. 
lief panels depict 
rious scenes 

e Peloponnesian 
sluding, climactically, 
with Hannibal, the 
lary Carthaginian 
leading his warriors 
elephant procession 
the backsplash. 
0”h x 88’w 
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Monumental fireplace mantel in white veined rouge marble clad 
with intricately crafted doré bronze ormolu, corbels and 
surmounts. Atlas figures support the mantel shelf and the fascia is 
adorned with further filigreed ormolu. 

70”h x 115”w 





KED BARON. 
Auction June 26 & 27 


For a FREE catalog, contact: Red Baron Dept.A, 6450 Roswell Rd., Atlanta, Ga. 30328 (404)252-3770 Fax (404)257-0268 
www.redbaronsantiques.com 


GAL#C2052 

















RiGut: The dining 
room houses Andrew 
B. Carlin’s 1845 por- 
trait of Mary Louisa 
Royal. The Amish 
wood figures and the 
chairs hail from the 
Paris flea market. 


continued from page 102 

a Philadelphia suburb, there 
was no question about who 
would decorate it. 

“We are passionate collec- 
tors,” says Judie Weinstock, 
“as were both sets of our par- 
ents. When the children were 
small, we never put anything 
away because it was too pre- 
cious; they were raised with 
pretty things.” 

Products of this heritage, 
the Weinstocks’ son, Robert, is 
an artist who works in foil and 
creates miniature hand-sewn 
vehicles; and Nancy, after an 
internship at what is now the 
American Folk Art Museum, 
worked at The Phillips Col- 
lection in Washington, D.C. 
She later became director of 
the Fleisher/Ollman Gallery 
in Philadelphia, a leading gal- 
lery representing self-taught 





artists, and worked there until 
she had her second child. 

In taking on Nancy and 
Michael Yecies as clients, the 
designers were dealing with 
knowledgeable collectors and 
with fascinating material on a 
scale to which they were ac- 
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customed. Before beginning 
the project, Bennett and Judie 
Weinstock prepared a formal 
presentation, including draw- 
ings and fabric samples. They 
interviewed their daughter 
and her husband. 

“Tt was all really fun,” says 









Nancy Yecies. “I’ve watch 
my parents get samples 
others my whole life, but. 
never really understood w 
was involved ‘from beginnij} 
to end. It was great to get 
same treatment.” 

continued on page 1) 


Lert: Nancy and 
chael Yecies, left, re)” 
lied on Bennett and , 
Judie Weinstock, rig} 7 
to create a home tha 
would showcase the } 
collection of works i 
self-taught artists. 
| 


Far Lert: In the brea 
fast room, American) 
Hawaii Cruise, anoth, 
er painting by Haw-| 
kins, is paired with al 
New England jigsaw, 
cutout folk art clock) 
work boat, circa 189} 
Brunschwig & Fils | 
chair cushion fabric, 


“When the children were small, we never put 
anything away because it was too precious; they wer 
raised with pretty things,” says Judie Weinstock. | 
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RAMIC TILE + STONE TILE & SLABS - MOSAICS 


* TERRA COTTA - GLASS TILE | 877.611.0199 | WWW.WALKERZANGER.COM 



















































































Ricut: The dining 
room houses Andrew 
B. Carlin’s 1845 por- 
trait of Mary Louisa 
Royal. The Amish 
wood figures and the 
chairs hail from the 
Paris flea market. 


continued from page 102 

a Philadelphia suburb, there 
was no question about who 
would decorate it. 

“We are passionate collec- 
tors,” says Judie Weinstock, 
“as were both sets of our par- 
ents. When the children were 
small, we never put anything 
away because it was too pre- 
cious; they were raised with 
pretty things.” 

Products of this heritage, 
the Weinstocks’ son, Robert, is 
an artist who works in foil and 
creates miniature hand-sewn 
vehicles; and Nancy, after an 
internship at what is now the 
American Folk Art Museum, 
worked at The Phillips Col- 
lection in Washington, D.C. 
She later became director of 
the Fleisher/Ollman Gallery 
in. Philadelphia, a leading gal- 
lery representing self-taught 








artists, and worked there until 
she had her second child. 

In taking on Nancy and 
Michael Yecies as clients, the 
designers were dealing with 
knowledgeable collectors and 
with fascinating material on a 
scale to which they were ac- 





customed. Before beginning 
the project, Bennett and Judie 
Weinstock prepared a formal 
presentation, including draw- 
ings and fabric samples. They 
interviewed their daughter 
and her husband. 

“It was all really fun,” says 





“When the children were small, we never put _| 
anything away because it was too precious; they wer¢ 
oy iB y 
raised with pretty things,” says Judie Weinstock. 








Nancy Yecies. “I’ve watch 
my parents get samples 

others my whole life, bug 
never really understood whi 
was involved ‘from beginni : 
to end. It was great to get H 


same treatment.” 
continued on page I 


Lert: Nancy and 
chael Yecies, left, re} 
lied on Bennett and} 
Judie Weinstock, rig . 
to create a home tha 
would showcase the 
collection of works I 
self-taught artists. | 
| 
\ 
Far Lert: In the breal 
fast room, American} 
Hawaii Cruise, anoth 
er painting by Haw-| 
kins, is paired with aj 
New England jigsaw) 
cutout folk art clock! 
work boat, circa 189 
Brunschwig & Fils 
chair cushion fabric.| 


|! 
. 
) 
i] 
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Ingredients 





for tranquility. 





* MOSAICS + TERRA COTTA : GLASS TILE | 877.611.0199 | WWW.WALKERZANGER.COM 





* STONE TILE & SLABS 


| CERAMIC TILE 


RiGHT: Two 1930-40 
stone squirrels by Wil- 
liam Edmondson are in 
the family room. Lewis 
Mittman ottoman, with 
Edelman leather; sofa 
and chair fabrics from 
Old World Weavers. 


continued from page 106 

As the work developed, all 
four family members shopped 
together. “We would go to 
antiques fairs in Lancaster 
and other places in the coun- 
tryside,” says Judie Weinstock. 
“We sometimes bought birth- 
day presents as an exception to 
the strictly professional rela- 
tionship we had established, 
but the process was basically 
what we would follow with 
any clients.” 

The first step was to work 
with the house itself, which 
had been allowed to deterio- 
rate. “The house had good 
bones,” says Bennett Wein- 
stock. “There was a nice di- 
vision of rooms, but it was 
very drab. We put in beautiful 
wood and terra-cotta floors, 
and we gutted the kitchen.” Al- 
though the family had gener- 
ally thought of the Weinstock 
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side as the aesthetes, Michael 
Yecies fell in love with blue, 
white and maroon geometric- 
patterned tiles that are repro- 
ductions of ones in Monet’s 
house at Giverny; those were 
used in the redesigned kitchen. 

Understanding clients’ lives 
as a way of creating the best 






















home for them is not only 
good practice for any design- 
er, it works particularly well 
for the Weinstocks—and not 
just because these clients are 
their children. Bennett Wein- 
stock was a divorce lawyer un- 
tl the age of 38. “That means,” 

continued on page 110 


BeLow: A bright La 
caster County chest 
in the master bedroo 
BELOw LE#T: Justi 
McCarthy’s paintin, 
Ice Capades are abo 
the bed, and an Edd 
Arning drawing ha 
at left. Wallcovering 
by Colefax and Fow 
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Colors shown are Dusk Grey, Midnight Black, Slate Green, and Mulberry. 
‘Roof color on house is Dusk Grey with Mulberry accent. 


g} Representation of colors is as accurate as our printing will permit. 
PATENT PENDING ©2004 TAMKO Roofing Products, Inc. 





~ Add the magnificent beauty 
EMS ENCM Com Tilarelviatare 
maintenance concerns. 
Ask your architect or 
builder about Lamarite” Slate 
Composite Shingles. 
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www.lamarite.dom 
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: For You. 








[he exclusive Santa Barbara Umbrella is custom made for you 
( lassic ills style | Crenert usly proportioned | ncommonly 
lurable. Call 1-800-919-9464 for a complimentary 


olor catalog or to order 


SANTA BARBARA DESIGNS UMBRELLAS 


BARLOW TYRIE 


Exceptional outdoor leisure furniture. 
Available through Architects and Interior 
Designers 


Manufactured from plantation grown 
teak. Recipient of ten international 
design excellence awards 


1+ 800 + 451+ 7467 


www .teak.com 
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continued from page 108 
he says, “that I was intimately involv. 
with my clients’ lives—their likes af 
dislikes and what made them happy 
unhappy. As a designer, I naturally dey f 
oped a similar lev el of appreciation r 
W a my clients want.’ 

The Weinstocks’ understanding 
homeowners’ needs is helped by the | 
of empathy between the two of th 
When asked how big their office is, t 
point to each other and—almost un 
lievably—say, “You're looking at it.” 




























“When we go into a showroom se 
rately, we come out with the same sa 
ples,” says Judie Weinstock. She tells 
anecdote about their being in Lon 
a number of years ago with Benne 
mother. “I was walking along the str 
by myself, and I saw a beautiful pai 
Sheraton chairs in an antiques shop W 
dow. I knew Bennett would love them 
I went in to ask the price. The shop oy 
er said, ‘Oh, madam, those are already, 
hold for a gentleman from the Stat 
Now, Bennett’s mother loved big hats 
all I had to say was, ‘Did the Ameri 
come in here with a woman wearing a 
hat?’ And, of course, the answer was y: 

Nancy and Michael Yecies’ collect 
of pieces by self-taught artists was ex 
ing for the Weinstocks to work with, 


“I’ve watched my parent 
get samples for others 
my whole life,” Yecies 

says. “It was great to get 
the same treatment.” 





cause, while it is important and arres 
it is very, very different from their 
tomary world of Sheraton chairs 
French snuffboxes. This type of art, J 
Weinstock explains, “is made by art 
who were not formally trained. O 
they’re called visionary artists, beca 
they s saw visions and they thought t 
had a calling from God.” 

Among Nancy and Michael Yee 
particular treasures is a work in colo 
pencil, crayon and ink drawn by Masa 
Ramirez, who was confined to an inst 
tion for much of his life. The drawinjis 

continued on page = 
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oa David ane 
Founder & President 
“The company prides itself 
on being able to ‘act like a 
local store anywhere’ using its 
internet site, digital pictures, 
even at-home sampling to show 
you what the options are.” 
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Visit our award-winning Website 


www.claremontrug.com 


VOT 


















Click on “The Gallery” section to view 
this Bakshaish & 250 other art-level 
carpets in crystal-clear images 
that can be enlarged to 400%. 












Antique Bakshaish Camelhair carpet, 11ft. tin. x 14ft., circa 1850, 
with a wondrously elemental “Garden of Paradise” motif. 





Our color catalog ($12) offers an additional look at our vast collection 


4 ts 


1-800-441-1332 ¢ 6087 Claremont Avenue, Oakland, CA 94618 e sales@claremontrug.com 











FREE window decorating booklet. 





| done on torn brown wrapping paper, ! 


A word or two on what 
today’s best-dressed 
windows are wearing. 


Our brand new full-color, 20-page 
What To Wear If You’re A Window 
booklet is brimming with the design 
inspiration you need to transform 
ordinary windows into extraordinary 
Style statements that will take 
center stage in any room. 

You'll find that if it has anything to 
do with covering your windows, 
Hunter Douglas has you covered. 





Call 800-425-1042, ext. 574, HunterDouglas 
for your free copy and make your window fashions 
windows something to see today. 





Where Great Rooms Begin. 


©2004 Hunter Douglas Inc 
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_ paper becomes part of the artistic expe 
| ence,” notes Judie Weinstock. 


| William Hawkins, is represented in { 


_ the Weinstocks placed a rare jigsa 


' Design Notebook _ 




































| continued from page 110 


cause that is the only paper he had. “T§ 


Another prominent self-taught art 


Yecies’ collection by two paintings. 
Delivery shows a bird with a bundle in 
bill flying above a wagon drawn by a labe 
ing animal. The whole is done in red ho 
paint on a wood panel. The other Hawk 
hangs in the breakfast room; it is a h 
faux travel poster that depicts a cruise sl 
and palm trees painted in enamel on 
sonite. In front of American Hawaii Cru 


cutout, polychrome folk art clockwe 
boat, made in New England circa 1890 

“The Hawkins in the breakfast roo 
my favorite,” says Nancy Yecies, “and 1 
children, Noah and Avery, just love it alf® 
the boat together.” 

Vorks by self-taught artists can be e 
more personal, in terms of their represe 
tation of a private vision of the artist, 
most art. The Weinstocks and their fang} 
ly have compounded these expressions 
personal meanings by displaying pied, , 
that have family associations. The Weill _. 
stocks bought Hawkins’s' Late Delivery ff. 
their daughter at the birth of Noah, # 
though, as Judie Weinstock says, “No 
was on time, not late.” Ice Capades 
Justin McCarthy, which hangs in t 
master bedroom, was bought by Michg 
Yecies for his wife on her 35th birthd§ 
because she had been a figure skater. 

To take things one level deeper into 
family, Cake, which depicts a huge wef‘ 
ding cake made out of chocolate foil wralf 
pers and crowned by figures of Adam ai 
Eve, was done by the Weinstocks’ sof: 
Robert. Nancy Yecies says, “My moth} 
and father used to frame the paintin 
that Robert and I made when we were | 
tle and hang them with the importag, 
‘real’ art on their walls. Now I do thik. 
with Noah’s and Avery’s drawings.” 

Nancy and Michael Yecies’ house is 
culmination of lives created by design ary 
wrapped in love. Bennett Weinstock sa 
“What could be more exciting than hay} “ 
ing a client you love, than having a clie 
whose taste you have watched develop a 
mature, than having a client who shar@ 
your passion for collecting? This was 
designer’s dream and a parent's reward.” [ 








RNATIONAL TRAVEL/CRUISES 


e send me all of the items in this category. 


)stralian Tourist Commission. For luxurious 
ences in a land less ordinary, Qantas has elegant 
lian vacations from $4,999. No literature avail- 
Visit www.australia.com or call (877) 277-7459. 


(ard Line. Queen Mary 2 has arrived! The 
est, longest, tallest, widest, sleekest ocean liner 
) grace the sea. For more information, visit 
sunard.com or call (800)7-CUNARD. 


vacao. Just 40 miles off the coast of Venezuela. 

than 12 casinos, great dining, fantastic diving, 

snd an UNESCO World Heritage site. Visit 
suracao-tourism.com or call (800) 3-CURACAO. 


oerPort Residence Bel-Air. The most 

xious residential development in Hong Kong, 
png grand European traditions with California’s 
sticated relaxation. Call (852) 2882-0388 or visit 
del-aironthepeak.com.hk. Free brochure. 


‘rmont Hotels & Resorts. Comprised of 
surious and elegant hotels renowned for their 
;e architecture and thoughtful, personal service. 


'liland America Line. Offering the widest 
ion of cruise destinations and itineraries 
wide. Visit www.hollandamerica.com or call 
P SAIL HAL, ext. 899. 


agara Falls Tourism: Representing over 500 
amodations, golf courses, wineries, restaurants, 
pind services throughout the Niagara region. 


€ Ritz-Carlton Hotels, Caribbean & Mexico. 
‘distinctive hotels. One incomparable standard. 
un, Rose Hall Jamaica, St. Thomas USVI, San 
‘and Grand Cayman {opening Fall 2004). 


‘ronto Tourism. Your complete source for 
mation on getaways to Toronto, Ontario. For 
information, visit www.torontotourism.com. 


)ourism New Zealand. Discover natural 

fs, Maori culture and urban sophistication. Call 
1639-9325 or visit www.newzealand.com to 
*a complimentary 24-page brochure. 


ucker’s Point Club. Bermuda’s most desir- 
lgolf, beach and tennis club now offers estate 
2s, town homes and elegantly furnished club villas. 
www.tuckerspoint.com or call (441) 298-6915. 


/NA Rail Canada Inc. Canada’s passenger rail 
)ce, Operating trains year-round in all regions of 
ida over a network stretching from the Atlantic to 
| acific, and from the Great Lakes to Hudson Bay. 


‘TED STATES TRAVEL 


Please send me all of the items in this category. 


Arizona Biltmore Resort & Spa. Located on 
“sh acres at the foothills of the Phoenix Mountain 
serve. The property includes eight swimming 

S, four restaurants and a spa. Call (800) 950-0086. 


‘Arizona Office of Tourism. A land defined by 
vild beauty and its simple openness. Explore 
ona with your free Arizona Travel Packet. 





































ARCHITECTURAL DIGEST 


raveldirectory 


) nore information about these travel advertisers, fill out the postage-paid card and 
{1 it to Architectural Digest Travel Directory, P.O. Box 5256, Pittsfield, MA 
: 3-9008. Call (800) 759-9878 to receive any or all of the free travel brochures. Each 
jure will arrive directly from the companies listed. 


17*Bellagio. AAA Five Diamond resort offering 
unrivaled accommodations, award-winning dining, 
fine art, designer shopping and Cirque du Soleil’s 
stunning “O.” 


18*Colorado Tourism Office. Visit Colorado for 
scenery, adventure, history, arts, culture, big cities, 
small towns and more! For details—and surprises— 
visit www.colorado.com or call (800) COLORADO. 


19°Fairmont Scottsdale Princess. This AAA 
Five Diamond oasis in the desert beckons you. Exper- 
ience Willow Stream-The Spa at Fairmont. Visit our 
website at www.fairmont.com or call (800) 344-4758. 


20°Greater Phoenix CVB. With over 200 golf 
courses, over 325 sunny days and breathtaking 
desert scenery, an amazing escape awaits. Visit 
www.visitphoenix.com or call (866) 705-2750. 


21-Hyatt Regency Scottsdale at Gainey Ranch. 
Offering a 2 1/2-acre water playground, 27 holes of 
golf, a beach, tennis, the Sonwai Spa, the Native 
American Learning Center, Camp Hyatt and more. 


22-JW Marriott Desert Ridge Resort and Spa. 
Ten dining options, 950 guest rooms, two champion- 
ship golf courses, Revive Spa, four acres of turquoise 
pools and a lazy river. 


23+Kiawah Island Real Estate. Live along 10 
miles of flawless Atlantic Beach, 45 miles of water- 
front highland and incomparable championship 
golf-front settings. Call (888) 559-9025. 


24+ Royal Palms Hotel & Casitas. Along with 117 
guest rooms, casitas and villas, Royal Palms offers the 
Alvadora Spa, a complete fitness center, swimming 
and the award-winning T. Cook’s restaurant. 


25°Scottsdale, AZ. Sanctuary on Camelback 
Mountain features swanky suites, the Sanctuary 
Spa and overwhelming views. Call (800) 245-2051 
or Visit www.sanctuaryaz.com. 


26°Scottsdale CVB. Bring your passion for life and 
experience luxury resorts, championship golf and a 
thriving arts scene. www.experiencescottsdale.com 


27°Sea Island, Georgia. Home to the legendary 
Cloister Hotel, the Five-Star, Five Diamond Lodge, 
world-class golf and more. Visit our website at 
www.seaisland.com or call (800) SEA-ISLAND. 


28-Sheraton Wild Horse Pass Resort & Spa. 
Arizona’s only Native American-owned luxury 
resort, boasting 500 rooms, 36 holes of Troon™ 
Golf, the Aji Spa and an on-site equestrian center. 


29+ THEhotel at Mandalay Bay. Intimate. 
Comfortable. Cosmopolitan. New words to associate 
with Las Vegas. A new all-suite hotel offering a 
new look and feel just steps from our exquisite 
Four Diamond resort. 


30-WCI Communities, Inc. Exemplifying excel- 
lence in home-building, unsurpassed amenities and 
lifestyle masterpieces. Call (800) WCI-2290 or visit 
our website at www.arch.wcicommunities.com. 
31°The Westin Kierland Resort & Spa. Offering 
eight deliciously different dining venues, a full-service 
spa, nearby upscale shopping and championship golf. 


‘0 receive any or all of the free travel brochures, call toll-free: (800) 759-9878. 
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After 150 Years 
Of Wind, Rain 
And Sun, 
They're 
Finally Ready. 


Barnwood weathered over 
decades, random-width planks 
and flooring, and hand-hewn 
beams with signatures all their 
own — today they're historical 
treasures that give you a rare 
Opportunity to create interior 
and exterior designs with a 
unique sense of warmth. 

To find out more about a part 
of our heritage that’s been around 
for 150 years, but won't be around 
forever, call (570) 465-3832 or 
fax (570) 465-3835. 

Visit our website at 
www.conklinsbarnwood.com 
or e-mail us at conklins@epix.net. 
Brochure $5, credited on first order 


Conklin’s 


Authentic Antique Barnwood 
& Hand Hewn Beams 


R.D. #1, Box 70 
Susquehanna, PA 
18847 
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discover 
the luxury of control. 
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Nite menace e RecT RST tna tae w mel O LO se MOL eraerte teeter tere a 18,000 BTUs. 


And each control is illuminated with indicator lights so I can keep a safe eye on Ta av bnTea 


Now, I can master the art of cooking, 
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GREENROOM GUESTS INCLUDED... 
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ARCHITECTURAL DIGEST 


GREENROOM 


AT THE 76TH ACADEMY AWARDS® N ; 
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— . 
ETAGERE, OTTOMAN, LOUNGE CHAIR, CABINET BASE, DINING CHAIR AND 


yA ee) 027 ea ee HDTV PLASMA DISPLAYS FROM 
LG ELECTRONICS; FLOORING: MOHAWK DURACERAMIC BY CONGOLEUM. 


SCARLETT JOHANSSON * JUDE LAW 


KEY DESIGN 
ELEMENTS 


furniture and upholstery: 
Baker Furniture, Fabrics and 
Accessories 

Peel t= 8 Asics OIL and 





Robert Allen Fabrics if | 
flooring: Mohawk WT o1-'2-1-e 
HDTV plasma displays: Ne ; r = * ) 

LG Electronics en ee »- | 


| : eed 

lighting: Brand + van Egmond for | | Al ‘ae 
Wired Custom Lighting 4 5 

architectural fragments: ee 
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HOLLYWOOD” CHANDELIER BY BRAND + VAN Rees een 









CRYSTAL FRUIT BOWL BY CARTIER. DRAPERY flowers: Sandy Rose Floral Bye a) 


FABRICS: DUMONT (IN PEARL) BY BEACON HILL; R ie 
RICHWELL (IN EGGSHELL) BY ROBERT ALLEN. FOR A FULL ROOM VIEW, PLEASE SEE PAGE 104. Ay Ney WN USL Pk SV ita 
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IMAGINE THE PERFECT HOME COMFORT SYSTEM. 
NOW IMAGINE IT FOR $1,000 LESS. 


During the Lennox Grand Event, we're irritating particles, bioaerosols and odors in the air that 
making it easier to enjoy the complete sss» you'd rather not breathe. For more information, @ 


control that Lennox Integrated Home contact your nearest Lennox dealer, visit lennox.com 
Comfort Solutions offer. This unique ; (AOL keyword: LENNOX) or call 
system not only heats and cools, but — 1-800-9-LENNOX. Call soon 

also lets you control the humidity and customize the ao *% because this event only lasts 

airflow throughout your home. All while removing ae t= from March 22—May 31, 2004. A BETTER PLACE 
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(BRING YOUR OWN MASERATI) 





I 
> 


[ 


| 


LIMITED PRODUCTION, 390-HORSEPOWER SPYDER AND TRUE FOUR-SEATER COUPE. r 


THE SUREST WAY TO SEPARATE YOURSELF FROM THE ORDINARY YACHT SET. MASERATI 


STARTING AROUND $86,300*% CALL 1-877-MY-MASERATI oR visit MASERATI.COM Move IN DIFFERENT CIRCLES 
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Environmental Design 


Rocky Mountain Institute 


Christopher Petkanas 





Lert: The Rocky 
Mountain Institute in 
Snowmass, Colorado— 
a research and educa- 
tion center—focuses 
on energy policies 
and the best use of 
natural resources. 





PD 





Lert: Energy is col- 
lected in five different 
ways in the green- 
house—by heat, light, 
photosynthesis, hot 
air and hot water. The 
tropical vegetation in- 
creases the humidity. 






™.terms with minus-40-degree tem- 
peratures, but Amory B. Lovins’s 

.ouse and company headquarters there 

vave no heating system, at least not as most 

reople understand it. Instead, the com- 

lex is partially warmed by passive solar 

gain” harvested in a greenhouse where 

he CEO grows bananas. Heat collected in 

he greenhouse is absorbed by the build-_ 
ngs’ walls and foundation and released 

iaturally. Adding to the energy efficiency 

ire double-paned “superwindows,” which 

nsulate and reflect infrared rays. 

continued on page 120 
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RiGut: Some of the in- 
stitute’s consultants 
are part of a team that 
is working on trans- 
forming an abandoned 
quarry in Des Moines 
into the lowa Primate 
Learning Sanctuary. 


continued from page 119 

Innovations like these have given his 
Rocky Mountain Institute perhaps the 
last word on green architecture. Founded 
in 1982, the think tank champions the 
most effective use of natural resources. 
One arm of the institute, Green Develop- 
ment Services, advises developers, design- 
ers and other real estate professionals on 
solutions that maximize energy efficien- 
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ABOVE: In the 1990s 


Environmental Design 


or 
LP Oe) 


cy and are environmentally responsible. 

The institute’s clients range widely, 
from the United States Air Force Academy 
to the Iowa Primate Learning Sanctuary in 
Des Moines to the California Academy of 
Sciences in San Francisco. Renzo Piano’s 
design for the academy doesn’t simply in- 
corporate green building thinking; the 
plan is driven by it. A “living” roof will be 
covered with acres of native plants, en- 


















suring insulation while attracting hone 
bees and butterflies. In Iowa, the ins 
tute’s Bill Browning is part of a tea 
designing a primate research center. 
he had never before thought about w 
makes an ape comfortable, he does no 
“For example, the fact that the bonob 
will have direct skin contact with su 
faces in the facility” suggests the use 
gentle radiant heat. 0 
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the institute initiated 
the Hypercar concept, 
whose economical de- 
sign has a hybrid-elec- 
tric drive system and 

a carbon-fiber body. 
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Ricut: An early draw- 
ing shows architect 
Renzo Piano’s innova- 
tive vision for the new 
California Academy 
of Sciences building 
in San Francisco. 
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For every life, 
for every Style, there's 











Editors Select Properties Around the Worll 


Florence, New York, Tucson, Vermont, Santa Fe... 





Fifth Avenue Aerie by Shelton, Mindel & Associates 


nine-room apartment on 

Fifth Avenue (see Architec- 
tural Digest, May 1999) was ren- 
ovated by the architectural firm 
Shelton, Mindel & Associates a 
few years ago. Occupying a full 


floor in a 1930 building, the space 


has 11-foot ceilings. Command- 
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ing views of the Central Park 
Reservoir and the Guggenheim 
Museum begin in the vestibule 
(right). The three-bedroom res- 
idence has a living room with a 
steel fireplace set into a walnut 
wall (above). $13.5 million. 

Call 212-906-9207. 








Frank Lloyd Wright House 
in River Forest 


Ee Lloyd Wright built the 
structure known as the Dav- 
enport House in 1901. Located 
in River Forest, Illinois, the tran- 
sitional-Prairie-style residence 
has been restored; it has open 
rooms that flow into each other 
and varied ceiling heights, as 
well as beam ceilings. Touches 
characteristic of the renowned 
architect include an inglenook 
with a brick fireplace; the latter 
is accessorized with its original 
Wright-designed andirons. 
More than 50 leaded-glass win- 
dows are scattered throughout 





the two-story house, which has} 
eight rooms. There are three | 
bedrooms and two baths. The 

dining room boasts a built-in} {y 
breakfront, and the library is 7 
equipped with a loft. The base-j), 


ment contains a combination |)” 
recreation area and office with ¢ 
fireplace and a bath. oa le 
tion efforts over the years have | 
included the installation of a ! 
forced-air heating system and g 


central air-conditioning. The ex 
terior of the house is finished in 
stucco and board-and-batten 
cedar siding. A deck looks out 
over the grounds. There is also 
a detached garage, which has 
space for two cars. $769,500. 
Call 708-851-2217. 

continued on page 12 i 








Discover why chefs choose KitchenAid” 
for their homes more than any other brand. 


Step 1: 


Create the perfect kitchen. Choose from a selection 
of KitchenAid countertop and major appliances. 


: Now select the colors and finishes that complement 


your decor. 


: Prepare your signature dish in your signature kitchen. 
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New Mexico Adventurer’s 
|8th-Century Adobe 


ituated two bloc ks from the 

Plaza in the center of the 
city, the historic Roque Lobato 
house was built in 1785 by 
Re que Lobato, an armorer who 
was part of the Spanish colonial 
Sonoran expedition led by Juan 
Bautista de Anza in 1780-81. 
Restored by arc haeologist SY |- 
vanus G. Morley at the turn of 
the last century and remodeled 
and updated in the mid-1990s, 
the adobe house still has tradi 
tional Santa Fe architectural ele- 
ments such as kiva fireplaces, 
niches and corbels. It sits amid 
lush walled gardens. The 3,900 
square feet of living space are 
spread over the main building 
and guest residences. A separate 
three-car garage 1S also located 
on the property. $1.55 million. 
Call 505-955-7995. 
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Ithough it is just 21 miles 

from Washington, D.C., 
Overlook Farm in Mason Neck, 
Virginia, presents quite the rural 
picture. The 60-aere property— 
set on a peninsula with views of 
Gunston Cove, Pohick Bay and 
is made 





the Potomac River 
more remote by a surrounding 
state park and a wildlife refuge 
established to protect the bald 

eagle. The four-bedroom main 


4 ie 7 4 
- - ~ 
Tie fee 
HyTyy THT Tee 
my Treiry WD itr 


house was built in 1868 and fea-¥ 
tures original moldings and twa 
large porches overlooking the 
water. The primary residence i 
accompanied by a three-bed- 
room guesthouse, a caretaker’s 
cottage, a stable, three barns, a 
two-car garage, a formal box- 
wood garden and a pool with 
two poolhouses. $15 million. 
Call 202-625-0112 or 
301-509-2043. 

continued on page 12 






























fl 








YOUR FINANCIAL CONSULTANT 


MAY SHARE YOUR GOALS, BUT DOES HE 
SHARE YOUR WORK ETHIC? 


1 in 7 people who apply to be a Financial Consultant at Smith Barney makes the cut. |t took a lot of hard work to earn 


money. You should expect your Financial Consultant to work just as hard with it. Smith Barney Financial Consultants know that 


aging money requires constant attention, which means they must always be ready. Seeking opportunities and acting in a way 
best suits their clients’ needs. Because while having the same goals as your client is admirable, having the same work ethic is 


cessity. For more information, visit us at:smithbarney.com. 


THIS IS WHO WE ARE. SMITH BARNE 


Smith Barne VISION vice mark o gro lobal ( its aff 5 USE Te oughout the world 
a Citiar If w10DéE 
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To the trade 
Showrooms nationwide 
) OCT SANDY 
866.251.7777 


kentfieldcollection.com 


2 THE KENTFIELD COLLECTION ™ 
DESIGN PATENT PENDIN( 











Glass-Walled Modernism 
near an Arizona National Park 


Ce by the architectural 
firm Line and Space in 2003, 
Tucson, Arizona’s Campbell 
Cliffs is a modernist structure 
that borrows the colors of the 
nearby Coronado National Park. 
\reas like the gallery (right) and 
entertainment center (below) em- 
ploy Douglas fir or white-maple 
cabinetry. The 31,000-square- 
foot residence, on 20 acres, ex- 
tends to the outdoors, with rooms 
such as the kitchen and dining 
room having exterior counter- 
parts. Among the amenities are 
home theaters, a pool, a gym and 
an archery range. $17.5 million. 
Call 520-918-7425. 
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uite simply... 
the most ee classic kitchens pt in America. 


showrooms display 


ail Wm Ohs Cabinetry. 


_LA [o7.N 
isShowrooms 858.459.3757 
LTOS (o7.N 
sofLos Altos 650.948.7420 
NGELES CA 
vere al ey SBLCheb Yee rion! 
RANCISCO [or.N 
eV eleabd 415.934.1454 
A BARBARA (o7.N 
Bevattcite 805.563.2003 
ER CO 


1s Showrooms 


303.321.3232 





VAIL (Edwards) 


Wm Ohs Showrooms 970.926. 1] Pe 5) 3 


HOBE SOUND 3B 
The Kitchen Strand 772.546.1306 
NAPLES 


FL 
Alli Kriste’ 239.403.0600 


ATLANTA GA 
Design Galleria 404.261.0111 


CHICAGO (Glen Ellyn) hg 
Drury Design 630.469.4980 


CHICAGO (Highland Park) IL 
nuHaus 847.831.1330 


“INDIANAPOLIS 1B 


Conceptual Kitchens 317.846.2090 


BOSTON 


Kitchen Living 


BETHESDA 


Nancy Thorett Assoc. 
DETROIT METRO 


Bella Cucina 


DETROIT METRO 


Living Spaces 


MINNEAPOLIS 
North Star Kitchens 


ST LOUIS 


Glen Alspaugh Co. 


MADISON 


Kitchen Design Co. 





MA 
617.439.8800 


MD 
301.718.0155 


Wel 
248.738.1800 


Wa 


248.682.3600. | 


Wen 
612.375.9533 


MO 
Bae Cer 7 


NJ 
EVER LLe! 





LAS VEGAS NV 
Ebeniste 702.368.2280 
TULSA OK 
Showcase Kitchens 918.299.4232 
PHILADELPHIA aN 
Joanne Hudson Assoc. 215. ahs, 5504, - 


PITTSBURGH 


Epicurean Kitchens 


CHARLESTON 
Design Details 


JACKSON HOLE | 
Jackson Hole el . 
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Georgian Manor 
Restored by Quinlan Terry 


n the village of Fawley, near 

Henley-on-Thames, Oxford- 
shire, England, is Fawley House, 
1 landmark Georgian with some 
newer additions. In 1989 archi- 
tect Quinlan Terry worked on 
the interiors and added a front 
facade of flint with stone quoins. 
[he reception hall (right) has a 
marble floor, dentil molding, 
a staircase leading to the second 
floor, and two storage ¢ losets. 
The sitting room (bottom) con 
tains a marble fireplace with a 
tiled inset, along with broad oak- 


plank floors, Lonic pilasters, and 





door architraves; there are sever- 


\ 


al other reception areas in the} 


house. Encompassing roughly} 
11,000 square feet, Fawley How 
also has a wine cellar and a mul 
seum/game room. The 34-acrt) 


grounds are home to formal 


garden areas—including a ros¢ 
garden, a lavender-and-thyme 





covered flagstone terrace bor-|j 
dering an ornamental pond, ar} 
a pergola—as well as paddocks) 
for horses and a four- bedroom 
cottage. $8.3 million. 


Call 44-20-7499-8644. 





continued on page 1. 


| 





























stom Decorative Lighting 





f every person, 
every personality, 
ere‘is a Wired fixture. 





ery Wired fixture is an original. 


pase visit our website www.wired-designs.com 


















\i- ee a ks in England for over 100 years, 


\ perfect p on the world’s finest i umber of things: More wire than any other bed with almost two miles of Vanadium-treated premiere grade wire, Up to 3,500 
individual cls ea in sa cto. Ho mney » ofthese coils to eliminate gaps, Nearly $$ pounds of all-natural fiber including the purest Asian cashmere, soft New 
Zealand lambswool and rich cotton felt from the American deep South, ‘Beat Belgium Woven damask coverings in nineteenth-centory Gothic designs. 
Hand-tufting by second and third generation craftsmen, Hand side-stitching, an age old craft that eliminates the use of metal border strips and rods 
And not one iota of foam. I's England’s Vi-Spring matress, 







North American Headquarters and Showroom - Vi-Spring of Scottsdale 
15507 N. Scottsdale Ra, Ste. 155, Scottsdale, AZ 85254. 


For more information on handcrafted Vi-Spring mattresses or a location nearest you, call 


1-877-LUX-MATT 
Worldwide in-home delivery available, An occasional turn of the mattress from head to toe eliminates the need to flip your mattress, 
Exclusive Distribution Opportunities Available: Phone - 480/367-6766 Email - roger @vispringUSA.com 
Visit our website at www.ebedroomeyes.com - 


“As Seen on Fine Living TV” 


\i-Spring, Scottsdale, Arizona - 480-948-9488 + Vi-Spring, Los Angeles - 323-651-0800 
VieSpring, Greenvale, Long Island 516-625-3874 + Vi-Spring, East Hanover, New Jersey - 973-560-1669 
Vi-Spring, New York City - 212-995-0044 » Vi-Spring Greenwich, Connecticut - 203-637-8571 
Vi-Spring, West Windsor, New Jersey - 609-919-0924 « 


VI-SPRING 
Plymouth, England : 
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ESTABLISHED I905 


MINASSIAN & CO. 


PURVEYORS OF ANTIQUE, CUSTOM, RE-EDITION CARPETS & TAPESTRIES 


~ 
e 


OUR CARPETS COVER THE WORLD 
JA 


8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com 


RARE ANTIQUE GHIORDEZ 


9-5” x 9-10” 
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Going back centuries, many laid claim but none could fully take possession of this place called Monterra on the 
Monterey Peninsula. Until now. Monterra’s verdant expanse offering 170 custom homesites on 1,700 acres stretched 
out famously above the coastline and represents the ultimate expression of the Monterey peed it overlooks| 
Close to Monterey and Carmel. Close to the airport. Close to ideal. Monterra 


already belongs to the ages. Now it can belong to you. For details on exclusive M C) N We E R R A 


custom homesites from the mid $900,000s, call or visit our Web site. The pinnacle of the Monterey Peninsula 


www.monterra—monterey.com 
Monterra Realty 831. 648.9080, ext. 109 toll free 866.648.9080, ext. 109. i 


Obtain the property report or Its equiv slent, required by Federal and State law, and read it before signing anything. This shall not cons stitute an offer to sell in 
state where prior registration Is require 2d. All plans, intentions and materials relating to the propose >d Monterra community are subject to addition, deletion, 
ion. change or modification at the discretion of the developer, and approval of the California Department of Real Estate, without notice. “ 2004 





FBANIS TA 


A SUPERLATIVE COLLECTION OF EXTRAORDINARY FURNISHINGS AND OBJE 
= 


SAN FRANCISCO DESIGN CENTER GALLERIA, 101 HENRY ADAMS STREET, SAN FRANCISCO, CA 94103 TELEPHONE (415) 48 

Los ANGELES DESIGN District, 461 NORTH ROBERTSON BOULEVARD, LOS ANGELES, CA 90048 TELEPHONE (310) 24¢€ 

LAGUNA DESIGN CENTER, 23811 AtiSO CREEK ROAD, LAGUNA NIGUEL, CA 92677 TELEPHONE (949) 362-3100 
SEATTLE DESIGN CENTER, 5701 SixtTH AVENUE SOUTH, SEATTLE, WA 98108 TELEPHONE (206) 762-5242 


COMING SOON TO DENVER, CHICAGO, DALLAS 


WWW.EBANISTA.COM 





















ANNOUNCING 


THE 6TH ANNUAL 


REDONDO BEACH 
INTERNATIONAL 


ANTIQUE FAIR 


JULY 307°3T'& AUC. 1 ae 


Presented in Both 
Festive European Tenting & Indoors 


PRESENTING EXAMPLES OF ANCIENT THROUGH EARLY 20TH C. 
ANTIQUES & FINE COLLECTOR’S ITEMS 

English & European Furniture & Decorative Arts; Fine Art & Prints; Asian Art; Jewelry; 

Silver; Architectural; Americana & Folk Art; Porcelain; Glass; Sculpture; 
Lamps; Rare Books; Textiles; and more 


Redondo Beach Performing Arts Center 


Aviation & Manhattan Beach Blvds. 


¥ 
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Atique Masterpiece Persian Ravar 
12'k"'x 19'9" 





Beauty, uniqueness, and 
attention to detail are all 
reasons why fine quality 
hand-woven rugs are the 
ultimate enhancements to 
FUN Acme miele 





xy 


Medallion Rug Gallery is 
Pe proud to be working 
closely with designers like 
By Eee a2 
Mack Interior Design in rae. 


Los Altos, Californiawho ~ 
specializes inbringingout . »~. 
Meier ki ees cu an a 
ee ae mc i a 
your home. we 
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19th centuries, each piece offers Torte) 
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THE WORLD'S FINEST HANDCRAFTED DESIGNS 


Vero Beach High Point Boston. 


Estates for Sale 


9S ANGELES 


ard Neutra Creation ona B 


| 


he Singleton Residence, 

one of architect Richard 
Neutra’s important late works, 
occupies a five-acre property in 
the Bel-Air neighborhood of Los 
Angeles. A studio connects via a 
breezeway to the main building, 
where there are six bedrooms, 
four baths, staff quarters, a study, 


el-Air Hilltop 


i i i 


a family room, a living room 
(above) and a dining room. The 
1959 house overlooks the Stone 
Canyon Reservoir; it also offers 
vistas past the city’s skyline to 


the ocean and across the San 


Fernando Valley to the San Ga- 
briel Mountains. $5.9 million. 
Call 310-275-2222. 


continued on page 130 


Antique Timber 
Flooring 
— 


VICTORIAN 
WOODWORKS 


Toll Free 800 899 0989 


ols 
011 44 20 8534 1000 


www.victorianwoodworks.co.uk 
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VERMONT 


Late-I9th-Century 
Lakefront Property 


Nee by two distinctive 
turrets, Fox Hall in West- 
more, Vermont, was built in 
roughly 1890. The building has 
at various times during its life 
served as a summer cottage, a 
camp for girls and an inn. The 
estate, which covers 76 acres of 
wildflower-dotted fields and 
woods, has frontage on Lake 


Willoughby and views of both 


the water and the nearby Wil- 


Estates for Sale 


loughby State Forest. A veranda 


wraps around a portion of the 
wood-framed clapboard house. 
‘There are 14 rooms, including 
nine bedrooms, as well as six 
baths. Among the notable fea- 
tures are wood floors, original 
woodwork and seven fireplaces. 
An enclosed pavilion on the 
grounds, which may be used for 
dances or entertaining, has a 
massive stone fireplace and ex- 
posed beams. A few seasonal cot- 
tages are also located on the 
property. $1.89 million. 

Call 802-334-1200, ext. 17. 
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> WOULD HAVE THOUGHT A STRETCH 






| DECADE! “ 


remarkable turn of events, 
ably one of the strangest in 
history of cosmetics, women 
ss the country are putting a 
atk reducing emulsion called 
1-SD® on their face to get rid of 
iF os = 
) wrinkles and crows’ feet. And, if 
i sales are any indication of a 
) effectiveness, StriVectin-SD is 
‘hort of a miracle. Women (as well 
ng number of “Boomer” men) are 
» much StriVectin-SD that finding 
} your local cosmetic counter has 
“ust about impossible. Has every- 
mad? Well... not really. 


; 


NTIFIC 
KTHROUGH 
MB LUCK? 












a StriVectin-SD was already 
by clinical trials documenting 
y to visibly reduce ‘the depth, 


Pliscoloration and roughness of 


f ck,” says Gina Gay, spokes-person 


stretch marks, the success of 


-SD as an anti-wrinkle cream was 


p-Becker’ StriVectin-SD's exclusive 
or. 
é first handed out samples of the 
i formula to employees and cus- 
; part of our market research, the 
lubes were simply marked ‘topical 
ith the lor number underneath,” 
“explains. “As the samples were 
» friends and family, the message 
little muddled and some people 
‘topical cream’ as a facial mots- 
As we began to receive feedback 
ts, like ‘I look 10 years younger’ 
crows’ feet are gone, we knew we 
aething more than America’s most 
stretch-mark reducer. The point was 
bme as store owners began reporting 
pst as many people were purchasing 
M as an anti-wrinkle cream as were 
to reduce stretch marks.” 


Study References: 


K REMOVER WOULD TURN OUT TO BE 
ANTI-WRINKLE BREAKTHROUGH OF 


Dr. Daniel B. Mowrey, Klein-Becker’s 
Director of Scientific Affairs, says, 
“Clearly, people were seeing results, but we 
didn't have a scientific explanation as to why 
this wrinkle-reduction was occurring. 
However, based on the incredibly positive 
reports, I started using it myself — applying 
StriVectin to my face after shaving.” Dr. 
Mowrey adds, “Ona personal note, my wife 


tells me I haven't looked this good in years.” 


DUMB LUCK 
STRIKES AGAIN! 


Then, on Tuesday, July 2, 2002, at a 
meeting of the 20th World Congress of 
Dermatology in Paris, France, a series of 
studies detailing the superior wrinkle- 
reducing properties of a patented oligo- 
peptide (called Pal-KT TKS) versus retinol, 
vitamin C, and placebo, on “photo-aged 
skin” was presented!* “As luck would have 
it,’ Dr. Mowrey states, “the wrinkle-reduc- 
ing oligo-peptide tested in the break- 
through clinical trials turned out to be a key 
active ingredient in the StriVectin cream.” 
In the trials, subjects applied the patented 
peptide solution to the crows’ feet area on 
one side of the face, and a cream containing 
either retinol, vitamin C, or a placebo to the 
other side. 

Subjects in the Pal-KTTKS retinol study 
applied the cream once a day for 2 months 
and then twice a day for the next 2 months. 
Using special image analysis, the study's 
authors reported “significant improve- 
ment” in wrinkle depth, length, wrinkle vol- 
ume, and skin roughness for those women 
using the peptide solution. 

Better yet, at the 2-month halfway point, the 
peptide solution thickened skin nearly 1.5 
times faster than retinol, and without the 
inflammation retinol often causes in sensi- 
tive skin. As was expected, the results of the 
remaining studies confirmed that the Pal- 
KTTKS solution's effectiveness at reducing 
the appearance of fine lines and wrinkles far 


exceeded both vitamin C and placebo. | 


A smoother, younger complexion, less 


irritation, fewer wrinkles, and faster 
results — all without expensive (and painful) 


peels, implants or injections. 


BETTER THAN RETINOL 
AND VITAMIN C, BUT 

Is STRIVECTIN-SD® 
BETTER THAN BOTOX**?™ 


Dr. Nathalie Chevreau, Director of Women's 
Health at Salt Lake City based Basic 
Research® exclusive distri-butor for Klein- 
Becker, explains, “Many researchers believe 
less invasive cosmetic alternatives are better 
than Botox {sometimes referred to as Botox” 
Cosmetic]? That's because ‘cosmeceutical’ 
creams and gels offer gradual, continual 
results, while the effects of injections, facial 
peels, and dermabrasions wear off... in fact, 
you'll never look better than you do shortly 
after the inflammation and redness subside. 
Not one bit better.” 

“Furthermore,” Dr. Chevreau continues, 
“Botox has been approved by the FDA for 
an extremely limited use — the tiny little 
space of deep furrows between the eye- 
brows (called glabellar lines) — and can 
cause side effects such as ‘headache, tempo- 
rary eyelid droop, and nausea.’ While 
StriVectin has not been shown to eliminate 
the deep glabellar lines targeted by Botox, 
the active ingredient in StriVectin has been 
shown to significantly reduce the appear- 
ance of that category of fine lines and facial 
wrinkles (including crows’ feet) that can 
add 10-1S years to your appearance... the 
type of fine lines and wrinkles Botox treat- 
ments leave behind.” 

In other words, StriVectin-SD helps give 
you a youthful, healthy, glowing complexion 
faster than retinol, far superior to vitamin C, 
and without irritation, needles, or surgery. 
So, if you see someone applying an ant- 
stretch mark cream to their face, don't think 
they've gone off the deep end... they may 
be smarter than you think. 


1 PO438 “Relevance of antiwrinkle treatment of a peptide: 4 months clinical double blind study vs excipient” 20" World Congress of Dermatology 


(60 subjects, 4 mos.) 


* 





| 2PO179 “Pentapeptide offers improvement in human photoaged facial skin” 20" World Congress of Dermatology (204 subjects, 14 weeks) 


Botox® is a registered trademark of Allergan, Inc. 
* Botox® Cosmetic is manufactured by Allergan, Inc. 








HAVING A 
HARD TIME FINDING 
STRIVECTIN-SD*°? 


If you've been searching for StriVectin-SD, 
you already know it’s become almost impos- 
sible to find. Don't bother with Neiman 
Marcus, they don't have it... Your best bets 
are SEPHORA shops, PARISHAN, Lord & 
Taylor, OK] MNNQGAIES or Saks Sth Avenue 
(they always try to keep it in stock) or, believe 
it or not, the pregnancy section of your local 
GNC or high-end supplement retailer. To be 
absolutely sure, you can order StriVectin-SD 
directly from Klein-Becker at: 


1-800-506-1496 


or order online at 
www.StriVectin.com. 


Since StriVectin-SD was designed as a stretch- 
mark reducing formula, it comes in a large, 6- 
ounce tube. At $135.00, StriVectin-SD 1s 
not cheap... but when used as a wrinkle- 
remover, one tube will last approximately six 
months. By the way, StriVectin-SD is backed 
by Klein-Becker’s money-back guarantee. If 
StriVectin-SD doesn't make your skin look 
younger, healthier, and more vibrant, simply 


return the unused portion within 


30 days for a full 


refund... no sen conor a 
questions asked. strivectin- 
StriVectin-SD 





AT ep 77 
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p 


Call: 1-800-506-1496 


or order online at 


www.Stri Vectin.com 
©2004 Klein-Becker USA, LLC. BR1389 
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HIDALGO 


OT ERS UTR UES Docc hy 
CU Ce CRC SL Cle 
Select the style you like and simply insert the color of enamel, 
DEUS Do UT ROR ODES aT 


Now available at a jeweler near you, including: 


CE a ea) ea Pes olay 
Tt a Sora sy oly 
DIAMONDS INTERNATIONAL « In Select Stores 
JE CALDWELL « In Most Stores 
Tela DT) ae LETS DM aes Pans) 
CST TR aa ee a oe LOS ef 
aT Sm 10) TAT TEA Mod Bead bo] 
YAW Re sya lanes O(c) 
VU BR OFLU TMU betsy foto) 
PUNT nee TMT Sia ey od seat 
JARED ¢ In Select Stores 
CCTV Tan TAT CCH Tn ea OMI aU ola) 
MAC An eae CV 
ERR Pea Mista anes) Olay 
DN Ra Tan ena el Ae y o-Ps 
MARSHALL FIELDS ¢ In 6 Stores 
MY Uie) ] TSC gt) 
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or Call 305-379-0110 or Fax 305-379-0021 
E-mail: hidalgocorp@aol.com 


www.hidalgojewelry.com 
© Hidalao 2004 








Advertisement 


Join the Fight! 


a IB. Purchase this exquisite Elisa llana Breast Cancer Awareness brace 
ae "eRe help fund breast cancer research and awareness. Many exclusive 

. Bee are available including a wide selection of mother’s bracelets and @ 

(eee jewelry. Bracelet shown retails for $135. Call (402) 926-3479 @ 











www.elisailana.com. 


Maximize Your [Time 


Coliseum, from P Peugeot, has size and style. Oversized 45mm 
steel finish case is matched with genuine Croc embossed 
leather. Featuring remote sweep second hand, water resistant, 
and lifetime warranty. Style #280BK, $85.00. Also in Gold 


finish w/brown strap, style #280BR. To order call 1-888-223-0026 


or visit www.peugeotwatches.com. 
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Samra Qi Oaniag 


ify Dee ha 


| as CTC C IDEM CER (1 
ay in less than 60 seconds... 
with a gentle touch! 


Looks and Luxury: 


Sensor Touch Controls 
Gyre. OAC 


Coffee Brewing Illumination 
EXCL aT eh (e Spout 


Fully equipped $1,799 
Flamin aCl ace 
Catalogs and 

Websites 


SRNR) 

a complete range 
eS am AN OUrlI(@ 
Coffee Centers from 


Makes perfect Crema Coffee, Espresso, Cappuccino pom eaies 


and Latte... everytime! 


For free video and more information visit: www.capresso.com 
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The finest gold 
gilt Ttalian 
Empire figural 
carved console 
and mirror with 
pietra dura 
verde Carrara 
marble te is 
12h & Z2'w. 


SN FEED TEFEN TS 


Very fine turn 
of the 20th 
century 
Venetian glass 
chandelier with 
12 lights and 
gold and enamel 
trimmed glass 
flowers, 
O05"h x 40"dia. 


Pair of late 
18th century 


Meissen 








porcelain figural 
groupings of 
Venus and 
Neptune, 
25"h x 18"w 


~" 
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Selling the rare and the unusual since 1984 
































Visit our 100,000 sq. ft. showroom in person or online to shop our exce ptional selection of: 
Fine Antique Furniture * 18th and 19th Century American and Continental Art * Chandeliers 
Architectural Elements *. Marble and Limestone Mantles « Stained Glass Windows and Domes 

Marble and Limestone Gazebos, Benches and Statuary * Custom Bars and Pool Tables. 
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Special consideration to the trade * We ship worldwide 
Great Gatsby’s Antiques * 5070 Peachtree Industrial Blvd. * Atlanta. GA 30341 « 770-457-1903 




































he villa known as Torre a 

le Rose is in the town of 
Certosa, just outside Florence, 
Italy. The available apartment 
consists of the entire first floo 
and has a private Italianate for 
mal garden. The arched en- 
trance (left) leads into a loggia 
that skirts a Renaissance courte — 
yard. From there, two glass do¢ 
allow one to pass into the apa 
ment. Preserved in the grand 
salon (below) are elaborate 18 
century painted vaulted ceiling 
The kitchen occupies the por- 
tion of the villa that incorporaqy — 
the base of Torre alle Rose’ss J 
tower, which is believed to dat 
back to 1000. Among the apart 
ment’s other areas is a master JB 





suite, which includes a dressingy — 
room. $3.7 million. 


Call 44-20-7629-8171.0 
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. purity of the composition,” interior’ 
x Cos Bo Montoya says of his ©. 
‘ clients’ main house on their bucolie 


Roxbury, Connecticut, property. : 
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combining two old barns,” ett 
Montoya, who Pel Plier coma a tend 
builder Edwin Cady. Tuts Pace: 

Mie tye ere eS ea 
Portrait from Sotheby’s. Steinway 
piano. All A temo cs ee ce 


pillows’, from Brunschwig & Fils, | 














EE 































erior Design by Juan Montoya, AsID 
xt by Steven M.L. Aronson 
sotography by John M. Hall 


he 69 acres of hilly northwest- 
ern Connecticut that a Man- 
hattan-based South American 
diplomat and his wife first 
held some four years ago were want- 
rin everything but promise. Lacklus- 
‘though the property looked, at least 
> town it was in—Roxbury—could lay 
Jorful claim to American history, hav- 
x spawned three of the fabled Green 


q 


fountain Boys: Ethan Allen, Seth War- 
ir and Remember Baker. 

‘Tt took a lot to see the potential,” 
ie diplomat says. And, surely, a lot 
dre to realize it—today the place is 
pastoral daydream, a veritable estate. 
ae ardently labored-over landscape 
cludes languid meadows, glimmer- 
iz woodland trails, agricultural fields 
rorn or hay, depending”), herb and 
bwer gardens and a prodigal half mile 
| river frontage. In an alluvial upheav- 
phalf a century ago, the river in ques- 
on had upped and created a 10-acre 
and on the property, and the diplo- 
at, when he bought it, built an arched 
idge so that his horses and sheep 
ouldn’t have to get their feet wet on 
eir way over to graze. 

He and his wife instantly enlisted 
this long-term endeavor their long- 
me designer, Juan Montoya, who had 











Asove: A 17th-century Guatema- 
lan archangel sculpture stands in the 
dining room near a rustic oak table. 
Lert: “The tin-topped table by the 
kitchen window serves as a gather- 
ing space,” notes Montoya. He used 
reclaimed barn wood for the cabi- 
netry, which is decorated with an X 
motif. Wolf oven. Ann Sacks faucet. 


decorated five residences on three conti- 
nents for them. The 1805 saltbox that 
stood on the place failed to pass muster 
with him: The awkwardly angled wings 
that had been added on over the years 
made the house look alarmingly like a 
scarecrow. “My clients were thinking of 
adding even more wings,” Montoya re- 
calls with a shudder, “and I thought, 
“That’s like throwing good money after 
bad—throwing good wings after bad.’ I 
beseeched them to not even dream about 
another wing. And then I dared to go a 


‘little further—I told them to pull all the 
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“Td worked with the couple a lot be- 
fore—there was a certain amount of 
trust,” says Montoya (right). Lert: 
The iron four-poster in the mas- 
ter bedroom is one of his designs. 
Holly Hunt chandelier. ABove: Mon- 
toya laid out the bath with X-motif 
cabinetry, as he did the kitchen. 
Waterworks faucets and fixtures. 


existing wings off and restore the house 
to its original integrity. And then a little 
further still—I proposed that they use it 
as a guesthouse and build themselves a 
main house from scratch. Happily, they 
realized I was right.” 

After the last wing was torn off and 
the saltbox was back to square one, 
Montoya went on triumphantly to re- 
organize its fenestration and to strip the 
brown shingles that shrouded its facade, 
thereby exposing the palatable white- 
clapboard horizontal siding. Within, he 
paneled the living room in pine, installed 
wainscoting in the library, pulled the plug 
on rugs (“I wanted the wide-plank oak 
floors to read all the way through”), and 
scaled the furniture, mainly early Amer- 
ican and 19th-century English, to the 
low-ceilinged farmhouse rooms. “I played 
to the cozy,” he says. 

The owners had meanwhile taken 
the impressive measure of a number of 








more 


nena 





barns in the area that had been recon- 
structed by one Edwin Cady. “He’s the 
barn man,” the diplomat explains. Cady 
demurs, “Just describe me as a master 
craftsman and master builder, the last of a 
dying breed,” and goes on to mention 
that a certain 18th-century building he 
dismantled—in New Milford, Connecti- 
cut—and later reconstructed—in Rox- 
bury—had played a part in the 1948 Cary 
Grant/Myrna Loy movie Mr. Blandings 
Builds His Dream House. Needless to say, 


‘the couple engaged Cady to build them 
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op: The original building on the 
ounds—an 1805 Federal white- 
pboard house—was transformed 
‘0 a guesthouse. Opposite: A 
verse painting on glass from the 
vil War era rests on the living 

jom mantel. Above: The sitting 
ea. George III wing chair from 
theby’s; Brunschwig & Fils check. 















30VE Ricut: “There was so much 
| do; the place had been abandoned 
i years,” says the husband. “We 
}ared away the dead trees and 
pened up the pool area, which had 
“en under the shadows of big pine 
2es—no sun at all,” adds the wife. 














ther dream house. “We never even signed 
a contract, we simply agreed on a price— 
it was a handshake,” the diplomat offers. 
“A firm handshake.” 

It would take not one but two 18th- 
century upstate New York barns (both 
already owned by Cady—“We’re like 
a used-barn lot,” he quips) to provide 
the material at hand for the projected 
14,000-square-foot structure. Flooring 
made of pine, cypress and hemlock, and 
beams that had been hewn massive to 
handle the punishing snow loads of 
old-fashioned winters—all these Cady 
proceeded to disassemble, meticulous- 





ly label, truck down to Roxbury and 
put back together piece by piece like 
a puzzle, adding new energy-efficient 
windows and all-around reinforcement. 
Among the building’s most unifying ele- 
ments would be its five floor-to-ceiling 
fireplaces. They—along with the roughly 
60 broad steps that would lead from the 
guesthouse up a slight acclivity to the 
barn and meander around it—were all 
to be of old fieldstone reclaimed from 
the property and mixed with granite 
from a local quarry. 

“When it came time for Ed Cady to 


continued on page 225 
























Lert: Camille and Kelsey Grammer 
bought a house near Beaver Creek, 
Colorado, and chose Eddy Doumas 
and Dana Hugo to design the inte- 
riors. “It’s a vacation home, so we 
were open to the idea of being a lit- 
tle freer with the décor,” says the 
actor (below). Pozzi windows. 


Opposite: The living room. Osborne 

& Little drapery fabric. Baker ceiling 

light fixture. McGuire lamps. Tucker ‘ 
Robbins wood low table. Rug, Carini 

Lang. Brunschwig & Fils flannel on 

William Switzer chairs, right. Hick- 

ory Chair stools. Coach suede sofa; 

Glant fabric on Holly Hunt sofa. 


CAMILLE AND KELSEY GRAMMER KEEP THINGS LOOSE IN COLORADO; 


Interior Design by Worth Interiors/Text by Michael Frank/Photography by David O. Marlow 


hy does it not 

come as a 

great surprise 

to discover 
that when Kelsey Grammer 
speaks about architecture and 
design, he offers full-formed 
opinions delivered in beauti- 
fully articulated sentences that 
are unafraid of the ironic, the 
playful and (as far as these 
things go, anyway) the down- 
right controversial? The ac- 
tor, who in May wound up 





his 11th season of television’s 
Frasier—named for a character 
he’d played, in sum, for nearly 
a quarter of a century—appar- 
ently shares with his cultivated 
psychiatrist alter ego good 
taste, good humor and a good- 
ly dose of irreverence as well. 
Consider the story of how 
Grammer and his wife, Ca- 
mille, arranged a house for 
themselves and their family in 
Colorado. In no sense a long- 
time skier, the actor tried out 
and quickly fell in love with 
the sport over a weekend four 
years ago. He bought a small 
condo in Beaver Creek one 
season and began to look for a 
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larger place the next. In nearby, 
somewhat more private Bach- 
elor Gulch, he found a present- 
able spec house, even though 
the words alone “instantly 
raised some alarm in our con- 
sciousness,” as he puts it, “be- 
cause, while there were good 
bones, nice space and honest 
materials, including a main 
floor built of wood salvaged 
from a 19th-century ware- 
house, of course we realized 
that a spec house would need 
an approach that would make 
the place distinctly our own.” 
Said like a real pro. And, also 
like a real pro, Grammer and 
his wife quickly sought pro- 
fessional help from Eddy Dou- 


ABOVE: On the dining room wall are 
two Christopher Beane 2000 photo- 
graphs, Ranunculus Series I and II. 
Drapery fabric by Great Plains. Holly 
Hunt light fixture. Slipcovered chairs 
from John Saladino. Carini Lang rug. 
Lert: Rustic benches and a trestle 
table are in the breakfast room. 





mas and Dana Hugo, who 
Colorado- and Florida-bas¢ 
Worth Interiors had been 
sponsible for a handful of 
Valley homes they’d seen a 
been instinctively drawn 
“We threw down the gau 
let,” Grammer says with mo 
gravity. “We told them: 
buffaloes, no animal hides, 4 
cowboys, no coy. We said 
we'd like to dress the house 
the manner of the enviro 
ment and to suggest the hist 
ry of that part of the worl 
but because it was a vacatid 
home, we wanted to loosé 
things up with color, patte 
materials. Above all,” he ada 
“it had to have a sense of fu 


Opposite: Photographs by Edwai 
S. Curtis are in the family room, 
which has “modern, western and 
ethnic elements,” Doumas says. Be 
ber Wedding, 2003, by Robert Kel 
hangs at right. Pindler & Pindler 
wool on Ralph Lauren Home chai 
Tucker Robbins low table. 











Da Si le) 
———— ates tS Madar eo 


(-osireE: “We literally waxed the 

| ary walls with brown shoe pol- 

i” says Doumas. “The results are 
2 ottled, punched-up texture.” The 
« The Northside, 2002, is by James 
} nolds. Scalamandré desk. Baker 
c ir. Ralph Lauren Home hurricane 
| ps and silver-and-leather frames. 


” 


] ow: Above the bed in the mas- 
t bedroom is Joyce Lee’s painting 
? Man’s Land, 2001. Brunschwig 
é ils shade stripe. Baker table 

| ps. Travers duvet cover and 

¢ cked pillow fabrics; Cowtan & 
"it dark pillow corduroy. Chair 

f ric from Clarence House. 


Doumas was game. The 
house, which was completed 
when the Grammers acquired 
it, is built in a somewhat Fu- 
ropeanized style of what is 
known locally as “Parkitec- 
ture,” a made-up term used to 
sell local real estate that estab- 
lishes guidelines patterned af- 
ter buildings in such national 
parks as Grand Teton and Yel- 
lowstone. The materials are 
natural and rustic; the envi- 
ronment is respected; interior 
treatments tend toward tim- 


ber, stone and slate. “All this 
was perfectly fine,” Doumas 
explains, “if a little staid. The 
main thing we did to the 
structure was to use stain to 
darken everything up, make it 
richer and more substantial.” 
The designers enriched— 
and then they cut loose. The 
Grammers had been very clear 
about avoiding what Doumas 
characterizes as a typical Col- 
orado ski resort look, meaning 
a plaid sofa, two leather chairs 
in front of the fireplace and a 


moar 


“We threw down aoretnnels We told them: 
No buffaloes, no animal hides, no cowboys. ...’ 


palette that ranges from claret 
red to hunter green. ‘There is 
red in the living room, but it 
starts as a big, bold Chinese 
rug that Doumas “exploded 

and exploited—wherever we 
could.” Red upholsters a pair 
of rather refined and, in this 
context, unpredictable British 
colonial chairs and is quickly 
cooled down by splashes of 
bright blue. The blue, which 
also began in the rug, ended 
up on the room’s central sofa. 
“Camille was ready to kill me,” 


) 





“We were drawn to Bachelor Gulch 
because it was a wonderful spot off 
the beaten path,” explains Kelsey 

Grammer (left, with C amille). With 
Frasier’s final season coming toa 

close, the couple plan “to schedule 
longer visits.” the actor says. “Now 
we hope to go for weeks at a time.” 


BeLow: A large, shaded deck ex- 

tends off the living room and library 
at the rear of the 8,000-square-foot 
house. BeLow Lert: A seating area 


on the deck, where sweeping vistas 


of the mountains to the west can be 
enjoyed. McGuire chaise and rock- 
ing chair in Perennials fabrics. 





Ample accommodations for friends and family was key to the Grammers, 
who tend to use Colorado as a place to bring people together. 


{ammer says. “A blue sofa? 
‘asn’t it going to overwhelm? 
}t in actuality it was quite 
tautiful. It was like bringing 
1: sky into the house.” 
| The anecdote inevitably in- 
yes the question: Who drives 
1: decision making when it 
{nes to interior design in the 


my 


Grammer family? “That’s an 
easy one,” says the actor. “I al- 
ways give Camille the final say, 
as long as it includes the words, 
‘Do what you like.’” 

The twinkle in Grammer’s 
eye suggests that this might 
not be the whole story, which 
Doumas confirms: “As a couple 


they have just enough diver- 
sity to help bring a house to 
life. They both like Asian and 
tribal antiques. Camille’s taste 
tends to be a little more on 
the modern side; Kelsey’s is a 
little more traditional. Both 
were willing to play.” 

One good example is the 
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dining room, where that tired 
word eclectic has been given 
new life. A clean, sharp Wen- 
dell Castle table is surround- 
ed by classic linen-slipcovered 
chairs—then contrasted with 
a hefty pair of western arm- 
chairs at either end. The focus 


continued on page 225 
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A CALIFORNIA FAMILY FALLS 
HARD FOR AN ISLAND COT TAGE 


Architectural and Interior Design by Greg Jordan 


Text by Nancy Collins 


Photography by Richard Mandelkorn 


wanted the house to feel 
like my grandmother had 
left it to me, but not my 
Brooklyn grandma, my 
cool Martha’s Vineyard grand- 


mother,” laughs the wife of 


one of Hollywood’s funniest 
entertainment moguls. “Our 
friends have been going to the 
Vineyard every summer since 
childhood, and I wanted some- 
thing that felt like ’'d grown 
up there.” She pauses. “And 
though I didn’t visit the prop- 
erty once while it was being 
done, Greg delivered exactly 


“The owners wanted the place to 
look like it had been handed down 
to them,” Greg Jordan says of a 
house on Martha’s Vineyard that 
he redesigned for a celebrated tele- 
vision personality and his family. 
RiGHT: Jordan put in sloped roofs 
and stone chimneys, then clad the 
exterior in shingles. 


BeLow: A sitting area in the great 
room is furnished with a circa 1880 
English barley-twist armchair and 
a circa 1910 wicker side table. Jor- 
dan pulled together every detail, 
down to the last doorstop; the Los 
Angeles-based clients didn’t visit 
until the design was completed. 
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“Tt was an early-’80s spec ouse,. 
says Jordan, who added chitec- * 
tural interest to the great room 
with a vaulted beaded-board ce 
ing. Lee Jofa checkon dinin 
Zoffany upholstery and drapery 
ints and green chair fabric. Schu- 
{ apery sheer. Patterson, 
Flynir& Martin braided rug. 
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“We did 80 percent of the shop- 
ping on the island,” Jordan says. 
“So many people have barns with 
bits and pieces; we’d drive along, 
see a sign that said Antiques, pull 
over and load up the car.” Lert: 
The kitchen has a circa 1880 table 
and a flag painting by a local artist. 


BeLow Lert: An open hutch in the 
dining area of the great room is a 
repository for American dinner- 
ware and French and American ce- 
ramic pitchers. Jordan assembled 
mismatched crockery to evoke the 
layered look of a house that has 
been in a family for generations. 


what I had in mind. I walked 
into that house—completely 
pulled together down to the 
pictures on the walls, knick- 
knacks on the counters—and 
started crying. Needless to say, 
I was a dream client.” 

Indeed. It doesn’t get any 
better than a client with un- 
limited trust—and funds— 
who puts her dreams in your 
hands, then lets you do the 
dreaming. And on 14 acres on 
Martha’s Vineyard to boot. 
Such was the scenario with 
interior designer Greg Jor- 
dan, who still seems amazed 
that during the year it took 
him to turn an unremarkable 
1980s house—“a double-wide 
on wheels”—into the perfect 
Vineyard cottage, he and his 
client got together “only three 
or four times. Though, of 
course, I sent constant e-mails 
and photos, as well as a lot of 
perspective drawings detailing 
how the rooms would look 
with furniture or when the 
ceiling was knocked out. And 
then I went to California a few 
times to show fabrics.” 

“Greg was always showing 
me something, having me sit 
in chairs just to figure out 
what my taste was,” adds his 
client. “He always said, ‘Don’t 
get attached. Look generally 
and tell me what you want.’ 
Then he’d leave and nail it. 
What’s so brilliant about Greg 
Jordan is that he hears what 
you say and delivers it.” 

Sull, when the family pulled 
into their Vineyard driveway 
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In the master bedroom, the dress- 
ing table, blanket chest, fall-front 
desk, side table and side chair are 
all 19th-century American. Floral 
drapery fabric from Zoffany. Bed- 
skirt fabric from Kravet. Patterson, 
Flynn & Martin custom braided rug. 
Cowtan & Tout wallcovering. 
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—a debut heightened by Jor- 
dan and Co. having everything 
from the music to the lemon- 
ade in place—it was the first 
time any of them had officially 
set eyes on their new vacation 
cottage. “Twenty minutes af- 
ter they got to the house, they 
called at my inn and said the 
husband wanted to see me. I 
thought, Is this good or bad?’ 
laughs Jordan. “But when | 
got there, he said, ‘I didn’t 
know there were people who 
did this —then hugged me.” 





And this from one of televi- 
sion’s most notorious profes- 
sional curmudgeons. Though 
both agreed that the property 
instantly “felt like home,” says 
the wife, her husband “had 
nothing to do with the project. 
I didn’t show him one thing. 
How lucky am I to have a man 
like that; it’s the greatest gift a 
husband can give to his wife: 
Let her do it.” 

Their saga began when the 
couple, hearing that Martha’s 
Vineyard was “a great place for 





kids,” showed up on the islam q 
with two daughters in tow alae 
“no clue what to do nor whe 
to go,” she says. “By the end ie 
the week I felt like I belong ie 
there. I was madly in love.” J 
All that was needed for 
bicoastal property roman 
were some rooms of their o 
which they found, more @& 
less, on 14 miraculous, oceaw) 
view, tree-strewn acres. “TT 
original house,” recalls Jordajy 
“had aluminum windows, 
fake gable front and weil} 
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Lert: The sitting room in the mas- ABOVE: Stenciled floorboards lend 








ter suite has an architect’s table whimsy to a screen porch off the 4 
from 1900 and a pair of weathered great room. Dining table and chairs 1) 
4 early-20th-century English leath- from Janus et Cie. BELOw: A guest | 
er armchairs. “The clients wanted cottage on the property was shin- 
the house to have a certain infor- gled in keeping with the main 
mality,” notes Jordan. Drapery and house. The pool, decking and land- 
valance fabric from Schumacher. scaping are all new. 











The great lawn—“where the family 
plays games”—had “formerly been 
woods with a big drop-off,” Jordan 
explains. In collaboration with lo- 
al landscape designers Michael 

d Janice Donaroma, “we regrad- 
ed, creating the rolling lawn inter- 
spersed with existing stones.” 


wings shooting off in all dif- 
ferent directions.” It also had 
the potential to require a lot of 
time and permits for recon- 
struction, a conundrum Jor- 
dan wanted to avoid, since the 
new owners had given him a 


party deadline: one year until 
their June housewarming. 

To heat things up, the de- 
signer decided “to slipcover the 


house—build a house on top of 
the one that was there, using as 
much of the original footprint 
as possible,” he says. “The 
house she wanted was in there; 
it just had to be brought up.” 

But not before the client 
initiated her own tradition. 
“Before we started reconstruc- 
tion, we had a house blessing,” 
she explains, “drank cham- 
pagne, blessed the house and 
had everyone write messages 
on the beams.” 

After that, she was off, leav- 
ing her domestic fate in the 
hands of her designer. “I didn’t 
want the house to look too 
decorated or funky,” says Jor- 
dan. “The California concept 
of Martha’s Vineyard is shab- 
by chic—very ‘Santa Monica 
does Nantucket.’ I wanted it 
rougher around the edges if 

The main problem with the 
existing rooms was that they 
“had no pulse,” says Jordan. 
“In fact, none of the rooms 
had heart.” By putting in steel 
beams “to open the ceilings 
and adding dormer windows, 
we turned it into a cottage.” 

The center of that cottage 
is the great room, “4a meeting 
place for everybody to hang 
out,” says the client. Doubling 
as a dining room, its most 
prominent feature is the well- 
used puzzle table, “where we 
do puzzles all day long”—two 

continued on page 226 
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Designers Discover Design 





Casual Santa Fe 


’ \raveling is my great moti- 
vator,’ Mary Corley says 


of the force behind her business. 


“Tm never happy unless I have 
airline tickets on the desk.” And 
she usually does, with destina- 
tions all over Europe, where she 
finds the informal 18th- and 
19th-century pieces displayed in 
her Santa Fe shop (right). Mar- 
tyn Lawrence-Bullard often 
stops by for “the great range of 
antique pewter, which works so 
well in a casual environment 
such as Santa Fe,” he says. 

Mary Corley Antiques 
215 N. Guadalupe St. 
Santa Fe, NM 87501 
505-984-0863 


www.mcorleyantiques.com 
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Kathryn 
M. Ireland 


The Los Angeles- 
based firm Kathryn M. 
Ireland (310-315-4351) 
has a new collection 
of iinen bouclé fabrics 
that give the effect 

of three-dimensional 
white polka dots on 
colorful backgrounds. 














AD’s Editors Present Designers’ Sources 





Manhattan Folk 


When Elissa Cullman was trying to find 
Windsor chairs in varying shapes for a 


“Folk art has an client—‘“We wanted to have a Windsor 


rare ; : convention around the table” —she went 
dividual, Inventive and to Sidney Gecker. She also goes to him 
f 


for Shenandoah pottery, Pennsylvania 


| artistic bent,” says 


'Gecker. “It was the art 


ironwork, weathervanes (below, a pea- 


cock) and other museum-quality folk 





art.‘‘He’s incredibly knowledgeable,” she 


folk art.““You're always finding pieces 





| of the people.” says of Gecker, who likes the variety in 
| 


that have no relation to what came be- 










fore them,” he says. By appointment. 


Sidney Gecker, 226 W. 21st St. 
New York, NY 10011; 212-929-8769 





An early-19th-century 
carved eagle, above, 
by Laban Beecher 


Left, a dog made by the 

Bell family in Waynes- 

boro, Pennsylvania, 

and offered by Sidney 

Gecker in New York : continued on page 176 
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A MAINE LAKE 
CABIN THEIR OWN 
Text by Wendy Moonan 


Photography by Billy 








*POSITE Top: Antiques dealers 
/mothy Stevenson and Phyllis 
tlson filled a 1,400-square-foot 
“mmer cottage in southwestern 

une with their collections. Op- 

SITE Borrom: The screen porch 

1ome to a painted Schoharie blan- 

t chest and an old wood swing. 


very house needs at 
least one piece of 
painted furniture,” 
the great designer 
Sister Parish reportedly once 
said. She certainly would have 
liked the Summer cottage that 
‘Timothy Stevenson and Phyl- 
lis Carlson purchased together 
four years ago. The southwest- 
ern Maine house boasts a green 


secretary, blue and yellow lad- 
derback chairs, a mauve dou- 
ble dry sink and several other 
painted pieces from 19th- 
century rural New England. 
“That’s what we buy, because 
what we love the most are vi- 
brant colors,” Carlson says. 
“We also wanted to buy 
things that reflected Maine,” 


Stevenson adds. “This‘is an old 


“When we drive through a town, 
we stop at every antiques shop,” 
says Carlson. ABove: A 19th-cen- 
tury hand-hooked and -braided 
rug hangs in the living room, above 
a late-19th-century painted head- 
board fragment and the fireplace. 
Ladders lead to the sleeping lofts. 
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nbering and farming com- 
inity. It has a strong iden- 
ication with Maine’s rich 
st, Its spirit of independence 
d its reverence for the sea.” 
ine of the couple’s proudest 
aine finds is a circa 1840 
p’s carving of a woman.) 

he summer home is lo- 
red midway between New 
ampshire’s White Moun- 
ms and the Maine coast. “It’s 
t the ocean,” Stevenson says. 
aland Maine still has the 
arm of years gone by. It’s 
disturbed.” 
Stevenson and Carlson, 
urried antique-Americana 
alers who work together, 
end most of the year at their 
hme in Manchester Center, 
rmont (see Architectural Di- 
it, June 1999), a four-hour 
hive away. 
Before they decided to buy 
louse in Maine, they vaca- 
pned in the region for four 


: 


Asove: In the dining area, a table is 
set with circa 1840 china and wine- 
glasses. Above the New Hampshire 
settle bed is an early-19th-century 
overdoor fan. RIGHT: Maine Native 
American baskets rest on a painted 
double dry sink in the dining area. 
The 1890 oil is by W. M. Elwell. 


summers. They explored the 
local lake in their canoe and 
The Dinky, their tiny 1940s ma- 
hogany skiff. “We like the lake 
because it doesn’t have a lot of 
powerboats,” Stevenson says. 

Clear across the lake, they 
discovered a 1960s house in a 
pine grove. Stevenson liked the 
site for its privacy and quiet. 
“We were able to buy the ad- 
joining wooded lot,” he says. 

Carlson is sensitive to sun- 
shine. “We took the boat over 
at different times, to see how 
the light played on the prop- 
erty,” she says. “Light is very 
important to me.” 








An early American homespun wool 
blanket covers the bed in the master 
bedroom. The circa 1890 painting 
of a farmhouse was found in Maine, 
as were the antique hand-hooked 
“bear” rug and the miniature doll- 
house above the painted yellow one- 
drawer stand with tapered legs. 


The house was in bad shape 
when they bought it. They had 
to install new plumbing, elec- 
tricity and floors. They added 
lofts for guest rooms. Out- 
side, they constructed stone 
walls by hand and put in a 
perennials garden, which has 
delphiniums, poppies, irises, 
cornflowers and daylilies. 

Then came the fun part: 
the decorating. 





As dealers, Stevenson and 
Carlson participate in 25 an- 
tiques fairs a year, in places 
that range from Charleston, 
South Carolina, to Winnetka, 
Illinois. They see fine exam- 
ples of Americana all the time 
at work. On a recent winter 
trip to a show in Illinois, Ste- 
venson happily landed a bunch 
of antique American picture 
frames. He was thrilled. 





Stevenson was a dealer {Mii 
19th- and early-20th-centul)» 
American art before he join ., 
Carlson in the antiques bus); 


4 


ness 10 years ago. They spi 
cialize in 19th-century wip 
tercolors, and he also likes ¢ 
paintings and folk art from th 
period. (“You find what yé 
are looking for,” he says.) | 5 
He has never managed 7 
find a mural or portrait by RV 









s Porter (1792-1884), a self- 
Hained artist, musician and 
ventor who did several mu- 
/\s in homes in the area. How- 
Jer, he does have a 1940s 
J ortrait done by Vermont art- 
» Claude Dern (1906-1995), 
nich he placed on a library 
} elf amid the books and early 
| nerican stoneware. 
) Carlson seems to take more 
| ide in the furniture, particu- 


: 


i 











larly the 1840 green secretary 
from Maine, the painted settle 
bed from New Hampshire 
and the red Amish box from 
Indiana. Above the settle bed 
is an early-19th-century wood 
overdoor fan from Falmouth, 
Maine, showing traces of paint. 

Carlson has an herb-drying 
rack from Vermont mount- 
ed on one wall. She also loves 
old baskets. Most of her col- 











lection—including baskets for 
gathering wool, feathers, ber- 
ries and apples—is displayed 
in the open loft above the li- 
brary. She also has picnic bas- 
kets and pie baskets. Her 
Maine Native American bas- 
kets are carefully arranged on 

the top of the dry sink. 
How does she know the 

purpose of each object? 
continued on page 226 





Top: In the second guest room, a 
secretary signed by Vermont cabi- 
netmaker Timothy Kidder (1789- 
1860) holds antique quilts and a rag 
doil who wears her original calico 
dress. ABOVE: “We’re dock people,” 
Carlson comments. “We sit on our 
40-foot pier to see the sunset.” 
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ANTIQUES AND FOLK ART ENDOW 





ome people place flowerpots or 

topiaries, plaster dogs or stone li- 

ons next to their front door. Not 

the Kosters. Flanking the entrance 
to their new house in Salisbury, Con- 
necticut, are two cast-iron angels, offer- 
ing a silent blessing to all those who walk 
inside. But wait! Pass through the door 
and be greeted by another angel, carved 
in wood. Go a little farther, into Helen 
Koster’s study. Two more are perched on 
bookshelves, and one, in bas-relief, peeks 
out from the top of a window. A fourth is 
blowing his horn above the mantel—he’s 
Gabriel, of course. “Helen actually be- 
lieves that the angel Gabriel pointed her 
to this part of the world,” says Salisbury- 
based Beverly Reich, who designed the 
interiors, “and whenever we found an an- 
gel image, we would buy it.” 

If it was not Gabriel, the heavenly mes- 
senger, who pointed Koster and her hus- 
band, H. William Koster, Jr., to the far 
reaches of northwestern Connecticut, in 
the foothills of the Berkshires, then it 
must have been some other angelic spirit 
—Michael, perhaps, another of her fa- 
vorites. The house on one of tiny Salis- 
bury’s main streets was the only one the 
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An extensive collection of folk art 
animates the Salisbury, Connecticut, 
house that Beverly Reich designed 
for former New Yorkers H. Wil- 
liam Koster, Jr., and his wife, Helen. 
ABOVE: The main entrance. RIGHT: 
A circa 1835 overmantel in the great 
room was the first piece acquired. 
Chair stripe from Brunschwig & Fils. 


Kosters looked at, and they met the sell- 
er’s asking price on the spot. “You built 
this house for me!” Helen Koster told the 
builder, Lelee Brandt. 

“We liked the simplicity of the house 
and the very nice flow of rooms,” says 
Koster. Brandt, together with architect 
Richard Moisan, had built the new three- 
bedroom residence to look so old that peo- 
ple sometimes ask if it has been there all 
along. “We wanted to create a house that 
looked as if it had rambled and evolved 
over the years,” says Moisan. “We warited 
it to have an understated, quiet feel.” 

‘That was what the Kosters wanted as 
well. “If you can visualize what you want, 
you can create it,” says Koster, “and what 
I visualized was simplicity.” She and Reich 
—“Beverly has a way of stepping right 


A NEW ENGLAND HOUSE WITH SOU} 








Interior Design by Beverly Reich 
Text by Gerald Clarke/Photography by John M. Hall 





“Tf you can visualize what you want, you can 
create it—and what I visualized was simplicity. 




















Fo your vision,” says Koster—decided 
it the simplicity she visualized could 
st be achieved with American antiques 
d folk art, and together the two women 
wched through the many excellent an- 
ues shops in the area, as well as some in 
-w York City. 
Actually, they did not have to search 
) hard. “I used to call Helen the Good 
itch Helen,” says Reich, “because we 
uld go looking for a specific object and 
would miraculously appear.” Their first 
d most important find—one that set 
2 tone for the house—was a large 19th- 
ntury plaster painting, made to go over 
ireplace. “It’s a very peaceful New En- 
nd landscape, and it humanizes the 
ace,” says Reich. “The dealer at first 
In’t want to part with it—it had been sit- 
sg over her desk for 20 years—but Hel- 
was so moved by its imagery that the 
aler finally agreed to sell it. It’s the first 
ing you see when you enter the house.” 
William Koster has retired from Wall 
reet, but his wife is still busy in what 
called change management, advising 
mpanies, for instance, how to treat 
sir employees after a merger. “The rea- 
aI feel so attracted to folk art is because 
vork with the folk.” She also planned to 
ork with the folk in her new communi- 
| and she envisioned the great room— 
e combined living and dining areas— 
a spot where people could meet. No 
joner had she told Reich what she pic- 
Ired for the room than Reich called to 
















= 


Opposite: A 19th-century French 
refectory table defines the dining 
area in the great room. “I couldn’t 
find 12 chairs,” comments Reich, 
“so I had them made by a local cab- 
inetmaker, using country Chippen- 
dale as inspiration.” The split-tail 
rooster weathervane is circa 1870. 


Lert: The chandelier came from 

a meetinghouse in upstate New 
York. Crewelwork fabric from Stro- 
heim & Romann. Low table from 
Profiles. BELow: “The kitchen had 
been all white,” says Reich. “We 
decided to spice it up with several 
shades of merlot and candy apple.” 
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“wanted an office that 


A group of tin toys from 
1't look like one,” Reich says. 


layed on a built-in book- 
|> in Helen Koster’s study. Kos- 
|—who works as a change man- 
/ment consultant for merging 


19th and early 20th centuries 
C sp 


POSITE 
panies— 
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See 


“We would go looking 
or a specific object, and 
‘it would miraculously 


i 


_ appear,” Reich says. 


* 


| 
| 


~ she had found just the right chande- 
}rs—from a meetinghouse in upstate 
Pew York. “As I expressed what I wanted, 
{ngs would pop into her hands,” says 
sster. “There was a lot of magic in the 
sation of this house.” 
A 14-foot French refectory table—“a 
fect metaphor for wonderful meetings 
ithe room,” as Reich saw it—soon ap- 
ared in a nearby shop, and Reich found 
'0-foot sofa in her upholsterer’s work- 
Bop. Though Brandt had used old wood 
nerever she could, Reich stained it sev- 
til times over to make it look even older. 
leverly took everything I had done and 
nde it more beautiful,” says Brandt. “We 
shad the same vision.” 
Tve always had a feeling that if you’re 
the right course in life, you have sup- 
mt and protection to get where you 
nt to go,” Koster remarks. Whether 
At support and protection come from 
yels—“I believe in them energetically,” 
vs Koster—or like-minded people is 
ird to say. What can be said is that in 
sir new house in Salisbury the couple 
ve found exactly what they wanted. “It’s 
vful, and it’s happy,” says Koster, “and 
ople love being here.” 0 














Opposite: A child’s chair was up- 
holstered in a leopard print for the 
Kosters’ cat, Annie, “but she much 
prefers the owners’ bed,” observes 
Reich. The game boards are Amer- 
ican; the grain-painted chest of 
drawers is Danish. Patterson, Flynn 
& Martin custom braided rug. 


ABOVE: Atop a circa 1830 armoire 
in the master bedroom are a trio of 
carved wood acorn finials. The black 
and red in the antique calico quilt in- 
spired the colors for the rug, from 
Patterson, Flynn & Martin. Lert: 
The front facade of the residence. 
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Designers Discover Design 
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L.A’s Rustic Side 


“| walked in the shop and was blown away,’ Laura Hunt says 








it,’ says Marty 


Fren k G | F al ‘h e of her first encounter with Rituals. “Everything they offer is its 
: ‘ dogs own little work of art.” Specializing in lodge and ranch styles, 
pleces nave a soul. the shop (above) brings Molesworth, Adirondack, tramp art, 
Black Forest and the like to Los Angeles, where Marty Frenkel 
sells both vintage pieces and his own renditions of them (left 


and below), which clients are hard-pressed to tell apart. 





Rituals, 756 N. La Cienega Blvd., Los Angeles, CA 90069 
310-854-0848; www. ritualsdecor.com 





continued on page I 
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“a 


he Maine Stitch 


iY can paint a wall with col- 
cor, but when you hang a 
quilt on it, all of a sudden it has 
character,” says Suzanne Lovell, 
who has made many purchases 
from Betsey Telford, owner of 
Rocky Mountain Quilts, in 
Maine. Telford, who also offers 
expert restoration services, set 
up shop in an 18th-century Co- 
lonial barn that she stocks from 
floor to ceiling with American 
quilts dating from 1780 to 1940. 





“Rocky Mountain Quilts 

130 York St. 

York Village, ME 03909 
800-762-5940 
www.rockymountainquilts.com 
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A LOVE OF THE PAST INSPIRES A REMODEL IN PENNS 


| 
| 
/ 


Architectural Design by John Franklin 
Text by Susan Sheehan 

Photography by 

Franklin and Esther Schmidt 


ooner OF later, almost every col- 

lector of American folk art covets 

a great room. The collector in- 

evitably runs out of space in the 
living room, dining room and bedrooms 
in which to display yet another weather- 
vane, carousel horse, cigar-store Indian 
or pond boat he cannot live without. Dr. 
Larry Dumont, the director of inpatient 
child and preadolescent psychiatry at 
KidsPeace Hospital in Orefield, Pennsyl- 
vania, is no exception. 

For some years Dumont and his part- 
ner, Martin Gould, shared a house in 
New Hope, Pennsylvania, and a loft in 
Manhattan. While living in Bucks Coun- 
ty, Dumont started buying folk art and 
went regularly to the flea market in near- 
by Lambertville, New Jersey. A deal- 
er who had observed him buying “$50 
tchotchkes” advised him to save up and 
buy fewer pieces of higher quality. One of 
the first good pieces he bought, a Scoter 
duck decoy, 1s from an antiques shop in 
New Hope. Another early acquisition was 
a 1960 Statue of Liberty topiary frame 
purchased at auction. “T have a funky, 
eclectic eye,” Dumont says. “T don’t want 
to have the best weathervane collection in 
the world, and J like to mix folk art with 
outsider art and contemporary art. Ym 
not a purist. I’m a bit of a renegade.” 

In 1995 the two sold the house and loft, 
along with some of the tchotchkes, and 
purchased a 19th-century stucco"over™ 
stone farmhouse on a quiet road in Easton, 
Pennsylvania. “The interior brought to 
mind a Ralph Lauren—like country gen- 





ABOvE RIGHT: “It’s as important 
as any piece in my art collection,” 
Larry Dumont says of the 1860s 
residence he renovated in Easton, 
Pennsylvania, which he shares 
with his partner, Martin Gould. 
Ricut: Architectural designerJohn  ¥ 
Franklin conceived the great room. i 
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tleman’s house, and I bought almost all of 
the previous owner’s furniture,” he says. 
In 1999 Dumont decided he needed a 
great room for his collection, and Gould 
was keen on having a large room for en- 
tertaining. Dumont asked John Franklin, 
an architectural designer based in Quak- 
ertown, Pennsylvania, to design it. By 
2001 Franklin had completed a two-story 
great room worthy of the adjective, built 
into the side of a hill at the back of 
the farmhouse. It has a dramatic stair- 
case, two balconies and eight fine win- 
dows. Dumont, who was raised in New Or- 
leans, had bought two clear-glass windows 
from a Louisiana plantation before he en- 
visioned the great room, and Franklin 
turned up a 19th-century abstract stained- 
glass window for one side of the room 
from a church in New England. “I bought 
the other five windows from a salvage 
dealer in New Orleans,” Franklin says. 
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ABove: “I call it a Federal parlor. 
The furnishings are more formal, 
Dumont says of the living room. | 

An Indian bust, a man’s-head bird} “" 
house and a Cherokee bear mask} “ij 
rest on the 19th-century French Cz». 
nadian cupboard. The table, from 
Sotheby's, is 18th century. 





Lert: French doors open ontoa |. 
balcony that overlooks the great |! 
room. Decorating the 19th-cen- 
tury Pennsylvania dower chest ar\ 

a mid-20th-century kachina and | 

a 1930s stone sculpture by Williai 
Edmondson. The cast-iron-and- Pe: 
wood sign dates to the 1800s. 


"hey’d been in the Lafayette, Louisiana, 
fansion Huey Long had used while he 
is governor.” Franklin also acquired 
fams from a 150-year-old gristmuill in 
»ncaster, Pennsylvania, and the front 
}p leading out of the great room from 
| old courthouse in nearby Doylestown. 
Among the items Dumont purchased 
+ the space were a 20-foot-high ball- 
id-banner copper weathervane from a 
ptist church in Ohio and a large En- 
}sh crewelwork panel depicting a hunt- 
#3 scene. “One advantage of having vast 
aces is that relatively few people do, so 
alers offer you wonderful, big pieces at 
» wer prices,” Dumont explains. 

The entrance hall is small and hand- 








ing stand from New Hampshire. Above 
it is a Hudson River School landscape. 
To the left of the hall is the dining 
room. “The 19th-century French country 
farm table is one of the few things I 
bought from the previous owner that I 
kept,” Dumont says. “Another keeper is 
the striped silk draperies in the living 
room. Most of the rest of the furniture 
we bought with the house has traveled 
north to our second home, in Nantucket.” 
Dumont put an 18th-century tavern 
table in the living room. It’s a piece that 
Gould, who doesn’t share his partner’s love 
of collecting, enjoys giving him grief 
about. “When Martin saw the table, he 
told me that if I had paid more than $25 


yme, with wide-plank floors. The first ~for it, I was out of my mind,” he says. “Tt 


jects one sees upon walking through the 
)nt door are a carved eagle podium, in 
"1 gold paint (“very folky,” says Dumont), 
/da 19th-century blue-painted read- 


cost 300 times that much.” 

Among Dumont’s favorite pieces are a 
mid-20th-century reverse-order alpha- 
bet quilt above the hearth in the great 





The den, which was formerly the 
kitchen, “is quaint and rustic,” Du- 
mont points out. Oversize cat and- 
irons guard the walk-in fireplace. 
Above it are three copper trotting- 
horse weathervanes. On the chest 
is a folk art ram. A circa 1920 
four-cowboy whirligig is at left. 


room, a pair of rhododendron-twig carv- 
ings with birds and dogs hidden in them 
that are on a living room wall; and three 
trotting-horse weathervanes above the 
mantel in the house’s original kitchen, 
which is now used as a den. “I found the 
first horse at an antiques store in Green- 
wich Village,” Dumont explains. “Once 
I had the first horse, I wanted others that 
were similar in size, posture and patina.” 
Dumont says he generally doesn’t go 
shopping for something specific, “unless 
it’s a sofa or a bed.” He bought a king-size 
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ABOVE: “It’s COZY and warm,” Du- 
mont says of a guest room. Oppo- 
site the Shaker canopy bed is a grain 
chest topped by acow W eather- 
vane and a French milliner’s model. 
A hooked rug hangs on the wall. 
Ricut: The Dute barn, built in 
1939, houses part of his collection. 


bed for the master bedroom and a Shaker 
canopy bed for the guest room. 

“T once set out to look for a blanket 
chest to use as a low table, and instead | 
bought a penny rug,” he says. “T didn’t 
know what a penny rug was when I spot- 
ted it, but the dealer told me. It’s so bold 
and so abstract. It’s the sort of piece my 
eye seems to seek—folk art with a con- 
temporary aesthetic. | won't let a piece ] 
love pass by. I was beguiled by a whirligig 
with four cowboys, and I bought that 
on the spot. There’s always another day 
to find a blanket chest.” 0 
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A Resort 
Built tor Iwo 


A COUPLE’S CALIFORNIA RETREAT REDEFINES 
THE CONCEPT OF COUNRRY 


Architecture by DesignARC/Interior Design by Craig Wright 
Text by Patricia Leigh Brown/Photography by David O. Marlow 
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here is the “coun- 
try” of popular 
imagination: the 
one of horses and 
lit-rail fences, of rough 
ams, the “country” where 
> folksy alter egos of urban 


shisticates peruse Fly Rod & 


/ beneath antler chandeliers. 
fy But there is another “coun- 
i)’ —Los Angeles-based de- 
fener Craig Wright’s defini- 
$8 n of country. “I don’t see any 
@ied for the pretense of chang- 
g72 who you are just because 


youre relaxing in the country,” 
he says. “People take their per- 
sonalities along with them.” 
And so it was that a house 
for a successful businessman 


and his wife was conceived as a 
simpler, more tranquil version 
of the full, urbane life they re- 
ally lead, including a primary 
residence filled with Bieder- 
meier furmture and an impor- 
tant contemporary art collec- 
tion. A sign posted amid the 
gnarled oaks that punctuate 
two canyons on the property 


might read Caution: Clichés 
Prohibited. 

The couple bought the bun- 
galow for the unobstructed, 
private canyon views and the 
profound sense of quiet. “The 
most you can hear is an occa- 
sional cowbell or a small pri- 
vate plane,” the husband says. 
“There is no smog. There are 
no valets. At night you can see 

ry star.” 

Although the area is not 
exactly redneck country (white 
stretch limousines bound for 


Designer Craig Wright (opposite), 
working with architect Mark D. 
Kirkhart, of DesignARC, trans- 
formed a 1960s ranch house into a 
California Mission-style retreat. 
ABOVE Lert: The entrance drive 
crosses a pond to reach the resi- 
dence, which is set in a grove of oaks. 


ABOVE: Wright used the entrance 
hall to set the tone of the décor. “It 
gives you the vocabulary for the en- 
tire house,” he says. A Larry Rivers 
painting, Portrait of Vicky Hochberg, 
1962, hangs above John Chamber- 
lain’s 1996 sculpture Pomade Valen- 
tine. Tripod lamp from Holly Hunt. 


185 





wineries have been spotted), 
the house 1s surrounded by 
31 acres of unspoiled Cali- 
fornia. For the designer, the 
mission was clear. “We want- 
ed to achieve something so 
simple that it wouldn’t feel 
like a residence,” he says. “We 
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wanted it to feel like a resort.” 

But first, the 40-year-old 
building, a former ranch house, 
needed updating and renovat- 
ing. Wright we srked with Mark 
D. Kirkhart, the project’s prin- 
cipal architect, from the Los 
Angeles office of the firm 


DesignARC, from the start. 
The house was taken back to 
its basic frame and then built 
out in the California Mission 
style, with a new wing for the 
master bedroom and a separate 
structure for the guest suite. 
For the interiors, the con- 


ceit, if such it can be called 
was to design a retreat the 
would reflect the couple’s sem 
sibilities while paying subtl} 
homage to resort décor. Like} 
musical refrain, certain ele 
ments are repeated in ever] 
room: for instance, identicé 
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; , ; Ht 
Lert: Robert Motherwell’s Untitled Brow: Art Déco-style armchairs, iy 
Elegy, 1984-88, is prominently dis- covered in antiqued leather, pull up er 


to an antique sycamore table in the 
dining room. A step basket, from 

Mimi London, along with Cypriot 
vessels and Chancay ceramic figures, 
accents the space. The iron chande- 


played in the living room, where the 
designer kept the colors neutral 

to accentuate the antiques. The up- 
holstered furniture’s rounded forms 
echo the architecture. Native Amer- 
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-curring on pillows, linens 
_ d even drapery embroidery 
-roughout. 







The designer astutely real- 
izes that repetition and sim- 
plicity give resort interiors a 
sense of calm. He also knows 
that, when all is said and done, 
the suites at hotels and resorts 
are not only a respite from dai- 
ly life, they are vacations from 


ican basket from Mimi London. 





stuff. “They’re practical and 
not overcluttered, and some- 
times that becomes a great lux- 
ury,” Wright notes. “We want- 
ed to pay homage to what a 
commercial designer would 
do, to give the house a more 
uniform and somehow easier 


lier and sconces were custom-made. 





The house is conducive to the gentle downtime— 
“napping, reading, eating and drinking a good red 
wine”—that is the country’s true domain. 


feel. So when you walk in, it’s 
easy on the brain. You don’t 
have to think about it.” 

The house reflects the cli- 
ents, who, he says, “are with- 
out pretense. We didn’t want 
to make a statement.” 

Likewise, the clients had a 
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PPOSITE: The view from the study’s 
sk “is through the living room and 
nup the canyon to the oak grove,” 
s Wright. A stucco architectur- 
gment, from Therein, is placed 
neath the vaulted ceiling, and 
tile floor is covered with a repro- 
ction Ushak rug, from Mansour. 


It had to be truly 
comfortable,” 


he husband says. 
Our belief is that 


houses should 
be lived in.” 


andate for their designer: 
on’t go crazy. “It had to be 
uly comfortable and look 
mfortable, with no hard 
ges,” the husband says. “Our 
lief is that houses should 
> lived in.” 
Materials and fixtures were 
1osen carefully, and while 
srtain elements, such as the 
rought iron chandelier and 
onces in the dining room, 
liberately recafl early Cali- 
rnia Mission style, the de- 
ner uses those references 
emely judiciously. The en- 
ce hall is a postcard for 
hat awaits throughout the 
sidence: A painting by Larry 
ivers is placed above an an- 
ue English sycamore table 
nd Art Déco-style chairs. 
Wright is well known for 
s exhaustive knowledge of 
tiques and perhaps especial- 
for his tattered red leather 
Idress book filled with exclu- 
ve sources. Every room in- 
udes at least one antique to 
e for. Some of them, such 
an exquisite 17th-century 
uscan cabinet in the living 
om, were procured with the 
uple during a shopping trip 
Florence (“You can do a lot 


of damage in three days in 
Florence,” Wright observes). 
A custom iron chandelier in 


the dining room, evocative of 


the Mission style, is tweaked 
with frosted cylinders to add 
modernity and wattage. “Even 
though nothing is early Cali- 
fornia, it feels as if it were,” he 
says. “Having continuity from 
room to room with colors, fab- 
rics and shapes gives the resi- 
dence a bit of an edge.” 

The generous forms of the 
upholstered chairs and so- 
fas, drawn from the rounded 
shapes of corner kiva fire- 


places, deliberately contrast 
with the square geometries of 
tables and beds, “so when you 
walk in, there’s a tension in 
the shapes, which are basically 
squares and circles,” the de- 
signer explains. 

With inviting nap-induc- 
ing chenille-covered furniture, 
layered with throws, in practi- 
cally every room, the house is 
conducive to the gentle down- 
time—“napping, reading, eat- 
ing and drinking a good red 
wine,” in Wright’s words—that 
is the country’s true domain. 

Although the study, notes 


Asove: Warmed by a corner kiva 
fireplace, the master bedroom has 
“a tranquil palette with very few 
specific patterns,” says the design- 
er. The painted Tuscan cassone is 
17th century, and the metal-and- 
glass side table is from John Sala- 
dino. The rug is from Mansour. 
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Opposite: “The mood and forms 
of the master bedroom are repeat- 
ed, with subtle changes to the col- 
ors and antiques,” Wright says of 
the guest suite, which is located in 
a separate structure added by Kirk- 
hart. An Italian-style four-poster 
was custom-made for the bedroom. 


Asove: A bed of rocks and grasses 
surrounds the pool at the rear of 
the house. The grounds were de- 
signed by landscape architect Carol 
Puck Erickson, of Arcadia Studio. 
Lerr: Two seating areas, with Janus 
et Cie tables and Brown Jordan 
chairs, offer shady alfresco dining. 


the husband, “makes you want 
to work,” the dappled light fil- 
tering through the oak leaves 
usually coaxes the couple out- 
side, where they often lunch 
under the oaks in one of two 
outdoor dining areas, or pull 
up a chair to read in the front 
yard, lulled by the sound of 
water trickling from the pond. 
Inside, the designer’s gentle 
muted gold palette captures 
the landscape’s essence. 

The couple have found 
their collaboration with Craig 
Wright to be a creative exer- 
cise and a source of inspiration. 
“There’s ne Craig signature, 
but the common thread is taste 
and quality,” the husband says. 
“We wouldn’t buy a tooth- 
brush without him.” 0 
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“She’s not daunted by scale 


5 


Stubbs says of Chateau Domingue 


architectural 


Ruth Gay, who fills her shop with 


elements r 


” 


and monumental 


anging from wood 


which 


,all 


she says 


’ 


’ 


flooring to stone fountains 


s been 


“ce 


have “the worn look of something that 


—and they have. 


” 


around for hundreds of years 


Founded by Warren 
Knight and Stephen 
Rosenberg, The Grey- 
stone Home Colle 





Chateau Domingue, 3615-B W. Alabama 


Houston, TX 77027; 713-961-3444 
www.chateaudomingue.com 





ction 


enter. 
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(310-358-8787) opened 
its flagship showroom 


in Los Angeles’s Pa- 
cific Design C 
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“The skill of our craftspeople in intricate carving 


and marquetry gives us a key advantage,” says Samantha Newman. 





The Carleton House 
Sheraton desk, in 
rosewood, at Aimara 





“Argentina has a deep tradition of painstaking 
craftsmanship and a long experience of making 
the most elegant European-style furniture,” says 
Juan Pablo Molyneux, who is glad to see 
Aimara, founded by Samantha Newman, con- 
tinuing the tradition. Aimara’s furniture is hand- 
crafted in Argentina, mostly in Georgian and 
Regency styles, using rare woods, such as zebra- 
wood and palisander, and displayed in its new 


Manhattan showroom. It also makés furniture in 











contemporary designs using Argentine leather. 





- a - ———_—— Marquetry accents the 
Aimara Masterpieces, 200 Lexington Ave. Regency Musical Mo- 
New York, NY 10016; 212-532-5060 tif armchair, in oak. . 
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To display their American folk art 
and Art Déco pottery collections, 
Allan and Penny Katz bought a con- 
temporary Connecticut house de- 
signed by Jonathan B. Isleib that “has 
forced us to expand our vision,” says 
Allan Katz. RiGut: Near the front 
entrance is an 1845 lion trade sign. 


enny Rock married Allan Katz 
seven years ago. She brought 
two handsome sons to the union. 
He came with Big Bill, the Ton- 
awanda Man, a cigar-store Indian prin- 
cess, the Strike em Out Baseball be VS and 
a couple of dozen other characters no less 
near and dear to him. 
Marry a collector and you marry his 
collection. Tie the knot with Allan Katz, 
one of the foremost dealers in American 


folk a 


with him. 


rt, and a whole new world comes 
sefore long Penny Katz the so- 
cial worker was setting up booths at an- 
tiques shows around the country, greeting 
clients at their house in Connecticut and, 
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for the first time in her life, pursuing a 
collection of her own. 

In the great give-and-take that is cou- 
pledom, it was the collector’s house of 16 
years that had to give. It had been an ide- 
al setting for folk art, a 1770 gem with 
hand-hewn beams and 12-over-12 win- 
dows (see Architectural Digest, March 1993). 
But there is such a thing as too much co- 
ziness when a household of one becomes 
two. Searching rural Connecticut, where 
charm is waiting around every corner, the 
newlyweds made a choice that surprised 
even them: a cluster of modern pavilions 
by architectural designer Jonathan B. 
Isleib, of Interdesign Limited, with the 
graphic elegance of Japanese architec- 
ture and the powerful geometry of Frank 





4 





A CONTEMPORARY 


Lloyd Wright’s Usonian houses. It had 
soaring ceilings and open spaces and vast 
sheets of glass, and something even hard- 
er to find in Connecticut than a pine 
mantel—“a strongly spiritual feeling,” 
says Penny Katz. 

It looks like it was built for Allan Katz’s 
particular corner of collecting. His is not 
the cute country world of ducks and bas- 
kets; it is folk art at its highest, purest lev- 


el, where pieces are not even thought of 


as antiques. “We deal in sculpture,” he 
says. “We’re known for very strong mate- 
rial with strong crossover appeal to mod- 
ern art collectors. They see material like 
ours as a reduction of form.” 


Katz’s private collection has a core of 


30 or so objects that are best of breed. 


Architectural Design by Jonathan B. Isleib of Interdesign Limited 
Text by Stephen Drucker/Photography by Bruce Katz 
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SETTING PUTS A FRESH 
SPIN ON PERIOD PIECES 


Anybody would be enchanted by th 
four-foot-long leather shoe, original lacg 
intact, which held a store display in A 
bany, New York, in the late 19th centu: 
and now sits in a glass bay like a Hen 


Moore. Or Tonawanda Man, an articulatf) 


ed figure who started life around 1905 1 


the calliope section of an upstate New 
York carousel and is still fairly limbe#} 


w 
ye 


Other pieces are less obvious, howeve 


Opposite: The second floor’s ope 
plan lends itself to a gallery-like at 
mosphere. In the space are a circa 
1840 Mennonite cupboard from. 
Ohio, a circa 1900 trade figure and 
a circa 1855 bull weathervane. The 
hanging trade sign and the wire tra 
peze toy are from the 1920s. 
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such as the trade sign that looks like any 
other sign but is the only one of its kind: 
a lithograph on tin advertising Dupont 
Gunpowder. Each piece is here for a rea- 
son. Better ones cross Katz’s path, but 
they are saved for his clients, with whom 
he tries not to compete. The result is an 
attachment between collector and collec- 
tion that runs unusually deep. 

The couple took to their new house 
quickly, though six months passed before 
the first piece of art was hung; glassy 
modern houses do not offer many places 
to hang things. “We've seen collectors 


put drywall over windows to create more 
wall space,” Allan Katz says. But soon 
everybody, began falling into place. Big 
Bill, a five-foot-tall trade sign with Bette 
Davis eyes, was the first to go up, about 40 
feet from the front door. Make eye con- 
tact with Bill, and you Cross the room 
wanting to shake his hand. Precious wall 
space was used to silhouette a sled carved 
as a swan, a copper weathervane depict- 
ing an Indian, and an early-19th-century 
settee, which sits on a white platform so it 
doesn’t get lost against the herringbone 
pattern of the teak-parquetry floor. Each 


Pe 
Ty a 


John Spe neer 


SPI oe 
apap 
vena 
E.D. BLISS, 
ah Aa bes 

5 


ry 





196 





BeLow Lert: “Folk art collectors are 
expected to live in period houses,” 
Allan Katz notes. A Mies van der 
Rohe Barcelona stool and low table 
are in the living area, near an 1820s 
Pennsylvania settee, an 1874 paint- 
ing, The Daniel Drew, by James Bard 
and an advertising clock from 1886. 

















ece is stronger for its placement. The 
st thing the Katzes see when they 
vaken each morning is a pair of life-size 
re Mannequins, circa 1920, a jumble of 
ngly limbs that seem to have just 
»pped in from a walk in the woods. 

Humanity is the great “x-factor” in folk 
t, a persistent, haunting connection 
th a talented someone long ago forgot- 
n. Allan Katz shows you a wood bee- 
ve, and you try to picture the beekeeper 
De Kalb County, Georgia, who took 
e trouble to carve it in the likeness of a 
onfederate soldier, only to restyle him 








Lert: In a minimalist corner is a 
leather-clad shoe trade sign, circa 
1885. Beyond it is what Allan Katz 
calls a “floating tree house deck” that 
is raised above the front garden. BE- 
Low: Tonawanda Man, right, a car- 
ousel figure from about 1905, joins 
wood and copper Indians. 
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as a Union man when the fortunes of the 
South changed. You’re shown a wire-and- 
wood trapeze toy, and in it you see the 
hangdog face of the oil- field worker in 
Drumright, Oklahoma, who built it and 
brought it to life with a Victrola mecha- 
nism back in the 1920s. You also find your- 
self thinking about all the ordinary people 
who stumbled upon these pieces in their 
everyday lives, before they were “art.” 
With such commanding art, there 
wasn’t much need for furniture, and it had 
to be equally strong. The interior is large- 
ly divided by low-slung teak built-ins 
original to the house. Those pieces that 
were added tend to be modern and sculp- 
tural and contribute to a gallery feeling. 
Among them are some classics by Mies 
van der Rohe; a Saarinen breakfast table 
surrounded by Jens Risom chairs; and a 
set of George Nakashima Conoid chairs 








Allan Katz’s particular corner of collecting is not the cute 
country world of ducks and baskets; it is folk art at its highest, 
purest level. “We deal in sculpture,” 


he says. 


around a dining table made to match by 
Nakashima’s daughter, Mira. 

In an atmosphere like this, it was only a 
matter of time before Penny Katz started 
collecting something. With her husband’s 
encouragement, one piece of colorful 
geometric Art Déco pottery led to anoth- 
er, until today she owns about 160 air- 
brushed ceramics from Czechoslovakia 
and Germany. Her 100 best boxes, ice 
buckets, pitchers and coffeepots have 
been dazzlingly arranged by her husband, 
a master of display, in a unit he had spe- 
cially built for them. 

And so, with a little help from the right 
house, they have all been joined togeth- 
er—Allan Katz, Penny Katz, Tonawanda 
Man, Big Bill, the pottery, the shoe, the 
sons—for better or for worse, for richer 
or for poorer, in sickness and in health. 
It’s never too late to toss some rice. 






















»POSITE: Penny Katz’s German and 
 echoslovakian Art Déco pottery 
jwwranged on the wall in the dining 
2a; to its right is Untitled (Exciting 
ent, Blue Man, Snake Drawing), 
39, by Bill Traylor. The Conoid 
jairs are by George Nakashima. 
s Beaughter, Mira, made the table. 







en you display objects, you’re 
unicating with people,” says 
an Katz. ABOVE: The sparely fur- 
phed master bath. RIGHT: Store 
nnequins, circa 1920, are in the 
room, along with a circa 1820 

| nket chest-over-drawers and four 
nted plaques, circa 1910. 
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A WORKING RANCH IN COLORADO STAYS TRUE TO ITS ROOTS 


Architectural and Interior Design by Ted Moews/Architecture by Randall S. Walter of 
Bensonwood Homes/ Text by Michael Frank/Photography by Roger Wade 


Ricut: The massive entrance gate 
to Centennial Ranch in Ridgway, 
Colorado, owned and operated by 
Vince and Joan Kontny since 1992. 
The couple restored some of the 
original buildings and erected others. 
“Having a ranch has been a dream 
of mine,” says Vince Kontny. 


BeL_ow: Dashwood House, on the 
banks of the Uncompahgre River, 
was made with recycled timbers and 
salvaged bricks. OpposiTeE: A post- 
and-beam-framed stair and custom 
hand-forged iron elements define 
the great room. Pawel Kontny, a rel- 
ative, painted the hanging artworks. 
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he troubling reali \ 
ty of today’s Weg) 
is this: Ranching 
as a sustainab 
economic enterprise, is 1 
rapid and inexorable decling 
A combination of soaring lani 
values and labor costs, plung 
ing beef prices and innumef 
able changes in what might b 
called lifestyle habits are erod 
ing one of America’s oldeg 
and most august relationship 
between man—and animals 
and the land. To put it plainly 
For a ranch to survive in t 
modern world, it had better b 
owned by someone with vas 
reserves of mettle, unbridle 
passion and deep pockets. 
Vince Kontny has ranchi 
in his blood. He was bo 
and raised in the northeas 
corner of Colorado, the nint 
of 10 children. His father wa 
a cattleman who foretol 
the future. “You can’t make 
ranching,” he told his son. “Gé 
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became almost a found sculpture,” 
says Ted Moews, who designed the 
house, with architect sere el ROM Wel 
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yourself an education, see 
something of the world, then, 
if you still want to, come 
back.” This is precisely what 
Kontny has done. Educated as 
an engineer, he spent the bulk 
of his career with the Fluor 
Corporation, a global engi- 








neering and construction com- 
pany, from which he retired as 
president and COO in 1994. 
Never in all this time did he 
lose sight of, or touch with, his 
origins. He bought his first 
Colorado ranch, Last Dollar, 
in 1989. In 1992 he acquired 


the nearby Centennial Ranch. 
Each spread contains about 
400 acres. In recent years 
Kontny and his wife, Joan, 
have spent considerable time 
and energy bringing these 
places back—not to what they 
were, exactly, but to what they 
might have been. 

It’s all too fitting that doz- 
ens of Marlboro ads have been 
shot at the Kontnys’ ranches, 
which are in Ridgway, midway 
between Montrose and Tel- 
luride, in the southwest corner 
of the state. They are ranches 
in their ideal—even idealized 
—form. Centennial in partic- 
ular has a picture-book beau- 
ty, while still functioning as a 
working ranch. Its land was 
first homesteaded in 1879. 
A single historic building, a 
log house that dates from the 
following year, has been re- 
stored and converted to a calv- 


Lert: A portion of Joan Kontny’s 
19th- and early-20th century Staf- 
fordshire collection is displayed in 
a Welsh dresser in the dining room. 
The paintings are English. BeLow: 
In the attic guest room is a Victori- 
an-style four-poster. A small door 
leads to a children’s play loft. 
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ing shed. Other outbuildings, 
imagined and executed with 
great fidelity to historical mod- 
els, include a timber-framed 
draft horse barn and a spruce- 
log line cabin. 

Centennial’s centerpiece, 
however, is its main house, 





BeLow: The line cabin, where the 
Kontnys lived during the construc- 
tion of Dashwood House, has no 
running water or electricity. Situat- 
ed in a remote area of the 400-acre 
property—a working ranch since 
1879—the cabin is also used by 
ranch hands during calving season. 





called Dashwood, after Joan 
Kontny’s family: She is an Aus- 
tralian of English descent. 
Vince Kontny likes to describe 


it as “English country—cum-— 
western ranch.” It has been his 
dream child for many years, 
though it went up in just two. 


ABove: Immense standing-dead 
spruce logs, like those in the bunk 
room, were used to build the struc- 
ture. RiGut: The kitchen area, with 
some of Vince Kontny’s western and 
ranch memorabilia. “I’ve gotten a 
kick out of collecting these things,” 
he says. “They’re my heritage.” 


Having a career’s experience 
as an executive has taught 
Kontny about the importance 
of delegation. Several men 
were essential to the creation 
of his house. Ted Moews, the 
first, grew up in Colorado and 
Wyoming. He too has ranch- 
ing in his blood. But he also 
has a background in art, archi- 
tecture, design, local history 
and archaeology. He draws, 
paints, sculpts, imagines new 
buildings and restores old 
ones. Moews listened to Vince 
Kontny’s dreams and produced 
a ream of sketches in response. 
“He asked me to lay out a 
house in the best relation to the 
nearby Uncompahgre River, 
the mountains and the light. 
He wanted it to embrace his 
and Joan’s personal history, too. 
This led me to an Arts and 
Crafts approach, where the 
fondness for the handcrafted 
and medieval was a link to 


Joan’s family, and the timber- 


frame construction was a con- 
nection to Vince’s career.” 
For Moews and Kontny 
alike, the house needed to dis- 
play an honesty of materials 
and express pride of place. It 

















“[ wanted to restore this place to its 
historical significance and do what 
I could to protect the legacy of west- 
ern ranching,” notes Vince Kontny. 
Top: The draft horse barn has long, 
sloping roofs, a timber-frame con- 
struction, clerestory windows and a 
board-and-batten exterior. 
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Apove: Western roping saddles 

fill the tack and harness room. The 
antique parlor stove faces seating 
made from stumps fitted with an- 
tique cast-iron wagon seats and 
horseshoe footrests. RIGHT: The 
loading platform provides covered 
storage for early farm equipment. 
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Kontnys’ ranches. They are ranches in their ideal—even idealized—form. 
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Moews listened to Vince Kontny’s dreams. “He asked me to lay out a house in 
the best relation to the Uncompahgre River, the mountains and the light.” 


also needed to function as 
a building where guys could 
walk in with dirty boots and 
hang up their chaps and sad- 
“T always loved the farm- 
Vince 


dles. 
houses of my youth,” 
Kontny recalls. “Che way you 
in through the back 
door to a mudroom and went 
from there into the kitchen.” 
At Centennial the mudroom 
grew into a fairly grand but 


Came 
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nevertheless durable place of 


transition. The kitchen is the 
undeniable heart of the house, 
but, following contemporary 
fashion, it stands in open rela- 
tionship to the great room. 
Separate wings flank this large 


soaring space and contain a 
dining room, an office, a sit- 
ting room and bedrooms. 
The house’s most impres- 
sive feature is its timber-frame 


construction. On this Kont- 
ny and Moews collaborated 
with architect Randall S. Wal- 
ter. He and the craftspeople at 
New Hampshire—based Ben- 
sonwood Homes then came to 
Colorado and in six days raised 
the house’s frame; in another 
six they put on the roof and 
wall panels. The tmbers were 
salvaged from the Long Bell 

continued on page 227 






The ranch “has turned out to bea 
center of gravity for our family an¢ 
friends,” says Joan Kontny. “It rea 

ly is our life now. Our life and our 

world.” ABove: Near the river’s edg 
is a hand-hewn table set among th 
cottonwoods, next to a cedar-post 
and-lodgepole-pine fence. 
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ics and dyes will lead to premature fading regardless of the application of any window film or protective treatment. 


© 2004 CPFilms Inc., a unit of SOLUTIA. VISTA” is a registered trademark of CPFilms Inc., Martinsville, VA. The nature of certain 
delicate fabri 
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From sunroom to showroom, VISTA® Window Film 
provides unprecedented protection against: 

- harsh glare 

- heat 

- fading of fabrics and furniture 


Views, comfort, energy savings and 99.9% UV 
fade protection are a few reasons why VISTA? is 
the choice of ASID Interior Designers, Architects 
and Builders nationwide. Professionally installed, 
Lifetime warranty. 


You’ll see and feel the difference. 





Smad 
Salva 


a 
i.e 


3 Sati 


- ee ere —P - Ta TT 
Sibi 15) = -APIDITINZUIN 74 SS) di ime 


ce | ci 


; a ; al MAY 14 = AUGUST 15, 20 


| 
~ 
4 Za fy ; 
ad —_— 
— M 
r 


ACADEMY OF MOTION PICTURE ARTS & SCIENCES GALLERIES 
8949 WILSHIRE BOULEVARD, BEVERLY HILLS, CA 
310.247.3600 
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We drive cars, but cars also drive us—to new heights of inventiveness 
and expression. [he distance between beautiful automobiles, 
fantastic furniture and dazzling architecture isn’t as far as you might 
think. In fact, they’re all points along the same road. 
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At its headquarters in 
Turin, Italy (below), 
Pininfarina—one of the 
last independent coach 
builders—has devel- 
oped high-end automo- 
biles for more than 70 
years. RIGHT: A 1996 
Etabeta concept car 
and the final edition of 
the Fiat 124 Sport Spider. 
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Text by Mark Ginsburg 
Photography by Scott Frances 


he most important thing 

about any new Maserati or 

Ferrari is the wow factor—at 

the same time, you have to 
recognize where it’s coming from, even 
without the badges,” says Frank Stephen- 
son, speaking from an office in the sleek 
Maserati tower that rises above its new 
car showroom, by architect Ron Arad, in 
Modena, Italy. Stephenson, the director 
of concept design and development for 
Gruppo Ferrari Maserati, styled BMW’s 
successful MINI Cooper and X5 sport 
utility and is currently working on the re- 
launch of the fabled Maserati brand, now 
owned by its former rival Ferrari. 

From the late 1940s to the early 1970s 
Maserati manufactured some of the most 
beautiful cars in the world. Whenever the 
striking 3500GT, Mexico or Ghibli en- 
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Sergio Pininfarina Dreams Up Italy's First Luxury Sedan 
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Sergio Pininfarina, 
(right), whose father, 
Battista, founded the 
company, was asked 

to create the 2005 
Quattroporte, Masera 
tis new luxury sedan 
FAR RIGHT: The tower of 
the Maserati factory and 
showroom in Modena. 





A model of Pininfarina’s 
wind tunnel (above). 
RIGHT: Pininfarina, who 
has collaborated with 

Ferrari for decades, 

developed its Dino 206 

Competizione, a 1967 
concept car, to explore 
mid-engine designs. 


tered the driveway of the Hotel du Cap, 
Eden-Roc, even the most jaded guests lin- 
gered. While Maserati’s clientele includ- 
ed movie stars and magnates, few passen- 
gers could trump the glamour, sex appeal 
and celebrity of the cars themselves. 
“Most car companies have a design stu- 
dio, but neither Maserati nor Ferrari has 
had that,” Stephenson says. “We always 
had to go outside, and the result was that 
so many people did designs at different 
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periods, there was no connection to the 
past, no family link.” The “people” were 
the most fabled coach builders of ‘Turin 
—Pininfarina, Bertone, Touring, Frua 
and Giugiaro—and each designed what 
they thought a Maserati ought to be. To 
create a template for the future, Stephen- 
son is mining the past. His “10 Com- 
mandments” include a large front grille 
with the trident; chrome door handles; 
dual twin-exhaust pipes; Poltrona Frau 











upholstered leather seats with a V shape 
and air outtakes on the front fenders 
“We’re building the walls, the founda 
tions,” he says. “Above all, the car mus 
look Italian, but not like a Ferrari, becaus 
that’s a different customer.” 
Surprisingly, Stephenson and his boss 
es turned to the man most identified wi 
Ferrari to create the newest Maserati, thi 
Quattroporte, or four-door, sedan. Ser 
gio Pininfarina has been Ferrari’s heat 


The Maserati factory's 
parking garage (left). 
BeLow: A display of 

| Maserati paint and up- 
holstery combinations. 
“lm not mad about col- 

| ors,” Pininfarina says. 
“When a Car is good, 
light metallic gray 

| shows it to perfection.” 

















@farina. ““IThe car must be ve ry nice but cost very little.’ ‘They want it all.” 
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The interiors of the 
Quattroporte (right) 
tanium-style finishes 

FAR RIGHT: Frank Stephen- 
son, of Gruppo Ferrari 

Maserati, who styled 

BMW's MINI Cooper and 
X5 SUV, is working on 
the Maserati relaunch. 








Vievat t luxury is clean, simple and unobtrusive,” Pininfarina says. 


designer for more than half a century. Al 
though his father, Battista, designed thé 
very first Maserati passenger car in thé 
late 40s (previously they had only pro 
duced racing cars), in 1952 Enzo Ferra 

and the senior Pininfarina agreed to pu 
young Sergio in charge of Ferrari pro 
duction and design at the Pininfarina fa 
cility. “The cars my father made in "48 
and *54 were among the best in our his 
tory, and they were really my idea, but 

never, never, never worked for Maserati, 
Pininfarina recalls. 

Pininfarina S.p.A. is among the las 
full-service independent automotive styl} 
ing and engineering firms in the world 
Sought out by automotive manufactur4 
ers from GM, Fiat and Ford to Peugeo 
Bentley and Jaguar to resolve compley 
engineering problems or, perhaps, a cre 
ative crisis in their own styling depart 
ments, Pininfarina can manufacture card), 
too. The Asians aren’t immune to Pi 
ninfarina’s charms either, it’s just thai} 
they don’t always want anyone to know | 
Some clients put the Pininfarina em 

continued on page 228 





“Technology is a wea- 
pon,” says Pininfarina. 
“Light alloy, light weight, 
very good brakes, low 
engines—all allow you 
more fantasy.” tert: The 
Maserati factory line, 
where only four Quat- 
troportes are built a day, 
mostly by hand. 
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a personality,” remarks 
Pininfarina, who incor- 
porated iconic details of 
earlier models—such 
as the oval front grille 
| —into the Quattroporte. 
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Nissan Designers Embrace a New # Medium at New York's 
International Contemporary Furniture Fair 





Py 5 aa antl abs nena’ By Jeff Turrentine | 
| ao ou don’t find a lot of Airstreant 
Yar a ¥ trailers in La Jolla, Californi 
/ \§ the upscale coastal community, 
north of San Diego known mort 
for its lush golf resorts and high-priced : 
real estate than for its legions of retro} 
minded RV enthusiasts. So it’s remarkabl 
to say the least, to discover no fewer thai ™ 
three of these gleaming silver bullet)" 
parked behind the starkly modern build) 
ing housing Nissan Design America iif 
La Jolla, where the majority of Nissan} pili 
North American cars are conceived. zt 
The trailers were a gift to a team 0) “ 
young Nissan designers who had per} 
formed some much-valued freelance wor) 
for Airstream. The designers were tol(™ 
that the trailers were theirs to keep, a}! 
long as they were willing to come out t 
Airstream’s Ohio factory and haul the 
back to California. And so they proceed)“: 
ed to do just that, stopping each night of 
the way home to set up a caravan camp “i 
One morning a designer awoke to th} 
sight of her bright green sleeping bag be)" 
ing reflected in the curved aluminum oj“! 
the roof over her head. It made the whol 
Airstream interior appear to have bee 
painted a brilliant, metallic green. Eve 
time she wriggled in her pouch, the pati 

























The Nissan Design 
America team in La 
Jolla, California (above), 
brainstorms ideas for 
the 2004 International 
Contemporary Furniture 
Fair in New York. RIGHT: 
Sketches for armoires | 
that fuse raw and re- | 
fined materials. FAR RIGHT: | 
A lounge chair with a | 
grass base and clear | 
tubes along the sides. | 

















The Nissan Actic | 
(right), a concept car, | 
was inspired by the | 
design team’s work with | 
Airstream. The trailer ex- | 
pands to sleep two. Be- 
LOW RIGHT: The interior | 
features six adjustable | 
Seats and reflective alu- 
minum paneling. 


ern on the ceiling moved with her, to 
‘aleidoscopic effect. It gave her an idea. 
. Fast-forward to the 2004 North Amer- 
van International Auto Show in Detroit. 
Vhere Nissan unveiled its newest concept 
ar, the Actic, whose special features in- 
/uded a “smart” key fob containing a 
yuniature hard drive onto which a driv- 
'.’s preferences can be downloaded, roof- 
siounted LCD screens, doors that slide 
“pen like an elevator’s...and, lo and be- 
old, a set of interior aluminum panels 
nat reflect any color inside the car—in- 
Juding, for example, a driver’s clothes. 
he Actic’s interior design thus changes 
‘pnstantly, just as an Airstream’s does. (In 
jprther homage, the Actic’s creators, in 
“onjunction an Airstream, designed a 
ynall trailer that can be hitched to the 
pr; when fully expanded, it sleeps two.) 
i The Nissan team has come to embark 
4 nan unusual side project, which has tak- 
po the designers from their offices in La 
‘lla to this year’s International Contem- 
Sorary Furniture Fair—the annual event, 
Beldj in New York, that showcases the most 
tiking and noteworthy furniture designs 
) athe world. With the blessing of NDA’s 
‘resident, a team led by Bryan Thomp- 
»pn has imagined a sometimes bold, al- 
rays ’clever collection of furnishings that 
certain to capture the attention of fair- 
loers, who are bound to be surprised by 
hat these car people have come up with. 
By exhibiting at the fair, Thompson 
ad his colleagues hope not only to show 







1eir outsider reputations but also to en- 
age with the ideas of the more than 
7,000 designers, architects, retailers and 
ther professionals who will be in atten- 
ance. The recognition that comes from 

continued on page 228 





ff their furniture designs and shake off 


A focus on social 


Pee eR 
idea of campfires, and 
the marshmallow chair 
and ottoman were born. 
The foam units adhere 
to one another with 
Velcro and can be used 
as individual stools. 
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Factories Future 


Modern Architecture Makes a Dynamic 
Frame for Germany's Top Automakers 


By Phil Patton 
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t 125 miles per hour on the 

autobahn between Dresden 

and Stuttgart, the vision of a re- 

built, modern, unified Ger- 
many seems realized. Everywhere, gleam- 
ing new steel-and-glass buildings in the 
no-nonsense modernism Germans nev- 
er completely abandoned are visible, 
padded with generous lawns. Evidence of 
the millions of marks and euros poured 
into the east—and west—lies in the wid- 
ened and upgraded highways and the 
new overpasses. 

Added to the steeples and domes of 
many city skylines is a new shape, visible 
for miles, that has increasingly become 
part of Germany’s signature: the modern 
automotive plant. In Leipzig and Dres- 
den, in Ingolstadt and Stuttgart, bold new 
factories, museums and customer centers 
are rising, replacing the old. 

The inverted cone with triangular sup- 
ports of Porsche’s customer center, part 
of the company’s new development in 
Leipzig, is jokingly called the UFO or the 
Diamond, says Klaus Zellmer, Porsche 


Volkswagen's glass- 
walled factory in Dres- 


den (left), by Henn Archi- 


tekten, is one of several 
new automotive plants 
—and a museum— 

designed by top archi- 
tects. above: Horseshoe 
clamps grip a Phaeton. 
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UN Studio's competi- 
tion-winning design 
for the Mercedes-Benz 
Museum, in Stuttgart 
(below), resembles a 
Spiral. The Mercedes- 
Benz World develop- 
ment will also include 
a customer center, left. 


window. The building is a frame for jewels. 

“We told the architects we wanted a vi- 
sual statement that was easy to recognize,” 
Zellmer continues, but function also dic- 
tated the form. Porsche specified that the 
first floor would be a reception area, the 
second a track control center, the third a 
space for restaurants and an auditorium, 
and the top a large exhibition space for 
some 22 vehicles from the company’s rac- 
ing history. The spatial needs of each 
floor’s function was greater than that of 
the one below. 

Also near Leipzig, BMW is building its 
own, very different factory-as-landmark. 


Its impact is horizontal. ‘The angular struc- 
ture is part of a $1.58 billion project 








Leipzig’s director of marketing and dis- 
tribution. The building is the centerpiece 
of a vast complex and suggests the tower 
and theme building of an airport. 
Porsche began thinking seriously about 
architecture in 1997, when it set up a com- 
petition among architectural firms to cre- 
ate a new corporate architecture. In 1999 
the Berlin office of gmp—von Gerkan, 
Marg und Partner, Architects won the 
commission to design the customer cen- 
ter. “We decided we didn’t want a glass 
palace,” Zellmer explains. “We decided 
that for Porsche the most important thing 
was the car.” The result is a curved metal 
facade with a window that displays vehi- 
cles. “Especially at night, it’s like Tiffany’s 


ne), 


whose central building is by Pritzker 
Prize-winning architect Zaha Hadid. 
The design aims to do nothing less than 
revolutionize the idea of the factory. 
Production lines snake through the of- 
fices, and visitors and workers alike catch 
glimpses of cars moving past. 

Hadid has found a project bold enough 
for her vision, one that bonds her dramat- 
ic lines and shapes to social and organiza- 
tional vectors. Her design was one of 200 
in a competition, which she won in April 
2002. The factory is now under construc- 
tion and will open in spring 2005. Already, 
though, the dynamic shapes are visible 
in angled girders and concrete zigzags. 

The architect’s configuration suggests 


















the clash of tectonic plates. Layers of thy 
building meet at oblique angles, opening 
up interior spaces and forming overhangi@ 
ing terraces. Hadid says that the building 
shape reflects the meeting of the variouff 
production lines in the office spaces. 

The main organizing principle is “ 
scissors section,” says Hadid. The V of 
scissors marks a vast office space, whichiiy 
has views deep into the building. The aupay 
diting area is a central focus, and above iff Ji 
half-finished cars move along their trackgiyy 

Hadid also transformed the large parkigy/ 
ing lot into an integral architectural fea 
ture. The movement of the cars in the low 
echoes the movement of cars being ag 
sembled inside. 

In Dresden, Volkswagen has built 
glass-walled factory in the city levele 
during World War II. Designed by archi 
tect Gunter Henn, the factory visibly dra 
matizes the production line to passersby 2 

continued on page 22 
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BMW, Leipzig 


——— 


Production lines flow 

| above the office spac- 
es in architect Zaha 
Hadid’s rendering for 

| the central building at 
BMW's new plant in 
Leipzig (above). BMW 3 
Series cars will be 
made at the factory. 


A socle supporting a 
cone-shaped tower de- 
fines Porsche's custom- 
er center in Leipzig (left), 
designed by gmp—von 
Gerkan, Marg und Part- 
ner, Architects. The fa- 
cility displays Cayenne 
SUVs and Carrera GIs. 
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Ralph Laurens McLaren F1 Fuels the Idea for a Furniture Line 


By Jeff Turrentine 


ike so many of us, Ralph Lauren | For his new fall line of 
comes up with some of his best | furnishings, designer 
ideas in the car. One thing he’s Ralph Lauren was in- 


always liked most about his ex- spired by the carbon 
tremely rare McLaren F1 race car (he | fiber in his McLaren F1 
owns two of the 100 that were produced) race car (above). riGHT 
is the role carbon fiber plays in its struc- | AND BeLow: The RL-CF1 


ture, interior and exterior. Admiring the dining chair and blond- 
herringbone pattern of his seat one day, mahogany side table. 
Lauren was struck by how nicely this 
super-strong, super-lightweight material 
could be integrated into Clivedon, the fall 
2003 line of furniture he was developing 
for Ralph Lauren Home. 

Next stop: the new RL-CF1 dining 
chair and side table, designs for both of 
which sprang from Lauren’s epiphany. 
The latter is nothing but two squares of 
polished blond mahogany joined by a 
vertical carbon-fiber band—an elegant 
minimalist sculpture on which to set a 
coffee cup. (Use a coaster, please.) The 
former, in the words of its understandably 
proud papa, is “a modern classic.” Sleek, 
simple and streamlined, it looks ready to 
zoom away on its own, F1 style. Lauren 
has turned into a bona fide carbon-fiber 
evangelist, spreading the good word 
about this high-tech material wherever 
he goes and promising to use it in future 
designs for home furnishings. 
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CHLER WINDOWS AND DOORS. UNCOMMON. UNCOMPROMISING. 
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PHILLIP JEFFRIES Lt 





Phillip Jeffries Ltd. 


America’s leading resour 
for hand crafted 
natural wallcoverings. 











In stock. To the trade. 





Please call for the showroo 
or representative in your ar! 


800-576-5455 
www. phillipjeffries.com 
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NATURAL BEAUTY. S'UPER-NATURAL STRENGTH. 


another story. Until now. At Nexwood, we've engineered time-resistant materials and construction, so your feet can grip the 
, luxurious grain-like finish of our decks for many years to come. And your eyes can soak in the warm rich natural beauty of Nexwood 
year after year. No painting or staining. No rotting or warping. And absolutely no splinters. Nexwood’s low maintenance decking is 
meant to be played on, not worked on. That's why, unlike other composite decks, ours is made with a higher natural fiber material 


a 


for extra strength and a uniquely reinforced interior ’ 


i 
| 
| Bubble-blowing. Playing tag. First shooting star. First snowfall. Memories like these aren't hard to keep. But keeping a deck is 
| |" beam construction. No wonder it comes with an up to 20 year limited warranty. 


Rest assured, when you choose Nexwood for your next deck, railing, or fence, you'll remember it for the rest of your life. 


| Available in Driftwood Gray, Sierra Brown and Sequoia Red. www.nexwood.com 1-888-7NEXWOOD 
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It lasts longer than most promises. | 


Ceramic Tiles of Italy 
www. italiatiles.com 


For more information, please contact: 
Italian Trade Commission — Street — New York, NY 40021-5949 — tel. 212 9801500 — fax 212 7581050 — newyork@newyork.ice.tt - 
Ceramic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractories Manufacturers), Is a registered trademark of Edi.Cer. S 
the world’s largest international Exhibition of Ceramics for the Building Industry and Bathroom Furnishings — Bologna, Italy, September 
5 alia 


www.italytill 
pa, the organizer of CERSAIE, | 
28 — October 3, 2004 — www.cersaie.it 


Ceramic Tile Department — 33 East 67' 


Ceramic Tiles of Italy Is a partner of the project 








Tat Ost Le aA 


(Cotewtdlia (Phe Cf 


THE ALLURE OF THE CORNER OFFICE | 
WITHOUT THAT TIRESOME OFFICE PART. 
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THE ULTIMATE CHOICE 


Design, innovation. and quality 
are the hallmarks of nearly two 
(ele WU a(oh- wane) ee TULA that 
have made Samuel: Heath: faucets, 


showers, bathroom accessories and 


SINGLE LEVER FAUCET 


door & window fittings renowned 


throughout the world since 1820. 


For a catalog call 212 599 0575 a y 


XENON 


Meese, (HESS i 
www.samuel-heath.com \Ss 
e-mail:usa@samuel-heath.com 


Ciara 
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550 Embellished Hardwood - 
Mouldings & Woodcarvings 


In-Stock 
sofia harrison | — a en aay Shipment 
| q Worldwide Distribution 
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tinued from page 143 
lave a meeting of the minds with our 
ominent New York designer, he was 
prrified,” the diplomat recounts. “He 
id, “They’re usually pretty tempera- 
rental.’ We told him, ‘Juan is different.’ 
nd he proved to be. If I may make 
1 independent, objective comment— 
iey worked wonderfully well together.” 
lontoya takes care to add, “I configured 
he rooms’ final dimensions, working 
ith Ed and,” he laughs, “against him.” 
The spaces are lofty and monumen- 
|-the living room 40 by 50 feet, 
ith a 30-foot ceiling; the master bed- 
bom 30 by 25 feet; and onward and 
sward. The designer and the wife pur- 
ased antiques in New York and Con- 
ecticut, but owing to the rooms’ co- 
ssal scale, Montoya had to design 
uch of the furniture himself: club 
airs, love seats, chaises longues, sofas 
ne of them made in pieces and joined 
-site), side tables, table lamps, sconces, 
pokcases, fireplace screens.... He even 
odeled the iron hardware after farm 
plements, and he embellished the 
tchen cabinetry and some of the clos- 
- doors throughout with the same 
aphic X that can be found here and 
1ere on the exterior. 
The living room fireplace is a won- 
t—perhaps the culminating effect in 
ie whole house. “I didn’t want a mantel, 
cause somebody could then go and 


Montoya designed the four-poster in 
the master bedroom. “It’s my take on a 
17th-century iron canopy bed,” he says, 
adding, “I was counting on the metal en- 
closure to create a kind of cocoon in 
the vast room.” The generous panel of 
brown-and-off-white-checkerboard fab- 
ric that he contrived for the wall behind 
the bed serves to enhance the screenlike 
effect. On either side of the fireplace 
is a Peruvian colonial painting of an 
archangel. “It’s like living in heaven,” says 
the wife, “when I wake up and see those 
archangels. Then I turn around, and I see 
my husband, and then...I’m really in 
heaven. Well, let’s say so,” she laughs. 

The 20-by-30-foot bedroom shared 
by the couple’s seven-year-old twins is, 
by definition, a double wow. “I didn’t 
want to do a little girls’ room that would 
be expected—with pinks and things,” 
Montoya says. The predominant color is 
bolsteringly bold—a lipstick red that 
“gives a punch amid all that wood and 
plaster.” The puppets on the bedside 
tables are renditions of the girls them- 
selves, he points out, and the contem- 
porary painting above the window a study 
of twinship (by artist Ana Patricia Pala- 
cios, who, he goes on to inform us, is 
herself a twin). 

“We lived in the guesthouse when 
we were building the barn, and now the 
girls like to go back and visit their old 





’ 


|“The combination of the stone and the wood—and 
the very great ceiling height—makes a real 
impact. We call the living room the ‘Wow Room.’” 





tan unsightly little object on it,” Mon- 
pya insists. “I wanted a flat surface, for 
clean look.” The diplomat remarks, 
he combination of the stone and the 
00d—so much of it, too—and the very 
eat ceiling height—makes a real im- 
ict. We call it the ‘Wow Room,’ because 
ost people—you know, when they 
ome in, they say, ‘Wow!’” 
In the dining room, again no rugs. 
-ontoya: “I try never to use rugs in din- 
g rooms; to me, the food looks better 
1 the table if there’s no carpet on the 
dor.” The table here—19th century, 
ne—food can’t help looking good on. 


playroom,” the wife confides. “It’s in the 
attic, so it’s fun going up there—looking 
at all the toys they left behind and re- 
membering the good old days when they 
were four. And sometimes, also, their 21- 
year-old big sister is staying down there.” 
As designer Montoya intuits it, the 
continuity of atmosphere that distin- 
guishes this place is a product not only 
of wood and stone and big open flow- 
ing spaces but of “family, family, family.” 
A barn, he pronounces, is “usually cold, 
it’s for animals and hay. And I made it 
into a warm and comfortable home for 
people—human beings.” 
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of the room is two flower studies by Chris- 
topher Beane, a young photographer-of- 
the-moment who could be the love child 
of Georgia O’Keeffe and Robert Map- 
plethorpe. A quirky “chandelier” is actu- 
ally a cluster of wax candles with tiny 
halogen spots for wicks. 

‘Throughout the public rooms, Doumas 
and Hugo have established a nice rhythm 
between the reined-in and the set free. 
In a lower family room, there’s a fairly 
straightforward pairing of Edward S. 
Curtis (prints) and kilim (upholstery). Yet 





An unexpectedly formal 


_ French settee stands not 


far from a rustic table. 





in the hearth room, a sitting area off the 
kitchen, an unexpectedly formal French 
settee stands not far from a rustic table. 

“Austin Powers meets Daniel Boone” is 
how Grammer describes the game room, 
where the designers dove into, rather 
than tiptoeing around, the whole west- 
ern theme—then gave it a swinging, mod 
twist. They painted the ceiling red and 
fitted it with aspen-log beams. Roman 
shades on the windows are patterned with 
tiny slaloming skiers. A hollowed-out faux 
tree trunk serves as a flower vase. “We al- 
lowed ourselves to be dorky,” Doumas 
says. “It’s a vacation house, after all.” 

The house’s bedrooms, though not 
large, are numerous. Having ample ac- 
commodations for friends and family was 
key to the Grammers, who tend to use 
Colorado as a place to bring together the 
important people in their lives. “We like 
denning,” says Grammer, who also owns 
homes in upstate New York and Hawaii 
(see Architectural Digest, August 2001), and 
a duo in Los Angeles that are “basically on 
either side of the highway at the beach.” 

But Colorado seems to hold a special 
place in the actor’s heart. Maybe it has 
something to do with skiing and the ready 
metaphors the sport provides. Asked if, 
after four years, he still falls down, the un- 
deniably psychologically minded Gram- 
mer answers, “All the time. You can’t im- 
prove unless you fall down. It may be an 
axiomatic approach to life.” As to houses? 
“Well, the main thing there, as in most 


places, is to be open to taking risks.” 0 
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VINEYARD ROMANCE _ 


continued from page 158 
of which, once finished, were framed. 

With so much property, there was still 
a desire to be fenced in—albeit glam- 
orously. “I’m a porch person,” she says, 
pointing out the three porches gracing 
the water side of the house. The screen 
porch, a perfect ode to the joys of porch 
life with its old wicker, miniature rock- 
ing chairs and dollhouse, doubles a$ an 
“They read the paper, 
eat breakfast and lunch, practically live 
there,” says Jordan. 

Another porch leads off the kitchen, 
“the exact example of what Grandma 
would have had,” says the owner. “Since I 
wanted to feel like everything was left to 
us, I just love all the mismatched plates 
and saucers, the hand-painted juice glass- 
es,” all of which were gleaming on the 


additional room. 


shelves when the couple arrived. 

With 14 lush acres to play with, Jordan, 
who worked with Michael and Janice 
Donaroma on the landscaping, created 
what he calls “follies in the woods”—a 
near-Olympic-size pool, a tree house and 
a swing hanging nostalgically from a 
thick branch, as well as a plethora of na- 
ture trails, a nod to his client’s full-throt- 
tle involvement in environmental issues. 
“She’s always saying, ‘Let’s take a walk,’” 
he laughs. “Well, she calls them walks; [ 
call them eco-challenges.” 

It is their shared sense of humor that 
made their unusual collaboration exuber- 
ant—and doable. “Greg has a great sense 
of humor, so he’s fun to work with,” she 
says. “I want everyone to deliver 100 per- 
cent, but I also want them to have a good 
time, to be invested. That happens by giv- 
ing people leeway to do what they do.” 

Working on an island presented its 
own raft of problems. “We had to fly in 

| and out a lot on small planes,” recalls Jor- 
| dan. “It only takes 45 minutes to get to 
| the Vineyard from New York, but in win- 
_ ter there’s only a four-hour window be- 
| fore the fog sets in.” It was a situation not 
| lost on the wife, who stayed away largely 
because Martha’s Vineyard is simply too 
far from Los Angeles. “I didn’t want to 
get on a plane. It was a schlep.” 

But one that now the entire family 
loves. “We call this Camp for Grown- 
ups,” says the wife, still clearly dazzled by 
her great good luck. “I feel so fortunate to 
have a house on the Vineyard. My whole 
attitude about this project is simply that I 
can’t believe this is happening to me.” 
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continued from page 167 f 
“When you're into something, you Ie I 
a book and read up on it,” she says. “Py, 
been in the antiques business for 35 years} 
It’s great; I learn something every day.” | 
Stevenson concurs. “Dealing in an 
tiques is a way of life,” he says. “It’s fun}) 
You can get your hands on history. You» 








large black bear emerging from the for})ir 
est. Another one, of a fish, hangs abovdy: 
the dry sink. la 

In one of the guest rooms, she hag)ins 
hung an Amish crib quilt in the Star 0} 4 
Bethlehem pattern, circa 1860. She storef int 
her other antique quilts in the second): 
guest room in a secretary that is signedz| 
“Kidder.” Timothy Kidder (1789-1860) jit 


was a cabinetmaker who, worked in th 





| Newfane, Vermont, area. 


| 
| 





In the master bedroom, an early Amer bil 
ican homespun blanket in blue and rus fs 
wool sits on top of the only new quilt i “ 


tm 





“Inland Maine still has 
the charm of years gone} ° 
by,” Stevenson says. 











England. He cansales them sequent Ee 
Does he think the supply of New En} x: ; 





WRANGLING A REVERIE 


ntinued from page 208 
wwmill in Longview, Washington, which 
ent up in the 1920s. “Bill Gates got the 
ck of the litter,” Vince Kontny says. 
Ne got the timber with character.” 
That it has, in spades. Some of the 
‘ouglas fir spans are 24 inches square. 
‘thers are more than 70 feet long. They 


‘ave a Brobdingnagian heft relieved by | 


-indcrafted joinery that is to wood what 


‘cework is to thread. Mortise, tenon, peg— | 


sese old words, and ways, rule. 

The handcrafted doesn’t stop here. 
the floors are also of salvaged wood 
jouthern yellow pine, from an 1840s mill 





| New Hampshire). The wrought iron | 
snges, locks, pulls, sconces, chandelier | 


ad more were all designed by Moews, 


en engineered and hand-forged by 
‘oward McCall, an executive who took | 
» blacksmithing in his retirement, or | 


vher craftspeople. The remainder of the 


jork on the house was contracted and | 


-pervised by Duane Beamer, a finish car- 


enter who in his spare time (what re- | 


sains of it) is the ranch manager. 

) As for the furniture and decoration, the 
‘ontnys were lucky; they'd traveled and 
topped during an adventuresome life- 


me. Joan Kontny likes her Staffordshire; | 
ince Kontny, his old western imple- | 





Bill Gates got the pick of 


, the litter. We got the 


timber with character.” 





ents, tools and memorabilia—but he | 
sa fondness for English and Irish pieces | 


o, “anything that respects the wood,” he 


ys, “and whose soul you can see with the | 


e and touch with the hand.” 


| The interiors were organized and ar- | 
syed with newly commissioned elements | 


sach.as the great room’s stained-glass 
indows) by the polymath Moews. “In 
Je West we’re lucky in several ways,” 
7): explains. “Ranching may be on the 
cline, but at least there are guys like 


vince, whose land is protected by a con- | 


‘‘rvation easement, which means it re- 
_yains a ranch in perpetuity. And there’s a 


eat ethos in these parts among crafts- } 
en. Vince’s house expresses all this to a | 
_ 42. It's a contemporary building that be- | 
jngs to the 21st century but pays homage | 


an incredible past.” 0 
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continued from page 216 | 
blem on the fender as a source of pride; | 
others deny they ever set foot in Turin. 

“When they come to me for a car, they 
ask for everything—and then the con- 
trary,” Pininfarina says. ““The car must be 
very nice but cost very little.’ It must | 
be ‘very light and roomy yet small on the | 
outside.’ They want it all. In the end I fol- | 
low my inspiration, and sometimes [’m | 
criticized. But I prefer to be criticized for 
something I believe. To be criticized 
for something I’ve obeyed is unbearable.” 

Although Pininfarina’s Quattroporte | 
makes no concessions to technology for 
its own sake, it reflects the engineering of 
Ferrari, one of the world’s most success- 
ful racing brands. The engine sits on and 
behind the front axle, providing a near- 
perfect weight ratio and center of gravity 
that makes the rather large Quattro- 
porte handle like a sports car. A Formula 
One-derived transmission ensures that | 
some demands are placed on the driver. 
The exhaust growl, though never intru- 
sive, is authentic, like everything else in 
the car. Technology is applied to enhance | 
the driving experience, not detract from it. 

“When you open a Quattroporte, youll 
discover that every detail is dictated by 
reason and function,” Pininfarina re- | 
marks. The wood surfaces on the center 
console wrap around the sides without a 
crease, like the rolled collar of an expen- 
sive Italian suit. “My idea of luxury is 
clean, simple and unobtrusive,” he adds. 
Indeed, the Quattroporte arrives mature, 
as if it’s had experiences and been places 
its owner might never know about. The 
wow Stephenson aims for comes quietly 
and effortlessly. 

“The automobile industry is at a stage 
where you can’t ride on your myth; every 
bit of design has to be raised to a level,” 
Stephenson says. “Right off the bat we 
have to compete directly with the BMW | 
7 Series, the Mercedes S-Class, the Audi 
A8, the Jaguar—and they’ve been build- 
ing those cars forever.” Priced around 
$90,000, the Quattroporte is exclusive: 
Four are built a day, largely by hand. The 
body contours, as with Ferraris, have hu- 
man references, rather than animal or 
technical ones—a Pininfarina trait. The 
legendary Ferrari-Pininfarina dynamic 
is apparent in the Quattroporte’s ab- 
solute absence of banality: That’s the 
magic of hands-on design and an endur- 
ing partnership. 0) 
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one’s peers is nice. But the good ideas that 
can be brought back to the NDA studios 
from such ventures are better than nice: 
They’re valuable. 

Because of the formal rules dictating 
the way a car looks and performs, Thomp- 
son admits, there’s no denying that “there 
are a lot of similar traits in all the various 
car designs. My goal in doing projects like 
this is to get inspiration.” 

In order to bring something back from 
the fair, of course, Thompson’s team has 
to bring something to it. And at a recent 
meeting held in a cramped studio space 
next door to NDA’s production facility, 
these uniformly creative, mostly young 
men and women discussed some of their 
more intriguing and inventive furniture 
designs, which at the time of the meeting 
were still in the nascent stages. 

Among them is a “living cube” that can 
be used as a private meditation space or 
even a guesthouse, featuring furniture el- 
ements that are integrated into the struc- 
ture’s walls; portals are shaped like the 
instantly familiar pedestrian- -crossing icon 
from the yellow street signs, and a lounge 
chair attempts to evoke the outdoors 
by offering its user a chance to run his 
or her toes through the sod square at 
its base. (The clear tubes that define the 
lounge chair’s shape could be filled, one 


the proceedings with measured enthusi- fs" 
asm. At the end of the day he employs fi" 


gee dates. We’ve never aie a date.” phi 

But as a designer himself, Semple well fis! 
understands the benefits that can arise pi 
from such experiments in creative cross fis! 
pollination. “I suppose in the long teri it}is 
may help in some tangible way—finding fit! 


of the designers, that they feel passionate‘ 
about it and that their work on the cars 


cess’? I really don’t care for ‘the process’ cv 
at all. It’s the result that counts.” of 





The fairgoers are bound to be surprised 
by what these car people have come up with. _ |x, 





designer notes only half-jokingly, with 
live ants—in order to drive home that 
picnic-in-the-park feeling.) 

One especially cheeky designer one- 
ups George Nelson’s classic midcentury 
Marshmallow sofa by imagining a club 
chair and matching ottoman made of 
modular, white molded-foam units that 
look exactly like oversize, campfire- 
bound marshmallows. Designer Anke 
Mazzei—whose green sleeping bag 
played such a crucial role in the design of 
the Actic interior—shares her idea for a 
table whose alterable components, made 
of both soft and hard materials, can be 
stacked, like the ingredients of one of 
those fancy vertical desserts found at 
high-dollar restaurants. 

NDA president ‘Tom Semple observes 


knowing ithe they’re going to go,” te pur 
adds. “When we began the Airstream [fp;; 
project, for instance, we didn’t know that ica 
we were going to end up making a con fir: ; 
cept car and a trailer; we just said t0}ton 
Airstream, ‘Let’s get together and do ting 
some cool stuff and see what happen if 
Little by little, trailer by trailer, mars 

mallow by marshmallow, Bryan Thomp- 


America are giving the lie to the hoary }\, 
adage that necessity is the mother of 
invention. Some inventions are born of 


eee a 
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las customers, who, in some cases, can 


<.. “Sa 
> > 


mbled and eventually drive them off. 
t also offers proof that factories can 
} clean and quiet. Henn wanted to cast 
d factory, with its workers in white coats 
¥ its floors of light Canadian maple, as 


vigh-end craft shop, in the tradition of 


Lesden’s china makers. This was apt: 
\ kswagen was introducing its expensive 


Paeton, aimed to compete with BMW 


| Mercedes, and letting customers into 
d factory reinforced the company’s as- 
staons of quality and high-tech design. 

‘n Stuttgart, DaimlerC hrysler, w hich 
ans Mercedes-Benz, is building a new 
m@seum. Designed by UN Studio, win- 
aq of a competition, it is part of a devel- 
anent called Mercedes-Benz World, 
wich will include a customer center. The 
f( ndation stone is a Lucite block that en- 
ges an 1883 engine built by cofounder 
Cttlieb Daimler. From this symbolic be- 


gning, a glass spiral carries the story of 


t: company’s lineage upward in the 
fim of 180 vehicles. 
Jesign critic Stephen Bayley, among 


Giers, has called the new generation of 


$»wease plants “vanity factories.” Just as 
Pketowns or Apple stores are tools in 
bind management as much as retailers, 
© factories shape company image. 

There is an irony in the process for 
a hitects, too. Architects loved the sense 
¢scale and movement and dynamism 
ithe vast spaces of early factories, as 
E led by Siegfried Giedion in Space, Time 
al Architecture and by Le Corbusier in 
Tvards a New Architecture, two of the 
holes of modernism. What attracted ear- 
limodern architects to factories was the 
asence of architects, as they saw it. 
‘hese were buildings of pure function 
41 pure engineering. 


For auto companies today, the goal of 


$jwcase factories—and museums—is 
mre than to remind people that the 
dtomobile remains one of the most 
€:iting of our technologies, it is to re- 
¢im social leadership. Nowhere is this 
tier than in Germany. Since reunifi- 
¢.ion, building new factories has been 
é1ecessary statement of corporate re- 
sonsibility. And everywhere companies 
Gplay their environmental and social 
#sitivities. One can see that modern au- 
{motive companies are thinking way 
lyond smokestacks. 0 





ch their own individual vehicles being 


For information on your local 
Independent Representative 
or to receive our Design 
Portfolio ($20), Newsletter 
mcm Ore ee ums oe 
Cram 


ofr] (Taulale [sma iease 


Know the future. 


Ce eC LL 


@ | 3 DTT 
eo | eA 
pow oe Diwi nT 


LIFE IN 


wineoso HOW HYDROGE N power 


CAN SAVE\AMERICA 


S:POINT PLAN TO RNDITHEIONL ERA 


cet WIRED. 


With authoritative reporting, incisive analysis, and EW coe -winning, design, 
WIRED captures the world in progress by ea ela WVart aca ce 


Expect the’ anes Read WIRED. 


WHERTS DE 


WHAT'S NEXT 





To subscribe: +1 800 769.4733 www.wiredmag.com 





CARIBBEAN DREAMS 


Recommended by 


ae WK ( 


oF 


A NN 


\ 


7B \\\ M4 
ce AL AAA Va 





Exceptional guides to outstanding hotels and unique vacations. 


ATEN 


RECOMMENDED HOTELS 
INNS & RESORTS 


eae mee Meu Ml em ald 





Hotels, Inns & Resorts: 

North America, 

Bermuda, Caribbean, Mexico, Pacific 
198 Recommendations, $21.95 


Other Guides available - 


Hotels: Great Britain & Ireland 
Country Houses: Great Britain & Ireland 
Hotels: Europe & The Mediterranean 


To order, call toll free 
1-800-564-7518 


Shipping & Handling: add $6 per order 
30-day refund if not completely delighted 


Condé Nast Johansens elles 
feature over 1,200 of the world’s 
finest hotels — romantic country inns, 
sophisticated townhouses, 
spectacular resorts, historic castles. 


Each recommendation is annually 
inspected. 


Comprehensive. Detailed. Color. 
Available at Borders and other 
good bookstores. 


www.johansens.com __srefesi3 








D) Directory 


isting of the designers, architects and hotels featured in this issue 













Mm ISITING MESAVERDE 

s 70-74 

a Verde National Park 

Box 8 

4), Verde, Colorado 81330 
529-4465 

“NDS. OV 


BSA CULLMAN 

s /6-80 

Ea Cullman 

an & Kravis, Inc. 
Madison Avenue 

7 York, New York 10021 
249-3874 


NE STAR ESCAPE 
»s 82-97 

as Resort 

70, Box 400 

as, Texas 79852 
525-4827 
V.lqjitas.com 


Thompson 

Austin Collaborative 

| South Congress Avenue 

rin, Texas 78704 
9413-5263 


abeth Falconer 
tion by Design 
Foch Street 
Worth, Texas 76107 
332-3121 


n Street & Associates 
7-A Guadalupe Street 
tin, Texas 78705 
42-0800 
V.rSGSSOC.coM 
















nny Lott 

4 Hudson Bend Road 
tin, Texas 78734 
413-206 
Wv.shannysstudio.com 


PITAL IMPROVEMENTS 

=s 98-100 

hael Van Valkenburgh 
ociates, Inc. 

Concord Avenue 

bridge, Massachusetts 02138 
-864-2076 


A. \NTHE FAMILY 

es 102-112 

inett & Judie Weinstock 
Barclay 

South |8th Street 

adelphia, Pennsylvania 19103 

-735-2026 






ROCKY MOUNTAIN 
INSTITUTE 

Pages 119-120 

Rocky Mountain Institute 
1739 Snowmass Creek Road 
Snowmass, Colorado 81654 
970-927-385 | 


www.rmi.org 


RAISING THE ROOF 

IN ROXBURY 

Pages 136-143 

Juan Montoya Design 
Corporation 

330 East 59th Street 

New York, New York 10022 
2|2-421-2400 
www.juanmontoyadesign.com 


Edwin N. Cady 

East Coast Barn Builders 
19 Golden Harvest Road 
Roxbury, Connecticut 06783 
860-355-2217 


FAR FROM FRASIER 
Pages 144-15] 

Worth Interiors 

30 Benchmark Road 
Avon, Colorado 81620 
970-949-9794 


90 Via Mizner 
Palm Beach, Florida 33480 
561-655-1101 


VINEYARD ROMANCE 
Pages 152-159 

Greg Jordan, Inc. 

504 East 74th Street 

New York, New York 1002! 
212-570-4470 


8450 Melrose Place 
Los Angeles, California 90069 
323-653-0526 


Michael and Janice Donaroma 
Donaroma’s Nursery & 
Landscape Services 

Box 2189 

Upper Main Street 

Edgartown, Massachusetts 02539 
508-627-3036 


www.donaromas.com 


AN UNDERSTATED VISION 
Pages 168-175 

Beverly Reich 

Beautiful Country Homes 
306 Twin Lakes Road 
Salisbury, Connecticut 06068 
860-824-1375 


Moisan Architects, Inc. 

494 Main Street South 
Woodbury, Connecticut 06798 
203-263-3141 
www.moisanarchitects.com 





WITH CHARM INTACT 
Pages 178-183 

John Franklin 

Franklin Design 
610-346-8632 
artisanjs@erols.com 


A RESORT BUILT FOR TWO 
Pages 184—19| 

Craig Wright 

C.M.Wright Inc. 

704 N. La Cienega Boulevard 
Los Angeles, California 90069 
310-657-7655 


DesignARC 

10500 West Pico Boulevard 
Los Angeles, California 90064 
310-204-8950 
www.designarc.net 


| North Calle César Chavez 
Santa Barbara, California 93103 
805-963-440] 


Carol Puck Erickson 
Arcadia Studio, Inc. 

202 East Cota Street 

Santa Barbara, California 93101 
805-962-9055 


www.arcadiastudio.com 


CONNECTICUT 
CROSSOVER 

Pages 194—-|99 

Jonathan B. Isleib 
Interdesign Limited 

101 Shore Road 

PRO. Box 250 

Old Lyme, Connecticut 0637] 
860-434-8083 


Allan Katz Americana 

25 Old Still Road 

Woodbridge, Connecticut 06525 
203-393-9356 
www.antiquesandfineart.com/ 
akatz 


WRANGLINGA REVERIE 
Pages 200-208 

Ted Moews Art & Design 
P.O. Box 172 

Ridgway, Colorado 81432 
970-728-4374 


www.tedmoews.com 


Randall S. Walter 
Bensonwood Homes 

6 Blackjack Crossing 

Walpole, New Hampshire 03608 
603-756-3600 


www.bensonwood.com 


FACTORIES OF THE FUTURE 
Pages 220-223 

Zaha Hadid Architects 

Studio 9 

10 Bowling Green Lane 

London ECIR OBQ, England 
44-20-7253-5147 


www.zaha-hadid.com 


Henn Architekten 
Augustenstrasse 54 
80333 Munich, Germany 
49-89-52357-0 


www. henn.de 


UN Studio 

Stadhouderskade 1|13 

1073 Amsterdam, Netherlands 
3|-20-570-2040 


www.unstudio.com 


von Gerkan, Marg und 
Partner, Architects 
Bee 139 
22763 Hamburg, 
49- 40-88151-0 


www.gmp-architekien.de 0 


Germé ANY 





HITECTURAL DIGEST IS A REGISTERED TRADEMARK OF ADVANCE MAGAZINE PUBLISHERS INC., PUBLISHED THROUGH ITS DIVISION THE CONDE NAST PUBLICATIONS. COPYRIGHT ©2004 THE CONDE NAST 
LICATIONS. ALL RIGHTS RESERVED. PRINTED IN THE U.S.A. 















UME 61, NO. 6. ARCHITECTURAL DIGEST (ISSN 0003- 8520) i is published monthly by The Condé Nast Publications, which is a division of Advance Magazine Publishers Inc. EDITORIAL OFFICE: 6300 Wilshire Boulevard, Los Angeles, CA 
Gs. PRINCIPAL OFFICE: The Condé Nast Building, 4 Times Square, New York, NY 10036, Advance Magazine Publishers Inc.: S.I. Newhouse, Jr., Chairman; Steven T. Florio, Vice Chairman; Charles H. Townsend, President-Chief Executive Offi- 
John W. Bellando, Executive Vice-President—Chief Operating Officer; Jill Bright, Executive Vice-President-Human Resources; John Buese, Executive Vice-President—Chief Information Officer; David Orlin, Senior Vice-President—Strategic Sourc- 
Robert Bennis, Senior Vice-President-Real Estate. Shared Services provided by Advance Magazine Group: David B. Chemidlin, Senior Vice-President-General Manager, Shared Services Center. Periodicals postage paid at New York, NY and at 
@ ional mailing offices. Canada Post Publications Mail Agreement No. 40644503. Canadian Goods and Services Tax Registration No. R123242885. Canada post return undeliverable Canadian addresses to: PO. Box 1632, Station A, Windsor, ON N9A 7C9 


TMASTER: SEND ADDRESS CHANGES TO ARCHITECTURAL DIGEST, BO. Box 37641, Boone, Iowa 50037-0641. FOR SUBSCRIPTIONS, ADDRESS CHANGES, ADJUSTMENTS, OR BACK ISSUE INQUIRIES: Please write to, ARCHI- 
TURAL DIGEST, PO. Box 37641, Boone, LA 50037-0641; Call 800-365-8032; or e-mail subscriptions@archdigest.com. Eight weeks is required for change of address. Please give both new and old address as printed on most recent label. First copy 
@ w subscription will be mailed within eight weeks after receipt of order. Address all editorial correspondence to ARCHITECTURAL DIGEST magazine, 6300 Wilshire Boulevard, Los Angeles, CA 90048. Address all business and production corre- 
Bdence to ARCHITECTURAL DIGEST magazine, 4 Times Square, New York, NY 10036. For permissions and reprint requests, please call 212-286-8349 or fax requests to 212-286-8628. Visit us online: www.archdigest.com. To subscribe to other 
“Hie Nast magazines on the World Wide Web, visit www.condenet.com. Occasionally, we make our subscriber list available to carefully screened companies that offer products and services that we believe would interest our readers. If you do not want 
"@ ceive these offers and/or information, please advise us at PO. Box 37641, Boone, Iowa 50037-0641 or call 800-365-8032. 


"HITECTURAL DIGEST IS NOT RESPONSIBLE FOR LOSS, DAMAGE, OR ANY OTHER INJURY TO UNSOLICITED MANUSCRIPTS, UNSOLICITED ART WORK (INCLUDING, BUT NOT LIMITED TO, DRAWINGS, PHO- 
sRAPHS, AND TRANSPARENCIES), OR ANY OTHER UNSOLICITED MATERIALS. THOSE SUBMITTING MANUSCRIPTS, PHOTOGRAPHS, ART WORK OR OTHER MATERIALS FOR CONSIDERATION SHOULD NOT 
D ORIGINALS, UNLESS SPECIFICALLY REQUESTED TO DO SO BY ARCHITECTURAL DIGEST IN WRITING. MANUSCRIPTS, PHOTOGRAPHS, AND OTHER MATERIALS SUBMITTED MUST BE ACCOMPANIED BY A 
F-ADDRESSED OVERNIGHT-DELIVERY RETURN ENVELOPE, POSTAGE PREPAID 
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The LG Tromm Front Panel Washer and Dryer. 
Introducing the newest laundry combination from LG. Incredible style and performance to match. Features convenient upfront 
electronic control panels and a Sensor Dry system for intelligent fabric care and energy efficiency. Easy to use side by side, 
or stack them to save space. Either way, you'll not only like it, you'll love it. Don’t be surprised if you look for excuses to do 


the wash! Great design. Great technology. Great for the way you live. Discover the full line of LG premium home appliances 
at www.LGusa.com, or call 1-800-243-0000. 


©2004 LG Electronics, Inc. LG Design and Life’s Good are trademarks of LG Electronics, Inc. ae 
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